
The LAST Word

PV: Please tell us about your journey to 
become one of the leading experts in the field 
of prostate cancer.

DR. YU:  Early in my career I worked as a physician 
within the VA where I spent the first two years of 
practice caring directly for men who had meta-
static prostate cancer. That, in part,  really sparked 
my interest in developing more options and better 
treatment options for patients. At that time, men 
with prostate cancer had fewer treatment options 
than they do today and certainly the understand-
ing of the biology of prostate cancer was at a much 
earlier stage.  That was true not just in prostate can-
cer, but the entire field of oncology. I knew that to 
really have an impact on as many patients as pos-
sible and to continue to provide hope to patients, 
I needed to do research.  This led me to R&D, and 
ultimately I joined Janssen as a clinical researcher 
and I am now the VP and disease area leader 
for prostate cancer at Janssen R&D.  My primary 
responsibility is choosing the science discovered 
at the bench to go into clinical development for 
prostate cancer.

PV: As part of your research, what have you 
learned about prostate cancer?

DR. YU:  Prostate cancer is a fascinating disease.  It 
is the second-most common cancer in men, and it 
remains a disease of unmet need.  The reason why 
it’s fascinating from a scientific perspective is that 
the male hormone plays a big role in the disease. 
It’s a complicated disease.  And while we’ve made 
lots of advances in treating it, we’re still trying to 
figure out how to best translate the differences 
in tumor biology from one patient to the next 
patient and develop personalized care for each 
patient based on that understanding. I don’t think 
it’s enough to find a medicine that could extend 
progression-free survival. That medicine also has 
to be well-tolerated, maintain quality of life, and be 
convenient for patient.

PV:  What do you think are some of the biggest 
barriers in bringing a more effective prostate 
cancer treatment to market?

DR. YU:  Well, some of it is technical.  Prostate 
cancer, like I said, has a different biology for every 
patient.  At times it takes quite a long time for the 
disease to actually metastasize.  Also, the cancer is 
very localized. It takes a long time to show the af-
fect of the disease.  Some of the barriers in getting 
a drug approved is how long some of these clinical 
trials take.

PV: What type of research do you believe is 
needed to achieve a cure?  

  Dr. Margaret Yu, VP, Disease Area Leader Prostate Cancer, Janssen Research and Development,  
discusses her efforts to further the understanding of the biology of prostate cancer.

Getting Into the Biology of PROSTATE CANCER

Margaret Yu, M.D.

THE FORUM FOR THE INDUSTRY EXECUTIVE

Be here.

Be 
hopeful.

DR. YU:  To achieve a cure in prostate cancer, we re-
ally need to focus more on clinical trials in the early 
disease setting.  We’re doing some of this in Jans-
sen by developing some of our androgen-receptor 
or AR-targeted agents in localized prostate cancer 
patients considered to be high risk for metastasis.  

PV: What type of research are you working on 
specifically right now? 

DR. YU:  We’re very interested in reactivating the 
patient’s own immune system to attack the tumor. 
There are several ways that we do this.  We do 
this biologically, via cellular therapy, and through 
vaccines.  

PV: What impact are hormone therapies 
having on treatment now? 

DR. YU:  Hormone therapies are allowing pa-
tients with metastatic disease to live longer. Newer 
hormone treatments are approved for the later 
disease settings, and now we are developing them 
for early disease settings where the disease is 
localized for a shorter duration of time to see if we 
can achieve a cure.  

PV:  As you to look to the future in terms of the 
treatment of this specific cancer, what is your 
hope?

DR. YU:  My hope for the future of prostate can-
cer is that we’ll be able to develop very specific 
therapies to treat each type of cancer.  Just like in 
breast cancer where there are different types of 
the cancer based on the hormone receptor status, 
in prostate cancer we have very similar segments; 
we’re just at an earlier stage of understanding this 
relationship. 
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20-20 Interactive Super Panel — The Pulse of the Industry
Brought to you by PharmaVOICE

June 12 at 1 pm EDT
Kick off your virtual DIA experience with a unique opportunity to engage with 20 of the industry’s most 

influential thought leaders who will give voice to the shifts that are impacting the clinical ecosystem 
now and their predictions on what the future holds. This dynamic two-hour virtual panel gives you the 
opportunity to interact with the expert panel, provide your opinions on the factors that are currently 

impacting clinical operations, and share your predictions for what’s ahead.

Free Registration: https://www.pharmavoice.com/weblinx/2020-dia-interactive-super-panel/

Percival Barretto-Ko, President, Astellas Pharma

Bonnie A Brescia, Founding Principal, Corporate 
Development Officer, BBK Worldwide

James Corrigan, President & CEO, ERT

Donald A. Deieso, Ph.D., Executive Chairman and 
CEO, WCG

Ken Getz, Deputy Director, Tufts

Robert Goldman, Ph.D., Head, Global Clinical 
Research & Medical Affairs, Sunovion

John Hubbard, Ph.D., CEO, Signant Health

Patrick Lindsay, CEO, UBC

Craig Lipset, Former Head of Clinical Innovation at 
Pfizer

Michelle Longmire, CEO, Medable

Jamie Macdonald, CEO, Parexel

Alistair Macdonald, CEO, Syneos

Steve Rosenberg, SVP and General Manager Health 
Science Global Business Unit, Oracle

Julie Ross, President, Advanced Clinical

Christopher J. Schaber, Ph.D., CEO, Solingenix

Craig Serra, Global Head, Strategy and Innovation, 
Data Operations, Novartis

Rebecca Vermeulen, Vice President Patient and 
Society Strategy Lead, Product Development, Roche at 
Genentech

Cynthia Verst, President, R&DS Design & Delivery 
Innovation, IQVIA

Mark Wildgust, PhD, Vice President, Global Medical 
Affairs, Oncology, Janssen Pharmaceutical Companies 
of Johnson & Johnson
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CalciumUSA.com

Choosing the right  
agency partner can  
be an important way  

to lift your brand’s success. When  
you work with Calcium, you’re getting  
all of our considerable strategic,  
creative, and technological strengths—
delivered in a seamless and totally  
nonbureaucratic way. The result is  
brand nourishment of the most  
muscular kind—no fat, no filler.  
And it will drive business success  
to new heights. Let’s build something  
strong together. Contact

Steven.Michaelson@CalciumUSA.com 
or 917-612-3290.

veMoo
Make 
a strong

AD_PharmaVoice_MakeAStrongMove_9_11_L1.indd   1 3/23/20   1:18 PM

(c
) P

ha
rm

aL
in

x 
LL

C
. R

ig
ht

s 
do

 n
ot

 in
cl

ud
e 

pr
om

ot
io

na
l u

se
.  

Fo
r d

is
tri

bu
tio

n 
or

 p
rin

tin
g 

rig
ht

s,
 c

on
ta

ct
 m

w
al

sh
@

ph
ar

m
av

oi
ce

.c
om

Com
pli

men
ts 

of
 P

ha
rm

aV
OIC

E




