
AXIOM HONORED FOR INNOVATION
Axiom by ApotheCom, a Huntsworth Health 
company, has been named the winner in 
Innovation for the LTEN Excellence Awards, 
honoring best-in-class learning and devel-
opment initiatives within the life sciences. 
Axiom’s client, AstraZeneca, was seeking to 
increase clinical proficiency for CV specialty 
representatives in acute coronary syndrome. 
Axiom and AstraZeneca worked together to 
create Cardiology Day, a live, national pro-
gram for 800-plus learners featuring immer-
sive learning in the science of cardiology.

CLINIPACE NAMED TO INC. LIST
Clinipace Worldwide, a global digital CRO, has 
been named to Inc. Magazine’s 34th annual 
Inc. 500|5000 list, which represents the most 
comprehensive look at America’s indepen-
dent entrepreneurs. Clinipace was addition-
ally named to the Inc. 5000 Honor Roll as 
a six-time honoree. The company reported 
revenue growth of 321% from 2011 to 2014, 
adding 466 jobs during that time. 

PAREXEL SETS GOLD STANDARD
Parexel, a global biopharmaceutical services 

provider, has been named by the 
CEO Roundtable on Cancer a 

CEO Cancer Gold Standard 
employer. The accredita-
tion recognizes the com-
pany’s commitment to the 
health of its employees 
and their families. Parexel 

established programs to 
reduce cancer risk, including 

participation in cancer clinical 
trials and supporting the needs of 

cancer survivors in the workplace.
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Specialty Drug Costs 
SPUR CONCERNS
Employers are considering unconventional strate-
gies to manage double-digit cost increases while 
shifting more cost to employees, according to the 
Midwest Business Group on Health. Although the 
vast majority of employers (88%) still rely on tradi-
tional plan designs, many are ready to focus on new 
approaches to managing specialty drug costs.

Findings of the survey:
 78% of employers are strongly concerned about 

the increasing costs of specialty drugs and 60% are 
strongly concerned about the number of specialty 
drugs in the pipeline.

 68% of employers are considering using a nar-
row network, while less than 10% offer one. 

 16% of employers carve out their specialty drug 
benefit, and 63% are considering this strategy. 

 More than half of employers are considering 
shifting more costs to employees with 18% already 
doing so. 

Industry at Large 
DAIICHI SANKYO PROVIDES SUPPORT TO CHINA

Daiichi Sankyo is a providing support for medical professionals in Yunnan Province, China, to improve health 
and nutritional conditions of children under the age of 5.

Daiichi Sankyo has launched a new social contribu-
tion initiative through an international NGO, Plan 
Japan, in the rural areas of Yunnan Province in China. 
Daiichi Sankyo provides support to help improve the 
health of mothers and children by developing med-
ical professionals through additional training and 

promoting health education. In China, the available 
healthcare services for mothers and children in rural 
and urban areas differ significantly. The demand in 
rural areas for better pediatric care and medical pro-
fessionals with experience in the integrated man-
agement of children’s illnesses has greatly increased.
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ON-DEMAND WEBINAR

»» Script Abandonment: Untangling 
Influences Across the Patient Journey
Sponsored by: Zitter Health Insights
Recorded: Sept. 17, 2015

UPCOMING WEBINAR

»» Digital Best Practices for Accelerating 
Drug Development
Sponsored by: DocuSign
Nov. 10, 2015

E-PUBLICATION

»» Maximizing Experiential Marketing to 
Deliver Great Customer Experiences
Provided by: PulseCX

SINCE 2009, 

U.S. HEALTHCARE 

SPENDING AS A PERCENT OF 

GROSS DOMESTIC PRODUCT 

HAS HELD STEADY AT 17.4%.

Source: Center for Medicare  
and Medicaid Services
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Against the backdrop of New York City’s 
elegant and high-tech Alexandria Center 
for Life Science, this year’s PharmaVOICE 
100 Celebration brought together the 
most inspirational  and influential leaders 
from across all sectors of the life-sciences 
industry, for much-needed collaboration 
through sharing ideas, insights, and 
business perspectives, while enjoying 
the opportunity to expand personal and 
professional networks.

If you missed it, don’t forget to join us next 
year at the second Annual PharmaVOICE 
100 Celebration on September 15, 2016!

See complete photo gallery 
online at www.pharmavoice.com/
pharmavoice-100-celebration-
photo-gallery/
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