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What's New
Publicis Health Media Launches

NEW BUSINESS INTELLIGENCE PRACTICE

> Trending Now: The new practice aims to optimize healthcare media and
marketing by applying health outcomes data to marketing effectiveness.

UBLICIS HEALTH MEDIA (PHM), an agency that fuses media

into a dedicated health and wellness specialty, has created a

new business intelligence (BI) practice to use health outcomes
data and apply it to marketing effectiveness. PHM's new BI practice
is led by Dave Nussbaum as senior VP and Sharon Patent as its VP/
group director.

PHM’s aims to drive accountability, produce better treatment
results, and reduce waste for the health media marketplace. By
helping to better educate patients and improve outcomes based on
measureable results, brands will be able to more effectively manage

Himited health media resources. PHM can now help clients make
8nore informed decisions through actual HCP (healthcare profes-
asionals) and anonymous-patient behavior tied to each media type,
-%Iacement and channel.

C>U “We are creating vital tools and ways of thinking that support
Fbrands as they assess the HCP-patient relationship,” says Matt Mc-
H\Ially, president of Publicis Health Media. “These methods bring
'g]ew insights about the drivers of treatment behavior and allow us
@ make adjustments to more efficiently target, buy, and optimize
-g‘nedia. We are now able to adjust media plans to be sure;they.are
argeting the right audience with the right message at the rightitime
or the right price.This level of precision and analysis canhelp brands
pend their media dollars more wisely, ensure effective.messaging,
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Going Global...

¥ Selvita

Selvita, a discovery company in Central

and Eastern Europe, has established its
first offices in the United States.Through
the newly formed U.S. subsidiary, Selvita
Inc., the company will initially have two
offices, one in Greater Boston and another
in the San Francisco Bay area.

In a move to expand its presence in the
Asia-Pacific region, ZS opened an office in
Singapore. Dedicated to helping compa-
nies across multiple industries address a
wide range of sales and marketing issues,
the firm has increased its investment in
Singapore as the pharmaceutical, biotech-
nology, and medical device industries con-
tinue to boom in the region.

International Collaborative
Forms to Remove Barriers for

nd help build better relationships between brands<and their tar-
eted HCP’s and patients.”

Sharon Patent
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Neon Therapeutics Launches to
Develop Cancer Immunotherapies

Third Rock Ventures has
formed Neon Therapeu-
tics, an immuno-oncology
company developing neo-
antigen-based therapeutic
vaccines and T-cell therapies
to treat cancer. Neon Ther-
apeutics is focused on un-
locking the full potential of the immune system to
recognize and attack cancer via targeting proteins
known as neoantigens. Clal Biotechnology Indus-
tries and Access Industries joined Third Rock Ven-
tures in a $55 million Series A financing.
Neoantigens, which result from mutations oc-
curring during tumor growth, are recognized as
foreign and differ from native antigens to which

Dr. Cary Pfeffer

the immune system is tolerant. Neon Therapeutic
is developing multiple programs in therapeutic
vaccines and T-cell modalities. The company’s lead
program, NEO-PV-01, is a personalized neoantigen
vaccine that builds upon research done by the
Broad Institute and Dana-Farber Cancer Institute

“Recent advances in immuno-oncology place
us at a point that is unprecedented in the history
of cancer drug development,” says Cary Pfeffer,
M.D., interim CEO of Neon Therapeutics. “We have
a completely new understanding of the immune
system’s role in unlocking powerful mechanisms
to induce immune attack of tumors, representing
an enormous opportunity for precision therapies
for cancer patients. These insights enable Neon
Therapeutics to develop therapies that are com-
plementary to current immunomodulatory thera-
pies and may significantly enhance the specificity
and potency of existing approaches.”
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Personalized Medicine

A broad community of in-
dustry stakeholders has
come together to form and
launch the first-of-its-kind
organization to enable col-
laboration in personalized/
precision medicine (PM).
By eft Waldron [ The PM Connective is a U.S.-
based not-for-profit firm whose founding partners
are comprised of board members and advisors
from Biogen, bluebird bio, CAHG, Cardinal Health,
Diaceutics, the European Personalised Medicine
Association, George James Ltd, and Vivia Biotech.

“Each of the stakeholders in the current health-
care business model focus on costs and clinical
benefits within their respective silos; however, at a
disease outcomes level, this may be a suboptimal
solution,” says Jeff Waldron, executive director of
the PM Connective.

Jeff Waldron
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Finding better solutions to drive greater efficiency in
outsourcing R&D operations

& CLINICALTRIAL ‘==
&> COLLABORATIONS ~

JANUARY 20 - 21, 2016 BOSTON MARRIOTT CAMBRIDGE

A strategic forum for senior-level clinical trial executives presented in a new
collaboration between The Conference Forum and CenterWatch

CONFERENCE LEADERSHIP

Ken Getz Murray Abramson, MD Mike Collins, PhD
Tufts CSDD Biogen Alexion

Adrian Otte Deirdre BeVard Ross Pettit
Amgen Nektar Therapeutics Infinity Pharmaceuticals

Topics Addressed Include:

v How the Drug Development Landscape is v Disrupting the CRO: Challenging the CRO of the
Changing and the Impact on R&D Operations Future
v Bucking the Trend in Clinical Outsourcing v Are Global Trials Coming Home?
v How Private Equity is Shaking Up Clinical Trials v How to Get the Commercial/Business Development
v Where is there Potential for CROs to Model Right?
Collaborate? v Preparing for the Changing Patient Population
Organized by Media Partner

tHeconference FORL.!EA:-» @ CenterWatch Pharm”[l“}[

REGISTER At WWW.THECONFERENCEFORUM.ORG oR CALL 646-350-2580





