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c re at i vely and effe ct i ve l y. A gre at example of this

is Lipids Online, an online ca rd i ovascular re s o u rce

for clinicians, re s e a rc h e r s, and educato r s. L i p i d s

Online gives visitors instant access to re l i a b l e,

cutting-edge info rm ation and educational too l s

for effe ct i vely managing and preve nting 

ca rd i ovascular disease.

The site is packed with cre at i ve ways to 

e f fe ct i vely educate an audience. Its design is sharp,

c l e a n , and easy to nav i g ate.The Slide Libra ry too l

p rovides access to curre nt slides,t a l king po i nt s,a n d

re fe re n ces that are linked to Pu b Me d.Each pre s e n-

t ation can be individually viewed or can be

s e a rched by keywo rd to build a 

c u s to m i zed pre s e nt ation that can then be dow n-

loaded dire ct l y

i nto Powe r Po i nt.

In the Vi rt u a l

Meetings sec-

t i o n ,v i s i tors ca n

v i ew CME act i v i-

ties that include

p re s e nt at i o n s

f rom major pro-

fessional meet-

ings through a

c l e a n ,s i m p l e

po rtal that offe r s

s t reaming video

and audio of the

p re s e nt at i o n s.

Th ey can sto p,

s t a rt, and pause when needed, and by using a dro p -

d own menu, jump to anyw h e re in the pre s e nt at i o n .

In our industry, c re at i v i ty is not always defined

by a hip ad or slick ca m p a i g n .We as marke ters are

co n s t a ntly loo king for new ways to co m m u n i cate

reativity is where one finds it, as this month’s selections cer-
tainly prove. Industry experts have identified two We b s i t e s
and a direct-to-consumer spot as excellent examples of how the
c reative process of design and message development can be
used to inform and motivate healthcare professionals and
patients. 

The Ortho Website uses interactive tools to engage
viewers, while providing a wealth of information. Similar-
l y, Merc k ’s Lipids Online re s o u rce creatively provides visi-

tors with instant access to reliable, cutting-edge information and educa-
tional tools for effectively managing and preventing cardiovascular disease.
P h a rm a c i a ’s “motivational” TV spot for its smoking-cessation pro d u c t
N i c o t rol, uses humor and a punchy approach to communicate its hard - h i t-
ting message.

For Art ’s Sak e

We b s i tes such as Lipids Online prove that 

c re at i v i ty can be found in subtle place s.

Pre s e nting info rm ation through clean, f u n ct i o n a l

design can influence target audiences just as

e f fe ct i ve l y.

Ac co rding to Jim We l s h ,c re a t i ve dire ctor at Cl i n i ca l

Co n n ex i o n ,a full-

s e rv i ce education and

co m m u n i cations 

a g e n cy in Law re n cev i l l e,

N . J . ,Lipids Online is a

g reat example of

c re a t i ve and effe ct i ve 

co m m u n i ca t i o n .

C
Bra n d : Lipids Online. Ed u cat i o n a l

re s o u rces in at h e ro s c l e rosis fo r

e d u cato r s, c l i n i c i a n s, and re s e a rc h e r s.

Cl i e nt : Funded by unre s t ri cte d

e d u cational gra nts from Me rck U.S.

Human He a l t h .

De b u te d : Ma rch 2000

De s i g n , Deve l o p m e nt, Co nte nt Ma n a g e-

m e nt, and Hosting Se rv i ce s : The Ce nte r

for Co l l a bo rat i ve and Inte ra ct i ve

Te c h n o l ogies at Baylor College of

Me d i c i n e, Ho u s to n ,Tex a s

Pro j e ct Te a m : Michael Fo rd i s, M . D. ,

Di re cto r, CC I T,As s oc i ate Dean and

Di re ctor of Co ntinuing Me d i ca l

Ed u cat i o n , Bay l o r; To ny Ad a m s, Me d i a

Designer and Prog ra m m e r; Do u g

Al ex a n d e r, Lead Designer and

I n fo rm ation Arc h i te ct ; Maya Bl a nto n ,

Web Deve l o per and De s i g n e r; Ja n a

Good e,We b s i te De s i g n e r; Ju l i e

Mc Ke l l a r, Manager of Prod u ct

Deve l o p m e nt

Ed i to rial Di re cto r: Ch ristie M.

Ba l l a nty n e, M . D. , Pro fessor of

Me d i c i n e, Ca rd i o l ogy Se ct i o n , Bay l o r

College of Me d i c i n e, Ho u s to n ,

Tex a s Me d i c i n e, Ho u s to n ,Tex a s

l i p i d s o n l i n e. o rg

Jim We l s h

C reativity can be found

in subtle places



C R E AT I V E re v i e w

Co m p l e m e nting its co m pelling design with

s m a rt inte ra ct i ve too l s, O rt h o Wo m e n s He a l t h . co m

is dedicated to

helping wo m e n

m a ke be t te r

health decisions

— and it shows.

Eve ry t h i n g

women might

need or find help-

ful on the site is

c l e a rly visible

u p f ro nt.The use

of bold images

and text on the

home page

s e rves to immediately draw the visitor in by quickl y

giving her something to identify with. Al s o, I like

h ow the site uses a palette that is subdued enough

to re f l e ct the seriousness of its focus on impo rt a nt

issues such as birth co nt rol — and ye t, i s n’t bo ri n g

to the po i nt of alienating or “t u rning off”v i s i to r s. Al l

of this wo rks well to help engage and visually

guide the users along a co m p l e te ex pe ri e n ce that

includes useful fe at u res and links. Ove ra l l , the site

Bra n d : N i co t ro l

Cl i e nt : Ph a rm a c i a

De b u te d : Octo ber 2002

Ag e n cy: BBDO New Yo rk

Art Di re cto r / Cre at i ve Di re cto r: Ed Ma s l ow 

Co pyw ri te r / Cre at i ve Di re cto r: Ma rk 

Ez rat ty 

N i co t ro l

comes across as clean, h i p, and smart by using the

ri g ht co m b i n ation of design and co nte nt to appe a l

to its target audience — and its target audience s’

i nte l l i g e n ce.

Ka ren Ku l l e r, head of marketing for So ft Wa tch Inc. ,

New Yo r k ,s ays the We b s i te for Ort h o - M c Ne i l

Ph a r m a ce u t i ca l’s wo m e n’s brands can help wo m e n

m a ke be t ter health decisions.

Ka ren Ku l l e r

Th e re are not many times when you can dress a

guy up as a giant cigare t te and throw him aro u n d

a room for a pharm a ce u t i-

cal co m m e rc i a l . BBDO and

Ph a rmacia re a l i zed that this

was one of those times. Th i s

is a gre at campaign where

s m o ke r s, with the help of

N i co t ro l ,b attle their

c ravings for a cigare t te.

With fight scenes ri g ht

out of a Ja c kie Chan mov i e,

s m o kers fight their bad

habits throughout their

a p a rt m e nt s.With eve ry

punch and drop kick the

g i a nt cigare t te re ce i ve s,v i ew-

ers are reminded that quit-

ting wo n’t be easy but it ca n

be succe s s f u l .Anyone think-

ing of giving up smoking will

find motivation and suppo rt

in these spo t s.We are we l l

awa re of all the te rri b l e

things cigare t tes can do to

u s ; these spots cleve rly show

the te rrible things pe o p l e

can do to cigare t tes and the hold that they

h ave on our live s.

S cott Schindler,VP and assoc i a te cre a t i ve

d i re ctor at Deutsch Inc. , New Yo r k , a 

f u l l - s e rv i ce inte g ra ted marketing and

co m m u n i cations co m p a n y, be l i eves that

B B D O’s Nico t rol spots provide motiva t i o n

and suppo rt for people quitting smoki n g.

S cott Schindler

Bra n d : O rtho Wo m e n’s Health Brands 

( p ri m a rily Tri cyclen and Ev ra )

Cl i e nt : O rt h o - Mc Neil Ph a rm a ce u t i ca l

De b u te d : Fe b ru a ry 2002

Ag e n cy:St rategic Do m a i n

Cre at i ve Di re ctor Ba rt Sl o m kows ki 

Senior Art Di re cto r: Liz Mu rp hy

o rt h owo m e n s h e a l t h . co m

Battle their cravings

Clean, hip, and smart .


