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RYAN ABBATE. 

President, Pacific

 Communications, a healthcare
communications agency that 

offers strategic and tactical communications
solutions. For more information, visit
pacific-com.com.

EDWARD ABRAHAMS, PH.D.

President,The Personalized 

Medicine Coalition, which brings
together the academic, industrial,

patient, provider, and payer communities com-
mitted to personalized medicine from all parts
of the healthcare world. For more information,
visit personalizedmedicinecoalition.org.

JONATHAN ANDRUS. 

VP, Data and Study Operations,

 BioClinica, a global provider of
 clinical trial management 

services. Mr. Andrus is also chair of the DIA’s
eClinical SIAC and on the board of directors
with SCDM. For more information, visit 
bioclinica.com. 

ROBIN ARNOLD.

VP, Product and Portfolio Strategy,

IMS Health, which plays a central
role in advancing global 

healthcare, revealing the insights the market
intelligence. For more information, visit
imshealth.com.

SCOTT BALLENGER. 

Founder, Trial Acceleration  Institute,
which collaborates with the entire
spectrum of clinical trial 

stakeholders to improve study cycle times. For
more information, visit  trialacceleration.com.

BRETT BARBER. 

Director, Clinical Solutions, Kforce

Clinical Research, is a provider of
clinical trial resourcing solutions

For more information, visit kforce.com/
clinicalresearch.

GIL BASHE. 

Executive VP, Makovsky +  Company,
an independent global public 
relations, investor relations and

branding consultancy, focused in financial
services, professional services, healthcare,
technology, energy, and branding and 
interactive. For more information, visit
makovsky.com.

HELGE BASTIAN. 

VP, Research Biotech/Global 

Marketing, Business Development &

Strategy, Sigma Life Science, a
Sigma-Aldrich business that offers an array of
biologically rich products and reagents that 
researchers use in scientific investigation. 
For more information, visit  
sigmaaldrich.com/life-science.html. 

JED BEITLER. 

Chairman, CEO Worldwide, Sudler &

Hennessey, a global healthcare
marketing and communications 

organization with offices around the world.
For more information, visit sudler.com.

JAY BIGELOW.

President and CEO, MicroMass 

Communications, which offers 
capabilities in the application of 

behavioral science to marketing challenges.
For more information, visit micromass.com.

WENDY BLACKBURN. 

Executive VP, Intouch Solutions Inc.,
a digital marketing agency 
servicing the pharmaceutical 

industry. For more information, visit 
intouchsol.com.

CHRIS BOGAN. 

CEO, Best Practices, a research, 
consulting, and publishing firm
that provides benchmarking 

focused on the pharmaceutical, biotech, 
medical device, and healthcare industries. 
For more information, best-in-class.com.

JAY BOLLING.

President and CEO, Roska 

Healthcare Advertising, a full-
service ad agency that integrates

data and insight-driven marketing and 
advertising solutions. For more information,
visit roskahealthcare.com.

JEFF BURKEL.

Chief Operating Officer,  MicroMass

Communications, which offers 
capabilities in the application of

behavioral science to marketing challenges.
For more information, visit micromass.com.

SHARON CALLAHAN. 

CEO, LLNS, a healthcare advertising
communications agency and part
of the Diversified Agency Services

(DAS) division of Omnicom. For more 
information, visit llns.com.

DAVID CHAPMAN. 

Managing Partner, Ogilvy 

CommonHealth Worldwide, one  of
the largest healthcare 

communications networks. For more 
information, visit ogilvycommonhealth.com.

BECKY CHIDESTER. 

President, Wunderman World

Health, an interactive, digital
healthcare agency. For more 

information, visit wunderman.com.

JOHN CLINE. 

CEO, unithink, an electronic clinical
research organization that helps
clients make the most of the move

from paper to digital. For more information,
visit unithink.com.

KEVIN COKER. 

VP, US Oncology 

Research at US Oncology, a division
of McKesson Corp., an integrated

oncology company that unites one of the 
nation’s largest networks of 
community-based oncologists. 
For more information, visit  usoncology.com
and mckesson.com. 

SCOTT COTHERMAN. 

CEO, CAHG, an integrated 
marketing communications 
network model that is comprised

of seven business units and provides brand
stewardship throughout a brand’s  lifecycle. 
For more information, 
visit cahg.com.
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CHRIS CRESSWELL. 

General Manager, Patient 

Innovations, DrFirst, which operates
in the health IT (HIT) industry

and is a provider of stand-alone electronic 
prescribing (e-prescribing) solutions. For more
information, visit drfirst.com.

DAVID CUNNINGHAM. 

President and CEO, TrialCard, which
offers solutions exclusively for the
pharmaceutical industry to 

support direct-to-consumer and professional
marketing, patient-assistance programs, and
Phase IV clinical trials. For more information,
visit trialcard.com.

MICHAEL CURRY. 

Partner, The Curry Rockefeller Group,
an independent,  
full-service healthcare 

communications agency. For more 
information, visit curryrockefellergroup.com.

STEPHEN CUTLER, PH.D. 

Senior VP and Chief Operating 

Officer, Kendle, a global clinical 
research organization providing

the full range of early- to late-stage clinical 
development services for the world's 
biopharmaceutical industry. For more 
information, visit kendle.com.

YVONNE D’AMELIO. 

Chief Financial Officer, Vox Medica, a
community-driven marketing
company specializing in 

healthcare. For more information, visit
voxmedica.com.

BASSIL DAHIYAT. 

CEO, Xencor Inc., which engineers
biotherapeutics using a 
proprietary protein design 

automation technology platform. For more 
information, visit xencor.com.

JIM DATIN. 

Executive VP and Managing 

Director,Life Sciences Group, 

Safeguard  Scientifics Inc., which
provides growth capital for entrepreneurial

and  innovative life-sciences and technology 
companies. For more information, visit 
safeguard.com.

STEPHEN DECHERNEY, M.D. 

Senior VP, Pharmaceutical and Life

Sciences Operations, MedAssurant,
a medical informatics solutions

provider. For more information, visit 
medassurant.com.

JIM DESANTI. 

CEO, PharmaVigilant, which offers
solutions to address the 

complexities of global clinical  research. For
more information, visit  pharmavigilant.com.

PHIL DESCHAMPS. 

President and CEO, GSW Worldwide,
an inVentiv Health company, a
healthcare advertising agency. For

more information, visit gsw-w.com.

PATRICK DURBIN. 

President, BioPharma Services,

Thermo Fisher Scientific, a provider
of scientific services. For more 

information, visit thermoscientific.com.

BRIAN G.M. DURIE, M.D. 

Chairman of the International

Myeloma Foundation and Medical

Director, Aptium Oncology Myeloma

Consortium (AMyC)  Aptium Oncology, which
works with hospitals and physicians to develop 
centers designed to accommodate the future of
cancer care. For more information, visit 
aptiumoncology.com.

DAVID FISHMAN. 

President, Snowfish, which provides
insights to healthcare,  
life-sciences, and biotechnology

companies. For more information, visit 
snowfish.net.

PATRICK FLOCHEL. 

Life Sciences Leader for EMEIA, Ernst

& Young, a global provider of 
assurance, tax, transaction, and

advisory services. For more information, visit
ey.com.
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CHRIS GARABEDIAN. 

President and CEO, AVI BioPharma,
which is focused on the discovery
and development of novel  

RNA-based therapeutics for rare and infectious
diseases, as well as other select disease targets.
For more information, visit avibio.com.

JOSEPH GATTUSO. 

Executive VP, Chief Strategic Officer,

Ogilvy CommonHealth Worldwide,
one of the largest healthcare 

communications networks. For more 
information, visit ogilvycommonhealth.com.

MATT GIEGERICH. 

Chairman and CEO, Ogilvy 

CommonHealth Worldwide, one of
the largest healthcare 

communications networks. For more 
information, visit 
ogilvycommonhealth.com.

RICH GLIKLICH, M.D. 

President and CEO, Outcome, a
provider of patient registries,
 studies, and technologies for

 evaluating real-world outcomes. For more
 information, visit outcome.com.

MARK A. GOLDBERG, M.D. 

Chief Operating Officer, Parexel 

International, a global biopharma-
ceutical services  organization that

provides the right level of guidance to bring
safe and  effective treatments to patients
sooner. For more information, visit
parexel.com.

GENE GUSELLI. 

Co-Founder, President, and CEO, 

InfoMedics Inc., a provider of 
patient feedback solutions for

pharmaceutical companies. For more 
information, visit infomedics.com.

LUIS GUTIERREZ. 

Senior VP, Pharmaceutical and    

Life-Sciences Operations, 

MedAssurant, a medical 
informatics solutions provider. For more 
information, visit medassurant.com.
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MICHAEL HARTE. 

Founder and President, The Harte

Group, a functional services
 management organization

(FSMO), which  leverages the expertise, flexi-
bility, and experience of functional service
providers to deliver trial execution solutions.
For more information, visit hartegroup.com.

RON HELM. 

CEO, Pacific Biomarkers Inc. (PBI), a
biomarker laboratory services
provider in the drug development

industry supporting preclinical and Phase I-IV
studies. For more information, visit
pacbio.com.

JOHN HUDAK. 

Founder and President, Criterium, a
global, full-service, and  
technology-driven contract re-

search organization that offers a mix of high-
quality, innovative clinical research solutions
for the biopharmaceutical, pharmaceutical,
medical device, and CRO industries. For more 
information, visit criteriuminc.com.

KIM HUGGINS. 

Owner and President, K HR Solutions

LLC, a human resources consulting
firm that helps transform 

individuals and corporate groups into effective
leaders and results-oriented teams. For more
information, visit khrsolutions.com.

MAX JACKSON. 

CEO, EMEA/Asia Pacific, Sudler & 

Hennessey, a global healthcare-
marketing and communications 

organization with offices around the world.
For more information, visit sudler.com.

JOE JIMENEZ. 

CEO, Novartis, a global healthcare
company whose diverse portfolio
spans innovative pharmaceuticals,

generics, vaccines and diagnostics, and 
consumer health products. For more 
information, visit novartis.com.

STEPHEN JONES, M.D. 

Medical Director and Co-Chair of the Breast 

NICHOLAS LANDEKIC. 

President, CEO, and Director, 

PolyMedix, which is developing
novel, first-in-class therapies for

serious, life-threatening, acute disorders. For
more information, visit ipolymedix.com.

RICH LEVY. 

Executive VP, Client Solutions, 

inVentiv Health,  which provides
customized solutions for every

type of healthcare brand, at every stage. For
more information, visit inventivhealth.com.

ROB LIKOFF. 

Co-CEO, Group DCA, a PDI 
company, offers brand-building
digital outreach as part of a 

multichannel solution. For more   information,
visit groupdca.com.

NANCY LURKER. 

CEO, PDI Inc., a provider of 
integrated multichannel 
promotion outsource services to

both established and emerging U.S.-based 
biopharmaceutical companies. For more 
information, visit pdi-inc.com.

JAMES MACDONELL. 

VP, Patni Americas, a global IT
 services company that delivers
 solutions to pharmaceutical,

biotechnology, and medical-device clients. 
For more information, visit 
patni.com/life-sciences/overview.aspx.

JEANNE MALE. 

President and CEO, Emp-Higher 

Performance, a consultancy that
helps build higher employee 

performance. For more information, visit 
emphigher.com.

JEANMARIE MARKHAM. 

CEO, Clinlogix, a next-generation
clinical research organization that
supports the clinical development

of drugs, biologics, devices, and diagnostics in
discovery and Phase I through Phase IV 
clinical trials. For more information, visit 
clinlogix.com.
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Cancer Committee, US  Oncology 

Research at US Oncology, a division
of McKesson Corp., an integrated
oncology company that unites one

of the nation’s largest networks of community-
based oncologists. For more  information, visit
usoncology.com or mckesson.com. 

DAN JUNIUS. 

President and CEO, ImmunoGen

Inc., a developer of targeted anti-
cancer  therapeutics. For more 

information, visit immunogen.com.

MARCIA KEAN. 

CEO, Feinstein Kean Healthcare, a
full-service communications 
and business consulting firm 

specializing in the healthcare industry. For
more information, visit fkhealth.com.

RICK KEEFER. 

President and CEO, Publicis 

Touchpoint Solutions Inc., which
provides a comprehensive and 

integrated array of multichannel outsourced
message solutions to the life-sciences industry.
For more information, visit 
publicistouchpointsolutions.com.

MICHAEL KLEINROCK. 

Director, Thought Leadership, IMS

Health, which plays a central role
in advancing global healthcare, 

revealing the insights market intelligence. For
more information, visit imshealth.com.

JIM KNIPPER. 

Founder and CEO, J. Knipper and

Company Inc., a provider of 
healthcare marketing solutions in

direct marketing, sampling, compliance, 
information technology, and sales force  
productivity. For more information, visit 
knipper.com.

DAVE LACEY. 

Senior VP, Discovery Research,

Amgen, a human therapeutics
company in the biotechnology 

industry. For more information, visit
amgen.com.
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Communications, Vox Medica, a community-
driven marketing company  specializing in
healthcare. For more  information, visit
voxmedica.com.

JULIAN M. PARREÑO. 

Senior Account Director, Datacore

Marketing, a KBM Group 
Company, part of the Wunderman

Network, which combines data-driven 
intelligence with one-to-one  marketing 
innovation. For more information, visit 
datacoremarketing.com.

VINCE PARRY. 

Chief Branding Officer, Y Brand, a 
division of Ignite Health, which
works exclusively in the healthcare

and wellness field on creating impactful brand
identities. For more information, visit
ybrand.com.

DONALD PHILLIPS, PHARM.D. 

CEO, Vox Medica, a  
community-driven marketing
company specializing in 

healthcare. For more information, visit
voxmedica.com.

FRANK X. POWERS. 

President, Dudnyk, an 
independently owned, full-service
branding, medical marketing, and 

advertising agency. For more information, 
visit dudnyk.com.

JENNIFER PRICE. 

Senior Director, Clinical Solutions,

BioClinica, a global provider of 
clinical trial management services.

For more information, visit bioclinica.com.

CHARLENE PROUNIS. 

Managing Partner, Flashpoint 

Medica, a full-service professional
healthcare advertising agency

within the worldwide Omnicom Diversified
Agency Services network. For more 
information, visit flashpointmedica.com.

JOHN RACIK. 

President and CEO, Stonefly  Communications

A Decade of Change: Thought Leaders

NEIL MATHESON. 

CEO, Huntsworth Health, a global
family of agencies that provides a
full continuum of consulting and

communications services to the healthcare
and well-being industry. For more information,
visit huntsworthhealth.com.

LYNN MEYER. 

Managing Partner, IntegReview 

Ethical Review Board, which is 
committed to protecting the rights

and welfare of human subjects participating in
research. For more information, visit 
integreview.com.

COLIN MILLER, PH.D. 

Senior VP, Medical Affairs, BioClinica,
a global provider of clinical trial
management services. For more

information, visit bioclinica.com.

RICHARD MINOFF. 

Managing Partner, 1 Global  Partners

LLC, a consultancy focused on
strategic planning and 

commercialization, marketing and 
life-cycle management, and building 
high-performance organizations. For more 
information, e-mail Mr. Minoff at 
rminoff@1gblp.com.

ED MITZEN. 

Partner, FingerPaint Marketing, a
full-service advertising agency. 
For more information, visit 

fingerpaintmarketing.com.

SIMON E. MORONEY, PH.D. 

CEO, MorphoSys AG, which is 
building a strong therapeutic 
antibody pipeline with more than

60 projects in development. For more 
information, visit morphosys.com.

MICHAEL NAIMOLI. 

Worldwide Managing Director, 

Microsoft Life Sciences, which is
committed to improving health

around the world through software 
innovation. For more information, 
visit microsoft.com.

BILL NEWELL. 

CEO, Sutro Biopharma, a 
biopharmaceutical company 
developing novel and biosuperior

protein therapeutics with improved 
pharmaceutical properties. For more 
information, visit sutrobio.com.

BOB NORRIS. 

President and CEO, Complete

Healthcare Communications, a
strategic medical communications

agency that specializes in publication 
planning. For more information, visit
chcinc.com.

JOHN NOSTA. 

Chief Creative Officer, 

Ogilvy CommonHealth 

Medical Education, one of the
largest healthcare communications networks.
For more information, visit 
ogilvycommonhealth.com.

TERRY NUGENT. 

VP, Marketing, Medical Marketing

Service Inc., which provides lists
that maximize results and 

minimize costs in the dynamic medical 
marketing industry. For more information,
visit mmslists.com.

CATHY PAGANO. 

President, The Institute for 

Continuing Healthcare 

Education, a provider of  
evidence-based, clinically relevant certified
continuing education to physicians, nursing
professionals, pharmacists, and other allied
healthcare professionals. For more 
information, visit iche.edu.

MICHAEL PARISI. 

Managing Partner, Ogilvy 

CommonHealth Worldwide, one of
the largest healthcare 

communications networks. For more 
information, visit ogilvycommonhealth.com.

MICHAEL PARKS. 

Executive VP, Public 

Relations and Marketing 



92 March 2011 � PharmaVOICE

Group, an inVentiv Health 
company, and a patient-focused,
insight-driven health, and  
well-being advertising agency. 

For more information, visit 
stoneflycommunications.com.

JULIA RALSTON, R.PH. 

President and CEO, MedErgy 

HealthGroup, a provider of 
evidence-based communication

solutions through the synergistic blend of our
strategic, scientific, and creative skills. For
more information, visit medergygroup.com.

WILL REESE. 

Chief Innovation Officer, Cadient

Group, an  interactive marketing
company offering full marketing

agency services emphasizing digital solutions
that targets  all businesses and industries. For
more information, visit cadient.com.

KEN RIBOTSKY. 

President and CEO, The Core Nation,
a family of healthcare marketing
and medical communications

companies (Core-Create, Brandkarma, and
Alpha & Omega) that offers strategic, 
branding, and creative consulting services. 
For more information, visit thecorenation.com.

DOUG RINGLER. 

CEO, Tolerx, a biopharmaceutical
company developing novel 
therapies to treat autoimmune 

diseases and cancer by normalizing the 
immune response. For more information, 
visit tolerx.com.

CHARLES ROCKEFELLER. 

Partner, The Curry Rockefeller Group,
an independent, full-service
healthcare communications

agency. For more information, visit 
curryrockefellergroup.com.

JOHN ROSS. 

Chief Operating Officer, SDI, a
healthcare analytics organization.
For more information, visit 

sdihealth.com.

KEITH RUARK. 

VP, Avos Consulting, a part of INC
Research, which helps customers
address current and future 

economic concerns and successfully compete
in the increasingly challenging global environ-
ment. For more information, visit 
incresearch.com/avosconsulting.aspx.

PETER SANDFORD. 

Executive VP, NXLevel Solutions, a
developer of technology-delivered
learning applications and Pharma-

Certify, e-learning training for the life sciences.
For more  information, visit nxlevelsolutions.com.

DEBORAH SCHNELL. 

President, Sales and Strategic 

Planning, Healthy Advice Networks,
a provider of trusted, relevant, and

easy-to-understand health information to 
consumers and healthcare professionals when
and where they need it. For more information,
visit healthyadvicenetworks.com.

TIM SHANNON. 

Venture Partner, Canaan Partners, a
global venture capital firm that 
invests in people who turn 

visionary ideas into valuable and significant
technology and healthcare companies. For
more information, visit canaan.com.

ALISON SHURELL. 

VP, Life Sciences Product Marketing,

IntraLinks, a global provider of
 software-as-a-service solutions for

securely managing content and exchanging
critical business information. For more 
information, visit intralinks.com.

PAUL SIMMS. 

Chairman, eyeforpharma, which
provides forums, industry insights,
and intelligence. For more 

information, visit  eyeforpharma.com.

DAVID SMOLLER. 

President, Research Biotech, Sigma

Life Science, a Sigma-Aldrich 
business that offers an array of 

biologically rich products and reagents that

researchers use in scientific investigation. 
For more information, visit 
sigmaaldrich.com/life-science.html.

MIKE SOENEN. 

President and CEO, ClearTrial, a
provider of clinical trial operations
software to make the planning,

forecasting, and tracking of  clinical project and
financial performance more efficient. For more
information, visit cleartrial.com.

NAGARAJA SRIVATSAN. 

Senior VP and Head of Life Science,

North America, Cognizant, a global
services partner for the life-

sciences industry. For more information, 
visit cognizant.com.

BILL TAAFFE. 

President, Corporate Development,

Icon, a global provider of out-
sourced development services that

specializes in the planning, management, 
execution and analysis of Phase IIb – IV 
clinical trials to the pharmaceutical, biotech-
nology, and medical-device industries. For
more information, visit iconplc.com.

BRAD THOMPSON. 

CEO, Oncolytics Biotech Inc., a
biotechnology company focused
on the development of oncolytic

viruses as potential cancer therapeutics. For
more information, visit oncolyticsbiotech.com.

AL TOPIN.  

President, Topin & Associates, an 
independent, full-service, medical
marketing communications 

company. For more information, visit
topin.com.

TERRENCE TORMEY. 

CEO and President, Prevention

 Pharmaceuticals Inc., which actively
pursues compelling nutraceutical

product opportunities. For more information,
visit preventionpharmaceuticals.com.

TIM TYSON. 

CEO, Aptuit, a provider of drug  development so-
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lutions to pharmaceutical and
biotechnology innovators world-
wide. For more  information, visit
aptuit.com. 

JOHN M. VANN. 

Executive VP, Global Corporate 

Development, Chiltern, a  
full-service, global contract 

research organization with experience in the 
management of Phase I-IV clinical trials
across a broad range of therapeutic areas and
contract staffing solutions. For more 
information, visit chiltern.com.

JOSEF VON RICKENBACH. 

Chairman and CEO, Parexel 

International, a global  
biopharmaceutical services 

organization that provides the right level of
guidance to bring safe and effective treatments
to patients sooner. For more information, visit
parexel.com.

MATT WALLACH. 

Chief Strategy Officer, Veeva 

Systems, a provider of SaaS-based
CRM solutions for the global 

life-sciences industry. For more information,
visit veevasystems.com.

MARC WEINER. 

Managing Partner, Ogilvy 

CommonHealth Worldwide, 
one of the largest healthcare 

communications networks. For more
 information, visit 
ogilvycommonhealth.com.

STEPHEN WRAY. 

President and CEO, Cadient Group,
an interactive marketing 
company offering full marketing

agency services emphasizing digital 
solutions that target all businesses and 
industries. For more information, visit 
cadient.com.

KRISTIE ZINSELMEIER. 

Director of Marketing, BioPharma

Solutions, Baxter, a business 
unit of Baxter that partners 

with pharmaceutical companies to support
their commercialization objectives by 
providing scientific expertise, sterile 
manufacturing solutions, parenteral delivery
systems, and customized support services
needed to meet the unique challenges 
that parenteral products face. For more 
information, visit 
baxterbiopharmasolutions.com.

JEFF ZUCKER. 

Senior Director and Global Head, 

Patient Recruitment, Kendle, a
global clinical research 

organization providing the full range of  
early- to late-stage clinical 
development services for the world's 
biopharmaceutical industry. For more 
information, visit kendle.com.
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