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E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

Newton Interactive Inc., a
p rovider of digital solutions fo r

the healthca re industry, h a s
won a St a n d a rd of Exce l-
l e n ce We b Awa rd for its co r-
po rate We b s i te, w w w. n ew-
to n i nte ra ct i ve. co m .

“Winners of the 2001
WebAwards represent

some of the best We b-
s i tes on the Inte rn e t
tod ay,” s ays Wi l l i a m
Rice, president of

W e b M a r k e t i n g
As s oc i at i o n , the org a n i-

z ation that sponsors We b-
Awa rd s.
Mo re than 800 sites fro m

a round the wo rld ente red the co n-
te s t.The judging, by a team of inde-
pe n d e nt Inte rnet pro fe s s i o n a l s, wa s
based on design, i n n ovat i o n , co n-
te nt, i nte ra ct i v i ty, n av i g at i o n , ease of
u s e,and use of te c h n o l ogy.The 2001
WebAward competition format
a l l ows We b s i tes to co m pe te head-
to-head with other sites within their
i n d u s t ry as well as against a stan-
d a rd of exce l l e n ce.

New ton also won an eHe a l t h ca re
Leadership Awa rd for the bra n d e d
consumer site,We l Ch o l . co m .

New ton Inte ra ct i ve has been identified as one of
the top "New Je r s ey's Finest" companies for 2001 by
Business News New Je r s ey, and named an Inc 500
co m p a ny for two years in a row, a Fo r bes Fast 500

co m p a ny
a n d, fo r
t h ree co n s e c u t i ve ye a r s, a De l o i t te & Touche Fast 50
te c h n o l ogy co m p a ny.

Pat i e nt Ca re for the Nu r s e
Pra ctitioner now

E XC LU S I V E LY ONLINE

Patient Ca re for the Nurse Pra ct i t i o n e r, published by
Thomson He a l t h ca re Ma g a z i n e s,a division of Me d i ca l
Economics Co. , is now available exc l u s i vely online. As
of the Ja n u a ry 2002 issue, Patient Ca re for the Nu r s e
Pra ct i t i o n e rre p l a ces the monthly pri nt publicat i o n ,
giving nurse pra ctitioners access to vital clinical info r-
m ation with gre ater fre q u e n cy and depth.

“The mission of Patient Ca re for the Nurse Pra ct i -
tioner is to enco u rage cri t i cal thinki n g, s u p po rt clini-
cal pra ct i ce,and assist pro fessional growth that helps

N Ps provide quality pat i e nt ca re,”
s ays the publicat i o n’s editor De bo-
rah Ka p l a n . “The online plat fo rm
enables us to offer timely info rm a-
tion and more robust co nte nt,
such as links to other cre d i b l e
s o u rces of info rm at i o n ,e d u cat i o n-
al opportunities, and special
re po rt s.”

Popular depart m e nt s, i n c l u d-
ing Pro fessional Pra ct i ce, an exc l u-

s i ve column by Sally Mi l l e r, Ph . D. , and Drug Th e ra py
Q & A , fe at u ring ex pe rt adv i ce on pharm a co l og i ca l
and prescribing information, are included on
w w w. p at i e ntca re n p. co m . Special re po rts planned
for 2002 will focus on gastroe nte ro l ogy, n e u ro l ogy,
ca n cer in pri m a ry ca re, and preve nt i ve ca rd i o l ogy.

Re g i s te red users have access to online educa-
tional supplement s. In the pipeline are units on low -
dose OCs, n ew tre at m e nts for male and female sex-
ual dysfunction, and an update on managing
menopause and hormone re p l a ce m e nt thera py.

Awa rd-winning editor Ms.Kaplan serves as edito r
of the We b s i te. Nurse pra ctitioners are offe red fre e
re g i s t ration and may request e-mail alerts of news
i tems and new info rm at i o n .

Consumers now have a robust re fe re n ce tool to
re s e a rch medications — an online drug dat a b a s e
available on Anthem Pre s c ription Ma n a g e m e nt’s
We b s i te at www. a nt h e m p re s c ri p t i o n . co m .

“ Now, if consumers need info rm ation about a
m e d i cation quickl y, t h ey can log onto
our We b s i te and find it,” s ays Ja m e s
La n g, Ph a rm D, Anthem Pre s c ri p t i o n’s
p re s i d e nt. “Whether the pharm a cy is
o pen at that moment or not, co n-
sumers can get answers to their ques-
tions about medicat i o n s. We kn ow
m e d i cations can be co n f u s i n g, w i t h
s o u n d - a l i ke names and co m p l i cate d
s to rage and dosage re q u i re m e nt s.Th i s
n ew database can help the public
re s e a rch medication questions they may have. Th e
We b s i te database isn’t meant to be a substitute fo r
t a l king to phys i c i a n s.”

Consumers can access the database thro u g h
Anthem Pre s c ri p t i o n’s home page, w h e re they are
p re s e nted with three options: Be t ter Info rm at i o n
Means Be t ter Ch o i ce s, Drug Info rm at i o n , or Online
Drug Info rm at i o n .

Database searches can be initiate d
even if only a po rtion of the dru g’s
name is kn ow n .I n fo rm ation is ava i l a b l e
for generic and brand-name dru g s.Th e
We b s i te also offers a pro n u n c i at i o n
g u i d e, d rug descri p t i o n s, and co m m o n
u s e s, who should not use the dru g,
h ow to safely use and sto re dru g s,
p ro per dosing,w h at should be avo i d e d
when taking a particular medicat i o n ,
possible side effe ct s, po te ntially dan-

g e rous drug inte ra ct i o n s, and where to get more
i n fo rm at i o n . The database is funded by Co n s u m e r
Health Inte ra ct i ve.

Co m p re h e n s i ve Re s o u rce on MORE THAN 4,000
M E D I CAT I O N S Available to Co n s u m e r s

Consumers ca n

get answers to

their questions

whether the

p h a rm a cy is

o pen or not.

New ton Inte ra ct i ve WINS W E BAWA R D

Online plat fo rm

o f fers timely

i n fo rm ation to

nurse 

p ra ct i t i o n e r s.

De bo rah Ka p l a n

N e w t o n ’s Adjuvant Learning Center,
part of its award-winning Website, 
is a flexible, scalable, modular 
system of services — curriculum
and technology-based learning 
tools that, together, are able to 
deliver high quality, cost-effective,
customized training.
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Innovex, a leading commercial solutions
p rovider to pharm a ce u t i ca l , b i o te c h , and medica l
d ev i ce industri e s, has launched iQLe a rn i n g. co m ,a n
I nte rnet serv i ce po rtal that provides a wide range of
h e a l t h ca re info rm ation re s o u rces and serv i ces to
p hysicians in the U.S.

“Al re a dy,m o re than 24,000 physicians have re g i s-
te red with iQLe a rning and membership co nt i n u e s
to incre a s e,” s ays Scott Cl a rk , VP of Innovex eHe a l t h
Solutions Gro u p, a division of Innovex . “i Q Le a rn i n g
uses the most curre nt Web-based te c h n o l ogies to
p rovide physicians a full range of medical serv i ces in
a secure, online env i ro n m e nt.”

Ma rket re s e a rch indicates that about 90% of

p hysicians in the U.S. h ave access to the Inte rn e t.Th i s
re s e a rch indicates that pharm a ce u t i cal co m p a n i e s
m ay increase their inve s t m e nt in Inte rnet-based mar-
keting by 20% to more than $500 million by 2003.

i Q Le a rn i n g. com enables Innovex , a unit of Qu i n-
tiles Tra n s n at i o n a l , to extend the reach and fre q u e n-
cy of its salesfo rce s. Qu i nt i l e s’ other U.S.-based co m-
m e rcial and consulting serv i ce groups ex pe ct to use
the iQLe a rning po rtal to co m m u n i cate and co n d u ct
business with customers in an online env i ro n m e nt.
These serv i ce groups include Qu i ntiles Late Ph a s e,
Qu i ntiles Me d i cal Co m m u n i cat i o n s, Qu i ntiles Co n-
s u l t i n g, and The Lewin Gro u p.

Physicians re g i s te red with iQLe a rning can part i c-
i p ate in live medical meetings, e n roll in co nt i n u i n g
m e d i cal education co u r s e s, request prod u ct sam-
p l e s, obtain prod u ct - s pecific medical info rm ation or
e - d e t a i l i n g,a c cess e-mail and rev i ew co m p re h e n s i ve
i n fo rm ation on drug indicat i o n s, dosages and inte r-
a ct i o n s. Sales re p re s e nt at i ves can spend more time
with phys i c i a n s,d i re cting them to pe rt i n e nt areas on
the iQLe a rn i n g. com site.

“ Ph a rm a ce u t i cal companies understand that
I nte rnet te c h n o l ogies provide an efficient and co s t -
e f fe ct i ve supplement to the traditional sales ca l l ,”M r.
Cl a rk adds. “i Q Le a rning also has customer re l at i o n-
ship management capabilities or a ‘CRM backe n d’
t h at allows us to targ e t, c ross sell, and inte g rate all
co m m e rcial offe rings dire cted at physicians in a
cost-effective manner for our pharmaceutical,
b i o te c h , and healthca re custo m e r s.”

I n n ovex eHealth Solutions Group 
LAUNCHES W E B - BASED SERV I C E

Bi ogen Inc. has joined fo rces with Salu Inc. , a
d eve l o per of Web-based tools and serv i ces to help
p hys i c i a n - s pecialists improve pat i e nt ca re and pra c-
t i ce efficiency, to reach out to neuro l og i s t s.

Under the te rms of the multi-year agre e m e nt,
Bi ogen is offe ring neuro l ogists access to Sa l u’s med-
i cal spe c i a l ty hub, Ne u ro H u b.This enables Bi ogen to
reach neuro l ogists and their pat i e nts with info rm a-
tion and educational mate rials about multiple scle-
rosis and Avo n ex , as well as info r-
m ation about any fo rt h co m i n g
d ru g s.

“ Bi og e n’s leadership in the
multiple sclerosis thera peutic are a
is a gre at fit with Salu be ca u s e
m o re than half of U.S. o f f i ce - b a s e d
n e u ro l ogists are enrolled in Ne u ro-
H u b,”s ays Jim Ste e b,p re s i d e nt and
CEO of Sa l u.“With this agre e m e nt,
Bi ogen can inte g rate Ne u ro H u b’s
f l exible and customizable too l s
and serv i ces into its ove rall phys i-
cian co m m u n i cation initiat i ve s.”

“We be l i eve the Inte rnet is
p l aying an increasingly impo rt a nt

role in pat i e nt educat i o n , and through our re l at i o n-
ship with Salu we are pleased to make these co m-
m u n i cations tools available to neuro l ogists and pe o-
ple with MS,” s ays Rob Pe rez , VP of the CNS business
unit of Bi og e n .

The partnership provides Bi ogen with a dire ct
business channel to reach to p - p re s c ribing neuro l o-
gists and their pat i e nt s.The agre e m e nt offers Bi og e n
a set of serv i ce s, including the cre ation of a Pa rt n e r

Re s o u rce Ce nter on Ne u ro H u b
t h at provides physicians with new
s t u dy dat a ,d rug upd ate s, re s e a rc h
i n fo rm at i o n , online co nt i n u i n g
m e d i cal education co u r s e s,p at i e nt
e d u cation mate ri a l s, and more.

The agre e m e nt also prov i d e s
Bi ogen with broader ex po s u re fo r
its curre nt Inte rnet initiat i ve s,
including its MS Act i ve So u rce
We b s i te, which offers MS pat i e nt s
and their ca re partners suppo rt
and info rm at i o n .Th rough the deal
with Sa l u, MS pat i e nts can acce s s
MS Act i ve So u rce dire ctly fro m
their docto r’s We b s i te.

Bi og e n , Salu UNITE TO OFFER SERV I C E S to Ne u ro l ogists 

U RAC’s FIRST ACC R E D I T E D
H E A LTH W E B S I T E S

The nat i o n’s first health We b s i tes to attain inde-
pe n d e nt quality accre d i t ation have been announce d
by URAC ,a health accre d i t ation org a n i z at i o n .Th i rte e n
e-health We b s i tes have been accre d i ted by URAC ,
which measured the sites against ri g o rous standard s
for quality and acco u nt a b i l i ty. The newly accre d i te d
s i tes are some of the nation's largest and busiest
health We b s i te s, including We b M D, We l l Me d,
I nte l i He a l t h , the Health Insura n ce As s oc i ation of
Am e ri ca ,He a l t h w i s e, and He a l t hy ro a d s.

Ac co rding to Ga rry Ca rn e a l ,U RAC pre s i d e nt and
C E O, U RAC accre d i t ation provides consumers with
an impo rt a nt tool to identify health We b s i tes that
meet tough standards for quality.

“We are ve ry proud to be among the first to earn
the URAC seal,”s ays Don Ke m pe r, c h a i rman and CEO
of Healthwise Inc. “Th e re is no more authori t at i ve
m e a s u re of having earned the public’s tru s t.”

" Consumers have made it ve ry clear that they are
co n ce rned about pri va cy, s e c u ri ty, and finding We b-
s i te info rm ation they can tru s t,”s ays Ge o rge De Vri e s,
p re s i d e nt and CEO of Am e ri can Spe c i a l ty Health Inc.
and He a l t hy roads Inc. ,another accre d i ted site.“Me e t-
ing the ri g o rous re q u i re m e nts for quality, a c co u nt-
a b i l i ty, p ri va cy, and securi ty within URAC’s He a l t h
Web Si te Ac c re d i t ation standards is an effe ct i ve
manner to re s pond to co n s u m e r s’ n e e d s.”

U RAC also announced that another 15 We b s i te s
h ave begun the process of seeking accre d i t at i o n ,o r
h ave co m m i t ted to do so.“ By building on the effo rt s
of Inte rnet quality leaders, the URAC Ac c re d i t at i o n
Prog ram is undoubtedly the best and clearest way
for health We b s i tes to demonstrate their co m p l i a n ce
with ethical standard s,” s ays Dr. Michael Roze n ,p re s i-
d e nt of Hi-Ethics Inc. , a coalition of the most widely
used Inte rnet health sites and co nte nt prov i d e r s.

The URAC Health Web Si te Ac c re d i t ation Pro-
g ram St a n d a rds are based in part on a 14-po i nt set
of principles by Hi-Et h i c s, o f fe ring standards for co n-
sumer pro te ct i o n , including pri va cy, s e c u ri ty, q u a l i ty
of info rm at i o n , f a i rness of tra n s a ct i o n s, and pro fe s-
sional co n d u ct. U RAC standards are available at
w w w. we b s i te a c c re d i t at i o n . u ra c. o rg, and include 53
s pecific standards and detailed descriptions of what
We b s i tes must do to achieve accre d i t at i o n .

U RAC Ac c re d i ted Si te s :

• A . D. A . M . ,I n c. — www. a d a m . co m

• American Specialty Health Networks —
w w w. h e a l t hy ro a d s. com 

• Group Health Inc. — www. G H I . com 

• Hayes Inc. — www. h aye s o n h e a l t h . co m

• Health Insura n ce As s oc i ation of Am e ri ca —
w w w. h i a a . o rg

• Health Inte rn ational — www. h e a l t h - i nt l . co m

• He a l t h Help — www. h h n i . com 

• Healthwise Inc. — www. h e a l t h w i s e. o rg 

• I nte l i Health — www. i nte l i h e a l t h . co m

• Ve ritas Medicine – www. ve ri t a s m e d i c i n e. co m

• VHA Inc. — www. La u ru s He a l t h . co m

• WebMD — www. we b m d. co m

• We l l Med Inc. — www. we l l m e d. co m

Scott Clark 
says through 
i Q L e a r n i n g . c o m ,
p h a r m a c e u t i c a l
companies can
provide physicians
with up-to-date
information about
their products and
services anytime,
a n y w h e r e .

Jim Steeb
says Biogen and Salu
are a great fit.
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Di a be tes pat i e nts seeking a dynamic role in their own ca re ca n
n ow log on to Novo No rdisk Ph a rm a ce u t i cals Inc.’s inte ra ct i ve We b-
s i te, w w w. n ovo t ra c k - u s. co m , which offers both management too l s
and pe r s o n a l i zed educational mate rials to re i n fo rce the adv i ce of
their healthca re te a m s.

“We launched Novo Track in the Un i ted St ates in re s ponse to the
g rowing number of Am e ri cans suffe ring from diabe tes and at risk fo r
its assoc i ated co m p l i cat i o n s,” s ays Ma rtin Soe te r s, p re s i d e nt of Novo
No rd i s k .“Our goal is to help people understand the need to ca re f u l-
ly manage their diabe tes and to help them take co nt rol of this
po te ntially deva s t ating disease.”

Di a be tes has be come an epidemic in the U.S., with about 16 mil-
lion suffe re r s, 5 million of whom remain undiagnosed. Novo No rd i s k
m a rkets a number of diabe te s - re l ated prod u ct s, including Novo Log,
I n Du o, I n n ovo, Novo Pen 3, Novo Fi n e, and Pra n d i n .

Novo No rdisk deve l o ped Novo Track with Ge o f f rey Gate s, M . D. , a
s pecialist in diabe tes ca re at Mayo Clinic in Ja c k s o nv i l l e, Fl a . Dr. Gate s
was key to the cre ation of Novo Tra c k’s user-friendly educat i o n a l
m ate rials and inte ra ct i ve design.

“We use the te c h n o l ogy of the Inte rnet to give each person a
course in diabe tes ca re that is re l eva nt to his or her unique circ u m-
s t a n ces and at t i t u d e s,”Dr. Gates says.“ By answe ring the questions at
re g i s t rat i o n ,p at i e nts are designing their own individual courses to
help them get the best ca re for themselve s.”

Novo Track also offers pat i e nt management tools designed to
assist both pat i e nts and their healthca re te a m s.The tools include blood glucose targets as well as choleste ro l ,
we i g ht, and blood - p re s s u re monito ring aids. Guided by simple ico n s, p at i e nts can quickly view their diabe te s
s t atus to be t ter assess areas of co n ce rn . Using Novo Tra c k’s Personal Sco re ca rd fe at u re, p a rt i c i p a nts can ke e p
t rack of lab and blood glucose test re s u l t s, p hys i cal ex a m i n ation findings, and doctor appo i nt m e nt s.

Novo No rdisk launches inte ra ct i ve 
DIABETES MANAGEMENT WEBSITE 

Martin Soeters
says the goal 
of the interactive
Website is to 
help people 
take control of 
their diabetes.

ANTHEM PRESCRIPTION MANAG E-

MENT LLC, Ma s o n , Oh i o, is a nat i o n a l

p h a rm a cy benefits manager serving mul-

tiple health plans and employer gro u p s

a c ross the U.S. For more info rm at i o n ,v i s i t

a nt h e m p re s c ri p t i o n . co m .

BIOGEN INC., Ca m b ri d g e, Ma s s. , is a

b i o te c h n o l ogy co m p a ny. For more info r-

m at i o n , visit biog e n . co m .

THE HEALTH IMPROVEMENT INSTITUTE,

Be t h e s d a , Md. , is a non-profit org a n i z at i o n

t h at pro m o tes exce l l e n ce in info rm i n g

consumer life s tyle choices and healthca re

d e c i s i o n s. For more info rm at i o n ,v i s i t

h i i . o rg.

I N N OV E X, Re s e a rch Triangle Pa rk ,N . C . , a

unit of Qu i nt i l e s, p rovides co m m e rc i a l

solutions and offers sales and marke t i n g

s e rv i ces designed to acce l e rate the suc-

cess of pharm a ce u t i ca l ,b i o te c h ,and medi-

cal dev i ce prod u ct s. For more info rm at i o n ,

visit innovex . co m .

M E D I CAL ECONOMICS CO., Mo nt va l e, N . J . , a

m e d i cal publishing co m p a ny, p u b l i s h e s

Patient Ca re for the Nurse Pra ct i t i o n e r.

For more info rm at i o n ,v i s i t

p at i e ntca re n p. co m .

N EWTON INTERACTIVE INC., Pe n n i n g to n ,

N . J . ,p rovides te c h n o l ogy-based serv i ces that

f a c i l i t ate kn owledge shari n g, i n fo rm at i o n

exc h a n g e, and education within the

h e a l t h ca re industry. For more info rm at i o n ,

visit new to n i nte ra ct i ve. co m .

N OVO NORDISK PHARMAC E U T I CALS INC.,

Pri n ce to n ,N . J . , is a healthca re co m p a ny and

a leader in diabe tes ca re. For more

i n fo rm at i o n , visit novo n o rd i s k - u s. co m .

S A LU INC., Gra n i te Bay, Ca l i f. ,p rovides a

range of spe c i a l ty - s pecific prod u cts and

s e rv i ces to phys i c i a n - s pecialists to help 

its members deliver quality ca re, o pe rate

their pra ct i ces more efficient l y, and 

i n c rease reve n u e. For more info rm at i o n ,

visit salu. com or call 888-288-SALU .

Follow up

And the winners are ...
The Health Improve m e nt Institute has

a n n o u n ced the winners of the 2001 Ae s-
culapius Awa rds for exce l l e n ce in health-
re l ated We b s i te s.

Gi rl Power! We b s i te, d eve l o ped and
m a i ntained by Social and Health Se rv i ce s,
Roc k v i l l e, Md. , for the Ce nter for Su b s t a n ce
Abuse Preve ntion re ce i ved the top honor
for its We b s i te, w w w. g i rl powe r. g ov. Th i s
We b s i te was deve l o ped as part of the Gi rl
Power! Campaign in an effo rt to suppo rt
young girls in making po s i t i ve choices fo r
t h e m s e l ve s, such as re s i s t a n ce to the use
of alco h o l , to b a c co, or dru g s.

“We hope that the awa rds will enco u r-
age exce l l e n ce in co m m u n i cating health
i n fo rm ation to the public, and that co n-
sumers will find them a useful guide,”s ays
Dr. Peter Goldschmidt, president and
founder of the Health Improve m e nt Insti-
t u te. “We urge Wo rld Wide Web sites to
e nter the co m petition each year to show
the public that they co ntinue to meet
s t a n d a rds of exce l l e n ce.”

A panel of judges, re p re s e nting the
healthcare, television and, multimedia
f i e l d s, eva l u ated ent ri e s.The annual awa rd,
in its 10th ye a r, is named for the Greek god
of healing, Ae s c u l a p i u s.

Winners of the Awa rd of Exce l l e n ce fo r
h e a l t h - re l ated We b s i tes included:

• Of f i ce on Wo m e n’s He a l t h , HHS —
w w w. 4 wo m a n . g ov 

• S A M H S A’s National Cl e a ri n g h o u s e
for Al cohol & Drug Info rm at i o n
( P R EVLINE) — w w w. h e a l t h . o rg

• HHS Of f i ce of Disease Preve nt i o n
and Health Promotion —
w w w. h e a l t h f i n d e r. g ov

• Un i ted Ne two rk for Organ Sh a ri n g
— w w w. u n o s. o rg

• National Council of La Raza —
w w w. n l d i . o rg

• Ce nter for Su b s t a n ce Abuse Preve n-
t i o n’s Fo r Real — w w w. fo rre a l . o rg

Readers can find Aesculapius Awa rd
winners on the Institute’s We b s i te —
w w w. h i i . o rg — and link to awa rd - w i n n i n g
s i te s.

The Institute is accepting ent ries fo r
the 2002 Aesculapius Awa rd s. For more
i n fo rm ation or to obtain an ent ry fo rm ,
please co nt a ct : Health Improve m e nt Insti-
t u te, 5272 Ri ver Rd. , Su i te 650, Be t h e s d a ,
Md. 2 0 8 1 6 ; p h o n e : 3 0 1 - 6 5 2 - 1 8 1 8 ; e - m a i l :
h i i @ m c m a n . co m .

I N D U S T RY SNAPSHOT


