
6 6 J a n u a r y  2 0 0 4 P h a r m a V O I C E

Ph a rma P O O L

Ro be rt B E RTO L I N I
S c h e ri n g - Plough Ap po i nts 
Exe c u t i ve V P, Chief Financial Of f i cer 

Schering-Plough has
appointed Robert J.
B e rtolini as executive VP
and chief financial off i c e r.
He also serves on the
Schering-Plough execu-
tive-management team.
Schering-Plough, Kenil-
w o rth, N.J., is a global

re s e a rch-based company. M r. Bertolini, 41,
succeeds Jack L. Wyszomierski, who has left
the company to pursue other interests. 

M r. Bertolini, who previously was the lead
p a rtner in PricewaterhouseCoopers’ global
p h a rmaceutical industry gro u p , managed a
global organization of 1,500 professionals and
150 partners serving the pharm a c e u t i c a l
i n d u s t ry and other health-related industries. 

He has extensive experience in audit, finan-
cial controls, and corporate governance as well
as in acting as a senior adviser to top manage-
ment on financial and general business issues,
including licensing and M&A transactions.

M r. Bertolini graduated with a B.A. in eco-
nomics from Rutgers University. He is a cert i-
fied public accountant.

Dr. Pe ter CORR 
Dr. John LA M ATTINA 
P f i zer Un d e rg oes Org a n i z at i o n a l
Ch a n g e s

P f i z e r’s formation of Pfizer Human Health-
c a re, which includes Pfizer Global Research and

Development, Pfizer Global Pharm a c e u t i c a l s ,
and Pfizer Global Manufacturing, has led to the
expansion of responsibilities for two executives.

In an expanded ro l e ,
Peter Corr, Ph.D., senior
VP of science and technol-
o g y, is focusing his leader-
ship eff o rts on pro d u c t
licensing, the develop-
ment of scientific part n e r-
ships, medical re l a t i o n s ,
and science policy.

D r. Corr has been instrumental in the devel-
opment of Pfizer’s scientific policy, and he has
helped the company integrate the R&D org a n i-
zations of Wa rn e r- L a m b e rt and Pharmacia. 

John LaMattina, Ph.D.,
who heads Pfizer’s world-
wide re s e a rch, has been
named president of Pfizer
Global Research and
Development. He joined
Pfizer in 1977 and has
held positions of incre a s-
ing responsibility for Pfiz-

er Central Researc h .
P f i z e r, New York, discovers, develops, man-

u f a c t u res, and markets prescription medicines
for humans and animals and consumer brands.

Edwa rd J ACO B S
Dr.Au d rey 

J A K U B OWS K I
Exe c u t i ve Promotions and Se n i o r
Ap po i nt m e nts at Su pe r Ge n

E d w a rd Jacobs has been promoted to chief
operating officer at SuperGen. Based in Dublin,
Calif., SuperGen is a pharmaceutical company
dedicated to the development and commerc i a l-
ization of products intended to treat life-thre a t-
ening diseases, particularly cancer. P re v i o u s l y

M r. Jacobs was chief business officer and chief
financial off i c e r. In addition to Mr. Jacob’s
operational duties, he serves as the head of the
c o m p a n y ’s European subsidiary, EuroGen, and
as he continues eff o rts to expand the commer-
cialization of the company’s pro d u c t s .

A u d rey Jakubowski, Ph.D., has been pro-
moted to senior VP of re g u l a t o ry affairs. She has
held a number of executive positions in inter-
national re g u l a t o ry aff a i r s .

Bi o te c h n o l ogy P O O L

Dr.Michael 
M C D O N A L D

Se attle Genetics Names 
Chief Me d i cal Of f i cer 

Seattle Genetics has
named Michael McDon-
ald, M.B., Ch.B.,
M . R . C . P., as chief medi-
cal off i c e r. Seattle Genet-
ics, Bothell, Wash., dis-
covers and develops
monoclonal antibody-
based therapeutics to

t reat cancer and other human diseases. Dr.
McDonald oversees re g u l a t o ry compliance,
implementation, and strategy of Seattle
Genetics’ clinical programs. 

Dr. McDonald, 50, brings to Seattle
Genetics more than 20 years of experience in
d rug development and re g u l a t o ry pro c e s s e s ,
most recently at Eli Lilly where he served as
VP of global clinical re s e a rch and medical
a ffairs. His clinical experience includes hon-
o r a ry clinical assistant in cardiology at the
Royal Surrey Hospital in Guildford, England. 

He received his medical degree from Edin-
b u rgh University in Scotland and is a member
of the Royal College of Physicians in London.

Bi o p h a rm a ce u t i cal P O O L

John L.
A R M S T RONG JR.

Ge n a e ra Ap po i nts Exe c u t i ve V P

Genaera has named John L. Arm s t rong Jr.
as executive VP, responsible for manufacturing
functions. Genaera, Plymouth Meeting, Pa., is
a biopharmaceutical company committed to
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developing medicines for serious diseases fro m
genomics and natural pro d u c t s .

M r. Arm s t rong brings to Genaera more
than 34 years of executive responsibility in the
p h a rmaceutical industry, with a manufactur-
ing emphasis. He previously served as CEO of
Mills Biopharmaceuticals, a subsidiary of Uro-
C o r, and as VP of business development at
U ro C o r. Mr. Arm s t rong was also pre s i d e n t
and chief operating officer at Ore a d .

Dr. Michael H A N L EY
Amylin Ph a rm a ce u t i cals Names V P,
Di s cove ry Re s e a rch 

Michael Hanley, Ph.D., has joined Amylin
P h a rmaceuticals as VP of discovery re s e a rc h .
Amylin, San Diego, is a biopharm a c e u t i c a l
company dedicated to developing innovative
medicines to improve the lives of people with
metabolic diseases. Dr. Hanley has served on
the scientific advisory board of Amylin since
1992, and for the past six months has served as
a senior scientific advisor to the company. 

D r. Hanley oversees Amylin’s discovery
re s e a rch in the areas of re s e a rch chemistry, i n
v i v o modeling, and cell and molecular biology.

F rom 1981 to 1997, Dr. Hanley held fac-
ulty positions at Imperial College, London,
the Medical Research Council Laboratories,
Cambridge, and the University of California at
Davis, where he was professor of biological
c h e m i s t ry. 

D r. Hanley has served on advisory or re v i e w
panels for the National Institutes of Health, the
Medical Research Council and Wellcome Tru s t
of Great Britain, and for the govern m e n t s
of Australia, Singapore, New Zealand,
Hong Kong, Denmark, and Japan.

He received a bachelor’s degree in
b i o c h e m i s t ry and a Ph.D. in molecular
biology from the University of Califor-
nia, Berkeley.

Thomas P. M ATHERS 
Peptimmune Ap po i nt s
Pre s i d e nt 

Peptimmune, a
privately held bio-
p h a rm a c e u t i c a l
company in Cam-
bridge, Mass., has
named Thomas P.
Mathers as presi-
dent. M r. Mathers,
37, has more than

12 years of executive management, sales,
and marketing experience in the life-sci-
ences and medical-device industries. He
s e rved most recently as president and
CEO of Cell Based Delivery, an
implantable protein therapeutics delivery

c o m p a n y. Before that, Mr. Mathers was VP and
general manager of Cardion Pharm a c e u t i c a l s .

He earned his bachelor of science degree in
engineering from the United States Military
Academy at West Point. He served as an
Apache helicopter pilot during the Gulf Wa r
and earned the rank of captain.

Dr.De b ra O D I N K
Dr.Mat t h ew A.W I K L E R
Peninsula Ph a rm a ce u t i ca l s
En h a n ces Se n i o r - Ma n a g e m e nt
Te a m

Peninsula Pharmaceuticals, a private bio-
p h a rmaceutical company in Alameda, Calif.,
has promoted Matthew A. Wi k l e r, M.D., to
executive VP and chief medical off i c e r, and
Debra Odink, Ph.D., to VP of pharm a c e u t i c a l
c h e m i s t ry and product development.

D r. Wikler joined Peninsula as chief medi-
cal officer in 2002 and has more than 20 years
of experience in the pharmaceutical industry,
with extensive knowledge in drug and biolog-
ic development and re g u l a t o ry affairs, phar-
maceutical outcomes re s e a rch, and medical
a ffairs. Dr. Wikler has held high-level posi-
tions of responsibility at numerous pharm a-
ceutical companies and spent two years at the
FDA as deputy director for the division of
anti-infective drug products. 

D r. Wikler received his B.A. from Franklin
and Marshall College, his M.D. from Te m p l e
U n i v e r s i t y, and a MBA from the Whart o n
School of Business. In addition, Dr. Wi k l e r

completed his infectious diseases fellowship at
the Hospital of the University of Pennsylva-
nia, and is a Fellow of the Infectious Diseases
Society of America.

D r. Odink joined Peninsula in 2002 and
has more than a decade of global pharm a c e u t i-
cal chemistry and product development expe-
rience. Before joining Peninsula, Dr. Odink
contributed to multiple development pro-
grams at both Elan Pharmaceuticals and Hoff-
mann-La Roche. 

D r. Odink obtained her bachelor of science
in chemistry at California State University,
Stanislaus, and her Ph.D. in inorganic chem-
i s t ry at the University of California, Davis.

Spe c i a l ty P O O L

Dr.W. James 
A L E XANDER 

Pozen Names Senior V P, Prod u ct
Deve l o p m e nt

Pozen has named W. James Alexander,
M.D., M.P.H., F. A . C . P., as senior VP of pro d-
uct development. Pozen is a Chapel Hill,
N.C.-based pharmaceutical company focused
on diseases with unmet medical needs. The
company has an advanced product pipeline in
the field of migraine.

In this role, Dr. Alexander is responsible for

The American Society of Nephrology (ASN)
has awarded Billy G. Hudson, Ph.D., its highest
h o n o r, the Homer W. Smith Aw a rd .

The award is presented each year to an individ-
ual who has made an outstanding contribution to
kidney re s e a rch. The ASN conferred this year’s
a w a rd to Dr. Hudson for his seminal re s e a rch on
the type IV collagen family that has led to an
understanding of the molecular basis of autoim-
mune and here d i t a ry kidney diseases.

D r. Hudson is the Elliot V. Newman Pro f e s s o r
of Medicine and Biochemistry, and Director of the
Vanderbilt Center for Matrix Biology at Va n d e r-
bilt University. He also is a cofounder of BioStra-
tum and an expert on the stru c t u re and function of
the basal lamina and its involvement in numero u s
disease processes. Dr. Hudson’s re s e a rch has
advanced the understanding of the role of the basal
lamina in diabetic kidney disease, Goodpasture
autoimmune disease, Alport here d i t a ry nephritis,
and tumor-induced angiogenesis.

These advances have led to the discovery of two

p romising drug candi-
dates by BioStratum:
Pyridorin for the tre a t-
ment of diabetic kidney
disease, which has re c e n t-
ly completed Phase II
clinical trials; and Angio-
col for the inhibition of
tumor growth and angio-
genesis, which has been
a p p roved by the FDA to
begin clinical trials. Dr.
Hudson is an author of
m o re than 150 scientific
publications and an
inventor on 20 issued
p a t e n t s .

BioStratum, Research Triangle Park, N.C.,
is a leader in basal lamina re s e a rch and is
focused on the discovery and development of
novel therapeutic agents for the treatment of
diabetes and diabetic complications.

B I O S T RATUM COFOUNDER WINS HOMER W.SMITH AWA R D

D r. Billy Hudson has 
been recognized for 
his contributions 
to kidney research.
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leading the company’s product development
activities, which include overseeing toxicolo-
g y, pharmaceutics, clinical operations, bio-
statistics, data management, and re g u l a t o ry
a ffairs. He also is a member of the executive
c o m m i t t e e .

Most re c e n t l y, Dr. Alexander was chief
medical officer for Inveresk Research Gro u p .
P re v i o u s l y, he was president and chief medical
o fficer at Pharm a R e s e a rch with global re s p o n-
sibilities for medical and re g u l a t o ry operations. 

D r. Alexander received his M.D. from the
University of Mississippi and his M.P.H. fro m
the University of Alabama at Birm i n g h a m .
He is board certified in internal medicine and
infectious diseases.

Dru g - De l i ve ry P O O L

Dr. Je f f rey M CG U I R E
Business Deve l o p m e nt V P
Ap po i nted for West 
Ph a rm a ce u t i cal Se rv i ces Dru g
De l i ve ry Division 

J e ff rey McGuire, Ph.D., has joined We s t
P h a rmaceutical Services, Lionville, Pa., as VP
of business development, Drug Delivery Divi-
sion, North America. The division pro v i d e s
clients with the science, engineering, and
know-how necessary to take pharm a c e u t i c a l
p roducts to the market. 

In this role, Dr. McGuire is responsible for
establishing collaborations and licenses with
N o rth American pharmaceutical and biotech-
nology companies. Before joining West, Dr.
M c G u i re was the senior VP of scientific aff a i r s
for Enzon. 

D r. McGuire earned a Ph.D. in life sciences
f rom the University of Delaware and a B.S. in
biological science from the Massachusetts Insti-
tute of Te c h n o l o g y. He also completed postdoc-
toral re s e a rch at Harv a rd Medical School. 

Dev i ce / Diagnostic P O O L

Al K RAU S
Re n a l Tech Se l e cts Di a l ysis Industry
Ve te ran as CEO and Pre s i d e nt

R e n a l Tech International, a New Yo r k -
based medical-device company, has named Al
Kraus president and CEO, replacing interim
CEO Bruce Davis.

M r. Kraus, has more than 20 years of expe-
rience in the dialysis industry and form e r l y
was president and CEO of medical start u p
N O v o Va s c u l a r. 

M r. Kraus joins RenalTech as the company
p re p a res to begin human clinical studies for
t h ree separate applications of its adsorbent
polymer technology. 

Dr. Su rya N.
M O H A PAT RA

Quest Diagnostics An n o u n ces 
Su c cession Pl a n

Quest Diagnostics, a provider of diagnostic
testing, information, and services located in
Te t e r b o ro, N.J., has begun implementing a
succession plan in which Surya N. Mohapatra,
Ph.D., will succeed Kenneth W. Freeman as
CEO in May 2004. At that time, Mr. Fre e m a n
will continue as chairman. 

D r. Mohapatra currently is president and
chief operating off i c e r, and Mr. Freeman is
c h a i rman and CEO.

D r. Mohapatra joined the company in
F e b ru a ry 1999 as senior VP and chief operat-
ing officer and was appointed president in
June 1999. He was elected to the board in
October 2002. He is responsible for the day-
to-day management of Quest Diagnostics and
has played an important role in the gro w t h
and strategic direction of the company.

B e f o re joining Quest Diagnostics, Dr.
Mohapatra served as senior VP and a member
of the executive committee of Picker Intern a-
tional, a manufacturer of advanced medical-
imaging technologies.

He holds a bachelor of science degree in
electrical engineering from Sambalpur Univer-
sity in India, a master of science degree in med-
ical electronics from the University of Salford
in England, and a doctorate in medical physics
f rom the University of London in England. 

Paul T. TO U H EY JR.
Fu j i rebio Diagnostics 
An n o u n ces New Pre s i d e nt,
Chief Ope rating Of f i ce r

F u j i rebio Diagnostics Inc. (FDI), a leader in
cancer diagnostics, has promoted Paul T.
Touhey Jr. to president and chief operating off i-
c e r. Fujirebio Diagnostics, Malvern, Pa., is the
U.S. operation of Tokyo-based Fujire b i o .

M r. Touhey continues to integrate Fujire-
b i o ’s products into the current U.S. pro d u c t
line and build the infrastru c t u re to support
the re s e a rch and development of new assays. 

M r. Touhey began his career with FDI, for-
merly the Diagnostics Division for Centocor,
in 1985. He has held a number of positions
during his career with FDI, including his

most recent, senior VP of operations, where he
was responsible for the company’s manufactur-
ing business and its growth in the contract
manufacturing sector. He also played an inte-
gral role in the sale of Centocor’s diagnostics
business to Fujire b i o .

Dis cove ry P O O L

Dr. Frank H. VA LO N E
Bayhill Th e ra peutics Ap po i nts V P
of Me d i cal Af f a i r s

Bayhill Therapeutics, a developer of novel
therapeutics for the treatment of autoimmune
diseases located in Palo Alto, Calif., has named
Frank H. Valone, M.D., as VP of medical aff a i r s .
Most re c e n t l y, Dr. Valone was at Titan Pharm a-
ceuticals where he had responsibility for the
clinical development of three antibody vaccines,
as well as several small molecule and cell thera-
py development programs for CNS diseases and
c a n c e r. His responsibilities have also included
p reclinical and re g u l a t o ry activities. 

D r. Valone holds a M.D. from Harv a rd
Medical School. He was made a fellow in aller-
gy, rheumatology, and immunology at
Brigham & Wo m e n ’s Hospital in 1977 and a
fellow in medical oncology at the Dana Farber
Cancer Institute in 1980. 

Em e rging P O O L

Ba rry G R E E N E
Al nylam Ph a rm a ce u t i cals Na m e s
Chief Ope rating Of f i cer 

Alnylam Pharm a c e u-
ticals, a therapeutic RNA
interference company
located in Cambridge,
Mass., has appointed
B a rry Greene chief oper-
ating officer. He has
almost 20 years of experi-
ence in leadership, man-

agement, and business roles with pharm a c e u-
tical and biotechnology companies.

As Alnylam’s chief operating off i c e r, Mr.
G reene leads the company’s business opera-
tions, strategy, corporate development, intel-
lectual pro p e rt y, and commercialization func-
tions and serves as a member of the company’s
management team

M r. Greene formerly was general manager
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of oncology at Millennium Pharm a c e u t i c a l s .
In 2003, Mr. Greene was named a senior
scholar for the Fuqua Health Sector Manage-
ment Program at Duke University, where he
l e c t u res and contributes to the academic vision
of the business pro g r a m .

CRO P O O L

Dr.Ge o rge P E R E N T E S I S
Dr.Ernest R I C H A R D S
Bru ce T E P L I T Z K Y
N i cola W R I G H T
Promotions at PRA Inte rn ational 
En h a n ce Ma n a g e m e nt Team 

C l i n i c a l - re s e a rch organization PRA Inter-
national, McLean, Va., has made several
s e n i o r-management promotions to support
the company’s growth strategies. 

B ruce Teplitzky has been promoted to
senior VP of therapeutic business develop-
ment. 

M r. Teplitzky directed PRA’s eff o rts to
become an industry leader in oncology clinical
development and continues to build ro b u s t
s e rvice offerings, including strategic re l a t i o n-
ships with investigator networks, vendors, and
thought leaders worldwide in PRA’s core ther-
apeutic areas. Mr. Teplitzky continues to work
f rom PRA’s office in Charlottesville, Va .

Nicola Wright, B.Sc., M.Sc., has been pro-
moted to VP of operations at the Reading,
England, office. 

Ms. Wright formerly was director of clini-
cal-data management and biostatistical ser-
vices. Her expanded responsibilities include
the management of PRA’s trials-management
center in Reading and PRA’s Intern a t i o n a l
Data Center in Swansea, Wales. 

G e o rge Perentesis, Pharm.D, has been pro-
moted to VP of early development serv i c e s .
His role as the head of this new division is to
expand PRA’s Phase I capacity and early clini-
cal trials expertise in both North America and
E u rope. 

D r. Perentesis formerly was head of PRA’s
trials-management center in Eatontown, N.J.
D r. Perentesis is relocating from PRA’s New
Jersey office to Horsham, Pa.

E rnest Richards, Ph.D., has been pro m o t-
ed to VP of operations based in Eatontown,
N.J. Dr. Richards is responsible for managing
one of PRA’s largest trials-management cen-
ters. 

D r. Richards formerly was director of pro-
ject management. 

Se rv i ce P O O L

Michele BA E R
Ja c kie LO E B
Linn PA R R I S H
Fe i n s tein Kean He a l t h ca re Ex p a n d s
Ph a rm a ce u t i cal and Co n s u m e r
Health Pra ct i ce Leadership 

Feinstein Kean Healthcare (FKH), a full-
s e rvice communications consulting firm spe-
cializing in the pharmaceutical and biotech-
nology industries, has expanded its
P h a rmaceutical and Consumer Health Prac-
tice executive team through the appointments
of three leading practitioners: Linn Parr i s h ,
senior VP; Jackie Loeb, senior VP and media
specialist; and Michele Baer, VP. FKH, Cam-
bridge, Mass., is a wholly owned subsidiary of
Ogilvy Public Relations Worldwide, a part of
the WPP Gro u p .

Ms. Parrish joins FKH with almost 20
years of strategic counsel and communications
p rogramming experience. Ms. Parrish holds a
bachelor of arts degree from St. Lawrence Uni-
versity and she attended the Universite
d’Haute Normandie in France.

Ms. Loeb has joined the FKH Pharm a c e u-
tical Practice with more than 15 years of expe-
rience in media relations. Before joining FKH,
Ms. Loeb worked at Ogilvy Public Relations.
Ms. Loeb graduated with a bachelor of arts in
mass communications from Penn State.

Ms. Baer has joined FKH with more than
nine years of public-relations experience. Ms.
Baer earned a bachelor of arts in journalism and
political science from Syracuse University and
a master of arts in political science from the
State University of New York at Stony Brook. 

Erin BA L LARD 
Ha rp reet S A N D H U
Em ron Adds to St a f f

H a r p reet Sandhu has been named pro j e c t
manager at Emron, a managed healthcare
marketing, communications, training, and
consulting firm located in Wayne, N.J.

B e f o re joining the organization, Ms. Sand-
hu was manager of strategic quality enhance-
ment projects at Morris-Somerset IPA. She
also spent 10 years with Integrated Health
S e rvices of N.J. as the assistant director of
nursing/clinical coord i n a t o r.

Erin Ballard also has been hired as a pro j e c t
c o o rdinator at Emron. Ms. Ballard spent the
last year working for Hale and Dorr as the
administrative library re f e rence assistant. 

David S.D U P LAY 
Senior Exe c u t i ve Joins Th o m s o n
He a l t h ca re Ma n a g e m e nt Te a m

Thomson, a pro v i d e r
of integrated inform a t i o n
solutions to scientific and
h e a l t h c a re customers, has
h i red David S. Duplay as
executive VP, dire c t o ry
services, for Thomson
H e a l t h c a re. 

M r. Duplay is a sea-
soned executive with extensive experience in
operations, sales and marketing, inform a t i o n
t e c h n o l o g y, and business development in the
life-sciences and healthcare industries. He has
experience in building companies, managing
p rofits, raising investment capital, and devel-
oping and executing operating sales and mar-
keting strategies.

In his role at Thomson Healthcare, Mont-
vale, N.J., he is responsible for the Physicians’
Desk Reference and all of the PDR’s ancillary
p roducts and serv i c e s .

Since 2001, Mr. Duplay has been VP and
general manager, interactive marketing and
global strategic solutions, for a global pro v i d e r
of pharmaceutical re l a t i o n s h i p - m a n a g e m e n t
s e rv i c e s .

He has a bachelor’s degree in business and
marketing from Southwestern University. He
is founder, president, and CEO of New Colony
Partners; founder, eHealthScience.com; a
member of the Senatorial Inner Circle Health
C a re Committee; a member of the Healthcare
Marketing and Communications Council; and
a member of the Pharmaceutical Research and
M a n u f a c t u rers of America. 

I rene F O R S S E N
Jim H O C H
David M OAK 
Dr. Ga ry S. S I LVERMAN 
TVG Adds to Senior St a f f

Irene Forssen has
joined TVG Marketing
R e s e a rch & Consulting,
F o rt Washington, Pa., a
PDI company that focuses
on the marketing of
h e a l t h c a re products in the
United States and global-
l y. Pre v i o u s l y, she was

executive director at NFO Migliara/Kaplan
w h e re she worked as director within the
re s e a rch services group and global strategic
p roducts group. She is an experienced strate-
gic marketing re s e a rcher having worked with
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p h a rmaceutical and other healthcare pro d u c t
companies on a broad range of issues and ther-
apeutic categories.

Jim Hoch has joined the company as a ded-
icated West Coast business development asso-
ciate. Based in Los Angeles, Mr. Hoch’s role is
to help strengthen client service to new and
existing clients located in the western part of
the United States.

With almost 20 years experience in health-
c a re commercialization, Mr. Hoch has worked
with the leading California-based pharma and
biotech companies, and his broad therapeutic
experience includes work in the fields of
o n c o l o g y, anti-infectives, card i o v a s c u l a r, auto-
immune disease, derm a t o l o g y, ophthalmolo-
g y, and anemia. 

TVG also has hire d
David Moak as executive
d i re c t o r. Mr. Moak has
joined TVG with more
than 25 years experience
in the healthcare industry.
B e f o re joining TVG, Mr.
Moak worked in market-
ing research for both

p h a rma companies and on the supplier side,
most recently as senior re s e a rch director at
TRIAD Research & Consulting. He has exper-
tise in cellular immunopathology and its
application to proliferative disorders and
o rgan transplantation. 

Gary S. Silverman,
Ph.D., has rejoined TVG
as VP. With more than 20
years of experience, Dr.
Silverman has worked
extensively in all areas of
p h a rmaceutical market-
ing research and has
served as a marketing

consultant on several of the industry ’s leading
brands. In his new role at TVG, he is re s p o n-
sible for project consultation and strategic
oversight, as well as the professional develop-
ment of TVG staff members. 

Mi ke G R E E N W E L L
CDC Ve te ran Joins 
Fl e i s h m a n - H i l l a rd

Mike Greenwell, a communications veter-
an for the Centers For Disease Control and
P revention (CDC), has joined Omnicom
G ro u p ’s Fleishman-Hillard, a public-re l a t i o n s
company based in St. Louis. 

As a senior VP, Mr. Greenwell is building
on the agency’s expertise in healthcare and
social marketing, with a particular focus on
obesity and chronic diseases. He is based at the
c o m p a n y ’s Atlanta off i c e .

B e f o re joining Fleishman-Hillard, Mr.
G reenwell spent 14 years at the CDC. 

He received his bachelor’s degree in com-

munications and public relations from the
University of Missouri.

Brian TAT I RO S I A N
He a l t h Bridge Names Ope rat i o n s
Di re cto r

H e a l t h B r i d g e h a s
appointed Brian Ta t i ro s i a n
d i rector of client serv i c e
operations, responsible for
managing pharm a c e u t i c a l
and biotechnology re i m-
b u r s e m e n t p ro g r a m s .
HealthBridge, Braintre e ,
Mass., provides pharm a-

ceutical, biotechnology, and medical-device
companies with innovative re i m b u r s e m e n t
solutions that support product goals and edu-
cate physicians, payers, and patients.

With more than 15 years of experience in
biotechnology and call-center management,
M r. Ta t i rosian previously was a senior manager
for Genzyme Biosurg e ry in Europe and intern a-
tional operations where he was responsible for
setting up the European distribution network
and providing sales support thro u g h o u t
E u rope. 

He also held the position of senior manag-
er for customer care at Genzyme, where he
managed a multisite call center support i n g
four sales business units. 

Me d i ca l - Ed u cation P O O L

Ma ry Ellen 
CO N G L E TO N

David H A B E R S T RO H
Ma ry KO H L M AY E R
Ga ry S A D L E R
Me d i Com Wo rl dwide Adds Staff fo r
a Planned St rategic Ex p a n s i o n

MediCom Worldwide, a medical-educa-
tion company located in Morrisville, Pa., has
added new staff members to its pro f e s s i o n a l

team to meet the needs of
a planned strategic expan-
sion. 

M a ry Ellen Congleton,
director of production,
heads up the creative
design and production
team. 

Ms. Congleton comes

to MediCom with more than 20 years of expe-
rience as a graphic designer and creative dire c-
tor in the marketing and medical communica-
tions arena. 

David Haberstroh has
joined the company as
associate manager of pro-
fessional meetings. He
p rovides leadership with
meeting planning and
program development.
He has more than 12
years of pharm a c e u t i c a l

meetings, association management, and infor-
mation-technology program development.

M a ry Kohlmayer joins
the MediCom team as pro-
gram manager. Her pri-
m a ry re s p o n s i b i l i t i e s
include faculty liaison and
key account and pro j e c t
management. Ms.
Kohlmayer has more than
10 years of re s u l t s - o r i e n t e d

experience in the medical-communications
i n d u s t ry. 

G a ry Sadler has joined
the company as director of
strategic planning, head-
ing up marketing and
sales at MediCom. He has
m o re than 20 years of
experience in the pharm a-
ceutical and biotechnolo-
gy industries.

Gisela A. PAU L S E N
Health Le a rning Sys tems Ap po i nt s
Exe c u t i ve V P, Managing Di re cto r

Health Learning Sys-
tems (HLS), Common-
H e a l t h ’s founding medi-
cal-education unit located
in Wayne, N.J., has
appointed Gisela A.
Paulsen, M.Pharm., as
executive VP, managing
d i re c t o r. CommonHealth

is a healthcare-communications re s o u rce and a
WPP Group company. 

In this position, Ms. Paulsen oversees the
day-to-day management of medical-education
initiatives for several of the agency’s clients
and also plays an integral role in business-
development activities. 

B e f o re joining Health Learning Systems,
Ms. Paulsen was employed with Vox Medica
as senior VP of marketing and business devel-
opment. Simultaneously, she served as execu-
tive VP and was on the board of directors of
Vox Medica Europe. 

Ms. Paulsen holds a master’s degree in phar-
macy from Uppsala University in Sweden. 
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Ro s e m a ry S CO L E R I
Ph oenix Ma rketing So l u t i o n s
Names V P, O pe rat i o n s

R o s e m a ry Scoleri has
been named VP of opera-
tions at Phoenix Market-
ing Solutions, a medical-
education company
located in Wa rren, N.J. 

A medical education
and biopharmaceutical
specialist with more than

five years of management experience, Ms. Sco-
leri is responsible for the overall management
and operations of projects for clients. She also
s e rves as a member of the senior- m a n a g e m e n t
team, assisting in the development of compa-
nywide policies and supervising a staff of 55. 

B e f o re joining Phoenix, Ms. Scoleri was
operations and project management consul-
tant at Pharmedica Communications and VP
of operations, program management, and
client services at Boron Lepore & Associates.

A graduate of Rutgers University, she is
active in Healthcare Meeting Management and
the Healthcare Businesswomen’s Association. 

Max A. WINKLER JR.
Ea s te rn Region V P Added to
Medsn Sales Te a m

Medsn, a medical-education, patient-edu-
cation, and sales-training company, has
appointed Max A. Winkler Jr. as area VP, east-
e rn region, with responsibilities for assisting
the company’s pharmaceutical clients in devel-
oping state-of-the-art educational programs. 

B e f o re joining Medsn, Culver City, Calif.,
M r. Winkler was the senior director of busi-
ness development with Cardinal Health. Mr.
Winkler has 10 years of experience in the
p h a rmaceutical industry, specializing in hospi-
tal, managed care, marketing, sales training,
and primary care. In addition, he has spent the
past five years working in medical communi-
cations, including CME program initiatives.

M r. Winkler graduated with honors fro m
We s t e rn New England College with a bache-
lor of science in marketing.

As s oc i ation P O O L

Sa n d ra S H EW RY
New Di re ctor of NGA Ce nter fo r
Best Pra ct i ces Health Division 

The National Governors Association (NGA)

has named Sandra Shewry director of the health
division of the NGA Center for Best Practices.
NGA, Washington, D.C., is the instru m e n t
t h rough which the nation’s governors collec-
tively influence the development and imple-
mentation of national policy and apply cre a t i v e
leadership to state issues. The division works
with states to identify, share, and implement
best practices in the areas of public-health lead-
ership, healthcare cost containment, health-
insurance trends, chronic-disease pre v e n t i o n
and management, obesity, aging and long-term
c a re, health workforce issues, rural health, men-
tal health, and substance abuse. 

B e f o re joining NGA, Ms. Shewry spent 20
years working in health-related analysis,
financing, and management for the Californ i a
state government. Most re c e n t l y, Ms. Shewry
s e rved as executive director of the Californ i a
Managed Risk Medical Insurance Board. 

She earned a M.P.H. and M.S.W. from the
University of California, Berkeley, and a B.A.
in community studies and psychology fro m
the University of California, Santa Cruz. 

Media P O O L

Brian BA L LA R D
Katiuscia L I M A
MMHC/F Adds to Sales St a f f

MultiMedia HealthCare / F reedom, Plains-
b o ro, N.J., publisher of Clinical Geriatrics a n d
Annals of Long-Te rm Care , has made two addi-
tions to its sales depart m e n t .

Brian Ballard has joined the MMHC/F
team as national accounts manager on C l i n i c a l
G e r i a t r i c s after a sales career with Eli Lilly.

Katiuscia Lima has joined the company as
national accounts manager for Annals of Long-
Te rm Care. She previously was an education
consultant in financial services for PNC Bank.

Mi ke CA N TO R
Nina D E LU C I A
J . C . LA N D RY
Emily LEONARD 
Ari MIHOS 
John SALESI 
I nte l l i s p h e re An n o u n ces Sa l e s,
Ed i to ri a l , and Prod u ction Hire s

I n t e l l i s p h e re, Plainsboro, N.J., publisher of

the MD Net Guidehas added staff within its sales,
p roduction, and editorial divisions. MD Net
G u i d e is a peer- reviewed, contro l l e d - c i rc u l a t i o n
print journal series reaching more than 250,000
physicians across nine specialties. 

Mike Cantor has joined the company as
national accounts re p re-
sentative for Family
Medicine Net Guide.

Nina DeLucia has
joined the company as
national accounts manag-
er for the primary - c a re
line of MD Net Guide
publications. 

J.C. Landry has been
named national accounts
re p resentative for the pri-
m a ry care line of MD Net
Guide publications.

Emily Leonard has
been named assistant edi-
tor for all MD Net Guide
publications and special
p ro j e c t s .

Ari Mihos has joined
the company as assistant
a rt director for all MD
Net Guide publications
and special pro j e c t s .

John Salesi has been
named art director for all
MD Net Guide publica-

tions and special pro j e c t s .

Sally C I O C I
Joan PA R K E R
Ma rgo U L L M A N N
Qu a d ra nt An n o u n ces Pro m o t i o n
and Hire s

Quadrant HealthCom has promoted Sally
Cioci to associate publisher of Cosmetic Derm a -
t o l o g y. Quadrant, Chatham, N.J., is one of the
l a rgest medical publishers in the United States
and produces journals in the primary - c a re and
s p e c i a l t y - c a re fields.

Ms. Cioci has accepted the additional
responsibilities of associate publisher while
retaining her position as national sales manag-
er of C u t i s. She has achieved various pro m o-
tions over the years after joining Quadrant in
1997 as a classified sales re p re s e n t a t i v e .

In addition, Margo Ullmann has joined the
company as director of special projects, and
Joan Parker has been hired as editor for T h e
Female Patient.

Ms. Parker has expertise in both journ a l
and book publishing. She served most re c e n t-
ly as medical publisher/executive editor at
O x f o rd University Press. B e f o re that, Ms. Park-
er was at Elsevier Science, where she worked in
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various capacities ranging from senior- m e d i c a l
editor to senior publisher. 

Ms. Ullmann has joined the The Female
P a t i e n t team as director of special editions.
She joins QHI with diverse experience in
marketing, promotion, and merchandising. 

She previously was the marketing manager
for Higgs Medical Products where she devel-
oped marketing programs and strategies, cre-
ated and designed educational and pro m o t i o n-
al materials, and established pricing. 

Kathleen B. D R E N N A N
El s evier Names Ed i to r - i n - Chief fo r
Cl i n i cal Trials Jo u rn a l

Elsevier has appointed Kathleen B. Dre n-
nan as editor-in-chief for C o n t rolled Clinical
Tr i a l s. Elsevier, New York, is the publisher of
scientific, technical, and health-inform a t i o n
p roducts and services and is a unit of Reed
E l s e v i e r. C o n t rolled Clinical Tr i a l s is an intern a-
tional journal that publishes manuscripts per-
taining to the design, methods, and opera-
tional aspects of clinical trials.

Ms. Drennan is chief of global marketing
and strategic development for Iris Global Clin-
ical Trial Solutions, a division of The Corbett
H e a l t h c a re Gro u p .

Ag e n cy P O O L

Wassihun A L E M AYHU 
i n Ch o rd Co m m u n i cations Na m e s
VP of Re s e a rc h

i n C h o rd Communications, an independent
h e a l t h c a re marketing organization, has named
Wassihun Alemayhu as VP of re s e a rch. 

He leads the inChord re s e a rch team and
oversees all primary- and secondary - re s e a rc h
e ff o rts for inChord ’s seven companies. Mr. Ale-
mayhu is based in the company’s headquart e r s
in Columbus, Ohio, and re p o rts to Vi n c e
P a rry, chief branding officer of inChord .

Most re c e n l t y, Mr. Alemayhu served as dire c-
tor of global marketing re s e a rch at Pharm a c i a .
In this role, he coordinated and integrated the
global marketing-re s e a rch program into the
c o m p a n y ’s business model and developed and
implemented marketing-re s e a rch programs and
guidelines from product inception to mature
stages of development.

B e f o re joining Pharmacia, he served as mar-
keting re s e a rch consultant for the CNS global
business unit at Eli Lilly.

He holds a bachelor’s degree in quantitative
economics and two master’s degrees: one in sta-
tistical analysis and one in econometrics.

Ke rry BA K E R
Will BECK 
Michael C E A R L EY
Ch ristina C H O N G
Dan D’ AG O S T I N O
Bridget D O N O H U E
La u ren F LY N N
Kri s ten G E N G A RO
Ki m be rly G RA N ATA
Ca ra H U N S B E RG E R
L i s beth K LAU
Ula K U RA S
Michelle 

M O RG A N - G U I D O
To by O S O F S K Y
Ellen R E KA N T
Glen S A N T I AG O
Lana S T E R I N
Angela S Y K E S
Ma l a i ka W I L S O N
N i cole ZINN 
Ac cel An n o u n ces Additions and
Pro m o t i o n s

Accel Healthcare Communications, a New
York-based advertising agency, has announced
s t a ff additions and promotions. 

K e rry Baker has been promoted to account
s u p e rvisor from senior account executive.

Will Beck has been hired as a copy super-
v i s o r. He was a senior copy supervisor at Gre y
H e a l t h c a re .

Christina Chong has joined the agency as
publications editor. She was a medical editor
at The BioContinuum Gro u p .

Michael Cearley has been promoted to pro-
ducer from meeting planner.

Dan D’Agostino has been named senior art
d i re c t o r. Formerly he was senior art director at
SCIENS Wo r l d w i d e .

Bridget Donohue has been promoted to
senior account executive from account executive.

L a u ren Flynn has joined the agency as traf-
fic manager from SCIENS Wo r l d w i d e .

Kristen Gengaro has been promoted to
senior account executive from associate scien-
tific dire c t o r.

Kimberly Granata has been promoted to
g roup art supervisor from design dire c t o r.

Cara Hunsberger has been named publica-
tions editor. She was a senior copy editor at
Reed Elsevier.

Lisbeth Klau has been promoted to dire c-
tor of marketing from account superv i s o r.

Ula Kuras has been promoted to assistant
account executive from account assistant.

Michelle Morgan-Guido has been pro m o t-
ed to account supervisor from senior account
e x e c u t i v e .

Toby Osofsky has been promoted to assis-
tant account executive from account assistant.

Ellen Rekant has been promoted to account
s u p e rvisor from senior account executive.

Glen Santiago has joined the agency as
speaker programs superv i s o r. He was pro g r a m
c o o rdinator at Phase Five Communications.

Lana Sterin has been brought on board as
meeting planner from SCIENS Wo r l d w i d e .

Angela Sykes has been hired as associate
scientific dire c t o r. She previously was associate
writer/editor at PPSI.

Malaika Wilson has been promoted to senior
account executive from account executive.

Nicole Zinn has been named senior dire c-
tor of editorial services. She was editorial
s u p e rvisor at BioScience Communications.

Amy B E L LA
Al ex a n d rea BU J N O
Na n cy C LOUTIER 
Dr.Re be c ca 

FA I RC LO U G H
Ed G U N N
Je n n i fe r H E M M E R I C H
Michael K E H L M E I E R
Kathleen M U R P H Y
Erin O’ B R I E N
Stephen P R I N C E
El i z a beth RA M I CO N E
Ku rt RICHARDS 
Tom S AW Y E R
Ge r b i g, Sn e l l / We i s h e i m e r
An n o u n ces Hires and Pro m o t i o n s

Gerbig, Snell/Weisheimer (GSW), an
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independent healthcare advertising agency
based in Columbus, Ohio, and part of
i n C h o rd Communications, has added to its
s t a ff .

Amy Bella has been named account execu-
tive. She acts as the primary contact on all day-
to-day account activity for one of GSW’s con-
sumer accounts. 

B e f o re GSW, Ms. Bella served as account
executive at Barefoot Advertising. She holds a
b a c h e l o r’s degree in advertising management
f rom the E.W. Scripps School of Journalism at
Ohio University.

A l e x a n d rea Bujno has been named mar-
keting coord i n a t o r. She is responsible for the
day-to-day logistical details for several of
G S W ’s new accounts. She is based in GSW’s
New York office. 

P re v i o u s l y, she was assistant manager at
the Rockefeller Group Business Center.

Nancy Cloutier has been named account
executive. She acts as the primary contact on
all day-to-day account activity for one of
G S W ’s pharmaceutical accounts. 

Ms. Cloutier joins GSW from Lane
B ryant, where she served as marketing intern .
She holds a bachelor’s degree in marketing
and international business from The Ohio
State University.

Rebecca Fairclough, Ph.D., has been
named scientific writer. In this role, she is
responsible for medical writing, pro o f re a d i n g ,
re s e a rching, and developing technical brief-
ings for GSW’s European clients. She is based
in GSW’s London office. 

D r. Fairclough joins GSW from Glaxo-
SmithKline. She holds a doctorate in molecu-
lar biology from the University of Oxford and
a bachelor’s degree in genetics from Birm i n g-
ham University.

Ed Gunn, formerly account dire c t o r, has
been promoted to VP/account dire c t o r. He
s e rves as the leader for overall business eff o rt s
and manages client relationships for GSW
p h a rmaceutical accounts. He holds a bache-
l o r’s degree from The University of South
F l o r i d a .

Jennifer Hemmerich has been named
account coord i n a t o r. She holds a bachelor’s
d e g ree in marketing/international business
f rom Miami University.

Michael Kehlmeier has been named elec-
t ronic art specialist, with responsibility for
assessing and finalizing designs before print-
ing. 

He joins GSW from Consumer News Ser-
vices. He holds a bachelor’s degree in journ a l-
ism from The Ohio State University.

Kathleen Murphy has been named cre a t i v e
p roject manager. 

Her background includes 10 years as pro-
duction manager at Lord, Sullivan & Yo d e r.
Ms. Murphy attended The Ohio State Univer-
s i t y.

Erin O’Brien has been named account

d i re c t o r. She oversees the development and
implementation of strategic direct marketing
p rograms and integrated marketing cam-
paigns for one of GSW’s consumer clients. 

B e f o re joining GSW, Ms. O’Brien serv e d
as director of marketing for the Fund Evalua-
tion Group. She holds a bachelor’s degree in
mass communications from Wright State
U n i v e r s i t y.

Stephen Prince has been named account
d i rector for GSW’s direct marketing team.
He works with consumer and business-to-
business clients on strategic direct marketing
p rograms. 

B e f o re joining GSW, Mr. Prince was self-
employed. He holds a master’s degree in inte-
grated marketing with an emphasis in
database marketing from Nort h w e s t e rn Uni-
versity and a bachelor’s degree in communica-
tions from Brigham Young University.

Elizabeth Ramicone has been named edi-
t o r. 

B e f o re joining GSW, Ms. Ramicone serv e d
as a contract pro o f reader for the Ross Pro d u c t s
Division of Abbott Laboratories. She holds a
b a c h e l o r’s degree in business/communications
f rom Miami University.

K u rt Richards has been promoted to
VP/associate creative director from associate
c reative dire c t o r. Mr. Richards is re s p o n s i b l e
for overseeing one of GSW’s creative serv i c e
teams, providing direction on creative work,
as well as developing client relationships. He
holds a bachelor’s degree from Kent State
U n i v e r s i t y.

Tom Sawyer has been promoted to
VP/account director from account dire c t o r. Mr.
Sawyer is responsible for leading overall busi-
ness eff o rts and managing client re l a t i o n s h i p s
for several of GSW’s pharmaceutical accounts.
He holds a bachelor’s degree from the Universi-
ty of Illinois.

Val D I F E B O
Judith ROT K E R
Deutsch New Yo rk An n o u n ces 
Ap po i nt m e nt s

Deutsch has appointed Val DiFebo, 41, as
general manager of its New York operation.

An 11-year veteran of Deutsch, Ms.
DiFebo served most recently as managing
p a rt n e r, director of client services. She re t a i n s
her managing partner title. 

As general manager of Deutsch NY, Ms.
DiFebo focuses on building and stre n g t h e n i n g
client relationships and providing high-level
strategic counsel, as well as continuing to
s t rengthen Deutsch’s integrated marketing
and organic business growth. 

In addition, Judith Rotker, 55, has been
named director of administration and policy.
Ms. Rotker joined Deutsch in 1999 as senior

V P, director of operations for dire c t D e u t s c h ,
responsible for all administration and staff i n g
on the direct business. In 2000, she took on
additional responsibility for iDeutsch.

Howa rd F R I E D M A N
Stephen G A L LU CCIO 
Na n cy JEMAS 
John O’BRIEN 
Joann RU D E
The Xchange Group 
Adds Fi ve to St a f f

The Xchange Group, CommonHealth’s
relationship-marketing unit located in Parsip-
p a n y, N.J., has added five new hires to its staff .
CommonHealth is a healthcare - c o m m u n i c a-
tions re s o u rce and a WPP Group company. 

H o w a rd Friedman has
been hired as an associate
creative director. He
supervises the creative
development of consumer
and professional re l a t i o n-
ship-marketing pro g r a m s
at the agency. 

M r. Friedman pre v i-
ously was with Grey E Marketing, a division
of Grey Direct, as creative dire c t o r. 

Stephen Galluccio has
j o i n e d T h e X c h a n g e
G roup as a digital strate-
gist. 

H i s re s p o n s i b i l i t i e s
i n c l u d e d e v e l o p i n g
strategic direction for
consumer and pro f e s s i o n-
al digital programs, con-

ducting re s e a rch for and providing analytics
on competitive issues, and providing pro g r a m
design specifications, including user flow and
interaction design. 

M r. Galluccio previously was a pro d u c t
developer with StartSimple. 

Nancy Jemas has been
named traffic manager at
The Xchange Group. She
develops schedules and
estimates for all active
jobs and tracks costs to
e n s u re that all projects are
completed on time and
within budget. 

B e f o re joining the agency, Ms. Jemas was a
marketing re s o u rce manager with Lucent
Te c h n o l o g i e s .

John O’Brien has joined the Xchange
G ro u p ’s senior-management team as a VP,
management superv i s o r. 

In this role, he oversees all re l a t i o n s h i p -
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marketing initiatives for
his assigned accounts. 

Before joining the
Xchange Group, Mr.
O’Brien served as VP of
marketing at Inlumen, an
I n t e rnet technology com-
p a n y. He has also held
account management

positions with Ogilvy & Mather Direct and
Wu n d e rman Worldwide. 

Joann Rude has been
h i red as a business man-
a g e r. In this capacity, she
manages the pro d u c t i o n
activities for assigned
accounts. 

Before joining the
Xchange Group, Ms.
Rude held the title of pro-

ject manager at AT & T. 

Dr.An n e m a rie G A L LO
Rhea O G AWA
DVC He a l t h ca re Expands Me d i ca l
and Ac co u nt Se rv i ce s

Annemarie Gallo, M.D., has been named
medical writer and Rhea Ogawa has been
named senior manager, account services, at
DVC HealthCare, a division of DVC Wo r l d-
wide that combines scientific expertise with
strategic and creative marketing solutions to
i m p rove the speed to market, accelerate brand
up take, and increase brand loyalty.

D r. Gallo applies her medical training, clin-
ical experience, and scientific knowledge to
develop a variety of communication vehicles,
including publication plans and medical-edu-
cation materials. Pre v i o u s l y, she served as a sur-
gical resident at the University of Pennsylva-
n i a ’s Department of Surg e ry. Dr. Gallo
graduated from St. Joseph’s University and the
University of Pennsylvania School of Medicine. 

Ms. Ogawa, who previously worked at
both public-relations and medical-education
agencies, provides client-service support and
account management. She graduated from La
Salle University. 

Je f f rey H AC K
Senior Co pyw ri ter Named 
at Inte g ri ty He a l t h ca re 

Integrity Healthcare Communications,
Woodbridge, N.J., has appointed Jeff rey Hack
to the new position of senior copywriter. Integri-
ty is the newest agency in the HealthSTA R
marketing network.

M r. Hack has joined Integrity from Com-
monHealth and is working on a broad range of

p roducts for the agency’s
p h a r m a c e u t i c a l
a n d b i o t e c h n i c a l
accounts. At Common-
Health, Mr. Hack worked
on the Procrit and Doxil
accounts as well as the
Busulfex launch.

M r. Hack holds a B.A.
in English from Rutgers University.

De b ra HIRSCHHORN 
T FA Pro m o tes VP to As s oc i ate 
Cre at i ve Di re cto r

Thomas Ferguson Associates has pro m o t e d
Debra Hirschhorn to VP, associate cre a t i v e
d i re c t o r, from VP, group copy superv i s o r.
Thomas Ferguson, Parsippany, N.J., is the
founding professional advertising and pro m o-
tion unit of CommonHealth, a WPP Gro u p
c o m p a n y. 

In this new position, she oversees content
development of professional advertising mate-
rials for her assigned brands and also con-
tributes to new business opportunities. 

Ti f f a ny RYA N
Palio Names Ac co u nt Su pe rv i s o r

Ti ffany Ryan has been
promoted to account
s u p e rvisor at Palio Com-
munications, a full-spec-
trum advertising and
communications agency
located in Saratoga
Springs, N.Y., and a sub-
s i d i a ry of inChord Com-

munications. 
Ms. Ryan joined Palio in 2000. Her pri-

m a ry role at the agency includes the manage-
ment of several large accounts for Glaxo-
SmithKline in the HIV marketplace. 

She holds a bachelor’s degree in public

re l ations from the State University of New
Yo r k .

Dr. Ch ri s topher TO B I A S
Du d nyk He a l t h ca re Ap po i nts 
Ne u ro s c i e n ce / O n co l ogy
Re s e a rcher As Me d i cal Ex pe rt

Dudnyk Healthcare
G roup (DHG), Horsham,
Pa., a healthcare agency
and part of the Dudnyk
G roup of Marketing
Companies, has appoint-
ed Christopher To b i a s ,
Ph.D., as scientific dire c-
t o r. 

D r. Tobias is an experienced medical
re s e a rc h e r, speaker, and writer with expertise in
n e u roscience, oncology, spinal-cord trauma,
gene therapy, and stem-cell biology. 

He is establishing a framework for business
development for DHG within the scientific and
medical fields. 

D r. Tobias’ appointment provides Dudnyk
and its clients with an important re s o u rce to
a d d ress the complex medical and scientific
issues that impact the marketing of healthcare
p roducts and services. 

In addition, his responsibilities include
helping to expand the agency’s service off e r-
ings into areas such as publication planning
and medical/scientific writing. 

B e f o re joining Dudnyk, he served as senior
scientific writer for Trinity Communications.

D r. Tobias earned his Ph.D. in neuro-
science at Drexel University’s College of
Medicine, his master of science degree in
physiology from the Georgetown University
Medical Center, and his bachelor of science
d e g ree in medical technology at Michigan
State University.
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