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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

NOP Wo rld He a l t h’s new co rpo rate image and
public info rm ation management division was insti-
t u ted to help pharm a ce u t i cal companies re s po n d
e f fe ct i vely to public-re l ations cri s e s. The new division
also guides drug manufact u rers in cre ating inte g rate d

co m m u n i cation strategies that
i n c rease awa re n e s s, u n d e r-
s t a n d i n g, and suppo rt of the
i n d u s t ry’s issues and achieve-
m e nts across all healthca re
a u d i e n ce s, including phys i-
c i a n s, p at i e nt s, m a n a g e d - ca re
exe c u t i ve s, the general public,
j o u rn a l i s t s, and inve s to r s.

Headed by NOP Wo rl d
Health exe c u t i ve VP Joel Bra d u s,
who previously led the co m p a-
ny’s promotional effe ct i ve n e s s
d i v i s i o n , the new division has
the info rm ation and co n s u l t i n g
re s o u rces of NOP Wo rld He a l t h’s
m e m ber companies at its dis-
posal to provide accurate mar-
ket facts that help pharm a ce u t i-
cal companies answer — and
n e g ate — accusations against
the industry appe a ring in the
m e d i a . In partnership with sis-
ter co m p a ny Ro pe r A S W, t h e
division designs strategic
re s e a rch prog rams that pro-
te ct companies from the fall-
out that accompanies negat i ve pre s s.

“The industry has come under increasing media
p re s s u re — and the barrage of cri t i cal news sto ries is
t a king a toll on public pe rce p t i o n s,” M r. Bradus says.
“Ac co rding to Ro pe r A S W, the pharm a ce u t i cal indus-
t ry’s ‘u n f avo ra b l e’ ratings have reached 42%, placing it
21st out of 30 industries studied. In addition, its quality
ratings have plummeted 7 po i nts in the last five ye a r s
with one-third of Am e ri cans giving it poor eva l u at i o n s.”

NOP Wo rld Health Fo rms a New Division to
RESPOND TO PHARMAC E U T I CAL 

P U B L I C - R E LATIONS CRISES
Th rough a co m b i n ation of in-depth thera peutic class analys e s, eve nt s - d ri ven Web re s e a rc h ,a n d

m u l t i - s t a keholder image tra c king and re p u t ation assessment, NOP can design prog rams that 
p ro te ct companies from the fallout that accompanies negat i ve pre s s.

“ C l e a r l y, it is critical that
the industry respond —
quickly and powerfully —
to the recent wave of
press attacks. And its best
defense is accurate infor-
mation. Recognizing this
crucial need, our new
division helps the industry
replace media myths with
hard facts,” says Joel
Bradus, NOP World Health
executive VP.

Pacific 
Co m m u n i cat i o n s

OPENS EAST
COAST OFFICE

Pacific Communications has
expanded its serv i ces to the East Co a s t.
The agency, with headquarters in Co s t a
Me s a ,Ca l i f. ,has opened an office in Sh o rt
H i l l s, N . J . , to be t ter serve its clients in the
No rtheast co rri d o r. The new office offe r s
c l i e nts a full array of serv i ce s, i n c l u d i n g
n ew te c h n o l ogy marketing deve l o p-
m e nt, m e d i cal co m m u n i cat i o n s, p rod-
u ct launch,m a n a g e d - ca re,and tra d i t i o n-
al adve rtising and pro m o t i o n .

“East Coast-based agencies have
been co m peting on the West Coast fo r
years — our goal is to turn the tables,”
s ays Ryan Ab b ate, the agency’s pre s i-
dent. “Pacific Communications has
d eve l o ped an exce l l e nt re p u t ation fo r
f i r s t - rate marketing and medical co m-

m u n i cations wo rl dw i d e. We wa nt people to kn ow
when they’re loo king for best pra ct i ces from a clas-
sic full-serv i ce healthca re agency, a l te rn at i ves ex i s t
t h at don’t nece s s a rily have headquarters in the New
Yo rk metro politan are a . Pacific Co m m u n i cations has
a gre at deal to offer po te ntial clients anyw h e re.”

Ke rry Cave n d e r, a 10-year senior member of the
Pacific Communications management team, is
s pe a rheading new business deve l o p m e nt effo rt s
f rom the Sh o rt Hills office. M s. Cavender has be e n
with Pacific Co m m u n i cations since 1991 and has
been re s ponsible for seve ral prod u ct int rod u ct i o n s.
She will co ntinue to dire ct the managed-ca re divi-
sion and serv i ce existing client s, while spe a rh e a d i n g
East Coast new business deve l o p m e nt effo rt s.

Kerry Cavender is
spearheading new
business development
efforts for Pacific
Communications’ East
Coast office. 

The Cu rry Roc ke feller Group of Co m p a n i e s,
based in Ta rry tow n ,N . Y. , has opened an office in Sa n
Diego to facilitate client serv i ce and business ex p a n-
s i o n . Heading up the office is Raffi Si ya h i a n ,d i re cto r
of acco u nt serv i ce s, and Lee Ro b b i n s, d i re ctor of
meeting management.

Be fo re joining The Cu rry Roc ke feller Group in
Ja n u a ry 2002, M r. Si yahian was with The Bi o Ge n e s i s
Gro u p, a healthca re co m m u n i cations agency that is
p a rt of Mc Cann Erickson He a l t h ca re Wo rl dw i d e. M s.
Robbins is a seasoned meeting planning pro fe s s i o n-
al who acted as a co n s u l t a nt to va rious pharm a ce u-

t i cal and meeting planning
co m p a n i e s, such as Am e ri ca n
Express, Glaxo Wellcome,
Sm i t h Kline Be e c h a m , S c h e r-
i n g - Pl o u g h , and As t ra Ze n e ca .
M r.Si yahian re po rts to Mi c h a e l
Cu rry, p re s i d e nt, and Ch u c k
Roc ke fe l l e r, C E O, of The Cu rry
Roc ke feller Gro u p.M s.Ro b b i n s
re po rts to Ba r b a ra Ga l l a g h e r,
VP of prog ram and meeting
m a n a g e m e nt.

The Cu rry Roc ke feller Group 
OPENS WEST COAST OFFICE

NOP WORLD HEAL T H’S CO M PANY IMA G E

AND PUBLIC INFORMATION MANA G E M E N T

D I V I S I O N helps companies manage an t i c i-

p ated market changes and r e s pond to unan-

t i c i p ated market disr u p t i o n s . The division

d e l i v ers co m m u n i c ations and public-r e l a-

tions planning supp o rt through five ser v i ce

s u i te s :

T H E R APEUTIC CLASS ANALY S E S a c ross more

than 50 disease cat e g o ries based on pr i m a r y

re s e a r ch with phy s i c i a n s , p at i e nt s , and man-

a g e d - ca r e exe c u t i ve s

THE FOR T U N E / R OPER C O R P O R ATE REPUTA-

TION INDEX p rovides detailed r e p u t ation rat-

ings ga t h e red from ex e c u t i ve s , a n a l ys t s , a n d

consumers for more than 450 c o m p a n i e s

I N S TANT INSIGHTS INTO MARKET E V E N T S,

via the Web — Web-based r e s e a r ch to gauge

m a rket r e a ction to une x pe cted market dev e l-

o p m e nt s , such as pro d u ct withdraw a l s

I - WATC H, the first c o m p l e t e assessment of

i m a g e, i s s u e s , and multi-stakeholder int e ra c-

tions — the tr a c king study is av a i l a b l e

t h rough a partnership with R o pe r A S W

ROPER CONSUMER T R E N D S — co n s u m e r

t rend analysis r e po r ts — are being off e re d

t h rough NOP W o rld He a l t h

Raffi Siyahian, director of
account services, is 
heading up Curry 
Rockeller Group’s new
West Coast office located
in San Diego.
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PDI Fo rms Team to
RESPOND TO
P O RT F O L I O

CHALLENGES 
PDI Inc. has fo rmed an acco u nt management

team to identify oppo rtunities where the co m p a ny
can deliver incre m e ntal growth to its part n e r s. Th e
co m p a ny’s strate gy is based on an acco u nt man-
a g e m e nt model that provides an in-depth under-
standing of client s’ business object i ves and chal-
lenges and assigns ove rall acco u nt re s po n s i b i l i ty to
a single acco u nt exe c u t i ve.By eva l u ating the analyt-
ics and po rt folio dri vers that impact their key
a c co u nt s, the acco u nt - m a n a g e m e nt team cre ate s
solution sets for their pharm a ce u t i cal part n e r s,
which leve rage the re s o u rces of PDI to dri ve bra n d
s u c ce s s.

“The deve l o p m e nt of this team is co n s i s te nt
with where PDI is tod ay,” s ays Chuck Sa l d a ri n i ,C E O
and vice chairman of PDI. “We have re e n g i n e e re d
our business to provide strategic alte rn at i ves to our
p a rt n e r s, including sales and marketing solutions, i n -
l i ce n s i n g, p rod u ct acquisition, or prod u ct deve l o p-
m e nt. This new team has the kn owledge and the
ex pe rtise to identify oppo rtunities where PDI ca n
d e l i ver incre m e ntal growth to our part n e r s.”

The acco u nt - m a n a g e m e nt team is being led by
Eric Lindsey, Greg Mi c h a e l , Ja c kie Go n z a l ez , and Tex
Ku n d.

e t rials Inc.’s re ce ntly released Qu i c k St u dy Vo i ce
p rovides an alte rn at i ve to paper-based pat i e nt
d i a ries in clinical tri a l s. The phone-based alte rn at i ve
for co l l e cting pat i e nt data and for managing inve s t i-
g ator sites during clinical re s e a rch studies is a full-
fe at u red Inte ra ct i ve Vo i ce Re s ponse Sys tem that
includes an easy design env i ro n m e nt, d at a b a s e
i n d e pe n d e n ce, and inte g ration with etrials Qu i c k-
St u dy Vi ew for real-time re po rt i n g.

I nte ra ct i ve Vo i ce Re s ponse Sys tem te c h n o l ogy
i m p roves the accura cy and quality of co l l e cte d
p at i e nt data in clinical tri a l s, p a rt i c u l a rly in re m o te
a reas where using co m p u ters is not a realistic option.
Ty p i ca l l y, the sys tem is used to co l l e ct qualitat i ve dat a
a bout pat i e nt health or re s ponse to medication fro m
people enrolled in drug or dev i ce clinical tri a l s. Th e
phone-based sys tem is ideal for site management
w h e re the trials are co n d u cte d, including re co rd i n g
the enro l l m e nt of pat i e nt s ;o rd e ring clinica l - t rial sup-
p l i e s, including study medicat i o n ;and site act i vat i o n .

“IVRS is an impo rt a nt te c h n o l ogy as we co nt i n u e
to grow into inte rn ational marke t s,” s ays John Cl i n e,
p re s i d e nt and CEO.“ It provides re m o te inve s t i g ato r
s i tes with an easy and co s t - e f fe ct i ve alte rn at i ve to
co m p u ter-based data and site management. It also
p rovides many efficiencies over paper-based diari e s.
With this announce m e nt,e t rials is the only co m p a ny
t h at offers an inte g rated approach to the thre e
major clinical data ca p t u re options: co m p u te r - b a s e d
d ata ca p t u re, handheld pat i e nt diari e s, and phone-
based co l l e ction and management.”

QuickStudy Voice works with
Qu i c k St u dy Vi ew to allow trial inve s t i-
g ators to rev i ew pat i e nt data in re a l
time during a tri a l . Trial sponsors also
can be alerted via e-mail, f a x , or pager
if predefined ent ries are made, such as
a serious adverse eve nt.

Al s o, Ara c cel Co rp. , which is in the
p rocess of merging with etri a l s, h a s
d eve l o ped softwa re that identifies and
eliminates duplicate electrocardio-
g rams (ECGs) in clinica l - t rial dat a b a s e s
t h at are digitally tra n s m i t ted for sub-
mission to the U.S. Food and Dru g
Ad m i n i s t rat i o n . The prod u ct, A S Co m-
p a re, is a co m p l e m e nt a ry module to
the ASPlatform, a comprehensive
te c h n o l ogy fo u n d ation for co l l e ct i n g,
m a n a g i n g, rev i ew i n g, and submitting
e l e ct ronic data in clinical tri a l s.

Re ce nt l y, the FDA re po rted that
some of the sys tems being used to
t ransmit the digital ECGs can prod u ce
d u p l i cate s. In some instance s, this has caused dru g
m a kers to rev i ew hundreds of thousands of ECGs by
hand to eliminate the duplicate s. In re s po n s e, t h e
co m p a ny has deve l o ped an algorithm-based soft-
wa re application that assigns a unique signat u re to
each ECG , while clearing transmission noise that is
g e n e rated by co l l e cting the ECGs through phone
l i n e s.

Two Leading Te c h n o l ogy - Based 
Co m m u n i cations Co m p a n i e s JOIN FORC E S

New ton Inte ra ct i ve and Grav i ty Sh i ft
Solutions have merged to fo rm New to n
Grav i ty Sh i ft. Based on the co m b i n e d
o f fe rings of both co m p a n i e s, New to n
Grav i ty Sh i ft is able to deliver an inte-
g rated set of prod u ct s, s e rv i ce s, a n d
s t rategies for e-marke t i n g, l e a rn i n g, a n d
te c h n o l ogy.

New ton Inte ra ct i ve was founded by
De b ra L. New ton in 1991, and Grav i ty
Sh i ft Solutions was founded by Pe te r
Sa n d fo rd and Ro be rt Ch ri s tensen in
1 9 8 5 . M s. New ton is pre s i d e nt of the
n ew co m p a ny,M r.Sa n d fo rd is exe c u t i ve
VP in charge of sales and marke t i n g,a n d
M r. Ch ri s tensen is chief deve l o p m e nt
o f f i cer with re s po n s i b i l i ty for cre at i ve
s e rv i ce s,te c h n o l ogy,and prod u ct deve l-
o p m e nt.

“ Both companies have re m a rka b l y

co m p l e m e nt a ry and co m p atible ski l l s
and prod u ct s, and both co m p a n i e s
s h a re a co rpo rate culture that is based
on inte g ri ty and serving the long-te rm
i nte rests of our client s,” M s. New to n
s ays. “This is a ve ry po s i t i ve, s t rate g i c
m ove to acce l e rate grow t h . Tog e t h e r
we can deliver a more co m p re h e n s i ve
range of te c h n o l ogy-based co m m u-
n i cation solutions to our clients than
either co m p a ny could do on its ow n .”

“We’re deeper in eve ry cre at i ve
and te c h n i cal are a , which allows us to
be a stronger strategic deve l o p m e nt
p a rtner for our clients and a more
valuable long-te rm asset,”M r.Sa n d fo rd
s ays. “The transition has been ve ry
s m ooth so far and we’re in the proce s s
of adding sales people be cause of our
s t rengthened ca p a c i ty.”

John Cline says IVRS is 
an important technology
as etrials continues to
grow into international
markets. It provides
remote investigator sites
with an easy and cost-
effective alternative to 
c o m p u t e r-based data 
and site management. 

Both companies 
have remarkably 
complementary and 
compatible skills and
products, and both 
companies share a 
corporate culture that is
based on integrity and
serving the long-term
interests of our clients.

Debra Newton

Ph o n e - Based Pat i e nt Di a ries and Sys te m
P ROVIDES AN ALT E R N AT I V E

TO PA P E R - BASED DATA CO L L E C T I O N
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Cliggott Pu b l i s h i n g
E X PA N D S
J O U R N A L

PRESENCE IN 
P E D I ATRIC MARKET 

Cliggott Publishing Co. has expanded its pre s-
e n ce in the pe d i at ric market by increasing the pub-
l i cation fre q u e n cy of The Journal of Re s p i ra to ry Di s -
eases for Pe d i a t ri c i a n sand by launching Co n s u l t a n t
for Pe d i a t ri c i a n s.

Previously a quarte rl y, The Journal of Re s p i ra to ry
Diseases for Pe d i a t ricians n ow is published six times a
ye a r,beginning with the Ja n u a ry - Fe b ru a ry 2003 issue.
The journ a l , with a circ u l ation of 35,600 pe d i at ri c i a n s,
is the leading source of pra ct i cal adv i ce on managing
common childhood re s p i rato ry pro b l e m s.

Consultant for Pe d i a t ri c i a n swill be published 10
times in 2003 — monthly except for combined Ju l y -
August and Nove m be r - De ce m ber issues. This jour-
nal is a mix of pra ct i cal serv i ce fe at u res and clinica l
p h o tog ra p hy to meet the needs of 52,500 pe d i at ri-
c i a n s, pe d i at ric physician assistant s, and pe d i at ri c
nurse pra ct i t i o n e r s.
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Supply Ma rketing Inc.has launched pro m o t i o n a l
tools that keep brand images in fro nt of phys i c i a n s
and their pat i e nts at the same time, with the use of
p ri nted exam table pape r, d e ntal bibs, and other dis-
posable paper prod u ct s.

The prod u ct s, which deliver branded educat i o n-
al messages in the exam roo m ,e n co u rage co nve r s a-
tions be tween the physician and the pat i e nt abo u t
an issue or prod u ct.

The messages, p ri nted on disposable prod u ct s,
a re designed with Supply Ma rke t i n g’s in-house
m e d i cal adv i s o ry bo a rd to increase the like l i h ood of
a pat i e nt / p hysician discussion. Supply Ma rke t i n g
also provides the physician and medical assistant
with back-end tools such as educational mate ri a l s,
co u po n s, and samples that can be shared with the
p at i e nt once the co nve r s ation be g i n s.

The prod u cts may be used as a pro m o t i o n a l
i tem for a salesfo rce, or Supply Ma rketing can dis-
t ri b u te them to any of the more than 400,000 phys i-
cians in its netwo rk .The physicians can be segment-
ed by thera peutic cate g o ry and geog raphic re g i o n .
The prog rams include prod u ct i o n , f re i g ht, d i s t ri b u-
t i o n , and inclusion of suppo rting mate rials for the
p hysician office s.

Supply Ma rketing Launches 
P RO M OTIONAL TOOL FOR EXAM RO O M S

Supply Marketing offers companies a new venue for
promoting their brands to physicians and patients.

PhRMA Cre ates 
Division to 
P RO M OTE 
I N D U S T RY 

CO N T R I BU T I O N S
The Ph a rm a ce u t i cal Re s e a rch and Ma n u f a ct u r-

ers of Am e ri ca (PhRMA) has cre ated a St rate g i c
Co m m u n i cations and Public Affairs Di v i s i o n . Ma rk
Me rri t t, senior VP of Ph R M A , heads the new division,
which is charged with co n ceiving and implement-
ing effe ct i ve, i n n ovat i ve ways to publicize the org a-
n i z at i o n’s message through te l evision and te c h n o l-
ogy mediums.

“ It is impe rat i ve that we help people understand
the serious risks posed by heavy-handed legislat i ve
i n i t i at i ves that would jeopard i ze our co ntinued abili-
ty to discover bre a k t h rough medicines to save live s
and improve the health of all Am e ri ca n s,” s ays Al a n
Ho l m e r, p re s i d e nt of Ph R M A .

Total Qu a l i ty Ma n a g e m e nt Book Teaches Japanese Business Ideas
“The Idea Ge n e rator — Quick & Easy Ka i ze n ,”explains how employees ca n

i d e ntify and implement two improve m e nt ideas per mont h . The boo k ,p u b-
lished by QCI Inte rn at i o n a l ,d e s c ri bes a total quality management sys tem that is
w i d e s p read and ve ry popular in Japanese healthca re,b u s i n e s s, and industry.

The wo rd “ Ka i ze n” is from Japan and means “co ntinuous improve m e nt.” I n
most Japanese co m p a n i e s, e m p l oyees are ex pe cted to co nt ri b u te two ideas
per month and implement them whenever po s s i b l e.The authors claim that by
co nt ra s t, in the U.S.,the ave rage employee submits one idea eve ry seven ye a r s.

“This boo k , in all its simplicity, has the power to generate ove rw h e l m i n g
po s i t i ve change wherever its co n cepts are implemente d,” s ays Don Dewar of
QCI Inte rn at i o n a l . “A prime focus is to help generate tons of improve m e nt
i d e a s, m o re than you could ever imagine, f rom all employe e s, and empowe r
them to install their own ideas.Th e rein lies the secret of why this cre at i ve rev-
olution does not be come a bure a u c ratic night m a re.This book tells you how
to do it in a way that gives you an inspired wo rk fo rce without any acco m p a-
nying managerial headaches. The co n cepts descri bed in this book are
w i d e s p read in Japan and will soon be widespread in the U.S. as we l l .”

Upd ated HIPAA Co u r s ewa re Re l e a s e d
Health Ca re Co m p l i a n ce St rategies Inc.has released an upd ated version of

“ H I PAA Co m p l i a n ce,” multimedia training co u r s ewa re for educating health-
ca re employees on the HIPAA re g u l at i o n s.The new version of the co u r s ewa re
co ntains the final pri va cy rule and offers user-selectable co nte nt delive ry
m od e s.

Deve l o ped by leading HIPAA ex pe rt s, the softwa re combines video sce-
n a ri o s, a u d i o, text, and inte ra ct i ve exe rc i s e s, to cre ate an engaging and co s t
e f fe ct i ve method of educating healthca re employees on the re q u i re m e nts of
H I PA A . Each employee can select a viewing mode that will match the ca p a-
bilities of their co m p u ter and Inte rnet co n n e ct i o n . The modes are full multi-
media (video/audio), s l i d e s h ow with audio, or text and gra p h i c s.

The co m p a ny’s “ H I PAA Co m p l i a n ce” p rog ram provides a co m p re h e n s i ve
ove rv i ew of the HIPAA re g u l at i o n s, f rom 30 minutes to 2 hours of co nte nt,
d e pending upon the employe e’s job re s po n s i b i l i t i e s. From the int rod u cto ry
H I PAA Awa reness mod u l e, t h rough the job-funct i o n - s pecific pri va cy, s e c u ri ty,

and elect ronic tra n s a ctions mod u l e s, the course offers general and detailed
ru l e s, p roce d u re s, s a fe g u a rd s, s u g g e s t i o n s, and exe rcises through video sce-
n a ri o s, i nte ra ct i ve exe rc i s e s, and exte n s i ve backg round mate ri a l .

A special fe at u re of the HIPAA Co m p l i a n ce co u r s ewa re allows the facility
to include its own po l i cy and proce d u res doc u m e nts in the co u r s ewa re.
O rg a n i z ations can re q u i re their employees using the co u r s ewa re to “e l e c-
t ro n i cally sign” as having read and rev i ewed them. Proof of signat u re is pro-
vided and doc u m e nted for the administration for eve ry employe e.

The co u r s ewa re is part of a series of “Co n n e cted Le a rn i n g”p rod u cts fro m
Health Ca re Co m p l i a n ce St rate g i e s. Cl i e nts using the prod u cts re ce i ve fre-
q u e nt auto m ated upd ates to the courses as re g u l at i o n s,d oc u m e nt s, legal ru l-
i n g s, s e t t l e m e nt s, and other new info rm ation be comes ava i l a b l e.

News l e t ter An a l y zes Ways to Sh o rten Dru g - Deve l o p m e nt Ti m e
Be rt Sp i l ker & As s oc i ates LLC has launched The Sp i l ke r

Re po rt, a news l e t ter focusing on shortening dru g - d eve l o p-
m e nt times and providing analysis on how to improve effi-
c i e n cy and shorten time to ava i l a b i l i ty.

Published monthly by the fo rmer senior VP of scient i f i c
and re g u l ato ry affairs at Ph R M A , Be rt Sp i l ke r, M . D. , Ph . D. ,F C P,
F F P M ,each news l e t ter focuses on issues that are crucially re l-
eva nt to the pharma and biotech industri e s. Dr. Sp i l ker is the
author of 15 books on clinica l - t rial methods and the pro-
cesses of drug discove ry and deve l o p m e nt.

The Sp i l ker Re po rt also covers dev i ce manufact u rers and
re g u l ato ry agencies, and provides info rm ation for inve s to r s,
ve nt u re ca p i t a l i s t s, and business journ a l i s t s.

Each issue includes eight columns cove ring re g u l ato ry,
c l i n i ca l , and management to p i c s. The co nte nt pre s e nt s
i n s i g ht s, i d e a s, t i p s, and suggestions that target ways to
s h o rten the time for developing pharm a ce u t i cal prod u ct s,
by improving appro a c h e s, m e t h od s, and efficiency. Ea c h
m o nt h , s u b s c ri bers gain insights and benefits in how to
i m p rove efficiency and shorten deve l o p m e nt time fo r
b i o tech or pharma dru g s, d ev i ce s, and diagnostic prod u ct s.

Ph a rm a R E S O U RC E S

Bert Spilker explains
that The Spilker Report
focuses on tips and
strategies that 
companies can apply
and use in many 
situations. A single idea
can save a company
months or years, and
p o s s i b l y, millions of 
d o l l a r s .
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Advanstar He a l t h ca re Co m m u n i cat i o n s’ n ew
m a g a z i n e, M odern Health for Wo m e n, is a dire ct - to -
p at i e nt publication that will be distri b u ted to the
waiting rooms of targ e ted phys i c i a n s. M odern He a l t h
for Wo m e n, which will be published six times this
ye a r,s t a rting in Ja n u a ry, focuses on health issues that
co n ce rn women of all ages and offers diffe re nt pe r-
s pe ct i ves on tre at m e nt options; p rovides ro a d m a p s
for distinguishing be tween normal and abnorm a l
health cycle changes; c l a rifies approaches to preve n-
tion and diagnosis; and re po rts on new adva n ce s
t h at may affe ct all wo m e n .

Di re ct - to - Pat i e nt Magazine Ad d resses 
NEED FOR WOMEN’S HEALT H CARE INFORMAT I O N

Me rger Cre ates Prod u ct Su i te 
OFFERING HOME-OFFICE SERV I C E S

De n d ri te has cre ated the SAI Home Of f i ce Se r-
v i ces Group fo l l owing its merger with So ftwa re As s o-
c i ates Inte rn ational (SAI). The new group uses SAI’s
h o m e - o f f i ce consulting serv i ces and spe c i a l ty soft-
wa re prod u cts merged with existing De n d ri te soft-
wa re and data prod u ct s.

De n d ri te also agreed to re p u rchase the inte l l e ct u-
al pro pe rty to a home-office prod u ct previously co -
d eve l o ped with a customer as part of its plan to
expand its traditional CRM business to the grow i n g
h o m e - o f f i ce marke t.The longitudinal data and analyt-
ics serv i ces has been merged into the group to pro-
d u ce unique and exc l u s i ve offe rings to client s.Am o n g

SAI Home Of f i ce Se rv i ces Group offe r-
ings are sales-channel solutions fo r
managing field sales dat a ,c u s to m e r - d ata inte g rat i o n
s e rv i ce s, s a m p l e - m a n a g e m e nt solutions, b u s i n e s s
i nte l l i g e n ce solutions, and An a l y t i ka , De n d ri te’s initia-
t i ve, which now has cre ated data sources re p re s e nt-
ing 50% of all retail pharm a c i e s.

“Pharmaceutical companies can now
receive superior field-force and home-
office solutions, along with a complete
range of supporting services, from a
single company, ” says Shaleen Gupta,
CEO of SAI.

New Ma g a z i n e
De l i vers H E A LT H

I N F O R M ATION TO
P H A R M ACY 
C U S TO M E R S

Mu l t i Media He a l t h ca re / Fre e d o m , a division of
Freedom Ma g a z i n e s, has launched Fa m i ly He a l t h
Ma t te r s :A Wo m a n’s Guide to Fa m i ly Medicine.

Re s e a rch studies have shown that women are
the gate ke e pers of their families’ h e a l t h , m a ki n g
75% of the healthca re decisions in the U.S. a n d
s pending nearly two of eve ry three healthca re dol-
l a r s.

To reach this audience, n e a rly 1 million copies of
the new magazine will be published quarte rly and
d i s t ri b u ted free of charge at 4,100 CVS pharm a c i e s
n at i o n w i d e, reaching a po te ntial audience of 35 mil-
lion customers each mont h .

Under the dire ction of The Pa rtnership for Ge n-
d e r - Specific Medicine at Columbia Un i ve r s i ty and its
fo u n d e r, Ma rianne J. Le g ato, M . D. , Fa m i ly Health Ma t -

te r s is the first consumer publication to
focus on gender-specific health.

Each issue of the publication fe at u re s
a specific health topic that dire ctly affe ct s
women and their families, f rom bone and
h e a rt health to aging and stress manage-
m e nt.

“To establish a more effe ct i ve docto r -
p at i e nt re l at i o n s h i p, p hysicians are
e n co u raging pat i e nts to be co m e
i n fo rmed about health issues and to
be come advocates for their own pe r s o n-
al ca re,” s ays Ro be rt Pre s to n , CEO of Mu l-
t i Media He a l t h ca re / Fre e d o m .“The re s u l t

is an info rm ation ove rl o a d, p a rt i c u l a rly among
wo m e n .Fa m i ly Health Ma t ters cuts through the clut-
te r, with co nte nt that readers can trust be cause it’s
b a c ked by the authori ty of Columbia Un i ve r s i ty, a
wo rld-class institution.”

Women in Bi o te c h n o l ogy Group 
SPONSORS FORUM ON GENETIC T E S T I N G

Women in Bi o te c h-
n o l ogy re ce ntly spo n-
s o red a meeting in Ba l t i-
m o re fe at u ring bio-
ethicist Arthur Ca p l a n ,
Ph . D. ,d i re ctor of the Ce n-
ter for Bi oethics at the
Un i ve r s i ty of Pe n n s y l va-
n i a . His pre s e nt at i o n , “Are
We Re a dy for Ma s s
Genetic Te s t i n g : Et h i ca l
and Social Hurd l e s,”h i g h-
l i g hted observations on social and ethical unease with
mass genetic te s t i n g.The bo t tom line when it comes to
genetic testing and screening on a large scale is that a
n u m ber of tough issues must be addre s s e d.

Launched in Bo s ton in August 2002, Women in
Bi o te c h n o l ogy was established to provide educa-
tional co nte nt, s ocial inte ra ct i o n , and a netwo rki n g
fo rum for women wo rking in and with biote c h n o l o-
gy firm s. Women in Bi o te c h n o l ogy was founded by

h e a l t h ca re co m m u n i cation agency exe c u t i ves Kat h-
leen Be rn s te i n , co - founder of Seidler Be rn s tein Inc. ,
Ca m b ri d g e,Ma s s. ;Lena Ch ow,p re s i d e nt and fo u n d e r
of Lena Ch ow Eu ro RSCG , Palo Al to, Ca l i f. ; and Kat h-
leen Du n n , p rincipal of KF Dunn & As s oc i ates Inc. ,
New Ca s t l e, De l .

Kathleen Bernstein, Lena Chow, and Kathleen Dunn,
founders of Women In Biotechnology.

“Our object i ve is to increase the quality and quan-
t i ty of dialog be tween women consumers and their
h e a l t h ca re prov i d e r s, and M odern Health for Wo m e n
will do just that,”s ays Mat t h ew J.Ho l l a n d, p u b l i s h e r.

M odern Health for Wo m e nis being distri b u ted to
m o re than 24,000 obste t ri c i a n s, gy n e co l og i s t s, a n d
re p rod u ct i ve endoc ri n o l ogists throughout the U.S.
The magazine addresses a wide va ri e ty of wo m e n’s
health issues through monthly fe at u res and re po rt s
of new prod u ct s, m e d i cal re s e a rch findings, eva l u a-
tion of Web-based health info rm at i o n , and more. A
corresponding Website, www.modernhealthfor-

wo m e n . co m , includes full-text articles and also offe r s
e l e ct ronic news l e t te r s.

In addition, the co m p a ny has acquired HT — the
Magazine for He a l t h ca re Travel Pro fe s s i o n a l sand HT’s
We b s i te, w w w. h e a l t h ca re t rave l e r. co m , f rom Niche
Publishing Inc.Launched in 1993, H T is the only publi-
cation solely dedicated to traveling nurses and trave l-
ing allied healthca re pro fe s s i o n a l s.The magazine and
We b s i te are focused on ca reer oppo rtunities and
l i fe s tyle inte rests of these healthca re travel pro fe s s i o n-
a l s, who accept three- to six-month assignments at
hospitals in va rious locations throughout the U.S.
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Edison Bi o Te c h n o l ogy Ce nte r, one of
the original Edison Ce nters cre ated in
the mid-1980s by the St ate of Ohio to
a s s u re the co m pe t i t i veness and grow t h
of Oh i o’s eco n o my, has changed its
name and upd ated its mission.The org a-
n i z at i o n’s upd ated mission is the acce l e r-
ation of bioscience discove ry, i n n ovat i o n ,
and co m m e rc i a l i z ation of global va l u e,
d riving economic grow t h , and improv-
ing quality of life in Oh i o.

“Our mission re f l e cts our focus on
n e two rking the distri b u ted and out-
standing bioscience assets of Ohio to
c re ate not just the best of class in Oh i o
but the best of class globally,” says
Anthony Dennis, Ph.D., president of
O m e ri s.“We be l i eve that by focusing our
e f fo rts on being globally co m pe t i t i ve we
will impo rt more dollars, j o b s, and co m-
panies to the state, and the people of
Ohio will be t ter re cog n i ze that the bio-
s c i e n ces are not just a pillar industry for Ohio but also
d i re ctly enhance the quality of life of Oh i o a n s.”

The fo rm ation of Omeris concludes a proce s s
t h at began nearly a decade ago when Ed i s o n
Bi o Te c h n o l ogy Ce nter began establishing re g i o n a l
o f f i ces in the major re s e a rch communities aro u n d

the state. Du ring the past 10
years those regional ent i t i e s
h ave diversified nat u rally to
tailor their tactics in pursuit of
the best fo rmulas for grow i n g
the state’s bioscience indus-
t ry in their own re g i o n s. Th e
reorganization establishes
Omeris as the statewide
u m b rella org a n i z ation that
will pursue larg e - s cale initia-
tives that build bridges
be tween the re g i o n s’ s e p a-
rate assets as a way to leve r-
age federal and private
i nve s t m e nt dollars.

O m e ris also will wo rk to
boost the profile of Oh i o’s
bioscience industry sector,
both within the state and
exte rnally and will act as the
focal po i nt for the statew i d e

i n d u s t ry through netwo rking eve nts such as the
annual Bi o Ohio meeting as well as a co m p re h e n s i ve
We b s i te.O m e ris will retain its ident i f i cation as an Ed i-
son Ce nter of Ohio be cause of the strong and po s i-
t i ve image the Edison prog ram enjoys outside the
s t ate.

O m e ris Seeks to ACC E L E RATE 
BIOSCIENCE INNOVATION IN OHIO

Ma n a g e m e nt
Bu yout at Qwest 

ENSURES 
CO N T I N U E D
C U S TOMER 

S E RV I C E
f rom Online

Ma rketing Te a m
A team of senior managers has purchased the

online pharm a ce u t i cal marketing pra ct i ce of Qwe s t
Co m m u n i cations Inte rn ational Inc. , and are ope rat-
ing the co m p a ny under the name Ca d i e nt.The co m-
p a ny co ntinues to provide online marketing serv i ce s
to a blue-chip stable of pharm a ce u t i cal client s.

The management buyout was funded by Ed i s o n
Ve nt u re Fu n d, based in Law re n cev i l l e, N . J . Ma n a g e-
m e nt and staff of the fo rmer Qwest pharm a ce u t i ca l
m a rketing ope ration remain int a ct and ope rate fro m
its offices in Philadelphia and Ma l ve rn , Pa .

“The management buyout provides us with a new
d e g ree of nimbleness for serving our clients in the
q u i c kly evolving online pharm a ce u t i cal marke t i n g
a re n a ,” s ays Bob We i s s m a n ,p re s i d e nt of Ca d i e nt and
fo rmer regional VP for Qwest “This change assures co n-
tinued high-quality serv i ce to our client s, as well as
e n h a n ces the pro s pe cts for growth and ca re e r
a dva n ce m e nt for our staff of more than 40.”

Ma ny of Ca d i e nt’s clients co ntinue to re ce i ve net-
wo rk serv i ces from Qwe s t, which maintains stro n g
re l ationships with most of the leading companies in
the pharm a ce u t i cal industry.

“As part of Qwe s t’s strate gy to de-lever its bal-
a n ce sheet and focus on co re co m m u n i cations ser-
v i ce s, the co m p a ny has sold — and will co ntinue to
sell — some of its non-strategic assets and business
l i n e s,”s ays Tom F. Gi l l e t t,Q we s t’s exe c u t i ve VP of busi-
ness deve l o p m e nt. “While this particular org a n i z a-
tion didn’t fit into our curre nt business strate gy,we’re
t h rilled that the group has decided to co ntinue serv-
ing customers through Ca d i e nt. The management
b u yout is a true te s t a m e nt to the te a m’s dedicat i o n
and spirit of serv i ce to its custo m e r s.”

Health Re s o u rce, the healthca re subsidiary of Catalina Ma rketing Co rp. , has begun delive ring U.S. Food and
Drug Ad m i n i s t ration public serv i ce announce m e nts to retail pharm a cy customers through the He a l t h
Re s o u rce Ne two rk . The announce m e nts appear in news l e t ters that pat i e nts re ce i ve when they fill their pre-
s c ription at a part i c i p ating pharm a cy re t a i l e r. Ac co m p a nying nearly one of eve ry two retail pre s c riptions in the
U . S . , Health Re s o u rce news l e t ters include info rm ation about a pat i e nt’s pre s c ri p t i o n , awa rd-winning health edi-
to rial re l ated to the medication or condition being tre ate d, and health promotion messages.

“We are ve ry pleased to be wo rking with the FDA to provide this valuable re s o u rce to our re a d e r s,” s ays
Ge o rge Ne a l ,p re s i d e nt and chief ope rating officer of Health Re s o u rce.“These announce m e nts aid our mission
of providing consumers with easy access to info rm ation that helps them make be t ter decisions about their
h e a l t h ca re needs.”

FDA Public Se rv i ce An n o u n ce m e nts 
DELIVERED DIRECT-TO - PATIENT V I A

P H A R M ACY NEWS L E TT E R S

St ratagem He a l t h ca re Co m m u n i cations LLC has
o pened a division tailored to the marketing co m-
m u n i cations and co rpo rate ident i ty re q u i re m e nts of
small emerging biote c h n o l ogy, b i o p h a rm a ce u t i ca l ,
and medica l - te c h n o l ogy co m p a n i e s.

“ For their financial succe s s, these firms must have
s o p h i s t i cated and long-te rm branding and po s i t i o n-

ing for their prod u ct s,” s ays Pat ricia Ma l o n e, one of
t h ree St ratagem principals and the leader of the new
d i v i s i o n . “Yet most do not have adequate in-house
a dve rtising or marketing staffs, nor can they affo rd a
f u l l - s e rv i ce marketing co m m u n i cations prog ram at
the onset.

Th rough a flexible approach to wo rking with the

“Omeris was restructured to
help focus our distributed
resources into powerful teams
of industry, academia, and
government as a way to more
rapidly build our entrepreneurial
bioscience industry and to bring
a renewed sense of
entrepreneurism to our state,”
says Anthony Dennis, Ph.D.

e m e rging co m p a n i e s,St ratagem offers a wide ra n g e
of early-stage and long-te rm serv i ce s,such as marke t
re s e a rc h ,b rand assessment, co m pe t i t i ve brand anal-
ys i s, co rpo rate image deve l o p m e nt, p rod u ct bra n d
d eve l o p m e nt,m a rketing co m m u n i cation plans, a n d
t rade show serv i ce s. The co m p a ny also can handle
e a rly-stage adve rtising and marketing pro j e ct s.

St ratagem FOCUSES ON EMERGING BIOT E C H N O LOGY AND
M E D I CAL T E C H N O LOGY CO M PA N I E S
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A DVA N S TAR CO M M U N I CATIONS INC.,

Bo s to n , is a wo rl dwide business 

i n fo rm ation co m p a ny serving spe c i a l i ze d

m a rkets with high-quality info rm at i o n

re s o u rces and inte g rated marketing 

s o l u t i o n s. For more info rm at i o n ,v i s i t

a dva n s t a r. co m .

A RACCEL CO R P., Ho r s h a m , Pa . ,p rovides 

va l i d ate d, i n n ovat i ve, and proven e-clinica l

solutions that ca p t u re, m a i nt a i n ,a n a l y ze,

d i s t ri b u te, m a n a g e, and re po rt clinica l - t ri a l

d at a . For more info rm at i o n ,v i s i t

a ra c ce l . co m .

B E RT SPILKER & ASSOCIATES LLC,

Be t h e s d a , Md. , focuses on ways to improve

the efficiency and effe ct i veness of dru g

d i s cove ry, p h a rm a ce u t i cal deve l o p m e nt

and marke t i n g. For more info rm at i o n ,v i s i t

be rt s p i l ke r. co m .

CA D I E N T, Ph i l a d e l p h i a , is an online 

p h a rm a ce u t i cal marketing agency that

d evelops and deploys precise online 

m a rketing prog ra m s. For more 

i n fo rm at i o n , visit ca d i e nt. co m .

C L I G G OTT PUBLISHING, Da ri e n ,Co n n . ,a

division of SCP Co m m u n i cat i o n s, p u b l i s h-

es nine leading journals reaching more

than 500,000 phys i c i a n s, p hysician 

a s s i s t a nt s, nurse pra ct i t i o n e r s, and 

m a n a g e d - ca re decision makers each

m o nt h . For more info rm at i o n ,v i s i t

s c p. co m .

THE CURRY ROCKEFELLER GROUP LLC,

Ta rry tow n ,N . Y. , is dedicated to medica l

e d u cation and is a pri m a ry source of 

i n n ovat i ve education and training fo r

i n f l u e ntial healthca re pra ct i t i o n e r s. Fo r

m o re info rm at i o n , visit curry roc ke fe l l e r-

g ro u p. co m .

D E N D R I T E, Mo rri s tow n ,N . J . , is a wo rl d-

wide leader in salesfo rce effe ct i veness and

CRM solutions for the healthca re industry.

For more info rm at i o n ,visit dendri te. co m .

E T R I A L S, Re s e a rch Triangle Pa rk ,N . C . ,

uses innovat i ve te c h n o l ogies and 

p roven business processes to 

o f fer efficient dat a - m a n a g e m e nt prod u ct s

and serv i ces for co l l e ct i n g, m o n i to ri n g,

and assessing quant i t at i ve and qualitat i ve

co m m e rcial partner providing sales and

m a rketing solutions to the 

b i o p h a rm a ce u t i cal and medica l - d ev i ce s

and diagnostics industri e s.For more 

i n fo rm at i o n ,visit pd i - i n c. co m .

THE PHARMAC E U T I CAL RESEARC H

AND MANUFACTURERS OF AMERICA,

Wa s h i n g to n , D. C . , re p re s e nts the co u nt ry’s

leading re s e a rch-based pharm a ce u t i ca l

and biote c h n o l ogy co m p a n i e s, which are

d evo ted to inve nting medicines that allow

p at i e nts to live longer,h e a l t h i e r, and more

p rod u ct i ve live s. For more info rm at i o n ,

visit phrm a . o rg.

QCI INTERNAT I O N A L, Co t to n wood, Ca l i f. ,

is a full-serv i ce co n s u l t i n g, t ra i n i n g, a n d

publishing firm for prod u cts and serv i ce s

t h at fall under the umbrella of total quality

m a n a g e m e nt. For more info rm at i o n ,v i s i t

q c i - i nt l . co m .

S O F TWARE ASSOCIATES 

I N T E R N AT I O N A L, M t. Arl i n g to n ,N . J . ,o f fe r s

solutions to satisfy home-office sales and

m a rketing re q u i re m e nts and co m p l e m e nt

the CRM initiat i ves of pharm a ce u t i ca l

co m p a n i e s. For more info rm at i o n ,v i s i t

s a i . co m .

S T RATAGEM HEALT H CARE 

CO M M U N I CATIONS LLC, San Fra n c i s co,

p rovides clients with large agency 

t h i n king and ex pe ri e n ce along with the

s t reamlined processes and at te nt i ve n e s s

o f fe red by smaller agencies. For more

i n fo rm at i o n ,visit strat a g e m - h c. co m .

S U P P LY MARKETING INC., King of 

Pru s s i a , Pa . , is a marketing 

co m m u n i cations co m p a ny that cre ate s

and maintains brand awa reness in 

p hys i c i a n s’ ex a m i n ation rooms for 

companies providing prod u cts and 

s e rv i ce s. For more info rm at i o n , visit 

s u p p l y m a rke t i n g. co m .

WOMEN IN BIOT E C H N O LO G Y, Palo Al to,

Ca l i f. , is a multi-disciplinary, global 

coalition of women loo king for an 

i n fo rmal setting to exchange ideas and

i n d u s t ry insights unique to biote c h n o l ogy.

For more info rm at i o n , visit 

wo m e n i n b i o te c h n o l ogy. co m .

Follow up
s t u dy dat a .For more info rm at i o n ,v i s i t

e t ri a l s. co m .

H E A LTH CARE COMPLIANCE STRAT E G I E S

I N C ., Je ri c h o, N . Y. , explains co m p l i a n ce rules by

p roviding unique multimedia co m p l i a n ce

t raining prog rams for employees at all leve l s.

For more info rm at i o n , visit hccs. co m .

H E A LTH RESOURC E, St. Lo u i s, is a business

unit of Health Ma rketing Se rv i ce s, the health-

ca re subsidiary of Catalina Ma rketing Co rp.

Health Re s o u rce distri b u tes thera pe u t i cally 

t a rg e ted healthca re info rm at i o n ,i n c l u d i n g

m a rketing co m m u n i cat i o n s, with more than

17 million pre s c riptions each week thro u g h

m o re than 17,500 retail pharm a c i e s. For more

i n fo rm at i o n ,visit cat a l i n a m a rke t i n g. co m .

M U LTIMEDIA HEALT H CARE/FREEDOM LLC,

Pl a i n s bo ro, N . J . , is a division of Freedom 

Co m m u n i cations Inc. , a media co m p a ny of

n ews p a pe r s, b ro a d cast te l evision stat i o n s, a n d

i nte ra ct i ve media businesses. For more 

i n fo rm at i o n , visit mmhc. co m .

N EWTON GRAV I TY SHIFT, Pe n n i n g to n ,N . J . ,

was fo rmed through the merger of New to n

I nte ra ct i ve and Grav i ty Sh i ft So l u t i o n s. New to n

Grav i ty Sh i ft is a proven provider of e-business

a p p l i cations and te c h n o l ogy that enhance

co m m u n i cation and streamline business 

p roce s s e s. For more info rm at i o n , visit 

n ew to n g rav i ty. co m .

NOP WORLD HEALT H, London and New Yo rk ,

is a provider of pri m a ry re s e a rch to the global

p h a rm a ce u t i cal co m m u n i ty. Its business units

include Ma rket Me a s u re s / Coz i nt, NOP 

He a l t h ca re, and St rategic Ma rketing Co rp. Fo r

m o re info rm at i o n , visit nopwo rl d. co m .

O M E R I S, Co l u m b u s, Oh i o, seeks to reach out to

and unite key constituencies in Oh i o’s 

b i o s c i e n ce re s e a rch co m m u n i ty and industry

s e cto r. For more info rm at i o n ,visit omeri s. o rg.

PACIFIC CO M M U N I CAT I O N S, Costa Me s a ,

Ca l i f. , is the largest healthca re co m m u n i cat i o n s

a g e n cy on the West Co a s t, with clients in all

f a cets of healthca re, including biote c h ,

p h a rm a ce u t i ca l s, ove r - t h e - co u nter prod u ct s,

m e d i cal dev i ce s, m e d i cal serv i ce s, and 

consumer health. For more info rm at i o n ,v i s i t

p a c i f i c - co m . co m .

PDI INC., Up per Saddle Ri ve r, N . J . , is a 


