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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

In a move to launch the
s t rongest onco l ogy co m m u n i ca-
tions pra ct i ce in the wo rl d, Grey

He a l t h ca re Group Inc. (GHG) has
a c q u i red Da rwin Me d i cal Co m-

munications Ltd. Darwin Grey
Co m m u n i cat i o n s, as the co m p a ny

n ow is kn ow n ,s pe c i a l i zes in onco l-
ogy medical education and bra n d-

ing in addition to providing the
full spe ct rum of pharm a ce u t i-
cal marketing serv i ces to U.S.
and inte rn ational marke t s.

The onco l ogy thera pe u t i c
cate g o ry has annual sales of more

than $50 billion and has more than
125 bre a k t h rough biolog i cal and
c h e m i cal prod u cts in the pipe l i n e.

In addition to furt h e ring GHG’s
vision of cre ating a global onco l ogy
co m m u n i cations co m p a ny, Da rw i n
Grey establishes a GHG medica l
e d u cation hub in Eu ro pe that aims
to meet the pharm a ce u t i cal indus-

t ry’s need for multidisciplinary co m-
m u n i cations to docto r s, p at i e nt s,
and their ca re t a kers that are co n-
t ro l l e d, a c c u rate, and bra n d e d.

Da rwin Grey wo rks closely with
Bra n d Ed g e, G H G’s New Yo rk - b a s e d
s t rategic branding and co n s u l t i n g
g ro u p, to focus on global bra n d i n g,
n a m i n g, l ogo deve l o p m e nt, a n d
po rt folio branding for onco l ogy
p rod u ct s.

The company continues to
develop integrated healthcare
co m m u n i cation prog rams to deliv-
er targeted strategic planning
t h rough all phases of a prod u ct’s
l i fe cyc l e. In addition, the co m p a ny
will develop strategic and tact i ca l
a ctivities through its ex pe rtise in
opinion leader deve l o p m e nt, m e d i-
cal wri t i n g, p u b l i s h i n g, eve nt man-
a g e m e nt, exhibition serv i ce s, i n fo r-
m ation te c h n o l ogy, and in-house
media ca p a b i l i t i e s.

Grey He a l t h ca re Group Establishes Gl o b a l
Franchise for O N CO LO G Y - F O C U S E D

B RANDED CO M M U N I CAT I O N S
Grey He a l t h ca re acquires Da rwin Me d i cal Co m m u n i cations to provide onco l ogy - re l ated 

co m m u n i cations and to establish a medical education hub in Eu ro pe.

“Grey Healthcare Group 
has identified oncology
communications as one of 
the major growth areas for
marketing communications.
Darwin is one of the fastest
growing companies in the field
and we are thrilled to bring
these two outstanding
companies together,” says
Edward H. Meyer, chairman
and CEO of Grey Global Group.

The School of Ma n a g e m e nt at Bo s ton Un i ve r s i ty
has be come the only business school in the wo rld to
o f fer the MS MBA ,a prog ram that encompasses co n-
c u rre nt maste r’s degrees in both business and info r-
m ation sys te m s.

Ac co rding to Bo s ton Un i ve r s i ty Pro fessor N.
Ve n kat ra m a n ,d u ring the past 50 ye a r s, the co nte nt
of MBA prog rams has evo l ved and adapted acco rd-
ing to business philosophies of the time. M BA pro-
g rams have ex pe ri e n ced two main cyc l e s. The first,
the quant i t at i ve cyc l e, e m p h a s i zed scientific man-
a g e m e nt and ope rations re s e a rc h .

The seco n d, the finance cyc l e,was a re s ponse to
the rise of the mod e rn co rpo rat i o n . Du ring this sec-
ond cycle, MBA programs stressed corporate
f i n a n ce,risk management, financial engineeri n g, a n d
the role of inve s t m e nt banki n g. M r. Ve n kat ra m a n
s ays curre nt business school ra n kings re f l e ct this
s e cond cyc l e.

The next business cycle to affe ct MBA prog ra m
co nte nt, which he says is still in its infancy, re s po n d s
to the digital revo l u t i o n’s impact on strategic man-
a g e m e nt and ope rat i o n s.M r.Ve n kat raman says this is
a bout co m peting in the po s t - i n d u s t rial age. The MS
M BA focuses on this new netwo rked-business cyc l e.

The MS MBA enables highly motivated gra d u ate
business students to earn both a traditional maste r
of business administration degree with a co n ce nt ra-
tion in one of the va rious business disciplines,as we l l
as a master of science in info rm ation sys te m s.

In this inte n s i ve prog ra m , the two degrees ca n
be earned in the same 21-month pe ri od norm a l l y
re q u i red to earn a full-time MBA ,while still prov i d i n g
for a summer inte rnship ex pe ri e n ce. The MS MBA is
t a rg e ted towa rd CEOs and ent re p reneurs aro u n d
the wo rl d.

“Wh at business is about — namely, p rod u c i n g
d e s i rable prod u cts and serv i ce s, at the lowest re a l
co s t, in the fastest time, and at the highest quality —
has not changed,” s ays Louis E.Lat a i f,Dean of Bo s to n
Un i ve r s i ty’s School of Ma n a g e m e nt.

“Wh at has changed is how business funct i o n s.
I n fo rm ation te c h n o l ogy is ra d i cally affe cting how
businesses are stru ct u re d, h ow prod u cts are deve l-
o pe d,h ow customers are serve d,h ow prod u ct i v i ty is
i m p rove d, h ow quality is stre n g t h e n e d, and how
s peed to market is incre a s e d.Exe c u t i ves with this MS
M BA education will distinguish themselves by their
depth of insight and co m pe te n ce in this env i ro n-
m e nt,”he says.

Bo s ton Un i ve r s i ty Of fers 
N E XT - G E N E RATION MBA

Cliggott Pu b l i s h i n g
Launches Qu a rte rl y

H E A D AC H E -
FOCUSED 
J O U R N A L

Cliggott Publishing Co. has launched He a d a c h e
& Pa i n : Diagnostic Ch a l l e n g e s, Cu r rent Th e ra py. Th e
n ew journal is published quarte rly in assoc i at i o n
with the Diamond Headache Clinic Re s e a rch and
Ed u cational Fo u n d at i o n , with the first issue slate d
for release this mont h .

Headache & Pain p rovides pra ct i cal clinical help
to an audience of more than 12,000 high-pre s c ri b-
ing physicians in pri m a ry ca re, n e u ro l ogy, e m e rg e n-
cy medicine, and pain management.

The journal re p l a ces Headache Qu a rte rly, p rev i-
ously published by the Diamond Headache Cl i n i c.
Seymour Di a m o n d,M . D. , founder and dire ctor of the
c l i n i c, s e rves as edito r - i n - c h i e f.

Cliggott Publishing publishes journals in a va ri-
e ty of fields, including pri m a ry ca re, i n fe ctious dis-
e a s e s, p u l m o n a ry medicine, a l l e rgy, rh e u m ato l ogy,
ca rd i o l ogy, c ri t i cal ca re, o rt h o pe d i c s, u ro l ogy, pe d i-
at ri c s, and managed ca re.

Cliggott Publishing is a division of SCP Co m m u-
n i cations Inc. , which also provides co ntinuing med-
i cal educat i o n , publishes re fe re n ces books and
m e d i cal text boo k s, h a n d boo k s, C D - RO M S , a n d
v i d e o t a pe s ; and offers a wide array of serv i ces fo r
m a rketing prog ra m s, including te l e co m m u n i ca-
tions bro a d ca s t s, l i ve eve nt planning, and We b -
based prog ra m s.

SCP Co m m u n i cations also is the pare nt co m p a-
ny of Premier Re s e a rc h , a full-serv i ce co nt ra ct
re s e a rch org a n i z ation located in Ph i l a d e l p h i a .
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Fusion M E D I CA L
E D U CAT I O N

La u n c h e d
Axis He a l t h ca re Co m m u n i cations has added

Fusion Me d i cal Ed u cation LLC to its family of
h e a l t h ca re co m p a n i e s. Fusion is the co n ce p t u a l
idea of La u ra Sh e p h e rd and Neil Mat h e s o n , both of
whom bring exte n s i ve and distinguished ex pe ri-
e n ce in co ntinuing medical education to the new

co m p a ny.
As managing dire c-

to r, M s. Sh e p h e rd is
re s ponsible for manag-
ing day - to - d ay ope ra-
tions and facilitat i n g
t h e d ev e l o p m e n t ,
i m p l e m e nt at i o n , a n d
d e l i ve ry of prog ra m s
and mate ri a l s. M r.Mat h-
eson is CEO of Ax i s
He a l t h ca re Co m m u n i-
cations LLC .

Wo rking in part n e r-
ship with leading medi-
cal ex pe rt s, u n i ve r s i t i e s,
m e d i ca l s pe c i a l t y
g ro u p s, and industry,
Fusion develops co nt i n-
uing medical educat i o n
(CME) meetings, t ra i n i n g
and pre ce p tor pro-
g ra m s, We b s i te s, boo k s,
v i d e o s, and other appro-
p ri ate media.

All prog rams will be
in co m p l i a n ce with the

s t a n d a rds set fo rth by the ACC M E, as well as the
re co m m e n d ations and opinions of the Food and
Drug Ad m i n i s t ration and the Am e ri can Me d i ca l
As s oc i at i o n .

Fusion’s approach to medical education
re s ponds to co n ce rns of medical assoc i at i o n s,p hys i-
c i a n s, and consumer gro u p s, as well as state legisla-
to r s, a bout the info rm at i o n - d i s s e m i n ating pra ct i ce s
of pharm a ce u t i cal co m p a n i e s.

In re ce nt ye a r s,e d u cational prog rams deve l o pe d
by pharm a ce u t i cal companies have come under
much cri t i c i s m . Th e re is co n ce rn that educat i o n a l
meetings deve l o ped by the pharma industry may
not be an unbiased source of info rm at i o n .

“Th e re is a crucial need in the pro fe s s i o n a l
h e a l t h ca re co m m u n i ty for educational prog ra m s
t h at are indepe n d e ntly deve l o ped and prov i d e
h i g h - q u a l i ty, c redible info rm ation and pra ct i ca l
t ra i n i n g,” M s. Sh e p h e rd says.

“ Fusion dedicates itself to the implement at i o n
of cutting-edge, i n fo rm at i ve, and balanced pro-
g rams and offers companies the oppo rt u n i ty to
s u p po rt these prog rams that have been deve l-
o ped by leading healthca re ex pe rts to prov i d e
u s e f u l , u p - to - d ate clinical info rm ation to sat i s f y
unmet medical education needs.”

Gerbig, Snell/Weisheimer is
expanding its consumer marke t i n g
b u s i n e s s. As part of this effo rt, t h e
a g e n cy has hired Brian He f fe rn a n ,
fo rmer pre s i d e nt of J.Wa l ter Th o m p-
son Ch i ca g o, to serve as exe c u t i ve
VP and lead GSW’s consumer gro u p
with re s po n s i b i l i ty for ove r s e e i n g
G S W’s curre nt consumer acco u nt s.

The consumer group pri m a rily is
focused on at t ra cting and serv i n g
a c co u nts that re l ate to health and
we l l - be i n g. This ty pe of business
may include direct-to-consumer
advertising for pharmaceutical
p rod u ct s, m a rketing for ove r - t h e -
counter products, marketing for
h e a l t h - s e rv i ces co m p a n i e s, i n c l u d-
ing hospitals and long-te rm ca re
f a c i l i t i e s, and wo rking with genera l
market companies to develop
brands that appeal to today’s
h e a l t h - conscious co n s u m e r s.

“As we look towa rd the future,
our goal is to co ntinue ex p a n d i n g
the strong pro fessional marketing co m pe te n cy we
h ave built, while at the same time developing a
wo rld-class consumer marketing ca p a b i l i ty that will
co m p l e m e nt and suppo rt our pro fessional wo rk ,”

s ays Phil De s c h a m p s, p re s i d e nt of
Ge r b i g, Sn e l l / We i s h e i m e r.“Our goal
is to bring a unique pe r s pe ct i ve to
our clients on how healthcare
products and services are con-
sumed by the physician, payer,
p at i e nt, and co n s u m e r. GSW will
n ow be we l l - positioned to delive r
even more inte g rated marke t i n g,
a dve rt i s i n g, and promotional solu-
tions to our client s.”

M r. He f fe rnan is re s ponsible fo r
g e n e rating new business for the
g roup as well as leading the agen-
cy’s existing re l ationships with co n-
sumer client s. Be fo re joining GSW,
M r. He f fe rnan spe nt more than 15
years at J. Walter Thompson in
senior business deve l o p m e nt ro l e s
a n d, most re ce nt l y, as pre s i d e nt of
the Ch i cago office.

“As baby boomers age and
i n n ovat i ve adva n ces in healthca re
co ntinue to be deve l o pe d, the next
q u a rter ce nt u ry will bring a foc u s

and fascination with all things re l ated to health and
we l l - be i n g,” M r. He f fe rnan says.“The impact on soc i-
e ty will tra n s cend age gro u p s. I ca n’t think of a more
exciting place to be.”

BBDO New Yo rk has launched BBDO Health Wo rk ,a division dedicated to dire ct - to - co n s u m e r
and pharm a ce u t i cal adve rt i s i n g. The unit is headed by Anne Deve re u x , a re cog n i zed leader in
h e a l t h ca re adve rt i s i n g.

“This is an impo rt a nt growth oppo rt u n i ty for us,” s ays An d rew Ro be rt s o n , p re s i d e nt of
BBDO Wo rl dwide and CEO of BBDO No rth Am e ri ca .“In Anne Deve re u x , we have finally fo u n d
the person to make this happe n . By naming the new division BBDO Health Wo rk , we have
made it abundantly clear that our focus and plan is to cre ate the most foc u s e d, m o t i vat i n g,
b re a k t h ro u g h , and re s u l t s - d ri ven wo rk in the cate g o ry.”

Ac co rding to Ms. Deve re u x ,p re s i d e nt of the new division, be cause there we re only half the
n u m ber of new entities submitted to the Food and Drug Ad m i n i s t ration for approval in 2002, t h e re will be
fewer new prod u cts launched during the next few ye a r s, putting co n s i d e rably more pre s s u re on curre nt co m-
pounds and those new prod u cts to succe e d.

“Cl i e nts are loo king for agency partners with the sophistication to help them understand the impo rt a n ce
of getting diagnosed, t re ate d, and staying on thera py for as long as their doctor pre s c ri be s,”she says.“And all of
this needs to be done with maximized message efficiency and optimized re t u rn on inve s t m e nt.”

Ac co rding to Ms.Deve re u x , BBDO Health Wo rk is ex pe cted to bring efficiency in spending and the cre at i ve
f i re power of BBDO to help devise smarter strategies that are meaningful and that enco u rage people to take
a ct i o n .B B D O Health Wo rk is based in New Yo rk and will draw upon all of the re s o u rces of the BBDO Wo rl dw i d e
n e two rk , including online, d i re ct, C R M , public re l at i o n s, and more.

Ge r b i g, Sn e l l / Weisheimer Expands 
Consumer Ca p a b i l i ty With FOCUS ON 

H E A LTH AND W E L L - B E I N G

BBDO New Yo rk Launches Di v i s i o n
De d i cated to D TC AND 

P H A R M AC E U T I CAL ADV E RT I S I N G

Anne Devereux leads
BBDO Health Work, 
which focuses on DTC
a d v e r t i s i n g .

Brian Heffernan is directing
G S W ’s expanded consumer
group. “As baby boomers age
and innovative advances in
healthcare continue to be
developed, the next quarter
century will bring a focus and
fascination with all things
related to health and well-
being. The impact on society
will transcend age groups.”

Laura Shepherd says there is a
crucial need in the professional
healthcare community for
educational programs that are
independent from
pharmaceutical companies.
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Ca rdinal Health Inc. has fo rmed a new business,
Bi o te c h n o l ogy and Ste rile Life Science s, to bri n g
together a full co m p l e m e nt of existing biote c h n o l-
ogy and ste rile te c h n o l ogy and serv i ce s, f u rt h e ri n g
Ca rdinal He a l t h’s strate gy to expand the breadth of
its offe ring to pharm a ce u t i cal and biote c h n o l ogy
co m p a n i e s.

Frank Leo has been named pre s i d e nt of the new
b u s i n e s s, which offers a full range of serv i ces —
f rom drug discove ry to the co m m e rcial manufac-
t u re of ste rile pharm a ce u t i cals and biote c h n o l ogy -
based prod u ct s. The new business ope rates under
the Ph a rm a ce u t i cal Te c h n o l ogies and Se rv i ce s
g roup of Ca rdinal He a l t h .

Combined with other serv i ces offe red by Ph a r-
m a ce u t i cal Te c h n o l ogies and Se rv i ce s, Bi o te c h n o l o-
gy and Ste rile Life Sciences provides a seamless
t ransition from pro tein drug deve l o p m e nt to co m-
m e rc i a l - s cale manufact u ri n g. The new business
o f fers customers the added benefit of access to
other Ca rdinal Health serv i ces such as co nt ra ct
s a l e s, l og i s t i c s, s pe c i a l ty distribution of co m m e rc i a l
p rod u ct s, and medical educat i o n .

In addition, Ca rdinal Health has opened a new
ce nter that delivers a full range of adva n ced phar-
m a ce u t i cal serv i ce s. These serv i ces include dru g
d eve l o p m e nt, a n a l y t i cal science, fo rm u l ation of
i n n ovat i ve delive ry te c h n o l og i e s, and clinical manu-
f a ct u ri n g.

Located in So m e r s e t, N . J . , the facility enhance s

Dru g - d eve l o p m e nt costs have sky roc ke te d,
resulting in not enough co m pounds being discov-
e red and fewer drugs emerging from the industry’s
p i pelines to meet pharm a ce u t i cal co m p a n i e s’
re t u rn - o n - i nve s t m e nt goals. These deve l o p m e nt s
h ave made outsourcing a growing trend for deve l-
o p m e nt and manufact u ri n g.

The Somerset facility has the pro f i c i e n cy and
p ro p ri e t a ry delive ry te c h n o l ogies to develop and
m a n u f a ct u re virtually any dosage fo rm of ora l
d ru g s.The ce nter spe c i a l i zes in softg e l ,o ral solid and
l i q u i d, and the co m p a ny’s pro p ri e t a ry Zydis te c h-
n o l og i e s.

Ca rdinal He a l t h’s ability to provide pharm a-
ce u t i ca l - o u t s o u rcing re s o u rces wo rl dw i d e.
The 265,000-square - foot facility, which co s t
$80 million, e m p l oys almost 125 scient i s t s
and re s e a rc h e r s.

The full-serv i ce,d ru g - d eve l o p m e nt facility
a l l ows the Ph a rm a ce u t i cal Te c h n o l ogies and
Se rv i ces group to suppo rt pharm a ce u t i ca l
and biote c h n o l ogy companies thro u g h o u t
the dru g - d eve l o p m e nt proce s s.

The new ce nter houses a state - o f - t h e - a rt
pilot plant for producing clinical supplies on
a turn key basis. The ce nter also includes lab-
o rato ries that can fo rm u l ate many of Ca rd i-
nal He a l t h’s pro p ri e t a ry delive ry te c h n o l o-
g i e s.

“The Somerset facility provides a ste rl i n g
example of how Ca rdinal Health makes healthca re
wo rk be t ter and provides the broadest range of
p rod u cts and serv i ces in the healthca re industry,”
s ays Ro be rt D.Wa l te r, c h a i rman and CEO of Ca rd i n a l
He a l t h .“We can assist pharm a ce u t i cal and biote c h-
n o l ogy firms to ove rcome inte rnal re s o u rce co n-
s t ra i nts while handling the deve l o p m e nt demands
of their drug pipelines to ensure their prod u cts get
to market faster and more efficient l y.”

The Somerset ce nter is the most significa nt facil-
i ty inve s t m e nt in the co m p a ny’s 30-year histo ry, a n d
the new facility re f l e cts a shift during the past two
d e cades in how drugs come to marke t.

CARDINAL HEALT H Cre ate s
Bi o te c h n o l ogy and Ste rile Life - S c i e n ce

Bu s i n e s s, O pens Adva n ced 
Dru g - Deve l o p m e nt and Se rv i ces Ce nte r

“ We can assist pharmaceutical and biotechnology firms to overcome
internal resource constraints while handling the development
demands of their drug pipelines to ensure their products get to
market faster and more efficiently,” says Robert D. Wa l t e r.

BBDO NEW YO R K, New Yo rk , is the 

flagship office of BBDO Wo rl dw i d e, t h e

t h i rd - l a rgest global agency netwo rk .B B D O

Wo rl dwide is a part of Omnicom Gro u p

I n c. , a leading global marketing and 

co rpo rate co m m u n i cations co m p a ny. Fo r

m o re info rm at i o n , visit bbd o. co m .

B O S TON UNIVERSITY,The School of 

Ma n a g e m e nt, Bo s to n , is the business

s c h ool of Bo s ton Un i ve r s i ty. For more 

i n fo rm at i o n ,visit management. b u. e d u.

CARDINAL HEALTH INC., Du b l i n , Oh i o, is a

p rovider of prod u cts and serv i ces 

s u p po rting the healthca re industry.

Ca rdinal Health companies deve l o p,

m a n u f a ct u re, p a c ka g e, and market 

p rod u cts for pat i e nt ca re ;d evelop dru g -

Follow up
boo k s, v i d e o s, and other appro p ri ate media,

all in co m p l i a n ce with the standards set

fo rth by the ACC M E, and the 

re co m m e n d ations and opinions of the FDA,

and the AMA. For more info rm at i o n ,e - m a i l

f u s i o n - p t @ f u s i o n - m e d e d. co m .

G E R B I G ,S N E L L / W E I S H E I M E R, Co l u m b u s,

Oh i o, is a full-serv i ce marketing and adve r-

tising agency and a subsidiary of inCh o rd

Co m m u n i cations Inc. For more info rm at i o n ,

v i s i t. g s wa . co m .

G R EY HEALT H CARE GROUP INC., New

Yo rk , is the wo rl d’s fift h - l a rgest healthca re

co m m u n i cations co m p a ny, p roviding an

exte n s i ve array of serv i ces suppo rting 

global brand acce l e rat i o n . For more 

i n fo rm at i o n , visit ghgro u p. co m .

d e l i ve ry te c h n o l og i e s ;d i s t ri b u te 

p h a rm a ce u t i ca l s, m e d i ca l ,s u rg i ca l , and 

l a bo rato ry supplies; and offer consulting and

other serv i ces that improve quality and

e f f i c i e n cy in healthca re. For more info rm at i o n ,

visit ca rd i n a l . co m .

C L I G G OTT PUBLISHING, Da ri e n , Co n n . , a 

division of SCP Co m m u n i cat i o n s, publishes 10

leading journals reaching more than 500,000

p hys i c i a n s, p hysician assistant s, nurse 

p ra ct i t i o n e r s, and managed-ca re decision 

m a kers each mont h .For more info rm at i o n ,

visit scp. co m .

FUSION MEDICAL EDUCATION LLC,Ya rd l ey,

Pa . ,a fully owned subsidiary of Axis He a l t h ca re

Co m m u n i cations LLC ,d evelops CME meetings,

t raining and pre ce p tor prog ra m s, We b s i te s,


