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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

to r s.In addition,the co m p a ny can re a c h
thousands of pat i e nt s, cate g o ri zed by
disease state, and a full array of allied
health pro fe s s i o n a l s, including man-
a g e d - ca re medical and pharm a cy
d i re cto r s,n u r s e s,and pharm a c i s t s.

Ma rket Me a s u re s / Coz i nt’s vast sto re
of syndicated pri m a ry re s e a rch cove r s
m o re than 40 thera peutic cate g o ri e s
spanning phys i c i a n , p at i e nt, and man-
a g e d - ca re audience s. Using these
re s o u rce s, the new team can cre ate
solutions spe c i f i cally for emerg i n g
co m p a n i e s.

“We have the flex i b i l i ty to cre ate
t a i l o red solutions that fit the goals and
the budgets of eve ry size and ty pe
o rg a n i z at i o n ,” M s. Bl odgett says. “We
o f fer a full range of custom and syndi-
cated products to provide added
i n s i g ht, as well as pro p ri e t a ry strate g i c

and tact i cal guidance.”
One prod u ct offe ring that will benefit emerg i n g

companies is Scri p Dri ver Rep En co u nte r s,which pro-
vides co ntinuous tra c king of cate g o ry - s pecific pro-
motional effo rt s, including eve rything from detail
f re q u e n cy to message re call to pre s c ribing impact.

Also marke ted to major pharma companies fo r
their smaller bra n d s, S c ri p Dri ver Rep En co u nters —
built from the promotional data co l l e cted thro u g h
S c ri p Dri ver — allows the team to provide cate g o ry -
s pecific salesfo rce effe ct i veness insights to emerg i n g
m a rkets clients at an affo rdable pri ce.

S c ri p Dri ver Rep provides emerging and spe c i a l ty
p h a rm a ce u t i cal companies access to co nt i n u o u s
m o n i to ring of their brands against the co m pe t i t i o n
in the marke t p l a ce.The Em e rging Ma rkets team also
has ongoing prod u ct deve l o p m e nt effo rts to int ro-
d u ce targ e ted offe rings to this gro u p.

“Major pharm a ce u t i cal and emerging co m p a n i e s
a re not diffe re nt when it comes down to hav i n g
p rod u cts that they wa nt to be successful in the mar-
ke t p l a ce,” M s. Bl odgett says. “We understand that
these org a n i z ations don’t have the same dollars to
s pend as the major pharma co m p a n i e s. These co m-
panies are not going to wo rk with five or 10 diffe re nt
ve n d o r s. Th ey wo rk with one or two vendors that
understand and can focus on their needs — and we
wa nt to be one of them.”

Realizing that smaller and spe c i a l-
i zed companies invo l ved in the health-

ca re field have unique re q u i re m e nt s
t h at differ from the needs of larg e
pharmaceutical manufacturers,
Market Measures/Cozint has
recently formed an Emerging

Ma rkets team that is co m p l e te l y
d e d i cated to these custo m e r
g ro u p s.

Ac co rding to Ci n dy Bl od g e t t,
executive VP of Market Mea-

s u re s / Coz i nt and head of the Em e rg i n g
Ma rkets te a m , the goal of this initiat i ve
is to make sure that emerging mar-

kets and spe c i a l ty pharma co m p a n i e s
re ce i ve the same time and at te nt i o n
ty p i cally given to larger pharma co m-
p a n i e s.

“Smaller and spe c i a l i zed co m p a n i e s
i nvo l ved in the healthca re field have
unique re s e a rch re q u i re m e nts that differ from the
needs of large pharm a ce u t i cal manufact u re r s,” M s.
Bl odgett says. “ Em e rging companies have much
smaller budgets than large pharm a ce u t i cal co m p a-
n i e s. Our goal is to ‘p a rt n e r’with these companies so
we be come their pri m a ry marke t - re s e a rch co n s u l-
t a nt s. We will kn ow their brands and market chal-
lenges so we can provide ongoing va l u e.”

The te a m , co m p rised of four ex pe rts re po rting to
M s. Bl od g e t t, is focused exc l u s i vely on the marke t -
re s e a rch needs of emerging pharm a ce u t i ca l , m e d i ca l
d ev i ce / d i a g n o s t i c s,and biotech co m p a n i e s.

The new team also offers serv i ces to org a n i z at i o n s
with a spe c i a l i zed inte rest in the pharm a ce u t i cal and
h e a l t h ca re industri e s, including medical adve rt i s i n g
and PR agencies, m e d i cal publishers, and Wall St re e t
a n a l ys t s.

The Em e rging Ma rkets team is co m p l e tely dedi-
cated to servicing these specialized customer
g roups so they wo n’t need to co m pe te with larg e r
c l i e nts for time and at te nt i o n .

Ma rket Me a s u re s / Coz i nt offers access to more
than 750,000 U.S.p hysicians in eve ry major spe c i a l ty,
plus e-mail addresses for 47,000 doctors who have
o p ted to part i c i p ate in Ma rket Me a s u re s / Coz i nt
re s e a rc h .

The co m p a ny also has survey access to the larg e s t
global e-re s e a rch co m m u n i ty, cove ring 290,000 doc-

One of NOP Wo r l d ’s core
corporate initiatives for
2004 is to position itself
very strongly in the
emerging markets arena.B I O P O I N T

to De l i ver 
Pre c l i n i ca l Dat a

M A N AGEMENT 
S O LU T I O N S

Bi o Po i nt Solutions Inc. has be e n
established to deliver pre c l i n i cal dat a
m a n a g e m e nt and wo rk f l ow enfo rce-
m e nt for the biotech and pharm a ce u t i ca l
m a rke t p l a ce.The co m p a ny’s mission is to
e m power biopharm a ce u t i cal co m p a n i e s
to re d u ce the time to market for new
d ru g s, e n s u re re g u l ato ry co m p l i a n ce as
m a n d ated by FDA pre d i cate rules such as
21 CFR Pa rt 11, and to optimize human,
f i n a n c i a l , and phys i cal re s o u rce s.

Bi o Po i nt was established to fill the
b i o tech and pharm a ce u t i cal industry’s
needs for co m p l e tely inte g rated te c h-
n o l ogy solutions and pro fessional ser-
v i ces designed to ensure the co n f i d e n-
tiality, authenticity, integrity, and
ava i l a b i l i ty of all data generated duri n g
the pre c l i n i cal dru g - d i s cove ry proce s s.

Th rough its flagship solution, Di s-
cove r Tra c, Bi o Po i nt offers a range of te c h-
n o l ogy applications and serv i ce s, i n c l u d-
ing drug discove ry, tox i c i ty animal te s t i n g

d ata management,and wo rk f l ow enfo rce m e nt.
“ Di s cove r Trac is unique in that it offers the bio-

p h a rma industry a ve rt i cally focused solution spe c i f-
i cally designed to re d u ce the re l i a n ce on pape r -
based record keeping by automating and
e l e ct ro n i cally re co rding all data generated duri n g

According to Chris 
Hill, chief operating 
o f f i c e r, with BioPoint’s
D i s c o v e r Trac, biopharm
companies will be able
to focus more time on
research and less time on
record keeping, with
complete peace of mind
that all critical lab data is
secure and readily
accessible to only the
people who need it.

Ma rket Me a s u re s / Coz i nt 
FORMS EMERGING MARKETS T E A M

Group to focus exc l u s i vely on the market re s e a rch needs of emerging pharma co m p a n i e s.

Cindy Blodgett

the drug discove ry proce s s,” s ays El e ry Le Bl a n c, C E O
of Bi o Po i nt So l u t i o n s.

Di s cove r Trac addresses the cri t i cal infra s t ru ct u re
needs of va l i d ation management, i nte g rated dat a
a c q u i s i t i o n , change co nt rol/audit tra i l , co l o ny man-
a g e m e nt, l a bo rato ry wo rk f l ow, and re po rt genera-
t i o n . Data are maintained with stri ct co nt rols imbe d-

ded in the sys tem to preve nt data tampe ring and to
e n s u re securi ty in either a closed or open sys tem as
defined by the FDA.

Di s cove r Trac inte g rates all aspe cts of the discov-
e ry and va l i d ation process with a robust sys tem that
also includes tox i c i ty animal testing data manage-
m e nt and wo rk f l ow enfo rce m e nt.



7 1P h a r m a V O I C E F e b r u a r y  2 0 0 4

W H AT ’ S n e w

A B B OTT to 
Launch G LO BA L

H O S P I TAL Prod u ct s
Co m p a ny

Ho s p i ra , an indepe n d e nt global hospital prod-
ucts company, is expected to be launched by
Abbott Laboratories during the first half of 2004.
Hospira, created from Abbott’s core global hospi-

tal prod u cts businesses, i s
one of the largest hospital
p rod u cts manufact u rers in
the United States, with about
$2.5 billion in sales and more
than 14,000 employe e s
worldwide.

As a spe c i a l ty pharm a-
ce u t i cal and medicat i o n
d e l i ve ry co m p a ny, Ho s p i ra’s
products include: medication
d e l i ve ry sys te m s, such as
m e d i cation management
systems (including electronic
pumps), infusion therapy and
c ri t i cal ca re prod u ct s ; a n d
specialty injectable pharma-

ceuticals, including generic acute-care injectables
and intensive care pharmaceuticals.

Ho s p i ra’s focus on manufact u ring and marke t i n g
p rod u cts for the hospital customer also prov i d e s
o p po rtunities for the co m p a ny to enhance its co n-
t ra ct manufact u ring and alte rn ate site businesses.

“ Based on re s e a rch with key stake h o l d e r s,
including customers, we know that Hospira is a
name that is easily understood and expresses a
tone that is humanistic, confident, and inspira-

Follow up
l e g i s l at i ve, and business news and 

i n fo rm ation for exe c u t i ves in industri e s

re g u l ated by the U.S. Food and Dru g

Ad m i n i s t ration and The Eu ro pean 

Co m m i s s i o n . For more info rm at i o n , v i s i t

fd a n ews. co m .

H E N RY STEWA RT PUBLICAT I O N S,

Lo n d o n , with a U.S. o f f i ce in Bi rm i n g h a m ,

Al a . , is a leading inte rn ational publisher of

p ro fessional and academic journals in

such areas as marketing and public

re l at i o n s, f i n a n ce, p ro pe rty, m a n a g e m e nt,

and life science s. For more info rm at i o n ,

visit henrys tewa rt. co m .

MARKET MEASURES/CO Z I N T,Ea s t

Ha n ove r, N . J . , is a leading supplier of

p ri m a ry re s e a rch to the global healthca re

co m m u n i ty and a NOP Wo rld Health 

co m p a ny. For more info rm at i o n , visit 

n o pwo rl d. co m .

PAREXEL INTERNATIONAL CO R P.,

Wa l t h a m ,Ma s s. , is one of the larg e s t

b i o p h a rm a ce u t i cal outsourcing 

o rg a n i z ations in the wo rl d,p roviding a

b road range of kn owledge-based co nt ra ct

re s e a rc h , m e d i cal marke t i n g, and 

consulting s e rv i ces to the wo rl dwide 

p h a rm a ce u t i ca l , b i o te c h n o l ogy,and 

m e d i ca l - d ev i ce industri e s. For more 

i n fo rm at i o n ,visit parexe l . co m .

Christopher B. Begley,
senior VP of hospital
products at Abbott 
Laboratories, has been
named CEO of Hospira. 

A B B OTT LA B O RATO R I E S, Ab bott Pa rk , Il l . ,

is a global, b road-based healthca re

co m p a ny devo ted to the discove ry,

d eve l o p m e nt, m a n u f a ct u re, and marke t i n g

of pharm a ce u t i ca l s, n u t ri t i o n a l s, a n d

m e d i cal prod u ct s, including dev i ces and

d i a g n o s t i c s. For more info rm at i o n ,v i s i t

a b bo t t. co m .

BIOPOINT SOLUTIONS INC., Da nve r s,

Ma s s. , is a provider of te c h n o l ogy solutions

and pro fessional serv i ces for the biopharm a

i n d u s t ry. For more info rm at i o n ,v i s i t

b i o po i nt s o l u t i o n s. co m .

F D A N EWS, Falls Ch u rc h ,Va . , is a provider 

of domestic and inte rn ational re g u l ato ry,

THE FDA RESOURCE DIRECTO RY — a source for FDA co nt a ct info rm at i o n .

Published in Ja n u a ry 2004 by F D A News, this dire cto ry includes the phone numbe r s

of more than 9,000 staff listed alphabe t i ca l l y; o rg a n i z ational chart s, mission state m e nt s, a n d

key staff listings; a list of Of f i ce of Re g u l ato ry Affairs field pe r s o n n e l ; and an ove rv i ew of the

F D A’s org a n i z at i o n , which explains the va ried functions of key offices and ce nte r s.

For more info rm at i o n ,visit fd a n ews. co m .

JOURNAL OF GENERIC MEDICINES — a management journal for re g u l ato ry, l e g a l , a n d

co m m e rcial staff.

Launched in Octo be r, He n ry Stewa rt Pu b l i cat i o n s’q u a rte rly journal is designed for those

i nvo l ved in the management and deve l o p m e nt of generic medicines. Wri t ten by leading

ex pe rts in the field, it is an authori t at i ve source of original insight and analys i s, f rom a co m-

m e rc i a l , l e g a l , and re g u l ato ry pe r s pe ct i ve.

For more info rm at i o n ,visit henrys tewa rt. co m .

M E D I CARE DRUG MONITO R — a quarte rly journal focusing on the Me d i ca re pre s c ri p t i o n

d rug benefit and other re ce ntly enacted Me d i ca re re fo rms for drugs and biolog i c s.

Published by Pa rexel and deve l o ped and guided by a team of top health po l i cy and dru g

re i m b u r s e m e nt ex pe rt s, the Me d i ca re Drug Mo n i tor answers questions and provides guid-

a n ce and adv i ce on future deve l o p m e nts and evolving issues.

Each issue co ntains in-depth articles on impo rt a nt issues, as well as sections detailing

n ewly issued re g u l at i o n s, cove rage decisions, coding challenges, n ew prod u ct s, and pe r s pe c-

t i ves impo rt a nt to state Me d i caid prog ra m s, dual eligible po p u l at i o n s, and other public paye r

p rog ra m s.

For more info rm at i o n ,visit parexe l o n po l i cy. co m .

W H AT’S NEW ON T H E S H E LV E S

tional,” says Christopher B. Begley, who is currently
senior VP, hospital products at Abbott Laborato-
ries, and has been named CEO of Hospira.

Em p l oyees selected the name Ho s p i ra , which is
d e ri ved from the wo rds hospital,s p i ri t,i n s p i re,and the
Latin wo rd spe ro, which means hope.


