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Expanding its offe ri n g s,
i n Ch o rd Co m m u n i cat i o n s
I n c. ,one of the largest inde-
pe n d e nt healthca re mar-
keting communications
companies in the wo rl d,
has established a new
organization — Y Brand
O u t l ook — that will offe r
strategic consulting and
b randing serv i ce s. Based in
New Yo rk Ci ty,Y Brand Out-
l ook is led by Vi n ce Pa rry,
who re ce ntly left his po s i-
tion as chief cre at i ve office r
at Sudler & He n n e s s ey to
join inCh o rd.

Y Brand Outlook pro-
vides marketing and
brand-building recom-
m e n d ations to clients to
help them develop their
businesses, primarily by
conducting consensus-
building strategic and
branding seminars and
wo rk s h o p s.The org a n i z ation also offers strategic and
m a rket analys e s, as well as brand audits and deve l-
o p m e ntal exe rc i s e s.

“We re cog n i zed the need to provide bra n d i n g
s e rv i ces for clients in a new way,” s ays Blane Wa l te r,
c h a i rman and CEO of inCh o rd, Co l u m b u s, Oh i o.“ Fo r
m a ny co m p a n i e s, the process of branding has
be come too co m p l i cated to be effe ct i ve. Lack of
i nte rnal consensus and the invo l ve m e nt of too
m a ny vendors often leads to a bra n d - s t rate gy plan
t h at is inact i o n a b l e. Y Brand Outlook is designed to
simplify the process by bringing together the be s t
b randing pra ct i ces in the industry and delive ri n g
them through one co h e s i ve te a m .We’re thrilled that
Vi n ce Pa rry has chosen to lead this group as pre s i-
d e nt. His ex pe ri e n ce in building brands and deve l-
oping cre at i ve strate gy is unmatc h e d.”

M r. Pa rry joined inCh o rd in Nove m ber after 13
years with Sudler & He n n e s s ey, w h e re he was instru-
m e ntal in cre ating and dire cting Si g n at u re, S & H’s
b rand ident i ty gro u p.He also deve l o ped cre at i ve pro-
tocols and dire cted the inte g ration of cre at i ve act i v i ty
be tween all lines of S&H business. Some of his
a c co u nts included Vi ox x ,Roce p h i n ,Ne u pog e n ,L i p i to r,
Ef fexo r, Xe n i ca l , No l va d ex , Mi ra pex , Vi re a d, N i co t ro l ,
Ac co l ate, Adv i l ,Be n a d ry l ,Dove, Co l g ate,and So ny.

“i n Ch o rd has alre a dy established itself as a pace-
s e t ter in the marketing industry by providing seam-
less inte g rated solutions to clients — so it make s
sense that we should join fo rces to launch a gro u p
t h at will break new ground in branding strate g i e s,”

M r. Pa rry says.“As Y Brand Outlook wo rks with client s
to build ‘be s t - i n - c l a s s’ b ra n d s, it will draw upon the
vast netwo rk of client-side marketing and cre at i ve
ex pe rts at inCh o rd to deliver the proce s s.”

In addition to his role as pre s i d e nt of Y Brand Out-
l oo k ,M r.Pa rry also serves as chief branding officer fo r
i n Ch o rd. In this po s i t i o n , he wo rks with the inCh o rd
companies to develop branding strategies for client s
and facilitates the effe ct i ve use of cre at i ve re s o u rce s
a c ross co m p a ny lines.

Y Brand Outlook is located at 1180 Avenue of the
Am e ri ca s. The office gives inCh o rd, which also has
l ocations in Doy l e s tow n , Pa . , and Sa ratoga Sp ri n g s,
N . Y. , an expanded pre s e n ce on the East Co a s t.

“Our headquarters will always be based in
Co l u m b u s, but having an office in New Yo rk Ci ty
g i ves us increased visibility in the healthca re industry
and provides us with new re s o u rces to serve client s
based on the East Co a s t,”M r.Wa l ter says.

The name of the new gro u p, Y Brand Outloo k ,
re f l e cts the co m p a ny’s unique approach to bra n d-
ing and strategic co n s u l t i n g.

“The co m p a ny is designed to get back to the fun-
d a m e ntals of branding — to bring simple clari ty to a
p rocess that suffers from ove r - co m p l ex i ty,” M r. Pa rry
ex p l a i n s. “In wo rk s h o p s, our ex pe rts will wo rk with
c l i e nt teams to cre ate an env i ro n m e nt where bra n d s
a re seen in a whole new light. Understanding why
c u s tomers think or act a ce rtain way helps us solve our
c l i e nt s’unique marketing challenges by loo king at the
b rand from a buying rather than selling standpo i nt.”

i n Ch o rd LAUNCHES BRAND ADV I S O RY
G RO U P with cre at i ve ve te ran at the helm

Designed to break new ground in branding strate g i e s,Y Brand Outlook is cre ating an 
e nv i ro n m e nt in which brands are seen in a whole new light

W H AT’S NEW
NEW HEALT H C A R E - R E L ATED  
PRODUCTS, SERVICES, AND
C O M PANIES 

MDS Ph a rm a
Se rv i ce s

A N N O U N C E S
G LO BA L-

E X PA N S I O N
plans for 2002 

MDS Ph a rma Se rv i ce s, a provider of innovat i ve
d ru g - d i s cove ry and deve l o p m e nt solutions, h a s
a n n o u n ced expansion plans for 2002 at numero u s
s i tes wo rl dw i d e,designed to strengthen the co m p a-
ny’s ca p a c i ty to serve as a dru g - d i s cove ry and deve l-
o p m e nt part n e r.

Ac co rding to Doug Sq u i re s, p re s i d e nt and CEO
at MDS Ph a rma Se rv i ce s, the co m p a ny is re l ocat i n g
to new facilities and increasing the bed ca p a c i ty at
t h ree of its seven clinical pharm a co l ogy units; n e a r-
ly doubling the square footage of one of its Eu ro-
pean bioanalytical facilities; building a new, t h re e -
s to ry, 2 4 , 0 0 0 - s q u a re - foot facility dedicated to
p re - c l i n i cal studies, p a rt i c u l a rly safe ty pharm a co l o-
gy; and establishing a facility for ce nt ral labo rato ry
o pe rations in As i a .

The co m p a ny’s global pre s e n ce in late - p h a s e
c l i n i cal re s e a rch and ce nt ral labo rato ry serv i ces also
is grow i n g. M r. Sq u i res says late-phase serv i ces now
will be available on four co nt i n e nt s, including its
unique capabilities in China and in its re ce nt l y
o pened Si n g a po re ope rat i o n .

“With more than 750 beds in our clinical re s e a rc h
f a c i l i t i e s, MDS is the largest early-phase clinica l
re s e a rch org a n i z ation in the wo rl d,” M r. Sq u i res says.
“Our increased ca p a c i ty will allow us to acco m m od ate
an even gre ater number of clinical studies with
scheduling flex i b i l i ty and a rapid study start - u p.”

Y Brand Outlook is designed to 
get back to the fundamentals of 
branding — to bring simple 
clarity to a process that suffers
from over- c o m p l e x i t y.

Vince Parry
President, Y Brand Outlook
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Mod e rn He a l t h ca re
a n n o u n ces 
M AG A Z I N E
REDESIGN 

Readers of M odern He a l t h ca re will have notice d
t h at with the Ja n u a ry 28th issue, the magazine is
s po rting a new look and new fo rm at. In re s ponse to
reader fe e d b a c k , the new fo rm at includes enhance d
h e a l t h ca re business news cove ra g e, n ew edito ri a l
s e ct i o n s, bigger and bolder gra p h i c s, and cleaner
ty pe f a ces and layo u t s.

St a rting with the cove r, readers will notice an
e n h a n ced emphasis on bre a king news. A cleaner
table of co nte nts and staff box simplify finding spe-
cific info rm at i o n . Traditional sections such as the
cover sto ry, week in healthca re, and special re po rt s
and fe at u res co ntinue with new or expanded sec-
tions such as late news, o p - e d, by the numbe r s,
n ews m a ke r s, and the edge to keep readers up-to -
d ate on the latest healthca re happe n i n g s. For more
than 25 ye a r s, the business news we e kl y has be e n
s e rving the industry.

“ He a l t h ca re exe c u t i ves are busy people who
d o n’t have a lot of time for edito rial fluff,” s ays Ch u c k
La u e r, publisher of M odern He a l t h ca re. “Th ey wa nt
s t ra i g ht fo rwa rd sto ries from pro fessional journ a l i s t s
who kn ow their be at s.”

Qu i ntiles Co n s u l t i n g’s new serv i ce helps
m a n u f a ct u rers P R E PARE FOR FDA 

P R E - A P P ROVA L i n s pe ction 
Qu i ntiles Consulting has taken steps to help manufact u rers of medicines

and medical dev i ces meet re g u l ato ry standards in pre - a p p roval inspe ct i o n s
with the launch of Ma rke t re a dy.

Pre - a p p roval inspe ctions are co n d u cted by the Food and Drug Ad m i n i s t ra-
tion as a part of its regular rev i ew of all prod u ct applicat i o n s, and Ma rke t re a dy
p rovides guidance to manufact u rers in all key milesto n e s, including prod u ct
d eve l o p m e nt, p rocess va l i d at i o n , and re g u l ato ry inspe ct i o n . The prog ram also
helps manufact u rers manage issues that may result from prior re g u l ato ry
a ctions assoc i ated with pra ct i ces in labo rato ry and prod u ction settings.

“ De l ays in prod u ct launch can mean losses in revenue and market share,”
s ays Joseph Ph i l l i p s, VP of pharm a ce u t i cal serv i ces at Qu i ntiles Co n s u l t i n g.
“With Ma rke t re a dy, our ex pe rts assist manufact u rers in assessing, d eve l o p i n g,
and implementing proce s s e s. This serv i ce helps assure an effe ct i ve tra n s i t i o n
f rom R&D to co m m e rcial prod u ct i o n .”

M r. Phillips was fo rm e rly with the FDA, w h e re he helped develop the pre -
a p p roval inspe ction strate gy.

Ron Jo h n s o n ,exe c u t i ve VP of Qu i ntiles Consulting says,“We estimate that the
total curre nt market po te ntial for these kinds of consulting serv i ces is abo u t
$100 million. Be cause we see increased act i v i ty among emerging and estab-
lished pharm a ce u t i cal and biotech co m p a n i e s,we are optimistic that the demand for these serv i ces will incre a s e.”

Joseph Phillips
is helping manufacturers realize
an effective transition from R&D
to commercial production.

Ph oenix Ma rke t i n g
Group ACQ U I R E D
FOR $33 MILLION
by Ex p ress Scripts 
Ex p ress Scripts Inc. , one of the largest pharm a cy

benefit management companies in No rth Am e ri ca ,
has acquired the assets of Ph oenix Ma rketing Gro u p
( Holdings) Inc. f rom Ac cess Wo rl dwide Co m m u n i ca-
tions Inc. for $33 million in ca s h .

“We’re pleased to announce the completion of
this acquisition,”s ays Ba rrett To a n ,c h a i rman and CEO
of Ex p ress Scri p t s. “ Ph oenix is we l l - positioned to
assume a gre ater share of the expanding market fo r
p h a rm a ce u t i cal sampling, and we are focused on
l eve raging the combined strengths of the two org a-
n i z at i o n s.”

Ph oenix is one of the largest pre s c ription dru g
sample fulfillment companies in the co u nt ry, s h i p-
ping about 95 million sample units in 2001. O u t-
s o u rce spending is growing as a pe rce ntage of phar-
m a ce u t i cal manufact u re r s’ total sales and marke t i n g
ex pe n s e s,and medication sampling is a key element
in the pre s c ription distribution marke t. Ph oe n i x
re co rds an administrat i ve fee for distributing sam-
ples to doctors based on orders re ce i ved from phar-
m a ce u t i cal sales re p re s e nt at i ve s.

El s ev i e r’s inte rn ational medical news gro u p
LAUNCHES NEW PUBLICAT I O N

I nte rn ational Me d i cal News Gro u p, the medica l
n ews division of El s evier Science, has launched
Rh e u m a to l ogy News,its first new publication in 30 ye a r s.

Ac co rding to Alan J. I m h o f f, the newly appo i nte d
g e n e ral manager of Mo rri s tow n , N.J.-based IMNG,
c h a rter sponsorships in the new publication are co m-
p l e tely sold out for the rest of this ye a r.The publicat i o n ,
which still has some space ava i l a b l e, p rovides news,
re s e a rc h , and in-depth cove rage of medical meetings
wo rl dw i d e.Reaching a co nt rolled circ u l ation of 10,000
rheumatologists and high-prescribing internists,
Rh e u m a to l ogy News— published bimonthly in 2002
— plans to go monthly in 2003.

“ Rh e u m ato l ogy is the leading cate g o ry of chro n i c
illness and physician visits for which doctors seek new
i n fo rm at i o n ,”M r. Imhoff says.“With the large number of
n ew prod u cts in the pipe l i n e, i n fo rm ation has be co m e
a cri t i cal co m po n e nt in the tre at m e nt of bone and joint
d i s e a s e s.Th at’s why rh e u m ato l og i s t s, l i ke other medica l
s pe c i a l i s t s,need up-to - t h e - m i n u te info rm ation that ca n
help them provide relief to their pat i e nt s.”

In addition to Rh e u m a to l ogy News, IMNG publishes
six other medical news publications cove ring news and
meetings wo rl dwide for phys i c i a n s : Fa m i ly Pra ct i ce
News, I n ternal Medicine News, Pe d i a t ric News, Ob / Gy n
News,Skin and Al l e rgy News,and Cl i n i cal Ps yc h i a t ry News.
Its pare nt, El s evier Science, is a medical and scientific publisher, with offices throughout the U.S.and Eu ro pe.

M r. Imhoff got his start at IMNG 17 years ago, then left to join other publishing ve nt u re s.He oversees all ope r-
ations at IMNG.M r. Imhoff rejoins IMNG from SCP/Cl i g g o t t,w h e re he was VP and group publisher.He was re s po n-
sible for I n fe ctions in Medicine, Drug Benefit Tre n d s, The Journal of Cri t i cal Illness, and The AIDS Re a d e r, a single-
s po n s o red journ a l , which he successfully relaunched as a multi-spo n s o red publication three years ago.

Rheumatology News is the first new publication to be launched 
by Elsevier’s International Medical News Group in 30 years.
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AARP launches first
p u b l i cation fo r

OVER 50 HISPA N I C
CO M M U N I TY

In one of the single largest launches in the histo-
ry of the Hispanic publishing industry, AARP is int ro-
ducing Segunda Ju ve n t u d— a quarte rl y, b i l i n g u a l
n ews p a per cre ated spe c i f i cally for Hispanics 50 ye a r s
old and older.

Tra n s l ated as Se cond Yo u t h , Segunda Ju ve n t u di s
being provided initially to 250,000 Hispanic AARP
m e m bers in Tex a s, New Yo rk , Ca l i fo rn i a , Fl o ri d a ,a n d
Pu e rto Ri co. The circ u l ation is slated to more than
double during 2002 as the assoc i ation expands its
o u t reach to older Hispanics across the co u nt ry.

AARP is no stranger to the Hispanic co m m u n i ty.
The 35 million-member serv i ce org a n i z ation has
wo rked exte n s i vely with leading Hispanic org a n i z a-
t i o n s, j o i ntly co n d u cting impo rt a nt re s e a rch pro j e ct s,
s po n s o ring key co m m u n i ty eve nts and prov i d i n g
p rog rams benefiting Hispanic co m m u n i ty membe r s.

Segunda Ju ve n t u dis being prod u ced and dis-
t ri b u ted by AARP Pu b l i cat i o n s, which also publishes
the awa rd-winning M odern Ma t u ri ty and My Ge n e ra-
t i o nmagazines and the awa rd-winning AARP Bu l-
l e t i n . For Segunda Ju ve n t u d, AARP editors wo rke d
with editors and wri ters of La Op i n i o n— the Lo s
Angeles-based Spanish-language news p a per and
one of the largest Spanish-language publishing
companies in the U.S. The premier issue of Se g u n d a
Ju ve n t u dincludes profiles of Hispanic co m m u n i ty
vo l u nte e r s, an upd ate on changing immigrat i o n
l aws, a health upd ate on promising diabe tes tre at-
m e nt s, and a piece on popular singer-songwri te r
Juan Ga b ri e l .

“Segunda Ju ve n t u d is dedicated to prov i d i n g
timely and accurate info rm ation on vital topics fo r
this co m m u n i ty,”s ays Ma rtha Ra m s ey,AARP publish-
ing dire cto r. “The publication also will keep re a d e r s
up to date on impo rt a nt social issues and life s ty l e
t rends and int rod u ce them to fascinating pe o p l e
who are living and loving their Se cond Yo u t h .”

Ac co rding to the U.S. Bu reau of Ce n s u s, t h e re are
c u rre ntly about 5 million Hispanics older than 50 in
the U.S. and that number is ex pe cted to nearly tri p l e
over the next 25 years to 14.2 million.

AARP re ce ntly launched a series of te l evision and
radio advertisements designed to inform and
i n c rease awa reness of AARP within the Hispanic
co m m u n i ty.

Fu t u re AARP offe rings will include prod u ct s, s e r-
v i ce s, and info rm ation for Hispanics as well as bilin-
gual advoca cy and educational mate ri a l s.

“We re cog n i ze that the Un i ted St ates is in the
midst of a demog raphic revolution and that all org a-
n i z ations must broaden their appeal to Hispanic
Am e ri ca n s,” s ays Ch a rles Me n d oz a , an AARP bo a rd
m e m be r.“Segunda Ju ve n t u dwill play a major role by
p roviding news and info rm ation of particular inte r-
est to this co m m u n i ty.”

A A R P,Wa s h i n g to n , D. C . , is a nonpro f i t,

n o n p a rtisan membership org a n i z ation fo r

people 50 years old and older. For more

i n fo rm at i o n , visit aarp. o rg.

EXPRESS SCRIPTS INC., St. Lo u i s, is one of

the largest pharm a cy benefit manage-

m e nt companies in No rth Am e ri ca . Fo r

m o re info rm at i o n , visit ex p re s s -

s c ri p t s. co m .

THE HEALTH CARE COMPLIANCE ASSO-

C I AT I O N, Ph i l a d e l p h i a , is the only nat i o n a l ,

n o n - p rofit org a n i z ation solely dedicate d

to improving the quality of healthca re

co m p l i a n ce. For more info rm at i o n ,v i s i t

h c ca - i n fo. o rg.

INCHORD CO M M U N I CATIONS INC.,

Co l u m b u s, Oh i o, is a global group of co m-

m u n i cation companies providing cus-

to m i zed marketing solutions with a single

po i nt of acco u nt a b i l i ty. For more info rm a-

t i o n , visit inchord. co m .

I N N OV E X, Pa r s i p p a ny, N . J . , a unit of Qu i n-

tiles Tra n s n ational Co rp. , is a leading co m-

m e rcial solutions provider and offers sales

and marketing serv i ces designed to acce l-

e rate the success of pharm a ce u t i ca l ,

b i o te c h , and medical dev i ce prod u ct s. Fo r

m o re info rm at i o n , visit innovex . co m .

I N T E R N ATIONAL MEDICAL NEWS

G RO U P, Mo rri s tow n ,N . J . , is the medica l

n ews division of El s evier Science, p u b l i s h-

ers of medical and scientific publicat i o n s

and Web po rt a l s. For more info rm at i o n ,

visit imng. co m .

MDS PHARMA SERV I C E S, Mo nt re a l ,

Ca n a d a ,o f fers a full spe ct rum of re s o u rce s

to meet the dru g - d i s cove ry and deve l o p-

m e nt needs of the pharm a ce u t i cal and

b i o te c h n o l ogy industri e s. For more info r-

m at i o n , visit mdsps. co m .

MODERN HEALT H CA R E, Ch i ca g o, p u b-

lished by Crain Co m m u n i cat i o n s, is the

i n d u s t ry’s only business news we e kl y. Fo r

m o re info rm at i o n , visit mod e rn h e a l t h-

ca re. co m .

PAREXEL INTERNAT I O N A L,Wa l t h a m ,

Ma s s. , is one of the largest co nt ra ct phar-

m a ce u t i cal outsourcing org a n i z ations in

the wo rl d, p roviding a broad range of

kn owledge-based co nt ra ct re s e a rc h ,m e d-

i cal marketing and consulting serv i ces to

the wo rl dwide pharm a ce u t i ca l ,b i o te c h-

n o l ogy, and medical dev i ce industri e s. Fo r

m o re info rm at i o n , visit parexe l . co m .

QUINTILES CO N S U LT I N G is a co m m e r-

c i a l i z ation unit of Qu i ntiles Tra n s n at i o n a l

Co rp. , Re s e a rch Triangle Pa rk ,N . C . Qu i nt i l e s

Consulting provides re g u l ato ry, co m p l i-

a n ce and va l i d ation consulting serv i ces to

p h a rm a ce u t i ca l ,b i o te c h n o l ogy, and medi-

cal dev i ce industries around the wo rl d. Fo r

m o re info rm at i o n , visit quint i l e s. co m .

Follow up

Pa rexel Inte rn ational to P ROVIDE GLO BA L
B I O D EV E LO P M E N T consulting serv i ces 

Pa rexel Inte rn ational Co rp. , one of the wo rl d’s largest biopharm a ce u t i cal outsourcing co m p a n i e s, n ow pro-
vides biod eve l o p m e nt consulting serv i ces in suppo rt of emerg i n g, v i rt u a l , and biote c h n o l ogy firm s. Th ro u g h
this new serv i ce offe ri n g, Pa rexel assists clients in fo rm u l ating detailed strategies to optimize cri t i cal earl y - s t a g e
and adva n ced-stage prod u ct deve l o p m e nt.In addition,by providing senior-level strategic pe r s pe ct i ve,this new
s e rv i ce more effe ct i vely leve rages Pa rexe l’s global ex pe rt i s e, ex pe ri e n ce, and re s o u rces while maximizing va l u e
and efficiencies for full-deve l o p m e nt prog ram life cyc l e s.

Cl i e nts may improve the re t u rn on their non-clinical and clinical deve l o p m e nt inve s t m e nts by relying on
Pa rexe l’s global po rt folio of serv i ce s, ca p a b i l i t i e s, and ex pe rtise ranging from early drug deve l o p m e nt to clini-
ca l / re g u l ato ry strate gy and to po s t - m a rketing suppo rt. Pa rexe l’s biod eve l o p m e nt consulting team consists of
wo rl dwide re g u l ato ry, m e d i ca l , and scientific ex pe rts who understand client te c h n o l ogy, re g u l ato ry re q u i re-
m e nt s, c l i n i ca l - t rial design, and analysis and can cre ate innovat i ve strategic solutions to re g u l ato ry, c l i n i ca l ,a n d
n o n - c l i n i cal deve l o p m e nt challenges. Pa rexe l’s biod eve l o p m e nt consulting serv i ces group includes scient i f i c,
m a n u f a ct u ri n g, c h e m i s t ry manufact u ring and co nt ro l , re g u l ato ry, and medical ex pe rtise that adds a broad and
in-depth pe r s pe ct i ve on the co m p l ex issues surrounding early-stage biopharm a ce u t i cal deve l o p m e nt.

“We remain dedicated to enhancing the value of biopharm a ce u t i cal pro j e cts and reducing dru g - d eve l o p-
m e nt time,” s ays Josef H. von Ri c ke n b a c h ,c h a i rman and CEO.
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