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E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

e t rials Inc. , a pre fe rred partner for innovat i ve data manage-
m e nt te c h n o l ogies and serv i ces for the healthca re industry, h a s
fo rmed a joint - m a rketing agre e m e nt to inte g rate and cro s s - s e l l
te c h n o l ogy with Dat a S cout So ftwa re Inc. , a premier provider of
i n n ovat i ve, re g u l ato ry - co m p l i a nt inte ra ct i ve vo i ce - re s po n s e
(IVR) softwa re solutions.

The alliance enables both companies to offer more co m-
p re h e n s i ve data co l l e ction and more tightly inte g rated te c h n o l-
ogy for acce l e rating clinical tri a l s. Under the te rms of the agre e-
m e nt, e t rials is offe ring its customers Dat a S co u t’s IVRQu e s t, a n
i nte ra ct i ve vo i ce - re s ponse sys tem as an alte rn at i ve phone-
based method for co l l e cting clinica l - t rial dat a . Dat a S cout also is
re commending etrials elect ronic data ca p t u re (EDC) softwa re to
its client s. The two te c h n o l ogies are inte g rated to assist with
ca p t u ri n g, m a n a g i n g, and re po rting data from phone, co m p u te r, and handheld dev i ce s.

“With the increasing adaptation of EDC te c h n o l ogy in clinical trials and with the increased impo rt a n ce of
21 CFR Pa rt 11 co m p l i a n ce with re s pe ct to co l l e ction and va l i d ation of clinical dat a , we be l i eve IVR solutions
d eve l o ped with IVRQuest are a ve ry nat u ral co m p l e m e nt to etri a l s’ o f fe ri n g s,” s ays Jim Kl e i n , Dat a S co u t’s CEO.
“We are ve ry pleased to have this oppo rt u n i ty to partner with etri a l s. It re i n fo rces our co m m i t m e nt to prov i d e
the clinical re s e a rc h ,p h a rm a ce u t i ca l , and healthca re markets with innovat i ve, co m p l i a nt turn key IVR solutions.”

“e t rials is co ntinually scanning the te c h n o l ogy hori zon to identify tools that help our customers leve ra g e
d ata management improve m e nts in the dru g - d eve l o p m e nt proce s s,”s ays John Cl i n e, p re s i d e nt of etri a l s.“Th i s
p a rtnership allows etrials to offer an elegant and inte g rated solution for ra n d o m i z at i o n ,e n ro l l m e nt, and dat a
ca p t u re.”

CBI Launches New We b s i te
With EASIER NAV I G AT I O N ,

ENHANCED CO N T E N T
The Ce nter for Business Inte l l i g e n ce has re -

designed its We b s i te for easier nav i g ation and with
e n h a n ced co nte nt.

C B I ’s We b s i te fe at u res descriptions of upco m i n g
co n fe re n ces and enables users to download PDF ve r-
sions of co n fe re n ce broc h u re s, re g i s te r, and re q u e s t
i n fo rm at i o n .C B I ’s We b s i te also provides business pro-
fessionals with timely info rm ation in the pharm a ce u-
t i ca l ,e n e rgy,and risk and insura n ce industri e s.CBI has
added a list re ntal sect i o n , in which customers ca n
t a ke adva ntage of the CBI master file to find cus-
to m e r s.The site offers fully re s e a rched info rm ation fo r
m o re than 500,000 exe c u t i ves wo rl dw i d e.

The Inte rnet is be coming an increasingly impo r-
t a nt re s e a rch tool for phys i c i a n s. A survey of more
than 6,700 physicians — released by
P E RQ / H C I ,a leader in pharm a ce u t i ca l
and healthca re re l ated pro m o t i o n
research — reports that 76% of
p hysicians use the Inte rnet to obtain
m e d i cally re l ated info rm at i o n , and of
t h o s e, 73% use the Inte rnet to acce s s
m e d i cal libra ry We b s i te s, which are
a c cessed more than any other ty pe
of site.

The study examines va ri o u s
a s pe cts of physician Inte rnet usage
i n c l u d i n g : the ty pes of We b s i tes visit-

e d, the purpose of the visit,
n u m ber of hours per we e k
s pe nt using the Inte rn e t,
i m po rt a n ce of spe c i f i c
We b s i te fe at u re s, pe rce nt-
age of co ntinuing medica l
e d u cation (CME) cre d i t s
co m p l e ted via the Inte rn e t,
the cre d i b i l i ty of the Inte r-
net for delive ring CME
co u r s e s, the effe ct the Inte r-
net has had on the delive ry
of pat i e nt ca re, PDA usage,
and re fe rrals of pat i e nts to the Inte rnet fo r
m e d i cal info rm at i o n .

Among the re s e a rch co m p a ny’s findings,ca rd i o l-
og i s t s, pe d i at ri c i a n s, and oste o p aths ra n ked highest

among office-based physicians who
use the Inte rnet for pro fessional pur-
po s e s.

The survey re po rts that genera l
practitioners (GPs), OB/GYNs, and
o rt h o pedic surgeons rank lowest in
their use of the Inte rn e t.

Of those office-based phys i c i a n s
re fe rring pat i e nts to the Inte rnet fo r
m e d i cal info rm at i o n , p s yc h i at rists are
the most likely to do so and ca rd i o l o-
gists are the least like l y.Tw i ce as many
office-based psychiatrists referred
p at i e nts to the Web as did office -
based ca rd i o l og i s t s.

Su rp ri s i n g l y, p hysicians re po rt ve ry
l ow act i v i ty in acquiring their CME
c redits over the We b, with 68% of
those using the Inte rnet for medica l l y
re l ated purposes re po rting no CME
a ct i v i ty.

A new sect i o n , examining the use
of PDAs, i n d i cates that ca rd i o l og i s t s
rank highest in PDA usage among
the office-based phys i c i a n s, co nve r s e-
l y, the study re po rts that general pra c-

titioners and derm ato l ogists rank lowest among
this gro u p.

P E RQ/HCI Re po rt Sh ows La rge Pe rce ntage of Physicians Are
TURNING TO THE INTERNET for Re s e a rc h

e t rials and Dat a S cout So ftwa re
FORM STRATEGIC MARKETING

AG R E E M E N T
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This opportunity to partner with etrials
reinforces our commitment to provide the
clinical research, pharmaceutical, and
healthcare markets with innovative, 
compliant turnkey IVR solutions.

Jim Klein, CEO
DataScout Software

Enhanced Website allows navigators easy access to
upcoming conferences, information, and registration
m a t e r i a l s .
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In its Me d i cal Inte rnet Hall of Fame issue, MD net
g u i d e, a popular magazine and We b s i te for phys i-
c i a n s,has selected its “Top 100 We b s i te s,”80 of which
a re healthca re or te c h n o l ogy re l ate d
s i tes and fall into eight cate g o ri e s :C M E
p rov i d e r s, g e n e ral medica l , g ove rn-
m e nt, m e d i cal journ a l s, o rg a n i z at i o n s
and assoc i at i o n s, p at i e nt - f ri e n d l y, s pe-
c i a l ty - s pe c i f i c, and te c h n o l ogy. Th e
s i tes we re ra n ked on three cri te ria —
visual pre s e nt at i o n , ease of use, a n d
co m p re h e n s i ve n e s s. (The re m a i n i n g
20 site s, we re identified as being the
e d i to r s’ personal favo ri te s. )

Among the publicat i o n’s picks in two cate g o ri e s
— CME providers and Ge n e ral Me d i cal Si tes — is
e Me d i c i n e, which sco red the highest possible ra n k-
ing for co m p re h e n s i ve n e s s. e Medicine is the elec-
t ronic publisher of the vast eMedicine Wo rld Me d i ca l
Re fe re n ce cove ring 62 medical spe c i a l t i e s. Close to
10,000 physicians author and edit its original co nte nt.

“ Un l i ke most other sites that at tempt to offe r
m e d i cal info rm at i o n , all of our info rm ation under-
g oes an ex h a u s t i ve five - l evel peer rev i ew process by

other phys i c i a n s,”s ays Scott Pl a nt z ,M . D. ,
CEO and emerg e n cy phys i c i a n .“So, o u r
high ra n king in the co m p re h e n s i ve n e s s
cate g o ry is part i c u l a rly gratifying for us.”

e Medicine offers 30,000 hours of
co ntinuing medical education (CME)
and co ntinuing education (CE) cre d i t s,
and acco rding to co m p a ny exe c u t i ve s
t h e re are plans under way to offe r
m o re. Its CME is approved for cate g o ry
1 credit towa rds the AMA Phys i c i a n’s

Re cognition Awa rd for phys i c i a n s, the Am e ri ca n
Nurses Cre d e ntialing Ce nte r’s Commission on
Ac c re d i t ation for nurses, and the Am e ri can Co u n c i l
on Ph a rm a ce u t i cal Ed u cation for pharm a c i s t s, a l l
a re delive red through the Un i ve r s i ty of Ne b ra s ka
Me d i cal Ce nter and the Ne b ra s ka Ph a rm a c i s t s
As s oc i at i o n .

MD net guide Se l e cts its TOP 100 W E B S I T E S S c i Quest LAUNCHES NEW
P RO D U C TS De ri ved fro m

Re s e a rch Info rm ation Po rt a l
S c i Quest Inc. , a softwa re, i n fo rm at i o n , and ser-

v i ces co m p a ny that provides solutions to enhance
re s e a rch ope rations for pharm a ce u t i ca l ,b i o te c h n o l-
ogy, and other re s e a rch-based org a n i z at i o n s, h a s
released two new prod u cts deri ved from its re s e a rc h
i n fo rm ation po rtal SciCe nt ra l : a re s e a rch news fe e d
and pri vate po rtal solutions.

Pro fessional news has been shown to be the to p
d ri ver of customer loya l ty to a We b s i te and it is a pri-
m a ry factor for users to add a site to their pe r s o n a l
boo km a rks for re pe ated use. S c i Ce nt ra l’s pro fe s s i o n-
al news is selected from re l e a s e s
posted on research wires,
a dva n ced co m m u n i cations fro m
p ro fessional journ a l s, a rticles fro m
te c h n o l ogy po rtals and re s e a rc h
magazines, and press releases
f rom universities and pro fe s s i o n a l
o rg a n i z at i o n s. S c i Qu e s t’s offe ri n g s
include two solutions:

• The SciCentral Newsfeed,
which provides to the custo m e r’s
We b s i te a daily supply of qualified
b re a king re s e a rch headlines pe r-
taining to the biopharm a ce u t i ca l
a re a .S c i Qu e s t’s te c h n o l ogy allows for custo m i z at i o n
to match the look and feel and branding of the host
s i te.

• The SciCe nt ral Pri vate Po rt a l , which is a more
co m p l e te version of the SciCe nt ral We b s i te, with the
b ra n d i n g, s i te nav i g at i o n , and look and feel of the
c u s to m e r’s site, p rovides a seamless user ex pe ri e n ce.
The Pri vate Po rtal includes news from 100 disciplines
and re s o u rces uniquely screened for scient i s t s. Th i s
set of re s o u rces is useful for org a n i z ations desiring to
m a ke their sites a default or destination home page
for scient i s t s.

O n ce installed,these info rm ation solutions are to
be upd ated daily by the SciCe nt ral team of scient i f i c
e d i tors and re q u i re no additional mainte n a n ce on
the part of the custo m e r.

“S c i Ce nt ral has a large and loyal audience due to
its news delive ry plat fo rm and quality of edito ri a l
co nt ro l ,” s ays Ge o f f rey Ka be l , VP of publishing and
supplier serv i ces for SciQu e s t.“ By re p u rposing these
assets for use by other po rtals and org a n i z ations in a
d i s t ri b u ted env i ro n m e nt, we ex pe ct to grow rev-
enue and provide a ve ry valuable serv i ce to scient i f-
ic org a n i z at i o n s. We alre a dy have seve ral custo m e r s
in prod u ction and the re s ponse has exceeded our
ex pe ct at i o n s. We will begin marketing this serv i ce
i m m e d i ately to a broader audience.”

Si n ce 1997, the SciCe nt ral re s e a rch po rtal has
been amassing bre a king re s e a rch news for more
than 100 R&D disciplines pe rtaining to all the main
realms of science, f rom biolog i cal and health sci-
e n ces to chemistry, p hys i c s, and engineeri n g. Wi t h
m o re than 3 million visitors to date, S c i Ce nt ral has
d e m o n s t rated the value of pro fessionally edite d
online news co nte nt to the scientific co m m u n i ty.

CME PROVIDER SITES:
• Ac c re d i t ation Council for Co nt i n u i n g

Me d i cal Ed u cation Ac c re d i te d
Providers —
w w w. a c c m e. o rg / p rov i d e r s / s e c _ a c p _ f 1
. a s p

• An n o t ated List of Online CME Si tes —
w w w. c m e l i s t. co m

• Arc Mesa Ed u cators CME —
w w w. a rc m e s a . co m / co nt _ e d / p ro f h o m
e. j ht m l ? P _ I D = 9

• Baylor College of Medicine Online CME
— www. b ay l o rc m e. o rg /

• CMESe a rch —
w w w. c m e s e a rc h . co m / s e a rc h . a s p ? ty pe
= I N T E R N E T

• CMEWeb — www. c m ewe b. co m
• Em e d i c i n e. com —

w w w. e m e d i c i n e. co m
• He a l t h St ream CME — www. c m e co u r s-

e s. co m / Gateway / i n d ex . c f m ? P I D = 5 6
• Me d i cal Computing Tod ay:List of CME

Providers — www. m e d i ca l co m p u t i n g to-
d ay. co m / 0 l i s tc m e. ht m l

• The Vi rtual Le ct u re Hall —
w w w. v l h . co m

G E N E RAL MEDICAL SITES:
• Docto r’s Guide — www. d oc g u i d e. co m
• Em e d i c i n e. com —

w w w. e m e d i c i n e. co m
• MD Consult — www. m d co n s u l t. co m
• Me d i cal Co n fe re n ce Info rm at i o n

Database — www. m e d i ca l co n fe r-
e n ce s. co m

• Me d i ca l Vi ew. com — www. m e d i-
ca l v i ew. co m

• Me d s ca pe — www. m e d s ca pe. co m
• The Me rck Manual of Diagnosis and

Th e ra py —
w w w. m e rc k . co m / p u b s / m m a n u a l

• PDR.net For Physicians — ht t p : / / p hys i-
c i a n . pd r. n e t / p hys i c i a n

• Pra x i s M D. com —
ht t p : / / p ra x i s. m d / p ra x i s g ate. a s p

• WebMD — www. we b m d. co m

G OVERNMENT SITES:
• Ag e n cy for Health Ca re Re s e a rch and

Qu a l i ty — www. a h rq. g ov
• Ce nters for Disease Co nt rol and Pre-

ve ntion — www. cd c. g ov
• Cl i n i cal Trials Info rm ation — www. c l i n i-

ca l t ri a l s. g ov

• Food and Drug Ad m i n i s t ration —
w w w. fd a . g ov

• Human Genome Pro j e ct —
w w w. o rn l . g ov / h g m i s

• National Guideline Cl e a ringhouse —
w w w. g u i d e l i n e. g ov / i n d ex . a s p

• National Institutes of Health —
w w w. n i h . g ov

• Nu t ri t i o n . g ov — www. n u t ri t i o n . g ov
• Of f i ce on Wo m e n’s Health —

w w w. 4 wo m a n . g ov / ow h
• U.S. National Libra ry of Medicine —

w w w. n l m . n i h . g ov

M E D I CAL JOURNAL SITES:
• Bi o Me d Ce nt ral —www. b i o m e d ce n-

t ra l . co m
• BMJ — www. b m j. co m
• Chest — www. c h e s t j o u rn a l . o rg
• Jo u rnal of the Am e ri can Me d i cal As s o-

c i ation — ht t p : / / j a m a . a m a - a s s n . o rg
• The La n cet — www. l a n ce t. co m / j o u r-

n a l
• New England Jo u rnal of Medicine —

ht t p : / / co nte nt. n e j m . o rg
• Po s tg ra d u ate Medicine — www. po s t-

g ra d m e d. co m
• Pu b Med —

w w w 4 . n c b i . n l m . n i h . g ov / Pu b Me d
• So u t h e rn Me d i cal Jo u rnal —

w w w. s m a . o rg / s m j / i n d ex . ht m
• We b MedLit Plus —

w w w. we b m e d l i t. co m

O RG A N I ZATION AND ASSOCIAT I O N
S I T E S :
• Am e ri can Aca d e my of Family Phys i-

cians — www. a a f p. o rg
• Am e ri can Ca n cer Soc i e ty — www. ca n-

ce r. o rg
• Am e ri can Di a be tes As s oc i ation —

w w w. d i a be te s. o rg
• Am e ri can He a rt As s oc i ation —

w w w. a m e ri ca n h e a rt. o rg
• Am e ri can Me d i cal As s oc i ation —

w w w. a m a - a s s n . o rg
• Am e ri can Ps yc h i at ric As s oc i ation —

w w w. p s yc h . o rg
• Am e ri can Soc i e ty of Cl i n i cal Onco l ogy

— w w w. a s co. o rg
• Am e ri can Soc i e ty for Nu t ritional Sci-

e n ce — www. n u t ri t i o n . o rg
• Inte rnet He a l t h ca re Coalition —

w w w. i h e a l t h co a l i t i o n . o rg 

• Wo rld Health Org a n i z ation —
w w w. w h o. i nt / h o m e - p a g e

PAT I E N T - F R I E N D LY SITES:
• Consumer Drug Info rm ation —

w w w. fd a . g ov / cd e r / co n s u m e ri n fo / d e f a
u l t. ht m

• Dr. Koo p. com — www. d rkoo p. co m
• The Family Doctor — ht t p : / / f a m i l yd oc-

to r. o rg /
• The Ha rva rd Me d i cal School Fa m i l y

Health Guide —
w w w. h e a l t h . h a rva rd. e d u / f h g / i n d ex . ht m l

• Healthfinder — www. h e a l t h f i n d e r. g ov
• Health Pages — www. t h e h e a l t h-

p a g e s. co m
• Intelihealth — www. i nte l i h e a l t h . co m
• The Ju venile Di a be tes Re s e a rch Fo u n-

d ation — www. j f. o rg
• The Pat i e nt’s Guide to Health Ca re on

the Inte rnet —
w w w 3 . te l u s. n e t / m e / p at i e nt s g u i d e

• Wo m e n’s Health Inte ra ct i ve —
w w w. wo m e n s - h e a l t h . co m

S P E C I A LTY-SPECIFIC SITES:
• AIDS.org — www. a i d s. o rg
• Ca rd i o l ogy Web — www. ca rd i o l ogy-

we b. co m
• Da i l y l u n g. com — www. d a i l y l u n g. co m
• Ga s t ro Atlas Online — ht t p : / / g a s t ro at-

l a s. co m / i n d ex . a s p
• Immunedisease. com —

w w w. i m m u n e d i s e a s e. co m
• MDLinx.com — www. m d l i n x . co m
• Ne u rog u i d e. com — www. n e u rog u-

i d e. co m
• OBGYN.net — www. o bgy n . n e t
• OncoLink —

ht t p : / / ca n ce r. m e d. u pe n n . e d u
• Pa i n . com — www. p a i n . co m

T E C H N O LOGY SITES:
• C-Net — www. c n e t. co m
• Inte rn e t. com — www. i nte rn e t. co m
• List Builder — www. l i s t b u i l d e r. co m
• Me d e m . com — www. m e d e m . co m
• PCWo rl d. com — www. pc wo rl d. co m
• PDA Ce nter — www. pd a ce nte r. h o m e-

s te a d. co m
• PDA St reet — www. pd a s t re e t. co m
• We bo pedia — www. we bo pe d i a . co m
• Wi red News — www. w i re d. co m
• ZDNet — www. zd n e t. co m
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MD NET GUIDE’S TOP W E B S I T E S
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Using three new easy-to-use We b s i tes fro m
Nova rtis Opht h a l m i c s, consumers can get help in
l e a rning how to tre at dry, i tc hy eye s, d i s cover a safe
and co nve n i e nt way to re m ove eye make u p, a n d

even learn the best proce d u re
for applying eye dro p s. In addi-
t i o n , consumers can get re g u l a r
regional allergy alert upd ate s.

By going to the site s, co n-
sumers can re ce i ve free samples
as well as co u pons for disco u nt s
of Nova rtis Ophthalmics prod-
u ct s.

“The Inte rnet sites are
designed to help educate the
g e n e ral public on the be s t
m e t h ods of taking ca re of eye

p roblems that a majori ty of Am e ri cans will suffe r
f rom at one time or another,” s ays Dave Ho l l a n d, V P
of marketing for Nova rtis Opht h a l m i c s,No rth Am e r-
i ca . “Consumers can quickly find info rm ation on a
va ri e ty of eve ryd ay eye co n d i t i o n s. The pages also
p rovide info rm ation and adv i ce on the three Nova r-
tis Ophthalmics prod u cts re commended for tre at-
m e nt s. But the key is that no mat ter what prod u ct is
u s e d, the sites help educate the public on eye ca re
and vision pro te ct i o n .”

Nova rtis Ophthalmics Hosts Th ree Si tes for Co n s u m e r s
S E A RCHING FOR EY E - CARE ANSWERS

C B I,Wo b u rn , Ma s s. , is a wo rld-class 

co n fe re n ce co m p a ny that focuses on 

p roducing high-level prog rams for 

exe c u t i ve decision makers who face

s t rategic issues in domestic and 

i nte rn ational marke t s. For more 

i n fo rm at i o n , visit cbinet. co m .

D ATA S COUT SOFTWARE INC., Ra l e i g h ,

N . C . ,d evelops and markets innovat i ve,

re g u l ato ry - co m p l i a nt inte ra ct i ve vo i ce

re s ponse softwa re prod u cts and serv i ce s

to the clinical re s e a rc h ,p h a rm a ce u t i ca l ,

and healthca re industri e s. For more info r-

m at i o n , visit dat a s co u t s o ftwa re. co m .

ETRIALS INC., Re s e a rch Triangle Pa rk ,

N . C . , helps its healthca re clients to simplify

and acce l e rate the processes assoc i ate d

with co l l e cting data in clinical tri a l s. Fo r

m o re info rm at i o n , visit etri a l s. co m .

MD NET GUIDE, i nte g rates both 

e l e ct ronic and pri nt media to prov i d e

p hysicians with user-friendly access to

online medical co nte nt. MD net guide is

the flagship publication of Inte l l i s p h e re,

Pl a i n s bo ro, N . J . , a division of Mu l t i Me d i a

He a l t h ca re / Freedom LLC . For more info rm a-

t i o n , visit mdnetg u i d e. co m .

N OVA RTIS OPHTHALMICS U.S., At l a nt a ,

is a leader in re s e a rc h ,d eve l o p m e nt, and 

m a n u f a ct u ring of ophthalmic 

p h a rm a ce u t i cals that assist in the 

t re at m e nt of glauco m a ,a g e - re l ated 

macular degenerat i o n , eye inflammat i o n ,

ocular allerg i e s, and other diseases and

d i s o rders of the eye. For more info rm at i o n ,

visit nova rt i s o p ht h a l m i c s. co m / u s.

P E RQ / H C I, Pri n ce to n ,N . J . , is a leader in 

p h a rm a ce u t i cal and healthca re - re l ated 

p romotion re s e a rc h . For more info rm at i o n ,

visit pe rq h c i re s e a rc h . co m .

S C I Q U E S T is a softwa re, i n fo rm at i o n ,a n d

s e rv i ces co m p a ny that provides solutions to

e n h a n ce re s e a rch ope rations for 

p h a rm a ce u t i ca l ,b i o te c h n o l ogy, and other

re s e a rch-based org a n i z at i o n s. For more

i n fo rm at i o n , visit sciquest. co m .

Follow up

In addition to educating the consumer on some
p ro per eye - ca re te c h n i q u e s, Nova rtis Opht h a l m i c s’
n ew Web pages descri be three of its be s t - kn ow n
b rands — Za d i tor for itching of the eye due to eye
a l l e rg i e s ; Eye Scrub makeup re m ove r; and the Ge n-
Teal family of artificial tear prod u ct s.

The new Web pages are :

• w w w. z a d i to r. co m — An easy-to - read descri p-
tion explains what causes eye allergies and
h ow to minimize their effe ct s. Al l e rgy suffe re r s
also learn how Za d i tor (ke to t i fen fumarate
o p hthalmic solution, 0.025%) helps co nt ro l
i tching eyes within minutes for relief that lasts
up to 12 hours. An i m ated graphics show how
to dete rmine if those irri t ated itc hy eyes are
caused by allergies or an infe ct i o n

• w w w. eye s c ru b. co m — Of fers free samples of
Nova rtis Opht h a l m i c s’ Eye Scrub pre - m o i s t-
ened makeup re m over pads, a prod u ct that
has been to u ted by Glamour magazine edito r s
as “the best eye makeup re m ove r” t h ey have
ever tri e d

• w w w. Ge n Te a l . co m — Lets consumers take
the guesswo rk out of managing dry eye. A
simple quiz helps them dete rmine which leve l
t h ey have — mild, m od e rate, or seve re. Nova r-
tis Opht h a l m i c s’ family of Ge n Teal prod u ct s,
available in co l o r - coded packa g i n g, has be e n
designed for relief of each level of dry eye.Th e
s i te also offers an online co u pon for $3 off the
retail pri ce.

With wo rl dwide headquarters in Bu l a c h , Sw i t ze r-
l a n d, Nova rtis Ophthalmics is a global leader in
re s e a rc h ,d eve l o p m e nt, and manufact u ring of lead-
ing ophthalmic pharm a ce u t i cals that assist in the
t re at m e nt of glauco m a ,a g e - re l ated macular degen-
e rat i o n , eye inflammat i o n , ocular allerg i e s, and other
diseases and disorders of the eye. Nova rtis Oph-
thalmics prod u cts are available in more than 110
co u nt ri e s. The No rth Am e ri can headquarters is
based in At l a nt a .

“The key is that no matter
what product is used, the
sites help educate the public
on eye care and vision
protection; consumers can
quickly find information on a
variety of everyday eye
conditions,” says Dave
Holland, VP of marketing 
for Novartis Ophthalmics,
North America.
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