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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Eu ro RSCG Wo rl dwide has
c re ated Eu ro RSCG Life, a fully
integrated, global health
m a rketing and co m m u n i-
cations gro u p. The change
ushers in a single exe c u t i ve

management team united
under one financial re po rt i n g
s t ru ct u re.

The new group aligns the
co m p a ny’s 44 health-foc u s e d
o f f i ces in 16 major marke t s

a round the globe, c re ating a single
n e two rk with almost 1,000 employ-
e e s. The group is able to prov i d e
c l i e nts eve ry discipline they need to
build their businesses, i n c l u d i n g
a dve rt i s i n g, public re l at i o n s, eve nt
p ro m o t i o n ,m e d i cal educat i o n ,co n-
sumer adve rt i s i n g, i nte ra ct i ve, a n d
consulting serv i ce s.

Sander Fl a u m , fo rm e rly CEO of Ro be rt A. Be c ke r
Eu ro RSCG ,s e rves as chairman of Eu ro RSCG Life.Ro n
Pa nte l l o, fo rm e rly CEO of LM&P pare nt Eu ro RSCG
He a l t hv i ew, s e rves as the new co m p a ny’s CEO in
c h a rge of the netwo rk’s day - to - d ay ope rat i o n s.

“Of fe ring inte g rated solutions to address the dis-
t i n ct needs within each facet of the health business
is cri t i ca l ,” s ays Bob Schmette re r, c h a i rman and CEO

of Eu ro RSCG Wo rl dw i d e.“ By apply-
ing ‘The Power of One’ co n cept we
i nt rod u ced last year in our co n-
sumer network, we will greatly
enhance Euro RSCG’s ability to
t ra n s fo rm our client s’ b u s i n e s s e s
t h rough cre at i ve business ideas. I n
the coming ye a r, we will likely face
g re ater co n s o l i d ation within the
s e cto r, and the int rod u ction of new
guidelines that will dire ctly affe ct
p h a rm a ce u t i cal pri c i n g. With this
n e two rk re s t ru ct u re,we are unique-
ly qualified to best help our client s
n av i g ate these issues and achieve
their goals.”

Ma n a g e m e nt of the group is led
by the Eu ro RSCG Life Exe c u t i ve
Ma n a g e m e nt Co m m i t te e.Re po rt i n g
to Mr. Pa ntello are Ma rk Go l d s to n e,

chief ope rating officer and global business dire cto r;
Diane Ha rri , CEO Am e ri ca s ; Michel Na ka c h e, C E O
Eu ro pe / As i a ; Michael No rto n , chief strate gy office r;
Donna Mu rp hy, chief of ope rat i o n s ; and To ny Ru s s o,
CEO of Eu ro RSCG Life Public Re l at i o n s. Al Pa z ,p re s i-
d e nt of Eu ro RSCG Life Be c ker in the Un i ted St ate s,
also serves on the co m m i t tee with re s po n s i b i l i ty fo r
Latin Am e ri can ope rations and the netwo rk’s marke t-
ing serv i ces co m p a n i e s.

E U RO RSCG LIFE La u n c h e d
Single exe c u t i ve management team — led by Sander Flaum and Ron Pa ntello — united 

under a single financial re po rting stru ct u re.

Sander Flaum, along with Ron
Pantello, head up Euro RSCG
Life, jointly setting and leading
the group’s business growth 
strategies while retaining close
relationships with key clients.

Ef fe ct i vely reaching the more than 80 million
m u l t i c u l t u ral healthca re consumers and 100,000
h e a l t h ca re pro fessionals that deliver ca re to these
s e g m e nts is the focus of a partnership fo rged by the
n ewly fo rmed Mu l t i c u l t u ral He a l t h ca re Ma rke t i n g
Group (MHMG) and CPRi Co m m u n i cations (CPR).
Tog e t h e r, these companies are launching a series of
m u l t i c u l t u ral marketing and e-learning prog ra m s
designed to help pharm a ce u t i cal manufact u re r s,
m a n a g e d - ca re org a n i z at i o n s, and other healthca re
i n d u s t ry stakeholders to ca p i t a l i ze on business
o p po rtunities in multicultural marke t s.

“Tod ay, m u l t i c u l t u ral marketing is a business
i m pe rat i ve that impacts brand success in co m m u n i-
ties coast to co a s t, including Af ri ca n ,H i s p a n i c, As i a n ,
and Nat i ve Am e ri can segment s,” s ays MHMG Pre s i-
d e nt Sheila Th o rn e.“ Businesses that are selling into
these diverse markets have traditionally ove rl oo ke d
the cultural dynamics of their customers and may
h ave failed to fully ca p i t a l i ze on their sales po te nt i a l .”

Beginning with co m p re h e n s i ve re s e a rc h , s e g-
m e nt at i o n , and analysis of geog ra p h i c / d e m og ra p h-

ic market dat a , MHMG and CPR provide strate g i c
co u n s e l , t ra i n i n g, and campaign pull-through mar-
keting suppo rt in urban marke t s.

The MHMG/CPR serv i ce po rt folio includes: m a rke t
re s e a rc h / s t rategic segment planning, co m m u n i ty
m a p p i n g,c u l t u ral co m pe te n ce tra i n i n g,e - l e a rning pro-
g ra m s, seminars and awa reness pre s e nt at i o n s, a dvoca-
cy, a dv i s o ry bo a rd / s pe a ker deve l o p m e nt, c l i n i ca l - t ri a l
re c ru i t m e nt, m a n a g e d - ca re marketing initiat i ve s, co m-
m u n i ty coalition building, g ove rn m e nt re l at i o n s,
online/offline adve rt i s i n g, p ro fe s s i o n a l / D TC / D T P, p u b l i c
re l at i o n s,and special eve nt s / co n fe re n ce s / t rade shows.

“In this increasingly multicultural nat i o n , b ra n d
m a n a g e r s,m a rketing exe c u t i ve s,and other key deci-
sion makers must re cog n i ze the strategic value and
g rowth po te ntial assoc i ated with building bri d g e s
to the emerging minori ty marke t s, which will soo n
be come the majori ty,as these po p u l ations co nt i n u e
to ex pe ri e n ce rapid grow t h ,” s ays An d rew We i s s-
be rg, CPR exe c u t i ve V P.“Mu l t i c u l t u ral messaging and
t raining initiat i ves should be strongly co n s i d e re d
when planning a prod u ct launch.”

Mu l t i c u l t u ral He a l t h ca re Ma rketing Gro u p
and CPRi Co m m u n i cations 

Launch E-LEARNING PRO G RA M S

Apo t h e Com 
As s oc i ates Cre ate s

E U ROPEAN 
P R E S E N C E

Apo t h e Com As s oc i ates LLC has
o pened a Eu ro pean office in Lo n-
d o n .The office will be managed by
David Av i t a b i l e, who joins Apo t h e-
Com from Ox fo rd Cl i n i cal Co m m u-
n i cations (OCC) Eu ro pe where he
was dire ctor of business deve l o p-
m e nt. M r. Avitabile has more than
15 years of ex pe ri e n ce in medica l
co m m u n i cat i o n s, including medi-
cal educat i o n , public re l at i o n s, a n d
business deve l o p m e nt.

“With a strong existing client
b a s e, a huge oppo rt u n i ty exists to
co ntinue providing high-quality
m e d i cal co m m u n i cations serv i ce s
to companies with global dru g
development and marketing
teams located in Europe,” Mr.
Avitabile says.

Ac co rding to Apo t h e Com Pre s i d e nt and CEO,
Neil Mat h e s o n , the co m p a ny’s clients are now deve l-
oping prod u cts wo rl dw i d e, with global deve l o p-
m e nt plans culminating in simultaneous re g i s t rat i o n
and launch in Eu ro pe, the Un i ted St ate s, and Ja p a n .
The new Eu ro pean office has been established to
re s pond to its client s’ needs in te rms of global med-
i cal co m m u n i cations prog rams to suppo rt succe s s-
ful co m m e rc i a l i z at i o n .

David Avitabile says with a
strong existing client base, a
huge opportunity exists to
continue providing high-quality
medical communications
services to companies with
global drug development and
marketing teams located 
in Europe.
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Cu ratio Institute’s CME Of fe rings 
I N C LUDE INTERACTIVE APPROAC H E S

Cu ratio Institute of Co ntinuing Me d i cal Ed u cat i o n , which was founded in Octo ber 2002, has expanded its
s e rv i ces to include applications that use the Inte rn e t, handheld dev i ce s, and po i nt - o f - ca re sce n a ri o s, a m o n g
other method s, to address physician needs and learning pre fe re n ce s.The Institute is able to provide co s t - e f fe c-
t i ve measurable educational prog ramming geared to prod u ce po s i t i ve changes in physician be h av i o r.

“Our goal is to educate physicians in ways that wo rk best for them and in ways that we can measure,” s ays
Claudia Ro s e n be rg, Ph . D. , founder of Cu rat i o. “Th at means matching the teaching fo rm at and media to the
l e a rn e r. My re s e a rch shows that physician learning pre fe re n ces have changed gre atly over time. While some
p hysicians may pre fer traditional fo rms of learn i n g, m a ny physicians use more co m p u te r - b a s e d, i nte ra ct i ve
a p p roaches to learn i n g.”

In addition to its inte ra ct i ve and Inte rnet-based prog ra m m i n g,Cu ratio offers full CME-prog ram planning fo r
l i ve and enduring act i v i t i e s, including faculty re c ru i t m e nt,course deve l o p m e nt,a u d i e n ce re c ru i t m e nt,p rog ra m
eva l u at i o n , and venue management.

Mat t h ews Media Group 
C R E ATES NEW CO R P O RATE STRU C T U R E

Mat t h ews Media Group (MMG) has expanded its co rpo rate stru ct u re to provide broader strategic ca p a b i l-
ities to its ro s ter of healthca re clients throughout eve ry phase of the disease re s e a rc h ,t re at m e nt, and preve n-
tion life cyc l e. MMG also is strengthening its medical foc u s, co m m u n i cations ca p a b i l i t i e s, and client serv i ce s.

The new co rpo rate stru ct u re has cre ated three distinct, yet inte rre l ated groups that suppo rt each other
t h rough pro j e ct te a m s.

The Th e ra peutic Division is designed to strengthen and grow co m p a ny ex pe rtise in specific clinical are a s,
including re c ru i t m e nt and re te ntion of pat i e nts for clinical trials in onco l ogy mental health/neuro l ogy,
e n d oc ri n o l ogy / ca rd i ova s c u l a r, g e n e ral medicine, and infe ctious diseases.

The PR/Co m m u n i cations Division provides enhanced strength in public re l at i o n s,media tra i n i n g,b ra n d i n g,
health and science wri t i n g, message deve l o p m e nt, e d i to rial suppo rt, health education ca m p a i g n s, m e e t i n g s
m a n a g e m e nt, m ate rials deve l o p m e nt, and crisis co m m u n i cations disseminat i o n .

The Cl i e nt Se rv i ce Division offers a range of in-house client serv i ce s, including graphic design, call ce nte r s,
a dve rt i s i n g, n ew media and Web deve l o p m e nt, re s e a rc h , and strategic mate rials design.

“We are helping our clients think strate g i cally about each phase of co m m u n i cations planning and clinica l
d eve l o p m e nt,” s ays Ma ry Ann Gu e rra , exe c u t i ve VP of MMG. “Our new divisions wo rk seamlessly to suppo rt
c l i e nts throughout the disease management co ntinuum — from identifying and re c ruiting part i c i p a nts fo r
c l i n i cal tri a l s, to prod u ct launches, to educating healthca re providers and the public about adva n ces with life -
changing and life - s aving impact.”

Thomson PDR, a part of The Thomson Co rp. , has launched PDR Co ntinuing Me d i-
cal Ed u cat i o n , a serv i ce that helps pharm a ce u t i cal companies distri b u te impo rt a nt
c l i n i cal info rm ation to phys i c i a n s.

“We have been co m m u n i cating with healthca re pro fessionals for more than half a
ce nt u ry and they kn ow and trust PDR,”s ays Paul Wa l s h ,exe c u t i ve VP of Thomson PDR.

Thomson PDR offers two delive ry options for the serv i ce :p remium positioning as
a ride-along with the PDR or its semiannual supplement s, or as a stand-alone mailing
using PDR-branded packa g i n g. The PDR has been the drug info rm ation standard fo r
57 years and reaches almost 500,000 U.S. p ra cticing physicians on a co m p l e m e nt a ry

basis each ye a r.
Thomson PDR also handles all aspe cts of each CME/CE prog ra m , including co nte nt cre at i o n ,a c c re d i t at i o n ,p ro-

d u ct i o n ,f u l f i l l m e nt,and test proce s s i n g.Ac c re d i t ation is available through the Ac c re d i t ation Council for Co nt i n u i n g
Me d i cal Ed u cation (for physicians and physician assistant s ) , the Am e ri can Nurses Cre d e ntialing Ce nte r, the Am e ri-
can Aca d e my of Nurse Pra ct i t i o n e r s,and the Am e ri can Council on Ph a rm a ce u t i cal Ed u cation (for pharm a c i s t s ) .

Thomson PDR Launches 
PDR CONTINUING MEDICAL 

E D U CATION SERV I C E

Physicians have 
specifically expressed an
interest in PDR-delivered
CME, says Paul Wa l s h .

BIO Says 
Human Cloning 
Prohibition Act 
Too Re s t ri ct i ve

The House of Re p re s e nt at i ve s
passed a bill on Fe b. 2 6 , 2 0 0 3 , to
amend title 18 of the Un i ted St ate s
Cod e, to prohibit human cloning.
H . R .5 3 4 , The Human Cloning Pro-
hibition Act of 2003, amends the
fe d e ral criminal code to make it
illegal for any public or pri vate pe r-
son or ent i ty to “kn owingly pe r-
form or attempt to perform
human cloning; p a rt i c i p ate in an
attempt to perform human
c l o n i n g ; or ship or re ce i ve for any
p u rpose an embryo prod u ced by
human cloning or any prod u ct
d e ri ved from such embryo.”

The passage of H.R. 534 wa s
met with concern from the
Bi o te c h n o l ogy Industry Org a n i z a-
tion (BIO), which ex pe cts the bill to
stall new medical re s e a rc h . Th e
g roup po i nts to the bill’s legislat i o n
co n ce rning thera peutic re s e a rc h
using somatic cell nuclear tra n s fer as be i n g
too re s t ri ct i ve.

In a state m e nt issued by Michael We rn e r,
VP of bioethics of BIO, the group says it
o p poses re p rod u ct i ve cloning be cause it is
u n e t h i cal and dangero u s. But the group says
this legislation would cri m i n a l i ze thera pe u t i c
re s e a rch using somatic cell nuclear tra n s fe r
( S C N T) , as well as the impo rt ation of any
p rod u cts deve l o ped abroad using the te c h-
n o l ogy.

“The debate over anti-cloning legislat i o n
n ow moves to the Se n ate, w h e re the more
l i m i ted Human Cloning Ban and Stem Ce l l
Re s e a rch Pro te ction Act of 2003 (S. 303) has
been int rod u ced as an alte rn at i ve to a
s weeping ban of this promising te c h n o l ogy,”
s ays Mr. We rn e r. “S .3 0 3 ,s po n s o red by Se n a-
tors Fe i n s te i n , Spe cte r, Ke n n e dy, Ha rkin and
Miller, would protect vital therapeutic
research while banning reproductive
c l o n i n g.

“ Re s ponsible scientists hope to use SCNT
to develop new ste m - cell lines for the study
of genetic diseases; to increase the genetic
d i ve r s i ty of available stem lines; and to deve l-
op new ways of deriving genetically matc h e d
e m b ryonic stem cells that can be used to cre-
ate cell and tissue tra n s p l a nts to tre at diseases
and injuries afflicting upwa rds of 100 million
Am e ri ca n s,” M r.We rner co nt i n u e s.

I N D U S T RY SNAPSHOT

According to Michael
We r n e r, this bill amounts
to overkill, with
potentially serious
consequences for medical
research. It would
criminalize therapeutic
research using somatic
cell nuclear transfer, as
well as the importation of
any products developed
abroad using the
t e c h n o l o g y.
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Conceptis Technologies, an
i nte rn ational medical media and
e d u cation co m p a ny, has ope n e d
a New Je r s ey location to handle
strategic medical-education
d eve l o p m e nt for client s.

“ New Je r s ey is really the ce n-
ter of the pharm a ce u t i cal indus-
t ry in No rth Am e ri ca ,” s ays Pre s i-
d e nt Greg Og rod n i c k . “We’ve
a l ways been ve ry act i ve in the
a rea with staff in New Je r s ey and
New Yo rk Ci ty, and our business
has steadily expanded over the
last five ye a r s. We have a stro n g
U . S . c l i e nt base that includes
Ave nt i s, O rt h o - Mc Ne i l , He m o s o l ,
Me rc k , S c h e ri n g - Pl o u g h , Bri s to l -
Myers Sq u i b b, Sa n o f i - Sy nt h e l a bo,

As t ra Ze n e ca , and Ce ntoco r. This move re p re s e nts a
l og i cal next step to serve our clients in this are a
m o re effe ct i ve l y.”

Kathleen Wi c km a n , who re ce ntly joined Co n ce p-

tis as exe c u t i ve VP from Cat a l yst Co m m u n i cat i o n s,
heads up the New Je r s ey office.

M s.Wi c km a n’s ca reer track also includes Wa rn e r -
Ch i l l cott La b s, w h e re she was VP of marke t i n g, a n d
Be rl ex La bo rato ri e s, w h e re she was group prod u ct
d i re ctor for female healthca re and ca rd i o l ogy.

Also part of the team is Dr. Mia We i s be rg e r, m e d-
i cal dire cto r, who joined the co m p a ny from Inte g rat-
ed Co m m u n i cat i o n s.

Another senior member of Co n ce p t i s’ New Je r-
s ey office is Spe n cer Re e s e, who is the te a m’s online
e d u cation strate g i s t. M r. Reese has been a key play-
er at Co n ceptis for the past four ye a r s, helping to
define the package of medical co m m u n i cat i o n s
and education serv i ces that have dri ven the co m-
p a ny’s succe s s.

Co n ceptis has additional offices in Mo nt re a l ,New
Yo rk , San Fra n c i s co, and the Un i ted Ki n g d o m .

W H AT ’ S n e w

A P OT H E COM ASSOCIATES LLC,Ya rd l ey,

Pa . , is a full-serv i ce medical 

co m m u n i cations co m p a ny prov i d i n g

a dvoca cy deve l o p m e nt, p u b l i cation 

p l a n n i n g, and medical education serv i ce s

to the pharm a ce u t i ca l ,b i o te c h n o l ogy, a n d

m e d i ca l - d ev i ce industri e s. For more 

i n fo rm at i o n , visit apo t h e co m . co m .

B I OT E C H N O LOGY INDUSTRY 

O RG A N I ZAT I O N, Wa s h i n g to n ,D. C . ,

re p re s e nts more than 1,100 biote c h n o l ogy 

co m p a n i e s, a cademic institutions, s t ate

b i o te c h n o l ogy ce nte r s, and re l ated 

o rg a n i z ations in all 50 U.S. s t ates and 33

other nat i o n s. BIO members are invo l ved in

the re s e a rch and deve l o p m e nt of health-

ca re, a g ri c u l t u ra l ,i n d u s t ri a l , and 

e nv i ro n m e ntal biote c h n o l ogy prod u ct s.

For more info rm at i o n , visit bio. o rg.

CONCEPTIS T E C H N O LOGIES INC.,

Mo nt re a l , is an inte rn ational medical media

and education co m p a ny that provides 

p re m a rketing strategic co m m u n i cat i o n s

and medical education deve l o p m e nt while

p roviding privileged access to highly 

t a rg e ted and re ce p t i ve audiences in 

ca rd i o l ogy and rh e u m ato l ogy. For more

i n fo rm at i o n , visit co n ce p t i s. co m .

CPRI CO M M U N I CAT I O N S, Te te r bo ro, N . J . ,

p rovides a full range of marketing and

co m m u n i cations serv i ces for high-te c h

and healthca re entities wo rl dw i d e,

including public re l at i o n s, i nve s tor 

re l at i o n s, a dve rt i s i n g, media planning,We b

d eve l o p m e nt, online marke t i n g,

c re at i ve design, m a rket re s e a rc h , and dire ct

m a i l . For more info rm at i o n ,v i s i t

c p ro n l i n e. co m .

Follow up
C U RATIO INSTITUTE OF CO N T I N U I N G

M E D I CAL EDUCAT I O N,Ya rd l ey, Pa . ,wa s

founded in Octo ber 2002 to provide CME-

a c c re d i ted prog rams for physicians and 

ce rtified co ntinuing education for health-

ca re pro fe s s i o n a l s, including pharm a c i s t s

and nurses. For more info rm at i o n ,e - m a i l

c u rat i o _ p r @ c u rat i oc m e. co m .

E U RO RSCG LIFE, New Yo rk , is a fully 

i nte g rated global health marketing and

co m m u n i cations group and a unit of Eu ro

R S CG Wo rl dw i d e, one of the wo rl d’s five

l a rgest inte g rated marketing 

co m m u n i cations agencies. For more 

i n fo rm at i o n ,visit euro r s c g l i fe. co m .

M ATT H EWS MEDIA GROUP INC., Roc k v i l l e,

Md. , is a part of Omnicom Group Inc. , a

global marketing and co rpo rate 

co m m u n i cations co m p a ny. For more 

i n fo rm at i o n , visit mat t h ews g ro u p. co m .

M U LT I C U LT U RAL HEALT H CARE 

MARKETING GRO U P, Pa r s i p p a ny, N . J . , is a

m a rketing co m p a ny with seasoned, i n -

l a n g u a g e, i n - c u l t u re pro fessionals with an 

in-depth understanding of the 

p h a rm a ce u t i cal and healthca re industry

and exte n s i ve ex pe ri e n ce in multicultura l

m a rke t i n g. For more info rm at i o n , ca l l
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THE STURGESS CO M PA N Y, New po rt

Be a c h , Ca l i f. ,s pe c i a l i zes in medical 

m a rketing and co m m u n i cat i o n s. For more

i n fo rm at i o n ,visit sturg e s s co m p a ny. co m .

THOMSON PDR, Mo nt va l e, N . J . , is a part of

The Thomson Co rp. , a global provider of

i nte g rated info rm ation solutions to 

business and pro fessional custo m e r s. Fo r

m o re info rm at i o n , visit thomson.co m .

The St u rgess Co.
Adds M E D I CAL 

M A R K E T
R E S E A RC H

CA PA B I L I T I E S
The St u rgess Co. , a medical marketing and co m-

m u n i cations firm , has expanded its serv i ces to pro-
vide market re s e a rc h , sales management, s t a f f i n g,
and re g u l ato ry and financial management co u n s e l
for its client s.

The firm’s new stru ct u re also includes manage-
m e nt assistance with strategic alliance s, f u n d i n g,
p a rt n e ri n g, acquisition strate g i e s, and re l ated ser-
v i ce s.

“We are offe ring a one source for pro fe s s i o n a l
s e rv i ces to assist with some of the toughest issues
facing medical prod u ct and serv i ce co m p a n i e s
tod ay,” s ays John St u rg e s s, p re s i d e nt of The St u rg e s s
Co.“With the increasingly unce rtain economic times,
companies that supply prod u cts and serv i ces to
h e a l t h ca re providers have to make the ri g ht deci-
sions when it comes to sales, m a rke t i n g, co m m u n i-
cat i o n s, s t a f f i n g, and re g u l ato ry and financial man-
a g e m e nt.”

The new serv i ces allows clients to tap into a
d i verse range of co s t - e f fe ct i ve serv i ces that are pro-
vided by ex pe ri e n ced pro fessionals who have quali-
fied ski l l s, and medical industry insight and kn ow l-
e d g e. These additional serv i ces are for co m p a n i e s
t h at re cog n i ze the need for object i ve, p ro fe s s i o n a l
a s s i s t a n ce on specific issues.

New Je r s ey Of f i ce Positions CONCEPTIS FOR U.S. G ROWT H

Kathleen Wickman says the
team that Conceptis has built in
New Jersey positions the 
company to serve clients with
the most innovative and 
technologically advanced 
communication programs. 


