The HBA Rising Star Class of 2007 is personified by 81
outstanding women who demonstrate clear leadership
abilities, have an appreciation for mentors and role
models,and who are not afraid to chart a course for

success for those who follow them.

These extraordinary women are as diversified in their
talents as the companies they represent —
large and small, private and public, sponsor and supplier.

BY TAREN GROM

nstellation of

TALENT

The common thread that binds them together is an
unwavering commitment to being the best they can be
and sharing their best practices for leadership excellence
with those around them.

These Rising Stars are shining examples of

careers.

the Healthcare Businesswomens’ Association’s
mission: helping women in healthcare advance their

What do you believe are the most important leadership qualities?
And how do you define a leader?

KATHY JOHNSON

IMS HEALTH

Strong leaders partner with their colleagues and
peers and motivate them toward the achieve-
ment of a common goal. Leaders know their
strengths and how to maximize them; but they
also know their weaknesses and have the
panache for surrounding themselves with good
people. Good leaders are passionate about what
they do. They have a strong, consuming energy
that inspires and helps others to reach their true
potential. Leadership is also about “rolling up
ones sleeves” to get the job done. Good leaders
do not delegate, they motivate, they give peo-
ple the freedom to reach their goals and learn
from their mistakes, and they hold them
accountable for their actions and results. A good
leader provides support by giving people the
right tools and resources to get the job done and
serves as a coach, mentor, and cheerleader.

DANA REGAN

TORRE LAZUR MCCANN

There are three qualities that define a leader. The
first is passion, passion that is exuded in every ele-
ment of your life. Passionate people draw people
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KATHY JOHNSON — IMS HEALTH
A good leader provides
support by giving people the
right tools and resources to
get the job done and serves
as a coach, mentor,

and cheerleader.

who emulate energy and enthusiasm. The
second quality is vision, the vision to see
opportunity, the vision to hire the right peo-
ple, and the vision to trust themselves. The
third quality is empowerment, empowering
employees with responsibility and account-
ability and empowering clients to grow.

SHAY WEISBRICH

TAKEDA PHARMACEUTICALS

I define an effective leader as one who unleashes
potential in others. By inspiring others to
believe in the possibilities within themselves

and within the organization, they then weave
those possibilities together into a strategy that
inspires the organization and enables success
beyond the ordinary. This type of leader will see
possibilities at a high level while listening care-
fully at the ground level to understand and relate
to current realities and obstacles. The abilities to
create trust and to coach others to enable their



LIZ KAY — CRAMER

| have found that honesty and
accountability for my actions are
the best way to move a team in
the same direction. This best
practice creates an atmosphere
for others to step up to
excellence.

continued development and realization of possi-
bilities are critical components of this type of
inspirational leadership.

HELEN EVANS

TAP PHARMACEUTICAL

Great leadership inspires trust and respect.
Effective leaders are confident, have great
instincts, make sound decisions, and always con-
duct themselves in the most professional and
ethical of manners. They lead by example. They
are not afraid to challenge the status quo. Strong
leaders build a team with the best people they
can, resulting in higher all-round performance.
They empower people to make decisions; they
grow and develop people, knowing the right
amount of rope to give them to learn but not
enough to fail. They are loyal to their people and
to their organizations. They are knowledgeable
about their subject matter but more important-
ly about the business and easily adapt to a
changing environment. They are contagiously
enthusiastic and energetic and never give up
their desire to do the right thing.

EILEEN ERDOS

ERNST & YOUNG

A good leader is not only defined by what she
has done but how she has done it. While any
one person can do great things, a true leader is
able to inspire others to accomplish more col-

SPECIAL FEATURE
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JULIE ADRIAN

Head of Chandler Chicco’s
Los Angeles Office
Chandler Chicco Agency

Julie’s passion, leadership, and dedication have
been unwavering. She is truly an inspiration
to all those around ber.

MEG ANDERSON
Group Product Director
Ortho Biotech Products LP

Meg has an unbridled passion to drive

business results. Her deep understanding of her
customers and their markets allows ber to
consistently be at the top of her game. She has
solid analytical skills, strong marketing
competencies, and the ability to think
strategically.

‘ DEIDRE ARNERICH-RONIGER
Director, Market Planning
Genentech Inc.

Deidre is a strong developer of people who
attracts the best and brightest to her teams.
Her constant focus on making berself and those
around her better has resulted in
high-performing teams and outstanding
rvesults in all ber roles.

MICHELENE ASSAD

Senior Director, Sales Analysis

and Reporting, Total Data Solutions,
an inVentiv Health company

Michelene successfully balances the need to
deliver outstanding results daily, while
providing innovative solutions to meet the
[future needs of clients.

MELISSA J. BARLOW
Sales Director
Solvay Pharmaceuticals Inc.

Melissa is an exceptional manager of talent
and, as a rvesult, is responsible for developing a
large group of successful employees throughout
the company.

LISA A.BEDNAR
Director, Global Medical Communications
Eli Lilly and Co.

Lisa is renowned for ber focus on the customer
and ber development of people. She built Lilly’s
global scientific communications function and
created the company’s first corporate authorship
and publication policies.

LINDA BENNETT

Executive VP, Regional Account
Coordinator, Publicis SanofiLabs
Publicis Healthcare
Communications Group

Linda has successfully mastered professional
advertising, DTC, medical education, and
relationship marketing in oncology,
cardiovascular, women’s health, and respiratory.

BEBE BERNSTEIN
VP of Operations
Flashpoint Medica

Bebe'’s personal style, energy, and
diplomacy, as well as ber skills in
mentoring staff members, set her apart as a
Rising Star.

SARAH BOYCE

Executive Brand Director,
Gleevec and Tasigna

Novartis Pharmaceuticals Corp.

Sarab has a high level of energy, passion, and
commitment for her work, which is evidenced
by her successful career with Novartis. During
ber tenure, she bas consistently exceeded
expectations and has achieved superior results.

BEVERLEY BROOKSHAW
Director, Quality Systems
MedPointe Pharmaceuticals

Beverley has exhibited a strong commitment to
quality standards and at the same time
understands the company’s business goals.

ERIN BRUBAKER
Director, US New Product Planning
GlaxoSmithKline US Pharmaceuticals

Erin’s open and collaborative working style,
positive attitude, enthusiasm, and influencing
skills have earned the respect of her colleagues
throughout GSK.

JODY CAHILL

VP, Agency Operations

Goble & Associates Healthcare
Communications

Jody exemplifies what leadership means; she

bas developed teams that take ownership and
she continually looks for new ways to make a

difference for our clients and brands.
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LISA M.CASTANEDA
General Manager,
Dyslipidemia Franchise
Abbott Laboratories

Lisa is one of the brightest talents at Abbott
today. Her work ethic, organizational
commitment, and drive-for-results mentality

inspire those around ber.

AAFIA CHAUDHRY, M.D.

Executive VP

Medical Knowledge Group
A

As business colleagues we are inspired daily by
Aafia’s entrepreneurial spirit and humbled by
ber bumanitarian efforts and passion for peer
mentorship.

LISA CHOBANIAN, RN, MS, RD
Senior VP, Client Service Director
Science & Medicine, a division of the
Publicis Medical Education Group

Lisa exhibits all of the qualities of a true
leader in developing and mentoring her
employees, while providing her clients with
strong strategic input and innovative
programming initiatives.

BRIDGET CLEFF
Director, Market Research
Shire Pharmaceuticals

Bridget has been instrumental in the
development of the communications for our
new UC product. She never besitates to step in

and tackle whatever needs to be done.

CHRISTINE COLEMAN

VP, Client Services
Motivation Mechanics LLC

Chris embodies what healthcare marketing
should really be about — making a difference
in people’s lives.

ERIN CRAMLET, PHR
Senior Human Resources Manager
Stryker

Evrin is known widely throughout the
organization as an extremely talented and
high-achieving star who consistently delivers
top results.
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XIO CURRY
Senior Project Director
Scientific Advantage LLC

Xio is always up for new challenges and is ready
to volunteer for more, whether it’s managing

projects, training, or sharing new ideas.

DEBBIE DEAVER
Managing Partner
CDMiConnect, a division
of Cline Davis & Mann Inc.

Deb is a true partner whose drive and passion
motivate clients and colleagues alike to achieve
the best they can for the brand.

MARY ANN DIGANGI-FALLON
Chief Operating Officer
Copernicus Group IRB

Mary Ann not only exhibits all the qualities
one would expect from a Rising Star, but she
bas accomplished this while successfully
balancing work with family life.

RACHEL DIPAOLO

VP, Program Development, Health and
Wellness Education Partners, a division
of Health and Wellness Partners

Rachel combines integrity with tenacity to
deliver incredible quality; she has been, is, and
will be a star to waich.

AMY DUDA
VP, Strategic Planning
Sudler & Hennessey

.

Amy is a consummate team player and truly

deserves to be recognized as a Rising Star.

SUZANN DUNCAN
Product Director,
Commercial Operations
Roche Pharmaceuticals

Suzann provides leadership for the management
of market research analyses, as well as strategic

input into several brand initiatives.

EILEEN E.ERDOS
Senior Manager
Ernst & Young LLP

Eileen’s skills, personality, and commitment to
quality and client service make her an

admirable mentor to future generations.

lectively as a team than what any one of them
can do on their own. Listening with respect,
motivating with passion, and directing with
purpose are the leadership qualities that inspire
me. This is the kind of leader I aspire to be.

DR.EVE WILSON

INNOVIA EDUCATION INSTITUTE

When I consider leaders I most admire, sever-
al qualities stand out: integrity, persistence,
dedication, and commitment to excellence are
indispensable, because leaders must motivate
and inspire in large part by example. Effective
leadership requires a capacity to anticipate and
embrace change and a talent for responding
appropriately — essential traits in today’s
healthcare environment. Communication is
key. I define a leader as one who both teaches
and learns from others, who listens and pro-
vides meaningful feedback. A leader also has a
sense of humor and an ability to show grace
under pressure and can provide perspective,
relieve stress, and promote communication
and teamwork.

DR.JANET LOESBERG
PFIZER

I believe that emotional intelligence is an
extremely important quality for a leader to
possess. Leaders should know and understand
their own skills, capabilities, and styles, as
well as their strengths and opportunities.
They can then surround themselves with peo-




ple who can add diversity and additional
skills/and capabilities — making the team
or group stronger as a whole. I believe the
important qualities for leaders are to be a
good listener, to be supportive of their
people, to be an authentic communicator,
and to inspire others to strive toward a
clear vision.

LINDA BENNETT

PUBLICIS HEALTHCARE COMMUNICATIONS

The most important leadership quality to me
is to recognize that not everyone is like you. To
be a successful leader and develop loyalty you
need to understand the individuals you are
leading to know what motivates them, how to
communicate with them, and how to reward
them. Everyone brings something unique to
the table, and it is important to recognize and
leverage these unique qualities. You cannot
make assumptions about people based upon
your own goals and desires. Also, it is impor-
tant to have an understanding that what is
important to your employees may change and
that you need to be in constant touch with
them to know where they are at any given
time.

JINA MELNYK

IMPACTRX

Many character traits come to mind when asked
to describe the most important qualities of a
leader. Empowerment is one of the top qualities

HELEN EVANS — TAP
PHARMACEUTICAL

An effective leader is
confident, has great
instincts, makes
sound decisions,and
always conducts
herself in the most
professional and
ethical of

Mmanners.

DR. EVE WILSON —
INNOVIA EDUCATION INSTITUTE

Effective leadership requires a
capacity to anticipate and embrace
change and a talent for responding

appropriately. These are essential
traits in today's environment.

of a leader within an organization. A person who
is empowered by a leader will ultimately better
serve the company and its clients. Why?
Because the person will experience a sense of
ownership, have confidence in being asked to
take on a given assignment, and find that his or
her opinion is acknowledged. A leader will dis-
seminate responsibility
throughout the organization as
a way to tap into the best tal-
ent. Successful leaders will hire
the most talented individuals
to move the organization for-
ward. As our CEO and presi-
dent says, “tens hire tens.”A
leader who is transparent to all
levels within an organization
will ultimately increase the
morale of employees, allow for
better decision making, and
foster a collaborative working
environment. Finally, while not critical, a leader
who has a sense of humor and understands the
power of “work hard, play hard” knows how to
have fun while getting the job done.

MICHELLE MCMANUS

COMPAS

The most important leadership qualities are the
ability to motivate others and the ability to
enable others. Leaders must understand the
needs and ambitions of those who will be fol-
lowing their directions and provide the inspira-
tion needed for each of their team members to
contribute toward reaching the goal. In addition
to motivation, leaders must provide the team
with the tools for success and help each of them
grow to become leaders themselves. The best
leaders pride themselves on having developed
and nurtured new, successful leaders. Valuable
leaders energize a group to believe in its purpose.
They carry their team to exceed goals and in the
process improve themselves.

MARYLOU MCNALLY

DORLAND
A leader helps set clear goals and inspires

LOUISE KOENIG — IMNG/ELSEVIER
A leader realizes that what
seems to be difficult and
challenging can be achieved
through dedication and a
willingness to succeed.

SPECIAL FEATURE

achievement among individ-
uals and teams. A leader
should be a listener, she should be able to trans-
late what she hears into a solid strategic picture,
and she should have the communication skills
to translate that picture into action with her
teams. She should have a passion for the work
and confidence in her teams to motivate them
toward better and better business results.

MELISSA BARLOW

SOLVAY

One of the most important leadership qualities
is demonstrating an unwavering sense of empa-
thy to the team, not sympathy, and assertively
“modeling the way” for the team. A good lead-
er would not ask her team members to do any-
thing that she herself is not willing to do.
Improvement in just this area can have a pro-
found impact in your petformance as a leader.

BETSY LANE

PUBLICIS SELLING SOLUTIONS GROUP

Leaders must have the basic skills for running a
well-managed business. This is the cost of lead-
ership, if you will. Integrity, however, is the crit-
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HELEN EVANS
- VP, Finance and Controller
TAP Pharmaceutical Products Inc.

Helen is an invaluable asset to TAP; she
consistently goes beyond ber vesponsibilities to
improve the organization and our employees.

MARY JO FURNBACH
VP, Group Copy Supervisor
DRAFTFCB Healthcare

Mary Jo is smart and strategic and is the one
person who every account, creative team, and

client wants to work with.

NEFERTITI GREENE
VP, Marketing
Par Pharmaceutical Inc.

Nefertiti possesses the creativity and strategic
thinking that are essential to quality
marketing as well as the organizational and
process skills necessary to direct an operations
Sfunction.

JENNIFER HAYOUN
VP, Account Supervisor
Glow Worm

Jennifer exemplifies the new order of pharma
marketers — one who brings fresh ideas from
the consumer marketplace to classic pharma
account service — paving the way for
innovation in a conservative industry.

PAULETTE A.HEATH
Director, Professional Affairs
Tibotec Therapeutics

Paulette is a tremendous leader and role model
for others in our organization. She bhas a great
deal of integrity and she displays a passion for
ber people, always putting them first.

LISA HERSH

Senior VP, Account Director

Saatchi & Saatchi Consumer Healthcare,
a division of Saatchi & Saatchi
Healthcare Communications

Lisa uses her wide range of consumer
communications experience, both domestic and
global, to bring a best-practices approach to her
bealthcare clients.
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REINILDE HEYRMAN, M.D.
Executive Director, Clinical Development
Daiichi Sankyo Inc.

Reinilde exhibits strong leadership, a
commitment to her critical projects, and a
winning attitude. Her great enthusiasm,
energy, and dedication make her a notable

leader within our organization.

KIMBERLY IRISH, PH.D.
¢ VP, Medical Director
4 Palio Communications

Kim’s incredible work ethic, dedication to the
members of ber team, thirst for knowledge, and
exemplary leadership make her a Rising Star.

MARIANNE JACKSON
Executive Director,

Commercial Operations
AstraZeneca Pharmaceuticals LP

Marianne bas a passion for the people she
leads, directly and indirectly. She
demonstrates ber commitment to all people by
her service on a leadership team dedicated to
our people strategy.

KATHY JOHNSON
Senior Account Director
IMS Health

Kathy bas received numerous awards and
praise from ber clients in their appreciation of
her work on their bebalf and she delights her
clients by providing excellent customer service.

EMILY JORDHAMO
VP, Accounts, Q.E.D. Communications
Inc., Quintiles Medical Communications

Emily’s can-do attitude, straightforward
approach, and intense loyalty to her employees,
ber clients, and the company have inspired her
team to a new level of success.

DEEPIKA KANDULA, MPH, MBA
Managing Director

The Neighborhood, a Kinetix Group
Company

Through Deepika’s work with diverse
populations in multiple therapeutic areas she
has made great strides in the improvement of
patient health.

ERIN BRUBAKER — GLAXOSMITHKLINE
US PHARMACEUTICALS

| find that the best, most impactful
leaders are the ones who really listen to
people and understand not only the
"what,"but the "how”and “why" of a
situation.



ical underpinning of leadership excellence.
Doing the right thing for the right reasons is
what distinguishes truly great leaders. This type
of principled leadership is what effectively leads
to/driving the corporate vision, surrounding
yourself with the best people, sharing power,
recognizing your people, developing trust and
respect, and running an extraordinarily success-

ful business.

LOUISE KOENIG

IMNG/ELSEVIER

A leader is someone who has a strong belief in
their organization’s objectives and who will
inspire and encourage others toward those goals.
A leader realizes that what seems to be difficult
and challenging can be achieved through dedi-
cation and a willingness to succeed. A leader
accepts positive feedback with grace and nega-
tive feedback with understanding and a desire to
improve. A successful team needs a leader who
has a clear sense of direction, an eye toward self-
improvement, and a commitment to talent pro-
motion and the development of the professional
goals of team members.

LEE ANN KIMAK

WYETH

You cannot be a leader if no one will follow you,
which is something a mentor once told me. As
a leader you need to have the skills to influence
and motivate others. You need to be passionate
about your vision, inspiring your team to give
more than they thought was possible to reach
your goals. Leaders also take risks and challenge
assumptions. They respect their team members
for their contributions, listen to others’ ideas,
and adjust course if needed. Leadership can hap-
pen at any level, no matter the title or position;
it is about the qualities somebody embodies and
how a person can motivate others to succeed.

KARI SEYMOUR

VOXMEDICA

A leader is someone who inspires others to act.
A leader is not always the person with the loud-
est voice or with all the ideas or answers, but
one who provides others with the guidance and

KATIE MIHELICH —
SIREN INTERACTIVE

Great leadership is a combination
of listening and communicating.

[

motivation to achieve the big or the small. The
qualities I admire most in a leader are elo-
quence, enthusiasm, self-assuredness, and com-
mitment. It is through such qualities that lead-
ers provide that spark of inspiration for others to
define and accomplish their goals.

JULIE ADRIAN

CHANDLER CHICCO AGENCY

Leadership is about trust — trust in yourself to
go with your gut and stay true to what you
believe is right and trust in your team to deliv-
er. Equally important is being a leader with a
lower case “l,” which means moving about an
organization, inspiring others, and affecting
change not by directing but by supporting those
around you.

EMILY JORDHAMO

Q.E.D.COMMUNICATIONS

The cornerstones of successful leadership are
being fully invested in the successful profes-
sional development of the team, building work-
ing relationships based on mutual trust, and
giving and receiving constructive feedback in
an open and tactful manner.

BEVERLEY BROOKSHAW

MEDPOINTE PHARMACEUTICALS

A successful leader is one who projects self-con-
fidence, enthusiasm, and passion, and who
inspires the trust, cooperation, respect, and con-
fidence of others. A leader recognizes the poten-
tial in others and motivates/stimulates them,
either by word or deed, to excel and maximize
their individual potential. A leader provides the
vision, expectations, and the necessary support
and framework to ensure the success of the team.
Leaders understand the power and influence
they wield and effectively use these attributes for
the overall good of the organization.

HBA RISING STARS

MELISSA BARLOW — SOLVAY
One of the most important
leadership qualities is demonstrating
an unwavering sense of empathy

to your team.

LEE ANN KIMAK — WYETH
Leadership can happen at any level,
no matter the title or position. It is
more about the qualities somebody
embodies and how a person can
motivate others to succeed.

ERIN BRUBAKER

GLAXOSMITHKLINE US PHARMACEUTICALS

A leader is someone, regardless of title, who
others look to for direction, clarity, support,
understanding, and courage. I find that the
best, most impactful leaders are the ones who
really listen to people and understand not only
the “what,” but the “how” and “why” of a situ-
ation.

MARY ANN SEAMON

JBK ASSOCIATES

I believe that leaders have the responsibility to
set realistic goals for their teams. It is essential
that once these goals have been presented that
they provide sufficient guidance, allowing their
team members to proceed with confidence in
achieving these goals. A good leader must
remain positive under less than ideal conditions,
understanding that there will be both good and
challenging days; revel in the good days, but be
prepared for the challenges. It’s important to
always remain positive and keep the other mem-
bers of the team motivated and steer them
toward the light at the end of the tunnel.
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LIZ KAY

Director, Cramer Healthcare
Practice, and VP, Account Services
Cramer

Liz has helped drive Cramer’s healthcare
practice growth by building strong client

partnerships and mentoring internal teams.

LEE ANN E.KIMAK

Senior Director, Web Strategy and
Healthcare Professional e-Marketing
Wyeth

Lee Ann deserves recognition as a model for the
industry because of the exemplary manner in
which she has succeeded in bringing innovative
and productive ideas to life.

ANDREA KISTNER
Senior Finance Manager
EKR Therapeutics Inc.

Andrea is consistently supportive of the
development and advancement of women on
her team by providing coaching and guidance

in the midst of a start-up company.

LOUISE A. KOENIG

Art Director

International Medical News Group
(IMNG), a division of Elsevier

Louise is a committed believer in teamwork.
She motivates and mentors her staff through a
balance of open communications, creativity,

and fun.

MICHELE KORFIN

Marketing Director, E-Marketing
and Patient Education

Celgene Corp.

Michele is the innovator of our most important
patient access and reimbursement support
programs and she is a trusted member of our
commercial leadership team. Michele is highly
deserving of the HBA Rising Star award.

BETSY LANE
VP, Marketing
Publicis Selling Solutions Group

Betsy demonstrates dynamic, strategic acumen,
great problem solving skills, and a dedication
to customer service. She is an invaluable asset

to our team.
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JANIS L.LANE
Human Resources Director
Eisai Inc.

Janis exhibits a high degree of energy and
enthusiasm in everything she does. She is
committed to promoting the culture, values,
and vision of Eisai.

NINA LEEDS, PH.D.

Scientific Director

The Foundation for Better Health Care,
a CME provider for PROmedica
Communications Inc.

Nina uses bher scientific and writing skills to
continually improve the quality of medical

education offered by the company.

CORINNE LEGOFF
VP, CNS Marketing
Sanofi-Aventis

Based on Corinne’s leadership, Ambien CR bas
been one of the most successful conversions in
the industry.

PAMELA LIPPINCOTT
VP
Spectrum Science Communications

Pam’s style and approach to any given
situation — whether working with clients or
with staff — is always “grace under fire.” She
is truly a star on the rise in the bealthcare

commaunications field.

JANET LOESBERG, PHARM.D.
Head - US Regional Medical and
Research Specialists

Pfizer Inc.

Janet has developed and led several field-based
teams, groups, and organizations resulting in
significant value for Pfizer, customers, and
patients. She is a great role model for others

learning to balance the demands of work and
Sfamsily.

SALLY A. MATURANA
Group Account Director
Clinical Connexion,

a Connexion Healthcare Co.

Sally consistently provides innovative ideas to
solve our clients’ marketing challenges and

always assembles the strongest team to ensure
that our clients have the appropriate support.

PAMELA LIPPINCOTT —

SPECTRUM SCIENCE COMMUNICATIONS

The first responsibility of a leader is to

make leaders of others.

PAMELA LIPPINCOTT

SPECTRUM SCIENCE COMMUNICATIONS

The first responsibility of a leader is to make
leaders of others. My personal approach to lead-
ership is simple: I never let my title lead. Peo-
ple follow officers, not offices. I always lead
from below, even when I'm above. The great
daily challenge for me as a leader in the com-
munications industry is to create an atmosphere
where order and progress do not stifle creativi-
ty. During my five years at Spectrum Science
Communications, I have been fortunate enough
to work with the best and the brightest in our
field. The leaders at my firm have invested their
time and talent to make a leader of me; I am
committed to do the same for others.

ANITA ST.CLAIR

HEALTHED

Demonstrating leadership is something that is
uniquely suited to every leader’s personality. I
have always admired leaders who promoted
other team members’ growth even when it was
outside of their area of expertise or against their
own personal want or need. Leaders have the
capacity to look beyond their own self interests
to the needs of the individual, company, or
brand and manage to fit individuals’ needs to a
better job function or project at hand. Rare is
the manager who can fit and understand the
importance of an individual’s style and match
this to the best gain of the business opportuni-
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SACHA SCHROEDER — SURGE
WORLPWIDE HEALTHCARE

It's important toead from the
front. This Degins with
exceptional and collaborative
client service at every leve|,
because ideas can come from

any team member.

HBA RISING STARS

MICHELLE MCMANUS — COMPAS
The best leaders pride
themselves on having developed
and nurtured new successful
leaders.Valuable leaders energize
a group to believe in its purpose.

MARJORIE NELSON-PERRY —

BRAND PHARM communicate the goals of a project, and listen,
that my team is best qualified to learn, prosper,
and be most productive. Third, when I let oth-
ers step up to the challenge and remind
myself that while it may not be the way I might

do it, I have to let them work/interact in their

The two most important qualities in a

leader include the ability to inspire

others and the gift of objectivity.

ty. The result of such leadership is loyalty, trust,
and a truly high functioning team that can
walk through walls.

MARJORIE NELSON-PERRY

BRAND PHARM

The two most important qualities in a leader
include the ability to inspire others and the gift
of objectivity. Inspiration involves both a flair
for showmanship as well as being imaginative.
Objectivity requires management to separate
themselves from the fray without walking
away from a situation. Leaders are defined by
their actions and authenticity and what they
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say and do will plant the seeds of cultural
change.

LIZ KAY

CRAMER

The top leadership qualities include honesty,
clear communications, and providing opportu-
nities for everyone on the team to achieve suc-
cess. First, I have found that honesty and
accountability for my actions are the best ways
to move a team in the same direction. This best
practice creates an atmosphere for others to step
up to excellence. Second, even in a frenetic
client-service oriented environment, I find that
it's when I slow down, take a breath, clearly

own style. Not only does this give them the
space to achieve excellence, I learn more as well.

VALERIE METIL

INNOVEX

Leadership is vision and integrity. Vision
involves more than proactivity; it considers
short- and long-term goals and is about asking
the right questions first so that a solution is at
hand. Integrity involves accountability, motiva-
tion, and setting the example of professionalism.

MICHELE KORFIN

CELGENE
Three of the areas that a good leader has mas-
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MICHELLE MCMANUS
Senior Account Executive
Compas Inc.

A bright and shining star, Michelle has quickly
earned the position of Senior Account Executive
through her dedication to ber clients and
Compas.

MARYLOU MCNALLY
Executive VP, Group Account Director
Dorland Global Corp.

Marylou always performs at an extraordinary
level. Her goals for her people are high, but they
are never higher than those she sets for herself.

DEANNE MELLOY
Group Marketing Director
Endo Pharmaceuticals Inc.

Deanne looks beyond what is needed in her
immediate area of responsibility and focuses
ber time and attention on the needs of the
organization as a whole. Her hard work,
positive attitude, and effective solutions are
assets for Endo.

JEANINA MELNYK, CPA
Controller
ImpactRx Inc.

Jina comes to the office every day with a smile
on her face and a willingness and desire to
work with all ImpactRx’s employees to
effectuate great team results.

VALERIE METIL

Senior Director of Operations, Health
Management Services

Innovex Inc.

Valerie directs project teams of clinical
educators who interact with patients,
practitioners, and their staffs to improve
treatment and compliance in ways that make a
big difference in helping patients lead longer,
healthier lives.

KATIE MIHELICH
Account Director
Siren Interactive Corp.

Katie demonstrates unparalleled leadership
and focus in delivering the highest quality
results possible for Siren’s clients.
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KEESHIA MUHAMMAD
Corporate Senior Director, Strategy

| and Commercial Development
Altana Pharma US Inc., a Nycomed Co.

Through her growth as a leader, Keeshia
succeeded in molding a diverse and talented
team of people into a high-performance team
and among bher many other accomplishments
she prepared the company for its first U.S.
launch of a significant branded product.

MARJORIE NELSON-PERRY
VP, Group Account Director
Brand Pharm

Marge is committed to having her team be
successful by providing opportunities for team
members to grow and develop, while
maintaining a supporting presence for them.

(G GEORGIA NIKOLAROS

Marketing Solutions Manager
Elsevier Inc.

Georgia’s outstanding customer service makes
ber a key partner to our customers and an asset

1o our compan)y.

KRISTIN ORTLIEB
VP, Data and Quality Management
Alliance Healthcare Information Inc.

In all successful companies there are individuals
who are intelligent, hard working, personable,
and highly effective — the perfect combination
of traits. Kristin is one of those peaple.

CHERYL PAPROTA
Senior Manager, Quality Services
Organon USA Inc.

Cheryl’s project management skills, technical
knowledge, and leadership skills have led to her
continued selection as a team member for key
company projects.

MARLA S. PERSKY

VP, General Counsel and Corporate
Secretary, Boehringer Ingelheim
Pharmaceuticals Inc.

Marla provides sage legal counsel and
exceptional leadership to our company and
specifically to our corporate management
committee.

EILEEN ERDOS — ERNST & YOUNG
A good leader is not only defined
by what she has done but how she
has done it.

tered are: motivation, feedback, and teamwork.
A successful leader can motivate either an indi-
vidual or a room full of people. This leader can
motivate to the same extent whether the project
is the most important for the company’s success
or a routine task that needs to be done. This
leader also is able to provide timely, constructive
feedback to her team. Feedback ties closely with
motivation. A strong leader will provide either
positive feedback or constructive criticism in
such a way that makes a person eager to get
right back to work after the conversation. The
third key area for a leader to master is teamwork.
Those leaders that we look up to and aspite to be
like are successful at working with diverse
groups of associates throughout the organiza-
tion. Good leaders also ensure they share the suc-
cess and the credit with others on the team.

KATIE MIHELICH

SIREN INTERACTIVE

Great leadership is a combination of listening
and communicating. It’s important for a leader
to empower her team to create a clear vision and
implement the vision effectively. The old say-
ing, “lead by example,” is very true; however, it
goes beyond just pulling up one’s sleeves and
getting the work done. A true leader earns
respect by giving respect to others. For this rea-
son, integrity and honesty are also important
qualities of a leader.

JANINE SERIO

LLNS

Having enthusiasm, providing clarity of vision,
being solutions-oriented, and remaining calm in
the midst of a crisis are just a few of the things
that make a great leader. It is just as important
to empower your team to do what they do best,
focus on their strengths as individuals, and
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KARI SEYMOUR — VOX MEDICA

A leader is not always the person with
the loudest voice or with all of the ideas
or answers, but one who provides
others with the guidance and
motivation to achieve the big or

the small.

inspire them to always raise the bar for them-
selves. A great leader should set an example of
excellence, vision, creative direction, and make
the experience fun. Leaders are nothing without
a strong and trusted relationship with their
teams. When a team is inspired, engaged, and
motivated, the result is always success.

SACHA SCHROEDER

SURGE WORLDWIDE HEALTHCARE

It's important to lead from the front. This
begins with exceptional and collaborative client
service at every level, because ideas can come
from any team member. Leaders are never afraid
to challenge convention or to question how
claims can be made more meaningful and rele-
vant. An overriding goal is to ensure that the
team is always doing what's best for the brand.

DR. KIMBERLY IRISH

PALIO

I believe the two most important leadership
qualities are integrity and participation. Leaders
should strive to make their actions tie back to
their personal core values. Leaders with the
integrity to lead in a way that is true to their

48 May 2007 PharmaVOICE

JEN HAYOUN — GLOW WORM

More than inspiration, a leader
must provide a concrete plan
and not just a lofty vision.

own values can be trusted. Additionally, I think
leaders should be open to the ideas of all employ-
ees. The benefit of empowering employees to
participate in decision making is a broader view
of the situation. Having the courage to embrace
a diversity of ideas builds a better foundation for
any type of organization. True leaders acknowl-
edge the ideas of their colleagues that fuel the
forward movement of the organization. This
gesture alone yields even more participation.

JENNIFER HAYOUN

GLOW WORM

Leaders must give those around them the sense
of what is possible. But more than inspiration,
a leader must provide a concrete plan and not
just a lofty vision. They need to really under-
stand the heart of an issue, whether it is a
client’s business needs, their organization’s
long-term goals, or an employee’s personal
development. Most importantly, a successful
leader will be able to recognize the opportuni-
ties within the obstacles, articulate them effec-
tively, and ultimately motivate people to exceed
their own expectations.

BETSY LANE —
PUBLICIS SELLING SOLUTIONS GROUP

Doing the right thing for the right reasons
is what distinguishes truly great leaders.

NI
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SHAY WEISBRICH —
TAKEDA PHARMACEUTICALS

By inspiring others to believe in the
possibilities within themselves and within
the organization, leaders then weave those
possibilities together into a strategy that
inspires the organization and enables
success beyond the ordinary.

MEG ANDERSON

ORTHO BIOTECH

I believe that the most important qualities of
a leader are the ability to create and commu-
nicate a vision, to successfully inspire and
motivate others, and to engender trust and
respect. The vision should set the strategic
course that inspires and motivates others to
exceed expectations. Leaders engender trust by
acting with integrity, and by providing
respect to those with whom they work; cele-
brating others accomplishments; and helping
others to exceed their personal and business
objectives.

DEBBIE DEAVER

CDMICONNECT

The most important leadership qualities are
vision, self-motivation, an ability to motivate
others, strong ethics, empathy, strength of
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JANE PURKIS
Executive VP, Director of Client Services
Medicus New York

Jane’s decisive, yet collaborative style,
accompanied by ber solutions-oriented
approach, makes ber a great leader and role
model.

DANA K.REGAN

VP, Managing Director

Torre Lazur Managed Markets,

a division of Torre Lazur McCann

Dana has spearheaded new business efforts
that have more than doubled the volume of our
managed markets business, which has won
accolades from colleagues and clients alike.

AIMEE ROCA, MBA
VP, Account Supervisor
Wishbone/ITP Inc.

Aimee embodies everything Wishbone is about.
She is incredibly smart, efficient, and
thorough. Her can-do attitude and her drive to
succeed makes Aimee our Rising Star.

SACHA SCHROEDER

VP, Senior Account Director
Surge Worldwide
Healthcare Communications

Sacha’s relentless energy, deep marketing
insights, and strong presentation skills make
her an invaluable asset to our organization.

MARY ANN SEAMON
Search Consultant
JBK Associates

Mary Ann’s client focus, unwavering energy,

dedication to high standards, experience, and
Enowledge of the industry have been some of

the keys to our growth and reputation.

JANINE SERIO
Senior VP, Creative Director
LLNS Inc.

Janine excels at so many things; it would be a
disservice to single out just one of her talents —
designer, leader, mentor, role model, colleague,

and friend.
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KARI SEYMOUR

Senior Director, Training
and Development Group
Vox Medica Inc.

Kari is as vivacious as she is versatile, and she
has been a driving force in establishing, and
now growing, the company’s business unit
dedicated to industry training and
development.

ALYA SHERMAN
Director, Media Strategies
Communications Media Inc.

Alya’s leadership resulted in improved movale,
productivity, and customer service, all of which
achieved unprecedented business results for our

Philadelphia office.

RUJU BHATT SRIVASTAVA, M.D.
Director, Business Development
Millennium Pharmaceuticals Inc.

Ruju is not only a great thinker, she is a
great leader who is able to mobilize teams to
deliver breakthrough results.

ANITA ST.CLAIR

Senior VP, Management Supervisor
HealthEd - The Patient

Education Agency

Anita is an outstanding leader. Her
unflagging optimism and motivational skills
have been instrumental to HealthEd's
dramatic growth in the past 18 montbs.

MARTHA M. SUAREZ
VP, Management Supervisor
Ogilvy Healthworld

Martha is a strong leader, a strategic thinker,
and an empowering manager; she is a true
role model.

DEBORAH LV TANNER

President Covance Central Laboratory
Services and Senior Corporate VP
Covance Inc.

With a wealth of scientific, regulatory,
industry, and business experience — and most
importantly, inspirational leadership —
Deborab led Central Labs to win the 2006
Business Unit of the Year Award.

MARY ANN DIGANGI-FALLON —
COPERNICUS GROUP IRB

One of the most important leadership

qualities an individual can possess is
the ability to create a work
environment of trust and mutual
respect at all levels within the
organization.

character, passion, commitment, decisiveness,
sincerity, responsibility, and respect. Togeth-
er, these qualities make it possible for a lead-
er to accomplish her goals. The definition of a
leader is someone who sees possibilities and
makes them happen. Leaders are not content
with the status quo. They are motivated by
challenges and are eager to improve things.
They are thoughtful about criticism and use it
for progress. Leaders emphasize the positive
and seek solutions others might not have con-
sidered. They are energetic and proactive.
Leaders are people who others respect and
seek for direction, encouragement, and wis-
dom. In addition, leaders take pleasure in the
success of their peers.

DEANNE MELLOY

ENDO PHARMACEUTICALS

A leader can be defined by many qualities, and
two that I find to be extremely important
when it comes to leadership are ownership and
accountability. When leaders have ownership
they have passion and the drive that will allow
them to be innovative thinkers and, therefore,
take risks. Ownership is accompanied by
knowledge and surrounding yourself with the
best of the best. Accountability is the ability
to learn from past experiences, to accept praise
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and blame. A leader who accepts accountabil-
ity is a decisive leader and moves forward with
conviction and authority. Individuals want to
follow this type of leader and work for them
versus being managed by them.

MARY ANN DIGANGI-FALLON

COPERNICUS GROUP IRB

One of the most important leadership quali-
ties an individual can possess is the ability to
create a work environment of trust and mutu-
al respect at all levels within the organization.
This quality is essential as a corporation navi-
gates through changes with either business
processes, technology, or even leadership.
Leaders inspire their workforce to perform at
their highest level and challenge them to grow
as individuals throughout their careers.

DEBORAH TANNER

COVANCE

It is important for leaders to be approachable.
People at all levels of the organization need to
be able to relate to a leader as a person, not just
as a leader. A leader can’t be seen as someone
who is out of touch, sitting in the corner office.
Leaders need to have a passion for what they
do and this passion will inspire the people they
lead. Leaders need to have high expectations
for themselves and their teams. No one can be
an effective leader without having integrity
and the trust of employees. A leader needs to
have the confidence to surround herself with
strong people who possess skills and experi-
ences that she does not. It is important to cre-
ate an environment where it is safe to chal-
lenge the thinking and allow for the debate of
issues for the best decisions. Teams will con-
tinue to grow and develop their leadership
skills, which is one of the most important
aspects of being a leader — developing other
leaders. Lastly, it’'s important to never lose
one’s sense of humor and fun. In today’s world,
we all work extremely hard and to be able to
laugh and have fun is an added benefit that
will make people want to be part of your team.

ALYA SHERMAN

@]

1 believe that true leaders have vision and must
surround themselves with the right team of
people to achieve that vision. Having the
instincts to identify, motivate, and reward tal-
ent is what sets a good leader apart from the fol-
lower. Leveraging the strength of the team, set-
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ting realistic goals, and being willing to take
risks allows a good leader to identify opportu-
nities others may overlook.

JANE PURKIS

MEDICUS

A leader is best defined by how she is viewed in
the eyes of those around her. A good leader is
seen not only as being passionate about her own
goals but also about helping others shape and
achieve their own goals. Qualities that often
coalesce to create a leader include self-awareness
and understanding, empathy, and a drive toward
helping others bring out their best qualities.

DEEPIKA KANDULA

THE KINETIX GROUP

If T were to think about what qualities are most
important in a leader, I would say integrity,
vision, determination, ability to motivate oth-
ers, empathy, social responsibility, and intelli-
gence. People look to a leader who is trustwor-
thy, forward-thinking, and inspiring, someone
who practices open communication, who is
inclusive, and who creates an environment
where people can thrive. I've learned along the
way that a truly effective leader harnesses peo-
ple’s knowledge, skills, and creative energies
and translates this into value.

AIMEE ROCA

WISHBONE

I believe that true leaders need to have strong
capabilities such as vision, integrity, courage,
and passion. And more importantly, leaders
need to stay true to these values and call upon
them daily. Growing your team, championing
your creative, taking responsibility when things
go wrong, and making sure the team gets the
accolades when things go right are all attributes
of a good leader. A respected leader must have a
“I do what I say and I say what I do” attitude.
Additionally, leadership includes acting as a
guide to new technologies and new mediums.
And the dissemination of this knowledge to the
team is crucial for today’s leaders.

MICHELENE ASSAD

TOTAL DATA SOLUTIONS

Leadership is about creating an environment
where everyone, regardless of skill set, can feel
empowered to develop. The environment must
be motivating for people to want to be a mem-
ber. A successful leader enables growth, encour-

DEBORAH TANNER — COVANCE
Leaders need to have a passion for
what they do and this passion will
inspire the people they lead.

ages sharing ideas, and questions the process. It
is equally important to remember to have fun.

BRIDGET CLEFF

SHIRE PHARMACEUTICALS

Strong leaders demonstrate vision, communica-
tion, and courage. Leaders must define a vision to
establish a common path. They should commu-
nicate the vision and required actions with clari-
ty and enthusiasm. This communication
involves both speaking and listening. To achieve
the vision, leaders must have courage. They have
to have the courage to ask why and ask why not
on the path to executing the vision, to lead
regardless of role or position, to empower team
members and to trust them to “own” their roles,
to support and defend their team, and to stay true
to values and integrity in challenging business
situations and when facing difficult decisions.

CORINNE LEGOFF

SANOFI-AVENTIS

Agility is the key quality that characterizes
today’s leaders. The environment in which the
pharmaceutical industry operates is going
through a number of transformations. Over the
last decade, the payers and the managed care
organizations have increasingly grown as key
customers, the patients are more involved than
ever before in medical decisions, and the life
cycles of our products are becoming less pre-
dictable as patents are being challenged in a
more systematic way. Success in these ever-
changing market conditions is found in the
ability to challenge old ways of thinking and to
adapt quickly to changing customers’ needs. A
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STEFANIE VAJAPEY
Project Manager
BusinessEdge Solutions Inc.

Stefanie demonstrates a desire and ability to
excel in delivery as well as business
development. She is truly a Rising Star and
someone who will undoubtedly continue to
contribute to our success in 2007.

KATHY VERALLI

Director of Marketing and
Operations, Consumer Division
Dowden Health Media

Kathy consistently demonstrates
professionalism, a positive can-do attitude, and
excellent analytical skills that are well-received
by our clients in this complex custom
publishing business unit.

N

TEJAL VISHALPURA, PHARM.D.
Associate Director
Xcenda

Tejal brings a daily enthusiasm and
dedication to success. She promotes innovative
and intelligent solutions for our clients.

LAURA WAGNER
VP, Sales Operations Life Sciences Group

) Advanstar Communications Inc.
L

Laura is a committed leader and performer;
she inspires everyone she works with to achieve
new levels of success through clear
communications and process improvements.

HBA RISING STARS

SHAY WEISBRICH

Senior Director, Diabetes Marketing
Takeda Pharmaceuticals

North America Inc.

Shay has tiveless mental energy that enables
her to focus on today’s priovities and tomorrow’s

possibilities. She is indeed an outstanding role
model for ber fellow leaders in the healthcare
industry.

EVE WILSON, PH.D.
Director of CME Services
Innovia Education Institute

Eve'’s knowledge, professionalism, and
commitment to the highest personal and
professional standards always shines through.

SANDY YORASCHEK
VP, Group Account Supervisor
Grey Healthcare Group Inc.

Sandy Yoraschek is the type of executive clients
love. She is smart, strategic, and proactive. She
understands what makes great advertising and
always goes the extra mile to achieve that
success for ber clients.

JENNA ZAMELSKY
Senior VP, Group Account Director
LifeBrands

Jenna’s leadership and strategic insights are
recognized by both client and agency teams.

leader is not necessarily a bigger-than-life hero
whose biographies and management guides
make the bestseller list. He or she is the man-
ager who, regardless of his or her rank, has the
ability to proactively rethink past assumptions,
create a sense of urgency around challenges, and
bring the right people together and excite them
about the task at hand.

BEBE BERNSTEIN

FLASHPOINT MEDICA

The ability to communicate where the compa-
ny, department, or project is going, to set the
vision and a plan to move forward, and know-
ing how to motivate those involved to achieve
those goals are priceless. Leaders are trusted;
they stand behind what they say and will follow
through. Culture is set from the top down and
the right leaders in a company make all the dif-
ference. Their integrity and honesty are palpa-
ble. People want to be inspired, so the best lead-
ers help people see the big picture, where they
fit in, and help them get there. Leaders dedicate
themselves to achieving the goals and give their
all. When success happens, the best leaders give
credit where it is due. Leaders have the ability
to listen to others and be open minded. They
are humble enough to know that often the best
ideas can come from anywhere and they are
willing to acknowledge these insights. Lastly,
they are terrific problem solvers. A laissez-faire
management style does not exist within the
best leaders. Rather they get involved and fix
things when they have to and they plan for the
future.

Who are the individuals who bave played a role in your leadership

development, either as mentors or role models?

ERIN CRAMLET

STRYKER

My father is one of the hardest working people I
know. He taught me that when you are exhaust-
ed, magical things happen when you can push
through that wall. My mother taught me the
value of unconditional love. In business or in life
people want to know that you truly care about
them. My husband taught me the value of risk.
I'm a more conservative person by nature, but he
showed me that excellence and conventional are
hardly ever used in the same sentence. I call June
“The Rock.” June taught me the value of good
judgment and loyalty. John is an absolutely
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amazing manager; he has taught me the power
of team. Donna saw talents I didn’t see in
myself. She taught me how to uncover talents in
others and help them to use those gifts.

DR.RUJUTA SRIVASTAVA

MILLENNIUM PHARMACEUTICALS

My parents taught me to be strong-willed,
tough-minded, and competitive but also kind
and caring. Professors Ron Dorr, Michael
Schechter, and Richard Zinman (among others)
encouraged me to have high expectations of
myself and of others and to always look at situ-
ations and data from multiple perspectives. At

Millennium, Larry Brenkus taught me how to
bring technical substance and savvy to my
opinions. lan Nisbet showed me the value of
codifying and selectively applying insights
from past experiences to help inform current
and future opportunities. Marsha Fanucci
helped me develop an appreciation of the role of
rigorous financial analysis in supporting busi-
ness decisions. Neil Exter supported me to find
a stronger voice and greater confidence as a
leader of teams and as a business development
negotiator. Anna Protopapas has created oppor-
tunities for me to make judgment calls, take
risks, and be seen and heard more frequently by
our management team and external parties.
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DANA REGAN

TORRE LAZUR MCCANN

Marci Piasecki, CEO of Totre
Lazur McCann, had blind faith
in me. When she came to this
position, she really didn’t know
me or what I was capable of. Yet,
she entrusted me to build this
group into what it is today. I
admire her passion for the busi-
ness, her ability to mentor team
members, and her contagious
enthusiasm.

AMY DUDA

SUDLER &HENNESSEY

When prompted to name a
source of inspiration for our aca-
demic or professional careers we
tend to somewhat routinely
think of mentors or role models
who necessarily are older, more
experienced, and better paid
than ourselves. This past year, through a joint
sponsorship from S&H and its parent company
Y&R, I had the extraordinary opportunity to
participate in a hurricane recovery project in
Gulfport, Miss. The work teams were organized
and directed by young adults just barely out of
college. Their capacity to recognize the opera-
tional and physical strengths in a rag-tag group
of volunteers thrown together for four days
would put professional managers to shame. In
assigning people to the right job, understanding
challenges and stress unique to that situation,
and providing constant and good-humored
encouragement, these young leaders ensured
that critical rehab projects would be completed
on time and well. Since then, when in need of
inspiration for a work-related issue, I look to
those who bring that level of passion and dedica-
tion to their responsibilities.

DEBBIE DEAVER

CDMICONNECT

My father instilled a strong work ethic in me
and encouraged me to strive for my dreams. My
mother taught me the importance of compas-
sion, friendship, and loyalty. My business part-
ners, Dina Peck and Christine Finnamore, help
me stay focused and grounded.

MARY ANN DIGANGI-FALLON

COPERNICUS GROUP IRB
There are many individuals who have played a
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DANA REGAN —
TORRE LAZUR MCCANN

Marci Piasecki, CEO of Torre
Lazur McCann, had blind faith
in me.| admire her passion

for the business, her ability to

her contagious enthusiasm.

mentor team members, and

My parents taught me to be strong-willed, tough-minded,

DR. RUJU SRIVASTAVA — MILLENNIUM PHARMACEUTICALS

and competitive, but also kind and caring.

role in my leadership development over the
years in this industry. I like to think I have
aspired to learn and implement some of the best
qualities from each of these many individuals
whose paths have intersected with mine over
the years.

RACHEL DIPAOLO

HEALTH AND WELLNESS EDUCATION PARTNERS

Jani Hegarty, Audrey Pezzuti, and Bonnie
‘Welsch have all played major roles in my leader-
ship development as both mentors and role mod-
els. We have worked together in a variety of
capacities for more than nine years. Each of these
women have very different work and leadership
styles, and I continue to learn from each of them
every day. Jani is driven to succeed. She has an
indescribable ability to multitask, organize, and
lead. Bonnie is meticulous, detail-oriented, and a
patient teacher; always looking to help her staff
grow. Audrey will always pursue an answer to a
question and figure out how to do anything,
especially in technology; she never gives up.
They continue to grow themselves and as a result
show those of us how to grasp any challenge and
view it as an opportunity to learn and advance.

KATHY JOHNSON

IMS HEALTH
My direct manager, Tom Stazzone, VP of

mideast sales for IMS, has been a very support-
ive mentor for me during the last eight years at
IMS. He provides me with the support neces-
sary to do my job well, yet encourages me to
achieve on my own and specifically to branch
out and get involved in all types of projects
interdepartmentally to help me grow. His
strong belief in me and my abilities has provid-
ed me with the confidence necessary to advance
and succeed within our organization.

STEFANIE VAJAPEY

BUSINESSEDGE

BusinessEdge Solutions has afforded me many
mentors throughout my career, but my main
inspiration has been Joanne Metta-Sullivan,
who was my first manager at the company
and continues to be a guiding light. Joanne
put her faith in me when I expressed interest
in growing from my technical background
into a project manager and she was integral in
positioning me for management opportuni-
ties. Now that I have become a project man-
ager, she always makes herself available when
I need her help or opinion on an issue.
Throughout the years I have watched Joanne
balance her professional life with a busy
household, and I look to her for ideas on how
to strive for such a balance in my own life. I
am a Rising Star because she has shown me
how to be one.
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STEFANIE VAJAPEY — BUSINESSEDGE
BusinessEdge Solutions has afforded me
many mentors throughout my career, but
my main inspiration has been Joanne
Metta-Sullivan, who was my first manager at
the company and continues to be a

guiding light.

AMY DUDA — SUDLER & HENNESSEY

I am inspired by good leaders who radiate passion,
balance, and good humor.

LIZ KAY

CRAMER

My mother taught me early on, “You have a
tongue ... ask questions.” I can’t tell you how
well that lesson has served me over the years. If
I don’t ask, then I will not know the answer, nor
will others get a sense of how I think. This is a
particularly difficult skill for younger women to
obtain, because often they tend not to want the
spotlight. Although, from time to time, asking
questions has gotten me into a little trouble, in
the long run, asking questions has helped me
advance my career. It demonstrates my willing-
ness to learn, my desire to do the best job pos-
sible, and that I'm comfortable asking the hard
questions, even when it’s tough to admit I don’t
have all the answers; but it does show that I am
working toward the solutions.

MARY ANN SEAMON

JBK ASSOCIATES

My mother was my role model. When my
father passed away, I was very young and my
mother took on the sole responsibility of raising
four daughters. She showed me strength and
courage in the face of adversity. She nurtured
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and encouraged us in everything we attempted
to achieve. She taught us to support each other,
to work together, and to be close. She upheld
the values of integrity, trust, and respect.

DR. REINILDE HEYRMAN

DAIICHI SANKYO

I think with joy of my first grade teacher who
encouraged me to be myself, of my senior his-
tory teacher who pushed me beyond my limits
to get even better grades, and of my professor in
genetics in medical school who encouraged my
interest in science. When I joined the pharma-
ceutical industry, the medical director and the
subsidiary general manager held an absolute
belief in me. Both gave me great opportunities
to learn the business aspects and they enter-
tained great expectations, which I did not want
to fail. When joining the company’s headquar-
ters, my then manager guided me way beyond
my comfort zone, and he remains a beloved
mentor. All of my role models have the follow-
ing in common: they have integrity, they are
honest, they are extremely skillful, they believe
in people, and they have high expectations and
standards for others and themselves.

SARAH BOYCE

NOVARTIS PHARMACEUTICALS

I have been privileged to work with leaders who
have incredible energy and passion for doing
the right thing for patients and for the business.
I also have been honored to work with several
inspirational female leaders. I am honored to
work and learn from Meryl Zausner; she is truly
a unique leader. Her energy and love of life is
coupled with a razor-sharp business acumen.
She is an example of someone who has never
compromised who she is and has been able to
achieve outstanding results. Andy Volante has
not only been my manager for the past year but
a role model and mentor. He is someone who
gives timely, honest feedback and has played an
important role in my development.

ERIN BRUBAKER

GLAXOSMITHKLINE CONSUMER HEALTHCARE

I have had terrific role models — both profes-
sionally and personally — who have contribut-
ed to my leadership style. On the professional
side, I have been very lucky to have worked with
fantastic managers who have taught me how to



FACT:

You Can Increase Your Brand’s -
Patient Share by More Than 100%.

FICTION:
It Would Cost a Fortune to Do It.

TNS Healthcare research proves that building a °
physician’s Commitment to your brand more than
doubles your patient share.* Plus, once doctors
are committed, they stay committed. Their
share stays high over time. They write
more prescriptions. They don’t switch.
They’re not swayed by competitive

messages or price pressures. They
form a lasting bond with your
brand—so you can predict

future prescribing.

Best of all, building more -

Commitment doesn’t mean spending
more money. Itjust means spending more
effectively. Our breakthrough Invest$mart™
solution tells you where to re-deploy budget for
optimal results—and what you’ll gain in Commitment,
share and dollars for every change you make.

Anyone can deliver data. Only TNS Healthcare
drives action. When we say we optimize your business
performance, it’s not justa slogan. It’s a proven fact.

To learn more, contact Paul Barnes at
609-806-4141 or paul.barnes@tns-global.com.

TNS Healthcare.
Proven to Optimize Your Business Performance.

* Validated with both self-reported and secondary Rx data.



SPECIAL FEATURE

HBA RISING STARS

build and motivate high-performing teams. On
the personal side, my parents make up the per-
fect blend of leadership — my dad with his
unwavering courage and crisp direction and my
mom with her high emotional intelligence.
Between the two of them, I have learned a great
deal about how to approach situations and how
to treat others. My husband is also a huge influ-
ence on my leadership style. As the head of oper-
ations for a large financial services organization,
he has a significant amount of experience man-

aging and leading different styles, skills, and
personalities. By sharing his experiences, he has
taught me how to have constructive conversa-
tions and how to fight for the needs of others.

MICHELENE ASSAD

TOTAL DATA SOLUTIONS

I have been lucky to have several very strong
mentors in my career. My earliest mentors, Neil
Forte and Mary Moore, instilled strength and

the “I will do it” mentality. As I switched from
financial to pharmaceuticals, it was Brad Patten
who showed me how to draw on the broad
experiences of my past to create success in my
new career. Most recently, I have been sur-
rounded by a support group that has encour-
aged me to reach for the stars. This group
includes Steve Gornto, Julie Kelly, Phil
Bhayani, Glen Case, and Todd Forman. They
remind me on a daily basis that not only can “I
do it” but I can teach others to do it as well.

As a Rising Star, what advice would you provide to women who are new to

the bhealthcare arena to belp them achieve their career development goals?
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DR.JANET LOESBERG

PFIZER

My advice is to really take the time to plan and
develop clear goals. Put them down in black
and white, and visibly post them so you can
refer to them often. The goals should include
work goals, stakeholder networks, career devel-
opment goals and personal goals — things you
want to achieve outside of work. They could
also include a personal mission and vision. Each
year the goals should be reviewed, updated, or
changed to reflect the changing environment
and personal progress.

MICHELE KORFIN

CELGENE

For a new individual entering the healthcare
field, the key to success is to always remember
who the main focus is: the patient. No matter
what part of the healthcare field you are in and
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JULIE ADRIAN —
CHANDLER CHICCO
AGENCY

My advice is to be a
voracious student of
the industry and keep
abreast of the
ever-changing
environment.

no matter what your career goals are, the
patient needs to remain a focal point for all of
your thoughts and decisions. At the start of
your career, you should reach out to people in
your company and to key thought leaders to
better understand how your work is impacting
patient care. A strong leader in our field is able
to successfully integrate the needs of the
patients with the goals of her organization.

KEESHIA MUHAMMAD

ALTANA PHARMA

First and foremost, a newcomer must recognize
the changing dynamics taking place within
healthcare and the implications and impact
these will have on the pharma industry in the
future. This knowledge and foresight should
help one maneuver through the changing land-
scape. Professionally, I find that it is important
to network with key stakeholders internal and
external to my organization. It is important to

identify how changes in the industry are
impacting your company’s ability to achieve
results and how you can be part of the solution.
You should seek opportunities to get involved
and lead key initiatives impacting the business,
be creative and innovative in your solutions, be
consistent in your ability to deliver results, and
master the art of communicating up.

JULIE ADRIAN

CHANDLER CHICCO AGENCY

My advice is to be a voracious student of the
industry, keep abreast of the ever-changing
environment, stay true to your core values, and
align yourself with people and companies that
embody the same.

MARYLOU MCNALLY

DORLAND

Find the people in your world who you truly
respect and welcome constructive criticism
from them. Praise is a wonderful validation, but
we learn and grow the most when we are chal-
lenged to be more.

DR. REINILDE HEYRMAN

DAIICHI SANKYO

To achieve career development goals, I encour-
age women to be passionate about their work.
Be brutally honest with yourself and build on
your strengths. Recognize your weaknesses.
Rather than seeing these as areas for develop-
ment, as you will be encouraged to do, find
ways so that these limitations do not hinder
your growth. This might mean another career
path, partnering, and so on, but remain true to
yourself. No matter what you do, communica-
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KEESHIA MUHAMMAD — ALTANA PHARMA
Leadership is about influence. It's the
capcity to influence others by unleashing
the power and potential of people and
organizations for the greater good.

tion is a very important aspect; thus work on
speaking about your work in many different
settings but especially toward higher manage-
ment. Look for a role model, analyze this
model’s behavior, and apply these traits to your-
self. Look for a mentor, a sounding board. Be
serious about your work, but accept that you are
a human being with inherent flaws: there is
nothing wrong with laughing at yourself.

VALERIE METIL

INNOVEX

I feel so fortunate to work in this industry and
my advice is to encourage women to not be
afraid to take educated risks with their careers.
There are so many opportunities, and to “play it
safe” by not exploring what is available can rob
one of a chance to become more than could ever
be imagined.

DR. KIMBERLY IRISH

PALIO

In the world of pharmaceutical advertising, it is
often the account service or creative teams who
receive recognition because of their daily contri-
butions to the clients’ accounts. As a member of
the medical strategies team at Palio, I was hon-
ored to be nominated because it demonstrates
the importance of scientific insight both to our
business and our clients. Each day doctors and
patients rely on the clinical and scientific accu-
racy and insight that is the foundation of our
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RACHEL DIPAOLO — HEALTH AND
WELLNESS EDUCATION PARTNERS

As | reflect on my own career, the
jobs that seemed so menial to
me when | first started have
given me great perspective and
understanding at this stage.

communications. This recognition elevates the
importance of the role I play in helping our
teams and clients to understand the data, the
clinical studies, and the core scientific advan-
tage of the products our clients develop. Ulti-
mately, it is the combination of medical
insights with brand strategy and creative artic-
ulation that makes the full impact and is truly
great work that makes us all proud to be in this
industry.

MELISSA BARLOW

SOLVAY

My advice would be to seek out advice from
everyone. There are many articles out there giv-
ing advice on how to manage up. We constantly
work “up” and have a tendency to miss out what

is happening “below.” There are many lessons to
be learned below and effective leaders know this.

MICHELE KORFIN — CELGENE
For a new individual entering the
healthcare field, the key to success is to
always remember who the main focus is:
the patient.

JINA MELNYK — IMPACTRX
My advice is to surround yourself
with people who are forward
thinking, intelligent, and
professional.

JINA MELNYK

IMPACTRX

As a Rising Star, I would offer the following
advice to a woman new to the healthcare indus-
try or new to her career: surround yourself with
people who are forward thinking, intelligent,
and professional. They will expand your hori-
zons by teaching you new concepts and ideas,
how to achieve desired results, and overall, how
to be successful in your career. Have a positive
attitude in all your endeavors and learn to accept
both positive and constructive criticism with
ease. Also, you should network frequently and
expand your list of contacts. Keep in contact
with your mentors regularly and build new rela-
tionships in all areas of your company. Writing
down your development goals each year and
reviewing them with your mentors regularly
will help you succeed.

MARY JO FURNBACH

DRAFTFCB

Although hard work, dedication, and the pur-
suit of ongoing learning are all important, the
first step to success is to understand what you



DR. JANET LOESBERG — PFIZER

Goals should include
stakeholder networks, personal
goals — what you want to
achieve outside of work—
specific work goals,and
personal/career

development goals.

really want to achieve in the long term. It’s
important not to confuse this with goals you
think you should want or goals that other peo-
ple think you should be aiming for. This should
be all about you. Once you've decided on a
long-term goal, think about what steps you can
take right now, such as learning everything
there is to know about your product, and what
you can do in the near future, such as a gradu-
ate degree. This is an ongoing process; as you
reach each goal, you'll need to reevaluate and
determine what the next step should be. And
don’t get discouraged. Remember, if you seem
to get stuck for a while, you are still in a better
place than where you started.

EMILY JORDHAMO

Q.ED.COMMUNICATIONS

My advice for women starting out in this indus-
try is: aim high. There is no limit to what you
can achieve as long as you do not limit yourself.

DR. KIMBERLY IRISH — PALIO

SPECIAL FEATURE

As a member of the medical strategies team at Palio, | was honored to be

nominated because it demonstrates the importance of scientific insight

both to our business and our clients.

“Nobody can prevent you from choosing to be
exceptional,” — Mark Sanborn, The Fred Factor.

RACHEL DIPAOLO

HEALTH AND WELLNESS EDUCATION PARTNERS

My advice is to be patient and try to learn by
doing. As I reflect on my own career, the jobs
that seemed so menial to me when I first start-
ed have given me great perspective and under-
standing at this stage. Volunteer for the chal-
lenges that are presented. I have learned so
much by accomplishing the challenges that
seemed insurmountable when first presented to
me. You have to build the mountain as you
climb it and create your own map to look back

MARYLOU MCNALLY — DORLAND
Praise is a wonderful validation, but we
learn and grow the most when we are
challenged to be more.

on and learn from as you move forward. Find a
supportive organization that will encourage you
and provide you with the tools not only for your
career growth but to maintain a healthy
work/life balance. Commit yourself to the orga-
nization and grow with it; this will be a very
rewarding experience.

AMY DUDA

SUDLER &HENNESSEY

In advising women at the beginnings of their
careers in healthcare, I first encourage them to
understand how their qualities fit within their
vision of a successful career. They should evalu-
ate which strengths they might capitalize on
and what skills need extra attention. Secondly,
because we recognize that most of the great
communicators in history were men and that
their communications skills were key to their
successes, I advocate that they focus on becom-
ing confident speakers and presenters. Engag-
ing confidence comes from consideration of
both content and context — thorough back-
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BRIDGET CLEFF —
SHIRE PHARMACEUTICALS

The reward of a career in
healthcare is the overarching
contribution of making a
difference in individuals'health
and lives by applying both
business and science expertise.

ground work and astute understanding of the
audience are absolute necessities for successfully
presenting ideas. Lastly, I encourage women
new to healthcare to understand what they find
most engaging about how they spend their days
and to focus on the skills needed to accomplish
something rather than a specific job descrip-
tion. From research to marketing to communi-
cations, it iS important to recognize emerging
trends in healthcare and to be prepared to take
on new roles and responsibilities that may not
have even existed a few years ago.

DR.RUJUTA SRIVASTAVA

MILLENNIUM PHARMACEUTICALS

First, regardless of your function, take the time
to learn the science. It matters and demonstrat-
ing an understanding of it buys you a great deal
of credibility. Second, develop your own per-
spective about the right strategy/direction for
your company and look for opportunities to
share your thinking with others in the appro-
priate forum/setting and with the right audi-
ence. Third, have confidence in your own abili-
ties, but also never lose sight of what others
bring to the table and be open to alternative
points of view. Fourth, rethink your perspective
on time. Careers are built over decades not
months. Think through what you can realisti-
cally achieve in the near- to medium-term and
acknowledge the tradeoffs. Be nice to yourself;
the tradeoffs become much less stark when you
take a longer-term perspective.
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DEANNE MELLOY

ENDO PHARMACEUTICALS

The advice that I give to other women in the
healthcare arena is play to their strengths, be
confident, and identify opportunities that can
increase their knowledge base. Half of the battle
is being prepared; the other half is having the
enthusiasm to deliver the message. Know what
you are talking about and do it with confidence.

BEVERLEY BROOKSHAW

MEDPOINTE PHARMACEUTICALS

Newcomers to the industry should obtain a
solid base and background in the industry. It is
important to be very flexible and be open to a
variety of assignments to gain a good under-
standing of your organization and the interde-
pendencies/synergies of departments. They
should take full advantage of all the organiza-
tion has to offer and continually develop their
skills and competencies. People are a compa-
ny’s most valuable resource and individual
growth and development are mutually benefi-
cial to the employee as well as the organization.

MEG ANDERSON

ORTHO BIOTECH

I would tell women: go for it. The healthcare
arena is filled with many diverse and talented
women and it offers a myriad of professional
opportunities. I would suggest that women
new to this industry create a solid network of
cross-functional colleagues and that they lever-
age these networks to achieve their goals.

SARAH BOYCE

NOVARTIS PHARMACEUTICALS

My advice is: be clear on what you need to
develop but even clearer about what you are
really good at and play to your strengths. Be
open and be ready to learn lessons from which
ever direction these may come. Never be afraid
to have the courage to take on a tough assign-
ment. In my experience, this is when you learn
the most. Make sure you enjoy what you do; it
will help make you truly great.

LINDA BENNETT

PUBLICIS HEALTHCARE COMMUNICATIONS

The healthcare arena is comprised of some of
the smartest people that I have worked with.
It is an environment that requires a deep
understanding of science and strategy and
where they converge. People you are working

with will have this understanding and expect
that you will too. I would encourage anyone
starting off in healthcare to do the following:
surround yourself with good strategists; spend
time in the field as a sales representative or
with sales representatives to gain a good
understanding of the primary audience; spe-
cialize because having a deep understanding of
highly specialized marketplaces such as oncol-
ogy and HIV are invaluable.

ANDREA KISTNER

EKRTHERAPEUTICS

As someone who is new to the healthcare arena,
I would advise drawing upon experience in the
business world to develop your career goals.
Find a niche you enjoy that sets you apart and
look for ways to explore that path in the health-
care industry. Your history in other positions
and areas of business can help to demonstrate
your diversified abilities. Seek out education
mentors in your field. These people have expe-
rience and knowledge that you need to tap to
enhance your performance.

AIMEE ROCA

WISHBONE

My biggest piece of advice would be: never say
never. The possibilities are endless and the
healthcare industry encompasses so many dis-
ciplines that you may find yourself in an oppor-
tunity that is great and unexpected. You might
have an opportunity to work in a new thera-
peutic area, on a product launch, or in a differ-
ent sector of the industry, or even all three at
the same time. Take every new experience as an
opportunity to further develop your skills,
illustrate how effective you are, and explore ele-
ments of the industry. Take advantage of what
is presented to you and go for it. After the ener-
gy has been spent and the work is finished and
you are still looking for a different challenge,
then you will find the lessons you have learned
can be applied to new challenges. Above all,
learn and grow from mentors, colleagues, those
who report to you, and never dismiss someone
as not being a person you can learn from.

LISA CHOBANIAN

PUBLICIS MEDICAL EDUCATION GROUP

First and foremost it’s important to have clear
goals. If you don’t know where you are going,
how will you know how to get there? Second-
ly, embrace, rather than shy away from, diffi-
cult situations. Taking the predictable path
may feel comfortable but personal and profes-





