Digital Health INITIATIVES

» Georgia Mitsi, Senior Director, Search Evaluation & Digital Health Care
Initiatives, Sunovion Pharmaceuticals, discusses the company’s digital

health efforts.

PV: What is the driving force behind the many
digital health initiatives at Sunovion?

MITSI: Sunovion’s intent is to continue to access
digital technologies designed first and foremost to
help patients. At Sunovion, patients are at the cen-
ter of everything we do, and we believe that digital
technologies should have a patient-centric focus.

PV: What do these projects demonstrate in
terms of what the health technology future
holds for pharma?

MITSI: We are assessing various areas import-
ant to the future of health technology, including
wearables and other smart devices, digiceuticals
(Software as a Therapy), artificial intelligence, and
other advanced analytics for population health
management.

These are key areas for the pharmaceutical in-
dustry to continue to explore as digital innovation
provides an excellent opportunity to connect on a
different level and in new ways with key stakehold-
ers, including patients, physicians, and payers.

PV: What is the long-range relevance of some
of the projects you are experimenting with?
MITSI: Sunovion has a growing role in integrating
digital health technologies into our solutions and
advancing our future contributions to society. Ulti-
mately, we expect our digital solutions to help con-
tribute toward the goal of significantly empower-
ing patients to better manage their symptoms and
improve quality of life especially for those who are
living with chronic medical conditions.

Additionally, we are supporting public-private
partnerships designed to accelerate digital health-
care solutions.

PV: What more do you expect your company to
be doing five or more years from now regarding
healthcare technology?

MITSI: Because of Sunovion's therapeutic area
focus, technology can become a great opportu-
nity to provide beyond-the-pill solutions to our
patients.

We expect to remain focused on applying
evolving digital healthcare technologies to im-
prove patients’ healthcare experience for those liv-
ing with serious medical conditions, including re-
spiratory, neurological, and psychiatric conditions.

PV: What other conditions or diseases might
see a rise in smart devices, technologies, and
sensors?
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MITSI: We see opportunities for smart devices,
monitoring, and sensor technologies in psychiatric
and neurological conditions. For example, we are
using Embrace, a scientifically validated wearable,
in a Phase IV trial with our therapy Aptiom, which
addresses partial onset seizures. The wearable is
collecting objective data, which is based on elec-
trodermal activity. It measures temperature and
skin conductance. We pair it with a mobile app
that acts as an online diary — combining objective
data with patient-reported data.

PV: Who will be the biggest drivers for health-
tech: patients, pharma, or payers?

MITSI: Throughout the entire value chain, from
clinical research to everyday care, all stakehold-
ers — from patients to payers to providers — are
striving to drive better outcomes, create greater
efficiencies and provide more personalized and
targeted solutions. This is a great opportunity for
companies that can help bring transformational
change to healthcare. Additionally, healthcare con-
sumers are embracing technology more and more,
which is actually helping to advance areas focused
on patient-reported outcomes.

PV: What will it take for healthcare technology
to be impactful?

MITSI: For digital healthcare technology to be
impactful, all stakeholders could benefit from suc-
cessful partnerships between tech and pharma
companies and sharing lessons between these
two different sectors. The relationship should be
a symbiosis between two partners focused on a
common goal, sharing the same values and com-
plementing each other. It needs to be an ongoing
effort and a long-term commitment.
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