
HealthTech

85 June 2017  ●  PharmaVOICE

DePuy Synthes Products, part of the Johnson & 
Johnson Family of Companies, has acquired 3D 
printing technology from Tissue Regeneration Sys-
tems (TRS) to create patient-specific, bioresorbable 
implants with a unique mineral coating intended 
to support bone healing in patients with ortho-
pedic and craniomaxillofacial deformities and in-
juries. With more than 50 strategic collaborations, 
the Johnson & Johnson Family of Companies is 
harnessing 3D printing technology to develop pa-
tient-specific healthcare solutions that can mean 
increased satisfaction and better clinical outcomes. 
The acquisition from TRS brings new technology 

with the potential to truly personalize healthcare 
solutions in the trauma space, a priority platform 
for the business.

TRS’ implants use scaffold technology de-
signed to create devices that are porous enough 
to be integrated into the bone, while remaining 
strong enough to bear loads while the body is 
healing. As healing happens, the device is fully 
replaced by bone.

TRS thinks its implants can eliminate the need 
to harvest bone grafts and cut the need for midop-
eration modification by providing surgeons with 
tailor-made devices.

Verily, the life-sciences company owned by Goo-
gle’s parent company, Alphabet, has launched 
Baseline, its long-awaited study of 10,000 healthy 
people. Project Baseline is a broad effort designed 
to develop a well-defined reference, or “baseline,” 
of good health as well as a rich data platform that 
may be used to better understand the transition 
from health to disease and identify additional risk 
factors for disease. 

Google first announced its plans to carry out 
the Baseline study back in 2014. The idea is that by 
tracking the health of healthy people, researchers 
might be able to pick up on ways to predict when 
a person will get a disease. Researchers hope to fig-
ure out how to identify people who have a change 
in their health early enough where an intervention 
would be helpful in keeping that person healthy. 
The study will run for at least four years. 

At the end of the four years, Verily is hoping 
to get new insights into how cancer and heart 
disease develops before it’s diagnosed, while also 
figuring out how to come up with health technol-
ogy that will be useful. The company will compen-
sate those who take part in the trial, in addition to 
opening up its results to qualified researchers for 
cross-referencing. 

Amazon and Merck have initiated an Alexa Dia-
betes Challenge to explore how voice-command 
technology can support chronic disease manage-
ment. The two companies are asking developers to 
create Amazon Alexa voice-enabled solutions that 
help newly diagnosed Type 2 diabetes patients 
self-manage their care. The grand prize winner will 
receive $125,000. Up to five finalists will receive 
$25,000. 

The challenge is looking for product concepts 
that use Amazon’s virtual assistant to help people, 
particularly those who have been recently diag-
nosed, manage the disease. The finalists will also 
be mentored in a virtual accelerator and attend 
an Innovator’s Boot Camp at Amazon’s headquar-
ters in Seattle. All that will prepare the teams for 
Demo Day in September, held at the AWSPop-up 
loft in New York City. There, the finalists will demo 
their solutions for judges and one winner will be 
awarded the $125,000 grand prize.

J&J Company Buys 3D Printing Technology 
TO CREATE BONE-HEALING IMPLANTS

Verily Kicks Off 
BASELINE STUDY TO HELP 
PREDICT ILLNESS

Amazon and Merck Seek 
TO USE LEXA FOR CHRONIC 
DISEASE MANAGEMENT

  Trend Watch: Pharma, academia, and health techs employ innovation 
to improve patient care.

Pediatric cardiologists at Lucile Packard Children’s 
Hospital Stanford are using immersive virtual real-
ity (VR) technology to explain complex congenital 
heart defects, which are some of the most difficult 
medical conditions to teach and understand. The 
Stanford Virtual Heart experience helps families 
understand their child’s heart conditions by em-
ploying a new kind of interactive visualization that 

Stanford Virtual Heart Revolutionizes 
EDUCATION ON CONGENITAL HEART DEFECTS

goes far beyond diagrams, plastic models 
and hand-drawn sketches. For medical 
trainees, it provides an immersive and 
engaging new way to learn about the 
two dozen most common and complex 
congenital heart anomalies by allowing 
them to inspect and manipulate the af-
fected heart, walk around inside it to see 
how the blood is flowing, and watch how 
a particular defect interferes with the 
heart’s normal function. 

“The heart is a complicated three-di-
mensional organ, and it’s really hard to 
describe what’s going on inside of it — 

especially when something is going wrong,” says 
David Axelrod, MD, clinical assistant professor of 
pediatric cardiology at Stanford University School 
of Medicine. Students at Stanford University School 
of Medicine are already using The Stanford Virtual 
Heart to learn about congenital heart defects and 
to help them visualize the procedures our pediatric 
heart surgeons use to correct these conditions.    

(c
) P

ha
rm

aL
in

x 
LL

C
. R

ig
ht

s 
do

 n
ot

 in
cl

ud
e 

pr
om

ot
io

na
l u

se
.  

Fo
r d

is
tri

bu
tio

n 
or

 p
rin

tin
g 

rig
ht

s,
 c

on
ta

ct
 m

w
al

sh
@

ph
ar

m
av

oi
ce

.c
om

Com
pli

men
ts 

of 
Pha

rm
aV

OIC
E



Conference Chairperson:
Sanjoy Ray
Director, Strategic Alliances & Health Innovation
Merck 

Attending This Premier marcus evans 
Conference Will Enable You To:
• Develop a robust portfolio of IoT-enabled innovations
• Align the right IoT ecosystem to product strategy to pinpoint 
 best collaborators
• Consider risk management and cyber security concerns 
 to ensure patient safety and security
• Integrate key regulatory considerations to achieve 
 compliance excellence
• Understand the necessary data required to demonstrate value 
 and maximize ROI
• Build a sustainable framework to develop and commercialize 
 connected devices that deliver value and meet unmet 
 market needs
• Aggregate appropriate data to contribute to present
 and future product strategy 
• Scrutinize present portfolio to identify more patient centric 
 opportunities in product development strategy

Who Should Attend:
marcus evans invites C-Level Executives,  EVPs, SVPs, VPs, Directors, 
Heads and other senior executives from:
• Connected Health
• Digital Health
• Research & Development
• Innovation 
 Healthcare Transformation
• Product Development /  
 Engineer 
• Industrial Design / 
 Design Engineer
• Regulatory & Quality

• External Innovation / 
 Open Innovation
• User Experience Design
• Product Innovation
• Health Informatics 
• Strategic Alliances
• New Business Development
• Marketing
• Technology
• Insights & Planning

Silver Sponsors:

Jim Jacobson
Chief Product and Solution 
Security Officer
Siemens Healthineers

Jay Srinivasan
Divisional Vice President R&D,
Automation and Informatics
Abbott

Sanjoy Ray, Ph.D.
Director, Strategic Alliances 
& Health Innovation
Merck

Daniel McCaffrey 
Director of Product, Digital 
Health, Data & Analytics
Dexcom

Yongji Fu
Director of R&D Innovation
Hill-Rom

Anna Kravets
Director, Business Consulting
Merck

Sean Otto
Vice President, Analytics
Cyient Insights 

Ravi Kuppuraj
Business Leader CEO
Philips Connected 
Sensing Venture

Yechiel Engelhard
Vice President, Global Head 
of Digital Health, 
Respiratory Medicines, GSM
Teva Pharmaceuticals

Supriya Lagu, Ph.D.
Director, Digital Health 
Technology & Data Sciences
Biogen

James H. Parshall
Director, Software
Device Solutions
Eli Lilly and Company

Hasnain Somji
Program Leader, R&D
Halyard Health

Alex Wilson
Senior Director 
Business Development
Wind River

Nestor J. Rivera
Chief Privacy Counsel
GE Healthcare 

Rick Kates
Senior Director, Business Model 
Innovation, Consumer
Johnson & Johnson
Consumer Companies

Scott T. Nichols, HCISPP,
CHPSE, MCP
Director, Privacy and Security
Beckman Coulter

Chris Thierfelder
Director of Research
and Development
Halyard Health

Gretchen Vandal
Associate Director, 
Device Regulatory Affairs
Biogen

Nitin Kaul
Innovation Lead, 
Applied Technology
Merck

Featuring Case Studies from Smart Medical Device Innovation 
Experts Including:

June 21-22, 2017 
San Diego, CA

Deliver the Highest Product Quality and Patient Value in Connected Device Design.

Develop a Robust Portfolio 
of IoT-Enabled Innovations to Maintain 
a Competitive Edge

Smart Medical Device Innovation: 
Design & Development
Streamlining Approach to Connected Device Design  
and Development to Maximize Growth Opportunities through  
Digitally Enabled Devices, IoT, Interoperability and Connectivity

Booking Info: 
Kirill Pokotilov | T: 1 312 540 3000 ext. 6313 

E: KirillP@marcusevansch.com

Media Partners:
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