
OF THE TOP 100 DRUGS IN THE 

UNITED STATES, THE AVERAGE 

COST PER PATIENT PER YEAR 

FOR AN ORPHAN DRUG WAS 

$140,443 IN 2016, COMPARED 

WITH $27,756 FOR A NON-

ORPHAN, PUTTING PRESSURE ON 

THE INDUSTRY TO CONTINUE TO 

GENERATE INNOVATIONS THAT 

JUSTIFY THE HUGE COSTS OF 

TREATMENTS.

EvaluatePharma Orphan Drug Report 2017
Allergan has launched a com-
mitment to fight preventable 

blindness in the United States 
with a new initiative — See 

America. Through See America, Al-
lergan sets out to make vision health a priority for all 
Americans, increase awareness of the diseases that 
can cause preventable blindness and help improve 

access to vision care for those who need it most.
Through See America, Allergan will partner with 

Prevent Blindness to champion better access to vi-
sion care. Through a series of vision-screening events 
in various cities, sponsored by Allergan, attendees 
will receive free one-on-one professional eye exams, 
follow-up treatment plans and education about the 
most common diseases affecting people’s vision.

In a survey of 866 U.S. physicians, respondents 
ranked real-world evidence as the most important 
data informing treatment decisions, followed by 
clinical trial data. The study by Capgemini Consulting 
and Omnicom Health Group finds that providers’ 
behaviors change as their financial risk increases, 
and the pharmaceutical industry must rethink how 
it demonstrates the value of its products in response.

The survey reveals that nearly two-thirds of or-

More than 1,300 global investigative sites across 
15 countries rated the best biopharmaceutical 
companies with which to work in a new survey 
conducted by CenterWatch.

Sponsor companies have made strengthen-
ing their relationships with investigative sites a 
top priority in recent years. Gaps remain though. 
Areas identified in the survey as vitally in need 
of change included easily accessible staff, good 
overall protocol design, and well-trained CRAs.

The 10 highest-ranking companies were: 

1.	 Novo Nordisk
2.	 Servier
3.	 Otsuka 
4.	 Teva 
5.	 Boehringer Ingelheim

Sites Rate SPONSORS 

ganized providers are reimbursed primarily through 
alternative payment models designed to hold them 
accountable for quality, cost, and patient outcomes.

The study suggests pharmaceutical companies 
can look to collaborate with the most highly inte-
grated health systems to co-develop and maintain 
appropriate real-world evidence databases that 
support care pathway development and track per-
formance.

6.	 Allergan
7.	 GlaxoSmithKline
8.	 AstraZeneca 
9.	 Janssen 
10.  Lilly

Upfront

Sunovion Pharmaceuticals, five leading mental 
health advocacy organizations, and multi-platinum, 
Grammy-nominated singer, songwriter, and mental 
health advocate Demi Lovato have released Beyond 
Silence, a documentary film created by photogra-

pher and filmmaker Shaul Schwarz. The Be Vocal 
initiative encourages individuals living with mental 
health conditions to speak up for themselves and 
as a community to help advance mental health in 
America.
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Sunovion Teams up with Demi Lovato
FOR MENTAL HEALTH DOCUMENTARY

The documentary follows Jeff Fink, Lauren Burke, and Lloyd Hale, three very different people who share 
one common experience — their lives have been transformed by speaking up for mental health.

Allergan Launches Initiative to Fight 
                AGAINST PREVENTABLE BLINDNESS

Physicians say Real-World Evidence 
INFORMS TREATMENT DECISIONS
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Deborah Dunsire, Ph.D., has 
been named president and 
CEO of XTuit Pharmaceuticals, 
a developer of novel thera-
peutics that target the mi-
croenvironment, turning off 
multiple signaling pathways 
that play a critical role in driv-
ing disease processes in fibrosis and cancer. Dr. 
Dunsire notes there is increasing recognition that 
the microenvironment plays a central role in fibro-
sis and cancer, and XTuit continues to build R&D 
capabilities, which include a therapeutics platform 
as well as a clinical biomarker platform, and as the 
company advances its first drug candidates toward 
the clinic. 

“I am privileged to be leading the team at 
XTuit, which is a highly qualified and passionate 
team,” she says. “The company’s scientific advi-
sors, Rakesh Jain, Bob Langer, and Ron Evans are 
luminaries in their respective fields and we are 
incredibly fortunate to be working with them and 
other key academic collaborators. The company’s 
Series A syndicate of investors is also a “blue-chip” 
team led by Polaris and NEA, together with Omega 
Funds, Arcus Ventures, and CTI Lifesciences.”

Dr. Dunsire is a recognized leader in the field 
of oncology and has been named a PharmaVOICE 
Red Jacket honoree for her dedication and leader-
ship to transforming the life-sciences industry.

Veteran CEO Takes 
HELM OF XTUIT 
PHARMACEUTICALS

Dr.Deborah Dunsire

Head and neck cancer 
survivor and Pro Football 
Hall of Famer Jim Kelly is 
sharing his personal ex-
perience as part of Your 
Cancer Game Plan, a new 
awareness campaign fo-
cused on helping people 
with cancer and their loved 

ones tackle their emotional, nutritional, and com-
munication needs. 

The partnership between Merck, Kelly, and 
leading cancer organizations, encourages people 
with head and neck cancer and their their loved 
ones to make a cancer game plan to support their 
cancer journey.

Merck Teams Up 
With FOOTBALL PRO 
JIM KELLY

Jim Kelly
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The winners of the 2017 Microsoft Health 

Innovation Awards were announced at the 

Healthcare Information and Management 

Systems Society Annual Conference & 

Exhibition (HIMSS17). Each year, the awards 

acknowledge health organizations and 

their technology solution partners that 

are achieving innovation excellence with a 

Microsoft-based solution. PharmaVOICE’s 

Taren Grom was one of the judges. 

Achievements in excellence were recognized 

in several submission categories, including: 

 	 Engage Your Patients — Family 

Physicians Group and HealthGrid Corp  

Family Physicians Group uses HealthGrid 

Corp’s mobile patient engagement platform 

to automate meaningful and personalized 

interactions that guide patients along their 

healthcare journey. With the solution, FPG 

has a consistent touchpoint with patients 

and drives significant return to its practice.

 	 Empower Your Care Teams — Children’s 

Hospital Los Angeles Medical Group and 

SADA Systems Inc. 

Through the use of Skype for Business 

Online, Dr. Thomas Lee, world-renowned 

pediatric retina surgeon and director at The 

Vision Center at Children’s Hospital Los 

Angeles, is empowering care teams in third-

world countries to tackle complex blinding 

diseases by crowd-sourcing training with 

experts around the world, disrupting the 

traditional apprentice training model.

 	 Optimize Your Clinical Operational 

Effectiveness — CoxHealth and IRIS – 

Intelligent Retinal Imaging Systems 

In only six months, CoxHealth has delivered 

diabetic retinopathy exams into their 

primary care locations using the IRIS 

diabetic retinopathy diagnostic solution — 

increased exam rates from 32% to 72% and 

finding hundreds of patients with sight 

threatening disease.

 	 Transform the Care Continuum — 

Children’s Mercy Kansas City 

The Cardiac High Acuity Monitoring 

Program (CHAMP) connects families to their 

medical teams using real-time analysis of 

vital statistics and videos. Since 2014, 

CHAMP has reduced interstage mortality at 

Children’s Mercy from 20% to zero.

 	 Open — The Intervention Centre, Oslo 

University Hospital and Sopra Steria 

Using a mixed reality environment powered 

by Microsoft HoloLens, surgeons at Oslo 

University Hospital can visualize a 3D model 

of an organ during the planning stages of a 

surgery to help them improve the outcome.

Judges:

 	 Brian Ahier, Digital Health Evangelist, 

Medicity, an Aetna Company

 	 Kelly Aldrich, Chief Clinical Transformation 

Officer, Center for Medical Interoperability

 	 Russell P. Branzell, CEO and President, 

College of Healthcare Information 

Management Executives (CHIME)

 	 Taren Grom, Co-founding Partner and 

Editor, PharmaVOICE magazine

 	 Ahmad Hashem, CEO, Boston Biopharma, 

Inc.

 	 Margaret Mannix, Executive Editor, U.S. 

News & World Report

 	 Benjamin Rooks, Managing Director, ST 

Advisors

 	 Jane Sarasohn-Kahn, Health Economist 

and Advisor, THINK-Health and Health 

Populi blog

 	 Jay Srini, Chief Strategist, SCS Ventures

 	 Victoria L. Tiase, Director of Informatics 

Strategy, New York Presbyterian Hospital

 	 Gus Venditto, VP of Content Development, 

HIMSS Media

Winners of the 2017 Microsoft Health Innovation Awards

Upfront  
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The Pharmaceutical Innovation Index (PII) from 
IDEA Pharma celebrates the pharmaceutical com-
panies that are most successful at developing and 
commercializing innovation.

According to Mike Rea, CEO of IDEA Pharma, 
and a PharmaVOICE Red Jacket honoree, based on 
systematic, objective analysis of each company’s 
performance between 2011 and 2016, the 2017 
ranking sees the return of some major pharma 
companies to the top 10, with Bristol-Myers 
Squibb and Merck rising sharply.

The 10 top innovative companies are:
1. Biogen               
2. AbbVie                 
3. Gilead Sciences         
4. Johnson & Johnson            
5. Takeda                

Pharma’s Most 
INNOVATIVE 
COMPANIES

6.  Baxter             
7.  Merck           
8.  Novo Nordisk         
9.  Bristol-Myers Squibb        
10. Celgene  
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PODCAST:

»» Navigating Electronic Data Submission 
Guidances
Sponsored by: Chiltern

WEBINARS:

»» OnDemand — Designing Effective 
Patient Assistance Programs (PAPs)
Sponsored by: Cardinal Health Specialty 
Solutions
 

WHITE PAPERS:

»» The Case for Embracing the FDA’s 
Endorsed Data Standards
Provided by: Chiltern

»» The Great DTC Shake-Up: Patient 
Perspectives on Direct-to-Consumer 
Advertising
Provided by: eyeforpharma

Only 9% of U.S. consumers believe pharmaceutical and biotechnol-
ogy companies put patients over profits, while only 16% believe 
health insurance companies do, according to a recent Harris Poll 
study. Meanwhile, 36% of U.S. adults believe healthcare providers 
(such as doctors and nurses) put patients over profits, compared 
with hospitals (23%).

When asked where solutions to the healthcare industry’s 
challenges will come from, more than half of U.S consumers (55%) 
say healthcare providers, such as doctors or nurses. Nearly half 
(47%) see patients and consumers solving healthcare challenges, 
while 38% cite the government.

Express Scripts has announced that it held 2016 
growth rate in prescription drug spending to just 
3.8%, a 27% decrease from 2015, according to the 
21st edition of its annual Drug Trend Report.

Between 2015 and 2016, almost half of em-
ployers whose pharmacy benefits were managed 
by Express Scripts saw a year-over-year increase in 
per-person spending of less than 3.7%, and one-
third of employers had a decrease in pharmacy 
spending.

Other findings:
 	Patients paid 14.6% of the total cost of a pre-

scription medication in 2016, compared with 
14.8% in 2015, as plan management programs 

At the World Economic Forum in January, 22 lead-
ing biopharmaceutical companies launched Ac-
cess Accelerated, a global initiative to advance ac-
cess to non-communicable disease prevention and 

care in low and lower-middle income countries.
Non-communicable diseases have reached a 

point of crisis, particularly in lower and middle in-
come countries, where nearly 80% of NCD-related 
deaths occur. 

The goal of Access Accelerated, in partnership 
with the World Bank Group and the Union for 
International Cancer Control, is to work toward the 
United Nations Sustainable Development Goal 
target to reduce premature deaths from NCDs by 
one-third by 2030. 

Building on more than 100 long-standing indi-
vidual company investments to advance NCD care 
in developing countries, Access Accelerated will 
bring additional accountability and transparency 
to existing efforts while also placing a specific 
emphasis on addressing access barriers to NCD 
prevention, treatment, and care.

Profits Over PATIENTS

U.S. Drug Spending 
INCREASES 3.8% IN 2016

Biopharma Companies Partner to 
Launch Global INITIATIVE FOR 

NON-COMMUNICABLE DISEASES

enabled many employers to hold the line on 
copayments and deductibles. The average pa-
tient out-of-pocket cost for a 30-day prescrip-
tion was $11.34 in 2016, roughly a dime more 
than in 2015.

 	Despite brand-name list price increases of 
nearly 11%, Express Scripts kept unit cost in-
creases for employers to just 2.5% across all 
prescription drugs, nearly 22% lower than 
2015, and more than 60% lower than the in-
crease in prices, net of rebates, recently re-
ported by major drug makers.

 	Prices for the most commonly used generic 
medications declined 8.7% in 2016.
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