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E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

MDLinx has launched Pat i e nt L i n x . co m , a fre e
We b s i te that provides reliable clinical upd ates fo r
p at i e nt s. Pat i e ntLinx aggre g ates re s e a rch by disease
and thera peutic cate g o ry, m a ki n g
a c cess to targ e ted news even more
readily available to pat i e nt s. The 24
subspecialties include categories
such as allergy, Al z h e i m e r’s disease,
b reast ca n ce r, d e p re s s i o n , d i a be te s,
hypertension, and osteoporosis.
Patients can subscribe to free
n ews l e t ters to stay curre nt with the
l atest re s e a rc h .

“ Be cause there is so much unre l i-
able info rm ation on the Inte rn e t, it is difficult fo r
p at i e nts to stay curre nt with the latest medica l
advances,” says Stephen Ferzoco, M.D., of the

Pro s ca pe Tablet PC Ed i t i o n
P ROVIDES PLATFORM 

FOR MOBILE SALES 

Pro s ca pe Te c h n o l og i e s’n ewly released Mi c ro s o ft
XP Tablet PC Edition provides mobile sales org a n i z a-
tions with a common te c h n o l ogy plat fo rm to
exc h a n g e, u pd ate, co m m u n i cate, m o n i to r, and pre-
sent sales and marketing information at the

m o m e nt of pre s e nt ation — when
sales re p re s e nt at i ves often only
h ave seconds to win pro s pe ct s’
at te ntion and inte rest and delive r
a co m pe l l i n g,a c c u rate,and org a n i-
z ationally co n s i s te nt sales mes-
s a g e.

“The int rod u ction of the Ta b l e t
PC, along with Microsoft’s XP
Tablet PC Edition ope rating sys-
te m , co m p l e tes the marketing and
sales co nt i n u u m ,p roviding a way
for organizations to enhance,
a s s u re, m o n i to r, and improve the
q u a l i ty of in-field pre s e nt at i o n s,”
s ays De rek Po l l oc k , co - founder of
Pro s ca pe Te c h n o l og i e s. “The limi-
t ations of cumbersome lapto p s,
stand-alone applications, and
devices once prevented sales-
fo rces from executing the payoff in

a way that allowed for highly custo m i zed and
u pd ated pre s e nt ations that could be fully inte g rate d
with all of an org a n i z at i o n s’ sales re s o u rce s.”

The ultra slim and lightwe i g ht Tablet PCs don’t
need to be opened or turned on.Their gra b - a n d - g o,
a l ways - available funct i o n a l i ty and pe n - e n a b l e d
s c reens make them co n s t a ntly re a dy for a sales re p
to pre s e nt, within seconds of approaching a
p ro s pe ct.

Pat i e nt L i n x . com Of fers N EWS UPDATES 
BY DISEASE AND T H E RAPEUTIC CATEGORIES 

An Inte rnet solution for co m m u n i cating and cultivating re l ationships with
h e a l t h ca re pro fessionals on the Web has been launched by So ft Watch Inc.S R S

Ph a rma Pro fessional enables companies to extend their pro fessional mar-
keting strategies online by cre ating dynamic po rtals for increasing bra n d
awa re n e s s, co l l e cting impo rt a nt customer dat a , and tra c king and influ-

encing pre s c ribing be h avior to enhance sales effe ct i ve n e s s.
SRS Ph a rma Pro fessional lets companies rapidly and co s t - e f fe ct i ve l y

d e p l oy highly targ e ted pro fessional We b s i tes that co m p l e m e nt ex i s t i n g
online and offline sales and marketing prog ra m s.

SRS Ph a rma Pro fessional inco rpo rates So ft Watch best pra ct i ces in
I nte rnet pharm a ce u t i cal marketing to help companies at t ra ct and

retain healthca re pro fessionals by offe ring a secure Web env i ro n-
m e nt for delive ring value-added suppo rt serv i ces and establishing
an ongoing dialogue with target user segment s, including key
opinion leaders, a dvocate s, and spe a ke r s. With SRS Ph a rma Pro fe s-

s i o n a l , companies can leve rage the Web to streamline co m m u n i cat i o n s,
d e l i ver timely prod u ct info rm at i o n , and establish their own database fo r
t ra c king user at t ri b u tes and pre fe re n ce s.

The prod u ct fe at u res inte ra ct i ve funct i o n a l i ty for cultivating diverse pro-
fessional co m m u n i t i e s,as well as po rtal management ca p a b i l i ty in such co re
a reas as data analysis and tra c ki n g,s u rvey management and e-marke t i n g, and co nte nt segment ation and pub-
l i s h i n g.

“ Not only are physicians spending more time online, but new industry stats show that a growing numbe r
of them are visiting pharm a ce u t i ca l - s po n s o red We b s i tes to find eve rything from new drug info rm ation to info r-
m ation about pre s c ription prod u cts and specific thera peutic are a s,”s ays Fred Ki n g,CEO of So ft Watc h .“SRS Ph a r-
ma Pro fessional enables companies to easily meet these info rm ation needs, while establishing a co s t - e f fe ct i ve
channel for cultivating re l ationships and delive ring key messages throughout the prod u ct life cyc l e.”

SRS Ph a rma Pro fessional can be deployed to cre ate applications such as advoca cy management,p rod u ct pro-
motion and educat i o n , and branded and non-branded physician outre a c h . Companies can benefit from a cus-
tomer identifier for tra c king and managing users across all SRS Ph a rma Pro fessional po rtals to obtain a single cus-
tomer view.

Re ce nt l y, the co m p a ny also launched SRS Ente rp rise Ed i t i o n , which provides pharm a ce u t i cal and healthca re
companies with a scalable and secure plat fo rm solution for deploying SRS applications across the ente rp rise to
e n h a n ce sales and marketing effe ct i ve n e s s, d ri ve ope rational efficiencies, and optimize total cost of ow n e r s h i p.
Th rough SRS Ente rp rise Edition companies can build dynamic customer-facing healthca re po rtals that leve ra g e
SRS co m po n e nts and inte g rate with other ente rp rise sys tems to suppo rt multiple applications in key are a s, s u c h
as DTC pharm a ce u t i cal marke t i n g, p at i e nt suppo rt and co m p l i a n ce, and advoca cy and physician outre a c h .

So ft Watc h’s Online Ma rke t i n g Tool He l p s
CO M PANIES MANAGE HEALT H CARE 

R E LATIONSHIPS 

The nature of the sales call
and of the sales presentation
has changed dramatically.
To d a y ’s sales reps need
instant access to the most 
up-to-date information while
in front of the prospect.

Derek Pollock

Fred King

SRS Pharma Professional
enables companies to
easily meet their
information needs, while
establishing a cost-
effective channel for
cultivating relationships
and delivering key
messages throughout 
the product lifecycle.

Brigham and Wo m e n’s Ho s p i t a l , De p a rt m e nt of
Surgery in Boston. “I recommend PatientLinx
be cause its co nte nt comes from only the most

re s pe cted source s.”
Pat i e nt L i n x . com aggre g ates the

top news and re s e a rch from pre m i e r
h e a l t h ca re source s, including Th e
New England Jo u rnal of Me d i c i n e,
Medicine Di re ct, S c i e n ce Da i l y, a n d
British Me d i cal Jo u rn a l , as well as
respected lay sources. Patient-
Linx.com also offers daily e-mail
n ews l e t ters that deliver spe c i a l i ze d
n ews dire ctly to pat i e nt s’ d e s k to p s.

Online serv i ces provided by MDLinx are free to users
and are suppo rted by targ e ted adve rt i s i n g, s y n d i ca-
t i o n , and e-marketing solutions.

I re co m m e n d

Pat i e ntLinx be ca u s e

its co nte nt co m e s

f rom only the most

re s pe cted source s.



E- m e d i a

MDchoice.com Inc.
has changed its name to
Ch o i ce Media Inc. Ch o i ce
Media re p re s e nts pre m i-
u m - b randed Web pro p-
e rties to global, b l u e - c h i p
marketers. The Choice
Media Ne two rk co n s i s t s
of 4.3 million unique visi-
tors and more than 40
million monthly page
v i ews.

The co m p a ny’s grow-
ing scope of business
and additional offe ri n g s
led to the new brand
strategy, including the
name change.

Ch o i ce Me d i a’s foc u s
is on adve rtising sales

re p re s e nt at i o n , co nte nt syndicat i o n , and serv i ce s

to online publishers in the healthca re, wo m e n’s,
f a m i l y, and seniors cate g o ri e s.

“The Ch o i ce Media brand is an extension of the
M D c h o i ce bra n d, which has gained a strong re p u t a-
tion for high-quality customer serv i ce and pe rfo r-
m a n ce,” s ays Ash Na s h e d, p re s i d e nt, C E O, and co -
founder of the co m p a ny. “Ch o i ce Media highlight s
our co m m i t m e nt to providing quality serv i ces to
both publishers and marke te r s. In addition, we fe l t
t h at our grow i n g, p remium audience has be co m e
i n c reasingly valuable to not only healthca re mar-
ke te r s, but broader life s tyle marke ters as we l l , a n d
t h at the new Ch o i ce Media brand would be t te r
re i n fo rce this oppo rt u n i ty to broaden our marke t-
ing unive r s e.”

Ch o i ce Media focuses on minimizing ra m p - u p
time while maximizing quality advertisements
a c ross its re p re s e nted publisher site s.

A new co rpo rate We b s i te, c h o i ce m e d i a . co m ,h a s
been cre ated to allow marke ters and publishers to
v i ew the Ch o i ce Media offe ri n g s.

M D c h o i ce. com Changes Name to C H O I C E

I nt raLinks Brings 
I N V E S T I G ATOR T RAINING AND TESTING ONLINE

H E A LT H CARE DATA 
I N T E G RATION TO O L
Includes De m og raphic 

I n fo rm ation To Key
Me d i cal Industry Se cto r s

Ve ri s p a n’s He a l t h ca re Ma rket Index pro-
vides dat a - wa rehousing and dat a - i nte g rat i o n
solutions for companies that sell into the
h e a l t h ca re marke t.The re ce ntly launched index
covers the universe of U.S. h e a l t h ca re facilities
and org a n i z at i o n s, with more than 320,000
e nt i t i e s, the re l ationships be tween them, a n d
links to other healthca re industry IDs.

The Ve rispan He a l t h ca re Ma rket Index
includes demog raphic info rm ation for more
than 80 distinct classes of trade/business ty pe s.
It can be purchased in its ent i re ty or in the acute
ca re, extended ca re, managed ca re, and phys i-
cian and diagnostic-ca re market segment s.

The index helps pharmaceutical, medical
d ev i ce / s u rg i cal supply, and other healthca re - re l ate d
companies target new clients and track ex i s t i n g
o n e s. The SMG Ma s ter ID Nu m ber and ent i ty deci-
sion logic is the industry standard for enumerat i n g
h e a l t h ca re ent i t i e s.

The ever-changing alliances be tween facilities
a re made simple using the ow n e r s h i p, p u rc h a s i n g,
networking, and other business relationships
be tween the diffe re nt facilities and org a n i z at i o n s.

E-mail Se rv i ce Provides 
C L I N I CAL TRIAL 

REQUIREMENT UPDAT E S
Thompson Publishing Group Inc.’s FDA Libra ry

has launched Cl i n l aw, an online serv i ce to pro te ct
c l i n i cal trials from changes to state re q u i re m e nt s.
Published and upd ated monthly by Thompson Pu b-
l i s h i n g’s FDA Libra ry, the Cl i n l aw e-mail upd ate ser-
v i ce notifies subscri bers of law changes, p ro po s e d
l e g i s l at i o n , re ce nt deve l o p m e nt s, and re l ated news.
Cl i n l aw provides state re q u i re m e nts for human

re s e a rch in all 50 states and the
Di s t ri ct of Co l u m b i a ,plus the full
text of fe d e ral clinica l - t rial re g u-
l at i o n s.

Cl i n i cal trials co n d u cted in
the U.S. must comply with bo t h
s t ate and fe d e ral re q u i re m e nt s.
Fa i l u re to keep track of tri a l
re q u i re m e nts can result in co s t l y
fines and a shutd own of a tri a l .

Users can search by the fo l-
lowing categories: informed
co n s e nt ; legally authori zed re p-
re s e nt at i ve ; co n s e nt age; c l i n i ca l
re s e a rch laws ; d rug inve s t i g a-
tion laws ;m e d i cal re co rds pri va-
cy;STD re po rt i n g ; and laws gov-
e rning IRBs.

“Clinlaw makes it fast and
easy for you to find the
clinical-trial requirements
you need to make sure your
clinical trials are fully
compliant,” says Sean Smith,
senior marketing manager.

Sean Smith
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Ph a rm a ce u t i cal companies now can tra i n , te s t,and co n d u ct inve s t i g ator meetings through the secure and
auditable digital wo rk s p a ces of Int raLinks Inc. The wo rk s p a ces within Int ra L i n k s’ d ru g - d eve l o p m e nt hub help
t rial managers reach a much broader audience and re d u ce the costs of training and
testing hundreds of inve s t i g ato r s.

The training and testing capabilities are the latest fe at u res aimed at reducing the
n u m ber of days to co m p l e te study start-up for all phases of clinical tri a l s.

“Ma ny of the wo rl d’s largest pharm a ce u t i cal companies curre ntly use Int raLinks to
a c ce l e rate the co re co m po n e nts of the dru g - d eve l o p m e nt process by improving info r-
m ation exchange among clinical trial co m m u n i ty part i c i p a nts such as spo n s o r s, I R B s,
i nve s t i g ato r s, and CRO s,” s ays Ri c h a rd Je n ki n s, g e n e ral manager of life sciences at
I nt ra L i n k s.“This latest enhance m e nt extends the benefits of using Int raLinks for clinica l
t rials by allowing these companies to train and test po te ntial inve s t i g ators online, a n d
m a kes Int raLinks a more powe rful serv i ce for use throughout the life cycle of a clinica l
t ri a l .”

The new fe at u res include inve s t i g ator meetings, t ra i n i n g, and te s t i n g. Ave ntis cur-
re ntly is using this new funct i o n a l i ty to acce l e rate the speed of their dru g - d eve l o p m e nt
p rocess and re d u ce ex pe n s e s.

“ I nt ra L i n k s’ n ew capabilities have enabled us to tra n s fo rm our processes for inve s t i-
g ator meetings by completing the training and testing of physicians online,”s ays Ro b i n
Ke l e n , RN medical prod u ct manager with U.S. m e d i cal re s e a rch at Ave nt i s. “We have
been able to reach out to a gre ater number of po te ntial inve s t i g ator site s, while re d u c-
ing the number of inve s t i g ator meetings and increasing flex i b i l i ty and co nve n i e n ce fo r
p hys i c i a n s. Mo re than 400 of our study re c ruits have elected to part i c i p ate in the tra i n-
ing and testing option offe red online through Int ra L i n k s.”

According to Richard Jenkins,
general manager of life sciences at
IntraLinks, the benefits of using
IntraLinks have been extended,
allowing companies to train and test
potential investigators online.

Richard Jenkins

Ash Nashed

CO M M O N H E A LT H Relaunches We b s i te
Co m m o n He a l t h , a healthca re co m m u n i cation netwo rk , has relaunched www. co m-

m o n h e a l t h . co m .
The newly improved We b s i te provides the co m m u n i cation agency’s histo ry,m i s s i o n ,

and cre at i ve through a co rpo rate co m m u n i ty fo rm at.
The We b s i te’s home page fe at u res a display of a town that re f l e cts the env i ro n m e n-

tal conditions of Co m m o n He a l t h’s headquarters in Pa r s i p p a ny, N . J . When it is raining in
Pa r s i p p a ny, it rains in Co m m o n He a l t h - l a n d. When the sun sets, the site is bathed in the
m oo n l i g ht. In addition, cars go by, planes take off, and people come and go.

Each one of the co m p a ny’s business units has its own sect i o n , co m p l e te with unit
d e s c ri p t i o n s, capabilities listings, and cre at i ve displays.

Co m m o n Health has

relaunched its We b s i te,

which re f l e cts the 

e nv i ro n m e ntal 

conditions at its 

h e a d q u a rters in 

Pa r s i p p a ny, N . J .

The Ch o i ce Media 

b rand is an 

extension of the

M D Ch o i ce bra n d,

which has gained a

s t rong re p u t ation 

for high-quality 

c u s tomer 

s e rv i ce and 

pe rfo rm a n ce.
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Vi s i tors to the re ce ntly launched www. h e a l t h e co n o m i c s re s e a rc h . com can rev i ew the published outco m e s
of re s e a rch studies co n d u cted by the Thomson Health Economics Re s e a rch (HER) division of Thomson Phys i-
cians Wo rl d.

The group has deve l o ped its own pro p ri e t a ry Ob s e rve method o l ogy, which uncovers cri t i cal distinct i o n s
among co m pe t i t i ve healthca re prod u cts and serv i ces via re t ro s pe ct i ve and pro s pe ct i ve co nt rolled observa-
tional re s e a rc h .H E R’s ex pe rtise in outcomes re s e a rch offers clients significa nt flex i b i l i ty in te rms of study size,
s co pe, s ca l a b i l i ty, and budgets, resulting in rapidly co m p l e ted wo rk and published results that can have an
i m m e d i ate impact on physician be h avior and medical pra ct i ce.

An example of HER’s wo rk is the re ce nt Ev i d e nt St u dy of thiazolidinedione therapies for pat i e nts with ty pe
2 diabe te s, which revealed significa nt clinical distinctions be tween Actos (piog l i t a zone) and Avandia (ro s i g l i t a-
zo n e ) .The study has both clinical and economic re l eva n ce for pat i e nt s, p rov i d e r s, and payers of healthca re.

“In an era of co s t - conscious healthca re decision maki n g, the new HER We b s i te clearly demonstrates our
unique ability to quickly design, co n d u ct, and publish the results of impo rt a nt re s e a rch that can have a gen-
uine impact on medical pra ct i ce,” s ays Al be rt Ma rc h e t t i ,M . D. ,VP and medical dire ctor of HER and Phys i c i a n s
Wo rl d.

In addition to Ob s e rve studies, HER designs re s e a rch prog rams that help change the way providers and
p ayers manage healthca re and costs in the U.S. and abro a d. HER serv i ces include economic mod e l i n g, o u t-
comes re s e a rc h ,p h a rm a coe conomic eva l u at i o n s, q u a l i ty - o f - l i fe studies, p re fe re n ce re s e a rc h , fo rm u l a ry submis-
s i o n s, and health economic strate gy.

H E A LTH ECONOMICS RESEARC H
Available Th rough New We b s i te

De n d ri te’s SAI business unit has launched eSa m-
ple Gu a rd i a n , a sys tem for sample acco u nt a b i l i ty
and sample co m p l i a n ce management. The We b -
based solution includes tools and management
i n fo rm ation that pharm a ce u t i cal companies need
to comply with Pre s c ription Drug Ma rketing Act
re g u l ations re g a rding sample distri b u t i o n , s to ra g e,
d i s po s a l , re co rd ke e p i n g, and securi ty.

The solution fe at u res eSG Re m o te, a PDA-based
tool for field-based sample tra c king and manage-
m e nt. eSG monitors the ent i re life cycle of all sam-
p l e s, m a i ntains an audit tra i l , co ntinuously ident i f i e s
i nve nto ries for re co n c i l i at i o n , a n d
a l e rts home office personnel to any
problems. Using the Web-based
i nte rf a ce, c l i e nts can cre ate user-
defined business rules that prov i d e
infraction monitoring and error-
m a n a g e m e nt ca p a b i l i t i e s.

De n d ri te also re ce ntly launched
We b Fo rce 1.6.1 sales channel man-
a g e m e nt solution, which fe at u re s
We b Fo rce Ex p re s s,a co s t - e f fe ct i ve offe ring enabling
rapid deploy m e nt.

We b Fo rce Ex p ress is deployable in a va ri e ty of
h a rdwa re env i ro n m e nt s. De n d ri te has deve l o ped a
PDA-based offe ring for clients who need po rt a b i l i ty,
i n s t a nt data acce s s, and lower hardwa re ow n e r s h i p
co s t s. It includes a Wi n d ows CE-based field sales solu-
tion that co m m u n i cates dire ctly to home office
s e rve r s,and a stand-alone dat a - a n a l ysis tool for distri ct
managers that is functional on a laptop or deskto p.

De n d ri te also has released a laptop- or tablet-
based offe ring to provide clients with rapid acce s s
to customer and business inte l l i g e n ce info rm at i o n
within eve ry co m po n e nt of the pharm a ce u t i ca l

DENDRITE UNVEILS PRO D U C TS to Manage 
Samples and En h a n ce Sa l e s, Ma rketing Ef fe ct i ve n e s s

o rg a n i z at i o n . This includes a salesfo rce solution fo r
field re p re s e nt at i ves and a data viewing and analys i s
tool for distri ct managers that is ope rational as a
stand-alone or embedded applicat i o n .

De n d ri te’s We b Fo rce offe ring is a We b - e n a b l e d
p rod u ct suite that lets drug companies manage all
s a l e s fo rce activities and provides sales teams with a
s i n g l e, ce nt ra l i zed location from which to access prod-
u ct info rm at i o n , eva l u ate co m pe t i to r s, re co rd and cat-
a l ogue client and pro s pe ct dat a , and access phys i c i a n
d at a b a s e s.

“Tod ay’s pharm a ce u t i cal companies face challeng-
ing business circ u m s t a n ce s,and in this
e nv i ro n m e nt customers are incre a s-
ingly unwilling to incur the ex pe n s e
and business risk assoc i ated with a
l e n g t hy softwa re implement at i o n ,”
s ays Ch ri s topher Fre n c h , senior VP of
global solutions marke t i n g.“We b Fo rce
Ex p ress provides a powe rful sales-
channel management solution that
d oes not re q u i re the exte n s i ve co n f i g-

u ration nece s s a ry to make co m pe t i t i ve offe rings pro-
d u ct i o n - re a dy for a life s c i e n ces industry custo m e r.”

Another re ce ntly launched De n d ri te prod u ct is
Vi s i Fo rce 1.1. The Web-enabled sales-channel man-
a g e m e nt solution is designed to enhance pharm a-
ce u t i cal sales and marketing prod u ct i v i ty.Vi s i Fo rce is
ideal for markets with limited pre s c ription data or
w h e re salesfo rce act i v i ty is guided by pro m o t i o n a l
ca m p a i g n s. It enables companies to rank targ e te d
c u s to m e r s, giving distri ct managers and their te a m s
the ability to dete rmine which customers re q u i re
additional at te ntion and making it possible to assign
call quotas based on qualitat i ve po i nts rather than
m e rely call vo l u m e.

We b Fo rce Ex p ress 

is a co s t - e f fe ct i ve

o f fe ring enabling

rapid deploy m e nt.

ENHANCED FORMS FOR
M E D I CAL PRACTICE 

Co n n e ct Pa pe r, P C s, a n d
Physicians from 

Triple i/Cl i n i Fo rms 

Triple i/Cl i n i Fo rms has begun exte rnal prod u ct
testing in clinics with Cl i n i Fo rms Co n n e ct, a new
i n fo rm ation te c h n o l ogy that uses digital pens to
t ra n s fer data co l l e cted on enhanced pape r - b a s e d
fo rms dire ctly to PCs.

“We see a whole range of applications for this
te c h n o l ogy,”s ays Bill Mu l d e rry,p re s i d e nt of Triple i.“ I n
addition to our initial prod u ct, we envision digitally
e n h a n ced pre s c ri p t i o n s, c l i n i cal re co rd - ke e p i n g, a n d
m a ny other fo rms of desktop media, such as ca l e n-
dars and note boo k s.”

Triple i/Cl i n i Fo rm s’ initial prod u ct, s l ated for co m-
m e rcial release in early 2003, is a pat i e nt int a ke fo rm
t h at analyzes fo rm data to prod u ce a pat i e nt health
a s s e s s m e nt. Pat i e nts can fill out a histo ry fo rm with
pen and paper as part of the int a ke process at a clin-
ic or hospital.

The data are ca p t u red in real time and used to
c re ate a pri nte d, highly focused re po rt that the
p hysician can use immediately to supplement the
ex a m i n ation of a pat i e nt. This enables physicians to
c l e a rly identify pat i e nt risk facto r s, re cog n i ze ca n d i-
d ates for preve nt i ve medicine such as immuniza-
t i o n s, and link pat i e nts to educational mate ri a l s.

Ro s ka Di re ct’s E-marke t i n g
Te c h n o l ogy Assists With 

DIRECT-RESPONSE 
CA M PA I G N S

Ro s ka Di re ct’s re ce ntly launched Ro s ka e-Ma rke t-
ing Su i te’s custo m e r - re l ationship marketing and
d atabase te c h n o l ogies consist of database deve l o p-
m e nt, wa re h o u s i n g, t a rget audience select i o n ,e - m a i l
d e l i ve ry, campaign tra c ki n g, and real-time ca m p a i g n
re po rt i n g. The suite gives customers the te c h n o l ogy
needed to design,d eve l o p, i m p l e m e nt, and measure
a dire ct - re s ponse ca m p a i g n .

“Wh at sets this te c h n o l ogy apart is that it is
designed and deve l o ped spe c i f i cally for the needs of
d i re ct - m a rketing and dire ct - re s ponse prog rams by
d i re ct marke te r s,”s ays Michele Be n n e t t,V P of te c h n o l-
ogy at Ro s ka .“The Ro s ka e-Ma rketing Su i te handles all
a s pe cts of a prog ram with ze ro handoffs among
a g e n c i e s.”

The suite has seve ral pro p ri e t a ry co m po n e nt s,
which can be used individually or as a whole in the
execution of an e-marketing ca m p a i g n : Cu s to m e r
Ce nt ra l , a data wa rehousing co m po n e nt that allows
c l i e nts to access info rm ation from any locat i o n ,v i a
the We b ; Ro s ka Bl a s t, a bulk e-mail delive ry sys te m ;
Ro s ka Se l e ct, a data profiling and selection utility;
Ro s ka Tra c k ,an online and offline tra c king sys te m ;a n d
Ro s ka Re po rt, a real-time e-mail re po rting sys te m .



E- m e d i a

Aris Global LLC re ce ntly launched its new sys-
te m ,g l o b a l Tri a l s, on behalf of Yamanouchi Eu ro pe
BV. Gl o b a l Trials is a co m p re h e n s i ve Web-based sys-
tem co m p rising five fully inte g rated modules that
a l l ow users to plan, t ra c k , and co nt rol all aspe cts of
the clinica l - t rial proce s s, f rom study setup to
d atabase loc k .

Gl o b a l Trials enables hundreds of dive r s e,g l o b a l-
ly dispersed sites to co m m u n i cate, in real time,
t h rough a ce nt ral hub, re g a rdless of their loca l , te c h-
n i ca l , or ope rational infra s t ru ct u re.

Benefits of the sys tem include up-to - t h e - m i n u te
s t atus of wo rl dwide study prog re s s ;i m p roved study
m a n a g e m e nt and planning; i d e nt i f i cation of study
bottlenecks early in the tri a l , a b i l i ty to track key
t re n d s, ri s k s, and other issues over the course of the
t ri a l ; re d u ced inte rnal re q u i re m e nt s, including info r-
m at i o n - te c h n o l ogy suppo rt and user tra i n i n g ;a n d

l i n king to clinica l - d ata co l l e ction and management
s ys te m s.

“With globalTri a l s, users re ce i ve immediate,
online access to up-to - d ate study info rm ation in
o rder to suppo rt their daily wo rk ,” s ays Annet Roze-
m a , s u pe rvisor and pro j e ct manager, Ya m a n o u c h i
Eu ro pe BV.“The sys tem is easy to use, even for pe o-
ple who once in a while need to access the info r-
m at i o n .”

With re m o te dat a - e nt ry suppo rt and access via
a standard Web brows e r, g l o b a l Trials stre a m l i n e s
and enhances many proce s s e s, i n c l u d i n g : s t u dy
s e t u p, p ro j e ct management and study metri c s
t ra c ki n g, s t u dy subject enro l l m e nt, c l i n i cal supplies
t ra c ki n g, and linking clinica l - d ata co l l e ction and
m a n a g e m e nt sys te m s.The sys tem also provides fo r
a dverse eve nt tra c ki n g, and elect ronic doc u m e nt
exchange and tra c ki n g.

Aris Gl o b a l’s Web-based Cl i n i ca l - Trials Ma n a g e m e nt Sys te m
Co l l e ct s, Ma n a g e s, Sh a re s, An a l y ze s, and R E P O RTS STUDY

PERFORMANCE DATA

Pe rki n Elmer Launches New
M I C ROA R RY INFORMAT I C S

P LAT F O R M

ARIS GLO BAL LLC, St a m fo rd, Co n n . ,

d evelops innovat i ve softwa re solutions

t h at acce l e rate the dru g - d eve l o p m e nt 

l i fe cycle and assure global re g u l ato ry

co m p l i a n ce. For more info rm at i o n ,v i s i t

a ri s g l o b a l . co m .

CHOICE MEDIA INC., So m e rv i l l e, N . J . , is an

I nte rnet adve rtising sales and serv i ce s

co m p a ny that optimizes the buying,

s e l l i n g, and delive ring of online marke t i n g

s o l u t i o n s. For more info rm at i o n ,v i s i t

c h o i ce m e d i a . co m .

CO M M O N H E A LT H, Pa r s i p p a ny, N . J . , is a

leading healthca re - co m m u n i cations 

n e two rk and a WPP Group co m p a ny. Fo r

m o re info rm at i o n ,v i s i t

co m m o n h e a l t h . co m .

D E N D R I T E, Mo rri s tow n ,N . J . , enables 

p h a rm a ce u t i cal companies to have more

of their drugs pre s c ri bed for improve d

p at i e nt health through the strategic 

o p t i m i z ation of their sales and marke t i n g

channels and clinical re s o u rce s. For more

i n fo rm at i o n , visit dendri te. co m .

I N T RA L I N K S, New Yo rk , a provider of digi-

tal wo rk s p a ce s, enables companies to

e f fe ct i vely co l l a bo rate outside the ente r-

p rise on co m p l ex business. For more info r-

m at i o n , visit int ra l i n k s. co m .

M D L I N X,Wa s h i n g to n , D. C . , the Me d i cal 

Wa s h i n g to n , D. C . , is the authori t at i ve

s o u rce for inte rp re t ation of co m p l ex laws

and re g u l ations to pro fessionals in the 

fields of energy, e nv i ro n m e nt, fe d e ra l

g ra nts and funding, f i n a n ce and 

s e c u ri t i e s, food and drug law,

h e a l t h ca re, human re s o u rces po l i cy,

pension and be n e f i t s, and 

te l e co m m u n i cat i o n s. For more 

i n fo rm at i o n ,visit thompson.co m .

THOMSON PHYSICIANS WO R L D,

Se ca u c u s, N . J . , is a full-serv i ce 

p rovider of medical education and 

co m m u n i cations prog rams for 

p hysicians and allied healthca re 

p ro fe s s i o n a l s. For more info rm at i o n ,

visit phys i c i a n s wo rl d. co m .

TRIPLE I/CLINFORMS, Te te r bo ro, N . J . ,

is a Me d i Media USA co m p a ny that 

s pe c i a l i zes in healthca re 

co m m u n i cation and pra ct i ce 

m a n a g e m e nt too l s. For more info rm at i o n ,

visit medimedia.co m .

V E R I S PA N, New tow n , Pa . , is a 

h e a l t h ca re info rm atics joint 

ve nt u re of Qu i ntiles Tra n s n ational 

Co rp. and Mc Kesson Co rp.

t h at provides pat i e nt - l eve l ,

longitudinal dat a . For more info rm at i o n ,

visit ve ri s p a n . co m .

Follow up
Spe c i a l i s t s’ Ne two rk , is a provider of global

real-time info rm ation re s o u rces for phys i c i a n s

and healthca re pro fe s s i o n a l s. For more 

i n fo rm at i o n , visit mdlinx.co m .

PERKINELMER INC.,We l l e s l ey, Ma s s. , is global

te c h n o l ogy leader focused in life s c i e n ce s,

o p toe l e ct ro n i c s, a n a l y t i cal instru m e nt s, a n d

fluid science. For more info rm at i o n ,v i s i t

pe rki n e l m e r. co m

P RO S CAPE T E C H N O LO G I E S, Fo rt Wa s h i n g to n ,

Pa . ,p rovides marketing and sales solutions

t h at help sales re p re s e nt at i ves deliver more

co nte nt, win more time, and sell more 

p rod u cts and serv i ces to pro s pe ct s. For more

i n fo rm at i o n ,visit pro s ca pe. co m .

RO S KA DIRECT, Mo ntg o m e ryv i l l e, Pa . , is a 

f u l l - s e rv i ce dire ct re s ponse adve rtising 

a g e n cy, s pecializing in both inte ra ct i ve 

and traditional media for the 

p h a rm a ce u t i ca l ,e - co m m e rce, financial 

s e rv i ce s, i n s u ra n ce, te c h n o l ogy, and 

publishing industri e s. For more info rm at i o n ,

visit ro s ka d i re ct. co m .

S O F TWATCH INC., New Yo rk , is a 

p rovider of ente rp rise-wide Inte rnet 

re l ationship management solutions and 

s e rv i ces for the global health and life - s c i e n ce s

i n d u s t ry. For more info rm at i o n ,visit soft-

watc h . co m .

THOMPSON PUBLISHING GROUP INC.,

A re ce ntly launched micro a rray info rm atics solu-
tion will auto m ate inte g rated data management
f rom micro a rray spo t te r s, s ca n n e r s, and gene ex p re s-
sion data analys i s.Pe rki n Elmer Inc.’s new plat fo rm fills
a need for micro a rray data tra c king and data analys i s
p rod u cts that go beyond first-generation file sto ra g e
fo rm ats and Excel spreadsheet analysis macro s.

This set of labo rato ry micro a rray tools prov i d e s
gene ex p ression re s e a rchers with Array I n fo rm at i c s
s o ftwa re, which auto m ates data flow from Spo t Array
24 or Spo t Array 72 micro a rray pri nters and the Sca-
n Array Ex p ress family of micro a rray sca n n e r s.

Pe rki n El m e r’s inte g rated micro a rray labo rato ry
s o ftwa re streamlines the micro a rray prod u ction and
a n a l ysis proce s s. Pe rki n El m e r’s micro a rray - foc u s e d
La bo rato ry Info rm ation Ma n a g e m e nt Sys te m
enables more dy n a m i c, co m p re h e n s i ve proce s s
re co rd keeping and acco u nt a b i l i ty.
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