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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Ve te ran He a l t h ca re Ma rke ters 
Launch J YT H E A LTH 

Co m p a ny matches global pharm a ce u t i cal companies and dev i ce 
m a rke ters with media oppo rtunities in Ch i n a .

As Ch i n a’s healthca re sys tem underg oes major
c h a n g e s, two ve te ran global healthca re marke te r s
with exte n s i ve kn owledge of the market have
launched JYT He a l t h , a new media co m p a ny that
m atches global pharm a ce u t i cal and medica l -
d ev i ce marke ters with unique oppo rtunities to be
p a rt of the co u nt ry’s prog re s s.

Lena Ch ow, founder of Lena Ch ow Adve rt i s i n g,
is chairman and CEO, and Dr. Fe i yan Sh e n , a phys i-
cian by training and fo rmer managing dire ctor of
Eu ro RSCG Life, Ch i n a , the co u nt ry’s leading health-
ca re agency, is pre s i d e nt.

“China is a unique and co m p l i cated marke t
u n d e rgoing significa nt healthca re re fo rm ,”M s.Ch ow
s ays. “Major trends include the pri vat i z ation of the
health sys te m , expanded insura n ce cove ra g e, a n d
g rowing consumer ex pe ct ations for healthca re
i n fo rm ation and serv i ce s.”

J YT Health is co l l a bo rating with gove rn m e nt and
p ro fessional assoc i ations to cre ate media prod u ct s
t h at bring best pra ct i ces in pro fessional deve l o p-
m e nt and pat i e nt education to Ch i n a’s changing
h e a l t h ca re sys te m .

J YT stands for Jia Yi To n g, which in Ch i n e s e
means “g ood medicine eve ryw h e re.” J YT He a l t h
o f fers global pharm a ce u t i cal and medica l - d ev i ce
companies sponsorship and adve rtising oppo rt u n i-
t i e s,b randed and unbranded custom prog rams built
a round JYT’s pro p ri e t a ry plat fo rm s, and strate g i c
re l ationships and co l l a bo rat i o n s.

In May 2005, J YT Health will launch the Ch i n e s e

Medical Doc tors
A s s o c i a t i o n ’ s
(CMDA) Le a d e r s h i p
Summit 2005 in
Be i j i n g, Ch i n a . Th e
event will br ing
together an exc l u-
sive group of
h e a l t h ca re leaders
f rom China and the
United States to
f a c i l i t ate dialogue and future co l l a bo rat i o n .

The inv i t ation-only meeting will include re p re-
s e nt at i ves from Ch i n a’s top hospitals, g ove rn m e nt
o f f i c i a l s, and CMDA’s leadership.

CMDA was inaugurated in 2002 to org a n i ze and
g i ve the 1.3 million physicians in China a vo i ce in
defining the future of healthca re in Ch i n a .

“J YT Health is unique be cause the agency offe r s
h e a l t h ca re marke ters media prod u cts that are built
u pon our global healthca re marketing ex pe rt i s e,o u r
l ocal kn owledge of China business and culture, a n d
our re l ationships with and suppo rt from va rious lev-
els of the Chinese gove rn m e nt,”Dr. Shen says.

In addition, the co m p a ny is part n e ring with the
Shanghai Health Ed u cation Institute to implement
n ovel pat i e nt - e d u cation prog ra m s, examples of
which are a series of co m m u n i ty bulletin bo a rds to
reach consumers in high-traffic locations such as
b i cycle parking are a s,as well as a healthca re hotline
g u i d e book for co n s u m e r s.

Our mission is to be a driving
force in helping to achieve the
goals of improving healthcare
and increasing accountability in
the new and evolving healthcare
system in China. 

Lena Chow

HMP Co m m u n i cations is launching Art h ritis Pra c-
t i t i o n e r in May 2005. The publication will have edi-
tions in Ju l y, Se p te m be r, and Nove m be r.

The journ a l’s audience is co m p rised of more than
32,000 nurse pra ctitioners and physician assistant s
t h at are profiled as high-pre s c ri bers of art h ritis prod-
u cts and serv i ce s.

Art h ritis Pra ct i t i o n e r will deliver timely and pra ct i-
cal adv i ce on the diagnosis and tre at m e nt of art h ri-
tis as well as disease and pra ct i ce management
i n fo rm at i o n . Be cause early diagnosis of art h ritis ca n
go a long way towa rd be t ter management and
t re at m e nt of the condition with appro p ri ate medi-
cation and thera py, it is key for nurse pra ct i t i o n e r s
and physician assistants to pro pe rly diagnose these
p at i e nts early and to re commend the co rre ct re g i-
men of thera py.Th ey are ty p i cally the first healthca re
p ro fessionals to see these pat i e nt s.

The publication offers a fo rum through which clin-
icians can share info rm ation on best pra ct i ces and the
l atest proce d u re s, as well as ongoing co n ce rns and
c h a l l e n g e s.

The journal is being launched in co n j u n ct i o n
with The National Art h ritis Fo u n d at i o n’s annual sym-
po s i u m , Diagnosis Art h ri t i s. The thre e - d ay eve nt, to
be held at the Philadelphia Co nve ntion Ce nte r
beginning Ap ril 29, 2 0 0 5 , will bring together re cog-
n i zed faculty and thought leaders for in-depth dis-
cussions on numerous topics in the field of art h ri t i s
ca re. Su b j e ct mat ters include diagnostic te c h n i q u e s,
p ro per coding and re fe rral proce d u re s, exe rcise and
diet planning,and re ce nt adva n ces in pharm a co l og-
i cal tre at m e nt and pain management.

HMP La u n c h e s
A RTHRITIS 

P RAC T I T I O N E R

Re d i - Mail Di re ct Ma rketing has
p u rchased the assets of PPS Me d i-
cal Ma rketing Group Inc. As part of
the tra n s a ct i o n , Re d i - Mail Di re ct
Ma rketing be comes one of only 10
d atabase licensees (DBLs) of Am e r-
i can Me d i cal As s oc i ation pro p ri-
e t a ry dat a , with the ability to re s e l l
AMA dat a , such as physician and
s t ate license info rm at i o n . Re d i - Ma i l
s e rv i ces assoc i ated with this
d atabase license enable medica l
m a rke ters to send phys i c i a n s
u pd ated info rm ation on goods and
s e rv i ces in suppo rt of their medica l
p ra ct i ce s.

“The ability to combine pro p ri-

e t a ry list and additional data pro-
cessing serv i ces with our strong let-
te r s h o p, pe r s o n a l i zed dire ct mar-
ke t i n g, and fulfillment capabilities is
something that our custo m e r s
h ave been asking us for and will
s t rengthen our position in the
f i e l d,” s ays Thomas R. Bu c kl ey,
co founder of Re d i - Di re ct Ma rke t-
i n g.

In addition to providing AMA
p hysician databases and other list
s e rv i ce s, Re d i - Mail is expanding its
p h a rm a ce u t i cal sampling business
and re m a rketing a number of
re b ate and co u pon prog ra m s,
including Ph a rm a - S c ri p t s.

Redi-Mail has been strong in
rebate, check studies, and
physician dialog programs. The
PPS transaction brings us
additional brands, including
Pharma-Scripts, and allows us 
to grow this element of our
b u s i n e s s .

Thomas R. Buckley

Re d i - Mail Di re ct Ma rketing Cre ates 
Of fe ring for P H A R M AC E U T I CAL DIRECT 

MARKETING AND FULFILLMENT
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Dave Mi t t m a n , PA , and Ga ry Fa l ce t a n o, PA - C , h ave
fo rmed Adva n ced Pra ct i ce Co m m u n i cations (APC).

“We are going to re p re s e nt a select number of high-
q u a l i ty medical journals in specialties that we be l i eve in,
and where we have a long histo ry of ex pe rt i s e,” s ays Mr.
Fa l ce t a n o. “We have reached agre e m e nt with Qu a d ra nt
He a l t h Com Inc. to re p re s e nt ce rtain acco u nts of Em e r-
g e n cy Me d i c i n e.”

M r. Mittman has ex pe ri e n ce in urg e nt ca re / f a m i l y
p ra ct i ce and Mr.Fa l cetano is a fully cre d e ntialed emerg e n-
cy medicine physician assistant.

The second area the new co m p a ny is focusing on is
the increasingly impo rt a nt nurse pra ct i t i o n e r / p hys i c i a n
a s s i s t a nt marke t. Both men have held leadership and
exe c u t i ve positions wo rking on behalf of both gro u p s.

“ Both Ga ry and I have spe nt our ent i re po s t - c l i n i cal lives in serv i ce to both pro fe s s i o n s,”M r. Mittman says.
“We have launched two ve ry successful journals in this area and been invo l ved in the fo rm ation of a new
n ational org a n i z ation for NPs and PAs.We have wo rked ve ry hard over the last 20 years to educate the industry
on their impo rt a n ce and the tremendous oppo rt u n i ty that they provide companies who ackn owledge that
i m po rt a n ce.”

Adva n ced Pra ct i ce Co m m u n i cations provides a full-serv i ce approach to its clients and offers serv i ces such
as adv i s o ry bo a rd s, s y m po s i a , p u b l i cation planning, CME pro j e ct s, and ident i f i cation of thought leaders.

APC provides consulting serv i ces to publishers who are thinking of ente ring markets with new publicat i o n s
and serv i ce s.

Two industry veterans have formed a new company to fill a number of
voids currently found in medical publishing and communications.

M E D I CAL CO M M U N I CATIONS CO M PA N Y
Launched by Two Industry Ve te ra n s

Dave Mittman Gary Falcetano

I - F RO N T I E R
Changes Name to

Avenue A/Ra zo rf i s h
i - F RONTIER has merged with sis-

ter inte ra ct i ve agency Ave n u e
A / Ra zo rfish and has changed its
name to Avenue A/Ra zo rf i s h . Th e
co m p a ny ope rates as part of the
i nte ra ct i ve agency’s East re g i o n ,
which includes offices in New Yo rk ,
Bo s to n , At l a nt a , Fo rt La u d e rd a l e, Fl a . ,
and Ph i l a d e l p h i a .

“After more than two years of
wo rking hand-in-hand with Ave n u e
A / Ra zo rf i s h , I ’m exc i ted about this
o p po rt u n i ty for co ntinued grow t h
and enhanced capabilities for our
c l i e nt s,” s ays Brad Aro n s o n , fo u n d e r
and pre s i d e nt of i-FRO N T I E R .

M r. Aro n s o n , n ow exe c u t i ve V P,
co ntinues to lead Avenue A/Ra zo r-
f i s h’s Philadelphia office.

i - F RO N T I E R’s Se a rch Engine Optimization (SEO)
p ra ct i ce is being combined with Avenue A/Ra zo rf i s h’s
s e a rch engine marketing (SEM) division, which offe r s
a dve rtisers a co m p l e te, f u l l - s e rv i ce offe ri n g. The SEO
p ra ct i ce helps adve rtisers obtain be t ter ra n kings with
their searches through algorithmic search serv i ce s.

Bringing together i-FRONTIER
and Avenue A/Razorfish
strengthens both interactive
agencies and the continuity 
of our brand across the 
United States.

Brad Aronson

A B E L S O N - TAY LO R
Cre ate s

DTP Di v i s i o n
Abe l s o n - Taylor has cre ated a

f u l l - s cale division for dire ct - to -
p at i e nt prog ra m s.

Ri c h a rd Bl oc ki ,a fo rmer state
m a rketing dire cto r, has be e n
appointed to build up the
p at i e nt end of the business fo r
the agency.

M r. Bl oc ki , who won a Go l d
Effie Awa rd for his campaign to
i n c rease to u rism in Il l i n o i s, a n
e f fo rt that netted the state an
i n c rease of $1 billion in reve n u e,
is acco u nt dire ctor of the new
d e p a rt m e nt.

M r. Bl oc ki is re s ponsible fo r
d eveloping co n s u m e r - o ri e nted campaigns fo r
existing clients as well as new ones. He re po rts to
Jay Ca rte r, senior VP of Abe l s o n - Tay l o r.

M r. Ca rter says the agency has been in the pro-
cess of expanding its dire ct - to - p at i e nt ca p a b i l i t i e s
for seve ral mont h s.

Richard Blocki is spearheading the
new DTP division at Abelson-Ta y l o r.

Sudler & He n n e s s ey E X PANDS MED ED 
CA PABILITIES Th rough Ac q u i s i t i o n

Sudler & He n-
n e s s e y  h a s
acquired Current
Me d i cal Di re ct i o n s
Inc. (CMD), a
p rovider of educa-
tional prog rams fo r
h e a l t h ca re pro fe s-
s i o n a l s  a n d
p at i e nt s.

C M D, a full-ser-
v i ce co m m u n i ca-
tions agency, uses a
va ri e ty of media to
re po rt cutting-edge
s c i e n ce to a wide
a u d i e n ce of health-
ca re pro fe s s i o n a l s
and pat i e nt s, i n c l u d-
ing live educat i o n a l
s y m po s i a , p ri nt,and digital te c h n o l ogy.

“With medical education even more cri t i cal now
than ever be fo re, i t’s impo rt a nt for Sudler & He n-
n e s s ey to stay at the fo re f ro nt of our industry in
meeting the ever-changing medica l - i n fo rm at i o n
needs of both healthca re pro fessionals and health-
conscious co n s u m e r s,” s ays Jed Be i t l e r, wo rl dw i d e

c h a i rman and CEO
of Su d l e r & He n-
n e s s ey.

C M D, which is
led by Da n i e l
Sa l o m o n e, p re s i-
d e nt and fo u n d e r,
has prod u ce d
e d u cational pro-
g rams on the lat-
est scientific and
m e d i cal deve l o p-
m e nts for major
p h a rm a ce u t i ca l
co m p a n i e s, u n i-
ve r s i t i e s, fo u n d a-
t i o n s, and medica l
a s s oc i at i o n s.

Re ce nt l y, C M D
c re ated Aca d e m i c

Al l i a n ces in Me d i cal Ed u cation (AAME).
The co m p a ny’s mission is to build alliance s

be tween the healthca re industry and unive r s i t i e s,
m e d i cal assoc i at i o n s, and indepe n d e nt fo u n d at i o n s
by developing CME prog rams for phys i c i a n s, n u r s e
p ra ct i t i o n e r s, p hysician assistant s, n u r s e s, and phar-
m a c i s t s.

With the resources of S&H at our
disposal, we can deliver 
accurate, timely medical 
information to our target 
a u d i e n c e s .

CMD brings additional insights 
and experience to the 
medical-education capabilities
within the Sudler & Hennessey 
n e t w o r k .

Jed BeitlerDaniel Salomone

Richard Blocki 



PPD Opens  
N EW OFFICE IN

KO R E A
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Kendle has established
new offices in Johannes-
b u rg, South Af ri ca , and New
De l h i , I n d i a , expanding its
a c cess to pat i e nts across a
b road spe ct rum of thera-
peutic areas , including
H I V / A I D S , ca n ce r, d i a be te s,
i n fe ctious diseases (tube rc u-
l o s i s, m a l a ri a , and pneumo-
n i a ) , and neuro l og i cal disor-
d e r s.

Ke n d l e’s new South Af ri ca
l ocation provides full-serv i ce
Phase I-IV clinica l - d eve l o p-
m e nt solutions for its global
b i o p h a rm a ce u t i cal cus-
to m e r s.

“South Af ri ca’s dive r s e
po p u l at i o n , coupled with an
e f f i c i e nt approvals proce s s
and high-quality dat a , m a ke
it an increasingly ideal loca-

tion for the co n d u ct of clinical tri a l s,” s ays Ch ri s to-
pher Be rg e n , p re s i d e nt and chief ope rating office r
of Ke n d l e.“In addition, s t rong re l ationships be twe e n
p at i e nts and physicians histo ri cally have re s u l ted in
a high level of pat i e nt co m p l i a n ce and re te nt i o n .”

Co u nt ry Manager Ma ry - Ann Ri c h a rdson is
re s ponsible for Ke n d l e’s clinical ope rations in So u t h
Af ri ca . M s. Ri c h a rdson is charged with business
d eve l o p m e nt,financial pe rfo rm a n ce,c l i n i ca l - p ro j e ct
m a n a g e m e nt, human re s o u rce s, and facilities man-
a g e m e nt.

Ke n d l e’s office in India further expands its acce s s
to large pat i e nt po p u l ations in the As i a / Pa c i f i c
re g i o n . The new location provides full-serv i ce Ph a s e
I-IV clinical deve l o p m e nt solutions for biopharm a-
ce u t i cal companies co n d u cting trials in India.

“The eve r - i n c reasing demand for clinica l - s t u dy
p at i e nts coupled with the need for we l l - t rained and
m o t i vated clinica l - re s e a rch pro fessionals co nt i n u e s
to dri ve our industry,” M r. Be rgen says.“ Ke n d l e’s new
o f f i ce in India not only meets those needs, but pro-
vides our customers with the ability to shorten cyc l e
times and bring their drugs to market soo n e r.”

Ke n d l e’s expansion re f l e cts the growing impo r-
t a n ce of India in the re c ru i t m e nt of pat i e nts for clini-
cal tri a l s. With a po p u l ation in excess of 1 billion,
We s te rn - s tyle medical pra ct i ce s, an exce l l e nt info r-
m ation te c h n o l ogy infra s t ru ct u re, and motivate d
i nve s t i g ators and pat i e nt s, India provides fe rt i l e
g round for inte rn ational companies to address their
p at i e nt re c ru i t m e nt needs.

Leadership for the new ope ration is being pro-
vided by Bh a rat Do s h i , co u nt ry manager,

Kendle Expands With 
N EW OPERATIONS IN SOUTH AFRICA

AND INDIA 
PPD Inc. has expanded its pre s e n ce in Asia with

the opening of a new office in Ko re a .Ad d i t i o n a l l y,t h e
co m p a ny has realigned its Asian management te a m
to optimize access for clients to tre at naive po p u l a-
tions in the region and effe ct i vely nav i g ate co u nt ry -
s pecific re g u l ato ry proce s s e s.

In co n j u n ction with the re a l i g n m e nt, Ed m u n d
C . W.Le o n g, Ph . D. , has been named dire ctor of strate-
gic deve l o p m e nt for As i a .

In addition to dire cting clinical ope rations in
Southeast As i a ,he plays a significa nt role in business
d eve l o p m e nt, i nte rfacing with key customers and
i d e ntifying new expansion oppo rtunities for PPD in
As i a .

K . C . La u, Ph . D. , d i re ctor of clinical ope rat i o n s,
d i re cts the co m p a ny’s ope rations in No rtheast As i a ,
including PPD’s newest location in Se o u l , So u t h
Ko re a .

The new office provides pat i e nt re c ru i t m e nt and
c l i n i cal monito ring for Phase II-IV studies in key ther-
a peutic are a s.Other established PPD locations in the
region include Ch i n a , Hong Ko n g, and Ta i wa n .

“We have assembled a management team with
a thorough understanding of the nuances of va ry-
ing re g u l ato ry processes and sys tems within
re s pe ct i ve Asian nat i o n s,” s ays Fred Es h e l m a n , C E O
of PPD.“This strate gy enables us to co n d u ct efficient
global clinical studies for our clients in these emerg-
ing marke t s.”

W H AT ’ S n e w

Follow up
A B E L S O N - TAY LO R,Ch i ca g o, is an 

i n d e pe n d e nt medical adve rtising 

a g e n cy.For more info rm at i o n , visit 

a be l s o n - t ay l o r. co m .

A DVANCED PRACTICE 

CO M M U N I CAT I O N S, Mi l l b u rn , N . J . , is a 

f u l l - s e rv i ce medical co m m u n i cations 

co m p a ny.For more info rm at i o n , call 

9 7 3 - 9 2 1 - 2 8 5 5 .

A RTHRITIS PRAC T I T I O N E R is published

by HMP Co m m u n i cations LLC , Ma l ve rn , Pa . ,

a full-serv i ce medical co m m u n i cat i o n s

co m p a ny,combining state - o f - t h e - a rt 

e l e ct ronic media with the strength of

e n d u ring mate ri a l s. For more info rm ation 

visit art h ri t i s p ra ct i t i o n e r. com or 

h m pco m m u n i cat i o n s. co m .

AVENUE A/RA ZO R F I S H is an indepe n d e nt

i nte ra ct i ve agency and an ope rating unit of

a Qu a nt i ve Inc. , Se at t l e, a digital marke t i n g

s e rv i ces and te c h n o l ogy co m p a ny. For more

i n fo rm at i o n , visit aa-rf. co m .

CURRENT MEDICAL DIRECTIONS INC.,New

Yo rk , is a medica l - e d u cation co m m u n i cat i o n s

co m p a ny.For more info rm at i o n , v i s i t

c m d ny. co m .

I - F RO N T I E R, Ph i l a d e l p h i a , is an inte ra ct i ve

a dve rtising agency and ope rating unit of

a Qu a nt i ve Inc. For more info rm at i o n ,

visit i-fro nt i e r. co m .

J YT HEALT H, Palo Al to, Ca l i f. , and Sh a n g h a i ,

Ch i n a , is a media co m p a ny that matches 

global pharm a ce u t i cal and medica l - d ev i ce

m a rke ters with unique oppo rtunities in Ch i n a .

For more info rm at i o n , call 650-380-3827.

K E N D L E, Ci n c i n n at i , is among the wo rl d’s 

leading global clinical re s e a rch org a n i z at i o n s,

d e l i ve ring innovat i ve and robust clinica l -

d eve l o p m e nt solutions — from first-in-man

studies through market launch and surve i l-

l a n ce — to help the wo rl d’s

b i o p h a rm a ce u t i cal companies maximize

p rod u ct life cycles and grow market share.

For more info rm at i o n , visit ke n d l e. co m .

P P D I N C .,Wi l m i n g to n ,N . C . , is a global

p rovider of discove ry and deve l o p m e nt

s e rv i ces and prod u cts for pharm a ce u t i ca l ,

b i o te c h n o l ogy, and medica l - d ev i ce 

co m p a n i e s. For more info rm at i o n , v i s i t

p pd i . co m .

REDI-MAIL DIRECT MARKETING,Fa i rf i e l d,

N . J . , a member of the Re d i - Di re ct family of

co m p a n i e s, p rovides marketing suppo rt

s e rv i ce s. For more info rm at i o n , visit 

re d i m a i l . co m .

SUDLER & H E N N E S S EY GRO U P, New

Yo rk , is a healthca re marketing and 

co m m u n i cations org a n i z ation with office s

a round the wo rl d. For more info rm at i o n ,

visit sudler. co m .

India provides access to patients
with diseases common to Europe
and North America, as well as
tropical diseases. When com-
bined with the company’s
expanding Latin American 
operations and its newest office
in Johannesburg, Kendle has
greatly enhanced its ability to
access treatment and trial naive
patients for diseases such as
H I V, malaria, and tuberculosis.

Christopher Bergen


