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The Untapped $1B Cannabis Media Opportunity:
U.S. WEED CHANNEL’s Strategic Advantage

The ONLY Compliant Cannabis Media Platform Delivering Real ROI - Backed by DATA

Executive Snapshot

The findings in this brief are drawn from the 2025 Cannabis Media Transparency &
Advertising Report — a 50-page data-driven analysis commissioned by U.S. WEED
CHANNEL (USWC) to quantify inefficiencies, advertising barriers, and ROI opportunities
across global cannabis media.

The data reveals a market at a turning point. The global legal cannabis industry is projected to
exceed $100—140 billion by 2030, growing at an estimated 20—22% CAGR across key
regions. Yet despite this explosive expansion, advertising and media infrastructure remain
fundamentally broken. Brands are legally permitted to sell but still restricted from advertising —
creating a $1—1.2 billion annual inefficiency in North America alone, and over $2—3 billion
globally in unrealized media value.

Figure 1. Projected Global Legal Cannabis Market Expansion by 2030

Source: 2025 Cannabis Media Transparency & Advertising Report (compiled from Grand
View Research, Prohibition Partners, CannaBusiness Plans, StatCan, et al.)

Figure X. Projected Global Legal Cannabis Market
Expansion by 2030

Region 2024 Market Value (USD) Forecast Year 2030 Forecast Value (USD) CAGR (est.)
United States $31.0B 2030 $48.0 B —
Europe . $4.9B A 2030 - $67.0B A ~55 %
Canada A $3.25B ‘ 2030 - $5.79 B . ~12%
Thailand $1.31B 2030 $7.10B ~33 %
v Latin America & Caribbean ' $0.44 B - 2030 - $3.0B ' ~28 %
Australia $123.9M 2033 $815 M ~20 %
Global Total $41 B 2030 $130-140 B ~20-22 %

Note: All values in USD (Jan 2025 conversion = €1 = $1.08 USD). CAGR values derived from published
forecasts (Grand View Research, Prohibition Partners, CannaBusiness Plans, StatCan, etc.). Global
totals represent aggregated 2024 market value estimates and projected 2030 range, illustrating
sustained ~20 % annualized growth and a widening gap between legalization and media infrastructure
development.



These inefficiencies aren’t theoretical losses; they represent trapped market potential. With
mainstream digital and programmatic ad networks closed to cannabis, brands are forced into
niche media ecosystems where cost per thousand (CPM) rates are 3—5x higher than
comparable mainstream sectors, yet deliver only a fraction of verified reach.

This dynamic distorts competition, rewarding incumbents while suppressing innovation. It also
limits mainstream participation: consumer brands, investors, and educators who might enter
the space are deterred by inconsistent compliance pathways and lack of transparent ad
channels.

U.S. WEED CHANNEL (USWC) was built to solve this problem — and to capture the market
gap it created. By combining compliant FAST/CTV distribution, age-verified targeting, and real-
time analytics, USWC unlocks the same scale and accountability as mainstream streaming,
within full legal and platform compliance.

Figure 2. Modeled ROI: Traditional Cannabis Advertising vs. USWC FAST/CTV
Reallocating even a fraction of current cannabis ad spend into USWC’s compliant FAST/CTV

placements is projected to deliver 2—3x higher ROI by reducing CPM inefficiencies and
converting wasted spend into measurable performance.
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For investors, this represents more than a media innovation — it’s a first-mover opportunity at
the intersection of cannabis, streaming, and compliance technology. As the fastest-growing
global industry continues to expand without a scalable advertising framework, USWC stands as
the only compliant, data-verified bridge between brands, consumers, and the mainstream
marketplace.



Market Inefficiency: The Structural Breakdown of Cannabis
Advertising

While the legal cannabis market now exceeds $30 billion in annual retail sales across North
America, the infrastructure that should support brand communication remains fundamentally
broken.

Across the media supply chain — from programmatic exchanges to trade publishers — systemic
barriers have created a parallel economy defined by inflated pricing, opaque metrics, and
redundant reach.

1. Inflated CPMs and False Scarcity

Cannabis advertisers routinely pay 3—5x higher CPMs than mainstream brands for verified
impressions, despite far smaller audiences. With most DSPs and SSPs applying categorical ad
blocks, compliant campaigns are forced into niche “walled gardens” — where a lack of scale and
third-party verification keeps prices artificially high.

Unable to access mainstream digital inventory, many brands default to costly trade email lists
and small “opt-in” databases as their only direct channel — driving up prices for limited reach
and stale audiences.

In effect, cannabis operates in a scarcity market rather than a performance market.

Figure 3. Email Inefficiency Example: Cannabis vs. Mainstream Email Marketing

Cannabis trade emails cost up to 3x more to send and nearly 3x more per effective open than
mainstream DTC emails, despite comparable engagement rates. This reflects a systemic
“scarcity premium” across all cannabis media channels.
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2. Recycled Audiences, Limited Growth

Trade publishers and event organizers often market to the same 20—30K B2B insiders, rather
than expanding consumer awareness. This insularity has turned “industry media” into an echo
chamber, where each dollar spent circulates within the same recycled audience, generating
limited incremental value.

3. Gatekeeping and Brand Dependence

A handful of entrenched incumbents — large trade publications, event organizers, and pay-to-
play influencers — function as de facto gatekeepers, controlling visibility through paywalls,
sponsorship bundles, and “advertorial” coverage.

This dynamic erodes advertiser trust and audience authenticity, opening a
credibility gap that USWC is uniquely positioned to fill — with verified audiences,
compliant ad delivery, and measurable ROI.

4. Compliance Risk and Lost Measurability

Even brands that secure placement on “cannabis-friendly” platforms remain vulnerable to
takedowns and demonetization due to inconsistent policy enforcement. This instability not only
wastes creative and compliance costs, but it also prevents institutional advertisers and investors
from entering the space, trapping billions in sidelined budgets.

Figure 4. Verified Cost-to-Reach Comparison (Cannabis vs. Mainstream Media)

Cannabis trade and digital CPMs remain 3—5x higher than comparable mainstream channels
due to categorical restrictions, limited inventory, and lack of verified exchanges.

Verified Cost to Reach 1,000 Cannabis Consumers
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The inefficiency is clear — cannabis brands are spending more and reaching less.

Mainstream platforms block them, trade outlets overcharge them, and audiences remain
fragmented across closed ecosystems. Yet those same conditions create an opening for a single,
compliant platform to centralize cannabis advertising and restore real ROL.

That’s the gap U.S. WEED CHANNEL (USWC) fills.

The Solution - U.S. Weed Channel (USWC)

The cannabis industry doesn’t lack demand — it lacks infrastructure. USWC bridges that gap by
combining regulatory compliance with mainstream streaming scale.

Key Pillars:

. Global Distribution: 182-country coverage across Roku, Fire TV, Google TV, Apple
TV, Samsung, and LG.

. Diverse Monetization: AVOD / SVOD / PPV hybrid model that captures ad,
subscription, and event revenue.

. Purpose-Built Content Ecosystem: Education, wellness, advocacy, and entertainment—
creating brand-safe cultural legitimacy.

. Zero-Tolerance Compliance: Ad and content pre-clearance, age-gating, and geographic
restrictions.
. Transparent Analytics: Real-time reporting with verified reach, geography, and

completion metrics.

— In short: USWC converts a compliance burden into a competitive moat.

Every successful streaming platform begins with timing, technology, and trust. USWC’s
advantage lies in combining all three.



Competitive Advantage

Defensible Differentiators:

First-Mover Advantage: The only FAST/CTV network purpose-built for cannabis that
has cleared major platform compliance—positioned ahead of inevitable industry convergence.

Research-Backed Market Insight: Supported by findings from the 2025 Cannabis Media
Transparency & Advertising Report, USWC is the only network with proprietary data
quantifying inefficiencies and defining new ROI standards for cannabis advertising.

Built-In Creator & Distribution Ecosystem: Established partnerships with content
producers and multi-platform distribution minimize customer acquisition costs and accelerate
scalability.

Diversified Revenue Streams: AVOD, SVOD, and PPV models deliver multiple
monetization pathways and resilience across market cycles.

Cultural & Ethical Legitimacy: Advocacy-first positioning—education over exploitation
—earns both consumer trust and institutional credibility.

Scalable Infrastructure: Zero marginal inventory cost after launch enables exponential
margin growth as ad and subscription volume scale.

Figure 5. Comparative Market Positioning: U.S. WEED CHANNEL vs. Cannabis Media

Hllustrating USWC’s compliance, scalability, and ROI advantage over traditional cannabis
media models.




Financial Potential

FAST/CTV is already a $30 B+ global ad channel growing at ~10 % CAGR. As legalization
expands, compliant cannabis advertising will emerge as its fastest-growing vertical.

Modeled Opportunity:

. TAM (Total Addressable Market): If even 1—2% of global cannabis sales (~$60—$100B
projected by 2030) are reallocated into compliant streaming advertising, the opportunity
equals roughly $600 million—$1 billion annually.

. USWC’s 3-Year Goal: Capture 5—10% of that market — translating to $30—$100
million in annual revenue potential via tiered ad placements, channel syndication, and global
partnerships.

. Profitability Outlook: Lean operating structure and FAST-network economics position
USWC for 65—75% gross margins, in line with leading CTV benchmarks (e.g., Roku, Pluto
TV).

*These projections are intentionally conservative — designed to reflect achievable
performance within verified market parameters.

Figure 6. FAST/CTV Adoption and Ad Spend Growth

Global FAST and Connected TV (CTV) ad spend is projected to exceed $33 billion by 2025,
growing at 10—12% annually as advertisers reallocate budgets from traditional digital
channels to measurable, brand-safe streaming environments.
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With infrastructure, partnerships, and platform approvals already in place, USWC’s next
milestone is scale — and the economics make that growth inevitable.

Conclusion: The Market Exists — It’s Just Locked

The evidence is unambiguous: cannabis advertising is not just inefficient — it is structurally
constrained. More than $1 billion in annual North American ad spend evaporates into inflated
CPMs, redundant sponsorships, and gray-market promotions that deliver little measurable
return. The money already exists in the system; it is simply trapped in a closed loop of scarcity.

U.S. WEED CHANNEL (USWC) was built to correct this imbalance. By combining the
compliance standards of regulated media with the scalability of FAST/CTV, USWC transforms
inefficiency into opportunity — converting wasted spend into measurable growth, transparency,
and trust.

This is not about finding new demand; it is about redirecting billions of existing dollars
toward the only infrastructure that can deploy them safely, transparently, and profitably.
USWC is more than a media platform — it is a market correction mechanism, restoring fairness
and efficiency to an industry that has outgrown its own channels.

For investors, the implications are clear: this is a first-mover advantage in a multi-billion-
dollar sector where the barriers are not technological, but structural. The infrastructure is live.
The compliance path is proven. The audience is verified. The spend is waiting.

In a market where others compete for visibility, USWC owns the bridge — connecting a global,
underserved, multi-billion-dollar industry to the modern media ecosystem it has been denied.

Future Scalability:

While U.S. WEED CHANNEL’s immediate focus is on the regulated cannabis industry, its
compliance-first architecture is designed for broader application. Adjacent and emerging
regulated industries — including CBD, hemp, functional wellness, psychedelics, and other
restricted-speech markets — are projected to exceed $200 billion globally by 2030. Each
faces similar advertising barriers: fragmented regulation, inconsistent enforcement, and lack of
brand-safe infrastructure.

USWC’s model scales seamlessly into these sectors, positioning it not only as the first compliant
cannabis media network, but as a repeatable framework for ethical advertising across all
emerging regulated industries.



Closing Note:

USWC doesn’t just participate in the cannabis media landscape — it defines it. The 2025
Cannabis Media Transparency & Advertising Report represents the first and only data-backed
analysis of how billions in ad spend are trapped by structural inefficiencies and policy
restrictions.

That data is proprietary, verifiable, and already informing strategic decisions for brands and
investors across the space. It proves what no one else has been able to quantify: the cannabis
media market is not small — it’s suppressed.

U.S. WEED CHANNEL (USWC) holds both the insight and the infrastructure to unlock it.
With the only compliant, measurable, cross-platform streaming ecosystem in cannabis, USWC
doesn’t just address inefficiency — it monetizes the correction.

For access to the full 2025 Cannabis Media Transparency & Advertising Report or to discuss
partnership and investment opportunities, contact:

Madicyn Marinaro
Head of PR & Strategic Communications
(831) 313-7843

¢ madicyn@usweedchannel.com

*Full methodology and data sources available in the 2025 Cannabis Media Transparency &
Advertising Report.



