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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Ag e n cy Ve te rans 
LAUNCH FLASHPOINT MEDICA 

The agency’s mission is to ignite and spark new oppo rtunities in pharm a ce u t i cal marke t i n g.

Risa Be rn s tein and Ch a rlene Prounis are once again embracing the
e nt re p re n e u rial spirit through the co founding and launch of Fl a s h po i nt

Me d i ca , an agency with a passion for identifying new oppo rtunities in
p h a rm a ce u t i cal marke t i n g. Fl a s h po i nt is a member of the Omnico m
Group of healthca re co m m u n i cations co m p a n i e s.

M s. Be rn s tein and Ms. Prounis we re co founders of Ac cel He a l t h ca re,
which later merged to be come Co r bett Ac ce l . M s. Be rn s tein was chairm a n ,

and Ms.Prounis was chief marketing office r.
“We’ve been part of Omnicom since 1999, when we founded Ac ce l ,”M s.

Be rn s tein says, po i nting out that the agency’s track re co rd — a five - ye a r
climb from ze ro to $135 million in billings — had made it among the most
s u c cessful start-ups in Omnicom histo ry.

O m n i com also was inte re s ted in the co n cept behind Fl a s h po i nt,w h i c h
is based on the idea that there are moments in eve ry bra n d’s life when the
timing is ri g ht, i nte rests co nve rg e, and co n n e ctions are made.

“We be l i eve that adve rtising tools can serve as the sparks that ignite
g rowth at those cri t i cal po i nts when decisions are being made and actions are
being take n ,”M s.Prounis says.

“A brand will ex pe ri e n ce a multitude of life - cycle ‘f l a s h po i nt s’t h at can cat a-
pult its growth tra j e cto ry,”M s.Be rn s tein says.“ For ex a m p l e, the moment when
the customer insight is first uncove red is a threshold ‘f l a s h po i nt,’ leading to that
‘just ri g ht’ positioning that secures a bra n d’s legitimate place in the marke t.
Ad d i t i o n a l l y, we have identified some newer ‘f l a s h po i nt moment s’ in our co m-
m u n i cations space, such as those be tween the sales rep and the doctor and
be tween the doctor and the pat i e nt, when unt a p ped oppo rtunities can be
l eve ra g e d.”

The new agency, which also spe c i a l i zes in traditional co re co m pe te n c i e s
such as full-serv i ce brand deve l o p m e nt and pro m o t i o n , is evolving new spe-
c i a l ty areas to uncharted space in the pharm a ce u t i cal marketing co m m u n i ca-
tions are n a .

“We wa nt to make the sales reps more valuable to the docto r s,”M s.Pro u n i s
s ays.“ If the reps are be t ter equipped to get a dialogue going, t h ey’re going to
get more ‘f a ce time’ with the phys i c i a n .The same is true of the pat i e nt - d octo r
re l ationship as we l l .We kn ow that the pat i e nt is the future of our business, b u t
we don’t think the focus should be simply DTP or DTC ;the doctor is still ce nt ra l .
The cri t i cal junct u re is the moment in time — the flashpo i nt — when docto r
and pat i e nt inte ra ct.”

The other members of the Fl a s h po i nt management team are Helen Ap pe l b a u m , p a rt n e r, a trained phar-
m a c i s t, and David Fra n k , c re at i ve dire cto r.

A brand will experience a 
multitude of life-cycle 
‘flashpoints’ that can catapult 
its growth trajectory, says 
Risa Bernstein.

We believe that advertising tools
can serve as the sparks that
ignite growth at those critical
points when decisions are being
made and actions are being
taken, says Charlene Prounis.

Co m m o n He a l t h
LAUNCHES ALT U M

Co m m o n Health has launched
Altum — meaning “d e p t h” in Lat i n
— a new full-serv i ce, f re e - s t a n d i n g
p ro fessional adve rtising and pro-
motion co m p a ny diffe re nt i ated by
a spe c i a l i zed cre at i ve and scient i f i c
a p p ro a c h .

Altum was cre ated with the
co n cept of “d e p t h” as part of its
a p p ro a c h .The agency plans to inte-
g rate the art of co m m u n i cat i o n
with a deep-roo ted understanding
of science and biote c h n o l ogy.

Michael Pa risi oversees the day -
to - d ay ope rations of the new ve n-
t u re as exe c u t i ve V P,g e n e ral manag-
e r. The new org a n i z ation re po rts to
David Ch a p m a n ,p re s i d e nt of Fe rg u-
son, CommonHealth’s founding

p ro fessional adve rtising and promotion unit.
“Our 360-degree approach to promotion is

based on total marke t p l a ce immersion to ident i f y
the ‘s t ri ke po i nt s’ for all stakeholders to cre ate in-
d e p t h , m e d i cally sound co m m u n i cation to dri ve
b ra n d s,”M r. Pa risi says.

Altum is the seve nth Co m m o n Health co m p a ny
to org a n i cally spin off from the org a n i z at i o n’s Fe rg u-
son agency. The other units are Ad i e nt and Noe s i s,
both pro fessional adve rtising and promotion agen-
c i e s ; Co n e ct i c s, a media planning serv i ces gro u p ; Pro-
Co m , a medica l - e d u cation co m p a ny; Qu a nt u m , t h e
o rg a n i z at i o n’s consumer adve rtising and pro m o t i o n
u n i t ; and Xchange, its re l ationship marketing gro u p.

Our unique process, coupled
with the drive and passion of our
team, makes Altum’s services
unlike any other currently 
available in the industry, says
Michael Parisi.
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