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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Noonan Russo Co m m u n i cations has agreed to
m e rge its ope rations with the public-re l ations divi-
sion of Eu ro RSCG He a l t hv i ew, establishing a new
co m p a ny — Noonan Russo Pre s e n ce Eu ro RSCG .
The new ent i ty, a diffe re nt i ated co m m u n i cat i o n s
a g e n cy, is delive ring a co m p re h e n s i ve range of pub-
l i c - re l ations serv i ces to biote c h ,p h a rm a ce u t i ca l ,a n d
h e a l t h ca re org a n i z at i o n s.

The new co m p a ny offers in-depth ex pe ri e n ce in
co rpo rate, m e d i a , and inve s tor re l at i o n s, and marke t-
ing co m m u n i cations serv i ce s, and can leve rage the
global capabilities of Eu ro RSCG He a l t h ca re, of which

Eu ro RSCG He a l t hv i ew is a
m e m be r. Eu ro RSCG He a l t h-
ca re, the wo rl d’s third - l a rg e s t
h e a l t h ca re netwo rk , has 44
agencies serving healthca re
c l i e nts in 17 co u nt ri e s. Eu ro
R S CG He a l t h ca re prov i d e s
a dve rt i s i n g, co n s u l t i n g, m a r-
keting services, medical
e d u cat i o n , public re l at i o n s,
and inte ra ct i ve solutions to
the wo rl d’s leading health-
ca re co m p a n i e s.

The formation of the
n ew co m p a ny provides a
s u b s t a ntial U.S. base for Eu ro
RSCG Healthcare’s global
n e two rk .

“Noonan Russo is an
ideal strategic partner fo r
u s,” s ays Na n cy Ru e t h , exe c-
u t i ve VP of Noonan Ru s s o
Pre s e n ce, who will dri ve the
agency’s marketing and
public-affairs businesses.
“Noonan Russo Presence
has a combined ex pe rtise in
h e a l t h ca re cate g o ries and
communications compe-
tencies that forms a
formidable knowledge
re s o u rce for the healthca re
i n d u s t ry.”

Noonan Russo Pre s e n ce Eu ro RSCG will have 120
e m p l oyees in its four offices located in New Yo rk , Sa n
Fra n c i s co, San Di e g o, and Lo n d o n .

Se p a rate l y, LM&P Group Eu ro RSCG ,a unit of Eu ro
R S CG He a l t hv i ew, has acquired He m i s p h e re Gro u p
I n c. ,an Exto n , Pa.-based healthca re adve rtising agen-
cy. LM&P Bi o s t a r, as He m i s p h e re Group is now
kn ow n , focuses on serving clients in biopharm a ce u-
t i cals and those in emerging healthca re spe c i a l ty and
h i g h - s c i e n ce marke t s.

Allen Ste g a l l ,exe c u t i ve VP and managing dire cto r
of San Diego-based LM&P We s t a r, heads the new
a g e n cy from the West Co a s t.“LM&P Biostar co m p l e-
m e nts LM&P Westar and offers us East Coast cove r-
age in these emerging oppo rt u n i t i e s,”he says.

Cliff Wyat t, fo rm e rly He m i s p h e re’s dire ctor of
c l i e nt serv i ce s,s e rves as dire ctor of client serv i ces and
o pe rations for Biostar and is the pri m a ry liaison with
the San Diego office.

The launch of LM&P Biostar significa ntly stre n g t h-
ens LM&P Gro u p’s offe ring to the biote c h n o l ogy
i n d u s t ry.

He a l t h ca re ve te rans launch
LIFESCIENCES MANAGEMENT 

CO N S U LTING GROUP 
Two healthca re ve te rans have joined fo rces to cre ate a life s c i e n ces management consulting group that

seeks to offer insider kn owledge and co m p re h e n s i ve strate gy and business deve l o p m e nt
s e rv i ces to pharm a ce u t i cal and biote c h n o l ogy companies wo rl dw i d e.

Dr. Ro be rt Ke e fer and Leisa De n n e hy, the principals of Bi o Ph a rma Co n s u l t a nt s, b ri n g
exte n s i ve global industry ex pe ri e n ce managing all aspe cts of a prod u ct or serv i ce’s life cyc l e,
including te c h n o l ogy and co m m e rcial assessment, d eve l o p m e nt planning, p re- and po s t -
launch brand or market planning, l i fe cyc l e / g e n e ric defense planning, and business and co r-
po rate deve l o p m e nt.

“We’ve been on our client s’ side of the desk and we kn ow how cri t i cal it is to have co n-
sulting re s o u rces who actually kn ow our needs, understand the industry and can delive r
re s u l t s,” s ays Ms. De n n e hy, a 14-year ve te ran of the co m m e rcial side of multinational org a n i-
z ations such as Procter & Gamble and Gl a xo We l l come (now Gl a xo Sm i t h Kl i n e ) .

Dr. Ke e fer melds business/financial/marketing acumen with a science / te c h n o l ogy back-
g ro u n d. He has founded a number of successful companies and held exe c u t i ve positions at
p h a rm a ce u t i cal companies such as Sm i t h Kline Be e c h a m .

“Our mission is to use our ex pe ri e n ce to catapult pharm a ce u t i cal and biote c h n o l ogy
companies to new po i nts of insight and action that dri ve co m pe t i t i veness and sustainable
business succe s s,”he says.

Bi o Ph a rma Co n s u l t a nts seeks to serve as an extension of its client s’ i nte rnal te a m s, h e l p-
ing companies tra n s l ate te c h n i cal fe at u res into co m m e rcial benefits or brand positioning to
p rovide a co m pe t i t i ve edge. Cl i e nts include Gl a xo Sm i t h Kl i n e, Ox fo rd Gl yco s c i e n ces Ltd. ,
Bi o Signia Inc. , Na n og e n , Apo t h ogen Inc. , and the Am e ri can Ch e m i s t ry Co u n c i l .

“ Bi o Ph a rma Co n s u l t a nts offers benefits that [companies] just don’t get with a tra d i t i o n a l
consulting firm ,”s ays Rob Na u m a n ,d i re ctor of global e-business marke t i n g, Gl a xo Sm i t h Kl i n e.
“Ty p i ca l l y, it can take six months just to get a co n s u l t a nt up to spe e d. But Bi o Ph a rma Co n s u l-
t a nts was able to immediately grasp what we needed, d evelop ve ry sophisticated re co m-
m e n d at i o n s, and get to wo rk executing the strategies and tact i c s.”

Most re ce nt l y,the firm won a co nt ra ct from Bi o Signia Inc.to help launch its newly fo rm e d
Ph a rm a ce u t i cal Te c h n o l ogy Gro u p, a business unit cre ated earlier this year to develop phar-
m a ce u t i cal and biotech industry applications of its pate nted synthesis analysis te c h n o l ogy.

“ Leisa De n n e hy and Bob Ke e fe r, t h rough their ext ra o rd i n a ry industry insight and ex pe ri-
e n ce, a re able to help us art i c u l ate our te c h n o l ogy in language that’s meaningful to the ri g ht
people in pharm a ,” s ays Joe Ch i m e ra , Ph . D. , VP for co rpo rate deve l o p m e nt and head of the
Ph a rm a ce u t i cal Te c h n o l ogy Group of Bi o Si g n i a .

Eu ro RSCG He a l t hv i ew units B ROA D E N
S E RVICES TO HEALT H CARE INDUSTRY

t h rough mergers and acquisitions 
Noonan Russo Co m m u n i cations and He m i s p h e re Group Inc. join the family of companies 

o pe rating under the LM&P Group Eu ro RSCG umbre l l a

Allen Stegall heads the 
new agency

Nancy Rueth will drive the 
marketing and public affairs
b u s i n e s s

D r. Robert Keefer and Leisa
D e n n e h y, both managing
directors of BioPharma
Consultants, bring a long track
record of scientific, technolo-
g y, business, financial, and
marketing experience from
throughout the industry.
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Publicis E X PANDS GLO BAL 
o f fe rings 

In a deal aimed at meeting the needs of adve rtisers for a global,m u l-
t i c u l t u ral offe ri n g,Publicis Gro u pe SA has ente red into an agre e m e nt to
a c q u i re Bcom3 Group Inc. for $3 billion in stock and securities to cre ate
the fo u rt h - l a rgest co m m u n i cations group in the wo rl d. At the same
t i m e, Publicis has fo rmed a strate g i c, l o n g - te rm partnership with De nt s u
I n c. ,a l l owing De nt s u’s clients to benefit from the wo rl dwide netwo rk s
of Publicis and Pu b l i c i s’ c l i e nts have privileged access to De nt s u’s ex pe-
ri e n ce in Ja p a n .

Pu b l i c i s’ h e a d q u a rters remain in Pa ris and co ntinue to be dire cte d
by a conseil de surve i l l a n ce presided by El i s a beth Ba d i nter and a dire c-
to i re presided by Ma u ri ce Levy. M r. Levy co ntinues as Pu b l i c i s’ C E O, a n d
Roger A. Ha u p t, c u rre ntly chairman and CEO of Bco m 3 , be comes Pu b l i-
c i s’ p re s i d e nt and chief ope rating office r.

Pu b l i c i s, which over the past few years has be come the sixt h - l a rgest global co m m u n i cations co m p a ny
t h rough both acquisitions and organic grow t h ,co ntinues to re a l i ze its strategic vision through this tra n s a ct i o n .

The merg e r, which is ex pe cted to close around June 30, 2 0 0 2 , will significa ntly enhance Pu b l i c i s’ s pe c i a l i ze d
co m m u n i cations ca p a b i l i t i e s, notably in such key growth disciplines as healthca re co m m u n i cations with Me d i-
cus Group Inte rn at i o n a l ,B 3 Co m’s healthca re co m m u n i cations co m p a ny, which co m p l e m e nts Nelson Co m-
m u n i cat i o n s, Pu b l i c i s’ h e a l t h ca re co m m u n i cations netwo rk , to cre ate a wo rl dwide leader in the secto r.

“This is a thre e - way alliance of global vision and co m p l e m e nt a ry strengths that will deliver significa nt value to
our client s,”M r. Levy says, re fe rring to the merger and alliance with De nt s u.“ B com3 consists of some of the finest
a dve rtising and co m m u n i cations brands in the wo rl d.We are honored to we l come them to the Publicis family.”

B com3 is the seve nt h - l a rgest co m m u n i cations group in the wo rl d. Based in Ch i ca g o, the group does busi-
ness in more than 90 co u nt ries through its re n owned agencies, including Medicus Gro u p, Leo Bu rn e t t, D’ Arcy
Masius Be nton & Bow l e s, Manning Se l vage & Le e, Ba rtle Bogel He g a rty, and the St a rcom Me d i a Vest Gro u p.

Me d i ca l l i a n ce
RECEIVES ACCME 
ACC R E D I TATION 

Me d i ca l l i a n ce Ed u cation Institute, the co nt i n u i n g
m e d i cal education division of Me d i ca l l i a n ce Inc. ,h a s
been awa rded accre d i t ation as a provider of co nt i n u-
ing medical education for physicians by the Ac c re d i-
t ation Council for Co ntinuing Me d i cal Ed u cat i o n .

“As a medical co m m u n i cations co m p a ny,this is a
t remendous oppo rt u n i ty for us,”s ays Donna Fu ce l l o,
M E I ’s dire ctor of co nt i n u i n g
m e d i cal educat i o n .“We have
a unique fo rmula that blends
high-caliber science with
strategic marketing cam-
paigns to ensure success fo r
our educational act i v i t i e s. As
a provider, we have the
o p po rt u n i ty to bring furt h e r
value to the physician and
pharmaceutical communi-
t i e s.”

MEI offers co m pe t i t i ve
p ricing and full-serv i ce act i v-
i ty implement at i o n , a l o n g
with actionable eva l u at i o n
and outcomes measure-
m e nt. Prog ram venues may
be onsite or online, l ocal or
i nte rn at i o n a l .

ACC M E a c c re d i t at i o n
seeks to assure both physicians and the public that
co ntinuing medical education activities provided by
MEI meet the high standards of the essential are a s,
e l e m e nts and policies for accre d i t ation as spe c i f i e d
by ACC M E.

Roger A. Haupt says the merger
and global alliance vastly
enhances the agency’s ability to
provide superior expertise and
services through premier 
advertising agency brands and an
extraordinary geographic base. 

Donna Fucello says ACCME
accreditation allows the 

company to broaden its services
to physicians and grantors.

In an effo rt to ensure improved pat i e nt co m p l i a n ce,
Nuvisio Co rp. has int rod u ced Ne s t Eg g z R x , a bre a k-
t h rough co m p l i a n ce te c h n o l ogy and re l at i o n s h i p - m a r-
keting prog ram for the pharm a ce u t i cal industry.

The goal of Ne s t EggzRx is to help pat i e nts save
m o n ey on pre s c ription drugs and provide them
with educat i o n ,s u p po rt, and appro p ri ate ince nt i ve s
to help them stay on their medicat i o n . Co nve n i e nt
p ri nt - at-home offers can be used at any pharm a cy in
the U.S. The application gives marke ters the flex i b i l i-
ty to offer either free trial samples or hassle-free elec-
t ronic re b ate s. After pat i e nts opt into the prog ra m ,
Ne s t EggzRx enables manufact u rers to have an
ongoing dialogue with its custo m e r s. Each pri nte d
o f fer is assigned a unique identifier code as a way to
t rack it through the process — from the time it is
p ri nted to the moment it is fulfilled at the pharm a cy.
After fulfillment, p h a rm a ce u t i cal companies can use
Ne s t EggzRx to deliver co m p l i a n ce prog rams cus-
to m i zed for individual pat i e nt s. O n ce they have
begun thera py, p at i e nts can re ce i ve time-based re f i l l
reminder e-mails, additional offe r s, e d u cational info r-
m at i o n , and other co m p l i a n ce - g e n e rating co m m u-
n i cations — all based on their individual fulfillment
h i s to ry. Ne s t EggzRx stri ctly maintains pat i e nt pri va cy
and its policies are co n s i s te nt with the securi ty and
co n f i d e nt i a l i ty standards of the Health Insura n ce
Po rt a b i l i ty and Ac co u nt a b i l i ty Act (HIPPA ) .

Ac co rding to the Consumer Health Info rm at i o n
Co rp. , 10% to 20% of initial pre s c riptions are neve r

f i l l e d,and 30% to 85% of pat i e nts don’t get their re f i l l s.
“ I n c reased pat i e nt co m p l i a n ce is a win-win — it’s

g ood for pat i e nt s’ health and it leads to incre a s e d
sales for pharm a ce u t i cal manufact u re r s,” s ays Lo ri
Ru b i n s o n , chief ope rating officer of Nu v i s i o.

Nuvisio launches CO M P L I A N C E P RO G RA M

Cu rry Roc ke feller Group offe r s
A DVO CAC Y - D R I V E N S O LU T I O N S

He a l t h ca re industry ve te rans Michael R. Cu rry
and Ch a rles A. Roc ke feller III have fo rmed the Th e
Cu rry Roc ke feller Group LLC . The Ta rry tow n , N . Y. ,
co m p a ny’s focus is on developing and implement-
ing educational strategies and initiat i ves that foc u s
on the role of the key opinion leader in dete rm i n i n g
a prod u ct’s success in the marke t p l a ce.

“Th o u g ht-leaders in a particular thera peutic are a
a re int i m ately invo l ved in their clinical env i ro n m e nt s
for deca d e s,and their re l ationships with pharm a ce u-
t i cal prod u cts change over time,”s ays Mr.Cu rry,p re s-
i d e nt of the new co m p a ny. “We help bridge these
phases by titrating strategies to diverse spe c i a l ty
a u d i e n ces in a highly inte g rated manner that helps
a s s u re their co ntinued suppo rt and advoca cy for a
co m p a ny and its bra n d s.”

C RG ,t h rough the established marketing ex pe ri-
e n ce of its principles and a database of key influ-

e n ce r s, can assist prod u ct managers to maximize
and sustain the sales po te ntial of their bra n d s,
whether they are new or mat u re prod u ct s.

“These co nt a cts and our ability to mobilize them
on behalf of a brand through accre d i ted medica l
e d u cation prog ra m s, s ate l l i te sympo s i a , e n d u ri n g
m ate ri a l s, and strategic planning and consulting ...
a l l ows us to provide solutions to a defined marke t
n e e d,” s ays Mr. Roc ke fe l l e r, c h a i rman of CRG . Th e
co m p a ny also offers custo m i zed serv i ce s, i n c l u d i n g
re c ruiting and maintaining adv i s o ry bo a rd s, m u l t i -
media prog ra m s, s a l e s - t raining modules and manu-
a l s, f a c u l ty tra i n i n g, and co n s u l t a nts meetings.

Be fo re fouding CRG , M r. Cu rry had a 14-ye a r
ca reer in marketing at Pfize r,w h e re he was a dire cto r,
and marketing team leader.M r.Roc ke feller served fo r
12 years as pre s i d e nt of a publishing unit of Hava s
Me d i Me d i a .
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Illinois to provide free childca re and business tra i n-
ing to individuals inte re s ted in be coming childca re
p rov i d e r s.The initiat i ve, called Fo u n d ations of Fa m i l y
Child Ca re, o f fe red sessions in both English and
Sp a n i s h . In 2002, the co m p a ny plans to build on the
s u c cess it has had by reaching out to area business
to expand the Fo u n d at i o n’s tra i n i n g.

Another way Ab bott reaches out to the co m m u-
n i ty is through the Ab bott La bo rato ries Schoo l - a g e
Child Ca re Deve l o p m e nt Fu n d, which provides gra nt
funding to org a n i z ations that are start i n g, i m p rov i n g,
or expanding a school-age childca re prog ram in the
a re a . Ab bott has co m m i t ted $150,000 to the pro-
g ram and awa rded four gra nts in 2001. One gra nt

was awa rded to the local YWCA Tech GYRLS in
a ction prog ra m , an initiat i ve designed to incre a s e
g i rl s’ i nte rest in te c h n o l ogy and te c h n o l ogy ca re e r s.

In addition to the latest awa rd, Ab bott has be e n
re cog n i zed as one of the “100 Best Companies fo r
Wo rking Mo t h e r s”by Wo r king Mothermagazine and
has been lauded as one of the best places to wo rk in
Ch i cago by Ch i ca g o m a g a z i n e. Last ye a r, Ab bo t t
re ce i ved the Gove rn o r’s Family Inve s t m e nt Awa rd
f rom the state of Illinois in re cognition for its innova-
t i ve wo rk / l i fe prog rams and family-friendly be n e f i t s.
Ab bott also has been re cog n i zed as one of the “ 5 0
Best Companies for Mi n o ri t i e s”by Fo rt u n em a g a z i n e
for four co n s e c u t i ve ye a r s.

A B B OTT LA B O RATO R I E S, Ab bott Pa rk , Il l . ,

is a global, h e a l t h ca re co m p a ny devo te d

to the discove ry, d eve l o p m e nt, m a n u f a c-

t u re, and marketing of pharm a ce u t i ca l s,

n u t ri t i o n a l s, and medical prod u ct s, i n c l u d-

ing dev i ces and diagnostics. For more

i n fo rm at i o n , visit abbo t t. co m .

B CO M 3, Ch i ca g o, is one of the wo rl d’s

leading adve rtising and marketing co m-

m u n i cations holding co m p a n i e s, w i t h

m o re than 18,000 people in 92 co u nt ri e s.

For more info rm at i o n , visit bco m 3 . co m .

BIOPHARMA CO N S U LTA N TS LT D.,

Re s e a rch Triangle Pa rk ,N . C . , is a manage-

m e nt consulting firm specializing in mar-

ke t i n g, s t rate gy, and business deve l o p m e nt

s e rv i ces for biotech and pharm ace u t i ca l

companies wo rl dw i d e. For more info rm a-

t i o n , visit biopharm a - co n s u l t a nt s. co m .

THE CURRY ROCKEFELLER GROUP LLC,

Ta rry tow n ,N . Y. ,d evelops and implement s

e d u cational strategies and initiat i ves that

focus on the role of key opinion leaders in

d e te rmining a prod u ct’s success in the

m a rke t. For more info rm at i o n ,v i s i t

w w w. c u rry roc ke fe l l e rg ro u p. co m .

D E N TSU INC. is the wo rl d’s fifth larg e s t

a dve rtising gro u p, and the largest in

Ja p a n . For more info rm at i o n ,v i s i t

d e nt s u. co m .

E U RO RSCG HEALT H V I EW, with a U.S.

o f f i ce in New Yo rk ,o f fers synergistic solu-

tions to the healthca re industry thro u g h

a dve rt i s i n g, public re l at i o n s, i nte ra ct i ve

co m m u n i cat i o n s, sales tra i n i n g, m a n a g e d -

ca re co n s u l t i n g, and consumer medica l

e d u cat i o n . It is a member of Eu ro RSCG

He a l t h ca re, the third - l a rgest healthca re

n e two rk in the wo rl d, itself part of Eu ro

R S CG Wo rl dw i d e. For more info rm at i o n ,

visit euro r s c g. co m .

M E D I CALLIANCE INC., Co l u m b i a , Md. , is a

f u l l - s e rv i ce medical co m m u n i cat i o n s

a g e n cy. For more info rm at i o n , visit medi-

ca l l i a n ce. co m .

N O O N A N / RU S S O, with offices in New

Yo rk , San Fra n c i s co, and Lo n d o n , is an

i nte rn ational co m m u n i cations firm prov i d-

ing strategic counsel to a select group of

i n n ovat i ve biote c h n o l ogy, p h a rm a ce u t i ca l ,

d ev i ce, and healthca re co m p a n i e s. Fo r

m o re info rm at i o n , visit noo n a n ru s s o. co m .

NUVISIO CO R P., New Yo rk ,d e l i vers secure

e Co u pon and loya l ty prog rams for client s

in the consumer packaged goods indus-

t ry, and also is leve raging its co n s u m e r

m a rketing ex pe rtise to meet the needs of

the pharm a ce u t i cal industry. For more

i n fo rm at i o n , visit nuvisio. co m .

PUBLICIS GROUPE SA is a global adve r-

tising and co m m u n i cations org a n i z at i o n ,

o f fe ring a range of serv i ces to co m p a n i e s

in 100 co u nt ries with a particular stre n g t h

in Fra n ce, Ge rm a ny, the U.K., Sp a i n , It a l y,

and No rth Am e ri ca . For more info rm at i o n ,

visit publicis. f r.

Follow up

Ab bott La bo rato ries has re ce i ved the Co rpo rate
Friend of Ch i l d ren Awa rd from the Child We l f a re
League of Am e ri ca (CWLA) in re cognition of the
co m p a ny’s ongoing suppo rt of children and fami-
l i e s. The awa rd, p re s e nted at the CWLA’s nat i o n a l
co n fe re n ce in Wa s h i n g to n , D. C . , Ma king Ch i l d ren a
National Pri o ri ty, re cog n i zes Ab bott for the co m p a-
ny’s innovat i ve effo rts to fo rm partnerships with gov-
e rn m e nt and other public entities to improve the
q u a l i ty of childca re across the co u nt ry.

“The needs of children and wo rking pare nt s
extend far beyond our co m p a ny’s bo u n d a ries into
the communities where we live and wo rk ,”s ays Mi l e s
D. Wh i te, Ab bo t t’s chairman and CEO.“We are co m-
m i t ted to making a diffe re n ce in our co m m u n i t i e s
by helping children re ce i ve quality ca re.”

In addition to opening the largest childca re ce n-
ter in the state of Illinois and one of the five - l a rg e s t
ce nters in the co u nt ry at its global headquarte r s
n o rth of Ch i cago in June 2001, Ab bott has launched
a number of prog rams to help wo rking pare nts and
c h i l d ren by improving the quality and ava i l a b i l i ty of
childcare in the community. In 2001, Abbott
launched several community-based programs,
including an innovat i ve partnership with the state of

Ab bott re cog n i zed fo r CO M M I TMENT TO 
CHILDREN AND FA M I L I E S with national awa rd 

A b b o t t ’s Chairman and CEO Miles White celebrates the grand
opening of Abbott’s on-site childcare center in June 2001, one
of the five largest centers in the country.


