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ca Inc. (TPNA) as VP of medical and scientif-
ic affairs. In this position, Dr. Khan is re s p o n-
sible for leading all aspects of Lincolnshire ,
Ill.-based TPNA’s medical and scientific
a ffairs for Actos and future products developed
and marketed by the company.

TPNA’s medical and scientific affairs
department comprises several functions,
including medical affairs, medical serv i c e s ,
education and scientific affairs, clinical and
scientific publications, and TPNA’s re g i o n a l
scientific managers.

D r. Khan comes to TPNA from the Mayo
Clinic in Rochester, Minn., where he most
recently served as consultant physician in
endocrinology and director of the diabetes,
endocrine, and nutrition clinical trials unit in
M a y o ’s division of endocrinology. He earn e d
his medical degree from the University of Liv-
erpool Medical School, U.K., and completed a
fellowship in clinical endocrinology in the
D e p a rtment of Medicine, University of Min-
nesota, Minneapolis.

D r. Khan also has served on numero u s
state and national committees of the Ameri-
can Diabetes Association, the Minneapolis
Medical Research Foundation, and the
National Institutes of Health. Additionally,
he held several visiting professorships, has
published extensively, and presented at many
medical meetings.

Dr. Cat h e rine D.
S T RADER 

S c h e ri n g - Plough Re s e a rch Institute
Names Exe c u t i ve V P, Di s cove ry
Re s e a rc h

Schering-Plough Corp. has named Cather-
ine D. Strader, Ph.D., executive VP of discov-
e ry re s e a rch at Schering-Plough Research Insti-

tute (SPRI). Based in Kenilworth, N.J., SPRI
is the pharmaceutical re s e a rch and develop-
ment arm of Schering-Plough Corp., a
re s e a rch-based company engaged in the discov-
e ry, development, manufacturing, and market-
ing of pharmaceutical products worldwide. 

D r. Strader, 48, is responsible for dire c t i n g
the activities of the discovery re s e a rch org a n i-
zation, which includes biological re s e a rc h ,
chemical re s e a rch, and technology acquisition
and external collaboration.

D r. Strader joined
SPRI in 1995 as VP of

biological re s e a rc h ,
c a rd i o v a s c u l a r, and
central nervous sys-
tem. Most re c e n t l y

she was senior VP of dis-
c o v e ry biological re s e a rc h .

B e f o re joining SPRI,
Dr. Strader held positions of increasing
responsibility at Merck & Co., including exec-
utive director of molecular pharmacology and
b i o c h e m i s t ry.

D r. Strader holds a Ph.D. in chemistry
f rom the California Institute of Te c h n o l o g y
and a B.S. in chemistry from the University of
Vi rginia. 

Bi o tech P O O L

Dr. Ro be rt A.
B E A R D S L EY
Ke reos Se l e cts Pre s i d e nt and CEO 

K e reos Inc., a St. Louis-
based biotechnology com-
pany developing targ e t e d
therapeutics and molecular
imaging agents, has
named Robert A. Beard s-
l e y, Ph.D., president and
CEO. Dr. Beardsley also
joins the board .

D r. Beardsley was a co-founder and is a
managing member of Simile Investors LLC, a
private equity partnership focused on biotech-
nology investments, and serves on the board of
d i rectors of BioSeek Inc.

B e f o re joining Kereos, Dr. Beardsley was
acting CEO of MetaPhore Pharmaceuticals, a
p h a rmaceutical re s e a rch and development
c o m p a n y. He also has held a number of posi-
tions in biotechnology and life-sciences re l a t-
ed companies, including bioStrategies Gro u p
Inc., Vector Securities International, and
Enzyme Organics Inc. He holds a Ph.D. in
biochemical engineering and a BSChE fro m

TALENT POOL
EXECUTIVE APPOINTMENTS 
AND PROMOTIONS IN THE
H E A LTHCARE INDUSTRY

Ph a rma P O O L

John I. CO O P E R
Fo rmer Gl a xo Sm i t h Kline VP 
Brings Global Ma n u f a ct u ring and
O pe rational Ma n a g e m e nt
Ex pe rtise to ICN

ICN Pharmaceuticals Inc. has appointed
John I. Cooper as executive VP of global man-
ufacturing and supply. ICN, Costa Mesa,
Calif., is a re s e a rch-based global pharm a c e u t i-
cal company that manufactures, markets, and
distributes prescription and nonpre s c r i p t i o n
p h a rmaceuticals. 

M r. Cooper is responsible for managing all
manufacturing operations for the company,
including supply and logistics operations,
quality assurance, global pro c u rement, re f o r-
mulation operations, and all other areas re l a t-
ing to manufacturing and supply of ICN
p roducts worldwide.

M r. Cooper most recently was VP of glob-
al operational excellence for GlaxoSmithKline.

M r. Cooper received a B.S. degree in chem-
ical engineering from the University of Ken-
tucky and a master of science in business
administration from Indiana University at
South Bend. He also is a graduate of the senior
executive development program from Notre
Dame University.

Dr. Me h m ood K H A N
Ta keda Ph a rm a ce u t i cals No rt h
Am e ri ca Ap po i nts V P, Me d i cal and
S c i e ntific Af f a i r s

Mehmood Khan, M.D., F.A.C.E., has
joined Takeda Pharmaceuticals North Ameri-



7 5P h a r m a V O I C E M a r c h  2 0 0 3

TA L E N T p o o l

the University of Iowa, along with a MBA
f rom the University of Chicago.

Dr. Carson R.LO O M I S
Te rry E. W I L LARD 
No rak Bi o s c i e n ces An n o u n ce s
Exe c u t i ve Pro m o t i o n s

Norak Biosciences Inc.
has announced two pro-
motions within its execu-
tive ranks. Carson R.
Loomis, Ph.D., has been
p romoted to senior VP of
research and Terry E.
Wi l l a rd has been pro m o t-
ed to executive VP of the
company. Norak Bio-
sciences, Morrisville,
N.C., is a private biotech-
nology company that uses
its pro p r i e t a ry Tr a n s f l u o r
technology in the discov-
e ry and development of
d rugs that regulate G pro-
tein-coupled re c e p t o r s .

D r. Loomis is credited with developing
N o r a k ’s platform Transfluor technology fro m
a bench-top academic assay to an automated
and validated drug-discovery technology.
Transfluor is recognized as the state-of-the-art
cell-based assay for G coupled-protein re c e p t o r
(GPCR) drug discovery. Dr. Loomis was for-
merly VP of re s e a rch, is a founding scientist,
and has been a director of Norak since its
inception. Pre v i o u s l y, he was a co-founder and
held executive positions at both Sphinx Phar-
maceuticals and Xanthon Inc.

M r. Wi l l a rd joined Norak in January 2001
as VP of corporate and business development
and is credited with developing and executing
N o r a k ’s commercial strategy for Tr a n s f l u o r.
B e f o re joining Norak, Mr. Wi l l a rd held execu-
tive positions at King Pharmaceuticals, Medco
R e s e a rch, and Sonus Pharm a c e u t i c a l s .

Drug De l i ve ry P O O L

Jade R.B ROW N
Na s tech Hires Senior Di re cto r,
Ma rketing and Bu s i n e s s
Deve l o p m e nt

Nastech Pharmaceutical Co. Inc. has
appointed Jade R. Brown as senior director of
marketing and business development.

H a rv a rd Graduate School of Business Admin-
istration and his B.S. from Bradley University.

Dev i ce P O O L

Dr. Ch a rles CA R I G N A N
Bo s ton Scientific Ap po i nts Me d i ca l
Di re ctor and V P, Cl i n i cal Af f a i r s,
En d o s u rg e ry

Charles Carignan, M.D., has been appoint-
ed to the newly created position of medical
d i rector and VP of clinical affairs for Boston
Scientific Corp.’s endosurg e ry group. Boston
Scientific, Natick, Mass., is a worldwide
d e v e l o p e r, manufacture r, and marketer of
medical devices.

D r. Carignan is responsible for the planning,
development, and implementation of the endo-
s u rg e ry gro u p ’s worldwide practices, policies,
and processes for medical and clinical aff a i r s .
His principal focus is improving endosurg e ry ’s
clinical-trial strategy to increase the speed of
new product development and assessments of
new medical-device technology. He also is
developing the company’s product submission
s t r a t e g i e s .

P re v i o u s l y, Dr. Carignan was VP of clinical
re s e a rch and medical affairs at Conceptus. 

D r. Carignan earned his bachelor’s degre e
f rom Yale University. He received his medical
d e g ree from the College of Physicians and Sur-
geons of Columbia University and trained in
general surg e ry at Columbia-Presbyterian Med-
ical Center. 

Spe c i a l ty P O O L

La rry C. H E ATO N I I
Cu ron Me d i cal Names Pre s i d e nt
and CEO

L a rry C. Heaton II has
joined Curon Medical
Inc., Sunnyvale, Calif., as
p resident, CEO, and a
member of the board .
C u ron Medical develops,
m a n u f a c t u res, and mar-
kets innovative pro p r i-
e t a ry products for the

t reatment of gastrointestinal disorders. 
M r. Heaton is a 20-year veteran of the

Nastech, Bothell, Wash., is a leader in nasal
d ru g - d e l i v e ry technology. Mr. Brown brings
13 years of pharmaceutical marketing and
business development experience at Eli Lilly &
Co. to Nastech. 

In this newly created position, Mr. Bro w n ’s
responsibilities include defining marketing
s t r a t e g y, setting goals, and directing opera-
tional activities for Nastech’s dru g - d e l i v e ry
and pharmaceutical product pipeline. In addi-
tion, he plays an integral role in identifying,
qualifying, contacting, and negotiating new
business opportunities with pharm a c e u t i c a l
c o m p a n i e s .

B e f o re joining Nastech, Mr. Brown held
various senior marketing and business devel-
opment positions at Eli Lilly. Most re c e n t l y, he
s e rved as brand director of women’s health,
w h e re he was responsible for all pre m a r k e t
activities to ensure the successful launch for
Duloxetine, a new stress urinary incontinence
compound, including a worldwide collabora-
tion with Boehringer Ingelheim.

M r. Brown was the recipient of numero u s
a w a rds at Eli Lilly, including the Pre s i d e n t ’s
Aw a rd for business development contribu-
tions, the highest internal award at Eli Lilly,
and the “Best Marketing Plan” in 2001 and
2002. He received a B.S in business from Indi-
ana University in 1990 and a MBA from Har-
v a rd in 1996.

Genomics P O O L

Gre g o ry D. P H E L P S
Ardais names CEO

G re g o ry D. Phelps has been appointed
C E O of Ardais Corp., Lexington, Mass., a clin-
ical genomics company that provides pro d u c t s
and services for drug discovery. Mr. Phelps has
m o re than 25 years of biotechnology and
h e a l t h c a re industry experience, with a track
re c o rd for commercializing therapeutic pro d-
ucts and innovative technologies, as well as
building successful businesses. 

M r. Phelps most recently served as vice
c h a i rman of Dyax Corp., where he was re s p o n-
sible for corporate development activities. He
remains a director of Dyax. His industry expe-
rience includes a senior managerial role at
Baxter Travenol Laboratories and executive
positions at Dyax Corp. and Genzyme Corp.
Among his responsibilities as executive VP at
Genzyme, Mr. Phelps provided leadership for
the worldwide market launch of Ceredase and
its recombinant form, Cerezyme, for the tre a t-
ment of Gaucher disease.

M r. Phelps received his MBA from the
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She comes from McKesson Corp. where she was
VP of legal serv i c e s .

David Merkel has been promoted to senior
VP of operations and information services. He
has been with the company for eight years and
has been a driving force in the rapid build up
of the IT center of the company. 

Jodi A N D R EWS
Th e resa B RU N
Cl a i re A. K L E P N E R
Lane L E N A R D
Linda LYO N S
Kathleen M A J O R
Kenneth PA P RO C KA S
Kat h ryn Ha m i l ton 

P U CC I
Kathleen R I E D E L L
Ma rtha S H O U P
Thomson Physicians Wo rl d
An n o u n ces Staff Ad d i t i o n s

Thomson Physicians World has announced
s t a ff additions to the company’s headquarters in
Secaucus, N.J., and its new Chicago location.

T h e resa Brun, director of Lilly Client Ser-
vices, joins Thomson Physicians World fol-
lowing a five-year tenure as president of the
National Multiple Sclerosis Society, Indiana
State Chapter. Her office is located within the
Lilly Corporate Center in Indianapolis, where
she has direct liaison responsibility for the
Lilly Lecture Bure a u .

Linda Lyons, program director, joins
Thomson Physicians World from Discovery
I n t e rnational, where she was a project manag-
e r. Ms. Lyons is based at Thomson Physicians
Wo r l d ’s new Chicago off i c e .

Kathleen Riedell, program director at
Thomson Physicians World formerly was pro-
gram director of publications at Ingenix. Ms.
Riedell is based in the Chicago off i c e .

Kenneth Paprockas, program manager,
joins Thomson Physicians World from Dis-
c o v e ry International, where he was medical
education program manager. Mr. Paprockas is
based in Chicago.

T h e re also have been several appointments
at Thomson GeoMed Global Communica-
tions, a division of PW.

C l a i re A. Klepner, VP of client serv i c e s ,
brings nearly 30 years of pharmaceutical expe-
rience, having held positions in medical educa-

and proteomics to develop therapeutics and
diagnostics for diseases with substantial
unmet clinical need.

M r. Glass is a manager, strategist, and scien-
tist with more than 20 years of experience in the
life-science industry. The primary emphasis of
his career has been on business and corporate
development, building and directing biomedi-
cal re s e a rch, and drug-development pro g r a m s .
His particular expertise is in developing inter-
d i s c i p l i n a ry programs that integrate laboratory
and clinical R&D with corporate development
strategies. 

M r. Glass served as executive VP for corpo-
rate development and scientific affairs for
Vi rco Lab Inc., the U.S. subsidiary of Vi rc o
G roup. Before that, he spent nearly 20 years at
SRA Life Science Inc., which was acquired by
Vi rco in late 2000. 

Se rv i ce P O O L

Glenn A L E XA N D E R
Linda E.H ATT
David M E R K E L
J . Kn i p per & Co. Buyback Leads to
Senior Ma n a g e m e nt Ch a n g e s

Key senior manage-
ment additions and pro-
motions have been made
at J. Knipper & Co. The
Lakewood, N.J.-based
c o m p a n y, which pro v i d e s
a broad array of healthcare
marketing support ser-
vices, was re a c q u i red fro m
McKesson Corp. in Octo-
ber 2002 by Jim Knipper,
who remains president
and CEO.

With this movement
back to private ownership,
Glenn Alexander has been
h i red as senior VP of
finance. Mr. Alexander is
responsible for the finan-
cial management of the
c o m p a n y, with a focus on
strategies and stru c t u res to
s u p p o rt the growth of the
c o m p a n y. 

In addition, the compa-
ny has hired Linda E. Hatt,
Esq., as senior VP and gen-

eral counsel. Ms. Hatt’s responsibilities focus on
the legal, re g u l a t o ry, and HR areas of the firm .

h e a l t h c a re and medical-device industry. Most
re c e n t l y, Mr. Heaton served as pre s i d e n t ,
CEO, and a director of Response Genetics
Inc., an applied genomics start-up firm pro-
viding contract re s e a rch and clinical-trial gene
e x p ression services to the pharm a c e u t i c a l
i n d u s t ry.

Dr. H . Joseph R E I S E R
Locus Di s cove ry Se l e cts Pre s i d e nt
and CEO

Locus Discovery Inc. has
appointed H. Joseph Reis-
e r, Ph.D., president and
CEO and as a board mem-
b e r. Locus, Blue Bell, Pa., is
a privately held pharm a-
ceutical company focused
on developing novel, small-
molecule therapeutics.

D r. Reiser has more than 22 years experi-
ence in the pharmaceutical and biotechnology
industries. Dr. Reiser most recently was pre s i-
dent and CEO of Cytogen Corp. and will con-
tinue to serve on its board of directors. During
his nearly five-year tenure at Cytogen, Dr.
Reiser successfully positioned the company as
a product-driven, oncology-focused org a n i z a-
tion with a promising pipeline for the tre a t-
ment of prostate and other cancers. Dr. Reiser
gained pharmaceutical industry experience at
Berlex Laboratories, where he held positions of
i n c reasing responsibility in re s e a rch and devel-
opment, business development, and market-
ing and sales, culminating in his appointment
to corporate VP and general manager of phar-
maceuticals and member of the board. Dr.
Reiser was the recent chairman of the Biotech-
nology Council of New Jersey.

Em e rging P O O L

Law re n ce I. G LA S S
Pa n a cea Ph a rm a ce u t i cals Ap po i nt s
Chief St rate gy Of f i ce r

Panacea Pharmaceuticals Inc. has appoint-
ed Lawrence I. Glass to the position of chief
strategy off i c e r. In this new position, Mr.
Glass is responsible for the development of
strategic plans that address and integrate all
major segments of the company, including
p roduct development, operational, legal, and
financial activities. Panacea, Gaithersburg ,
Md., is an emerging biopharmaceutical com-
pany focused on using functional genomics
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tion and advertising, and preclinical and clinical
re s e a rch. As VP of client services for GeoMed,
Ms. Klepner supervises internal account teams,
develops and maintains client relationships, and
oversees new business development.

M a rtha Shoup, program dire c t o r, form e r l y
was a senior account manager at Compre h e n-
sive Medical Communications.

Jodi Andrews, program manager, pre v i o u s-
ly was an account manager at Discovery East
( f o rmerly Ventiv Health Communications).

K a t h ryn Hamilton Pucci, executive editor,
joins GeoMed from Regan Campbell Wa rd ,
w h e re she was editorial dire c t o r.

Lane Lenard, senior medical writer, form e r-
ly was a freelance writer based in Millstone
Township, N.J.

Kathleen Major, senior managing editor,
p reviously was a managing editor of A c c o u n t i n g
To d a y, which is published by the Accountants
Media Group of The Thomson Corp.

Ch a rles H. B E A R D S L EY
Senior V P, Ma rketing and Sa l e s,
Position Filled at OmniComm 

OmniComm Systems Inc., a developer of
Web-based technology that streamlines clini-
cal-trial data gathering and validation pro c e s s-
es, has appointed Charles H. “Rusty” Beard s l e y
to the position of senior VP of marketing and
sales. He oversees the Fort Lauderdale, Fla.-
based company’s strategy development and
c o o rdination of the global marketing and sales
e ff o rts, provides strategic direction for Omni-
C o m m ’s products and services, and directs all
marketing and sales functions for OmniComm,
including account management.

M r. Beardsley brings to OmniComm a suc-
cessful track re c o rd as a top executive in the
p h a rmaceutical and information technology
industries. Before joining OmniComm, he
s e rved as VP of U.S. marketing and sales at
Rhone-Poulenc Rorer and later as pre s i d e n t
and general manager of RPR Canada. While
at RPR (U.S.), he participated in two merg e r s
and successfully led his sales and marketing
teams through challenging periods of gro w t h .

Ch a rles C H A N G
Rochelle E L L I S
Dr. John RO OT E N B E RG
Business and Cl i e nt Se rv i ces 
Ex pe rt Joins Fro nt Line St rate g i c
Co n s u l t i n g

F ront Line Strategic Consulting Inc., a
leader in strategic consulting and market anal-
ysis for the life-science industry, has added

s t a ff to its consulting and market re p o rt s
g roups. 

J o h n R o o t e n b e rg ,
M.D., joins San Mateo,
Calif.-based Front Line as
managing consultant.
P re v i o u s l y, Dr. Rooten-
b e rg provided manage-
ment consulting and
client services for more
than 14 years in health-
c a re, information technology, and financial
s e rvices. Most re c e n t l y, he was co-founder and
chief strategy officer for Freesamples.com, a
marketing and re s e a rch company that devel-
ops methods for sampling consumer pro d u c t s ,
as well as pharmaceuticals in conjunction with
p roviders, pharmacies, and drug makers. Dr.
R o o t e n b e rg received his B.S. in biochemistry
and cell biology from the University of Cali-
f o rnia, San Diego, and was a Ph.D. candidate
at Stanford University School of Medicine; he
received his medical doctorate from Tu l a n e
University School of Medicine.

Other new additions
include Charles Chang, to
the position of analyst for
strategic market re p o rt s .
M r. Chang received his
bachelor of arts in eco-
nomics and molecular and
cell biology/neuro b i o l o g y
f rom the University of
C a l i f o rnia at Berkeley.
Rochelle Ellis also joins as
an analyst for strategic
market re p o rts. Ms. Ellis
received her bachelor of
a rts degree in psychology
with coursework in biolo-
gy from Stanford Univer-
sity at Stanford, Calif.

Dr. Pat ricia A.
C L EV E LA N D

Cova l e nt Group Ap po i nts VP of
Global Re g u l ato ry Af f a i r s

Covalent Group Inc. has appointed Patricia
A. Cleveland, Ph.D., to the position of VP of
global re g u l a t o ry affairs. Covalent, Wayne, Pa.,
is a comprehensive re s e a rch management and
d rug-development organization support i n g
the pharmaceutical, biotechnology, and medi-
cal-device industries. Dr. Cleveland oversees
the re g u l a t o ry affairs, medical writing, and
p h a rmacovigilence functions at the company. 

D r. Cleveland joins Covalent Group fro m
Celltech R&D PA LLC where, most re c e n t l y,
she was VP of re g u l a t o ry affairs. From 1988 to
1998, Dr. Cleveland held a series of incre a s-
ingly responsible assignments within the re g-
u l a t o ry affairs units at GlaxoSmithKline,

including leading the submission of the NDA
for Tagamet-CR. 

D r. Cleveland has extensive experience in
working with the U.S. Food and Drug Admin-
i s t r a t i o n ’s Centers for Drug Evaluation and
Review and Biologics Evaluation and Review
re g a rding approvals for re g u l a t o ry submissions
covering investigational new drugs, biologic
license applications, and new drug applica-
tions. She has supervised numerous FDA meet-
ings as well as organized and supervised 20
submissions covering NDAs, BLAs, and INDs
in numerous therapeutic areas. 

Paul S. CO G G I N
Leader Chosen for Co n s u l t i n g
O pe rations at Compass St rate g i c
Co n s u l t i n g

C o m p a s s S t r a t e g i c
C o n s u l t i n g I n c . , a
p rovider of commerc i a l
re s e a rch and management
strategies for life-science
o rg a n i z a t i o n s , h a s
appointed Paul S. Coggin
as VP and managing
p a rtner and a member of
the executive committee. In this new posi-
tion, Mr. Coggin is responsible for leading the
New Haven, Conn.-based company’s business
analysis re s e a rch team, overseeing pro j e c t
management and delivery, and developing
and marketing new pro d u c t s .

M r. Coggin holds a B.S. from Wo rc e s t e r
Polytechnic Institute, a M.S. from the Uni-
versity of California Davis, and a MBA fro m
the Yale School of Management. 

In addition, he holds a position as an
adjunct professor at the University of Bridge-
p o rt and is an elected commissioner in East
N o rwalk, Conn.

Dr. Ralph D’ AG O S T I N O
Dr. Joseph M A S S A RO
Ha rva rd Cl i n i cal Re s e a rch Institute
Se l e cts Two Exe c u t i ves for Dat a
Ma n a g e m e nt and Bi o s t at i s t i c s

H a rv a rd Clinical Research Institute
(HCRI), an applied clinical science center that
p rovides integrative re s o u rces to support clini-
cal trials and other clinical re s e a rch, has
appointed Ralph D’Agostino, Ph.D., as execu-
tive director of data management and biostatis-
tics, and Joseph Massaro, Ph.D., as managing
d i rector of data management and biostatistics.
HCRI, Boston, is a nonprofit joint venture of
H a rv a rd Medical School and the Care G ro u p
and Partners Healthcare organizations, that
works with industry sponsors to advance
patient care through clinical re s e a rc h .
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Lisa FELL 
V P, O pe rat i o n s, Joins Me d i c i Gro u p

Lisa Fell has been
appointed VP of pro g r a m
operations at M e d i c i-
G roup, a patient-d i re c t e d
communications compa-
ny specializing in
patient-centric re c ru i t-
ment and retention pro-
grams for clinical trials.

Ms. Fell directs project management and
operations related to patient re c ru i t m e n t ,
including strategy development, media plan-
ning and forecasting, perf o rmance metrics,
and call-center operations. The appointment
reflects King of Prussia, Pa.-based Medici-
G ro u p ’s growth and success in pro v i d i n g
patient re c ruitment and retention to the glob-
al clinical-trial community.

Ms. Fell brings more than 20 years of mar-
keting and media-related experience to her new
position. Most re c e n t l y, she served 13 years as
VP at Harmelin Media, a national media-buy-
ing agency. Under her leadership, Harm e l i n
re p resented MediciGro u p ’s media placement
for the past five years. Ms. Fell supervised media
planning, buying, budget tracking, and media
response analysis for all MediciGro u p ’s clinical-
trial re c ruitment pro j e c t s .

Jeff F L E C K E N
Cl i n Phone Expands U.S.Team Wi t h
Business Deve l o p m e nt Di re cto r

ClinPhone Inc., a
provider of intelligent
eClinical Trial Manage-
ment solutions for the
biotechnology and phar-
maceutical industries, has
appointed Jeff Flecken as
d i rector of business devel-
opment. 

M r. Flecken brings a thorough under-
standing of the pharmaceutical industry to
ClinPhone, and further solidifies the compa-
n y ’s U.S. senior management team. Clin-
Phone is based in Nottingham, U.K, with
U.S. offices in Chicago, Princeton, N.J., and
San Francisco.

M r. Flecken’s role is to oversee all U.S.
business development initiatives and develop
and implement strategies to achieve the com-
p a n y ’s financial goals. He also assumes overall
responsibility for the daily management of the
U.S. business development team, implements
strategies designed to develop customer re l a-
tionships, and contributes to ClinPhone’s
strategic direction. 

M r. Flecken brings more than 20 years of
p h a rmaceutical business development experi-

ence to the company, most recently serving as
VP of sales and marketing for a midsized clin-
ical re s e a rch organization. 

Lisa A. G A L LAG H E R
U RAC Hires Senior VP to Ex p a n d
I n fo rm ation and Te c h n o l ogy
Ac c re d i t at i o n

URAC, Washington, D.C., has hired Lisa
A. Gallagher as senior VP of information and
technology accreditation. Ms. Gallagher, an
e x p e rt in information security, creates and
manages a series of information-focused
a c c reditation pro g r a m s .

Ms. Gallagher has worked in security anal-
ysis, development of certification and accre d i-
tation guidance and plans, security engineer-
ing process definition, and the development of
a capability maturity model for security engi-
neering. Most re c e n t l y, Ms. Gallagher served as
senior director of the Healthcare Security Ini-
tiative, Global Security Practice, for Exodus, a
cable and wireless service. Ms. Gallagher is a
c e rtified trust technology evaluator and has a
bachelor of science in electrical engineering.

Jo h n G I L L
PDI Ph a rm a ce u t i cal Prod u ct s
Group Cre ates V P, Prod u ct
Ma rke t i n g, Position 

John Gill has been
promoted to head of
product marketing for
PDI Inc.’s Pharm a c e u t i c a l
Products Group. PDI,
Upper Saddle River, N.J.,
is a commercial part n e r
p roviding sales and mar-
keting solutions to the

b i o p h a rmaceutical and medical-devices and
diagnostics industries. 

As VP of product marketing, Mr. Gill
manages the marketing eff o rts on the pro d u c t s
for which PDI has significant commerc i a l
re s p o n s i b i l i t y. The PDI PPG’s primary focus is
to license, acquire, and copromote pro d u c t s
and use its existing, broad-based infrastru c t u re
to generate profitable brand sales growth. 

M r. Gill joined PDI two years ago and
launched PDI’s eff o rts in support of Ceftin.
B e f o re joining PDI, Mr. Gill worked in mar-
keting positions with Bayer, SmithKline
Beecham, and Bristol-Myers Squibb.

Co rey LAV I N S K Y
Growthink Names Pre s i d e nt

C o rey Lavinsky has been named pre s i d e n t
of Growthink Research. The Venice, Calif.-
based venture capital firm develops strategic

D r. D’Agostino is an internationally re c-
ognized expert in the areas of longitudinal
data analysis, biostatistics, clinical trials, and
robust pro c e d u res. 

D r. D’Agostino is the director of the statis-
tics and consulting unit and executive dire c-
tor of the M.A./Ph.D. program in biostatistics
at Boston University. 

He also is co-principal investigator and
d i rector of data management and statistical
analysis of the 50-year old Framingham Heart
S t u d y. Dr. D’Agostino has been aff i l i a t e d
with the FDA since 1974 as a consultant to
the Biometrics Division of CDER and a
member of the FDA’s Drugs and Devices
A d v i s o ry Committees, including the Card i o -
Renal, GI, Drug Abuse, and Nonpre s c r i p t i o n
D rugs Advisory Committee.

D r. Massaro was director of statistical
operations at the Cambridge office of Quin-
tiles. While at Quintiles he was re s p o n s i b l e
for managing biostatistics, SAS pro g r a m-
ming, and data management operations. 

Most recently he has consulted in the phar-
maceutical and biotechnology industries and
s e rved with Dr. D’Agostino in support of the
Framingham Heart Study and the Center for
Psychiatric Rehabilitation. 

D r. Massaro is an assistant professor at
Boston University and an adjunct professor at
Massachusetts General Hospital Institute of
Health Pro f e s s i o n a l s .

Paul F. D E L I S L E
The Ce nter for Adva n ced Me d i ca l
Ed u cation hires V P

The Center for
Advanced Medical Edu-
cation Inc. has hired Paul
F. DeLisle as VP. The cen-
ter is a N.J.–based non-
p rofit education company
a n d a n a c c re d i t e d
provider of continuing
medical and pharm a c e u-

tical education that specializes in developing
educational activities for healthcare pro f e s-
sionals. 

M r. DeLisle has more than 25 years experi-
ence in pharmaceutical marketing, medical
education, and strategic planning, along with
a familiarity with ACCME, AMA, FDA, and
PhRMA guidelines. 

Most re c e n t l y, he was a VP and gro u p
account supervisor at Interlink Healthcare
Communications, where he managed agency
teams and client portfolios. 

B e f o re joining Interlink, he served as gen-
eral manager of Promex Medical, where he
managed a 115-person workforc e .

M r. DeLisle holds a bachelor of arts degre e
in marketing and business administration
f rom Grand Valley State University.
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c a re Worldwide is a healthcare communications
network. Ms. Allen is responsible for the oper-
ational management of the collection of inte-
grated healthcare communication agencies
within the To rre Lazur McCann Wo r l d w i d e
network. In addition to her global operational
responsibilities, Ms. Allen also is involved in
the mergers and acquisitions pro c e s s .

Ms. Allen previously worked for the agency
as general manager and director of client ser-
vices in Shanghai, China. Before re t u rning to
To rre Lazur McCann Healthcare Wo r l d w i d e ,
Ms. Allen was VP and director of client serv i c e s
at Ribotsky Worldwide and VP of healthcare at
P o rter Novelli. Ms. Allen is a graduate of Santa
Clara University with a B.S. in biology, and of
the University of California, Berkeley with a
c e rtificate in marketing. 

St a cey B E E L E R
Dan B RAU N
Matt B ROW N
Holly C LA R K
Sean COWA N
Allison F LY N N
Ma rcia F R E D E R I C K
Trisha H E I N F E L D T
John H O F M E I S T E R
Nandi H O U S TO N
David K I N N E
Je n n i fer LO U I E
N i cole M AU RU S
Matt M E A N S
Doug M I L L S
Je n n i fer M U L L E TT
Ab by S COTT
Stephanie S TO N E
Anne S T RAY E R
John WA L S H
i n Ch o rd Agencies An n o u n ce
Promotions and H i re s

i n C h o rd Communications Inc., one of the
l a rgest independent marketing communica-

D r. Flamm brings to AAC, Rockville, Md.,
m o re than 43 years of academic, govern m e n t ,
and consulting experience. He is an intern a-
tionally recognized expert and has been a Fel-
low in the Academy of Toxicological Sciences
since 1999. Since retiring from the FDA in
1988 where he was the director of toxicologi-
cal sciences, Dr. Flamm has provided consult-
ing assistance to the regulated industry. Dr.
Flamm earned his Ph.D. from the University
of Cincinnati.

D r. Barnett has 21 years of industry toxi-
cology experience working for the Gulf South
R e s e a rch Institute, Monsanto Co., and Radian
Corp. Most recently he was a consulting toxi-
cologist in private practice. He has been a
Diplomate of the American Board of To x i c o l-
ogy since 1985. He earned his Ph.D. from the
University of Texas Medical Branch.

Media P O O L

Ja m e s O’ B R I E N
I nte l l i s p h e re Names PR and 
As s oc i ation Ma n a g e m e nt Di re cto r

I n t e l l i s p h e re LLC, publishers of MD net
n u i d e, Oncology net guide, and their related jour-
nals, has tapped James O’Brien as senior dire c-
tor of public relations and association manage-
ment. The new position is designed to raise
brand awareness for MD net guide and deepen
the relationship between Plainsboro, N.J.-
based Intellisphere, state medical societies,
and other healthcare associations.

M r. O’Brien formerly was the pre s i d e n t
and CEO of Impact Strategies Inc., an inte-
grated marketing and political consulting
agency based in Washington, D.C. He also
p roduced the independent film “DC Down”
b e f o re joining Intellisphere. 

Ag e n cy P O O L

Jin Li A L L E N
Senior V P, Co rridor Ope rat i o n s,
Joins To rre Lazur Mc Ca n n
He a l t h ca re Wo rl dw i d e

To rre Lazur McCann Healthcare Wo r l d-
wide has appointed Jin Li Allen as senior VP
of corridor operations. With headquarters in
P a r s i p p a n y, N.J., To rre Lazur McCann H e a l t h-

business plans, financial models, and investor
p resentations for growing venture s .

Mr. Lavinsky gained his expertise at
Klutho, Cody & Kilo, P.C., a St. Louis-based
law firm where for the past decade, he serv e d
as the firm ’s primary contact for larg e - s c a l e
re s e a rch and writing projects for products lia-
bility and commercial cases. 

M r. Lavinsky earned his bachelor’s degre e
f rom the State University of New York at
Binghamton and his J.D. from the University
of Missouri School of Law, where he was a
member of the Missouri Law Review.

Frank M O O S
Ca d i e nt Fills Ma rketing 
St rategist Po s i t i o n

C a d i e n t G ro u p , a n
o n l i n e p h a rm a c e u t i c a l
m a r k e t i n g c o m p a n y
located in Conshohocken,
Pa., has appointed Frank
Moos to the position of
marketing strategist.

A p h a rm a c e u t i c a l
a d v e rtising expert with

m o re than 22 years of experience, Mr. Moos
works with Cadient’s clients to develop online
strategies that best achieve their marketing
objectives while maximizing their ROI. He
most recently was president and chief operating
o ffice of Creativity in Practice, a Saatchi & Saatchi
c o m p a n y, where he spearheaded campaigns for
Aventis, Solvay, GlaxoSmithKline, Merc k ’s Va c-
cine Division, Aventis Pasteur, and Dermik. M r.
Moos holds a B.A. in economics as well as a
MBA, both from Temple University. 

Supplier P O O L

Dr.James W.BA R N E TT J r.
Dr.W. Ga ry F LA M M
A AC Consulting Group Ex p a n d s
Food and Di e t a ry Su p p l e m e nt
I n g re d i e nt Sa fe ty Se rv i ce Staff 

AAC Consulting Group, the re g u l a t o ry
consulting subsidiary of Kendle Intern a t i o n a l
Inc., has entered into an exclusive re l a t i o n s h i p
with W. Gary Flamm, Ph.D., and has hire d
James W. Barnett Jr. Ph.D., to further expand
its services to the food and dietary supplement
industries. Both toxicologists will assist AAC
clients to determine the safety of food and
d i e t a ry ingredients and to pre p a re submissions
to the FDA for review and approval. 
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c reative team for one of GSW’s pharm a c e u t i-
cal accounts. 

Jennifer Mullett, formerly account execu-
tive, has been named senior account executive.
She serves as liaison between the client and
c reative team for one of GSW’s pharm a c e u t i-
cal accounts.

Abby Scott, formerly associate art dire c t o r,
has been named art dire c t o r. She manages con-
cept, design, presentation, execution, and pro-
duction of all projects for one of GSW’s phar-
maceutical accounts. 

Stephanie Stone, formerly associate art
d i re c t o r, has been named art dire c t o r. She
manages concept, design, presentation, execu-
tion, and production of all projects for one of
G S W ’s pharmaceutical accounts. 

Anne Strayer, formerly account executive,
has been named senior account executive. She
s e rves as a liaison between the client and cre-
ative team for one of GSW’s pharm a c e u t i c a l
accounts. 

Kevin B E N O I T
An d rea B O L D
Diane CA R P E N T I E R
Al ex KA N G
John LA M B D I N
Julie M O R S E
Jill P O L S K Y
Do rland Global He a l t h
Co m m u n i cations Pro m o tes Fi ve,
H i res Two

Dorland Solutions, a business unit of Dor-
land Global Health Communications, has
announced five promotions and two hire s .
Dorland Solutions, Philadelphia, manages a
wide range of diagnostic, device, biotechnolo-
g y, and pharmaceutical clients.

John Lambdin has been promoted to
senior VP and management superv i s o r. In his
new position, Mr. Lambdin continues to
s u p e rvise business on the BSN-JOBST and
Geneva Pharmaceuticals accounts in addition
to offering leadership on new business pro-
j e c t s .

Diane Carpentier has
been promoted from
account supervisor to VP
and account superv i s o r.
She continues to oversee
the Cytyc Corp. account,
including brand manage-
ment of the ThinPrep
P a p Te s t .

Julie Morse has been promoted from assis-

Means works closely with clients to develop
c reative concepts, multimedia pre s e n t a t i o n s
and digital videos. 

Jennifer Louie has been named account
manager at the agency. She is responsible for
strategic leadership, technology implementa-
tion, and project management for her
assigned accounts. Ms. Louie holds a bache-
l o r’s degree in biology with a concentration in
marketing from Boston College in Chestnut
Hill, Mass.

In other inChord news, Columbus, Ohio-
based Gerbig, Snell/We i s h e i m e r, a full-ser-
vice marketing and advertising agency, has
p romoted members of its staff .

Doug Mills has been
p romoted to VP and
account dire c t o r. In this
role, Mr. Mills is re s p o n-
sible for supervising the
strategic and tactical
development, integra-
tion, and execution of the
marketing and advert i s-

ing programs for several specific healthcare
accounts. 

He holds a bachelor’s degree in marketing
f rom Miami University located in Oxford ,
O h i o .

Dan Braun, formerly account coord i n a t o r,
has been named account executive. He is
responsible for all day-to-day account manage-
ment and also is the primary contact for the
c l i e n t .

Matt Brown, formerly account superv i s o r,
has been named account dire c t o r. He oversees
all aspects of one of GSW’s pharm a c e u t i c a l
accounts, from managing the client-agency
relationship to being key in the development
of the client’s tactical plan. 

Allison Flynn, formerly senior account
executive, has been named account superv i s o r.
She serves as liaison between the client and
c reative team for one of GSW’s pharm a c e u t i-
cal accounts. 

Trisha Heinfeldt, formerly art dire c t o r, has
been named senior art dire c t o r. She is re s p o n-
sible for concept, design, presentation, and
production of all projects for assigned
accounts. 

John Hofmeister, formerly creative team
l e a d e r, has been named associate creative dire c-
t o r. He is responsible for managing overall
q u a l i t y, deadlines, and budgets of cre a t i v e
work for one of GSW’s pharmaceutical
accounts. 

Nandi Houston, formerly account coord i-
n a t o r, has been named account executive. She
is responsible for the day-to-day account
workload for one of GSW’s pharm a c e u t i c a l
accounts and also is the primary contact for the
client. 

Nicole Maurus, formerly account execu-
tive, has been named senior account executive.
She serves as liaison between the client and

tions organizations in the world, and two of
its agencies have made staff additions and
c h a n g e s .

M a rcia Frederick, formerly corporate com-
munications superv i s o r, has been promoted to
d i rector of corporate communications. 

Ms. Frederick is responsible for leading
i n t e rnal communications and media re l a t i o n s
for the seven companies under the inChord
company umbrella. 

Blue Diesel, an inChord subsidiary and one
of the nation’s leading interactive marketing
companies, has promoted a number of staff
members. 

David Kinne has
been named account
d i re c t o r. In this role, Mr.
Kinne supervises the
overall strategic plans
and initiatives for sever-
al of Columbus, Ohio-
based Blue Diesel’s
p h a rmaceutical accounts

and works to identify additional opport u n i-
ties for growth. Mr. Kinne holds a bachelor’s
d e g ree in biology from Emory University in
A t l a n t a .

John Walsh has been
appointed Blue Diesel’s
VP of strategic develop-
ment. As VP, Mr. Wa l s h
is responsible for driv-
ing new business eff o rt s
for Blue Diesel as well
as working with the
other inChord compa-

nies to identify additional opportunities for
the company. 

M r. Walsh holds a bachelor’s degree in
management information systems from Indi-
ana University of Pennsylvania and a cert i f i-
cate of project management from Penn State
U n i v e r s i t y. He also is a founding member of
the Internet Executive Council formed in
1998 and PhRMA Internet Wo r k g roup estab-
lished in 1996.

Stacey Beeler, formerly senior multimedia
d e s i g n e r, has been named art dire c t o r. In this
role, Ms. Beeler works closely with clients to
develop creative concepts, multimedia pre s e n-
tations, and digital videos. She also dire c t s
photographers and illustrators and re v i e w s
work of multimedia designers.

Holly Clark, formerly eMarketing analyst,
has been named eMarketing manager. In this
role, Ms. Clark works with sales and client ser-
vices to re s e a rch and develop interactive mar-
keting strategies.

Sean Cowan, formerly senior art dire c t o r,
has been named associate creative dire c t o r. In
this role, Mr. Cowan oversees the visual design
of the creative group and helps lead the cre-
ative visions for the company.

Matt Means, formerly senior interactive
d e s i g n e r, has been named art dire c t o r. Mr.
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tant account executive to account executive.
Ms. Morse joined the advertising agency in
2002 and has worked on multiple accounts,
including Cytyc Health, HOYA, and Card i-
nal Health.

Alex Kang has been promoted from
account coordinator to senior account coord i-
n a t o r. Mr. Kang continues to offer services to
the VISX account and manage client commu-
n i c a t i o n .

Jill Polsky has been promoted to senior
account coord i n a t o r. Ms. Polsky works on the
Cytyc Corp. account and plays an instru m e n-
tal role in new business.

Kevin Benoit joins Dorland Solutions as a
senior account executive and oversees client
p rojects for the BSN-JOBST and Geneva
P h a rmaceutical accounts. 

B e f o re joining Dorland, Mr. Benoit was an
account executive at the Hal Lewis Group in
P h i l a d e l p h i a .

A n d rea Bold joins the Dorland Solutions
team as an account executive, focusing on the
Cytyc Corp. account. Ms. Bold previously was
at Toltzis Communications.

La u ren Ge r s ten 
C H E KA N OW 

Dav i d LAV I E T E S
We n dy P E T E R S O N
Ad rian S A N S O N E
Lucie S H I N
Stephen V E LA S Q U E Z J r.
He a l t h wo rld Co m m u n i cat i o n s
Group An n o u n ces Promotions and
Additions to Consumer and 
Pro fessional St a f f

Healthworld Communications Group,
New York, has announced promotions and
additions to its staff at the consumer and pro-
fessional advertising divisions. Healthworld
Communications Group is an intern a t i o n a l
communications organization specializing in
h e a l t h c a re. 

Joining Healthworld’s consumer division
as senior VP and management supervisor is
David Lavietes. Pre v i o u s l y, he was a senior
p a rtner and group account director at Ogilvy-
One. 

In addition, Lauren Gersten Chekanow
joins the food-service division of Healthworld
as account superv i s o r. 

B e f o re joining Healthworld, she was an
account executive at The Food Group, a sub-
s i d i a ry of WPP.

maceutical products to infectious-disease spe-
cialists in HIV. 

Ms. Hayes received her master’s in busi-
ness administration from Sage Graduate
School and her bachelor’s degree from Siena
College. 

Ms. McAllister brings to her pro j e c t - m a n-
agement position extensive experience in all
a reas of project management, including pro-
duction, technology, and administration. 

She comes to the healthcare advert i s i n g
f rom WNYT-TV/13, where she served as
continuity coord i n a t o r. In that position, she
p rocessed commercials to air and acted as a
liaison between the traffic, production, and
engineering departments. 

Ms. McAllister received her bachelor’s
d e g ree from the State University of New Yo r k
at Buffalo and her associate’s degree from the
Sage College of Albany. 

Cat h e rine G O S S
Emma P E A RC E
Qu a ntum Group Pro m o tes 
Two Within Ac co u nt 
Ma n a g e m e nt Ra n k s

The Quantum Group, CommonHealth’s
agency dedicated exclusively to building con-
sumer healthcare brands, has announced pro-
motions within its account management
team. CommonHealth is a leading healthcare -
communications re s o u rce and a WPP Gro u p
c o m p a n y.

Catherine Goss has been promoted to VP
and account supervisor from account superv i-
s o r. In this expanded position, she is re s p o n s i-
ble for overseeing the development and main-
tenance of client-brand strategies.

A d d i t i o n a l l y, Ms. Goss serves as liaison to
sister CommonHealth agencies to ensure that
an integrated brand identity is achieved for
her accounts.

Ms. Goss’ career with The Quantum
G roup, Parsippany, N.J., began in Febru a ry
2002. Pre v i o u s l y, she was employed with
BBDO as an account superv i s o r.

Emma Pearce has moved to account execu-
tive from assistant account executive. As an
account executive, Ms. Pearce oversees the
day-to-day tactical activities for her assigned
a c c o u n t s .

Ms. Pearce has been with The Quantum
G roup since 1997, the year the company was
established. 

B e f o re joining the account management
team, she was employed with the media-plan-
ning department. 

Please send your personnel announce m e nt s

to fe e d b a c k @ p h a rm avo i ce. co m .

In the consumer division, Wendy Peterson
has been promoted from account executive to
account superv i s o r. 

Also in the consumer division, Lucie Shin
moves from assistant account executive to
account executive.

Adrian Sansone, formerly part of the med-
ical education division of Healthworld, joins
the global business division as VP and execu-
tive dire c t o r.

In the professional division, Stephen
Velasquez Jr. has been promoted from account
executive to senior account executive. 

Ch ristina C U L B E RT
Paul H A R R I N G TO N
Jody H AY E S
Renee M CA L L I S T E R
Palio Co m m u n i cations 
Expands St a f f

Palio Communications, a full-spectru m
a d v e rtising and communications agency, has
appointed Christina Culbert as VP and
account director of medical strategies, Paul
H a rrington as group copy superv i s o r, Jody
Hayes as account executive, and Renee McAl-
lister as project manager. 

Ms. Culbert has extensive experience in
p h a rmaceutical brand management, pro d u c t
launches, thought leader development, sales-
f o rce training and support, and Intern e t / d i g i-
tal solution implementation. 

She comes to Sarasota Springs, N.Y. - b a s e d
Palio from PGI MedCom, where she served as
VP of account services. In that role she was
responsible for the management of a number
of large client accounts, including Viagra, Lan-
tus, and Pravachol. 

Ms. Culbert holds a bachelor’s degree and
m a s t e r’s degree from the University of Notre
Dame. 

M r. Harrington joins Palio from the agen-
cy Rockett, Burkhead & Wi n s l o w, where he
s e rved as senior VP and managing cre a t i v e
d i re c t o r. 

In that position Mr. Harrington was
responsible for day-to-day creative operations
and served as lead writer on an assortment of
c o n s u m e r, high-tech, B2B, and healthcare
accounts. 

M r. Harrington received his master’s
d e g ree from the University of Rochester and
his bachelor’s degree from Boston College. 

Ms. Hayes has held a number of varied
positions in the pharmaceutical and healthcare
industries. 

Most recently she served as an HIV sales
specialist at Boehringer-Ingelheim Pharm a-
ceuticals, where she promoted virology phar-


