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NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

Integromics and Tibco
Spotfire Launch

GENOMICS DATA 
ANALYSIS TOOL

Integromics and

Tibco Spotfire have

joined forces to create a

solution for genomics

research that provides

researchers and scientists

with a direct, interactive

visual approach to data

analysis that rapidly

reveals insights and unex-

pected relationships in

genomics data.

The application

allows pharma and

biotech researchers to

rapidly find and catego-

rize complex patterns,

examine the expression

and annotation dimensions of their data, and per-

form a variety of numerical analyses.

“We are confident that this combined solution

provides researchers with a powerful environment

to accelerate discovery and provide accurate, up-to-

date analytics from a single reliable source,” says

Alberto Pascual-Montano, Ph.D., VP of R&D at Inte-

gromics. “With this set of tools, life-sciences

researchers can ask and answer new questions and

create an advanced problem-solving environment.”

“Genomics research typically involves measur-

ing the activity of thousands of genes in many dif-

ferent treatments or conditions and combining that

information with other information about the genes

to uncover information about the biology of disease

and treatment,” notes Christian Marcazzo, senior

director of life science analytics for Tibco Spotfire.

GEL Interactive Technologies’ new key opinion

leader (KOL) management platform, OneVoice: KOL,

provides the features and tools needed to help brand

teams and their partners manage an active advo-

cate campaign throughout the brand life cycle.

One Voice: KOL builds on the foundation of a

centralized, permission-based portal, creating a

Web-based environment where domestic and

global teams can collaborate. The platform intro-

duces several innovative features for brand teams

and their partners, including relationship trans-

parency monitoring,a content collaboration environment,a training and certification hub,and a ratings and

recommendation engine.

“OneVoice: KOL was created to support the advocate life-cycle process with tools that streamline identifi-

cation and profiling and strategically monitor goals, advocate development, and management,” says Mark

Kent, senior product director (portals).

GEL Interactive Platform Supports ADVOCATE 
CAMPAIGN MANAGEMENT

Uhlmann Packaging Systems’

Track & Trace system serializes phar-

maceutical products with 2-D bar-

codes,radio frequency identification

(RFID) technology, or customized

codes to prevent counterfeiting and

ensure that every step of the pack-

aging process can be verified at a later stage.

Current laws require pharma manufacturers to

provide identification of the smallest unit of sale,

which is usually the carton or bottle. In addition to

Uhlmann Introduces TRACK & TRACE SYSTEM

As advocates continue to
gain more value within

healthcare organizations,
there is a greater need to
ensure that relationships

with qualified 
professionals are viewed

through the lens of 
maximizing their full

potential, says GEL
Interactive’s Mark Kent.

This solution helps
researchers and 
scientists transform
data into an 
interactive 
decision-making
asset, says Christian
Marcazzo of 
Tibco Spotfire.

identifying cartons, bottles, and

cases, Track & Trace goes one step

further by applying a code to each

individual blister in a blister pack

through laser, ink-jet, or RFID tech-

nology. Each code includes a unique

serial number and other encoded

data such as the batch number and expiration date.

An Uhlmann VisioTec camera verifies and scans the

information and stores it in Uhlmann’s tracking

database.

Track & Trace system

serializes 

pharmaceutical 

products.

InfoMedics Tool 
Addresses PATIENT NONCOMPLIANCE

InfoMedics’ Adherence Driver is a brand-specific

adherence program designed to improve adherence

by modifying patient behavior.

“The fact is, about 20% of patients will effectively

comply with a medication regimen if their physician

asks them to, and another 20% will not, no matter

what steps are taken,” says Stanley Wulf, M.D., VP and

chief medical officer, InfoMedics. “Pharma needs to

focus on the remaining 60%: patients whose path

toward nonadherence can be halted with the right

education, motivation, and monitoring.”

Dr.Wulf contends that to date,the pharmaceutical industry’s substantial investments in trying to solve non-

adherence have been at best ineffective and at times even counterproductive.

Adherence Driver conducts a detailed analysis of each patient’s unique behavioral challenges and barriers

to adherence,such as confidence in the treatment’s effectiveness and concern about side effects.The program

addresses these issues head-on while connecting the patients back to their prescribing physicians through

individual patient feedback reports. Unlike existing adherence programs, the InfoMedics’ product features a

holistic,content- and issue-based approach and provides patient segmentation to direct resources only at the

60% of patients where impact can be maximized.

To date, the 
pharmaceutical industry’s
substantial investments 
in trying to solve 
nonadherence have been
at best ineffective and 
at times even 
counterproductive, says
Dr. Stanley Wulf of
InfoMedics.
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Thomson Reuters
Tool Helps Rank 

LIFE-SCIENCES EXPERTS

Thomson Reuters has launched

Thomson Pharma KOLexperts, a

new solution designed to help

pharmaceutical organizations iden-

tify, verify, and develop productive

relationships with key opinion lead-

ers (KOLs) and scientific experts.

Users can search for and view

experts in a therapy area of interest and determine a

scientist’s ranking at a glance as extrapolated from

cited work, research activity, speaking engagements,

and other promotional or educational efforts.

AMP Pharma, a mobile customer relationship

management (CRM) tool from Antenna Software,

provides pharmaceutical sales reps with instant

access to leading CRM systems on a wide range of

wireless devices, including BlackBerry, Windows

Mobile, Palm OS, Apple iPhone, and tablet PCs.

AMP Pharma integrates location-based services,

collaboration technologies, and other capabilities

directly into the mobile application to boost field sales

adoption and maximize ROI. It is designed to keep

field sales reps informed,prepared,and responsive so that they can maximize the time they have with physicians.

“Antenna helps pharmaceutical companies amplify the value of their most valuable business driver — the

salesforce — by equipping them with the tools they need to communicate, collaborate, and produce while

working in the field,”says President and CEO Jim Hemmer.

Antenna Software Provides WIRELESS 
ACCESS TO CRM TOOLS

Aris Global Launches SAFETY REPORTING SOFTWARE

As the barriers to success grow
more daunting, companies must 
recognize that they need a
mobile architecture that 
supports how their employees
want to work and how their
physicians expect to be 
serviced, says Jim Hemmer 
of  Antenna Software.

Users can search

for and view

experts in a 

therapy area of

interest.
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Maximize Advisor Insight while Ensuring Appropriate
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CBI’s 2nd Annual Bio/Pharmaceutical and Medical Device Forum on

Effective and Compliant
Advisory Boards

Hear directly from a prosecutor who has
settled an advisory board investigation

Gregg Shapiro,
Assistant U.S. Attorney,
U.S. Attorney’s Office for the
District of Massachusetts

Discuss examples of noncompliant
intent and how it drives noncompliant
advisory board programs

Examine grey areas within the revised
PhRMA Code affecting advisory services

Determine the appropriate number of
advisors necessary to achieve the
identified meeting purpose

Establish methods for determining
defensible fair market value (FMV) rates

Understand global payment and privacy
challenges faced when working with
non-U.S. advisors

Analyze the benefits and shortcomings
of different meeting moderators —
Company employees, KOLs and
third-party vendors

Explore technologies available to
conduct meetings remotely

Identify documentation that should
exist for each stage of the meeting

Ensure appropriate follow up with
advisors on the use and progress of
their recommendations

Conference Chairman:
Anton F. Ehrhardt, Ph.D.,
Senior Medical Director,
Global Medical Affairs,
Millennium, The Takeda
Oncology Company

Organized By: A Subsidiary of

To Re g i s t e r, Ca l l To l l Fr e e 8 00 - 8 17 - 8 601 o r V i s i t www. c b i n e t . c om

Outstanding Support
Provided by:

Aris Global has introduced agXchange SIR (safety-to-

investigator reporting), a Web-based trial report distribution

system that enables users to automate the distribution of clin-

ical-safety reports and other clinical documentation, signifi-

cantly reducing the effort and cost associated with collating,

compiling,and distributing those reports.Through agXchange

SIR,clinical operations can automatically distribute clinical safe-

ty reports to investigators and other stakeholders based on a

defined distribution list or to all studies associated with a prod-

uct.

agXchange SIR can

automatically distribute

safety reports.
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ANTENNA SOFTWARE provides the 

Antenna Mobility Platform (AMP), which

enables organizations to design, build,

deploy, and manage mobile applications

quickly and cost-effectively. For more 

information, visit antennasoftware.com.

ARIS GLOBAL delivers integrated software

solutions for pharmacovigilance and safety,

regulatory affairs, clinical research, and

medical information applications. For more

information, visit arisglobal.com.

CSS INFORMATICS, a division of PPD Inc.,

provides consulting services and 

proprietary e-technologies for clinical and

safety data management. For more 

information, visit cssinformatics.com.

DRUGLOGIC INC. specializes in analytical

tools and databases for managing risks

related to drug safety issues. For more 

information, visit druglogic.com.

GEL INTERACTIVE TECHNOLOGIES, a 

Follow up
Cadient Group company, provides 

pharmaceutical, biopharmaceutical, and 

medical-device companies with proprietary

software solutions at the brand and enterprise

level. For more information, visit 

gelinteractive.com.

INFOMEDICS INC. delivers clear, actionable

patient feedback to physicians and brand

insight to pharmaceutical manufacturers. For

more information, visit infomedics.com.

INTEGROMICS S.L. provides IT solutions to

the global life-sciences industry, with a 

particular focus on genomics and proteomics.

For more information, visit integromics.com.

Q PHARMA INC. delivers validation, PDMA,

and fulfillment solutions to FDA-regulated

industries. For more information, visit 

qpharmacorp.com.

SAFE-BIOPHARMA ASSOCIATION is a 

nonprofit consortium that manages a digital

identity and signature standard for the 

pharmaceutical and healthcare industries.

For more information, visit 

safe-biopharma.org.

THOMSON REUTERS provides information

and knowledge to accelerate research,

discovery, and innovation. For more 

information, visit 

thomsonreuters.com.

TIBCO SPOTFIRE, a division of Tibco 

Software Inc., provides enterprise analytics

software for next-generation business

intelligence. For more information, visit

spotfire.tibco.com.

UHLMANN PACKAGING SYSTEMS LP

provides the North American 

pharmaceutical industry with products that

include blister machines, cartoning systems,

line-monitoring and control systems, and

downstream packaging machinery. For

more information, visit 

uhlmannpackaging.com.

Q Pharma’s iValidate 2.0 assists pharmaceutical and

biotechnology companies in validating practitioner licens-

es in compliance with PDMA requirements by matching

solely against data provided by appropriate licensing

authorities. It maintains a comprehensive, regularly updat-

ed database that includes name, address, state license

number, date and expiration, active/inactive status, and

other available information. The application includes midlevel practitioners and

identifies state requirements associated with “delegated authority,”special formula-

ry restrictions, and other issues unique to each state’s drug sample distribution

requirements. It also provides state regulatory information, updated quarterly, by subscription.

“We recognized that there was a void in the solutions being offered for practitioner validation and we are

pleased to be the ones filling that void,”says CEO Patrick Den Boer.

Q Pharma Launches ONLINE PRACTITIONER 
VALIDATION APPLICATION

We recognized that
there was a void in the

solutions being
offered for practitioner 

validation, says
Patrick Den Boer of 

Q Pharma.

Safe-BioPharma Procedure Provides 
IDENTITY PROOFING

Safe-BioPharma Association has

launched a quick procedure for identi-

ty proofing and authenticating indi-

viduals being equipped with medium

assurance digital certificates.

The identity proofing procedure,

which uses knowledge-based assess-

ment tests based on publicly available

information, takes less than 20 minutes, faster than

any other approach used in any industry.

The procedure applies to the

thousands of clinical researchers, sup-

pliers, business partners, and other

external collaborators with whom

biopharmaceutical and healthcare

companies must communicate in a

secure and trusted environment.

Once the individual’s identity is veri-

fied, it is bound to a Safe-BioPharma digital certifi-

cate.

The identity 

proofing 

procedure takes

less than 

20 minutes.

CSS Informatics

is integrating Drug-

Logic’s Qscan tech-

nology, which pro-

vides safety

surveillance and sig-

nal detection capa-

bilities, with its Ora-

cle Adverse Event

Reporting System

(AERS) services to

analyze patterns in

adverse events that

may indicate emerging pre- and postmarket drug-

safety risks. Early risk identification will enable faster

response times and help to ensure drug safety com-

pliance.

“As our clients continue to face new regulatory

challenges, there is a need to have fast, in-depth

understanding of adverse events that could put

patient safety at risk,” says Graham Downing, VP of

informatics at CSS. “Integrating Qscan into our ser-

vice offerings will help clients detect adverse events

that can improve patient safety across their clinical

research studies.”

CSS and DrugLogic to
Speed Delivery of 

ADVERSE EVENT DATA

Integrating Qscan

into our service 

offerings will help

clients detect adverse

events that can

improve patient 

safety across their

clinical research 

studies.



MORE People are Talking MORE Often on MORE Diverse and Intriguing Topics.

For more information about these exciting opportunities call (609)730-0196 to speak with Lisa Banket, Publisher (lbanket@pharmavoice.com), 

or contact Cathy Tracy at (203)778-1463, (ctracy@pharmavoice.com).

PharmaVOICE Magazine

The VIEWs — Supporting
Publications to
PharmaVOICE

PharmaVOICE.com

Sponsored E-Surveys

E-mail Marketing

The VIEWs — Supporting
Publications to
PharmaVOICE

Sector-specific publications
that are designed to
showcase contributed
thought-leader essays from
service providers. The topics
addressed are supported by
insights from industry 
leaders in PharmaVOICE’s
unique Forum format.

PharmaVOICE.com

An online community-portal
with searchable content,
access to current and
archived issues, and 
interactive polling and 
discussion boards.

A Portfolio of Integrated Media Solutions
brought to you by PharmaVOICE

A Portfolio of Integrated Media Solutions
brought to you by PharmaVOICE

PharmaVOICE Magazine

The premier executive forum
publication that allows 
business leaders to engage 
in candid dialogues on the 
myriad challenges and
trends impacting the 
life-sciences industry.

Sponsored E-Surveys

Electronic-based 
questionnaires designed 

to identify customer 
behavior, needs, and 

preferences complete 
with back-end analysis.

E-mail Marketing

Your promotional messages,
corporate newsletters,

and/or meeting invitations  
delivered to our online 
community of 60,000+ 

via e-mail.

PharmaVOICE Webcast NetworkPharmaVOICE Webcast Network

Online access to the latest resources,
including podcasts, videocasts, web seminars,
whitepapers, and more.

Read. Think. Participate.
www.pharmavoice.com

THE FORUM FOR THE INDUSTRY EXECUTIVE

Gaining a 
COMPETITIVE 

ADVANTAGE

www.pharmavoice.com

MEETING
REGULATORY

REQUIREMENTS 
with Pamela 

Williamson Joyce

ALZHEIMER’S
Market Update

IMPROVING
the Detail

P U B L I C A T I O N

PharmaVOICE MarketPlacePharmaVOICE MarketPlace

A comprehensive online 
directory of companies,

products, and services for the
life-sciences market.

PhamraVOICE E-AlertsPharmaVOICE E-Alerts

Announcements of recently
published PharmaVOICE 

articles, podcasts, videocasts,
and more, delivered to our

online community via e-mail.
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■ BioWisdom has released a new version of its OmniViz

visualization software especially configured for patent 

specialists. OmniViz for Patent Analysis integrates BioWisdom’s

Patent Harvester with OmniViz, allowing for rapid and 

straightforward analysis of thousands of patents.

For more information, visit biowisdom.com.

■ The latest version of Cegedim Dendrite’s CRM tool, Mobile 

Intelligence, features a key account management module that

allows account teams to collaborate and interact with other parts

of the sales organization.The new tool also provides account

teams with the option to share information with 

pharmaceutical sales reps who visit the private offices of doctors,

some of whom may be affiliated with these key accounts.

For more information, visit cegedimdendrite.com.

■ DecisionView has launched a new version of its Web-based

software solution designed to improve the patient recruitment

process in clinical trials. StudyOptimizer 4.0 includes a new user

interface framework, analytic engine, and J2EE application

server, as well as enhanced administration functions.

For more information, visit decisionview.com.

■ Pharmaceutical representatives using BlackBerry devices may

now subscribe to the Epocrates Rx Pro premium application

featuring the Epocrates ID infectious disease treatment guide

and an IV compatibility checker. Additionally, more than 600

alternative medicine monographs are available for reference by

pharma reps visiting clinicians whose patients are taking 

supplements, such as grape seed or St. John’s wort, that can

negatively interact with prescription medications.

For more information, visit epocrates.com.

■ Medidata Solutions has unveiled enhancements to its unified

EDC and CDM platform that enable sponsors and CROs to

quickly and efficiently build studies, streamline start-up times

and submissions, and enhance trial quality. Medidata Rave now

includes preconfigured, validated, electronic case report forms

(eCRFs) that comply with the CDASH Version 1.0 standard for

collection of clinical safety data recently published by CDISC.

For more information, visit mdsol.com.

COOL E-UPGRADES AND ENHANCEMENTS

■ Perceptive Informatics, a subsidiary of Parexel International, has

announced updates to two of its e-clinical technology solutions.

The 2.1 version of TrialWorks, a CTMS designed for small and

midsize companies, includes updated functionality for reporting,

data transfer, and analyzing study information.The TrialWorks

system also is aligned with new requirements for uploading

information to the clinicaltrials.gov Website, a registry of federally

and privately supported clinical trials.

The enhanced 4.3 version of DataLabs’ EDC and CDMS offers

improved, advanced integration with Perceptive Informatics’

e-clinical platform, including the TrialWorks CTMS and the 

ClinPhone interactive voice and Web response systems

(IVRS/IWRS) for collecting data, randomizing patients, and 

managing study drug inventory.

For more information, visit perceptive.com.

■ PharmaReady Version 4.1, the latest version of the Web-based

document and submission suite from the life-sciences division of

Take Solutions, provides users with a number of new modules

and system updates. New features include enhanced support for

Canadian STF submissions via PharmaReady’s eCTD function.

Take Solutions also has added a paper submissions module to

PharmaReady, in response to customer requests that the suite

support paper submissions until the market has completely 

converted to electronic submissions.

For more information, visit takesolutions.com.

■ Thermo Fisher Scientific has released an updated version of its

MetWorks metabolite identification software. MetWorks 1.2 now

includes a graphical user interface that exploits the power of

multiple mass defect filtering, one of the most powerful and

sophisticated ways of using high-resolution mass data to obtain

a smaller, more refined data set for review.

For more information, visit thermofisher.com.

■ ZS Associates’ recently introduced Javelin Software Suite

provides a unified platform for 12 formerly stand-alone software

products focused on incentives, call planning, promotion 

strategy, forecasting, and account management.

For more information, visit zsassociates.com.
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MORE Options.
MORE Opportunities. 

MORE Results.

The Next Generation
of Publication Marketing

The PharmaVOICE WebLinx Program

Accelerate your marketing campaign with a program designed to generate 
qualified leads and measurable results.

For more information about WebLinx Programs, call 609-730-0196 to speak with Lisa Banket, Publisher (lbanket@pharmavoice.com),

or contact Marah Walsh, New Business Development 215-321-8656 (mwalsh@pharmavoice.com)

Read. Think. Participate.
www.pharmavoice.com/weblinx

• Customize to your target audience — establish your expertise

• Leverage the PharmaVOICE brand to deliver interested participants — 
generate qualified leads

• Capitalize on pre- and post-seminar pull-through — build sustainable interest

• Use an experienced provider with proven results

PHARMAVOICE MODERATED • EDUCATION RICH • LIVE • INTERACTIVE • SPONSOR HOSTED




