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E-MEDIA
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

Lathian Health Offers
CLOSED-LOOP 

PROMOTION TOOL
Lathian Health’s lat-

est tool, Lathian Closed
Loop Promotion (CLP), is
designed to deliver
trackable, customizable
marketing programs
that offer physicians the
flexibility to both
receive and request
information at their con-
venience.

Rather than mass-
producing detail pieces,
leaving them behind for
the physician, and then
having to conduct cost-
ly research on the suc-
cess of a marketing pro-
gram, Lathian’s Closed
Loop Promotion tool
allows for promotional
materials tailored to a
physician’s specific

needs,patient population,and specialty to be pack-
aged on a trackable DVD or CD-ROM.

These materials are bundled with proprietary
software that allows a physician to access up-to-
date pharmaceutical and medical information out-
side normal office hours and to request educational
information or drug samples.

“The relationship between physicians and sales
reps is continuously evolving,” says Lathian Health
President Quang Pham.“Every sales interaction has
to be meaningful, ensuring that the sales rep is giv-
ing the most appropriate, effective information,
while also keeping the physician’s valuable time in
mind.”

Verticals onDemand’s recently launched VInsights solution is a no-
maintenance software-as-a-service (SaaS) data warehouse application
that supports the analytics and reporting needs of VBioPharma CRM
customers.

VInsights houses an unlimited amount of prescription, sales, and
call activity data and provides detailed reports accessible from any-
where by field management, end users, and the home office. Drop-
down menus enable slicing and dicing of information through multi-
ple levels of the hierarchy,multiple markets/payers,and data types.The
new product also delivers prebuilt reports that can be added to any
VBioPharma dashboard.

In addition,VInsights requires no support from a database admin-
istrator and no infrastructure purchases. VInsights is also available to
remote VMobile users at no additional cost.

Verticals onDemand Offers ANALYTICS AND
REPORTING SOLUTION

Informa Medical Publishing has
launched e-MedInform, an interactive
electronic delivery platform of clinical
medicine books, journals, and educa-
tional content designed to provide
busy physicians with easier access to
cutting-edge medical knowledge.

The product helps pharmaceuti-
cal brand managers provide physi-
cians with information on the latest
research, diagnosis, and treatment
methods in medicine. The system
works by creating quick education-

al learning modules for sponsorship
by pharmaceutical companies look-

ing to provide clinical information to
physicians worldwide. A single knowl-
edge center can contain a library of
clinical medicine books, journals, or

Informa Launches CRM/ROI TRACKING SOLUTION
customized content hand-selected by
the brand manager to support a prod-
uct’s educational and promotional ini-
tiatives. Access to the knowledge cen-
ter is provided free of charge via the
Internet to the pharma company’s list
of physician contacts.

“The main advantage of e-MedIn-
form is that it allows brand managers
to accurately calculate the ROI of any
campaign they run through their
library,”says Tamaryn Hankinson,direc-
tor for the new initiative. “The library
captures users’ contact details, pro-
vides detailed history on their reading
preferences, and therefore informs
marketers about how to tailor future
campaigns for improved ROI in the
future.”

OpenQ has unveiled two new
additions to its openX platform:
openPresenter, for managing distri-
bution of proprietary clinical and
marketing content; and openID, for
identifying key opinion leaders
(KOLs) for advisory boards or speak-
er programs.

OpenPresenter allows pharmaceutical and
medical device companies to manage and dis-
tribute their content, both internally and for outside
speakers and key opinion leaders (KOLs), while
enforcing compliance. The module uses an archi-
tecture that emphasizes speed, anywhere access,
and desktop-like ease of use.

OpenID enables the real-time identification of

OpenQ Unveils KOL SOLUTIONS
KOLs, investigators, rising stars, and
centers of excellence. OpenID lever-
ages more than a half-billion infor-
mation records compiled and nor-
malized from dozens of data
sources, which can be queried in
real time to identify candidates for

advisory boards, trials, or speaker programs.
“For companies that are feeling the burden of

their market research bills,openID will be a welcome
relief,” says Jim Zuffoletti, openQ president and
cofounder.“OpenID represents a breakthrough tech-
nology that enables customers to search structured
and unstructured information to find the most influ-
ential, most prolific, or highest-impact physicians
and researchers.”

Verticals onDemand’s

recently launched VInsights

solution is a no-maintenance

software-as-a-service (SaaS)

data warehouse application

that supports the analytics

and reporting needs of 

VBioPharma CRM customers.

OpenQ has unveiled

two new additions to

its openX platform.

The depth of 
information available
in such a user-friendly
format makes 
e-MedInform 
appealing to busy
physicians, says 
Informa’s Tamaryn
Hankinson.

Every dollar spent on
pharmaceutical sales
and marketing today
must show clear ROI:
the right information
has to reach the right
group of healthcare
professionals to 
effectively influence
prescribing behavior,
says Lathian Health’s
Quang Pham.



E-media

DECISIONVIEW INC. provides software

solutions to improve time to market and

reduce clinical-trial costs for life-sciences

companies. For more information,

visit decisionview.com.

INFORMA MEDICAL PUBLISHING, a 

division of Informa Healthcare, produces a

range of clinical medicine books and 

journals. For more information, visit

informahealthcare.com.

LATHIAN HEALTH offers a suite of 

e-promotion services and solutions that

support personal and nonpersonal 

promotion to physicians and healthcare

providers. For more information,

visit lathian.com.

OPENQ provides medical solutions and

Follow up
information services for pharmaceutical

and medical device companies. For more

information, visit openq.com.

OPSOURCE delivers software-as-a-service

and Web applications for on-demand 

companies. For more information, visit

opsource.net.

TIBCO SOFTWARE INC. provides 

enterprise analytics software for 

next-generation business intelligence. For

more information, visit spotfire.tibco.com.

VERTICALS ONDEMAND INC. provides

software-as-a-service customer 

relationship management applications to

the pharmaceutical and biotechnology

industries. For more information, visit 

verticalsondemand.com.

Tibco Spotfire Solution Speeds DRUG DISCOVERY FOR CHEMISTS

DecisionView and
OpSource Partner for

CLINICAL-TRIAL
ENROLLMENT TOOL

Tibco Software has
released Tibco Spotfire
Lead Discovery, a solution
that provides access to
chemistry and biological
data in a single-analysis
environment, then builds
best-practice applications
for chemical structure
analysis.

The solution integrates
with cheminformatics soft-
ware, including Symyx and
CambridgeSoft.

Users can analyze data
by library, structure activity
relationship, selectivity, or
compound series.
Chemists can use the tool
to visualize and explore
relationships between
chemistry and biological

data, as well as other relevant information, from a
single application. Medicinal and computational
chemists can investigate and drive structural rec-
ommendations more quickly, improving the pro-

DecisionView has
unveiled DV OnDemand, a
suite of application host-
ing and managed services
for StudyOptimizer, the
company’s flagship solu-
tion for optimizing the
clinical-trial recruitment
and enrollment process.

The solution combines
StudyOptimizer’s predic-
tive analytics capabilities
with OpSource’s on-
demand Web operations
and strategic hosting solu-
tion to meet the stringent
security and availability
requirements of its cus-
tomers.

“DV OnDemand ensures that the software runs
on a highly scalable, secure, and available infrastruc-
ture, effectively relieving the challenges associated
with maintaining software applications on the
premises,”says DecisionView CEO Steve Andrade.

This solution helps
chemists focus on
making fast, 
well-informed 
decisions by 
investigating all of the
relevant data in a 
single, interactive
environment that
speeds insights, says
Christian Marcazzo 
of Tibco Spotfire.

We realized the 
growing need to offer
multiple options in
providing a seamless
and convenient 
experience for our
customers and their IT
departments, says
DecisionView’s 
Steve Andrade.

cess for choosing synthesis paths for effective drug
design.

“Lead Discovery enhances chemists’ intuition
and expertise in deciphering complex problems,

enabling them to work more flexibly with the dis-
parate technologies and data sources used in analy-
sis today,” says Christian Marcazzo, senior director,
industry solutions life sciences, for Spotfire.
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E-media

! Supply-chain and logistics software solutions provider ClearOrbit

has launched a Web resource, ClearOrbit Community, that 

provides customers with a venue in which to share industry

knowledge and exchange ideas to understand and solve supply-

chain challenges, as well as drive innovation and shape future

product direction.The site has four sections: the Idea Exchange,

the Forum, the Resource Center, and the Support Center.

For more information, visit community.clearorbit.com.

! InVentiv Health’s new Website (inventivhealth.com), designed by

the company’s interactive agency Blue Diesel, reflects its 

integrated offerings and ability to build broader-scale solutions

for clients.The updated version includes a structure that enables

visitors to search for information by services, division, or keyword.

Among the new features is a tool that provides visitors with 

suggestions of services that may be of interest to them based on

information about their job, the type of healthcare products with

which they work, and the life-cycle phase of their products.

For more information, visit inventivhealth.com.

E-UPGRADES AND ENHANCEMENTS

! Octagon Research Solutions has released StartingPoint 3.2, the

latest version of its global document authoring template 

suite for electronic submissions. Some of the enhancements

offered by the new version include a global configuration 

file for document information fields, enhanced physician’s 

labeling rule functionality, new templates to support 

ANDA submissions, and an option to number tables and 

figures either by document or by section.

For more information, visit octagonresearch.com.

! Symyx Technologies has introduced Symyx Registration 1.5,

the latest version of its chemical data management tool.

Symyx Registration 1.5 supersedes and replaces ISIS-

based Symyx ChemBio AE software, supporting ISIS-to-Isentris

migrations while enabling scientists to register chemical 

compounds, view biological data, and compare chemical and

biological data side-by-side entirely in the Isentris 

environment.

For more information, visit symyx.com.



MORE People are Talking MORE Often on MORE Diverse and Intriguing Topics.

For more information about these exciting opportunities call (609)730-0196 to speak with Lisa Banket, Publisher (lbanket@pharmavoice.com), 

or contact Cathy Tracy at (203)778-1463, (ctracy@pharmavoice.com).
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Sponsored E-Surveys

E-mail Marketing

The VIEWs — Supporting
Publications to
PharmaVOICE

Sector-specific publications
that are designed to
showcase contributed
thought-leader essays from
service providers. The topics
addressed are supported by
insights from industry 
leaders in PharmaVOICE’s
unique Forum format.

PharmaVOICE.com

An online community-portal
with searchable content,
access to current and
archived issues, and 
interactive polling and 
discussion boards.
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PharmaVOICE Magazine

The premier executive forum
publication that allows 
business leaders to engage 
in candid dialogues on the 
myriad challenges and
trends impacting the 
life-sciences industry.

Sponsored E-Surveys

Electronic-based 
questionnaires designed 

to identify customer 
behavior, needs, and 

preferences complete 
with back-end analysis.

E-mail Marketing

Your promotional messages,
corporate newsletters,

and/or meeting invitations  
delivered to our online 
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via e-mail.

PharmaVOICE Webcast NetworkPharmaVOICE Webcast Network

Online access to the latest resources,
including podcasts, videocasts, web seminars,
whitepapers, and more.

Read. Think. Participate.
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THE FORUM FOR THE INDUSTRY EXECUTIVE
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ADVANTAGE

www.pharmavoice.com

MEETING
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REQUIREMENTS 
with Pamela 

Williamson Joyce

ALZHEIMER’S
Market Update

IMPROVING
the Detail

P U B L I C A T I O N

PharmaVOICE MarketPlacePharmaVOICE MarketPlace

A comprehensive online 
directory of companies,

products, and services for the
life-sciences market.

PhamraVOICE E-AlertsPharmaVOICE E-Alerts

Announcements of recently
published PharmaVOICE 

articles, podcasts, videocasts,
and more, delivered to our

online community via e-mail.


