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CREATING BESPOKE EVENTS FOR BUSINESSES



And finally this

First you're going
to read this

Second, you'll read this
And then this



THE POINT IS - WE KNOW WHAT TO EXPECT

r We know how to listen.
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Team Building Events
Celebrations

Family Days
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BUSINESS EVENTS

Business trainings

Conferences
Presentations
Online events
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Culture & Entertainment events

Musical festivals

Art Exhibitions

PUBLIC EVENTS




A

main idea

concept

We love to do

EXACTLY WHAT YOU'RE
LOOKING FOR

involvement

/}
Our team knows how to handle \ .
events of any size or shape, so you can creative |
rely on us to make yours a success. AR ’ :
Together with you, we'll put it all into ‘
a memorable concept that the

T ] program
participants will value and remember.

mounting
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logistics
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15 years in the event industry. Multi-thousand corporate events, logistically 20 years in the event industry. City festivals and public events,
complex business events, security organization at events. ; international brands, marketing and sponsorship.

Worked with: | 3 Worked with:
EPAM, Mastercard, Wargaming, Mary Key, Oriflame, Melsoft Games, Andersen, HP, YouTube, Visa, BMW, Audi, Jaguar, Ford, Bacardi&Martini, Grey
ABB, Hilti, Pernod Ricard, Stadler, Easybrain, KPMG, Al, ASBIS and etc. Goose, Dunhill, Red Bull, Miller, Unilever, Cadbury, Nike,

Cartier and etc.

Agency co-founder / Director
Agency co-founder / Chief producer

of growth ))




OUR BIG WHY

More than 2.000.000 people have attended our
events, and it's highly likely that someone from
your acquaintances, according to the “six
degrees of separation theory”, has attended the
projects we have implemented :) Get on board!

We believe that happiness and knowledge are
things that increase when you share them.

That's why we capitalize on our international
experience and knowledge of the region we live
in to provide the best corporate events service.
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THE DEVILIS IN | |
THE DETA'LS, AND We dive deep into the

specifics of your business

THEY ARE WITHIN to discover the most Our deadlines

appropriate event can burn with
OUR CONTROL solutions. the permission of
our fireworks
department only

We strive to achieve

your goals and care

about your ROI We maintain worldwide
standards of quality and
communication
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WE LITERALLY COUNT ON THEM

There's a precise calculation behind an
enjoyable guest experience, and our
knowledge and guidelines make it easy to

digitize projects efficiently.

Capacity assessment, food and beverage
guantities, power consumption, lighting
supply, sanitation and safety considerations -
all these decisions are better made with data.

We don’t waste time for trials, errors and poor

performance (and and we want to protect you
from that).




Production Director

- ' Branding master

Travel Manager

Artist Director

IT'S GREAT TO HAVE YOUR
MAN WHERE YOU NEED HIM

Your personal allocated producer will handle
all communication with you and make sure
everything runs smoothly, ensuring the best
possible outcome for your project.

He/she will guide you throughout the process
and oversee a team of skilled professionals




HOW THE WORKIS STRUCTURED

Getting to know each other Finding the perfect

1 and identifying the needs o location 4
Logistics, booking

First touch, discussion of scale

Forming a Dream

2 Developing the concept 7 Team

Catering, technical

Format, content and activation
equipment, decor

Filling it with Hosting an event you'll

3 one-of-a-kind design , ~ > ... wantto brag about 6
Branding, identity You can rest assured that we

and event merch V will think through every detail.
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someone is already calling us and booking the date you need

First you read this

Then you'll think you've already read this.

And while you're reading this,
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when you know

what to do,






LET'S GO LF''S GO LET'S

GO LET'S 'S GO
LET'SC SO LET'S
GO LETT. )\ LET'S GO
LET'S GO LET! \GO LET'S

GO LET'S GOVLET'S GO
o




