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Health Union inspires people to live 
better with specific health conditions. 
Its unique approach combines new 
daily, original content with digital, social 
and mobile technologies to cultivate 
active, engaged online communities. 
More than a digital publisher, Health 
Union builds real relationships with 
people and develops deep expertise in 
the markets it serves. 
For more information, visit health-union.com.

This continuous cultivation of online 
health communities makes it easy for partners 
to understand, reach and engage the right 
patients at large scale, which ultimately leads 
to the development of smarter, more effective 
consumer- and patient-focused programs for 
biopharma partners.

Specifically, these communities — and the 
relationships they foster — allow partners to 
participate directly in conversations to which 
they would otherwise not have access, associate 
their brands with desired, relevant content and 
integrate qualitative and quantitative insights 
into marketing plans.

Additionally, due to the deep understand-
ing of people’s needs that comes from being 
immersed with these online communities 
every day, Health Union can work closely with 
partners to leverage the appropriate context 
for brand considerations. For example, with 
newly approved calcitonin gene-related pep-
tide (CGRP) drugs gaining serious attention 
in the migraine community and, as a result, 
significant content about these treatments on 
Migraine.com, CGRP brands can align with 
this content, either directly or indirectly, gen-
erating awareness and credibility with their 
desired audiences.

 

Connecting Communities

Moreover, communities that truly pay at-
tention to people’s needs have a treasure trove 
of insights and knowledge about trends in 

hen people living with chronic 
health conditions think of the re-
sources they need throughout their 

journeys, HCPs, treatments and care teams 
often top the list. However, nobody under-
stands the pain, fatigue and frustration better 
than others who live with these conditions, 
making the need for information, validation 
and connection especially strong among pa-
tients and their caregivers.

Over the past eight years, Health Union’s 
condition-specific online health communities 
have addressed this need — providing an 
invaluable tool for patients and caregivers to 
come together. Valuable and relevant content, 
delivered daily, encourages social interactions 
in a flexible format (online or via social) that 
evolve into meaningful health conversations. 
These interactions create countless opportuni-
ties for engagement both among patients and 
with healthcare companies designing treat-
ments and solutions that improve care.

It’s important to note that successful and 
impactful communities are not simply a result 
of building a website and some social channels. 
They require careful curation, active listening 
and a focus on “meeting people where they 
are” rather than driving behavior change. 
Furthermore, they must truly serve people’s 
needs, embrace open dialogue and actively pay 
attention to patient perspectives.

For example, Health Union’s 19 (and 
counting) open, chronic condition-specific 
communities actively bring people impacted 
by these conditions together through daily, 
relevant content that generates connections. 
Reach and engagement are then amplified 
through active, moderated discussions within 
each community’s social channels. Annual “In 
America” surveys for each community provide 
a more comprehensive understanding of pa-
tients’ specific wants and needs, which further 
fuels the content and conversations.

Community Conversations

Perhaps one of Health Union’s many com-
munity contributors said it best, “Having a 
community that can truly and honestly re-
late to you is just as important as finding an 
effective treatment because your mental and 
emotional health is extremely important in 
this journey.”

patients’ experiences and market landscape. 
For example, the shared experiences of people 
with different types of blood cancers, led to the 
creation of Blood-Cancer.com. By addressing 
the commonalities of the conditions, we ob-
serve that people feel more connected; thereby 
making the community more valuable to those 
impacted.

The reality is that biopharmaceutical com-
pany partners may not focus on integrating 
the patient perspective into their programs 
and campaigns until a specific need arises. 
With the continuous cultivation of these com-
munities that generate ongoing engagement, 
interaction and conversation, trends and new 
information about needs, wants, attitudes and 
behaviors are always emerging. 

As a result, biopharmaceutical company 
partners are presented with an opportunity to 
truly understand patients’ perspective — at 
any juncture — to guide short- and long-term 
planning that will set them up for success. 

W

A Community Model That Delivers 
— For Patients and Partners

With the continuous 

cultivation of these 

communities that generate 

ongoing engagement, 

interaction and conversation, 

trends and new information 

about needs, wants, attitudes 

and behaviors are always 

emerging. 

(c
) P

ha
rm

aL
in

x 
LL

C
. R

ig
ht

s 
do

 n
ot

 in
cl

ud
e 

pr
om

ot
io

na
l u

se
.  

Fo
r d

is
tri

bu
tio

n 
or

 p
rin

tin
g 

rig
ht

s,
 c

on
ta

ct
 m

w
al

sh
@

ph
ar

m
av

oi
ce

.c
om

Com
pli

men
ts 

of 
Pha

rm
aV

OIC
E



Asthma.net • AdvancedBreastCancer.net (2019) • AtopicDermatitis.net • BladderCancer.net • Blood-Cancer.com • COPD.net
Endometriosis.net • HepatitisC.net • InflammatoryBowelDisease.net • IrritableBowelSyndrome.net • LungCancer.net • Migraine.com

MultipleSclerosis.net • ParkinsonsDisease.net • PlaquePsoriasis.com • ProstateCancer.net • Psoriatic-Arthritis.com
RheumatoidArthritis.net • SkinCancer.net • Type2Diabetes.com

Health-Union.com

Effectively finding and engaging the people youwant to reach canbe an easy task, if
youhave the right partner.

For almost a decade,HealthUnionhas done thehardwork every day to bring the right
people together. Our genuine approach to listening andunderstanding all aspects of health
experiences provides a safe place for people to connect and share. In doing so, these simple
interactions evolve intomeaningful conversations that offer you countless opportunities to
understandhow to solve business questions in smarter,more effectiveways.

To learnhowHealthUnion canhelp strengthen your consumer andpatient-focused
programs, visit us atHealth-Union.com/contact

Wemake the hard part easy.
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