
Big Brand Challenges?
You’re carrying quite a load. Let us help.
Facing substantial sales expectations? Massive product 
launch? We’ll shoulder the tasks. Since 1985, we’ve helped 
over 200 healthcare brands like yours succeed.

Looking for creative that’s impossible to ignore? 
We’ll help your brand get noticed. Our work has 
accumulated over 150 prestigious awards over the years.

Tired of being small peanuts to your large, 
blue-chip agency? As an independent agency, 
we challenge the idea of “bigger is better” by 
answering to clients, not shareholders.

Get rid of your heavy load. 
Call Anshal at 312-935-5040 or email us
at create@purohitnavigation.com p u r o h i t n a v i g a t i o n . c o m
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I’d encourage the 

next generation of leaders 

to imagine the possibilities. 

That’s what I did and I’m 

living it. I didn’t speak English 

until I came to the United 

States at the age of 19. I’m 

a minority woman. I didn’t 

come through the traditional 

channels. I’ve never worked 

in a pharma company. I come 

from academia. I have never 

taken a course in healthcare 

or business. If I can do it,  

why not someone else? 
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n the mid-1980s, Ahnal Purohit, Ph.D., left a comfortable position at a market research firm 
to venture out on her own. In 1985, Ahnal and business partner Ed Donahoe co-founded the 
agency that became Purohit Navigation with no clients and limited agency services. 
But with determination, hard work, and a large dose of creativity — helped by Ahnal’s com-

bined strengths in the liberal arts and statistics— the partners realized their vision: the integration 
of strategy, research, and advertising.

Ahnal went into healthcare communications with a Ph.D. in psychometrics and the goal to 
offer life-sciences companies research-based insights, deep strategic and scientific thinking, and 
breakthrough creative that would truly change behavior. For the past 35 years, she has not only 
achieved her goal but she has exceeded the expectations of the extensive range of clients that the 
firm serves. 

In addition, Ahnal is passionate about improving the lives of others. She co-founded the 
nonprofit organization African Women’s Alliance in Support of Health (AWASH) to help the 
estimated 30,000 women among Sierra Leone’s total population of 6.5 million who suffer or die 
from vesicovaginal fistula, a condition that occurs as a result of obstructed labor. Purohit Naviga-
tion also supports the local Chicago community through internships and other initiatives that are 
having a positive and long-term impact. 

PV: What inspired you to enter the healthcare 
communications and advertising field?

Purohit: I come from an academic background, 
and at the time I was doing consulting with a 
healthcare ad agency. The senior management 
liked my recommendations and suggestions for 
what they could do for one of their brands and 
they asked me to join them.  I had tenure at the 
university, but I was looking to extend my horizons. 
So, I took the job and 18 months later, Ed Dona-

hoe asked me to be a partner in a new agency 
he wanted to start. The vision was to establish 
an agency focused on integrating strategy and 
market research, which was my background. So, it 
made sense to join him. That was nearly 35 years 
ago. 

PV: Purohit Navigation is not part of a holding 
company; what has kept you independent all 
these years?

Purohit: Our only bosses are our clients and I love 
that. Because we can think independently there’s 
so much more that we can do. Large agencies 
often have their hands tied, and innovation goes 
out the window. I like being able to do what we 
can do with our clients, and they respect us. That’s 
what is important. Retaining this model in the face 
of so many networks has not been easy, but it has 
certainly been worth it.

PV: What are you most proud of at Purohit 
Navigation?

Purohit: The first is that after nearly 35 years we’re 
still around. Mostly, though, it is that we have con-
sistently stayed ahead of the curve with regard to 
our clients’ and the industry’s needs. When we first 
started, we were focused on the integration of 

market research and strategy through to tactical 
execution. Then 15 years ago, we rebranded our-

selves Purohit Navigation. We started focusing 
on the patient journey and communicating 
the right message, at the right time, in the right 

tone to the patient.  We were ahead of the curve. 

We expanded to incorporate diagnostics as a core 
competency well before others in the industry 
saw the sector’s relevance, and even now, we are 
examining our remit to ensure that we are seeing 
trends and needs going forward. It is a constant 
process and I am proud that we have engrained 
in our culture the desire to innovate consistently.

PV: How do you describe innovation and trans-
formation to clients?

Purohit: Innovation is about being adaptive and 
agile, and thinking outside of the box. We like the 
idea of “navigating beyond” to communicate the 
innovation and transformation we need to do to 
help a brand. We want to find that “beyond” place 
for each brand or idea we represent and push the 
limits on what it can accomplish.

PV: There are people at the company who have 
been with you for decades. What is it about the 
culture of Purohit Navigation as well as your 
leadership style that instills such loyalty?  

Purohit: I think it starts with care and compassion. 
The people at the company are like my family 
and I make sure that whatever I do is good for 
them as well as the company. I think loyalty starts 
with the fact that our culture is founded on the 

Navigating a Path to Long-term Success
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Ready to take your brand farther than ever before? 
Partner with Purohit Navigation.

We’re a unique full-service healthcare strategy and marketing 
fi rm, combining groundbreaking insights with strong creative 
expertise to achieve behavioral change. We map behavior, 
identify change drivers, and create novel marketing 
strategies—allowing us to discover new
opportunities for you.

From award-winning creative campaigns, patient 
support programs, and digital solutions to 
commercial planning and analytics support—
we’ve been exceeding expectations for
over 30 years.

Come journey with us beyond the
tried and true.

Let’s go. Contact Anshal at 312.935.5040

or purohit@purohitnavigation.com

Navigating BEYOND.
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What you see is  
what you get.
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principals of rolling up our sleeves. I and my core 
team — Anshal, Monica, and Kim — should never 
ask anyone to do anything that we would not do 
ourselves. I also make sure that I’m really open to 
them, so my direct reports know my vulnerabilities, 
which means they are more willing to share their 
vulnerabilities and seek help when they need it. I 
also push my people, in order to help them grow, 
but I will always be there to help when needed. 
Overall, it is this respect, concern, compassion, and 
passion for what we do that keeps people here for 
so many years.

PV: What advice do you have for others who 
might want to start their own companies?

Purohit: The first thing is to be true to yourself and 
do the right thing. The second piece of advice is to 
create trust with your direct reports. The third is to 
surround yourself with people who are better than 
you are in what they do. Also, expect more from 
your people than they think they can accomplish 
and they will deliver.  And always give credit to 
your people, your staff, and your peers. 

PV: How does philanthropy fit in your vision for 
the company and why is it important to you?

Purohit: First, I felt it was important to do some-
thing in this country because this is where we 
live. We choose areas where we can have an im-
pact. We are involved in the local cancer society, 
helping with fundraising and other initiatives. 
Second, we started working in West Africa, spe-
cifically in Sierra Leone, because it is one of the 
poorest countries in the world with one of the 
worst infant mortality rates. We started AWASH 

and we did a lot of work with them when 
Ebola was a huge challenge a few years ago. 

The third area of focus is in India because I 
was born and raised there; we support a 
foundation, named after my mother, that 
is focused on diabetes education in my 

hometown. 

PV: Where do you see the 
healthcare industry going in 

the next five or 10 years?

Purohit: Technology is ad-
vancing at an incredible pace. 
In medicine, disease states 
will become more specialized 
and treatment will be more 

personalized. Diagnostic processes are going to 
be paired with treatment approaches. And while 
science is advancing, compassion is an issue. Pa-
tient health is not just based on treatment. It is 
also about taking care of the emotional side. So, 
while I think there will be disruptive companies 
that may cure disease, the passion we need to take 
care of the patient is being lost. There are a lot of 
patients who are “lonely,” and I think that’s going 
to get worse. 

There’s also a problem in that physicians have 
low levels of satisfaction. In the future, diagnosis 
and decision-making will be done by AI, so what 
will the role of the physician be? This is why so 
many physicians are expressing dissatisfaction and 
it’s going to get worse. 

If I had unlimited resources, I would do some-
thing to change the system so we talk about suc-
cess not only from a technical or cure side but also 
from a human side.

PV: What keeps you up at night?

Purohit: I wonder where we are going as an in-
dustry. I understand the technology and I believe 
in it, but where is the balance? The other thing is 
ensuring we do the best for our clients and that 
we’re thinking outside the box while considering 
the bottom line. 

PV: What gives you joy?

Purohit: Often, we get a phone call or an email 
from clients saying how well our team did or how 
they went above and beyond in terms of solving a 
challenge. When I get this type of feedback, I feel so 
proud of my team.
On a personal note, my joy comes from seeing 
my family alongside me. I have a loving husband, 
Ankur, who has defied traditional norms to sup-
port me as a leading woman in the workplace. And, 
I have a wonderful grandson, Rain, with whom I 
have the privilege of spending so much time. He 
is bright, kind, funny, and reminds me often of the 
type of person I want to be.

PV: What legacy would you like to leave in the 
industry? 

Purohit: I want to make sure I support the 
next generation of leaders at the company. This 
starts with my daughter, Anshal, who has been 
working alongside me for 15 years and is now 
taking the helm. She’s ready, and I’m happy to 
support her vision and the vision of next-gener-
ation leaders.  I encourage them to imagine the 
possibilities. That’s what I did and I’m living it. I 
didn’t speak English until I came to the United 
States at the age of 19. I’m a minority woman. 
I didn’t come through the traditional channels. 
I’ve never worked in a pharma company. I come 
from academia. I have never taken a course in 
healthcare or business. If I can do it, why not 
someone else? My advice: just work hard and 
imagine the possibilities. 

Ahnal Purohit, Ph.D.
TITLE: Founder and CEO

COMPANY: Purohit Navigation

COMPANY  AWARDS: More than 100 

awards: Global Awards, Grand Global; the RX 

Club Show, Gold, Silver, Award of Excellence; 

DxMA awards, First Place; National Health 

Info awards; Doctors’ Choice Awards; IN-AWE 

awards, Gold, Silver, Bronze

INDUSTRY  AWARDS: Asian Women 

in Business Entrepreneurial Leadership 

Award;  Top 10 minority- and women-owned 

certified status for pharma communications 

firms for more than 25 years;  Med Ad News 

Heart Award; MM&M Diversity and Inclusion 

Champion Award

ASSOCIATIONS:  African Women’s 

Alliance in Support of Health;  Healthcare 

Businesswomen’s Association;  South Asian 

Pharmaceutical Council; Women In Bio

T WIT TER: @PurohitNav

IMAGINE IF… 
humans could live forever.
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