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E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

Wo l ters Kl u wer Launches WEB PORTAL 
AND MONITORING SERV I C E

Roche Launches H E PATITIS PATIENT W E B S I T E

For those who have been diagnosed with the
v i rus or for anyone who is inte re s ted in seeking info r-
m ation about hepatitis C, t h e re is now a new Inte r-
net re s o u rce, h e p - l i n k s. co m .

The site is a result of a coo p-
e rat i ve initiat i ve among hepat i-
tis C and liver disease pat i e nt
a s s oc i ations in co u nt ries fro m
a c ross Eu ro pe and the Mi d d l e
Ea s t.

Su p po rted by an unre s t ri ct-
ed grant from Roche, hep-
l i n k s. com provides access to the
We b s i tes of established loca l
p at i e nt groups throughout the
wo rl d. The site curre ntly co n-
tains info rm ation on pat i e nt
g roups and re s o u rces in 15 co u nt ri e s.

Ac co rding to Roche exe c u t i ve s, the plan is to
co ntinue to expand the site with info rm ation fro m
additional co u nt ries in 2005.

“The Inte rnet has been identified by nearly two -
t h i rds of pat i e nts as being their key source of info r-
m ation on hepatitis C,” s ays Ci ro Ca rava g g i o, h e p at i-
tis franchise leader at Roc h e. “ But pat i e nts also said

t h ey re a l i zed that not all of the
information on the Internet
was cre d i b l e. He n ce our deci-
sion to work with patient
g roups to cre ate a tru s two rt hy
re s o u rce.”

Co nte nt on the site is in
En g l i s h , and co u nt ry spe c i f i c
Web-links are fe at u red within
the site in their nat i ve language.
Information found on hep-
l i n k s. com includes: f a cts abo u t
h e p atitis C, f re q u e ntly aske d

questions and answe r s, links to pat i e nt assoc i at i o n s
and liver org a n i z at i o n s, i n fo rm ation about re l eva nt
s c i e ntific and medical co n g re s s e s, and links to re l e-
va nt journals and publicat i o n s.

The site is a result of a
coo pe rat i ve initiat i ve

among hepatitis C and
l i ver disease pat i e nt 

a s s oc i ations in co u nt ri e s
f rom across Eu ro pe and

the Middle Ea s t.

IBM and Ac ce l rys Team to
De l i ver LIFE-SCIENCES 

S I M U LATION PLAT F O R M
IBM and Ac ce l rys Inc.h ave co m-

p l e ted the release of a full suite of
m odeling and simulation tools fo r
the Linux ope rating sys te m .By po rt-
i n g, te s t i n g, and ce rtifying the prod-
u cts on IBM sys te m s, Ac ce l rys pro-
vides researchers with more
flexibility for computer-intensive
ca l c u l ations and the stability, s pe e d,
and graphic capabilities of stand-
alone Linux wo rk s t at i o n s.

Ac ce l rys plans to launch Ce ri u s 2
and QUA N TA , two softwa re tools fo r
powe rful 2D and 3D mod e l i n g, o n
Red Hat Linux.O n ce these two too l s
a re re l e a s e d, a co m p l e te range of
m odeling and simulation prod u ct s
will be available on Linux.

“We are co m m i t ted to prov i d i n g
re s e a rchers with the most adva n ce d
d rug discove ry and deve l o p m e nt

a p p l i cations on the plat fo rms that best suit their inte r-
ests and budgets,” s ays Ma rk Em k j e r, Ac ce l rys’ p re s i-
d e nt and CEO.“ By wo rking with IBM, we can prov i d e
g re at science from an easy-to-use desktop env i ro n-
m e nt that inte ra cts with databases throughout the
co rpo rate IT infra s t ru ct u re.”

“ Ph a rm a ce u t i cal companies are eager to have
a c cess to Ac ce l rys’ s o ftwa re on Linux be cause of the
f l ex i b i l i ty and increased capabilities Linux wo rk s t a-
tions prov i d e,” adds Jamie Co f f i n , wo rl dwide V P, I B M
L i fe Sciences So l u t i o n s.“We are wo rking with Ac ce l-
rys to help them test and ce rtify their modeling and
s i m u l ation softwa re suite and make it easier fo r
re s e a rchers to wo rk with po te ntial drug targets in sil-
i co ( co m p u ter mod e l i n g ) .”

Because of our work with
Accelrys, companies can
now get front-end 
applications and back-end
servers in one package, says
Jamie Coffin, Worldwide VP
of IBM Life Sciences 
S o l u t i o n s .

Wolters Kluwer Health
Pharma Solutions business
unit has launched the We b s i te 
adisonline.info. The site is
designed to info rm clinicians
and re s e a rchers about deve l-
o p m e nts in drug thera p i e s.

The site also prov i d e s
a c cess to all of Ad i s’ d ru g -
rev i ew journals and news-
l e t te r s, as well as access to
more than 50,000 drug-

re l ated art i c l e s.
Adis International, a

Wo l ters Kl u wer Health bra n d, i s
a provider of indepe n d e nt l y
rev i ewed pipe l i n e, c l i n i cal tri a l s,
and thera pe u t i c - re l ated info r-
m at i o n .

Vi s i tors may re g i s ter to be
kept up to date with new articles as they are pub-
l i s h e d. The site also provides links to the detailed
homepages of Ad i s’ 33 dru g - re l ated journals and
p u b l i cations and the ability to subscri be to each
o n l i n e.

The new Adis eTOC Al e rt notification serv i ce pro-
vides re g i s te red users with an El e ct ronic Table of
Co nte nts (eTOC) from journals and news l e t ters in
the Adis drug libra ry.

“Although elect ronic table-of-co nte nts alerts are
not new, this is the first time they are being applied
in such a co m p re h e n s i ve way to the area of dru g
d eve l o p m e nt,” s ays Ga reth Tay l o r, m a rketing dire c-
tor of Adis Pe ri od i ca l s. “Initial re s ponse has be e n

q u i te po s i t i ve, and we
ex pe ct the serv i ce will help
c u s tomers find pe rt i n e nt
a rticles that they might oth-
e rwise ove rl oo k .”

Company leaders also
launched Adis Reactions
Ph a rm a cov i g i l a n ce Se rv i ce, a
user-customizable alerting
s e rv i ce that monitors curre nt
l i te rat u re and provides timely
n o t i f i cation of case re po rt s
re g a rding adverse drug re a c-
t i o n s.

The new serv i ce re d u ce s
the time re q u i red to ident i f y
re l eva nt case re po rts for spe-
cific drugs and will help
enable pharm a ce u t i cal co m-
p a ny thought leaders to co m-

ply with re g u l ato ry agency re po rting re q u i re m e nt s
with ease and re l i a b i l i ty.

Re a ctions Ph a rm a cov i g i l a n ce Se rv i ce scours all
of the re l eva nt drug lite rat u re, including more than
2,000 journals each mont h .The serv i ce delivers alert s
of adverse eve nts as they are re po rte d.

“ Re a ctions Ph a rm a cov i g i l a n ce Se rv i ce essent i a l l y
s t reamlines the task of monito ring the vast array of
l i te rat u re for case re po rts of adverse drug re a ct i o n s,”
s ays John Mo n a h a n , p re s i d e nt and CEO of Wo l te r s
Kl u wer Health Ph a rma So l u t i o n s.“ I m p roved efficien-
cy not only saves customers time and money, i t
helps re d u ce the po s s i b i l i ty of omissions or errors in
their monito ri n g.”

Gaining access to business-critical 
information and putting it in the right 
context is essential to success in today’s
information-intensive world, says Christy
Wilson, VP of Global Marketing, Wo l t e r s
Kluwer Health Pharma Solutions. 



E -m e d i a

Fo rum Unve i l s C U S TO M E R - S E RVICE 
ASSESSMENT TOOL 

Stonefly Co m m u n i cat i o n s
La u n c h e s N EW WEBSITE 

Stonefly Co m m u n i cat i o n s
Group has launched a new
We b s i te : s to n e f l yg ro u p. co m .
The site was deve l o ped in
coo rd i n ation with Sto n e f l y’s
s i s ter co m p a ny, Blue Di e s e l .

The Stonefly We b s i te
uses cre at i ve nav i g at i o n ,w ri t-
i n g, i m a g e ry, and sound to
t a ke visitors on a journ ey that
ex p l o res the agency’s unique
ca p a b i l i t i e s.

“The launch of our new
We b s i te gives us an addition-
al avenue to reach po te nt i a l
c l i e nt custo m e r s, as well as
co m m u n i cate our business
p h i l o s o p hy in an innovat i ve

way,” s ays John Ra c i k , CEO of Sto n e f l y.

The new Website 
communicates Stonefly’s 
business philosophy in an
innovative way, says John
Racik, CEO of Stonefly. 

Eve ry p ath and Cog n i z a nt Fo rm S T RATEGIC PA RT N E R S H I P
Exe c u t i ves of Eve ry p ath Inc. and Cog n i z a nt Te c h n o l ogy Solutions Co rp. h ave fo rmed a

s t rategic partnership that allows Cog n i z a nt to provide its customers with mobile solutions.
Eve ry p ath MTA 6.0 is a suite of applications to tra n s fo rm business kn owledge and dat a

i nto actionable processes at the po i nt of inte ra ction with custo m e r s.
Cog n i z a nt will be ce rtified to implement and serv i ce Eve ry p ath MTA , p roviding cus-

tomers with the ability to increase sales, l ower ove rall business co s t s, i m p rove customer sat-
i s f a ct i o n , and increase re s po n s i veness to market changes.

Th rough the part n e r s h i p, Eve ry p ath and Cog n i z a nt have agreed to jointly marke t, s e l l ,
and implement solutions based on Eve ry p at h’s MTA te c h n o l ogy.

“ Pa rt n e ring with Cog n i z a nt allows more ente rp rises and customers to reap the be n e f i t s
of effe ct i ve mobile task auto m at i o n , m a king business kn owledge truly actionable at the
po i nt of customer inte ra ct i o n ,”s ays Ma rk Ta p l i n g, p re s i d e nt and CEO of Eve ry p at h .

Eve ry p ath MTA includes two new industry solutions for the pharm a ce u t i cal and med-
i ca l - d ev i ce markets that make call detailing, i nve nto ry management, p rod u ct sampling,
o rder ca p t u re, and field repair more efficient and effe ct i ve. This allows life - s c i e n ces ente r-
p rises to make high-impact customer inte ra ctions pe rva s i ve while increasing sales, l owe r-
ing business co s t s, enhancing customer sat i s f a ct i o n , and developing gre ater co m pe t i t i ve
a dva nt a g e.

Ve nte Health Re s ponder File Helps 
HEAL SICK CA M PAIGNS 

Ve nte’s Health Re s ponder files co ntain a thorough database of self-re po rted illnesses
compiled from online surveys, d i re ct re s ponse e-mail marke t i n g, and consumers visiting
Ve nte We b s i te s.The Buying Habits Indicator re po rts who buys what ty pe of medication and
h ow ofte n .

“Our Health Re s ponder files co ntain pro s pe cts who have shared their medical co n d i t i o n s
with us through survey re s po n s e s,” s ays Jodi Vi n c i , d i re ctor of sales at Ve nte. “Th ey are an
ext remely valuable group that is re ce p t i ve to new medicat i o n s,t h e ra p i e s,and processes that
m ay improve the quality of their life.”

Health Re s ponder files and cate g o ry samples include, but are not limited to : adult and
c h i l d h ood allerg i e s, Al z h e i m e r’s disease, a n g i n a / h e a rt disease, a rt h ri t i s / rh e u m at i s m , a s t h m a ,
back pain, bleeding gums, b l i n d n e s s, d i a be te s, e c ze m a / p s o ri a s i s, e n l a rged pro s t ate, e p i l e p s y,
h e a d a c h e s,h e a rt b u rn , h e a rt co n d i t i o n , i n co nt i n e n ce,o s te o po ro s i s,and spo rts injury.

Partnering with Cognizant
allows more enterprises and
customers to reap the benefits
of effective mobile task
automation, making business
knowledge truly actionable 
at the point of customer 
interaction, says Mark Ta p l i n g ,
Everypath President and CEO.

De n d ri te Inte rn at i o n a l
Launches FIRST SOURC E

De n d ri te Inte rn ational Inc.
has launched First So u rce, a n
o f fe ring of clinica l , m a rke t i n g,
and sales prod u cts and ser-
v i ce s.First So u rce enables phar-
maceutical company execu-
t i ves to access dat a , a n a l y t i c s,
and technology-based solu-
t i o n s.

First Source combines
d ozens of De n d ri te’s individual
o f fe rings into seven distinct
cate g o ries that parallel each
step in the pharmaceutical
p rod u ct life cyc l e : t rial suppo rt,
integrated marketing, sales
applications, sales support,
sampling, customer insight,
and customer relationship
m a n a g e m e nt.

With First So u rce, p h a rm a-
ce u t i cal companies have easy
a c cess to inte g rated solutions
t h at are select i vely packaged to
p rovide a sophisticated under-

standing of market dynamics and the ability to
adjust clinica l ,m a rke t i n g,and sales campaigns in re a l
t i m e.

“Most eve ry pharm a ce u t i cal co m p a ny has a sales
solution with basic analytics, but the winners will
soon be those companies that can combine
a dva n ced analytics with multichannel sales and
m a rke t i n g,” s ays Dale Ha g e m eye r, re s e a rch dire cto r
at Ga rt n e r.“The solution has to be inte g rate d, it has to
be easy,and it has to map back to stages in the prod-
u ct life cyc l e.”

With First Source’s 
analytics, pharmaceutical
company executives 
have a more precise 
understanding of the 
potential for a particular
product and how to adjust
campaigns to boost sales
and marketing efforts, and
the timing for launching a
new product, says Paul 
Zaffaroni, President and
Chief Operating Officer of
D e n d r i t e .

t at i o n , and co rpo rate pro f i t s. Th e
questions focus on key facto r s, s u c h
p roce s s e s, l e a d e r s, and custo m e r s.

“Our re s e a rch shows that 85 of
100 companies can profit by
i m p roving their customer serv i ce,”
s ays Jocelyn Dav i s, Fo ru m’s VP fo r
s e rv i ce ca p a b i l i ty.“Most co m p a n i e s
can maximize their co m pe t i t i ve
a dva ntage through serv i ce by
understanding the dynamics of
c u s tomer sat i s f a ction and by te a c h-
ing their serv i ce re p re s e nt at i ves a
reliable way to make sure that each
and eve ry customer who calls or
visits has a po s i t i ve ex pe ri e n ce. O u r
re s e a rch shows that gre at custo m e r
s e rv i ce can deliver big results to the

bo t tom line.”

In an effo rt to help co m p a n i e s
d e l i ver be t ter customer serv i ce,
The Fo rum Co rp. has released a
re s e a rch-based assessment too l
t h at enables exe c u t i ves to quickl y
d e te rmine their co m p a ny’s curre nt
l evel of customer serv i ce and iden-
tify ways to improve it.

By answe ring the self-sco ri n g
questionnaire, customer service
managers, directors, and group
managers can co m p a re the quality
of their custo m e r-s e rv i ce ope ra-
tions with other co m p a n i e s’ a n d
begin to take steps to enhance
t h e m .

The tool is based on Fo ru m’s
re s e a rch re g a rding the impact of
c u s tomer serv i ce on customer loya l ty, m a rket re p u-

This tool will help companies
figure out where to start in
what is increasingly becoming
a major strategic challenge,
says Jocelyn Davis, Forum’s VP
for Service Capability.

Vente has compiled all of the
information necessary for
pharmaceutical marketers to
secure new customers, focus
groups, and panelists, says
Barney Marvin, Wholesale
Director at Ve n t e .
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IBM HEALT H CARE AND LIFE SCIENCES,

So m e r s, N . Y. , p rovides the te c h n o l ogy,

s e rv i ce s, co n s u l t i n g, and e-business 

ex pe ri e n ce for the life - s c i e n ces marke t,

including biote c h n o l ogy, g e n o m i c, e - h e a l t h ,

p h a rm a ce u t i ca l , and agri - s c i e n ce industri e s.

For more info rm at i o n , visit 

i b m . co m / i n d u s t ri e s / h e a l t h ca re.

M A N H ATTAN RESEARCH LLC, New Yo rk ,a s s i s t s

h e a l t h ca re and life - s c i e n ces org a n i z at i o n s

a d a p t,p ro s pe r, and maximize oppo rtunities in

the netwo rked eco n o my.For more 

i n fo rm at i o n ,visit manhat t a n re s e a rc h . co m .

M A R K E T RX, Bri d g ewate r, N . J . , is a provider of

s pe c i a l i zed sales and marketing effe ct i ve n e s s

solutions to the global pharm a ce u t i cal 

i n d u s t ry. For more info rm at i o n , v i s i t

m a rke t rx . co m .

THE MAXWELL GROUP INC., No rri s tow n , Pa . ,

p rovides live We b - co n fe rencing 

solutions to Fo rtune 1,000 co m p a n i e s.

For more info rm at i o n , visit 

m e d co n fe re n ce l i ve. co m .

RO C H E, Nu t l ey, N . J . , is a re s e a rc h - i nte n s i ve

h e a l t h ca re gro u p. Its co re businesses are 

p h a rm a ce u t i cals and diagnostics.

For more info rm at i o n , visit roc h e u s a . co m .

S TO N E F LY CO M M U N I CATIONS GRO U P,

Co l u m b u s, Oh i o, is a full-serv i ce 

a dve rtising agency that co ntinually 

i n n ovates to redefine success for its 

p h a rm a ce u t i cal and healthca re client s.

For more info rm at i o n , v i s i t

s to n e f l yg ro u p. co m .

VENTE INC., O m a h a , Ne b. , p rovides 

pe rmission-based marketing 

campaigns and co s t - e f fe ct i ve dat a b a s e

s e rv i ce s. For more info rm at i o n ,

visit ve nte i n c. co m .

WO LTERS KLUWER HEALTH PHARMA

S O LU T I O N S, Pa r s i p p a ny, N . J . , p rov i d e s

i n fo rm ation and co m m u n i cation suppo rt

for the pharm a ce u t i cal industry, f rom dru g

d i s cove ry and re s e a rch to launch and 

m a rke t i n g. For more info rm at i o n , v i s i t

w kh e a l t h . co m .

Ma rketRx Launches 
I F O RCE TEAM SELLING

S O LU T I O N
MarketRx has launched

i Fo rce Team Selling solution fo r
pharmaceutical salesforces.
i Fo rce Team Selling is a targ e t i n g
and customer-management
platform that enables sales
te a m s, field management, a n d
home offices to co l l a bo rat i ve l y
assign calls and coo rd i n ate field
a ct i v i ty.

“This is a significa nt adva n ce-
m e nt in the sales-planning pro-
cess for the pharm a ce u t i ca l
i n d u s t ry,”s ays Jassi Ch a d h a , Ma r-
ketRx pre s i d e nt and CEO.“i Fo rce
Team Selling enables the home
o f f i ce and sales teams to co l l a b-
o rate, s i g n i f i ca ntly improv i n g
c u s tomer acce s s, t a rg e t i n g, a n d
field fo rce mora l e.”

“This is definitely one of the
most innovat i ve and pra ct i cal solutions that I have
seen in re ce nt times,” s ays Ma rk Steve n s, VP of sales
o pe rations at Sa n o f i - Ave nt i s.“Ma rke t R x’s solution will
s i g n i f i ca ntly improve the effe ct i veness of the indus-
t ry’s curre nt selling mod e l .”

Ma n h attan Re s e a rch Launches N EW SITE 
Ma n h attan Re s e a rch LLC has launched a new We b s i te : m a n h at t a n re po rt s. co m . Th e

s i te provides marketing exe c u t i ves and strategic planners with immediate access to hun-
d reds of re s e a rch re po rts cove ring a wide range of to p i c s.

The site also includes access to focused to p i cal re po rts probing co n s u m e r s’use of te c h-
n o l ogy in the healthca re process for more than 30 thera peutic and disease segment s.Th e
re po rt s,which are now offe red for purchase online, a re upd ated on a regular basis.

“We cre ated this strategic re s o u rce to meet the growing demand from org a n i z at i o n s
t h at have immediate info rm ation needs yet could not re a l i s t i cally invest in our larger dat a
sets and adv i s o ry serv i ce s,”s ays Joe Fa rri s, chief ope rating officer at Ma n h attan Re s e a rc h .
“The re po rts site is positioned to serve as the single source for re l eva nt re s e a rch on time-
ly topics re l ating to consumer and physician use of te c h n o l ogy.”

The site,which re q u i res no subscription fe e,o f fers companies the ability to search a larg e
eve r - evolving database of re po rts using simple keywo rd s. In addition to requesting info r-
m ation via telephone and e-mail, an in-depth descri p t i o n , including publication date, d at a
s o u rce,and abstra ct for each re po rt,has been included on the site ensuring the re po rt is not only info rm at i ve and
re l eva nt,but also meets the custo m e r’s specific purchasing needs.

The Ma xwell Group Int rod u ces M E D CONFERENCELIVE 
The Ma xwell Gro u p, a provider of live, d i re ct - to - p hysician Web co n fe re n ce s, has int rod u ced the industry’s

first inte g rated We b - co n fe rencing plat fo rm and serv i ce package designed spe c i f i cally to meet the demands of
the pharm a ce u t i cal industry.Me d Co n fe re n ce L i ve allows drug marke te r s, b rand managers,and medica l - e d u ca-
tion agencies to spo n s o r, m a n a g e, and exe c u te live, online Web co n fe re n ces easily using the Inte rn e t.The ser-
v i ce allows physicians to log onto medical Web co n fe re n ces and at tend live eve nts without downloading or
installing any additional softwa re or applicat i o n s.

“Me d Co n fe re n ce L i ve ove rcomes distance and time challenges to deliver live and impo rt a nt medical info rm at i o n
d i re ctly to physicians anyw h e re,a nytime they’re at a personal co m p u te r,”s ays Bob Ma i d e n ,p re s i d e nt of The Ma xwell Gro u p.

iForce Team Selling enables the
home office and sales teams to
collaborate, significantly 
improving customer access, 
targeting, and field force morale,
says Jassi Chadha, MarketRx
President and CEO.

The site is positioned to
serve as the single source
for relevant research on
timely topics relating to
consumer and physician 
use of technology, says 
Joe Farris, Chief 
Operating Officer, 
Manhattan Research. 

ACC E L RYS INC., San Di e g o, p rovides 

s o ftwa re for co m p u t at i o n , s i m u l at i o n , a n d

the management and mining of scient i f i c

d ata used by biolog i s t s, c h e m i s t s, a n d

m ate rials scient i s t s. For more info rm at i o n ,

visit acce l rys. co m .

CO G N I ZANT T E C H N O LOGY SOLU T I O N S

CO R P.,Te a n e c k , N . J . , is a provider of IT 

s e rv i ce s. For more info rm at i o n , visit 

cog n i z a nt. co m .

DENDRITE INTERNATIONAL INC.,

Be d m i n s te r, N . J . , o f fers ex pe rt, i nte g rate d

global solutions for life - s c i e n ce co m p a n i e s

to enhance the effe ct i veness of marke t i n g,

s a l e s, and clinica l - t rial prog ra m s.For more

i n fo rm at i o n ,visit dendri te. co m .

EV E RY PAT H, Sa nta Cl a ra , Ca l i f. , is a prov i d e r

of mobile task auto m ation softwa re. Fo r

m o re info rm at i o n , visit eve ry p at h . co m .

THE FORUM CO R P., Bo s to n , c re ates 

l e a rning solutions that address impo rt a nt 

business issues. For more info rm at i o n ,

visit fo ru m . co m .

Follow up


