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E - M E D I A
NEW ELECTRONIC AND 
WEB-BASED APPLICATIONS, 
SITES, AND TECHNOLOGIES 

Infotrieve Inc. has
launched the Life Science

Re s e a rch Ce nter (LSRC ) ,
a Web-based search
and discove ry re s e a rc h
e nv i ro n m e nt. The LSRC
p rovides a robust user
interface to search
d i verse ty pes of scient i f-
i c, te c h n i ca l , and medi-
cal (STM) information
and to identify re l at i o n-
ships across tra d i t i o n a l l y
disparate  cont ent
s o u rce s.

The LSRC uses full-
text searching of pre p ro-
cessed scient i f i c, te c h n i-

ca l , and medical co nte nt,
such as lite rat u re, p ate nt s, d ru g

p i peline dat a ,g e n e s, te c h n i cal pro-
toco l s, l a bo rato ry prod u ct s, a n d
i n d u s t ry news. Ad d i t i o n a l l y, t h e
tool allows for secure meta searc h-
ing of exte rnal and inte rnal co rpo rate data source s ;

pe r s o n a l i z ation for individuals and
co l l a bo rat i ve wo rkg ro u p s ; and a
multitude of robust search ca p a-
b i l i t i e s.

The LSRC is the most re ce nt
addition to Info t ri eve’s emerg i n g
electronic research platform,
which increases the value of org a-
n i z ational co nte nt and facilitate s
s c i e nt i s t s’ daily wo rk f l ows by inte-
g rating links from elect ronic labo-
ratory notebooks to discov ery
too l s, l i te rat u re and scientific dat a ,
l a bo rato ry prod u ct info rm at i o n ,
and inte g rated re t ri eval ca p a b i l i-
ties for lite rat u re and labo rato ry
p rod u ct s.

“Infotrieve’s Life Science
Research Center will have an
i m m e d i ate po s i t i ve impact in sim-
plifying the search process and
i m p roving prod u ct i v i ty for phar-
maceutical, biotechnology, and
o t h e r  l i fe-science-related

re s e a rc h e r s,”s ays Wes Crews, p re s i d e nt and CEO.

The LSRC employs a radically
different approach to discovery,
evolving the traditional use of
content from a “find-and-
review” approach to a unique 
“ s e a r c h - d i s c o v e r- a n d - c r e a t e ”
approach capable of delivering
dramatic improvements in
research processes and 
outcomes, says Wes Crews, 
President and CEO of Infotrieve.

I n fo t ri eve Int rod u ce s N EW SEARCH AND DISCOV E RY TO O L

Ch o i ce Media has launched a new subsidiary,
called Go Text Inc. , a pay - per-click serv i ce fo r
a dve rt i s e r s.

Go Text provides space for adve rt i s e r s, eve n
those with small promotional budgets on some
of the wo rl d’s largest healthca re-only We b s i tes —
such as drkoo p. co m , h e a l t h ce nt ra l . co m , h e a l t h-
s co u t. co m , h e a l t h s q u a re. co m , h e a rt i n fo. o rg, o r
m d c h o i ce. com — t h at reach millions of health-
focused consumers act i vely seeking medica l
i n fo rm at i o n .

Pay - per-click is one of the hottest trends in
I nte rnet marke t i n g,w h e re by adve rtisers pay only
for the number of visits or “c l i c k s” g e n e rated by
each ad,m a king the text messages co s t - e f fe ct i ve
and virtually guara nteed to prod u ce a re t u rn on
i nve s t m e nt.

Go Text builds on the trend by allowing adve r-
tisers to bid on keywo rd s, such as medical co n d i-
t i o n s, to get the top listings under specific co n-
textual links.

This also offers adve rtisers a unique, h e a l t h - focused alte rn at i ve to search engine keywo rd buys on genera l
i nte rest We b s i te s, such as Google and Ove rt u re.

The launch of Go Text comes on the heels of Ch o i ce Me d i a’s re ce nt acquisitions of drkoo p. co m , h e a l t h-
s q u a re. co m , and drd rew. co m .

“As a self-serv i ce, pe rfo rm a n ce-based ve h i c l e, Go Text allows adve rtisers to set their own budgets, m o n i to r
c l i c k s, and even change the keywo rds or health zo n e s, all with the click of a mouse,”explains Allen Ba u m ,VP of
Go Text.

“We’ve re m oved any risk to the adve rt i s e r,”s ays Ash Na s h e d, M . D. , CEO and pre s i d e nt of Ch o i ce Me d i a .
Dr.Nashed adds that by using the Ch o i ce Media netwo rk ,a dve rtisers can be seen in a va ri e ty of ways with-

in the same object i ve env i ro n m e nt.

As a self-service, performance-based vehicle, GoTe x t
allows advertisers to set their own budgets, monitor clicks,
and even change the keywords or health zones, all with
the click of a mouse, says Allen Baum, VP of GoTe x t .

Ch o i ce Media Launches PAY-PER-CLICK 
A DV E RTISING SUBSIDIARY 

N EW ELECTRONIC LA B
N OTEBOOK 

For Life - S c i e n ces Re s e a rc h
From El s evier MDL

In re s ponse to industry and customer demand,
El s evier MDL is developing a dedicate d, phased pro-
g ram to build a ro b u s t, s ca l a b l e, e nte rp ri s e - s t re n g t h
e l e ct ronic labo rato ry note book (ELN) for the life - s c i-
e n ces industry, built on MDL Is e nt ris te c h n o l ogy, fo r
d e l i ve ry in 2006.

“ El s evier MDL pioneered the first all-elect ro n i c
l a bo rato ry note book more than a decade ago and is
tod ay a leader in the deve l o p m e nt and deploy m e nt
of adva n ced ELN sys tems that combine the best fe a-
t u res of paper note books with robust elect ronic dat a
handling ca p a b i l i t i e s,”s ays Lars Ba rfod, CEO of El s ev i-
er MDL. “A new generation ELN that satisfies bo t h
i nte l l e ctual pro pe rty and re g u l ato ry re q u i re m e nts is
a unifying application that will significa ntly re d u ce
cycle time in biopharm a ce u t i cal R&D.”

Bi o p h a rma re s e a rchers engaged in ex pe ri m e nt
planning and data ca p t u re / a n a l ysis suppo rting para l-
lel synt h e s i s, single- and multistep re a ctions and
other co m p l ex processes are increasingly demand-
ing an elect ronic labo rato ry data ca p t u re, re po rt gen-
e rat i o n , a u d i t i n g, t ra c ki n g, and sto rage solution that
s u p po rts FDA- and OSHA-mandated Good Ma n u f a c-
t u ring and Good La bo rato ry Pra ct i ce s, as well as 21
CFR Pa rt 11 co m p l i a n ce.

An inte g rated ELN sys tem offers many prod u c-
t i v i ty be n e f i t s, including streamlining wo rk f l ows,
a u to m ating re pe t i t i ve tasks, d oc u m e nting discove ry
h i s to ry for pate nt disclosure and defe n s e, and leve r-
aging past wo rk .

In addition, a c co rding to El s evier MDL officials,
an inte g rated ELN ensures that info rm ation ca p-
t u red in the sys tem can benefit eve ryone in an R&D
o rg a n i z at i o n .
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After more than
10 years of in-house
p r ocess de velop-
m e nt, Si g m a - Al d ri c h
Co rp.has launched an
online As s ay Libra ry,
fe at u ring more than
600 detailed proce-
d u res for measuri n g
e n zyme act i v i ty and
re l ated metabo l i te s.

The new As s ay Libra ry is available thro u g h
Si g m a - Al d ri c h’s En zyme Ex p l o re r, which prov i d e s
re s e a rchers fre e, in-depth re s o u rces on pro te i n
re s e a rc h , including new metabolic pat h way anima-
t i o n s.

“The As s ay Libra ry provides the largest co m m e r-
cial co m pendium of enzy m atic assay proce d u re s
available online to date,” s ays Ro be rt Gate s, p rod u ct
manager at Si g m a - Al d ri c h .“ Re s e a rchers should find
this tool useful in many areas of biomedical re s e a rc h ,
including drug discove ry, m e t a bolic proce s s e s, a n d
disease studies.”

Si g m a - Al d rich Releases 
N EW ONLINE 

A S S AY LIBRA RY
In re s ponse to the FDA’s new

l a beling re q u i re m e nt s, Thomson Sci-
e ntific and He a l t h ca re offers solutions
to help life - s c i e n ces companies co n-
ve rt existing labeling to the stru c-
t u red prod u ct labeling (SPL) fo rm at,
p rod u ce new labeling in SPL fo rm at,
and manage the info rm ation at a
much gre ater level of detail.

By the end of this ye a r, the FDA
wa nts to re ce i ve pre s c ription prod u ct
l a beling elect ro n i cally in XML fo rm at
to help improve pat i e nt safe ty.

Thomson enables pharm a ce u t i ca l
companies to comply with the new
re g u l ations by offe ring outsource d
label conversion through Liquent
Di re ct and tra n s fo rm ation and life -
cycle management te c h n o l ogy via
the Liquent InSi g ht manager for labe l-
i n g.

With the Liquent solution, a te a m
of re g u l ato ry ex pe rts using pro p ri e t a ry te c h n o l og i e s

can quickly co nve rt labels into the
s t a n d a rd fo rm at. O n ce co nve rted and
c h e c ked for accura cy, companies ca n
then go through their normal quality
a s s u ra n ce and approval cyc l e s.

Thomson PDR then helps life - s c i-
e n ces companies get the labe l i n g
i nto the hands of clinicians and the
general public. For the past six
d e ca d e s, PDR has provided serv i ce s
for delive ring labeling info rm ation to
the pharm a ce u t i cal industry;and ove r
the past seve ral ye a r s, the co m p a ny
has been act i vely invo l ved with the
FDA and the industry in the deve l o p-
m e nt and implement ation of SPL
s t a n d a rd s.

By leve raging the Liquent co nve r-
sion solutions with PDR’s industry
re a c h , Thomson ensures the life - s c i-
e n ces industry has dire ct access to
the nece s s a ry tools to comply with

FDA labeling standard s.

Our clients are acutely
aware of the challenges
they face by having to 
convert well-established
processes for labeling
development, review, and
approval, says Jay Nadler,
President and CEO 
of Liquent and Senior VP 
of Thomson Scientific. 

Thomson De l i vers 
E N D - TO-END PRODUCT LABELING SOLU T I O N

Dendrite International Inc. has
launched the First So u rce Sales Ap p l i-
cations (FSSA) solution set, the next
g e n e ration of the co m p a ny’s sales
e f fe ct i veness solutions.

Designed to improve salesfo rce
effectiveness across divisions and
re g i o n s, the FSSA suite allows co m p a-
nies to inte g rate clinica l , m a rke t i n g,
s a l e s, and financial info rm ation to pro-
vide sales re p re s e nt at i ves with a co m-
p re h e n s i ve view of their custo m e r s
a c ross coo rd i n ated sales and marke t-
ing act i v i t i e s.

The new FSSA suite has be e n
i m p roved through the application of
h u m a n - ce nte red design principles —
a design process that observes users
in their own env i ro n m e nt and accu-
rately ca p t u res the wo rk flow that is
then designed into the softwa re.
These improve m e nts enable sales
re p re s e nt at i ves to wo rk more effi-
c i e ntly so they can spend more time
building re l ationships with cus-
to m e r s.

To suppo rt the FSSA suite, De n-
d ri te also now offers First So u rce Sales Su p po rt, a co m p l e te set of serv i ce s, including implement ation serv i ce s,
managed hosting serv i ce s ; h a rdwa re and asset management serv i ce s ; help desk serv i ce s ; l e a rning and co l l a b-
o rat i ve serv i ce s ; and co m p u ter sys tems va l i d ation serv i ce s.

De n d ri te An n o u n ces FIRST SOURCE SALES 
A P P L I CATIONS SUITE 

The As s ay Libra ry 
p rovides the largest 

co m m e rcial 
co m pendium of
e n zy m atic assay 

p roce d u res available 
online to date.

D e n d r i t e ’s First Source Sales Applications improve business ROI by 
providing a substantially enhanced level of customer intimacy, helping
ensure that pharmaceutical companies can fully maximize sales efforts
and the potential of their investment in supporting solutions, says Paul
Zaffaroni, Chief Operating Officer of Dendrite.

ICTI Ac q u i res M E TAT R I A L
EDC SOFTWA R E

Interactive Clinical
Technologies Inc. (ICTI)
has expanded its offe r-
ings to include elect ro n i c
d ata ca p t u re (EDC) soft-
ware and services
t h rough the acquisition
of Me t a Trial 4.0, and all
re l ated staff, f rom Vi P S
Bi o m e d i cal Se rv i ces Inc.

The marriage of ICTI’s
interact i v e  v o i c e
re s ponse (IVR) ca p a b i l i-
ties with EDC prov i d e s
trial sponsors with
o p po rtunities to furt h e r

a c ce l e rate clinical tri a l s, i n c rease data quality, a n d
re d u ce co s t s.

Me t a Trial 4.0,an EDC softwa re,wo rks both online
and offline, p roviding the oppo rt u n i ty to co n d u ct
c l i n i cal re s e a rch in any env i ro n m e nt.Ad d i t i o n a l l y,t h e
EDC team joining ICTI has ex pe ri e n ce with a wide
va ri e ty of clinica l - t rial spo n s o r s, including major
p h a rm a ce u t i cal co m p a n i e s, leading CRO s, a ca d e m i c
re s e a rc h e r s,b i o te c h n o l ogy co m p a n i e s,and medica l -
d ev i ce manufact u re r s.

“As we loo ked at oppo rtunities to offer gre ate r
value to our client s, EDC was a log i cal ste p,” s ays
Ri c h a rd Mc Ca n n , p re s i d e nt of ICTI.

The marriage of ICTI’s
i nte ra ct i ve vo i ce

re s ponse (IVR) 
capabilities with EDC

p rovides trial 
s ponsors with 

o p po rtunities to 
f u rther acce l e rate

c l i n i cal tri a l s, i n c re a s e
d ata quality, a n d

re d u ce co s t s.
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Laszlo Implements 
A L L E RGY BU D DY

Laszlo Sys tems has launched
Al l e rgy Bu d dy,an online applica-
tion deve l o ped for sanofi-ave n-
tis to promote Allegra and
NasacortAQ. The technology
fo s ters brand loya l ty by placing
p rod u cts in fro nt of target audi-
ences via regular messages,
a l e rt s, and reminders delive re d
to the co m p u ter desktops of
a l l e rgy suffe re r s.

The lightwe i g ht applicat i o n ,
which uses La s z l o’s rich Inte rn e t
a p p l i cation plat fo rm , d e l i vers a
b i d i re ctional channel of co m-
m u n i cation be tween the bra n d
and the customer. Real-time
d ata feeds ensure the user’s pro-
file pre s e nts the latest re po rt s
on local pollen ty pes and leve l s,

as well as local and national we ather fo re ca s t s.
Be cause the prog ram is co nt rolled on the serve r -
side, consumers need not download anything
o b t ru s i ve to their deskto p s.

“Al l e rgy Bu d dy is a gre at example of how La s z l o’s
te c h n o l ogy can be used to cre ate truly innovat i ve,
s t re a m l i n e d, and powe rful consumer-facing We b
a p p l i cations that offer real-time data without the
a n n oying and time-consuming page re f reshes asso-
c i ated with HTM L - We b,”s ays Anto ny Ca m p i te l l i ,VP of
m a rketing at Laszlo Sys te m s.

The consumer gets easy-to-
digest, helpful information,
while the company is able 
to reinforce its brand 
awareness and foster 
l o n g e r-term customer 
l o y a l t y, says Antony
Campitelli, VP of Marketing
at Laszlo Systems.

CHOICE MEDIA, So m e r s e t, N . J . , is a 

h e a l t h ca re info rm ation netwo rk that 

s pe c i a l i zes in buying, s e l l i n g, and delive ri n g

online marketing solutions with custo m i ze d

multimedia strate g i e s. For more info rm at i o n ,

visit choice m e d i a . co m .

DENDRITE INTERNATIONAL INC.,

Be d m i n s te r, N . J . , p rovides sales, m a rke t i n g,

c l i n i ca l , and co m p l i a n ce solutions for the 

l i fe - s c i e n ces and pharm a ce u t i cal industry.

For more info rm at i o n ,visit dendri te. co m .

E L S EVIER MDL, San Le a n d ro, Ca l i f. , a division

of El s evier Inc. , p rovides info rm at i c s,d at a b a s e

and wo rk f l ow solutions that acce l e rate the

d i s cove ry and deve l o p m e nt of succe s s f u l

n ew drugs by improving the speed and 

q u a l i ty of scient i s t s’decision maki n g.Fo r

m o re info rm at i o n ,visit elsev i e r. co m .

G ROUP DCA,Mo ntc l a i r,N . J . ,c re ates 

i nte ra ct i ve online prog rams to serve the

Follow up
d i verse co m m u n i cations needs of 

p h a rm a ce u t i cal companies and healthca re 

p ro fe s s i o n a l s.For more info rm at i o n ,v i s i t

g ro u pd ca . co m .

I N F OT R I EVE INC., Los An g e l e s, p rovides 

co nte nt management te c h n o l ogy and 

i n fo rm ation serv i ce s. For more info rm at i o n ,v i s i t

i n fo t ri eve. co m .

I N T E RACTIVE CLINICAL T E C H N O LOGIES INC.

( I C T I ),Ya rd l ey, Pa . , p rovides inte ra ct i ve clinica l -

t rial management solutions. For more

i n fo rm at i o n , visit ict i - g l o b a l . co m .

LA S Z LO SYS T E M S, San Mate o, Ca l i f. , is a

s o ftwa re deve l o per dedicated to building 

rich Inte rnet applications that deliver a 

b re a k t h rough online user ex pe ri e n ce. For more

i n fo rm at i o n , visit laszlosys te m s. co m .

M O N I TO R F O R H I R E. CO M, Ph i l a d e l p h i a , is a

Web-enabled re s o u rce management co m p a ny

t h at provides qualified, regional indepe n d e nt

c l i n i cal monitors to the pharm a ce u t i ca l ,

b i o te c h n o l ogy,m e d i ca l - d ev i ce, and co nt ra ct

re s e a rch industri e s. For more info rm at i o n ,

visit monito rfo rh i re. co m .

SERIOUS USA INC., New Yo rk , d e s i g n s,

d eve l o p s, and distri b u tes CD-Ca rdz and

DV D - Ca rdz for the digital delive ry of 

consumer business co nte nt. For more 

i n fo rm at i o n , visit seri o u s. co m .

SIGMA-ALDRICH CO R P., St. Lo u i s, is a 

l i fe - s c i e n ces and high te c h n o l ogy co m p a ny

whose bioc h e m i cal and organic chemica l

p rod u cts and kits are used in scientific and

genomic re s e a rc h , b i o te c h , p h a rm a ce u t i ca l

d eve l o p m e nt, and disease diagnosis. Fo r

m o re info rm at i o n , visit sigma-aldri c h . co m .

THE THOMSON CO R P., St a m fo rd, Co n n . ,

p rovides inte g rated info rm ation solutions

to business and pro fessional custo m e r s. Fo r

m o re info rm at i o n , visit thomson.co m .

Group DCA and Se rious USA Fo rm S T RATEGIC ALLIANCE

Group DCA has fo rmed a strategic alliance with
Se rious USA Inc. , a l l owing it exc l u s i ve pharm a ce u t i-
cal industry ri g hts to Se ri o u s’CD Ca rdz te c h n o l ogy.

CD Ca rdz are credit ca rd - s i zed media that ca rry
digital co nte nt and wo rk in a co m p u te r’s co m p a ct
disc dri ve. Th ey are co m p atible with both Wi n d ows
and Ma c i ntosh ope rating sys te m s.

Group DCA’s CD Ca rdz hold a number of cus-
to m i zed applications that wo rk with the co m p a ny’s
p ro p ri e t a ry inte ra ct i ve online softwa re packa g e
kn own as DIAG RAM (dialogue graphics motion).
These applications include inte ra ct i ve e-detailing ses-
s i o n s, online adv i s o ry bo a rd s, and market re s e a rc h .

Ac co rding to co m p a ny officials, f u t u re applica-
tions may include use as a credit ca rd for the distri-
bution of po i nts for gift re d e m p t i o n , cash honora ri a ,
and even the fulfillment of samples.

“We are ve ry exc i ted about our new part n e r s h i p
with Se rious and what this CD ca rd will mean fo r
p h a rm a ce u t i cal co m p a ny marke te r s,”s ays Ro be rt O.
L i ko f f, CEO of Group DCA . “Ma rke ters now have an
o p po rt u n i ty to use an ent i rely diffe re nt medium —
an at t ra ct i ve and co nve n i e nt credit ca rd — to pro-
vide inte ra ct i ve, value-added prog ramming and
p romotions to both healthca re providers and
p at i e nt s.”

Mo n i to rfo rh i re. com Upg rade CO N N E C TS CLIENTS TO 
C L I N I CAL MONITORS IN SECONDS 

Mo n i to rfo rh i re. com (MFH) has added seve ra l
n ew fe at u res to its We b s i te to help clinica l - t rial spo n-
sors quickly staff their pro j e cts with qualified clinica l
m o n i to r s.The upg rades are designed to make MFH’s
staffing re s o u rces more readily available to client s
and speed up the process of launching a clinical tri a l .

“ By providing instant access to our monito ri n g
re s o u rce s, we are helping our clients to increase the
e f f i c i e n cy of their trials and get their prod u cts to
m a rket more ra p i d l y,”s ays Scott Fre e d m a n ,p re s i d e nt
of Mo n i to rfo rh i re. co m .

Specific site improve m e nts include: the addition
of text messaging to quickly notify monitors of
i m po rt a nt info rm at i o n , such as new pro j e ct s ; a map-
ping tool to locate monitors by thera peutic spe c i a l-
ty and indication within a given re g i o n ; and tools to
enable monitors to identify and locate curre nt MFH
p ro j e cts within their re g i o n .

In clinical R&D,an ext ra day can cost up to $1 mil-
lion in lost sales. Traditional staffing models ofte n
re q u i re days or even weeks to locate and hire appro-
p ri ate pe r s o n n e l .


