
3PharmaVOICE � January 2011

TheirWord...
PUBLISHER Lisa Banket

EDITOR Taren Grom
CREATIVE DIRECTOR Marah Walsh

MANAGING EDITOR
Denise Myshko
SENIOR EDITOR
Robin Robinson

FEATURES EDITOR
Kim Ribbink

CONTRIBUTING EDITOR
Carolyn Gretton

DESIGN ASSOCIATE
Ariel Medel

NATIONAL ACCOUNT MANAGER
Cathy Tracy

WEBCAST NETWORK PRODUCER
Daniel Limbach

CIRCULATION ASSISTANT
Kathy Deiuliis

Copyright 2011
by PharmaLinx LLC, Titusville, NJ

Printed in the U.S.A.
Volume Eleven, Number One

PharmaVOICE (ISSN: 1932961X) is published monthly ex-
cept joint issues in July/Aug. and Nov./Dec., by PharmaLinx
LLC, P.O. Box 327, Titusville, NJ 08560. Periodicals postage
paid at Titusville, NJ 08560 and additional mailing offices.

Postmaster: Send address changes to PharmaVOICE,
P.O. Box 292345, Kettering, OH 45429-0345.

PharmaVOICE Coverage and Distribution:
Domestic subscriptions are available at $190 for one
year (10 issues). Foreign subscriptions: 10 issues
US$360. Contact PharmaVOICE at P.O. Box 327, Ti-
tusville, NJ 08560. Call us at 609.730.0196 or FAX your
order to 609.730.0197.

Contributions: PharmaVOICE is not responsible for un-
solicited contributions of any type. Unless otherwise
agreed in writing, PharmaVOICE retains all rights on ma-
terial published in PharmaVOICE for a period of six
months after publication and reprint rights after that pe-
riod expires. E-mail: tgrom@pharmavoice.com.

Change of address: Please allow six weeks for a change
of address. Send your new address along with your sub-
scription label to PharmaVOICE, P.O. Box 292345, Kettering,
OH 45429-0345. Call us at 800.607.4410 or FAX your change
to 937.890.0221. E-mail: mwalsh@pharmavoice.com.

IMPORTANT NOTICE: The post office will not forward
copies of this magazine. PharmaVOICE is not respon-
sible for replacing undelivered copies due to lack of or
late notification of address change.

Advertising in PharmaVOICE: To advertise in Pharma-
VOICE please contact our Advertising Department at
P.O. Box 327, Titusville, NJ 08560, or telephone us at
609.730.0196. E-mail: lbanket@pharmavoice.com.

Send your letters to feedback@pharmavoice.com.
Please include your name, title, company, and busi-
ness phone number. Letters chosen for publication
may be edited for length and clarity. All submissions
become the property of PharmaLinx LLC.

Letters...

Printed on
recycled paper tgrom@pharmavoice.com

Taren Grom
Editor

THE FORUM FOR THE INDUSTRY EXECUTIVE

Cheers,

Letter from the Editor

Happy
NewDecade!
HAPPY NEW YEAR TO ALL FROM EVERYBODY AT PHARMAVOICE.
We wish you a year of health, peace, and prosperity.

As we ring in 2011, it’s not just a new year and a new decade, but
PharmaVOICE is celebrating its 10th Anniversary! Time certainly does
fly when having fun (and working hard). We thought this would be a

good time to re-evaluate, re-examine, and once
again raise the bar. We will be putting into action
new initiatives for our print vehicles, new feature
articles and departments, and an updated layout
— all of which will keep us on the cutting-edge
of the industry as it continues to evolve.

We want to thank all of you who have been
loyal supporters and contributors over the past
decade, and we sincerely hope you will stay with us
as we continue to drive our mission: providing ac-
tionable insights on the issues of today and identi-

fying the trends that will help you shape the industry’s future.
It is through your active involvement — Read. Think. Participate.

— that we are able to sustain the broadest editorial coverage (and circu-
lation) in the industry, touching all of the major intersection points along
the healthcare continuum. We remain committed to breaking down in-
dustry silos, bringing forth best practices for cross-functional efficiency,
identifying the challenges and solutions that executives face in their day-
to-day operations, and outlining the strategies necessary for success.

We also remain dedicated to producing the best read, designed, and
received print publications in the industry. At the same time, we rec-
ognize that there is a need to deliver key information in different for-
mats to satisfy the learning objectives of our readers, advertisers, and on-
line members. We were the first publication in the industry to launch
an online version, but we didn’t stop there. Starting with the very first
digital edition of PharmaVOICE in 2009, we have been providing you
with exclusive bonus content that complements the printed publica-
tion. By giving you more than just a mirror-image of the print maga-
zine, we are able to incorporate a multitude of online enhancements,
such as links to advertisers’ websites; topic-related podcasts, whitepa-
pers, surveys, and Web seminars; and expanded reports and charts. And
starting this month, we are going even further, by introducing QR
codes. This technology, which is becoming commonplace in consumer
media and yet is still relatively new to the pharma space, will allow you
to download content directly from your smartphone. (See the related ar-
ticle in this issue for more details.)

By now, it should be fairly obvious that we strive to push the en-
velope and be innovators in delivering multimedia, integrated solu-
tions. During 2011, we will be revealing other cutting-edge additions
to our established products and services, all of which will continue to
position PharmaVOICE as the one integrated source to help you meet
your day-to-day and long-term objectives and informational needs.
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Just aswe have blood
drawn today to check
our cholesterol, our
childrenwill have their

genome sequenced to determine
their predisposition to disease.

ROBIN ROBINSON
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Whilemany give
millennials in the
workplace a bad rap,
with proper care they

can be high achievers.
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Pharmaceutical
companiesmust
developmarket access
strategies to keep pace

with Brazil’s 10%AGR.
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Pharmaceutical
companies are
increasingly adopting
online gaming to deliver

health information to patients.
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