
Walmart Acquires Telehealth 
Company MeMD 
Walmart Health is buying multi-specialty telehealth 
provider MeMD, which will enable the company to 
expand its Walmart Health services across the 
country. Through the acquisition, Walmart Health 
plans to provide telehealth services for urgent, 
behavioral, and primary care, the company said.

“Telehealth offers a great opportunity to ex-
pand access and reach consumers where they are 
and complements our brick-and-mortar Walmart 
Health locations,” says Cheryl Pegus, M.D., execu-
tive VP, health and wellness, Walmart. “Today peo-
ple expect omnichannel access to care, and adding 
telehealth to our Walmart Health care strategies 
allows us to provide in-person and digital care 
across our multiple assets and solutions.” 

Walmart Health plans to open at least 22 such 
locations in Georgia, Florida, Illinois, and Arkansas 
by the end of 2021. 

Walmart has also made a push into health 
insurance by launching a Medicare-focused bro-
kerage and teaming with Clover Health on co-
branded Medicare Advantage plans.

MeMD was founded in 2010 by John Shufeldt, 
M.D., to provide virtual care nationwide, leveraging 

the latest online technologies to deliver high-qual-
ity care 24/7 in a convenient and accessible man-
ner. MeMD provides telehealth for medical and 
mental-health visits to 5 million members nation-
wide, according to the company’s website.

“We’ve achieved incredible strides in making 
healthcare available to individuals and businesses 
around the country through our easy, affordable 
and intuitive online platform,” said MeMD CEO Bill 
Goodwin in a statement. “MeMD’s mission fits per-
fectly with Walmart’s dedicated focus to help peo-
ple save money and live better, and now we can 
impact millions more by being part of Walmart.”

The acquisition, which is subject to regula-
tory approval, is expected to close in the coming 
months.

Walmart Acquires TELEHEALTH COMPANY MEMD
  Trend Watch: Major Retailers Walmart and Amazon Face Off 

in Telehealth Services

Dr. Lu Zheng, Takeda

Sprout Health Solutions, a global consultancy spe-
cializing in behavior science and health outcomes, 
has partnered with Takeda Pharmaceutical to de-
velop an evidence-based white paper on the use 
of digital health tools during COVID-19 for people 
living with rare disease and their families and 
healthcare professionals.

The paper, Digital Health Tools in Rare Diseases, 
summarizes insights from thought leaders and 
advocates. The findings underscore the critical role 
of online and mobile technology in delivering edu-
cation and support, citing opportunities for future 
innovations to address unmet needs in the global 
rare disease community.

According to Lina Eliasson, Ph.D., partner, 
Sprout Health Solutions, COVID-19 compounded 
existing difficulties faced by people with rare dis-
ease in accessing healthcare and psychological 
support. The pandemic also provided unprece-
dented humanitarian and economic stimulus to 
drive the development and adoption of these 
technologies at scale and speed.

“The pandemic prompted the digitalization 

SPROUT HEALTH AND TAKEDA EXPLORE RARE DISEASE 
Digital Tools

of a pharma-sponsored face-to-face program we 
were developing for people affected by rare dis-
ease,” she says. “We saw firsthand how digital tools 
vastly increased the reach of self-management 
and mental health interventions for patients and 
caregivers. Digital technology also ensured global 
access to a much broader audience of specialist 
nurses than originally envisioned.”

The experience inspired the idea for an in-
depth study of digital health tools for rare disease. 
Takeda, with its long-standing commitment to 
servicing patients, families, and caregivers affected 
by rare disease, co-funded the project.

“Our highest priority is our patients,” says Lu 
Zheng, Ph.D., senior director, head of global stra-
tegic patient services, Takeda. “We realized that 
COVID-19 has had considerable effects on people 
living with rare disease, especially their ability to 
access and afford critical medical care. This paper 
is part of our ongoing efforts to understand local 
challenges and adapt our support programs to 
meet our patients’ evolving needs.”

The white paper features a review of published 

HealthTech

A French startup is introducing a new app focused 
on women’s health, called Nabla. The app lets 
women chat with practitioners, offers community 
content, helps centralize medical data, and will 
soon offer telemedicine appointments. Nabla’s key 
feature is the ability to start a conversation with 
health professionals. 

The startup has raised $20.2 million and is 
already working with a team of doctors who are 
ready to answer questions from the company’s first 
users — patients. 

The three co-founders of the startup have a 
track record in the tech ecosystem. Co-founder and 
CEO Alexandre Lebrun founded VirtuOz, which 
was acquired by Nuance, and Wit.ai, which was ac-
quired by Facebook. He also worked for Facebook’s 
AI research team (FAIR). Co-founder and Chief 
Operating Officer Delphine Groll has been head-
ing business development and communications 
for two major media groups, Aufeminin and My 
Little Paris. And Co-founder and Chief Technology 
Officer  Martin Raison has worked with Lebrun at 
both Wit.ai and Facebook.

French Startup Banks ON 
WOMEN’S HEALTH APP

literature, conducted in January 2021, on the po-
tential impact and effectiveness of digital health 
tools across a variety of needs in rare disease, 
including disease self-management, mental health 
support, and caregiver support. It also includes 
contributions from thought leaders in rare disease, 
including a patient advocate, physician, psycho-
therapist, and industry experts.
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AI for Pharmaceuticals
Defining AI Strategies to Advance Patient 

Centricity & Business Outcomes

From the Organizers of Renowned Industry 
Events Spanning Tech & Life Science

2021 FEATURED SPEAKERS

Maliheh Poorfarhani
Director, Digital Health 

and R&D, Bayer

Emma Huang, PhD
Director of Data 

Sciences External 
Innovation, California 

Innovation Center, 
Johnson & Johnson

Andrea DeSouza
Senior Director, 

Eli Lilly & Company

Faisal Khan, PhD
Executive Director, 
Advanced Analytics 
and AI, AstraZeneca

Chandi Kodthiwada
Head of Product 

Management, R&D IT, 
Takeda

DecodeAIPharma.com | #DECODEAIPharma CambridgeHealthtech Institute

With times of crises often spurring innovation, the fight against COVID-19 accelerated the 
adoption of ML & AI-powered technologies in the race to discover and bring to market vaccines. 

For pharmaceutical organizations to build on this recent AI momentum, outdated innovation 
strategies and data models must be redefined. Now is the time for the industry to come together 
to share learnings and collaborate to achieve scalable AI for maximum gains. Uniting innovation, 
data, digital and IT leaders from across the entire pharmaceutical product pipeline, the use-case 

led program at DECODE: AI for Pharmaceuticals goes beyond the hype of AI to identify where the 
true value lies and what business outcomes are within reach, how to structure your data, and how 

to navigate your technology implementation and change management journey.

SAVE $150
WITH DISCOUNT CODE

PHARMAVOICE150
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           HealthTech

Boost Mobile, which serves millions of under-
insured and uninsured customers, will become 
the first wireless provider to offer free healthcare 
services to its subscribers and their families by 
partnering with K Health. As part of Boost Mobile’s 
Unlimited Plus plan, new subscribers will receive 
free, 24/7 access to health services via the K Health 
app straight from their Boost Mobile phone. This 
new partnership will deliver free access to remote 
healthcare services for Boost Mobile customers 
and their immediate families. Specifically, this will 
include the opportunity to chat with a doctor di-
rectly from a mobile phone; use K Health’s AI-pow-
ered symptom checker to understand what is 

Boost Mobile First Wireless Carrier to Offer 
FREE HEALTHCARE SERVICES

The Consumer Technology Association (CTA) is 
collaborating with the American College of Car-
diology (ACC) on best practices for device and 
app makers to provide deeper understanding of 
products that manage cardiovascular health. The 
working group, which includes members from 
ACC, Philips, Samsung, Abbott, and Omron, will 
develop evaluation criteria that companies can use 
to better educate clinicians as they recommend 
devices to their patients.

Through this project, experts from the tech 
sector and healthcare setting will build guidances 
for device manufacturers in how to communicate 
the capability of individual products to clinicians 
and provide support that appropriate devices are 
being recommended for use by patients.

A multidisciplinary group of leaders in AI and 
digital health identified the gaps in knowledge 
around implementing healthcare devices into pa-
tient care and determined the need for best prac-
tices during discussions at ACC’s Applied Health 
Innovation Consortium 2020 summit on virtual 
care, of which CTA is a member.

The working group will hold a series of meet-
ings in 2021 and is scheduled to release the best 
practices document by the end of the year.

This work also builds upon a digital health 
white paper released last year by CTA and the 
Heart Rhythm Society that recommended best 
practices for using wearable technology to man-
age personal health, including detecting and mon-
itoring cardiovascular biometrics.

wrong and decide what to do next; and get treat-
ment, including medications prescribed. K Health 
treats hundreds of adult and pediatric conditions 
remotely and offers personalized treatment plans, 
such as for anxiety and depression.

K Health will be available for free to new 
Unlimited Plus subscribers, and for a discounted 
service fee of $7.99 per month for other Boost 
Mobile service plans. Boost Mobile customers will 
be able to take advantage of K Health’s data-driven 
primary care system with more than 4 million users 
on its platform. Boost Mobile users can sign up at 
boostmobile.com/health to be first in line for the 
official launch early this summer.

CTA, ACC, Philips, Samsung, Abbott Form Initiative for 
MOBILE DEVICE BEST PRACTICES

Amazon’s virtual primary care business Amazon 
Care has secured its first employer customer, Pre-
cor. It will charge the fitness equipment manufac-
turer based on how many employees use its ser-
vices each month. Precor’s 800 employees would 
be able to use the services, and the company 
would be only charged when the service is actually 
used. Amazon Care’s pay-per-user model may be 
an appealing option for larger employers that pay 
a fixed cost based on the size of their workforces.

Amazon also announced it would expand Am-
azon Care to all its employees nationwide by this 
summer. It’s possible Amazon may eventually sync 
Amazon Care with its other healthcare ventures 
such as Amazon Pharmacy, Amazon HealthLake, or 
its HIPAA-compliant Alexa, to fuel growth, accord-
ing to eMarketer reports.

With a goal of integrating data and technology 
to help streamline diabetes management, Eli Lilly 
and Company signed strategic international agree-
ments with four companies — DexCom, Glooko, 
myDiabby Healthcare, and Roche — to advance 
connected solutions and streamline care for peo-
ple living with diabetes in markets outside of the 
United States. These companies offer unique dia-
betes management platforms that will be compat-
ible with Lilly’s Tempo Pen — approved in several 
global markets — and Tempo Smart Button, which 
is currently in late-stage development, to support 
people with diabetes and healthcare professionals.

The Tempo Pen is a modified version of Lil-
ly’s existing prefilled, disposable insulin pen to 

which the Tempo Smart 
Button — pending CE 
marking — attaches. 
Through these new 
agreements, the 
Tempo Smart Button 
will pair with soft-
ware and/or medi-
cal devices offered 
by Dexcom, Glooko, 
myDiabby Health-
care, and Roche, with 
its mySugr app, to 
facilitate the integra-
tion of personalized 

data and actionable 
insights.

Lilly aims to receive the CE mark for the Tempo 
Smart Button later in 2021 and will launch the 
Tempo Pen and Tempo Smart Button in several 
international markets following this certification.

Amazon Care Signs  
FIRST EMPLOYER CUSTOMER

Lilly Inks SMART INSULIN 
PEN DEALS

63 June 2021  ●  PharmaVOICE

(c
) P

ha
rm

aL
in

x 
LL

C
. R

ig
ht

s 
do

 n
ot

 in
cl

ud
e 

pr
om

ot
io

na
l u

se
.  

Fo
r d

is
tri

bu
tio

n 
or

 p
rin

tin
g 

rig
ht

s,
 c

on
ta

ct
 m

w
al

sh
@

ph
ar

m
av

oi
ce

.c
om

Com
pli

men
ts 

of
 P

ha
rm

aV
OIC

E



Pharmaceuticals & Healthcare

C
H

I’s
 I

n
au

g
u

ra
l

CHI’s Inaugural

VIRTUAL  |  June 10, 2021

June 10, 2021
VIRTUAL

Pharmaceuticals & Healthcare

Chris Wheatcroft 
Investment Director,  
Ascension Ventures

Jeffrey Low, MD 
Life Sciences Investor  

at Novo Growth,  
Novo Holdings

Maliheh Poorfarhani 
Director, Digital Health  

and R&D, Bayer

Bill Reichert 
Partner & Chief  

Evangelist,  
Pegasus Tech Ventures

Emma Huang 
Director of Data Sciences External 
 Innovation, California Innovation  

Center, Johnson & Johnson

SAVE $150
WITH DISCOUNT CODE

PHARMAVOICE150

2021 Featured Speakers 

From the Organizers of Renowned Industry  
Events Spanning Tech & Life Science

Investments in AI have attracted more capital than any other technology in history. Globally, the race is on to 
fund, develop and acquire the most cutting-edge start-ups, particularly those offering breakthrough  
applications in healthcare and pharmaceuticals. With attention around AI continuing to prevail, the  
AI Innovation Circle unites Investors, Start-ups, Industry and Strategics for exclusive partnering and  

AI-powered matchmaking, plus critical discussions which go beyond the AI hype to grasp what’s truly at stake 
and where future opportunities lie. This interactive 1-day program uncovers what the industry truly needs 

from AI? What problems can be solved? How can investors cut through the noise? How to build a start-up for 
scale? How to drive a successful exit? Plus much more.

AIinnovationCircle.com #AIinnocircle

CambridgeHealthtech Institute

An Exclusive Partnering Program for Investors, Founders & 
Strategics Advancing AI for Healthcare & Life Science
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