
KEY ISSUES

Funding, insurance, education, and access to medicines rank among the top public-health
issues of concern to the pharmaceutical industry.

DEBUONO. PFIZER. Meshing the research agendas of public health and the pharma
industry is a challenge. As research and development of new products that impact
lifestyle continues, for instance obesity drugs, there are many goals shared by the indus-
try and the public-health community. If we could combine forces to come up with a
research agenda to address whether those interventions are having an impact on the
public’s health, that would be a great opportunity for partnerships. Another area for
coordination is the healthcare reform agenda; both the public-health community and
the pharma industry have a vested interest. Public-health groups are interested in pro-
viding access to care and coverage for the underserved and for children, and the phar-
ma industry wants to ensure that people have access to medicines as well as the latest
therapies. There is a need to more effectively communicate their collective agenda.

MELLO. HARVARD SCHOOL OF PUBLIC HEALTH. The two public-health issues for the
industry that are foremost in the public’s mind are its interface with the academic

BY ELISABETH PENA VILLARROEL

GOING PUBLIC
Pharma’s Commitment to 

HEALTH
he pharmaceutical industry’s commitment to public health is at

the core of its very existence;the mission and work of the industry’s

companies are to create, develop, and bring to market lifesaving

and life-enhancing medicines. A natural extension of this mission is the

industry’s participation and sponsorship of myriad public-health initia-

tives around the world (see box page 20).

From donating medicines and providing funding for health initiatives

to helping with pandemic planning, responding in crisis situations, and

providing education,the pharmaceutical industry’s contributions to,and

its role in, the public-health arena are varied.With a lingering public-per-

ception problem among consumers, the industry has to take a leading

role in communicating in the public-health forum.

CME IS AN AREA WHERE PHARMA COMPANIES CAN PLAY A VITAL

ROLE IN HELPING TO EDUCATE PHYSICIANS in the latest 

technologies and interventions. This is an area that 

most public-health agencies don’t have the funds to

address.

DR. JOHN WHYTE

Discovery Health Channel

T
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PUBLIC-HEALTH commitment

medical establishment around research and
the issue of pharmaceutical access and pricing.

WHYTE. DISCOVERY HEALTH CHANNEL. The

number of uninsured Americans is an issue
that affects all aspects of the U.S. healthcare
system. In the United States, cost is the main
barrier to pharmaceutical access, and many
patients, even with Medicare Part D, cannot
afford the medications they need for optimal
treatment. Pharmaceutical companies face the
challenge of developing innovative and afford-
able products. Increasing access to these medi-
cations will continue to be a public-health
challenge for the industry, especially as the
American population continues to age. The
industry has pharmacy assistance programs,
and lately companies have been communicat-
ing these messages around the country, for
instance with Montel Williams. At the same
time, there is the broader issue that people for-

get: drug development and drug discovery cost
a lot of money. 

ALLSOP. ASTRAZENECA. Personalized medicine
is one of the scientific advancements moving
the industry away from treatments that offer
health benefits to very broad populations of
patients and toward more targeted treatments
that will offer benefits to specific subpopula-
tions of patients. This presents us with several
challenges, including cost of development and
developing or leveraging proper diagnostics to
identify patients who will benefit from drugs.

FRAIN. GLAXOSMITHKLINE. A lack of resources
— too few dollars, too few people, and too few
facilities, particularly in the developing world

AILEEN ALLSOP,PH.D. VP,R&D of Science 

Policy,AstraZeneca,Wilmington,Del.;

AstraZeneca is an international healthcare

business engaged in the research,

development,manufacture,and marketing

of prescription pharmaceuticals and the

supply of healthcare services.For more

information,visit astrazeneca-us.com.

BRENDA D. COLATRELLA. Executive 

Director of Global Health Partnerships,

Merck & Co. Inc.,Whitehouse Station, N.J.;

Merck is a global research-driven 

pharmaceutical products company. For

more information, visit merck.com.

BARBARA DEBUONO, M.D., MPH. Senior

Medical Advisor, U.S. Public Health and

Policy, Pfizer Global Pharmaceuticals, Pfizer

Inc., New York; Pfizer discovers, develops,

manufactures, and markets leading 

prescription medicines for humans and

animals as well as many of the world’s

best-known consumer brands. For more 

information, visit pfizer.com.

JUSTINE FRAIN.VP,Global Community 

Partnerships,GlaxoSmithKline,Philadelphia;

GlaxoSmithKline,one of the world’s leading

research-based pharmaceutical and healthcare

companies, is committed to improving the 

quality of human life by enabling people to do

more,feel better,and live longer.For more 

information,visit gsk.com.

GENE GUSELLI. CEO, InfoMedics Inc.,Woburn,

Mass.; InfoMedics helps pharmaceutical

companies and managed-care organizations

improve the quality of communications

between patients and their physicians. For

more information, visit infomedics.com.

JOHN P.HOWE III,M.D. President and CEO,

Project HOPE,Millwood,Va.; Project HOPE

(Health Opportunities for People Everywhere) is

an international healthcare education and

humanitarian assistance organization that

works to make healthcare available for 

people around the globe,especially 

children.For more information,visit 

projecthope.org.

MICHELLE M.MELLO,J.D.,PH.D.C.Boyden

Gray Associate Professor of Health Policy

and Law,Department of Health Policy and

Management,Harvard School of Public

Health,Boston;the Harvard School of Public

Health’s mission is to advance the public’s

health through learning,discovery,and

communication.For more information,visit

hsph.harvard.edu.

JOHN WHYTE,M.D.,MPH.VP,Continuing

Medical Education,Discovery Health

Channel,Discovery Communications Inc.,

Silver Spring,Md.; Discovery 

Communications is a nonfiction media

company that reaches more than 1.5 billion

people in more than 170 countries.For

more information,visit discovery.com.

THOUGHT LEADERS

We certainly have a role to play in

addressing broader social issues.

THE CHALLENGE IS FIGURING OUT WHERE TO

FOCUS TO MAKE AN IMPACT AND TO ENGAGE

IN PROJECTS WHERE WE CAN PLAY AN

INTEGRAL PART RATHER THAN ENGAGING IN

TRANSACTIONAL PHILANTHROPY.

DR. MICHELLE MELLO

Harvard School of Public Health

There are a variety of roles that the pharmaceutical industry

could play in public-health promotion, but THERE IS AN

INHERENT CONFLICT OF INTEREST IN ASKING A COMPANY TO HELP

AMELIORATE THE HEALTH CONDITIONS THAT GENERATE A MARKET

FOR ITS PRODUCTS.

BRENDA COLATRELLA

Merck
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PUBLIC-HEALTH commitment

— to deal with public-health issues is a key
problem. The World Health Organization has
estimated that to supply a basic package of
medicines it would cost $34 a year per person,

and 35 of the 46 African countries spend less
than $12 a year. This is a key issue for the phar-
maceutical industry, and it should be a collec-
tive responsibility for the countries and interna-
tional groups involved.

HOWE. PROJECT HOPE. The two top public-
health issues facing the life-sciences industry
are professional healthcare education and access
to medicines. Over the years, the pharma
industry has developed and produced new
treatments with dramatic results, but emerg-
ing nations may not be aware of these new
treatments. Through the partnership of Project
HOPE and the pharmaceutical industry, we
are able to address this need by providing edu-
cational opportunities and training to physi-
cians and other healthcare workers. For exam-
ple, in the late 1990s the president of China
came to us and described an epidemic facing
his country, which was diabetes. His concern
was that less than 20% of people with diabetes
knew they had the disease before developing a
complication. We addressed this need for edu-
cation through a train-the-trainer program.
Additionally, in the past few months we have
trained more than 200,000 healthcare workers,
including almost 37,000 doctors and nurses in
all of the country’s provinces. BD, Eli Lilly, and
Roche were the major supporters of this initia-
tive with Project HOPE. 

COLATRELLA. MERCK.Sustainability of public-
health programs, particularly in the developing
world, is a key issue that we are all facing and
trying to address. For Merck, one of the ways
that we have tried to ensure that these programs
and healthcare systems are sustainable is by not
trying to do it alone. We bring to the table all
the partners who are essential in making sure
medicines don’t sit on the shelf but get them to
those who need them most. 

PHARMA’S ROLE

The pharmaceutical industry plays an important
public-health role just by creating and developing
medicines, but it does not stop there. Many of the
industry’s companies work closely with public-
health organizations to further patient care.

MELLO. HARVARD SCHOOL OF PUBLIC HEALTH.

Historically, the pharma industry’s main contri-
bution to public health has been through inno-
vation and generating new products that are
available to those who can afford them and, in
the course of that innovation, providing the
bulk of the funding for clinical research. Nowa-
days, there is a question of whether the indus-
try’s obligations extend to acts of charity. Does
the industry have an obligation to behave as a
charitable organization, although historically

PROJECT HOPE
ince 1958,Project HOPE (Health Opportunities for

People Everywhere) has worked to make health-

care available for people around the globe —

especially children.The international healthcare

education and humanitarian assistance organization has

trained more than 2 million healthcare professionals and

provided more than $1 billion in pharmaceutical products

and other healthcare products to emerging countries

around the world.The organization began with a hospital

ship that traveled the world. In 1958,Dr.William B.Walsh,a Navy medical

officer,persuaded President Eisenhower to donate a U.S.Navy hospital

ship, the U.S.S.Consolation.With $150,a dream,and the support of

corporations and individuals, the ship was transformed into the S.S.

HOPE,and the organization known as Project HOPE was born.

Today, with more than 70 programs ongoing in 32 countries

around the world, the organization’s main focus is to develop long-

term sustainability in the areas where they serve.

“We don’t look to just drop in and deliver medicines and leave; we

look to reestablish the healthcare infrastructures,” says John P. Howe

III, M.D., president and CEO of Project HOPE.

He cites the group’s work in Indonesia following the

tsunami, noting that Project HOPE still has people on the

ground helping to rebuild its hospitals as well as train 

nurses and doctors.

Project HOPE works closely with the pharmaceutical

industry to help further its mission of providing healthcare

around the world.Recently, the organization honored five

global healthcare companies — Genzyme Corp.,

GlaxoSmithKline,Johnson & Johnson,Merck & Co.,and

Wyeth — which have each contributed more than $100 million in gift-

in-kind and financial support to the organization’s programs worldwide.

Brenda Colatrella,executive director of global health partnerships at

Merck,says the wide-ranging reach of the organization’s initiatives is

one reason Project HOPE makes such a terrific partner for the industry.

“We have six primary partners in terms of medicine donations,and

Project HOPE,which serves 78 countries, is one,”she says.“During the

past 10 years we have donated close to $2 million to support Project

HOPE’s programs and about $200 million in medicines and vaccines;

one of the key areas in which we have worked with Project HOPE is

immunization programs.”

WE ARE AT A JUNCTURE BETWEEN WHAT

I WOULD CONSIDER THE PUBLIC-HEALTH

ARENA’S NEED TO ARTICULATE ITS VISION FOR A

HEALTHIER WORLD AND pharma’s need to

identify itself publicly as an industry 

committed to a vision for health.

DR. BARBARA DEBUONO

Pfizer

S
DR. JOHN HOWE

Project HOPE
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its contributions have arisen because it has been
focused on being an excellent business?

DEBUONO. PFIZER. One area that both the
pharma industry and public-health community
are knee deep in, in terms of preparedness, is
pandemic planning. The public-health com-
munity is seeking out pharma for producing
vaccines and drugs, such as Tamiflu, and at the
same time pharma is seeking the public-health
community out to get a better sense for the
guidelines and recommendations around treat-
ments. Pandemic planning is an area that the
pharma industry can play a major role in. Also,
Pfizer is very interested in supporting efforts to
improve the public-health workforce, which
includes everything from providing fellowships
for young investigators in public health, to pro-
grams, such as our CDC applied epidemiology
fellowship program. We also have produced
several policy books and career guidebooks to
celebrate and showcase leadership in public
health. We are very excited about making a
contribution to the field by telling stories and
celebrating the experts in the field to motivate
and captivate young people to go into this field.

WHYTE.DISCOVERY HEALTH CHANNEL. The phar-
maceutical industry plays a key role in public-
health issues. Close collaboration with govern-
ment agencies is required to make certain that
adequate amounts of antibiotics and antidotes
are available in case of public-health emergen-
cies. Worldwide, the public-health issues of
HIV, tuberculosis, and other infectious diseases
take center stage in public-health policy. In the
United States, concerns about bioterrorism also
have become increasingly important. Partner-
ships with national, state, and local agencies on
issues of disease-management and quality-
improvement initiatives will be increasingly
important. For instance, pharmaceutical sup-
port of patient education, like diabetes educa-
tion programs or public awareness campaigns
for HIV or other infectious diseases, such as
malaria and tuberculosis, is an effective means of

DR. AILEEN ALLSOP

AstraZeneca

PHARMACEUTICAL COMPANIES SHOULD NOT BE SEEN AS

THE MAJOR SOURCE OF INFORMATION ON DISEASE

but rather as one partner among others,
including healthcare providers,academia,
and governments,contributing to a
public-health discussion.

improving patient outcomes. Continued physi-
cian education is also important to improve
adherence to national guidelines and evidence-
based practices. Changing physician behavior is
a crucial step to tackling the inefficiencies of the
system. And people forget that pharma compa-
nies play a key role in drug development and
discovery. Their research budget surpasses the
NIH. Pharma companies play a pivotal role in
translating research into practice.

ALLSOP. ASTRAZENECA.Certainly pharma has a
role in areas such as developing new medica-
tions that might treat high-risk conditions that
occur before clinical manifestations, such as
high-blood pressure or cholesterol. Also, sever-
al of us in the industry are engaged in searching
for new therapies to address highly infectious
diseases, such as tuberculosis, that have signifi-
cant worldwide impact. The industry also can
play a role in promoting greater compliance
among patients with their prescribed treat-
ments to avoid the potential negative conse-
quences of infections or chronic diseases that are
inappropriately treated because patients don’t
rigorously follow the course of treatment pre-
scribed by their healthcare provider.

COLATRELLA. MERCK. For Merck, and the
industry as a whole, we see our primary role as
discovering, developing, and delivering inno-
vative medicines and vaccines that help to
improve health globally. One of the key ques-
tions for us is deciding what we should focus
on and sometimes that involves making tough
choices. At Merck, we have decided to focus on
nine primary therapeutic areas, including obe-
sity, oncology, cardiovascular disease, diabetes,
vaccines, Alzheimer’s disease, atherosclerosis,
pain, and sleep disorders. The criteria we look
at include unmet medical needs and our core
research competencies.

GUSELLI. INFOMEDICS. For the industry to play
a larger role in the future of public health, phar-
ma companies have to demonstrate that they
are operating in the best interest of public
health. Right now because the industry is in a
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PUBLIC-HEALTH commitment

defensive posture, it is very difficult for compa-
nies to be perceived as anything other than
being profit driven. The industry association —
PhRMA — has to be leveraged, not so much to
take on these issues, but to begin to integrate
the industry into the decision-making process.

HOWE.PROJECT HOPE.An example of the power
of a partnership between the pharma industry
and a nongovernmental organization, such as
Project HOPE, is exemplified in the work that
we were able to accomplish in partnership with
Abbott and Pfizer. Those companies supported
our health worker training and mentoring pro-
gram in the Hubei province of China to build
HIV healthcare capacity. They trained health-
care workers in the use of antiretroviral
medicines: when they should be used, how they
should be used, and how they should be moni-

tored. As a result of this two-year program, the
mortality rates among HIV patients in that
province decreased 72%. This example shows
that pharma companies bring expertise,
research, development, and the distribution of
lifesaving medicines to the on-the-ground
experience and expertise of groups such as Pro-
ject HOPE. That chemistry results in a pro-
found impact on people; HIV patients in
Hubei province are living examples of this
chemistry.

FRAIN. GLAXOSMITHKLINE. The whole move-
ment of public-private partnerships is critical to
being part of the solution. Companies in the
industry have chosen different ways to partici-
pate in public health, but as an industry our pri-
mary role is clearly to do what we are best at,
which is to discover and develop more

medicines and to make sure they can be sup-
plied to the people who most need them. At
GlaxoSmithKline we have two approaches: we
donate medicines for short-term treatments to
organizations such as Project HOPE, and we
make HIV and malaria medicines available at
cost for the 64 least-developed countries — to
their governments, as well as employers, and
nonprofit organizations in these countries.

GOING BEYOND THE
DOCTORS’ OFFICES

Whether the pharma industry is helping out in cri-
sis situations or tackling some of healthcare’s
underlying social issues, many companies play a
public-health role that extends beyond clinics and
doctors’ offices.

ALLSOP. ASTRAZENECA. The pharmaceutical
industry already plays a role in disseminating
disease and well-being information to both
patients and the public through Websites and
other forums. This information, however, is
often viewed as added value that comes from
our research into diseases. Pharmaceutical com-
panies should not be seen as the major source of
information on disease but rather as one partner
among others, including healthcare providers,
academia, and governments, contributing to a
public-health discussion.

COLATRELLA. MERCK. While the key role of
pharma companies is to make sure that we are
producing innovative medicines and getting
them to those who need them, we also have a
lot to offer in terms of management and techni-
cal expertise. For example, during the 9/11
tragedy, the role Merck played was quite differ-
ent from other disaster situations. Our primary
role wasn’t to provide medicines to hospitals;
rather we provided our helicopters and our
ambulance services, and our plant locations
supplied construction gloves, goggles, cots, and
bedding. We have logistical experience in terms
of moving medicines through a delivery system
in a crisis situation, and we have management
and technical expertise, which are also very use-
ful in terms of preparedness.

FRAIN. GLAXOSMITHKLINE. I believe that the
most effective industry contributions can be
made when the activity is closely related to the
business; we try to target most of what we do on
health and healthcare education to some extent.
We have a program called PHASE, which
stands for Personal Hygiene and Sanitation
Education, and the goal of this program is to
educate children about the importance of wash-
ing their hands after using the latrine and also

Sound Bites From the Field

PHARMAVOICE ASKED EXPERTS WHAT TACTICS OR BEST PRACTICES HAVE BEEN MOST 

SUCCESSFUL IN HELPING TO REPAIR THE INDUSTRY’S IMAGE AND HOW PUBLIC-HEALTH

EFFORTS CAN CONTRIBUTE TO REPAIRING THE IMAGE.

ANSHAL PUROHIT is

Director,Strategy and New

Business,at Donahoe 

Purohit Miller Inc.,Chicago,a 

full-service healthcare

agency offering strategically

creative advertising,market research,and

education.For more information,visit

donahoepurohitmiller.com.

“Corporations that have been most

successful in repairing the industry’s

damaged image, along with their own, are

those that have taken an active and

meaningful role in shouldering their

responsibility to domestic and global public

health.

Monetary and/or intellectual 

investments in orphan drug development,

contributions in support of public-health

issues, and a willingness to support

legislation in favor of global access to

essential medicines are all activities that

demonstrate a genuine commitment to the

core industry mission of delivering health and

well-being to all people and simultaneously

serving to further the industry’s rebranding

efforts.”

LYNN O’CONNOR VOS is

CEO and President of Grey

Healthcare Group,New York,

a global healthcare 

communications network

that provides an extensive

array of integrated services in support of brand

acceleration and sales.For more information,

visit ghgroup.com.

“Social networking promises to be one of the

best tools we have for helping the public

understand and build confidence in our industry.

As consumer-generated online content

continues to grow,industry leaders must use its

power to nurture lasting relationships that

advance the public health and trust.By

sponsoring or mediating online discussions,

companies can affirm their position as actively

engaged,caring partners by helping to create

online communities where people can solve

problems together.These communities can have

a measurable impact on improving patient care

and our industry’s image.And those companies

that understand how to become custodians of

this online dialogue will reap the benefits of

stronger consumer and physician relationships

and deeper public trust.”

16 M a y  2 0 0 7 PharmaVOICE

0507 Layout FINAL mw  4/16/07  10:01 PM  Page 16



showmehowtoconnect.com
or call Bob at 877.972.9725



18 M a y  2 0 0 7 PharmaVOICE

educate communities on the importance of hav-
ing well-maintained latrines. The results from
this program have shown that children are
absent from school much less because they don’t
have diarrheal disease and, because they are out
from school less, their grades are better and they
are better educated. So in the end, these types of
programs do help underlying causes of some
public-health problems and contribute to
bringing people out of poverty.

WHYTE. DISCOVERY HEALTH CHANNEL. Pharma-
ceutical companies should demonstrate good
corporate citizenship. Partnerships with gov-
ernment and nonprofit agencies are certainly
methods to start addressing these large-scale
issues. But just like any large social change, the
best and most effective ideas start at the ground
level. If individual doctors and patients buy
into an initiative, they will help generate
momentum and move the idea forward. In con-
trast, large-scale initiatives that are passed down
to physicians and patients are often viewed with
skepticism. Also, the pharma industry can help
tremendously in preparedness. Companies have
great infrastructures to connect with physicians’
offices through their detail representatives and
other personnel, and they have connections to
the pharmacies. They can play a critical role in
dealing with issues of preparedness, especially
issues that could relate to bioterrorism and
other public-health emergencies. People forget
that pharma companies can play a role in these
areas. But one industry or one person cannot do
everything, and pharma should focus on what it
does well and not extend too far at the begin-
ning of the health continuum, which isn’t an
area of expertise.

DEBUONO. PFIZER. A good example of public-
health efforts that go beyond the doctor’s office
is our work in health literacy, helping the pub-
lic and patients understand health information
clearly and effectively so that they can make
decisions. Pfizer has been committed to this for
more than 10 years. All of our patient education
materials are written at a 5th and 6th grade
reading level, a reading level that is under-
standable to the majority of the public. We feel
our role goes beyond the development, distri-
bution, and selling of medicines and the doctor-
patient interchange; we really believe that as a
company we can focus on larger public-health
issues. As we introduce our products and pro-
grams, we have to introduce other elements
that lead to better health. One such element is
training on basic public health. We are begin-
ning to take a larger worldview of our mission,
which is beyond merely the discovery and dis-
tribution of medicines and looking at how we
fit into the larger health agenda.

GUSELLI. INFOMEDICS. In the long run, the
pharma industry would be better off trying to
get actively involved in the public-health
forum by being perceived more as an asset than
as a liability. While companies can get some
mileage from, and have been effective with,
patient-assistance programs and with making
HIV and AIDS drugs available around the

globe, these give companies marginal credibil-
ity. I am talking about infiltrating the public-
health decision-making forum. The industry
could make a better effort to assert itself in a
productive and constructive way to address
fundamental public-health issues on local,
state, and federal levels.

MELLO. HARVARD SCHOOL OF PUBLIC HEALTH.

There is an inherent conflict of interest in ask-
ing a company to help ameliorate the health
conditions that generate a market for its prod-
ucts. One obvious example is obesity. There are
many ways pharma can support the efforts of
communities, health plans, and employers to
try to curb obesity, but pharma also is very
interested in developing anti-obesity drugs.

HOWE. PROJECT HOPE. The best way for the
pharma industry to have an impact outside the
doctor’s office is to partner with organizations
such as Project HOPE that are working day in
and day out to make a difference in the health of
people around the world. For example, last sum-
mer, the Navy deployed its 1,000 bed hospital
ship, The Mercy, to Southeast Asia, and Project
HOPE volunteers, along with Navy counter-
parts, provided care and humanitarian aid to
people at 10 stops along the way. Several phar-
ma companies, including Abbott, Baxter, J&J,
Merck, and Wyeth complemented this effort by

GENE GUSELLI

InfoMedics

When talking about public health, building durable relationships

with patients, or understanding the patient-support needs of

physicians we need to discuss CHANGING THE PARADIGM AND REDESIGNING

THE INDUSTRY’S CORE BUSINESS MODEL.

JUSTINE FRAIN

GlaxoSmithKline

ONE OF THE KEY ACTIVITIES WE CAN DO TO IMPROVE

PUBLIC HEALTH IS TO BE AN EMPLOYER AND PROVIDE

BUSINESS OPPORTUNITIES,because those 

initiatives can help address poverty and

related issues.As an employer we also

can play the role of corporate citizen as

our local employees do community work

with schools and hospitals.
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PUBLIC-HEALTH commitment

contributing pharmaceuticals and financial
resources. Because of their support, volunteers
took care of almost 61,000 patients aboard the
ship and on shore, performing more than 1,000
surgeries, giving more than 11,000 immuniza-
tions, filling more than 41,000 prescriptions, as

well as conducting more than 6,000 training
courses that included CPR and emergency
obstetric procedures. This is an example of the
pharma industry coming together with Project
HOPE in a far away region of the world and
truly making a difference. 

PUBLIC HEALTH AND THE
INDUSTRY’S PERCEPTION

Communication of the industry’s role in public-
health improvements and successes could con-

GLAXOSMITHKLINE

■ African Malaria Partnership — The

GlaxoSmithKline African Malaria Partnership

(AMP) was established in 2001 to support

effective community-focused responses to

improve the prevention and treatment of

malaria in sub-Saharan Africa. In 2005,the

company launched Mobilizing for Malaria,

an advocacy initiative to help increase the

world’s attention on the problem.GSK also

supports education and behavior-change

programs in Africa through partnerships

with nonprofit organizations by

encouraging effective prevention and

prompt treatment.

■ Global Alliance to Eliminate Lymphatic

Filariasis — GSK is a key member of the

Global Alliance to Eliminate Lymphatic Filar-

iasis,a 20-year program to break the trans-

mission cycle of this mosquito-borne dis-

ease.GSK donates its antiparasitic medicine

albendazole,which is given once a year

together with one other treatment.Also

known as elephantiasis,LF is a disfiguring

parasitic disease found mainly in tropical

countries.

■ Personal Hygiene and Sanitation 

Education (PHASE) — Established in 1988,

PHASE is a low-cost education program that

helps to reduce diarrhea-related disease by

encouraging school children to wash their

hands.PHASE currently operates in eight

countries — Bangladesh,Kenya,Uganda,

Zambia,Nicaragua,Peru,Mexico,and

Tajikistan — reaching more than 375,000

children and their extended families.

■ Positive Action — This program was

set up in 1992 to support the communities

affected most by HIV/AIDS. Positive Action

projects strengthen the responses to the

epidemic and enable greater involvement of

people living with HIV and AIDS at all levels.

MERCK & CO.

■ The African Comprehensive HIV/AIDS

Partnerships (ACHAP) — This is a partnership

among Botswana, Merck and The Merck

Company Foundation, and the Bill & Melinda

Gates Foundation to support and enhance

Botswana’s national response to HIV/AIDS

through a comprehensive approach to

prevention, care, treatment, and support.

■ China-MSD HIV/AIDS Partnership — This is

a public-private partnership with China’s

Ministry of Health to provide HIV/AIDS

prevention,patient care,treatment,and support.

■ Merck Childhood Asthma Network Inc.

(MCAN) — A nonprofit,501(c)(3) organization,

MCAN was established in 2005 to address the

complex and growing problem of pediatric

asthma.

■ The Merck Mectizan Donation Program —

Since 1987,Merck has donated its drug 

Mectizan for the treatment of onchocerciasis

(river blindness) to all who need it for as long as

necessary until the disease is eliminated as a

public-health problem.In 1998,Merck

expanded its commitment to include the

prevention of LF in African countries where it

co-exists with river blindness.The program

reaches more than 100 million people each year.

■ The Merck Vaccine Network-Africa 

(MVN-A) — Launched in 2003, MVN-A is a mul-

tiyear initiative to help increase the capacity of

immunization programs to effectively deliver

vaccines in Kenya and Mali through the

training of national and regional healthcare workers in

vaccine management and immunization services.

■ Nursing Libraries for Refugee Health — Launched in

February 2006,the initiative is a collaboration of the

International Council of Nurses,United Nations High

Commissioner for Refugees,and Merck to provide

healthcare information and training to nurses and health

workers serving refugee populations in Africa.

■ Romania-Merck Partnership — Merck has worked

with the Romanian government since 1997 to increase

access to treatment and care for thousands of its

children and adults living with HIV/AIDS.

■ U.S.Patient Assistance Program — Merck established

the Merck Patient Assistance Program 50 years ago,

making it one of the first such programs in the industry.

Today,hundreds of thousands of patients in the United

States without prescription drug coverage receive free

medicines through this program each year.

PFIZER INC.

■ Alliance for a Healthy Border/Alianza por una

Frontera Saludable — This partnership is designed to

improve care for and prevention of diabetes and

cardiovascular disease in the U.S.–Mexico border region.

■ Ask Me 3 — This program model was designed to

improve patient-provider communication by focusing

on three key health questions patients should ask their

providers in any healthcare interaction.What is my main

problem? What do I need to do? Why is it important for

me to do this?

■ Clear Health Communications — Developed in part-

nership with leading health literacy experts Leonard and

Cecilia Doak and Pfizer,the initiative provides guidelines for

creating health information that is accessible to a broad

consumer audience.

■ Diflucan Partnership Program — Pfizer created the

program to provide Diflucan,an antifungal that treats two

fungal opportunistic infections associated with AIDS, free

PUBLIC-HEALTH INITIATIVES

Many pharmaceutical companies have an extensive list of public-health initiatives, some of which are highlighted below.
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PUBLIC-HEALTH commitment

awareness and get the information out there so
that people have a very comprehensive view of
what we stand for as an organization. The hope
is that if they are aware of Merck’s commitment
to public health it will help to differentiate
Merck and raise awareness of the company and
lead to all around better feelings about the
industry in general. But this is a tightrope that
we have to walk. While we have a desire to get
information out there to educate and inform the
public, unfortunately this information is some-
times perceived as promotional rather than edu-
cational as it was intended.

ALLSOP. ASTRAZENECA.In my opinion, much of
the criticism comes from people not under-
standing the tremendous contribution the
pharmaceutical industry has made to medical
research and improving health and healthcare. I
won’t speculate on what the next five years
could bring, but I will say I believe the greatest
impact we can have on public perception is to
lead with our science. We need to discuss and
deliver new and better ways of treating life-
threatening and chronic disease. 

DEBUONO. PFIZER. Public-health leaders
understand that good communications around
a crisis are absolutely critical to solving that cri-
sis. When there is an outbreak of a disease or a
pandemic, a public-health leader has to com-
municate the best ways of prevention and treat-
ment. In many ways the pharma community is
facing an image and perception problem and
can learn lessons from the public-health com-
munity about the need for good, open, trans-
parent communications early on.

WHYTE. DISCOVERY HEALTH CHANNEL. Ameri-
cans have become increasingly critical of any
large corporation, and the pharmaceutical
industry has not been free from that scrutiny.
Continued support and development of pub-
lic-health initiatives would certainly help to
offset this negative perception. With contin-
ued reports of “secret payments” to physicians
and some lingering negativity from Vioxx,
pharmaceutical companies will have to take an
active role in improving perception in the next
five years. Like other for-profit corporations,
pharma companies have a commitment to
their shareholders. Balancing this commit-
ment with an altruistic commitment to the
patients who benefit from their medications is
a challenge.

MELLO. HARVARD SCHOOL OF PUBLIC HEALTH.

The industry is rightly looking for ways to
make amends in areas where it is has been per-
ceived to have, in some cases, acted inappropri-
ately or in ways that did not match public

expectations. Efforts to provide greater access to
medications are lauded by the public-health
community, but to address some of its public-
perception problems the industry has to tackle
areas where the problems occurred. For exam-
ple, prescription-access programs are useful in
addressing critiques that the industry prices its
drugs at a premium or out of the reach of many
populations. But there is a whole other set of
perception issues around nondisclosure of safety
information and secrecy in the industry. To
address these issues, the industry has to make
public-health outreach efforts that specifically
pertain to the conduct of research and provide
transparency around those areas. 

HOWE. PROJECT HOPE.Participation in public-
health initiatives puts the industry in a differ-
ent light, a light that illustrates a caring and
compassionate side of the people who choose
to work in the industry and make a difference
every day in the health of people around the
world. The beneficiaries of our programs
throughout the world, whether they are health
professionals who have been trained or
patients who have been treated, are very grate-
ful for the training and the care, and with that
comes a feeling of appreciation for our pharma
partners. So as the industry looks for ways in
which it can participate in doing good, this is
one in which the act of reaching out and mak-
ing a difference in people’s lives makes
patients better. It also changes the perception
of the industry. It is truly a win-win situation.

FRAIN. GLAXOSMITHKLINE.Instituting programs
in developing countries isn’t enough; we have
had these programs for many years. For
instance, our HIV program was the first indus-
try program for the disease back in 1992, but
that hasn’t stopped us from receiving criticism
or protected the company. The people we work
with know that we are not only interested in
the sales of our products, but that we are inter-
ested across the whole spectrum of healthcare,
right down to how communities work and
what they need to do to protect themselves
from diseases. We need to raise awareness
around these efforts with the public. ✦

PharmaVOICE welcomes comments about this

article.E-mail us at feedback@pharmavoice.com.

tribute to improving the industry’s public image,
however, experts say there is a fine line between
informing people about the good deeds and
using these actions for promotion.

COLATRELLA. MERCK. It is crucial to raise

of charge to governmental and nongovernmental

organizations in developing countries.

■ Global Health Fellows — This program sends

Pfizer colleagues on three- to six-month

assignments to work with nongovernmental and

multilateral organizations addressing HIV/AIDS,

tuberculosis, malaria, and other devastating diseases

in developing countries.

■ Infectious Diseases Institute — Pfizer partnered

with the Academic Alliance Foundation and other

experts to establish the Infectious Diseases Institute

(IDI), a regional training, research, and treatment

center with headquarters at Uganda’s Makerere

University.

■ International Trachoma Initiative — Developed

as a public-private partnership, the ITI is dedicated to

eliminating trachoma,the world’s leading cause of

preventable blindness.The ITI to date has given more

than 44 million treatments of Pfizer’s antibiotic,

Zithromax,and trained thousands of healthcare

professionals who, in turn,have completed 252,000

surgeries to treat advanced cases of trachoma.

■ Pfizer Malaria Partnership — To help close critical

gaps in malaria treatment and education,Pfizer has

committed $15 million over five years to support pilot

programs in Ghana,Kenya,and Senegal.Through

partnerships with health organizations and health

experts, this initiative will develop and support pilot

efforts that engage and educate treatment providers

and patients to improve the use and effectiveness of

malaria treatment and patient adherence.

■ Southern HIV/AIDS Prevention Initiative — In

the United States,46% of all new HIV/AIDS cases

occur in the South.From 2004 to 2006,the Pfizer

Foundation funded 23 innovative HIV/AIDS

prevention programs and strengthened the capacity

of community-based organizations to reach and

serve their communities.

To access a FREE Podcast on this topic, featuring 
Dr. Barbara DeBuono, go to pharmavoice.com/podcasts.

To access a FREE Podcast on this topic, featuring 
InfoMedics, go to pharmavoice.com/podcasts.
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