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Welcome to Prompting 101, the complete beginner's guide to mastering Al prompts. I'm
excited to be your guide on this journey. Over the next five episodes, we'll transform you
from someone who's never written a prompt before into a confident prompt engineer who
can get amazing results from Al tools.

Today, in Episode 1, we're starting with the absolute fundamentals. What is a prompt? Why
does it matter? And how can you start writing better prompts right away? By the end of this
episode, you'll understand the foundation of prompting and have a simple framework you
can use immediately.

Let's begin with a question. What exactly is a prompt?

Think of a prompt as a conversation starter with an Al It's the instruction, question, or
request you give to an Al tool like ChatGPT, Claude, or any other Al assistant. The prompt is
how you communicate what you want the Al to do.

Here's a simple analogy. Imagine you walk into a coffee shop. If you just say "coffee," you
might get something, but it probably won't be exactly what you wanted. But if you say "I'd
like a large iced vanilla latte with oat milk and one pump of syrup,” you're much more likely
to get exactly what you're craving.

Al prompts work the same way. The more specific and clear you are, the better your results
will be.

Now, why does this matter? Why should you care about learning to write good prompts?



The answer is simple. Al is becoming a fundamental tool in almost every industry. Whether
you're a marketer, a student, an entrepreneur, a designer, or anyone who works with
information, Al can help you work faster and smarter. But here's the catch. The quality of
what you get from Al is directly related to the quality of your prompt.

A vague prompt gives you vague results. A detailed, well-structured prompt gives you
exceptional results. Learning to prompt well is like learning to use a powerful tool
effectively. It's a skill that will save you time, improve your work quality, and open up new
possibilities you haven't even imagined yet.

So, how do you write a good prompt? Let me introduce you to the Four W's Framework. This
is your starting point, your foundation for every prompt you'll ever write.

The Four W's are: What, Who, Why, and Way.

Let's break down each one.

First, What. What do you want the Al to create or do? This is the core of your prompt. Be
specific about the task. Don't just say "write something about marketing." Instead say "write
a 500-word blog post about email marketing strategies for small businesses."

The more specific you are about WHAT you want, the better your results will be.

Second, Who. Who is the Al speaking as, and who is the audience? This gives the Al context
about perspective and tone. For example, you might say "You are an experienced marketing
consultant speaking to first-time entrepreneurs.”

This Who element shapes everything from vocabulary to the level of detail in the response.



Third, Why. Why are you creating this? What's the purpose or goal? This helps the Al
understand the context and intent behind your request. For instance, "The purpose is to
help small business owners increase their email open rates and conversions."

When the Al understands WHY you're asking for something, it can tailor the response to
meet that specific goal.

Fourth, Way. How should the Al present the information? What format or style should it use?
This could be "Present this as a numbered list," or "Write in a conversational, friendly tone,"
or "Format this as a professional report."

The Way tells the Al exactly how to package and deliver the information.

Now, let's see the Four W's in action. I'll show you two versions of the same request. First, a
weak prompt, then a strong prompt using the Four W's.

Weak prompt: "Tell me about social media marketing."

That's vague. What aspect of social media marketing? For whom? Why? In what format?

Now, here's a strong prompt using the Four W's:

"You are a social media marketing expert with 10 years of experience. Create a
beginner-friendly guide explaining the three most effective social media platforms for local
restaurants. The purpose is to help restaurant owners who have never used social media to
understand where to start. Present this as a simple comparison table followed by three
actionable tips for each platform. Use a friendly, encouraging tone."

Can you see the difference? The second prompt is specific. It defines Who the Al is, What it
should create, Why it matters, and the Way it should be formatted.



Let's try another example. Imagine you need help with an email.

Weak prompt: "Write an email."

That tells the Al almost nothing.

Strong prompt: "You are a professional customer service representative. Write a polite but
firm email to a client who has missed two payment deadlines. The purpose is to remind
them of their outstanding balance while maintaining a positive relationship. The email
should be no more than 150 words, use a professional yet friendly tone, and include a clear
call to action to make payment within 5 business days."

Again, we've covered all Four W's. What: an email about missed payments. Who: you're a
customer service rep writing to a client. Why: to collect payment while preserving the
relationship. Way: 150 words, professional-friendly tone, with a clear call to action.

Now, | want to give you a practical exercise to try right now, even before this episode ends.

Think of something you need to create this week. Maybe it's an email, a social media post, a
presentation outline, or a report. Take a moment and write down a basic request for it.

Now, improve it using the Four W's. Ask yourself: What exactly do I want created? Who
should the Al be, and who is the audience? Why am I creating this? And what Way should it
be presented?

Rewrite your prompt with all four elements included. You'll immediately notice how much
clearer and more actionable your prompt becomes.

Before we wrap up this first episode, let me share three key principles that will guide you
throughout this entire series.



Principle One: Clarity beats cleverness. Don't try to be fancy or use complicated language.
Simple, clear, direct prompts work best. Tell the Al exactly what you want in plain language.

Principle Two: Specificity drives quality. The more specific you are, the better your results.
Include details about length, tone, format, audience, and purpose.

Principle Three: Iteration is normal. You won't get perfect results on your first try every
time, and that's okay. Prompting is a conversation. If the first response isn't quite right,
refine your prompt and try again. Each attempt teaches you what works.

Let's recap what we've covered today. A prompt is your instruction to an Al It's how you
communicate what you want. The quality of your prompt directly determines the quality of
your results. The Four W's Framework gives you a simple structure: What you want, Who
the Al is and who it's for, Why you're creating it, and the Way it should be presented.

This framework is your foundation. In the next episode, we're going to build on this by
diving deeper into the anatomy of a perfect prompt. We'll explore the CRAFT framework,
which will give you even more precision and control over your Al interactions.

Your homework before Episode 2 is simple. Practice the Four W's Framework at least three
times. Write three different prompts for three different tasks, making sure each prompt
includes What, Who, Why, and Way.

Pay attention to how the Al responds when you use this structure compared to vague
requests. You'll start to see patterns in what works and what doesn't.

Thank you for joining me for Episode 1 of Prompting One O One. You've taken the first step
toward mastering a skill that will transform how you work with Al I'll see you in Episode 2,
where we'll take your prompting skills to the next level.

Until then, keep practicing, stay curious, and remember: every expert was once a beginner
who didn't give up.
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