
vveerryy  mmoonntthh  oouurr  ggooaall  iiss  ttoo  ffeeaa--
ttuurree  tthhoouugghhtt  lleeaaddeerrss  wwhhoo
hhaavvee  tthhee  aabbiilliittyy  ttoo  cchhaannggee  tthhee
ccoouurrssee  ooff  tthhee  iinndduussttrryy.. TThhiiss
mmoonntthh  wwee  eexxcceeeeddeedd  tthhiiss  ggooaall
iinn  ssppaaddeess.. WWee  aarree  pplleeaasseedd  ttoo
ppaayy  hhoommaaggee  ttoo  tthhee  HHBBAA’’ss  9955
RRiissiinngg  SSttaarrss,, ssoommee  ooff  tthhee
iinndduussttrryy’’ss  bbrriigghhtteesstt  aanndd  mmoosstt

ttaalleenntteedd  iinnddiivviidduuaallss..
These executive women are paving the

way for generations to come. They outline
the characteristics they believe make for stel-
lar leadership, they honor those who have
provided mentorship and guidance, and they
provide their best practices for career devel-
opment, for both men and women. 

A true constellation of talent, they repre-
sent every facet of the life-sciences industry
and embody the mission of the Healthcare
Businesswomen’s Association (HBA), which
is celebrating its 30th anniversary. The HBA
is dedicated to being the premier catalyst for
the professional development and leadership
for women in the healthcare industry. (For
more information, about the HBA and its
mission and goals, please visit hbanet.org.)

Having had the pleasure of working with
most of these outstanding women for this
special annual feature, I hope you enjoy
meeting them in the pages of this issue as
much as I did. And, please, don’t hesitate to
reach out and extend your well wishes to
them; chances are you have a Rising Star in
your organization. (Please turn to page 36.)

This month we also are excited to show-
case the companies that are making a differ-
ence in the world. As the pharmaceutical
industry comes under increasing scrutiny
and criticism from politicians and the gener-
al public, the value these companies offer to
society often goes unnoticed or is viewed as
being part of a “hidden agenda.” 

And while, yes, pharmaceutical compa-
nies are for-profit organizations, they also
make huge donations and contributions that
include providing much-needed drugs in
many developing nations to selling drugs at
cost in poorer nations to patient assistance
programs abroad and in the United States.
And their efforts extend well beyond these
programs into areas not necessarily related to
their products or even healthcare.

These companies sponsor community
events, build playgrounds, provide grants to
implement educational programs, sponsor
toy drives for underprivileged children, and
much more. But what is most inspiring are

the individuals who volunteer to imple-
ment the goodwill of their companies and
help improve the lives of thousands. Kim
Ribbink had the opportunity to delve into
the programs these companies are vesting
in, so please turn to page 60 to read who’s
doing what.

If your company has a corporate volunteer
or philanthropic initiative, please be sure to
e-mail me at tgrom@pharmavoice.com.
And do watch for the next installment of this
inspiring series in the June issue of Pharma-
VOICE.

Also please check out the feature article
on mobile marketing on page 28. Robin
Robinson is dialed to discuss who’s texting
on behalf of some of the industry’s top
pharmaceutical brands.

But before brands get to be, well, brands
they have to be discovered. Pharmaceutical
R&D productivity in the United States is in
a state of decline. According to the Tufts
Center for the Study of Drug Development
(CSDD), although U.S. approvals of new
molecular entities increased 29% from 2001
to 2004, large pharma’s share of these prod-
ucts dropped by more than half — from
67% of total approvals to 29%. Denise
Myshko delves into how pharma companies
are teaming up with biotech companies,
launching their own biotech divisions,
investing in genetics, and acquiring other
companies, in an attempt to leverage inno-
vation by adopting a business incubator
strategy. See article on page 20.

Rounding out this issue is our industry
Forum, page 10, that discusses how the
physician-patient dialogue can be
improved. Our experts provide their take
on the tools, processes, and strategies that
need to be implemented to overcome this
ever-widening gap. 

Taren Grom
Editor

Join me in congratulating the 

HBA’s 95 Rising Stars on being 

recognized by their companies 

for their outstanding leadership.

Taren Grom
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Send your letters to feedback@pharma-
voice.com. Please include your name, title,
company, and business phone number. Letters
chosen for publication may be edited for
length and clarity. All submissions become the
property of PharmaLinx LLC.

LLeetttteerrss

LETTER from the editor
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