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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Ph a rm a ce u t i cal companies wa nting to gain an
edge in managed-ca re markets can turn to Ph a r-
m a St rat Inc. for co m p re h e n s i ve market re s e a rch ser-
v i ce s.The re ce ntly launched co m p a ny was fo u n d e d
by Philip J. Pat ri c k , a pharm a ce u t i cal exe c u t i ve with
ex pe rtise in managed-ca re market dy n a m i c s, who is
p re s i d e nt.

“ Ph a rm a ce u t i cal marketing exe c u t i ves make sig-
n i f i ca nt inve s t m e nts in physician and co n s u m e r
m a rket re s e a rc h , yet often ove rl ook the impo rt a n ce
of learning what dri ves the decision-making proce s s
in their national acco u nt s,” M r. Pat rick says.“ Ph a rm a-
St rat wo rks with market re s e a rchers and brand man-
agers to design in-depth re s e a rch tools that help
i d e ntify oppo rtunities in managed markets — and
h ow to maximize those oppo rtunities with inte g rat-
ed and actionable tactics designed to gain favo ra b l e
fo rm u l a ry position and pull-thro u g h .”

M a n a g e d m a r k e t s
researched by PharmaStrat
include health plans, p h a rm a-
cy benefit managers, De p a rt-
m e nt of De fense acco u nt s,
p h a rm a cy dire cto r s, m e d i ca l
d i re cto r s, and other acco u nt s
at the local, regional, and
n ational leve l s.

Be fo re founding Ph a rm a-
St rat,M r.Pat rick served as VP of
s a l e s, No rth Am e ri ca , for Mo r-
p a ce Ph a rma Gro u p,a Bo s to n -
based marketing co n s u l t i n g
f i rm , and as VP of client ser-
v i ces for The Zi t ter Gro u p. He
holds a MBA in marketing from Columbia Un i ve r s i ty
and a B. A . in economics from Ru tgers Un i ve r s i ty.

P H A R M A S T RAT Launches Ma n a g e d -
Ma rkets Re s e a rch Se rv i ces Di v i s i o n

New unit wo rks with market re s e a rchers and brand managers to maximize
o p po rtunities with inte g rated and actionable tactics to gain fo rm u l a ry po s i t i o n

“PharmaStrat Inc. works
with market researchers
and brand managers to
design in-depth research
tools that help identify
opportunities in managed
markets — and how to
maximize those
opportunities with
integrated and actionable
tactics designed to 
gain favorable 
formulary position and 
pull-through,” 
says Philip J. Patrick.

Fo rm e d i c’s Pat i e nt Re co rd Fo rms fo r
ECZEMA DIAG N O S I S

Fo rmedic Pat i e nt Re co rd Fo rms has launched the Atopic De rm atitis Prog ress Re po rt. Deve l o ped with the
a s s i s t a n ce of Ronald Ve n d e r, M . D. , a derm ato l ogist at Mc Ma s ter Un i ve r s i ty, the fo rm leads physicians thro u g h
the ent i re pat i e nt visit — from histo ry to phys i cal to tre at m e nt.

Atopic derm atitis is the clinical name for ecze m a , a common disease that pri m a rily affe cts childre n . A new
class of dru g s, i m m u n od i l ato r s, has re ce ntly been approved to tre at this co n d i t i o n , and inte rest in this area is
ex pe cted to incre a s e.

Blue Spoon Consulting Group LLC has been launched with the goal to help pharm a ce u t i cal clients cre ate
an inte g rated marketing ente rp ri s e.

The Blue Spoon mission is to improve the prod u ct i v i ty of brand strate gy, o rg a n i z ational stru ct u re, or a tac-
t i cal mix. Fusing the fields of sys tem dynamics and info rm ation management with brand co m m u n i cat i o n s, t h e
co m p a ny has cre ated a new cate g o ry of serv i ce s :s ys tems inte g ration for marke t i n g.

This new co n cept brings together agencies (or their prog ra m s ) ,f u n ctional gro u p s, ve n d o r s, i n fo rm at i o n
te c h n o l ogy serv i ce s, and market kn owledge around a custo m e r. Blue Spoon Consulting combines these co m-
po n e nt s, enabling be t ter prod u ct i v i ty from brand strate gy, o rg a n i z ational stru ct u re, or a tact i cal mix.

Blue Spoo n’s management comes from Inte rpublic Group and Omnicom pharm a ce u t i cal adve rt i s i n g
and public-re l ations agencies. The co m p a ny brings an insider’s pe r s pe ct i ve to implementing its thinki n g.

“ ‘Sys tems inte g ration for marke t i n g’m oves drug companies away from an adve rtising-based pe r s pe ct i ve of
b ra n d i n g,”s ays John Si n g e r,p rincipal of Blue Spoon Co n s u l t i n g.“Co n ce nt rating instead on ‘s ys tems solutions’to
co n n e ct marketing co m po n e nt s,i t’s an original fra m ewo rk to ove rcome marketing and media fra g m e nt at i o n .”

Blue Spoon offers two serv i ce s.The first is Campaign Ma n a g e m e nt to inte g rate adve rt i s i n g, public re l at i o n s,
and medical education channels around pre s c ri ber profiling and salesfo rce auto m at i o n .The second is Ma rke t-
ing Process Improve m e nts to help clients design more efficient marketing sys te m s.

B LUE SPOON CO N S U LT I N G Fuses 
Ma rke t i n g, I n fo rm ation Ma n a g e m e nt,

and Brand Co m m u n i cat i o n s

Ac h i eve Gl o b a l’s
Training Prog ra m

Ad d resses 
CHALLENGES 
FACING SALES

P RO F E S S I O N A L S
Ac h i eve Global has launched Selling Against the

Co m pe t i t i o n , a training prog ram to help sales pro-
fessionals achieve gre ater succe s s.

“The only way to out-sell the co m petition is to
out-think them,”s ays Se l e s te Lu n s fo rd,sales po rt fo l i o
m a rket dire ctor for Ac h i eve Gl o b a l .“Tod ay’s sales pro-
fessionals are ex pe cted to be as familiar with their
c u s tomers and co m petition as they are with their
own prod u cts and serv i ce s. Even more to the po i nt,
t h ey need to kn ow how their offe rings meet cus-
tomer needs more effe ct i vely than those of their
co m pe t i tors — and then co m m u n i cate that diffe r-
e nt i ation to custo m e r s.”

Designed for the ex pe ri e n ced sales staff, the pro-
g ram was te s ted with a va ri e ty of sales re p re s e nt a-
t i ve s, some of whom had more than 30 years of
ex pe ri e n ce in their industri e s.

The training prog ram provides a roadmap fo r
co m pe t i t i ve selling success by addressing four key
co m po n e nt s : understanding your custo m e r’s situa-
t i o n , understanding your co m pe t i t i ve po s i t i o n , co m-
m u n i cating your co m pe t i t i ve adva nt a g e, and man-
aging co m pe t i t i ve challenges.

The one-day prog ram is designed for groups of 6
to 12 pe o p l e, and allows part i c i p a nts to eva l u ate
co m pe t i tors and develop strategies to outsell them.

The prog ram can be delive red by an Ac h i eve
Global training performance consultant or an
Ac h i eve Gl o b a l - ce rtified facilitato r.
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Cl i n i ca l - Trial Planning 
Ac ce l e rated with 

FAST T RACK TO O L S
Two new softwa re packages provide tools for be t ter management of

c l i n i cal tri a l s. The re ce ntly launched Tri a l Sp a ce Re s o u rce and Cost Es t i-
m ator enables dat a - d ri ven planning of clinica l - t rial re s o u rces and co s t s.
Fast Track Sys tems Inc.’s dat a - d ri ven ente rp rise application improves clin-
i ca l - t rial planning by quickly and accurately estimating trial re s o u rce s
and costs at the pro j e ct, p rog ra m ,and po rt folio leve l s.

Co m p l e m e nting the Re s o u rce and Cost Es t i m ator is Fast Tra c k’s
Tri a l Sp a ce Gra nts Ma n a g e r. The be n c h m a rking and budgeting appli-
cation allows co nt ra ct pro fessionals to pre d i ct and manage inve s t i g a-
tor costs and budgets for clinical tri a l s. Gra nts Manager draws on the
wo rl d’s largest libra ry of pharm a ce u t i cal industry clinica l - t rials co nt ra ct
d at a ,o f fe ring accurate inve s t i g ator cost estimate s.

Ma ny companies sto re trial re s o u rce and cost info rm ation in inco m-
p atible fo rm ats across multiple depart m e nt s, d i verse thera peutic are a s,
and geog raphic locat i o n s, m a king it difficult to access and use. Wi t h
Re s o u rce and Cost Es t i m ato r, companies can quickly apply individual
re s o u rce and cost data in co m b i n ation with Fast Tra c k’s industry be n c h-
m a rk data to cre ate precise estimates in real time, p roviding managers
with a dynamic approach to planning and re s o u rce allocat i o n .

Gra nts Manager provides data on pro tocol pri c i n g, i nve s t i g ator fe e s, and ce nt ral labo rato ry co s t s. Th e
p rod u ct enables pro fessionals to prog ress quickly from the pro tocol synopsis or final pro tocol to final,
n e g o t i ated fe e s, reducing the time and costs assoc i ated with negotiating inve s t i g ator and ce nt ral labo ra-
to ry fe e s.

Th rough inte g ration within Fast Tra c k’s Tri a l Sp a ce plat fo rm , Re s o u rce and Cost Es t i m ator and Gra nt Ma n-
ager provide any time, a ny place acce s s, f a c i l i t ating online co l l a bo ration among authori zed users within a
co m p a ny in a highly secure, Web-based env i ro n m e nt. Es t i m ates can be cre ate d, d i s t ri b u ted for rev i ew, a n d
f i n a l i zed within a single applicat i o n , and can be upd ated immediately as dict ated by inte rnal and exte rn a l
s i t u at i o n s.

“ Rapid adva n ces in science and te c h n o l ogy are helping biote c h n o l ogy and pharm a ce u t i cal co m p a n i e s
to prod u ce a large number of drug ca n d i d ates for clinical tri a l s,” s ays Jim Mc Co rd, CEO of Fast Tra c k . “We
understand the industry’s need to focus on enabling te c h n o l ogies and data that, u l t i m ate l y, help bring more
n ew and be t ter drugs to market faster at lower co s t.”

AC H I EV E G LO BA L,Ta m p a ,Fl a . ,helps 

o rg a n i z ations achieve business re s u l t s

t h rough a strategic approach to the 

d i re ction and deve l o p m e nt of co m pe te nt

i n d i v i d u a l s ;s e rv i ces focus on skills tra i n i n g

and consulting serv i ces in customer serv i ce,

sales pe rfo rm a n ce, and leadership. For more

i n fo rm at i o n ,visit achieve g l o b a l . co m .

B I OT E C H N O LOGY BU S I N E S S

CO N S U LTA N TS SERV I C E S, Ann Ar bo r,

Mi c h . , is one of the nat i o n’s leading 

co n s u l t a n c i e s. For more info rm at i o n ,v i s i t

b i oco n s u l t a nt s. co m .

B LUE SPOON CO N S U LTING GROUP LLC,

New Yo rk ,p rovides inte g rated marke t i n g

d e s i g n , te s t i n g, and prod u ct deploy m e nt

solutions for the pharm a ce u t i cal 

Follow up

Pi t t s b u rgh Prog ra m
En co u rages 

SMALL BU S I N E S S
I N N OVAT I O N

The Pittsburgh Life Sciences
Greenhouse (PLSG), a part n e r s h i p
to put the re g i o n’s life - s c i e n ce s
i n d u s t ry on a fast track for grow t h ,
has launched its Small Bu s i n e s s
Innovation Research (SBIR)
Adva n ce prog ram with its select i o n
of Bi o te c h n o l ogy Business Co n s u l-
t a nts LLC to provide te c h n i cal co n-
sulting ex pe rt i s e. The prog ram is
designed to provide qualified life -
s c i e n ces ent re p reneurs and co m-
panies with scientific and edito ri a l
rev i ew of fe d e ral gra nt applicat i o n s
and one-on-one gra nt strate gy co n s u l t at i o n .

The SBIR prog ra m , founded 20 years ago and
coo rd i n ated by the U.S. Small Business Ad m i n i s t ra-
t i o n , funds the re s e a rch and deve l o p m e nt effo rts of
small businesses whose wo rk shows co m m e rc i a l
po te nt i a l . SBIR gra nts a total of more than $1 billion
each year nat i o n w i d e.

“ Bi o te c h n o l ogy Business Co n s u l t a nt s’ kn ow l-
edge of how the SBIR decision-making proce s s
wo rks and its track re co rd of helping co m p a n i e s
s e c u re SBIR gra nts made the firm the partner of
c h o i ce for PLSG,” s ays Dennis Ya b l o n s ky, Pi t t s b u rg h
L i fe Sciences Greenhouse CEO.“SBIR gra nts are a cri t-
i cal source of funding to the life - s c i e n ces industry
and for helping companies bring new co n cepts to
m a rke t.”

“Rapid advances in science and
technology are helping biotech
and pharmaceutical companies to
produce a large number of drug
candidates for clinical trials,” says
Jim McCord, CEO of Fast Tr a c k .
“This crowded inventory of
promising compounds, combined
with the added cost and revenue
pressures of blockbuster drugs
coming off patent and thinner
margins, makes well-planned,
efficient, and successful clinical
trials more critical than ever. ”

in the design, i m p l e m e nt at i o n , and 

a n a l ysis of qualitat i ve and quant i t at i ve

re s e a rch in managed-ca re marke t s.

The co m p a ny serves major 

p h a rm a ce u t i cal manufact u rers nat i o n w i d e.

For more info rm at i o n ,v i s i t

p h a rm a s t rat. co m .

P I TTS BU RGH LIFE SCIENCES

G R E E N H O U S E, Pi t t s b u rg h , is a part n e r s h i p

of the Un i ve r s i ty of Pi t t s b u rg h ,Ca rn e g i e

Mellon Un i ve r s i ty, the re g i o n’s life - s c i e n ce s

i n d u s t ry, e conomic deve l o p m e nt

o rg a n i z at i o n s, and the Co m m o n wealth of

Pe n n s y l va n i a , fo rmed to expand and grow

Pi t t s b u rg h’s life - s c i e n ces co m m u n i ty.

For more info rm at i o n , visit 

p i t t s b u rg h l i fe s c i e n ce s. co m .

i n d u s t ry. For more info rm at i o n , visit 

b l u e s poo n co n s u l t i n g. co m .

FAST T RACK SYSTEMS INC., San Mate o, Ca l i f. ,

p rovides te c h n o l ogy and info rm ation sys te m s

for ex pediting clinica l - t rial design, s e t u p, a n d

exe c u t i o n . For more info rm at i o n , co nt a ct 

f a s t - t ra c k . co m .

F O R M E D I C, So m e r s e t, N . J . , is a supplier of

p at i e nt re co rd fo rm s, p roviding more than

153,000 physicians with pra ct i ce 

m a n a g e m e nt too l s. Fo rm e d i c’s prog rams are

designed to streamline pra ct i ce management,

i n c rease efficiency, and decrease office

ove rh e a d. For more info rm at i o n ,v i s i t

fo rm e d i c. co m .

P H A R M A S T RAT INC., Fl e m i n g to n ,N . J . , is an

i n d e pe n d e nt market re s e a rch firm spe c i a l i z i n g

Dennis Ya b l o n s k y


