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ParalympicsGB

I am proud that the BPA’s Athletes’ Commission 
has played such a significant role in producing 
these guidelines, providing insight and feedback 
on initial proposals which put athletes at the heart 
of every decision, whilst ensuring that the BPA’s 
commercial sustainability was protected.

It is important to note that these guidelines have 
relaxed previous restrictions on athletes wishing to 
trade on their personal image rights during the 
Paralympic Games. However, certain properties 
must remain protected in order to maintain a 
commercial value for the BPA. It is vital that the 
BPA’s ability to take the whole team to the Games 
is protected, regardless of athletes’ personal 
funding.

Helene Raynsford, Chair, British Paralympic Association Athlete Commission
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ParalympicsGB

All ParalympicsGB members are 
encouraged to embrace 
opportunities of personal 
sponsorship, providing these 
guidelines are followed.
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The British Paralympic Association (BPA) and all ParalympicsGB 

members have a responsibility to protect investment in, and the 

longevity of, the Paralympic movement, so that all athletes may enjoy 

opportunities to compete regardless of profile, sport or personal 

funding. In benefitting from the proposed relaxations, it is vital that 

athletes respect the rights of the BPA and its sponsors who fund 

ParalympicsGB’s participation at the Games. Athletes must avoid 

entering into any concerted ambush marketing campaigns which are 

likely to undermine the BPA’s ability to raise the necessary funds for 

present and future Paralympians. 
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What are the protected 

Paralympic Properties?
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Paralympic Properties
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• Paralympic terminology, which includes the words Paralympic and Paralympian

• Paralympic symbols, including official logos belonging to the IPC and BPA, be that stand 

alone, or printed on medals or team kit

• any other mark or symbol belonging to a Paralympic organisation, including 

“ParalympicsGB” and “British Paralympic Association”

• The official ParalympicsGB team uniform from past or present Games 

• The official Tokyo 2020 or Beijing 2022 Games wording, emblem or mascot 

• Any content from the Paralympic Games such as film, music, artwork, designs or graphics 
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Section 1: As an 

athlete, what can I do?
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You may include a description and 
images of your Paralympic 
achievements as part of a 
balanced biography of your 
personal and sporting 
achievements, and blog or post 
about your personal experience of 
the Paralympic Games at any time 
through your Personal Channels 
or website, providing this is not 
shown alongside overt sponsor 
Advertising or endorsement. 
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Glossary: Balanced biography

Means using multiple descriptors 

in a factual manner, with no 

undue prominence given to 

protected terms such as 

Paralympian or Paralympic. A 

balanced biography might include 

sporting descriptions such as 

cyclist, European Champion or 

World Record holder, or personal 

attributes such as university 

student, doctor, and dog lover.
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Personal Channels 

Personal website and social media 

channels featuring biography, media 

content, and personal video content.

The use of Paralympic Properties (e.g. 

ParalympicsGB kit, Tokyo 2020 

hashtags) is permitted in this context 

as these are personal channels 

and there is no overt sponsor 

Advertising or endorsement.

http://www.stefreid.com/about
http://www.stefreid.com/about
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Personal Channels

Personal website and channels, telling a 

balanced biographical story. Speaking 

appearances and autobiography 

The use of Paralympic Properties (e.g. 

imagery) is permitted in this context 

as these are personal channels and 

there is no overt sponsor Advertising 

or endorsement. Martine’s 

Paralympic achievements are 

included as part of a balanced 

biography.
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Personal Channels

Social media biographies

The use of Paralympic Properties, 

including imagery and references to 

Paralympic achievements, is permitted 

as these are personal channels, 

biographies are balanced, and 

there is no sponsor 

Advertising or endorsement. 
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Personal Channels

We appreciate that there is no ‘one size fits all’ 

biography for a Paralympic athlete and so would 

encourage you to speak to the team at the BPA 

when you review your personal channels and have 

any questions about how to include references to 

your Paralympic achievements.

The BPA Commercial team can be contacted by email: 

brand@paralympics.org.uk and are happy to assist.

mailto:brand@paralympics.org.uk
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You may also feature in 
Advertising for your sponsors, 
whether through your personal 
web/social media channels, 
personal appearances or licensing 
your image rights, provided that 
the activity does not suggest there 
is any association between the 
Athlete Sponsor and the 
Paralympics and complies to all of 
these guidelines.
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Glossary: Advertising

This means any activity designed 

to promote the goods or services 

of a company or brand, including 

social media, gifting, paid-for 

advertising such as press 

adverts, billboards and television 

and radio adverts, direct 

advertising, personal 

appearances, PR, product 

promotion, on-product or in-store 

promotions. 



ParalympicsGB

Permitted Advertising

has the consent of the athlete

is clean of Paralympic Properties

is in market before 30th July 2021

may continue during the Games Period (17th August 

2021 to 8th September 2021) providing that:

• there is no material change to the content, 

messaging, frequency or places of publication

• the BPA are notified of the Advertising before 30th

July 2021, by email to brand@paralympics.org.uk
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Examples of Advertising and Paralympic Properties are included later in this document

mailto:brand@paralympics.org.uk
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You may also give recognition to 
your supporters during the 
Paralympic Games Period by 
posting one Message of Thanks that 
references your sponsor, providing: 

it does not imply that the sponsor and its products or services enhanced your performance;

it does not imply any association between the Athlete Sponsor and the Paralympics;

any image is clean of Paralympic Properties including ParalympicsGB team kit;

it doesn’t contain or link to any Advertising, including hashtags, pre-rolls or other similar 

functionality, and should not have any promoted (paid) spend behind it;

you thank no more than three Athlete Sponsors, plus two Adaptive Equipment Providers 

(a maximum of five messages of thanks during the Games Period)

13
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ADD: Examples 1ADD: Examples 1

Messages of Thanks
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This will be permitted as it is a generic message 

of thanks for the Athlete Sponsor’s support. 

(providing you only thank a total of three Athlete 

Sponsors during the Games Period)

This will be permitted as it is a generic message 

of thanks for the adaptive equipment provider’s 

support (providing you only thank a total of two 

adaptive equipment providers during the Games 

Period)

Aug 26

Thank you to my sponsor @nameofcompany for all of your 

amazing support this year! 

Sep 4

Proud to be an ambassador for @adaptiveequipment

thank you so much for all of your support.

Examples of permitted wording:

These are example posts for illustration purposes only
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ADD: Examples 1ADD: Examples 1

Messages of Thanks
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This would not be permitted as it gives the 

impression that the sponsor and/or its products 

or services enhanced your performance

This would not be permitted as it suggests that 

there is an association between the Athlete 

Sponsor and the Paralympics

Aug 26

Thank you @nameofcompany for the amazing breakfast

keeping me going during that match #energy #stamina

Sep 4

Thank you @adaptiveequipment for making my Tokyo 

2020 dreams come true.

Examples of wording that is not permitted:

These are example posts for illustration purposes only
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This would not be permitted as it the image is not 

clean of Paralympic Properties; it features the 

ParalympicsGB kit and also the Rio 2016 

Paralympic medal

ADD: Examples 1

Messages of Thanks
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This would not be permitted as it links to the 

company’s Advertising through the use of a 

campaign hashtag

ADD: Examples 1

Aug 26

Proud to be an ambassador for @nameofcompany – this 

was such a fun project be part of!  #campaignhashtag

Sep 4

Thank you @adaptiveequipment for all of your support!

Examples of wording that is not permitted:

These are example posts for illustration purposes only
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Preparing for the Games Period
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The BPA’s objective is to protect the ParalympicsGB team and ensure they are best 

prepared. The step of notifying the BPA of Athlete Sponsor advertising has been put in place 

as a safeguard to minimise any potential distractions for Athletes during the Games Period 

itself.

We encourage all athletes to plan ahead for this period by:

• Sharing the full BPA’s Guidelines for Athlete Endorsement with their personal sponsors 

ensuring they are aware of the Games Period and the notification process for Advertising

• Prepare and schedule any sponsor Messages of Thanks in advance 

• Discuss your plans with the BPA Commercial Team who are here to help and can answers 

any questions you may have: brand@paralympics.org.uk

mailto:brand@paralympics.org.uk
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Working with Paralympic Partners

Athlete Sponsors who are also Paralympic Partners 

may have additional rights which allow them to use 

Paralympic Properties, and some of the restrictions 

in these guidelines will not apply.

Whenever working with a Paralympic Partner, for example taking part in 

a personal appearance or featuring in advertising content alongside 

Paralympic properties, it is important to remember that athletes are 

representing the ParalympicsGB team. This means wearing 

ParalympicsGB kit and refraining from referencing any third parties, 

including other personal sponsors, at this time.

For advice on whether a sponsor has a Paralympic partnership, or 

whether athletes are permitted to appear in a certain context, 

please get in touch with the BPA’s commercial team who will be 

able to help clarify this for you: brand@paralympics.org.uk

Current BPA partners are listed on our website: paralympics.org.uk 

mailto:brand@paralympics.org.uk
https://paralympics.org.uk/


British Paralympic Association

Section 2: What can 

athlete sponsors do?
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Athlete Sponsors are encouraged 
to form partnerships with 
ParalympicsGB athletes and 
activate their rights, provided that 
the activity does not suggest there 
is any association between the 
Athlete Sponsor and the 
Paralympics and complies to all of 
the guidelines for Permitted 
Advertising.
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Advertising includes any form of commercial advertising, marketing campaigns or
events designed to promote the goods and/or services of a company or brand,
including social media, paid-for advertising (such as press adverts, billboards and
television and radio adverts), direct advertising, PR, product promotion, on-product
and in-store promotions.
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Permitted Advertising

has the consent of the athlete

is clean of Paralympic Properties

is in market before 30th July 2021

may continue during the Games Period (17th August 

2021 to 8th September 2021) providing that:

• there is no material change to the content, 

messaging, frequency or places of publication

• the BPA are notified of the Advertising before 30th

July 2021, by email to brand@paralympics.org.uk
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Examples of Advertising and Paralympic Properties are included later in this document

mailto:brand@paralympics.org.uk
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Athlete Sponsors are also 
permitted to repost, share or like
their Athlete’s message of thanks 
once during the Paralympic 
Games Period. This is provided 
they do not alter or add to the 
original thank you message.  
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Sponsors may not otherwise issue any congratulatory 

messaging or new Advertising that features an Athlete 

during the Paralympic Games Period.

Non-Paralympic partners are not permitted to interact with 

or share posts from the IPC or ParalympicsGB channels at 

any time, as this may imply an official association.
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To ensure that Advertising is 
managed in advance, thereby 
minimizing any distractions for 
athletes during the Games Period 
itself, the BPA must be notified of 
all intended Advertising prior to 30 
July 2021.
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The BPA will operate a model of deemed consent, meaning notified advertising will be 

recognised to comply with these guidelines unless the BPA ask for any specific details 

or changes. Early notification is encouraged to avoid possible issues and to minimize 

any distraction for Athletes as we approach Games time. 

There will be some leniency granted for athletes who are selected after July 30 2021, 

and Athlete Sponsors should contact the BPA to discuss options.
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Paralympic Partners

Athlete Sponsors who are also Paralympic Partners 

may have additional rights which allow them to use 

Paralympic Properties, and some of the restrictions 

in these guidelines will not apply.

When Paralympic Partners are working with athletes for national campaigns and partnership activities, 

athletes should wear appropriate ParalympicsGB kit, and both Partners and Athletes must refrain from 

referencing any third party brands, including any personal athlete sponsors.

Use of Paralympic Properties in any national activity must be in accordance with the Partner’s 

sponsorship rights and with the approval of the BPA. This includes all Advertising that shows one or 

more athletes from ParalympicsGB, or that is targeted to the UK for publication or activity delivery.

For any assistance working with athletes or Paralympic Properties in the UK, please get in touch 

with the BPA’s commercial team who will be able to help: brand@paralympics.org.uk

mailto:brand@paralympics.org.uk


ParalympicsGB

Examples of Permitted 

Advertising
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Brand ambassador sponsorship including 

online video tips, wearing branded 

clothing, website biography and online 

magazine content.

This is clean of Paralympic Properties, 

and references to Emma’s 

Paralympic achievements are 

balanced and biographical.

This would be allowed to continue during 

the Games Period providing it is in market 

and the BPA has been notified before 30th

July 2021, and there is no material 

change to the Advertising activity or uplift 

during the Games Period.

Permitted Advertising

26

https://www.facebook.com/VitalityUK/videos/emma-wiggs-nutrition-tips/377487443345304/
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Permitted Advertising
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Brand partnership including feature on 

company website, participation in 

company podcast, digital content and 

social media posts.

This is clean of Paralympic Properties, 

and references to Hannah’s 

Paralympic achievements are 

balanced and biographical.

This would be allowed to continue during 

the Games Period providing it is in market 

and the BPA has been notified before 30th

July 2021, and there is no material 

change to the Advertising activity or uplift 

during the Games Period.

https://twitter.com/irwinmitchell/status/1355154254147833860
https://twitter.com/irwinmitchell/status/1331590413275308033
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Event ambassador role including 
appearing on branded digital assets, in 
person appearances, wearing branded 
clothing, and participation in PR and 
video content.

This is clean of Paralympic Properties, 
and references to Jonnie’s 
Paralympic achievements are 
balanced and biographical.

This would be allowed to continue during 
the Games Period providing it is in market 
and the BPA has been notified before 30th

July 2021, and there is no material 
change to the Advertising activity or uplift 
during the Games Period.

Permitted Advertising

28
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Charity fundraising campaign including a 

fundraising product, PR, and promotion 

through social media and personal 

channels

This is clean of Paralympic Properties, 

and references to Will’s 

Paralympic achievements are 

balanced and biographical.

This would be allowed to continue during 

the Games Period providing it is in market 

and the BPA has been notified before 30th

July 2021, and there is no material 

change to the Advertising activity or uplift 

during the Games Period.

Permitted Advertising
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https://www.facebook.com/permalink.php?id=892195167543820&story_fbid=2864682573628393
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Examples of non permitted advertising
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These are example images for illustration purposes only

This would not be permitted at any time as it 

uses an image of ParalympicsGB kit, including 

the ParalympicsGB logo, which is on the list of 

protected Paralympic properties

This would not be permitted at any time as both 

‘Tokyo 2020’ and ‘Paralympian’ are protected 

Paralympic properties, and this implies that the 

company has an official Paralympic association

Our 

local 

heroOn track to 

Tokyo 2020

Jody Cundy

Paralympian
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ADD: Examples 1

Examples of non permitted advertising
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These are example images for illustration purposes only

This would not be permitted as personal appearances 

should have a balanced biographical theme and not 

use protected Paralympic properties such as the 

ParalympicsGB kit or Paralympic wording

This would not be permitted at any time as it 

uses protected Paralympic wording which 

implies that the personal sponsor also has an 

association with the Paralympic Games.

Proud to partner with @nameofcompany who will be 

supporting me on my journey to the Paralympic Games!

#Toyko2020 #GoParalympicsGB

Welcome

Jonnie Peacock
Paralympic Champion
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ADD: Examples 1

Sep 4

Delighted that our Paralympic ambassador @wizards_1 

has been selected for Tokyo 2020 #goingforGold

Examples of non permitted advertising
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These are example images for illustration purposes only

This would not be permitted as even though the 

image is clean of Paralympic properties, it uses 

protected Paralympic wording and implies an 

association with the Paralympic Games

This would not be permitted at any time as it 

uses the ParalympicsGB logo and kit, which are 

protected properties which the company would 

need an official partnership to be able to use.

Company Name @nameofcompany

We’re proud to show our support for 

@ParalympicsGB this summer!

Company Name
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Examples of non permitted advertising
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These are example images for illustration purposes only

This would not be permitted as whilst there is no 

use of the protected Paralympic properties, this is 

new advertising targeted at the Games Period, and 

it was not in market before 30th July

This would not be permitted as it is put out 

during the Games Period and clearly implies an 

association with the athletes’ performance at the 

Paralympic Games

ADD: Examples 1

Sep 4

Congratulations @kad_c on your amazing performance 

today #goingforGold #worldrecord #paralympics

Company Name @nameofcompany

Are you inspired by sport? Meet our new team of athlete

heroes who are helping the nation get active this August

Company Name

Meet our 

new team…

10 August 2021
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ADD: Examples 1

Sep 4

Congratulations @GordonReid91 we are so proud

of our amazing Paralympic team! #oneteam #gold

Adaptive Equipment @adaptiveequipment

Examples of non permitted advertising
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These are example images for illustration purposes only

This would not be permitted as the company is 

reposting official ParalympicsGB content and this 

implies an association with ParalympicsGB 

which they may not have.

Whilst the athlete’s Message of Thanks post is 

permitted, the company is only allowed to repost or 

retweet if they don’t add their own copy to it or 

change it in any other way.

ADD: Examples 1 Sep 4

Proud to be an ambassador for @adaptiveequipment

thank you so much for all of your support.

ADD: Examples 1

Sep 4

Awesome article featuring our ambassador @taggartclaire

Company Name @nameofcompany

ADD: Examples 1

Sep 4
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For further information
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This document summarises the key rules that Paralympic 

athletes and their supporters should keep in mind when 

planning sponsorships and Advertising activity in the UK. 

For further information please read the full 

Guidelines for Paralympic Athlete Endorsements

and the British Paralympic Association team are 

also here to help. 

You can get in touch via: brand@paralympics.org.uk

http://bit.ly/AthleteEndorsementGuidelines
mailto:brand@paralympics.org.uk

