
The Future of Luxury Real Estate

EXCLUSIVELY DESIGNED FOR EXCEPTIONAL CLIENTS



We l c o m e

THE FUTURE OF LUXURY  

REAL ESTATE HAS ARRIVED. 

When you choose to be represented by 

our exclusive luxury real estate 

program, you gain access to a robust 

suite of resources, tools and training 

designed to differentiate the 

marketing of your property in the 

luxury market. As part of our select 

group, your property is positioned to 

stand out as  you will be represented 

by a trusted advisor who brings both 

local market expertise and valuable 

global connections to you as our 

most valued client. The future of 

luxury real estate can be found 

anywhere in the world, and we 

represent that future in Colorado.



Exclusive Marketing Benefits

REFINED. GLOBAL. AND EXCLUSIVELY FOR YOU.

Our comprehensive program benefits place your property front 

and center, meeting the luxury buyers where they are.

World-class Brand Advertising & Marketing | Luxury Listing Distribution | Powerful 

Partnerships | Extraordinary Presentations | A Powerful Community | Global Exposure 



I believe the �nest homes deserve the �nest marketing. That’s why my advertising program

is designed to go above and beyond anything offered by any other agent or broker in quality,

sophistication and depth. I employ the latest technology to deliver perfect presentation and

massive exposure for your home to drive responses from buyers everywhere.

LUX URY &  I NTE RNATI O NAL ADVE RTI SI NG
Your home will be featured in prominent global media brands including The Wall Street

Journal, Robb Report, MarketWatch and Unique Homes. It’s also translated and distributed

to dozens of prominent Real Estate sites throughout Asia, Europe, Australia, the Middle

East, South America, and more.

STYLI SH,  SO P HI STI CATE D P RE SE NTATI O N
We’ll create a dedicated online showcase for your home, featuring magazine-quality

professional photos, elegantly produced High De�nition video and stunning aerial animation.

Nothing else compares—but don’t take our word for it, check it out for yourself!

LO CAL,  SO CI AL &  MO B I LE
Your home will bene�t from cutting edge social media technology and robust exposure on

sites like Facebook and YouTube. Our showcase listings reach potential local buyers on

every type of computer, smartphone and tablet, in addition to intensive local print, mail and

signage.
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Barron's is an American weekly magazine/
newspaper published by Dow Jones &
Company, a division of News Corp. Founded
in 1921 by Clarence W. Barron as a sister
publication to The Wall Street Journal,
Barron's covers U.S. financial information,
market developments, and relevant statistics.

99% Make a decision
based on content
read on Barron's
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SEE IN ACTION

Robb Report is luxury without compromise,
attracting a discerning audience with a shared
appreciation and desire for quality, artisanship,
heritage, fine design, and exclusivity.

Highest Houshold
Income 2023 IPSOS
Affluent Survey

$2.75M
Average Household
Net Worth of Robb
Report Readers

Westgate Plan 3

SEE IN ACTION
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Your home will be featured on its own dedicated property website, ideal for lead

capture and social sharing. The presentation includes a stunning YouTube HD video

tour and Image Gallery. The dedicated mobile and iPad tours allow for seamless

viewing on any device.

SEE IN ACTION
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WSJ.com reaches an elite global audience of
42.4 million digital readers per month who
seek the news and information critical to their
business and personal lives.

#1 Paid Circulation 
Publication

Highest Rank 
of Executive 
Management 
Readership

Westgate Plan 3

View Tour

SEE IN ACTION
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Extraordinary 
Representation

Even before you list with us, you will see  

your home in a comprehensive, 

custom  presentation that includes: 

• 16-page interactive media kit with

your home mocked up in all our 
Westgate Plan 3

online distribution outlets and live 

links, including:

 Mobile-optimized website

• Video tour

• Branded e-brochure

• Weekly activity report

• Facebook & YouTube video posts

EXTRAORDINARY 

PROPERTIES DESERVE 

EXTRAORDINARY 

REPRESENTATION 

•



You will see your own stunning, custom-branded presentation for your 

home showcasing the full power of our Marketing Plan Creator. We’ve 

combined static listing presentation pages with customizable 

marketing plan pages because your home, your listing, deserves more 

than promises, you need to experience - touch, see and feel - the 

future of real estate marketing NOW.

World Class Marketing Plans



Luxury Listing Distribution

No other real estate company commands the digital space like eXp Realty. 

That’s why as an eXp Luxury member, I will showcase your home with our 

impressive portfolio of luxury digital advertising and presentation materials, 

worth approximately six figures - but because you are choosing to work with me, 

it’s all included in our marketing of your home at no extra cost. We will present 

your home to an affluent audience through 90+ world-class, international media 

outlets including The Wall Street Journal, Robb Report and many more.



A POWERFUL 
COMMUNITY

When you elect to be represented by 

Rick Janson Luxury Properties, you join 

a community of like-minded home 

owners who are passionate about 

receiving the best possible 

representation and luxury marketing 

available in Colorado, including: 

• The industry's most advanced A.I.
powered social media

• 3D Matterport tours

• Architectural Floorplans

• Drone video and images

• Outstanding photography

• Single property websites

• And so much more



At eXp we are breaking the mold as the most agent-centric real estate 

company in the world. This means we will leverage eXp’s global network to 

sell your home, showcasing it to buyers on over 90 international real estate 

search sites in key markets around the globe.  We are bringing the future of 

luxury real estate directly to you to maximize the exposure of your home, 

which will yield the highest price the market is willing to pay.

Global Exposure
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REALM is a collection of the 

most accomplished real estate 

professionals ever assembled. 

REALM members have 

exclusive access to real estate 

professionals who represent 

100+ different brands around 

the globe.

*data provided by REALM and Wealth-X as of May 2021

NEW YORK

PALM BEACH

LOS ANGELES

CHICAGO

MIAMI

DALLAS

BOSTON

SAN FRANCISCO

WASHINGTON DC

SEATTLE

SAN DIEGO

ASPEN

PHILADELPHIA

MINNEAPOLIS

HOUSTON

JACKSON HOLE

LONDON

NAPA VALLEY

PHOENIX 

LAKE TAHOE

THE HAMPTONS

PARK CITY

TORONTO

MAUI

THE CARIBBEAN 

BEVERLY HILLS 

AUSTIN 

COSTA RICA 

238,900
Clients represented Clients represented 

by the members of the by the members of the 
REALM network.REALM network.

$6.5 Billion
Amount of listings Amount of listings 

represented by REALM represented by REALM 
professionals.professionals.  

$2.5 Million
Average closed Average closed 

transaction of active transaction of active 
REALM members.REALM members.

$28.9 Million
Average net worth Average net worth 
of prospects in the of prospects in the 
Wealth-X database.Wealth-X database.

. . . AND MORE

A  T R U E 
G L O B A L  N E T W O R K

www.DenverRealEstateOff ice .com



T H E  T E C H N O L O G Y

T H E  M E M B E R S H I P

One Half of One Percent
REALM™ members are individually selected by world-class real estate professionals with over 50 years of experience 

in the luxury industry. Each member is formally consulted and personally vetted through our executive team to 
confirm ethical standards, sales history, current inventory and other relevant membership requirements. Many 
REALM members are recognized year after year as having closed the largest volume of annual domestic luxury 

transactions in their markets, as well as many of the most significant estate sales worldwide. The level of membership 
REALM professionals represent equates to one half of one percent of all licenced real estate associates worldwide. 

Our goal in holding ourselves and our agents to these lofty standards, is to ensure your property receives the highest 

level of service and exposure to the proper channels around the globe.

“REALM was built in service to the real estate professional operating at 
the highest level. Our purpose at REALM is to always be in search of new 
ways to enhance the relationship that exists between the client and their 

trusted advisor.”
JULIE FAUPEL
Founder | REALM

The REALM™ experience leverages the power of the 
global network to match qualified clients or buyers 
to services based on lifestyle and passion rather than 
criteria. A curated luxury lifestyle digital content 
platform exclusive and encrypted database fueled by, 
private, professional, and advisory data records.

REALM collects, secures, and repositions data feeds 
with best-in-class, highly secure solutions, improving 
the overall experience and showcasing your property 
globally to qualified buyers.  Properties are introduced 
through another REALM-member agent ensuring 
that the confidentiality is never compromised and the 
integrity of the trusted advisor is maintained.
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Strategic Wealth Partnerships
REALM™ has partnered with the leading members of wealth management, advisory and reporting in order to 
provide the most up to date and accurate data on HNWI and UHNWI available.  

Our members have extraordinary access to the latest wealth reports, as well as exclusive access to wealth managers 
who oversee the largest family offices and assets of wealthiest individuals in the world.  

REALM members also have access to dossiers which provide necessary answers for accurate wealth mapping such 
as: Who are HNWI / UHNWI working with? What markets do they live in? What philanthropic activities are they 
involved in? What securities are they invested in? How do they communicate? 

Our data access and marketing intelligence profiles are designed to position each property at the apex for it’s 
release in order to maximize exposure to qualified buyers, and minimize the time spent on market.

“The REALM community is 
comprised of thought-leaders 
and professionals who are 
defining the future of luxury.” 
JULIE FAUPEL
Founder| REALM

A  N E W  W A Y  O F  M A P P I N G  W E A LT H
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When you are buying or selling a luxury home, it is vital that 
you partner with a real estate professional who understands 
your needs and lifestyle.

Members of The Institute for Luxury Home Marketing are 
real estate professionals with the expertise to support your 
unique needs. 

Institute Members specialize in the luxury home market, 
undergoing extensive training to achieve the skills and 
knowledge required for working with upper-tier clients.

Exclusive access to market insights, combined with cutting-
edge tools and strategies, make Institute Members your 
best choice for buying and selling luxury properties.

DenverRealEstateOffice.com

Look For the Mark of

A LUXURY-
TRAINED 
PROFESSIONAL
Benefits of Working With A Guild Member



B e c o m e  
A  M e m b e r

We don't just view you as a client or 

a home to sell, we view you as a 

future member of our family.

Should you choose to partake, you 

will be invited to events with our 

other savvy home owners, 

investors and business partners.

We look forward to exceeding your 

high expectations for what a luxury 

real estate professional should do 

for you and yours.

SAY YES TODAY

https://share.hsforms.com/1CX40bM29Q1eWPGoBNlwFxA470ju


The Future of Luxury Real Estate

DenverRealEstateOffice.com




