
 

PEFC URUGUAY 

USE OF PEFC LOGO IN URUGUAY 

Document code DG 05.02 

Date of version 04.04.2014 

Pages 1 of  1 

 

Prepared by : Secretaría Técnica Approved  by: Comisión Directiva PEFC Uruguay 

  

 

 

1. Objective.  

 

 To establish the parameters for the use of the logo PEFC in Uruguay 

 

2.  Scope. 

 

 All the certification organisms accredited by PEFC Uruguay. 

 All the entities certified by PEFC Uruguay. 

 

3. Description 

 

 The entities that have a certificate PEFC for Forestry Management and/or Chain of Custody 

endorsed by a certification organism accredited, can use the PEFC logo. 

 

 The logo is a registered trademark and is property of PEFC. PEFC Uruguay has been 

authorized to grant authorization of use of the PEFC logo in Uruguay. 

 

To that effect: 

 

1. The certified entity must sign a contract for the use of the PEFC logo in Uruguay;  

2. The certified entity receives an authorization where it is specified the right to use the logo 

and a personal number for the PEFC logo. This authorization to the use of the logo follows 

the conditions of use established by (see DP-GL 1/2006 – Issuance of PEFC Logo Usage 

Licenses by the PEFC Council). The license is valid for the period of the certification and is 

subject to the results of the follow up audits. 

3. The use of the logo under the described conditions is free of charge.  

 

 

In practice: 

 

1. When an entity receives a PEFC certification by a PEFC certification organism accredited 

PEFC Uruguay sends a contract for the use of the logo. 

2. Once the two signed copies of the contract have been received for the use of the logo, and 

the certification has been paid for, PEFC Uruguay sends a letter/mail with the authorization for 

the use of the logo along with the logo number assigned to the entity, a diagram, a password for 

the entity to log in the Intranet.  

 

In the case of certifying several entities at different locations, each location receives a 

license authorizing the use of the logo. To such effect, each location signs an 

independent contract for the use of the logo.  

 


