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E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

So ft Watch Inc.and Info Medics Inc.h ave launched
a joint solution for optimizing pat i e nt - f u l f i l l m e nt pro-
g rams exe c u ted simultaneously
a c ross multiple co m m u n i cat i o n s
c h a n n e l s, including dire ct mail, ca l l
ce nte r,and the We b.

The solution enables co m p a n i e s
to tailor the delive ry of tre at m e nt
and prod u ct info rm ation to pat i e nt s
based on their needs and pre fe rre d
m ode of co m m u n i cat i o n .

The joint solution is based on the
i nte g ration of So ft Watc h’s SRS Ente r-
p rise Edition (SRS) and Info Me d i c s’
multichannel Inte ra ct i ve To u c h po i nt
Sys tem (ITS ) . SRS is an extensible Web env i ro n m e nt
for deploying dynamic healthca re consumer and
p ro fessional po rt a l s, including the SRS Ph a rma solu-
tion suite. I n fo Me d i c s’ I TS sys tem uses inte g rate d
d atabase te c h n o l ogy to dri ve pe r s o n a l i zed phys i c i a n
and pat i e nt co m m u n i cations across multiple to u c h
po i nt s, including e-mail, business reply ca rd, f a x ,a n d
to l l - f ree call-in numbe r s.

An IMS He a l t h - Ha rris Inte ra ct i ve alliance is ex pe cted to result in the
d eve l o p m e nt of global,online physician panels that are unmatched in
re l i a b i l i ty, s ca l e, and sco pe ; and custom re s e a rch and consulting ser-
v i ces that will provide an unpre ce d e nted understanding of how mar-
ke t p l a ce dynamics influence pre s c ri ber attitudes and be h av i o r s.

This alliance offers pharm a ce u t i cal clients a powe rful tool for opti-
mizing sales and marketing pe rfo rm a n ce — combining IMS’s pro f i c i e n cy in
t ra c king wo rl dwide pre s c ri ber act i v i ty with Ha rri s’ I nte rnet ex pe rtise in mea-

s u ring attitudes about why physicians pre s c ri be the way they do.
“We’re exc i ted about this alliance and the value it brings to client s,”

s ays David Th o m a s, IMS chairman and CEO.“Tog e t h e r,we can pre s e nt
an even more co m p re h e n s i ve pict u re of pharm a ce u t i cal marke t
a ct i v i ty — with expanded cove ra g e, f a s ter fe e d b a c k , and gre ate r
g ra n u l a ri ty.The co m b i n ation of Ha rris Inte ra ct i ve’s adva n ced online
capabilities and IMS’s global data re s o u rces and industry kn ow - h ow

will strengthen our client s’understanding of the pre s c ription decisions
p hysicians make, and why they make them.”
Th rough the alliance, online panel-based re s e a rch and pre s c ri p t i o n

i nte l l i g e n ce will be leve raged to provide customers with a deeper under-
standing of how a prod u ct is pe rfo rming in one market or across multiple
g e og ra p h i e s ; in te rms of pre s c ription act i v i ty as well as from the view po i nt of
d octo r s’ and pat i e nt s’attitudes and pe rce p t i o n s.

The two co m p a n i e s,which have wo rked together on consulting initiat i ve s
s i n ce 2001, also agreed to develop and sell a va ri e ty of offe rings to their U.S.
p h a rm a ce u t i cal client s.Among the first is a pe rfo rm a n ce management sys te m
t h at enables decision makers to assess key va riables that dri ve the success of
n ew prod u cts — from co m m u n i cation and promotional strate g i e s, to pre s c ribing decisions and thera peutic out-
co m e s.

Ha rris has tens of thousands of U.S.p hysicians and hundreds of thousands of pat i e nts screened from its mul-
timillion member panel of re s po n d e nts who have vo l u nt a rily agreed to part i c i p ate in market re s e a rc h . IMS and
Ha rris plan to expand panel cove rage beyond the Un i ted St ates to include physicians in We s te rn Eu ro pe.

IMS and Ha rris Inte ra ct i ve To Cre ate
P H A R M AC E U T I CAL MARKET
INTELLIGENCE SOLU T I O N S

Th rough the joint solution, u s e r - s u b m i t te d
requests for mate rials and info rm ation are auto m at i-

cally synchro n i zed within the ITS
d at a b a s e. Companies can track and
d e te rmine the effe ct i veness of each
channel in driving enro l l m e nt and
i d e ntify customer pre fe re n ces fo r
co m m u n i cation channels and co n-
te nt in future co m m u n i cat i o n s.

“At the crux of our part n e r s h i p
with Info Medics is re cognizing phar-
m a’s need to coo rd i n ate online and
offline strategies that are designed to
i m p rove pat i e nt education and sat i s-
f a ction with thera py,” s ays Fred Ki n g,

CEO of So ft Watc h .“While the Web provides an impo r-
t a nt channel for reaching out to tod ay’s healthca re
co n s u m e r, it is still only one element in the channel
m i x . Leve raging the Inte rn e t’s strength as an inte ra c-
t i ve and pe r s o n a l i zed medium with adva ntages fo r
consumers re q u i res a vision,one that dete rmines how
it will function as part of a co h e s i ve marketing plan to
e n h a n ce the ove rall customer ex pe ri e n ce.”

Ta i l o red delive ry 

of tre at m e nt and

p rod u ct info rm at i o n

to pat i e nts is based 

on their needs and

p re fe rred mode of

co m m u n i cat i o n .

“Our past investment in
the Internet now allows
us to quickly expand our
global panels and join
with IMS to provide new
services to help our
clients cut through the
complexities of the 
marketplace — all 
delivered at a speed and
value that have not been
possible before,” says
Gordon Black, chairman
and CEO of Harris 
I n t e r a c t i v e .

So ft Watch and Info Medics 
DELIVER INTEGRATED MARKETING SOLUTION 

Ch o i ce Media Cre ate s
ONLINE TA RGETED 
CA R D I OVA S C U LAR 

AU D I E N C E

Two re ce nt agre e m e nts give the Ch o i ce Me d i a
I n c. n e two rk the largest ca rd i ovascular audience on
the Inte rnet with more than 8.3 million targ e te d
m o nthly page views and 750,000 wo rl dwide unique
v i s i to r s. The co m p a ny’s agre e m e nts with Web pub-
lishers He a rt Ce nte r O n l i n e. com and He a rt I n fo. o rg
expand the Ch o i ce Media netwo rk to more than 55
million page views and 6 million unique wo rl dw i d e
v i s i tors per mont h .

He a rt Ce nterOnline is one of the most widely
v i ewed online ca rd i ovascular sites providing info rm a-
tion and serv i ces to the heart-disease pat i e nt po p u-
l ation as well as marketing solutions for pro fe s s i o n a l
ca rd i o l ogist pra ct i ce s.

Ch o i ce Media provides pharm a ce u t i cal co m p a-
nies with the ability to distri b u te prod u ct info rm at i o n
and co nte nt through the He a rt Ce nterOnline bra n d.
Ch o i ce Media can wo rk with marke ters to deve l o p
and design a spo n s o red partnership ce nte r, w h i c h
can be placed in one of 55 topic ce nters dire ct l y
re l ated to their prod u ct.

He a rt I n fo. o rg, the He a rt Info rm ation Ne two rk , is an
i n d e pe n d e nt, e d u cational We b s i te that provides co n-
sumers with info rm ation and serv i ces for the preve n-
t i o n , d i a g n o s i s, and tre at m e nt of ca rd i ovascular dis-
e a s e.He a rt I n fo provides original co nte nt in more than
25 subject are a s,as well as medical animat i o n s,p at i e nt
g u i d e s, risk factors for heart disease,and more.

“The addition of these two awa rd-winning pub-
lishers provides our adve rtisers with the oppo rt u n i ty
to reach not only a highly targ e ted and motivate d
consumer marke t, but also a pro fessional ca rd i ova s-
cular pra ctitioner marke t,”s ays Ash Na s h e d,M . D. ,C E O,
p re s i d e nt, and co - founder of Ch o i ce Me d i a .
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Me d Manage Sys tems has
launched the OmniSample So l u-
t i o n , an online sys tem that ex p a n d s
the ability of pharm a ce u t i cal co m-
panies to distri b u te drug samples
to phys i c i a n s.

The co rn e r s tone of Me d Ma n-
a g e’s OmniSample Solution is the
Web-based eMe d Sample Pl at fo rm ,
which enables re g i s te red health-
ca re pro fessionals to order sample
m e d i cations and view re l ated dru g
i n fo rm ation online. The solution
p rovides physicians with co nve-
n i e nt and instant access to samples.
Ph a rm a ce u t i cal companies be n e f i t
f rom increasing new and total pre-
s c ription sales — often co rre l ate d
with the distribution of sample
m e d i cat i o n s.

“We’ve deve l o ped new ca p a-
bilities that expand and enhance
one of the most impo rt a nt sales
and marketing strategies for dri v-
ing pre s c ription drug sales,” s ays Cecil Ko s t, p re s i-
d e nt and CEO of Me d Manage Sys te m s. “O u r
O m n i Sample Solution re d u ces the costs assoc i ate d
with expanding sample acce s s. Gi ven eMe d Sa m-
p l e’s flex i b i l i ty and sca l a b i l i ty, the solution offe r s
p h a rm a ce u t i cal companies an ente rp ri s e - w i d e
sampling sys tem capable of suppo rting all prod u ct

i n i t i at i ves re g a rdless of stage in the
p rod u ct life cyc l e.”

To ensure ease of use and the
rapid fulfillment of sample re q u e s t s,
the eMe d Sample Pl at fo rm is linke d
to physician access po i nts on the
I nte rnet and sample fulfillment co m-
panies that sto re and distri b u te sam-
ples to authori zed phys i c i a n s.

The solution consists of fo u r
co m po n e nt s : the eMe d Sample Pl at-
fo rm , which enables pharm a ce u t i ca l
companies to provide phys i c i a n s
with Web-based access to medica-
tion samples and sample vo u c h e r s ;
Physician Ta rgeting and Re c ru i t m e nt
Se rv i ce s, which help pharm a ce u t i ca l
companies qualify and expand their
p hysician netwo rk ; Al te rn at i ve Dru g
Sampling Sys te m s, including vo u c h-
ers and co u pons for use with phys i-
cians and co n s u m e r s ;and Ma rke t i n g
I n fo rm at i c s, which provide impo r-
t a nt utilization stat i s t i c s,p ro m o t i o n a l

re s ponse analytics (samples to sales co rre l at i o n s ) ,a n d
re t u rn on inve s t m e nt analys e s.

Me d Ma n a g e’s OmniSample Solution augment s
the field-sales staff by providing easy access to dru g
samples to a broader physician audience and it
a l l ows pharm a ce u t i cal companies to suppo rt mat u r-
ing prod u cts through its online sample serv i ce.

Me d Manage Sys tems Launches 
ONLINE DRUG SAMPLING PLAT F O R M

Cutting Edge Info rm ation 
Provides Industry 

D ATA VIA W E B S I T E

Cutting Edge Info rm ation has launched cut-
t i n g e d g e p h a rm a . co m , a re s e a rch We b s i te for phar-
m a ce u t i cal and biote c h n o l ogy marke ters who need
a c cess to in-depth data on a wide range of industry -
re l ated to p i c s.

The We b s i te is designed to deliver re a l - wo rl d
i n s i g hts from the leaders in pharm a ce u t i cal marke t-
i n g.The data housed at the We b s i te is based on ye a r s
of strategic marketing ex pe ri e n ce from exe c u t i ves at
P f i ze r, Me rc k , Gl a xo Sm i t h Kl i n e, As t ra Ze n e ca , Eli Lilly &
Co. , Am g e n , Ch i ro n , Ave nt i s, and Nova rt i s.

“The purpose of cuttingegdepharm a . com is to
p rovide marketing exe c u t i ves a single po i nt of re fe r-
e n ce for their re s e a rch needs,”s ays Jason Ri c h a rd s o n ,
Cutting Edge Info rm at i o n’s pre s i d e nt.

The We b s i te provides re s e a rch on a number of
c ri t i cal co m pe te n c i e s, such as bloc kb u s ter pharm a-
ce u t i cal launches, managing key opinion leader re l a-
t i o n s h i p s, p h a rm a ce u t i ca l - b i o te c h n o l ogy alliance s,
l i fetime customer value in the pharm a ce u t i cal indus-
t ry, and maximizing brand va l u e.

The We b s i te also offers pharm a ce u t i cal exe c u-
t i ves the oppo rt u n i ty to part i c i p ate in new re s e a rc h
on cri t i cal issues, including early-stage market pre p a-
rat i o n , p h a rm a ce u t i cal sales, and prelaunch marke t
re s e a rc h .

IRI and RxList. com Deve l o p
S O U RCE OF 

CONSUMER AND 
PATIENT INFORMAT I O N

I n fo rm ation Re s o u rces Inc.’s He a l t h ca re So l u t i o n s
Group and RxList. com have deve l o ped a destinat i o n
co nte nt po rtal for healthca re and pharm a ce u t i ca l
m a rketing pro fe s s i o n a l s. The po rtal is designed to
p rovide more than 800,000 unique monthly visito r s
with co ntinuously upd ated top-line analysis and co n-
te nt on healthca re marketing issues.

The companies are sharing cri t i cal co n s u m e r
panel-based and po i nt-of-sale-based pat i e nt and
consumer insights with the pharm a ce u t i cal and
h e a l t h ca re marke t p l a ce through a re ce ntly ente re d
a l l i a n ce.

The po rtal delivers inte l l i g e n ce on such issues as
d i re ct - to - consumer adve rtising effe ct i ve n e s s, co n-
sumer and market impact of new pre s c ription prod-
u ct launches and pre s c ription to ove r - t h e - co u nte r
s w i tc h e s, the role of pricing in co m p l i a n ce, and co n-
co m i t a nt use trends be tween pre s c ription and ove r -
t h e - co u nter medications and health and we l l n e s s
consumer prod u ct s.

“The power of RxList. co m’s highly tra f f i c ked We b-
s i te with IRI’s RxPulse suite of prod u cts provides a ri c h
p l at fo rm of co nte nt the healthca re industry is clam-
o ring fo r,” s ays Steve Jo h n s o n , exe c u t i ve VP and gen-
e ral manager of IRI’s He a l t h ca re Solutions Gro u p.

Co l l a bo ration Aims to I M P ROVE QUA L I TY OF ONLINE
H E A LTH INFORMAT I O N

The deve l o p m e nt of strategies to improve consumer health-re l ated Inte rnet searches is the goal of a co l l a b-
o ration be tween URAC and Consumer We b Watc h . Funded by a gra nt from The Ro be rt Wood Johnson Fo u n d a-
tion and with suppo rt from the Of f i ce of Disease Preve ntion and Health Pro m o t i o n ,U . S . De p a rt m e nt of He a l t h
and Human Se rv i ce s, the initiat i ve is the first in-depth ex a m i n ation of the role of search engines in improv i n g
a c cess to quality health info rm at i o n .

“A search for health info rm ation is one of the pri m a ry reasons consumers use the Inte rn e t ; 75 million Am e ri-
can adults — 66% of those with Inte rnet access — have used the Web to get health or medical info rm at i o n
o n l i n e,” s ays Susannah Fox of the Pew Inte rnet & Am e ri can Life Pro j e ct and a member of the pro j e ct adv i s o ry
co m m i t te e.

Pew data also show that,of those consumers who do rely on the Inte rnet for health-re l ated info rm at i o n ,e i g ht
of 10 answe red their last health question through a searc h .

The first co m po n e nt of the pro j e ct invo l ves URAC and Consumer We b-
Watch commissioning a co m p re h e n s i ve study to identify how consumers cur-
re ntly ca rry out Inte rnet health searches and highlight possible strategies fo r
d i re cting consumer Inte rnet searches based on sound quality cri te ri a .

The study will serve as the fo u n d ation for the second stage of the pro j e ct,
a summit of online health co m m u n i ty leaders to identify and discuss strate g i e s
for improving the effe ct i veness of health info rm ation online. The summit will
result in a consensus on future re s e a rch and deve l o p m e nt to improve the
q u a l i ty of Inte rnet searches for co n s u m e r s.

“ For many pe o p l e,s e a rch engines are the main source of guidance for try-
ing to locate impo rt a nt health info rm ation online,”s ays Beau Bre n d l e r, d i re cto r
of Consumer We b Watc h .“Yet our re s e a rch and others’re s e a rch on health We b-
s i tes has raised co n ce rns about the quality and cre d i b i l i ty of info rm ation on
the We b.”

We expect the
OmniSample 
Solution to have a
major impact on the
way medications are
marketed and on
sales of prescription
medications — 
Cecil Kost.

75 million 

Am e ri can adults —

66% of those 

with Inte rnet 

a c cess — have used

the Web to 

get health 

or medical 

i n fo rm ation online.
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CHOICE MEDIA INC., So m e rv i l l e,N . J . , is an

online health netwo rk that re p re s e nts 

p re m i u m - b randed Web pro pe rties to 

g l o b a l ,blue-chip marke te r s, while 

optimizing the buying,s e l l i n g, and delive ry

of online marketing solutions.For more

i n fo rm at i o n ,visit choice m e d i a . co m .

CONSUMER W E BWATC H,Yo n ke r s, N . Y. ,a

n o n p rofit pro j e ct of Consumers Un i o n ,

i nve s t i g ate s, i n fo rm s, and improves the

c re d i b i l i ty of info rm ation on the We b. Fo r

m o re info rm at i o n , visit 

co n s u m e rwe bwatc h . o rg.

C U TTING EDGE INFORMAT I O N, Du rh a m ,

N . C . , is a business inte l l i g e n ce firm 

p roviding pri m a ry- and seco n d a ry -

re s e a rch re po rts on a wide range of

business subject s. For more info rm at i o n ,

visit cuttingedgeinfo. co m .

HARRIS INTERAC T I V E, Roc h e s te r, N . Y. , is a

wo rl dwide market re s e a rch and co n s u l t i n g

f i rm that combines the power of 

m e t h od o l ogies and te c h n o l ogy with 

i nte rn ational ex pe rtise in pre d i ct i ve,

c u s to m ,and strategic re s e a rc h .For more

i n fo rm at i o n , visit harri s i nte ra ct i ve. co m .

H E A LT H CARE SOLUTIONS GRO U P,

Ch i ca g o, a unit of Info rm ation Re s o u rce s

I n c. ,p rovides pharm a ce u t i ca l ,h e a l t h ca re,

and consumer goods co m p a n i e s, as well as

re t a i l e r s, with consumer inte l l i g e n ce,

t a rg e t i n g, and analytic serv i ce s.For more

i n fo rm at i o n ,visit info re s. co m .

H E A LT H O LOGY INC., New Yo rk , is a pri vate l y

held media co m p a ny that develops text,

b ro a d ca s t, and We bcast health prog ra m m i n g

using an exte n s i ve netwo rk of phys i c i a n s

a c ross the co u nt ry. For more info rm at i o n ,v i s i t

h e a l t h o l ogy. co m .

H E A RTC E N T E RO N L I N E, Boca Rato n ,Fl a . ,p ro-

vides online info rm ation and serv i ces to the

h e a rt-disease pat i e nt po p u l ation and marke t i n g

solutions for ca rd i o l ogist pra ct i ce s. For more

i n fo rm at i o n ,visit heartce nte ro n l i n e. co m .

H E A RT I N F O. O RG, Ch at h a m ,N . J . ,The He a rt

I n fo rm ation Ne two rk , is owned and ope rated by

Tri Genesis Co m m u n i cat i o n s,a medical 

m a rketing co m m u n i cations co m p a ny that 

p rovides co m m u n i cations solutions to 

p ro fe s s i o n a l , co n s u m e r,and pat i e nt marke t s.

Tri Genesis Co m m u n i cations is a division of

Me d i Media USA. For more info rm at i o n ,v i s i t

h e a rt i n fo. o rg.

IMS HEALT H, Fa i rf i e l d, Co n n . ,o pe rating in more

than 100 co u nt ri e s, is a provider of info rm at i o n

solutions to the pharm a ce u t i cal and healthca re

i n d u s t ri e s. For more info rm at i o n ,v i s i t

i m s h e a l t h . co m .

INFOMEDICS INC.,Wo b u rn , Ma s s. , is a 

wo rl dwide deve l o per and marke ter of pat i e nt

ex pe ri e n ce dat a , re a l - wo rld medication 

fe e d b a c k , and outcomes info rm ation gat h e re d

f rom phys i c i a n s’p at i e nt s. For more info rm at i o n ,

visit info m e d i c s. co m .

I N T RALINKS INC., New Yo rk ,a provider of digi-

tal wo rk s p a ce s, co n n e cts business co m m u n i t i e s

Follow up
and acce l e rates the inte l l i g e nt flow of 

i n fo rm ation and doc u m e nts among 

p a rt i c i p a nt s. For more info rm at i o n ,v i s i t

i nt ra l i n k s. co m .

M E D M A N AGE SYS T E M S, Bo t h e l l ,Wa s h . ,

o f fers pre s c ription drug sampling solutions

for the pharm a ce u t i cal industry. For more

i n fo rm at i o n ,visit medmanagesys te m s. co m .

Q U O RUM REV I EW INC., Se at t l e, is an 

i n d e pe n d e nt institutional rev i ew bo a rd, w i t h

the mission of safe g u a rding the ri g hts and

we l l - being of re s e a rch part i c i p a nts while

enhancing the clinica l - re s e a rch proce s s. Fo r

m o re info rm at i o n ,visit quoru m - i r b. co m .

R E A LAG E, San Di e g o,is a DTC healthca re

m a rketing co m p a ny for consumer 

i n fo rm ation and pe r s o n a l i zed solutions. Fo r

m o re info rm at i o n ,visit re a l a g e. co m .

RX L I S T. CO M, San Fra n c i s co, which is ow n e d

and ope rated by RxList LLC , is a source of

p h a rm a ce u t i cal info rm ation on the Inte rn e t

g e a red towa rd consumers and medical 

p ro fe s s i o n a l s. For more info rm at i o n ,v i s i t

rx l i s t. co m .

S O F TWATCH INC., New Yo rk , is a provider of

e nte rp rise-wide Inte rnet re l ationship 

m a n a g e m e nt softwa re and serv i ces for the

global health and life - s c i e n ce industry. Fo r

m o re info rm at i o n , visit softwatc h . co m .

U RAC,Wa s h i n g to n , D. C . ,o f fers 14 

a c c re d i t ation prog rams that span a bro a d

s pe ct rum of healthca re serv i ce s.For more

i n fo rm at i o n ,visit ura c. o rg.

Re a l Age and He a l t h o l ogy
TEAM UP 

TO PROVIDE STREAMING 
VIDEO CONTENT 

He a l t h o l ogy’s streaming video co nte nt is now
p a rt of Re a l Ag e’s online medical libra ry. Re a l Ag e’s 5
million members have access to He a l t h o l ogy’s libra ry
of health-re l ated streaming video We bca s t s.The video
also has been added as a co m p l e m e nt to Re a l Ag e’s
m o re than 30 inte ra ct i ve health assessment s.

“We are exc i ted to have the oppo rt u n i ty to co m-
p l e m e nt our health assessments with He a l t h o l ogy’s
co m p re h e n s i ve multimedia libra ry, as we are co m-
m i t ted to co ntinually expanding our health offe ri n g s
to meet the needs of our membe r s,” s ays Ch a rlie Si l-
ve r, c h a i rman of Re a l Ag e.

A co m a rketing alliance has made Qu o rum Rev i ew Inc. te m p l ates available within Int raLinks clinica l - t ri a l
wo rk s p a ces for po te ntial inve s t i g ators to use when submitting cre d e ntials for rev i ew.This partnership is ex pe ct-
ed to make dru g - d eve l o p m e nt hubs more efficient.

“The institutional rev i ew bo a rd co m m u n i ty (IRB) on Int raLinks has grown tremendously over the past ye a r,
and we ex pe ct this growth to co ntinue as we bring more IRBs into our dru g - d eve l o p m e nt hub,” s ays Ri c h a rd
Je n ki n s,g e n e ral manager of life sciences at Int ra L i n k s.“Our partnership with Qu o rum Rev i ew provides our phar-
m a ce u t i cal clients with yet another link to an inte g ral co m po n e nt of the clinica l - t rial proce s s.“

I nt raLinks serv i ce co n n e cts members of the pharm a ce u t i cal co m m u n i ty and acce l e rates the flow of info r-
m ation among IRBs, C RO s, S M O s, i nve s t i g ato r s, and pharm a ce u t i cal co m p a n i e s. By fo rming alliances with Qu o-
ru m , an IRB, and other IRBs around the co u nt ry, I nt raLinks brings additional efficiencies to study start up for its
p h a rm a ce u t i cal client s.

“We wo rk with hundreds of pharm a ce u t i cal spo n s o r s, co nt ra ct re s e a rch org a n i z at i o n s, s i te management
o rg a n i z at i o n s, and inve s t i g ato r s,” s ays Greg Fri t z , CEO of Qu o rum Rev i ew.“ By using Int ra L i n k s, we are re i n fo rc-
ing our co m m i t m e nt to innovat i ve methods of assistance in the clinica l - t rial process and the re d u ction of
t u rn a round time.”

I nt ra L i n k s - Qu o rum Rev i ew Al l i a n ce Brings 
EFFICIENCIES TO INVESTIGATOR REV I EW PROCESS 


