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And finally this

First you’re going 
to read this
Second, you’ll read this
And then this



The point is - we know what to expect

We know how to listen.

We know how to understand.

We know how to manage 
expectations.

And we even do a little better 
than that.

That’s what you call - a perfect service

That’s what we call –



What we

to do

 like

play video

https://youtu.be/5Q9QSNGZU90?si=pLovDyNCNzWEXj7L


Corporate events
Team Building Events

Celebrations

Family Days



Business events
Business trainings

Conferences

Presentations

Online events



Public events
Culture & Entertainment events  

Musical festivals

Art Exhibitions



We love to do

Exactly what you’re

looking for

Our team knows how to handle 
events of any size or shape, so you can 
rely on us to make yours a success. 
Together with you, we'll put it all into 
a memorable concept that the 
participants will value and remember.

creative

logistics

main idea

format

program

mounting

concept

involvement

coordination

media

design

equipment



Valeria
Kulbak

15 years in the event industry. Multi-thousand corporate events, logistically 
complex business events, security organization at events.



Worked with:

EPAM, Mastercard, Wargaming, Mary Key, Oriflame, Melsoft Games, Andersen, 
ABB, Hilti, Pernod Ricard, Stadler, Easybrain, KPMG, A1, ASBIS and etc.



Agency co-founder / Director

« »All Life is an Event

Alexandra
Berkovich

20 years in the event industry. City festivals and public events, 
international brands, marketing and sponsorship.



Worked with:

HP, YouTube, Visa, BMW, Audi, Jaguar, Ford, Bacardi&Martini, Grey 
Goose, Dunhill, Red Bull, Miller, Unilever, Cadbury, Nike,

Cartier and etc.



Agency co-founder / Chief producer

«Every challenge is a moment of growth»



Our big WHY

More than 2.000.000 people have attended our 
events, and it's highly likely that someone from 
your acquaintances, according to the “six 
degrees of separation theory”, has attended the 
projects we have implemented :) Get on board!

We believe that happiness and knowledge are 
things that increase when you share them.

That’s why we capitalize on our international 
experience and knowledge of the region we live 
in to provide the best corporate events service.



...BUT

WE'VE GOT A COUPLE MORE

STORIES TO TELL



Playrix Relocare

Guests: 150 people



Venue: National Cousine Restaurant "Carevic", Montenegro 
Objective: The first event in a relocation support series, 
designed to provide a warm welcome, foster new 

connections, and immerse Playrix employees and their 

families in Montenegrin culture.
 
 


2023





Key Highlights

Two Weeks from Concept to Reality



From confirmation to execution, we had just two 
weeks to bring everything to life— a challenge we 
embraced with precision and creativity.
 
 
 


Inclusive Concept



Guests were invited with a +1 and their children, 
creating a family-friendly atmosphere. The dedicated 
kids' program was lively and engaging, featuring an 
electric train tour around the farm with up-close 
animal encounters.
 
 
 


Transfers Across the Coast



Guests arrived from different locations along the 
coast. We managed a well-coordinated transportation 
system, ensuring smooth logistics.
 
 
 




Key Highlights

Pioneering a New Catering Experience



This was the venue’s first event of this kind. 

We introduced an optimized service system, 
trained the staff, and designed an efficient buffet 
layout.
 
 
 
 


Sustainable Decor



Embracing the venue’s eco-friendly ethos, 

we partnered with a local plant nursery to create 
a lush, natural setting in harmony with 
Montenegro’s landscape.
 
 
 


Authentic Montenegrin Culture



We brought in Montenegro’s top folk ensemble, 
engaging guests in an immersive cultural 
experience. The venue’s head chef showcased 
traditional Montenegrin dishes, blending taste 
with storytelling. 
 
 




Key Highlights

Gamification with Purpose



During relocation, it’s important to feel part 

of something bigger. A live-looping artist created 
an interactive soundtrack in real-time, 
incorporating guests' voices and sounds into 

the music.
 
 
 
 


Panoramic Lounge Experience



A rooftop lounge offered stunning sea views, 
where guests could relax and enjoy a spectacular 
sunset.
 
 
 




play video

Playrix Expedition
Guests: 100 people



Venue: Ship

Objective: The next event in the relocation 
support series, reinforcing the message: 

“I am an essential piece of the Playrix team”.

It provided a platform for employees 

to connect, get to know their colleagues, 

and adapt to their new cultural environment.
 
 
 


2023

https://youtu.be/cch4wI3CxyA?si=becaEi6e4XHP9nOU






Key Highlights

A Floating Networking Hub



The ship was not just the perfect setting for the 
Expedition concept but also a dynamic networking 
space. The journey took guests through the 
breathtaking Boka Kotorska Bay, one of the Adriatic’s 
hidden gems.
 
 
 


Immersive Storytelling



The event’s storyline seamlessly unfolded from pre-
event buzz to the grand finale, with Playrix characters 
driving the narrative. Each character came to life 
through detailed costumes and distinct personalities.
 
 
 


Engaging Logistics



Gathering participants from across the coastline, we 
ensured not only a comfortable transfer but also an 
immersive journey. 
 
 




Key Highlights

Welcome Bar Quest



To break the ice, guests didn’t just enjoy cocktails—
they took part in a gamified bar experience, 
making networking more interactive and fun.
 
 
 


Summer Escape



At a scenic stop during the cruise, guests cooled 
off with a swim, choosing between SUP boards 
and inflatable floats. Those who preferred a more 
creative experience joined summer-themed 
workshops instead.
 
 
 


Percussion Circle – The Grand Finale



The evening concluded with a high-energy 
percussion circle, uniting everyone through 
rhythm and shared experience.
 
 
 






Playrix Gate 19
Guests: 120 people



Venue: Hotel Avala, Montenegro

Objective: The final event in the relocation adaptation series, 
designed to help employees settle into their new home. It focused 
on strengthening connections and fostering direct communication 
not only among colleagues but also with company leaders.
 
 

2023







Key Highlights

Airport-Inspired Atmosphere



The venue was transformed with screen panels 
mimicking airport departure boards, symbolizing that 
the journey had come to an end—employees could 
finally relax and feel at home.
 
 
 


Interactive Q&A with Leaders



Employees engaged directly with top management, 
fostering transparency and deeper involvement 
through a dynamic Q&A session.
 
 
 


Seamless Logistics



Guests were gathered from multiple locations and 
comfortably transported to and from the event, 
ensuring a smooth experience across Montenegro.
 
 
 




Key Highlights

Postcrossing Station



A unique touch—guests could send postcards to 
colleagues in different countries, strengthening 
bonds beyond borders. 
 
 
 


An Event Within the Event



A special birthday surprise was arranged for 

the company’s event manager, adding a 
personal and heartwarming touch to the 
gathering.
 
 
 






SLOVONOVO play video

Guests: Festival capacity ranges 

from 1,500 to 3,000 people



Venue: Lustica Bay, Montenegro

Objective: To unite and support Russian-speaking 
creative individuals who share universal human values 
and contribute to the space of uncensored culture.
 

2023&2024

https://youtu.be/Cp2HE_8hCJk?si=4sAVH_Jzxq820r5e


FREE 

CULTURE 

FORUM



Key Highlights

Scale & Prestige



SLOVONOVO gathers renowned figures from 
the Russian-speaking cultural world, requiring 

a high level of organization and execution 

to meet the festival’s demanding standards. 
 
 


A Nonlinear Event Format



With a rich and diverse program — including 
lectures, roundtables, discussions, art exhibitions, 
theater performances, music concerts, art 
performances, and film screenings — the festival 
required carefully curated spaces and a well-
balanced schedule to maximize engagement 
across different interests.

SLOVONOVO 2023



Key Highlights

Multi-Day & Multi-Venue Management



Managing a 6 festival across 6 locations with 

60 exceptional events required meticulous 
planning, precise staff coordination, and seamless 
integration of logistical and creative elements 

to ensure a flawless experience. 
 
 


Comprehensive Event Production



Origami Agency handled every aspect of the 
festival’s execution—from technical setup and 
personnel coordination to logistics, branding, 
and content production—ensuring an 
impeccable flow of events from morning 

to evening. 
 
 


SLOVONOVO 2023



play video

https://youtu.be/G9Ivr-F6rLw?si=ghqt7nfxjL5tRNUg






NDA Client (Lithuania)

Guests: 120 people



Venue: Heritage Grand Perast by Rixos, Montenegro

Objective: The company’s annual retreat, created 

to reward employees, strengthen connections, and 
foster a shared experience. Spanning four days, the 
event featured a dynamic and immersive program, 
blending adventure, culture, and team bonding.
 
 


2023



Key Highlights

The Power of Unity – Four Elements Concept



The event was centered around four elements—air, 
water, earth, and fire. Each activity introduced guests 
to a different element, culminating in a collective 
energy experience, symbolizing the company’s 
strength and unity.
 
 
 


4 Days – 5 Locations – 6 Unique Events



Over four days, guests explored five different locations 
and took part in six distinct experiences, each crafted 
to provide a balance of engagement, exploration, and 
team spirit. 
 
 


Exclusive Historical Experiences



Events were hosted in historic city squares and 
landmarks, such as the main square of Perast, or Kotor 
City Walls, which were exclusively reserved for our 
private gatherings, creating an authentic and 
immersive atmosphere.
 
 
 




Key Highlights

A Spectacular Regatta



A fleet of 12 boats set sail for an exhilarating team-
building regatta, reinforcing the spirit of unity and 
adventure while offering breathtaking views of the 
Adriatic coastline.
 
 
 
 


Immersive GPS Quest



Guests embarked on a team-based GPS quest, 
navigating Perast and Kotor through a custom-
designed app created exclusively for the event. 
Completing historical, cultural, and intellectual 
challenges, teams explored museums, enjoyed 
tastings, and raced across the bay in high-speed 
taxi boats. The quest culminated in a celebratory 
dinner on Kotor’s fortress walls, marking a 
memorable journey of teamwork and discovery.
 
 
 




play video

NDA CLIENT
Guests: 130 people



Venue: Forte Rose Beach Club, Montenegro

Objective: A company anniversary 
celebration designed to bring employees 
together, honor their contributions, and share 
this special milestone as a team.
  
 
 


2024

https://youtu.be/X44wKYwNOhQ?si=TlWOfp1LjF1doIbC


Key Highlights

A Precious Concept



Every employee is a diamond in the company’s 
success. This anniversary celebration was the perfect 
opportunity to recognize their value, reflected in every 
detail—from elegant décor to a heartfelt atmosphere 
of appreciation.
 
 
 


A Thoughtful Retreat



To shine and give energy, one must first recharge. 

The day was designed as a luxurious escape, allowing 
guests to unwind along the Adriatic coastline at an 
exclusive private beach club. Surrounded by 
colleagues in a warm and welcoming setting, 
attendees enjoyed delicious cuisine and impeccable 
service, ensuring they felt truly valued.
 
 
 




Key Highlights

A Diamond Night



An evening filled with elegance and celebration, 
where guests gathered to share a beautifully 
crafted cake and dance freely under the open sky, 
making unforgettable memories.
 
 
 


Grand Finale



The celebration concluded with a breathtaking 
fireworks display, honoring everyone who 
contributed to the company’s journey.
 
 
 




Daily Magic play video

Guests: 40 people



Venue: REFORUM SPACE (Auditoria Cultural 
Centre & Bookshop), Montenegro

Objective: The final party after a hard working 
week of strategic sessions and brainstorms  

2024

https://youtube.com/shorts/tBobF120N0M?si=j-F8v403OSPQokVx




Key Highlights

A Stage for Employee Talents



Like any graduation, where students get to 
shine, we gave employees the spotlight to 
showcase their talents, making the evening 
even more personal and memorable.
 
 
 
 


A Perfect Match with the Venue



The modern lecture hall was the ideal setting, 
reinforcing the theme of transition and new 
chapters. 
 
 




Key Highlights

An Authentic Experience



We recreated an authentic milestone celebration 
with minimalistic yet stylish décor, capturing the 
essence of the event. Flash tattoos, cocktails, 
karaoke, and lively games infused the night with 
the vibrant energy of a farewell full of excitement 
and new beginnings.
 
 
 


Focus on the Future



A fortune teller added a playful twist, offering 
lighthearted predictions about what lies ahead.
 
 
 




NDA CLIENT (ESTONIA)

Guests: 200 people



Venue: Hotel Hyatt Blue Kotor Bay, Montenegro

Objective: A destination team-building event 
designed to reflect the company’s journey, align 
employees with its future vision, and introduce 

key corporate values.
 
 
 


2024



Key Highlights

International Logistics



Managing the arrival and departure of guests from 

22 countries through three different airports, all with 
varying flight schedules over several days, required 
exceptional coordination and attention to detail.
 
 
 


A Concept Deeply Rooted in the Company’s Evolution



Every aspect of the event was designed to mirror the 
company’s internal milestones, creating a highly personalized 
and client-oriented experience that deeply resonated with 
employees.
 
 


The Largest Chartered Regatta in Montenegro’s History



A record-breaking fleet of 16 yachts set sail, making it the 
largest official regatta ever held in Montenegro.
 
 
 
 




Key Highlights

Exclusive Hiking Expedition



Guests embarked on a hiking adventure to the 
ancient, abandoned village of Gornji Stoliv, where 
they enjoyed a locally curated catering experience, 
immersing themselves in Montenegro’s rich 
cultural heritage.
 
 
 
 


C-Level Meeting & Multi-Track Employee 
Meetups



A C-Level meeting was organized alongside 

multiple parallel meetups, fostering valuable 
discussions tailored to employees' roles and 
interests.
 
 
 


Grand Gala Dinner



A spectacular evening of celebration and 
recognition, serving as the culmination of four 
unforgettable days.
 
 
 




Key Highlights

Custom Scenic Installations



Several exclusive and uniquely Montenegrin photo 
zones were created, allowing guests to capture 
stunning, one-of-a-kind moments in an environment 
that seamlessly blended natural beauty with artistic 
design.
 
 
 


Six Events in Four Days



This four-day event was, in reality, six distinct experiences, 
each with its program, mechanics, and emotional impact—
transforming a corporate retreat into an immersive and 
meaningful journey.
 
 


A Unique Stage Design



The event’s technical production went beyond standard setups, 
featuring a multi-level stage, an immersive digital backdrop, 
and custom screen-wrapped stage elements, delivering a 
visually striking and technologically advanced experience.
 
 
 
 




beluga ny play video

Guests: 70 people

Venue: Napa Restaurant, Montenegro

Objective: Celebrate the New Year with 
employees, recognize achievements, and create 
an unforgettable experience that reflects Beluga’s 
premium brand identity.
   

2024

https://youtu.be/Tqunl4-rekk?si=LYVY1RCZsvUNrY7G




Key Highlights

Brand & Venue Synergy



The event was designed to reflect Beluga’s 
exclusivity while steering clear of overused themes. 
We created The Blind Tigers—a secretive, high-
society Prohibition-era bar where secrecy and 
indulgence were the only rules.
 
 
 


Pre-event Engagement



The experience began long before the doors opened. 
Guests received cryptic letters from 'The Whisperer,' each 
unveiling subtle clues about the hidden location, entry 
time, and secret password.
 
 


Immersive Arrival



At the entrance, a shadowy figure—The Whisperer—
stood in silence, clad in black, handing each guest a mask 
to ensure their anonymity in this secretive underworld.
 
 




Key Highlights

Gamification



Throughout the night, guests earned casino chips 
by participating in themed activities, which they 
later used in a high-stakes auction.
 
 
 


Atmosphere



Every corner of the venue was curated to 
enhance the theatrical atmosphere—from a live 
pianist welcoming guests to a human lamp 
illuminating the photo zone, adding a touch 

of the surreal.
 
 
 


Cocktail Prescriptions



Inspired by Prohibition-era loopholes, guests 
received a “prescription” with a cocktail and their 
role as an ingredient—encouraging interaction. 
Each drink featured Beluga spirits.
 
 
 




Beluga Festivals
Rubix Music and Culture Festival | 3 days | 

Audience: ~3,000 people

Rose Days | Audience: ~700 people

Montenegro Fashion Week | Audience: ~600 people

Top Hill Club Season Closing | Audience: ~5,000 people

2024

play video 1 play video 2

https://youtu.be/LiYRpSISd1M?si=pAVcf004ercLQo68
https://youtu.be/l2z0Z7y9pIo?si=lX8oN4DoHSAFUvcD


Overview



Beluga, as a partner and key sponsor, took part in 
some of Montenegro’s most high-profile cultural 
and entertainment events, strengthening its 
prestige and visibility within exclusive festival and 
nightlife settings. 



Through sophisticated 

and immersive brand activations, Beluga’s 
presence became an integral part of each event, 
naturally aligning with the atmosphere 

and audience expectations.
 
 
 
 


A Landmark Activation: Top Hill Club



Top Hill Club stands as the largest branded venue for 
Beluga, making this activation a milestone project 
within the company. Given its scale and visibility, this 
initiative was more than just an event—it became a 
benchmark for future markets, demonstrating how 
Beluga can be seamlessly integrated into high-profile 
nightlife experiences.
 



Brand Presence



At every festival, Beluga’s role went beyond 
traditional sponsorship. Carefully curated on-site 
experiences brought the brand to life, ensuring 

a seamless and elevated presence throughout 
each event.



Signature bar spaces seamlessly blended into 
the event’s ambiance, becoming a natural 
gathering point for guests.



A refined cocktail menu, inspired by Beluga’s 
brand identity, complemented the festival 
experience.



An exclusive guest experience reflected the 
brand’s commitment to craftsmanship, 
precision, and excellence.
 
 
 




NDA CLIENT (Israel)
Guests: 30 people

Venue: Production Facility, Montenegro

Objective: A strategic meeting between 

the Client and a key partner, aimed at presenting 

the production process and product lineup.
    

2024



Key Highlights

Kosher Catering 



A strictly kosher catering service was 
arranged, adhering to all kashrut 
regulations and overseen by a rabbi.
 
 
 
 


A Journey Through Flavor
 

A guided tasting session was conducted 
based on the client’s signature cocktail brand 
cards, featuring carefully sourced ingredients 
delivered from Israel.
 
 


Precision in Motion



The event was managed end-to-end, ensuring 
compliance with kashrut laws, coordinating 
logistics, service, and venue setup, and overseeing 
a comprehensive factory tour.
 
 
 
 




Key Highlights

Discovering Montenegro



Guests experienced a private yacht cruise 
through the Bay of Kotor and exclusive 
sightseeing tours, with personalized 
transportation across key locations.
 
 
 
 


Sealing the Deal



The event resulted in the client securing 

a contract with one of the largest retailers 

in a key market—establishing a significant 
milestone for product expansion.
 
 
 




play video

WARMGAMING
Guests: 600 people

Venue: Sava Centar, Belgrade

Objective: To create a comfortable and friendly 
environment for employees to socialize and 
network. Since Wargaming employees have a 
relaxed and informal style, the goal was to avoid 
strict dress codes and forced activities, allowing 
the event to unfold naturally and organically.
 
  
 
 


2025

https://youtu.be/Q3VIUlc19g4?si=FM0nufxDOf9oSFeF




Key Highlights

Cozy Naming & Branding



Staying true to the event’s theme, we came up 

with the playful name Warmgaming and reimagined 
Wargaming’s traditional slogan "Let’s Battle" into 
"Let’s Cuddle", reinforcing the cozy and welcoming 
atmosphere.
 
 
 
 


Pre-Event Engagement



A month before the event, we launched a Telegram 
channel, serving as both an information hub and an 
interactive space for employees to start engaging 
before the event.
 
 
 


Effortless Entertainment



Inspired by casual home parties, all activities were 
intentionally simple yet engaging—no complex props 
or rigid setups, just an immersive and laid-back 
experience that felt natural and enjoyable.
 
 
 
 




Key Highlights
Gamification & Team Spirit



Upon arrival, guests were randomly divided into 
teams, marked by colored wristbands. Throughout 
the evening, participants earned points for their 
team by taking part in activities. Live score tracking 
was displayed on stage screens, adding a fun and 
competitive element without pressure.
 
 
 
 


Karaoke – Where Everyone Sings



Understanding employees' love for karaoke, we 
created four rounds of an interactive karaoke 
battle, where the entire audience was encouraged 
to sing along and dance alongside a live music 
cover band on stage—transforming the venue into 
a giant, high-energy concert experience.
 
 
 
 


The Cuddle Crew



Event animators in soft, knitted costumes became 
walking comfort zones—always ready to spread 
warmth, offer a friendly hug, or boost team 
morale. 
 
 
 
 
 






PLAYRIX 21: THE AGE OF FREEDOM
2025Guests: 900 people


Scope: 4,300 sq. m of immersive branded space 

Objective: To celebrate a major milestone by fostering 
a deep emotional connection with the brand. The 
event aimed to broadcast a clear message: the 
company is mature, yet driven by the ambition, 
confidence, and freedom that comes with turning 21.



THE AGE 
OF FREEDOM



Key Highlights

CONCEPT: BEYOND THE LIMITS



What does it mean to be 21? It’s about freedom, 
confidence, and the feeling that the world is yours. 
We built that world from scratch. The concept 
merged gaming culture with classical art, featuring 
3D-printed statues of game characters in a classical 
style and "Vegas-style" installations. 



Every inch of the venue, from the stage to the photo-
op restrooms, was designed as a living system inviting 
guests to explore and interact.




 
 
 




EXPERIENCE

The project was a masterpiece of logistics, technical 
innovation, and human-centered design:



The Environment: 36 unique activation zones, including a 
vintage car installation and a custom Playrix Shop where 
guests redeemed internal currency for merchandise.



Digital Integration: A custom-built mobile app featuring 
gamification, navigation, and AI-powered face recognition 
that automatically delivered personal photos to guests.



Smart Staffing: A team of 200+ trained facilitators, 
including "Super Promoters" capable of supporting any 
zone, ensuring a seamless and high-touch guest journey.



Technical Engineering: Overcoming complex acoustics in 
a glass-and-dome venue by repositioning the stage and 
building a temporary power grid with 1km+ of cabling.



Global Talent: A curated lineup of 55 artists from 6 different 
countries, creating a world-class entertainment program.
 
 
 




RESULTS & IMPACT

Massive Production: 120+ tons of equipment 
installed during a 4.5-day build-up across 4,300 sq. m.



Record Engagement: 9,317 activity check-ins and 
109,940 internal coins earned by guests.



Operational Excellence: 400+ staff working as one 
synchronized team to manage 800 international 
guests.



Emotional ROI: Thousands of social media stories 
and exceptionally high satisfaction scores, with the 
primary goal achieved: a strengthened sense of pride 
and belonging.

Playrix21 transformed a corporate milestone into 
a defining brand moment:
 
 
 
 




BROSE FAMILY DAY
Guests: 1,500 people (Employees and families)

Venue: PANČEVO, SERBIA

Objective: To host a high-impact family day that 
strengthens employee loyalty, fosters informal 
networking between colleagues, and recharges 
the "human engine" of the company's workforce.
     

2025



Your Day. Your Way. Your Energy.



Key Highlights

CONCEPT: RE/CHARGE — YOUR DAY. 

YOUR PLAN. YOUR ENERGY.



Energy lies at the heart of everything 

Brose does — from automotive systems to 

e-mobility. But the true source of this power is 
the people. The RE/CHARGE concept 
transformed the factory grounds into a high-tech 
recharging station where every guest could find 
their specific source of energy: relaxation for 
adults, thrills for teens, and creativity for kids. 



It was a strategic investment in the company’s 
core driving force, proving that even the most 
complex systems need the right kind of 

power-up.
 
 
 
 




EXPERIENCE
The event was structured around "4 Core Energies" 
mirroring company values: Kindness, Motion, Friendship, 
and Inspiration.
 
 
 
 
 


Zone-Based Engagement: Activities grouped into color-
coded energy zones, allowing guests to recharge through 
themed challenges.



Sports & Gaming Hub: Professional tournaments in 
football, volleyball, and basketball, plus a dedicated e-
sports arena (NBA, FIFA).



Industrial Tourism: Guided tours for employees’ children, 
showing how automotive innovations are produced.



Large-Scale Infrastructure: Full technical production 
across a multi-hectare site with temporary power and 
high-capacity logistics.



Safety & Compliance: Certified contractors and strict 
adherence to industrial safety standards on-site. 



Seamless Access: Custom registration and access system 
meeting high-security plant requirements.



Food Festival: Street food court with curated food trucks 
and gourmet zones.



RESULTS & IMPACT

Massive Turnout: Successful management of 
1,500 guests with optimized flow to prevent 
queues.



Zero-Incident Execution: 100% compliance with 
complex industrial safety standards.



Employee Advocacy: Significant boost in 
internal loyalty through a shared emotional 
experience for families.



Brand Integration: A unique visual identity was 
developed within the Brose brand book, 
reinforcing the company’s image as a modern, 
people-centric employer.

We delivered a flawless logistical operation 
within a high-security environment:
 



Noblewood Conference 
Guests: 60 people

Event: International Sales & Marketing Conference

Objective: To unite international team members in an 
offline format, share company performance results, set 
strategic goals, and inspire the team for future 
milestones in a prestigious setting.
 

2025





Key Highlights

CONCEPT: ELEGANCE IN MOTION: 

THE ART OF PRECISION



The concept was shaped by the graceful harmony of 
complex systems designed to move as one. Inspired 
by the inner workings of a fine chronometer, the 
theme reflected Noblewood’s commitment to 
excellence, momentum, and timeless style. 



The event focused on "The Full Picture": 
understanding the brand’s evolution, appreciating 
the craft behind the products, and celebrating the 
collective drive that defines the company’s global 
success.
 




 
 
 




EXPERIENCE
The project was executed as a high-level international summit 
with a comprehensive "turnkey" approach to every detail:




Visual Identity: Development of a unique event branding 
style reflecting integrity and precision.



Digital Concierge: Creation of a dedicated event website 
featuring the full program and guest navigation.



Content Strategy: Speaker coaching and structural support 
for all presentations to ensure a cohesive narrative.



Production Design: Professional layout of all presentation 
materials and a unified template system.



Visual Storytelling: Scriptwriting and full production of 
custom video content for flagship presentations.



Stage & Tech: Full-scale technical production, including 
stage design, lighting, and seamless execution.



Hospitality: Flawless organization of guest registration, meet-
and-greet services, and onsite coordination.



The After Party: A sophisticated evening event designed as a 
natural transition from business strategy to team celebration.
 
 
 
 




RESULTS & IMPACT

Global Alignment: Strengthened the connection 
between international offices through shared vision 
and goals.



Enhanced Engagement: 100% participation in 
strategic sessions with high feedback on content 
quality.



Brand Consistency: A unified visual and narrative 
standard established for all future internal 
communications.



Emotional Momentum: Successful blend of 
professional rigor and high-end hospitality, fostering 
long-term motivation.

We successfully transformed a corporate 
meeting into a high-impact brand experience:
 



PRQL (PREQUEL APP)
 
Guests: 60 people (Employees and families)

Venue: Dulamerovic Resort, Montenegro

Objective: To celebrate the company’s 
anniversary, foster closer informal connections 
between colleagues and founders, and provide a 
high-end team-building experience in a relaxed 
atmosphere.
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Key Highlights

CONCEPT: WHITE LOTUS



The concept was inspired by the acclaimed TV 
series "The White Lotus". We transformed the 
corporate retreat into an immersive "filming set" 
for a new season taking place in Montenegro. 



The plot centered around the mysterious 
"disappearance" of a Njegos dynasty relic, serving 
as a narrative thread that subtly engaged guests 
in an interactive game without compromising 
the feeling of a luxury vacation. 

Every guest became a potential suspect in a 
lighthearted, ironic investigation.
 
 
 




EXPERIENCE
The program was designed as a sequence of immersive 
episodes, gradually increasing guest involvement:

The Arrival: An interactive transfer hosted by a character 
guide, Sergio Modesti, an "expert in luxury leisure," 
setting the tone from the first minute.



The Check-in: A welcome zone featuring a reception 
desk where guests were met by an "in-house security" 
animator and received "game keys" to their rooms, 
dividing the group into teams.



The Investigation: Water activities with performance 
elements, including humorous aqua aerobics led by an 
animated coach to search for "clues."



The Interrogation: Comedy-driven improvisational 
"interrogations" using a humorous polygraph to keep the 
mystery alive.



The Unity: A percussion circle serving as a powerful 
team-building tool to harmonize the group through 
rhythm.



The Finale: A high-energy live music karaoke battle as 
the project’s highlight.
 



RESULTS & IMPACT

We reimagined the traditional corporate event as 
a full-scale immersive experience:

 

High Engagement: Seamless integration of 
participants into the storyline without the 
pressure of "mandatory activities."



Team Synergy: Enhanced interaction through 
shared gaming and musical formats.



Digital Legacy: A "live archive" was created in 
real-time, with guests populating a shared photo 
album via a dedicated app throughout the 
evening.



Lasting Impact: Creation of a strong emotional 
bond and shared memories that unified the 
team long after the event.



Technical

Director

Travel Manager

Production Director

Catering

manager

Branding master

Artist Director

It's great to have your

man where you need him

Your personal allocated producer will handle 
all communication with you and make sure 
everything runs smoothly, ensuring the best 
possible outcome for your project. 




He/she will guide you throughout the process 
and oversee a team of skilled professionals



How the work is structured

1
Getting to know each other 
and identifying the needs

First touch, discussion of scale

Finding the perfect 
location

Logistics, booking 4
Forming a Dream 
Team

Catering, technical 
equipment, decor

52 Developing the concept

Format, content and activation

3
Filling it with

one-of-a-kind design

Branding, identity

and event merch

Hosting an event you'll 
want to brag about

You can rest assured that we 
will think through every detail.

6



when you know

what to do,

EVERYTHING

FITS TOGETHER



Contact us to arrange a meeting, offline or online. 
We speak English, Montenegrin, Russian, Serbian, 
Croatian, and Hebrew.

+382 69 111 008 

Montenegro

+381 69 111 7788 

Serbia

info@origamievents.me

mailto:info@origamievents.me


Let's go Let's go Let's 
go Let's go Let's go 
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