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PHARMA TRAX
SALES, MARKETING,
AND R&D TRENDS AFFECTING
THE HEALTHCARE INDUSTRY 

56 MILLION U.S.
A D U LTS GO ONLINE
for Info rm ation on
Ch ronic He a l t h
Conditions 

Data gat h e red by Ma n h attan Re s e a rch LLC’s
e Ph a rma An a l y t i cal Insight Module (AIM) reveals that
56.3 million U.S. adults go online to gather info rm a-
tion about chronic health co n d i t i o n s.

Results gat h e red using ePh a rma AIM show that
45.2 million consumers with
c h ronic health conditions and
43.6 million disease-specific
i n fo rm ation seekers act i vely use
online health info rm ation and
s e rv i ces (a total of 56.3 million
s e p a rate individuals).

I nte rnet use among online
consumers with specific chro n-
ic health conditions was fo u n d
to va ry widely depending on
the thera peutic segment.

Within a re ce nt thre e -
m o nth pe ri od, I nte rnet use

ranged from 15% to more than 60%.
Online consumers with chronic health co n d i-

tions we re found to be 20% more likely to re ca l l
p h a rm a ce u t i cal adve rt i s i n g, re g a rdless of channel,
co m p a red with offline consumers with chro n i c
health co n d i t i o n s.

Fu rt h e rm o re, those seeking info rm ation online
we re found to be 1.9 times more likely than their
offline co u nte rp a rts to request a branded pre s c ri p-
tion from their phys i c i a n .

AVENTIS BECO M E S
TOP SPENDER
in Onco l ogy Ma rke t i n g

in the Un i ted St ate s

A re ce nt study has revealed that
Ave ntis Ph a rm a ce u t i cals Inc. has sur-
passed As t ra Ze n e ca Ph a rm a ce u t i cals LP
as the leading spender on onco l ogy -
re l ated marketing activities in the Un i te d

St ate s. The cumulat i ve marketing spe n d-
ing of the 10 onco l ogy franchises analyze d

reached $745 million in 2002, with Ave nt i s
a c co u nting for more than 15% of the to t a l .

The study, Co m pe t i t i ve Be n c h m a rk-
ing of Onco l ogy Sales and Ma rke t i n g

O rg a n i z ations in the Un i ted St ate s : Key
Expenditures and Organizational

Ap p roaches (2nd Ed i t i o n ) , was co n d u ct-
ed by Ph a rm a Fo rce Inte rn at i o n a l . Using a pro p ri-
e t a ry model that inco rpo rates more than 50 co s t -
d riving va ri a b l e s, the study highlights that most
o n co l ogy franchises have substantially incre a s e d
s pending on CME prog ra m s, in part to co m pe n s ate
for re d u ced ex pe n d i t u res on activities disco u ra g e d
by the new PhRMA guidelines.

Ag g re g ate spending on four impo rt a nt act i v i t i e s
— national co nve nt i o n s, Phase IV tri a l s, p hys i c i a n
lunch and dinner prog ra m s, and CME prog rams —
a c co u nted for 75% of total spe n d i n g. Re l at i ve l y
smaller amounts we re spe nt on journal adve rt i s e-
m e nt s, coo pe rat i ve and advoca cy group gra nt s, a n d
I nte rnet-based initiat i ve s.

The study also finds that Amgen Inc.n ow has the
l a rgest onco l ogy salesfo rce, with nearly 450 sales
re p re s e nt at i ve s, and that Eli Lilly & Co. and Gl a xo-
Sm i t h Kline pay the highest starting salari e s, w i t h
n ewly hired onco l ogy re p re s e nt at i ves re ce i v i n g
b a s e - p ay salaries of $80,000.

Ma rket for HIV Dru g s
FACES FIRST
S LOW D OW N

Re s e a rch from Dat a m o n i tor Pl c. finds that the
global market for HIV drugs (ant i re t rov i rals) will
ex pe ri e n ce a gradual medium-te rm decline in
growth. Year-on-year growth is projected to
d e c rease from 19% in 2003 to 5% by 2010.

The slowd own is ex pe cted to be dri ven pri m a ri-
ly by the use of new tre at m e nt strategies to avo i d
p at i e nt ove r - ex po s u re to drugs and the fact that
i n e f f i c i e nt ca p t u re of the preva l e nt pat i e nt po p u l a-
tion is leading to market sat u rat i o n .

Dat a m o n i tor estimates that up to two - t h i rds of
H I V - i n fe cted individuals across the Eu ro pean Un i o n
and Un i tes St ated remain unt re ate d. I n c reased co m-
petition be tween prod u cts be cause of a lack of

p rod u ct diffe re nt i ation also is
a f fe cting the marke t.

“The global HIV market is
witnessing a slowdown in
g row t h , with a 1998 reve n u e
g rowth rate of 34% co m p a re d
with an estimate of 14% in
2 0 0 2 ,” s ays Dr. Dh e e raj Kh i y t a n i ,
senior HIV analyst at Dat a m o n-
i to r.“The reasons for the decline
a re multifo l d,but include a po s-
sible saturation of currently
treated patient populations,
the int rod u ction of co m b i n a-
tion prod u ct s, and the limite d
n u m ber of curre ntly marke te d
a nt i re t rov i ra l s.”

Dr. Khiytani also be l i eve s
t h at many physicians are mov-
ing towa rd using novel tre at m e nt strategies such as
s t ru ct u red tre at m e nt inte rruptions (STIs ) ,d rug holi-
d ays, and delayed onset to tre at m e nt to minimize
d rug tox i c i ty and avoid pat i e nt ove r - ex po s u re to a
single dru g.

Without novel strategies to target the significa nt
u nt a p ped pat i e nt poo l , the curre nt HIV market is
ex pe cted to gradually reach sat u rat i o n . The NRT I
drug class (the first class of HIV drugs to be
l a u n c h e d ) , re co rded global revenue of $3.1 billion in
2 0 0 2 ,a c co u nting for about 53% of the ove rall HIV
m a rke t. Dat a m o n i tor pre d i cts decreased use of the
N RTI drug class, with fo re cast sales growth declining
f rom 19% in 2003 to 5% by 2010, d riving the ove ra l l
decline in global market grow t h .

The Dat a m o n i tor re po rt, Ma rket Dy n a m i c s : H I V
— Co m b ating a Ma rket Sl owd ow n , suggests that
m a rket growth is depe n d e nt on the success of new
d rugs and on the rate at which novel thera pe u t i c s
can be int rod u ced successfully to the marke t. Dru g
m a n u f a ct u rers can co u nter erosion of the HIV mar-
ket by developing strategies to improve dru g - re l at-
ed toxic side effe cts and dosing pro f i l e s, Dat a m o n i-
tor analysts say.

In addition, Dat a m o n i tor analysts estimate that
66% of the HIV preva l e nt po p u l ation across Eu ro pe
and the Un i ted St ates remains unt re ate d.This means
it is imperative for companies to capture the
u nt a p ped pat i e nt po p u l ation for the HIV market to
co ntinue to grow.

St u dy Reveals O N L I N E
PRESCRIPTION DRU G
SALES BY FOREIGN
P H A R M ACIES SMALL
But Likely to Grow

Ju p i ter Re s e a rch estimates that U.S. co n s u m e r s
s pe nt $700 million to purchase pre s c ription dru g s
f rom fo reign online pharm a c i e s, including those in
Ca n a d a , d u ring 2002. This amount re p re s e nts less

ONLINE CO N S U M E R S

WERE FOUND TO BE 1.9

TIMES MORE LIKELY

THAN THEIR OFFLINE

CO U N T E R PA RTS TO

REQUEST A BRA N D E D

PRESCRIPTION FRO M

THEIR PHYS I C I A N .

Without novel
strategies to target
the significant
untapped patient
pool, the current 
HIV market will 
gradually reach 
saturation, 
D r. Dheeraj Khiytani
s a y s .
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than 0.4% of the total U.S.
p re s c ription drug marke t.

Ex pe rts at Ju p i te r
Re s e a rc h ,h oweve r, fo re cast increased growth of this
m a rke t, mainly through online sto re f ro nt s, s i n ce fac-
tors such as unanswe red promises of drug be n e f i t s
for seniors and the uninsured are likely to ke e p
e n fo rce m e nt by re g u l ato ry authorities to a mini-
m u m .

Fo reign Online Ph a rm a c i e s :Sizing the U.S.Ma rke t
for Impo rted Pre s c ription Drugs — a consumer sur-
vey co n d u cted by Ju p i ter Re s e a rch in Ma rch 2003
— found that less than 3% of online chronic dru g
users purchase pre s c ription drugs dire ctly from fo r-
eign online pharm a c i e s.

The curre nt thre at to the U.S. p re s c ription dru g
m a rket is limited be cause inadequately insure d
seniors and low - wage wo rkers — the co n s u m e r s
with the gre atest motivation to seek out low - co s t
d rugs — are under-re p re s e nted online.

The study fo u n d, h oweve r, t h at ki o s k - f a c i l i t ate d
channels pose the most immediate thre at to U.S.
p re s c ription drug sales; i n ex pe ri e n ced online co n-
sumers and some offline consumers use these
online sto re f ro nts to process their pre s c riptions to
s ave co s t s.

“Although the curre nt market size for cheap pre-
s c ription drug impo rts is less than 0.4% of the ove r-
all marke t, the biggest wo rry to U.S. p h a rm a ce u t i ca l
m a n u f a ct u rers and retail pharmacies is the po te nt i a l
of the kiosk and Inte rnet ca fe - f a c i l i t ated channel
be cause of lax enfo rce m e nt by the FDA,” s ays
Monique Levy, a n a l yst at Ju p i ter Re s e a rc h .

Re s e a rchers at Ju p i ter say the most effe ct i ve
l ever that U.S. p h a rm a ce u t i cal manufact u rers have
for limiting fo reign trade is to co ntinue to re s t ri ct
supply to, for ex a m p l e, Canadian wholesalers.

IMS Fi g u res Sh ow
PRESCRIPTION DRU G
SALES INCREASING

Sales of pre s c ription drugs in No rth Am e ri ca ro s e
11% during the 12 months that ended Ja n .3 1 ,2 0 0 3 ,
a c co rding to figures from IMS Health Inc.

No rth Am e ri can sales totaled $155.4 billion fo r
the ye a r. U . S . sales totaled $148.2 billion during the
pe ri od, also re f l e cting an 11% gain from the ye a r
be fo re.Sales of drugs in Canada rose 15% to $7.2 bil-
l i o n , IMS re po rt s.

Ph a rm a ce u t i cal sales in Eu ro pe gained 5% fro m
the previous ye a r, to a total of $61.1 billion.Ge rm a ny
was the leader in Eu ro pean sales with $17.9 billion,
up 8%. Fra n ce had sales for the 12 months of $14.9
b i l l i o n , up 1%; the Un i ted Kingdom had sales of $11

b i l l i o n , up 9%; Italy had sales of $10.6 billion, up 2%;
and Spain had sales of $6.7 billion, up 9%.

Sales in Ja p a n , which unlike other marke t s
includes hospital sales in its to t a l s, we re $47.6 billion
d u ring the pe ri od, up 1% from the year be fo re.

Latin Am e ri can sales rose 15% in the pe ri od,d ri v-
en by Mex i co, which re co rded an 8% increase to
$6.1 billion. IMS analysts say the region could have
had be t ter sales if not for steep declines in the other
top two marke t s, Brazil (down 8%) and Arg e nt i n a
( d own 65%).

PRESCRIPTION DRU G
CO N F U S I O N Be co m i n g
Wi d e s p read in the 
Un i ted St ate s

Ne a rly one in 10 children have been given med-
i cation inco rre ctly be cause of tra n s l ation difficulties.
The finding comes from a re ce nt survey of 592 pe o-
ple who speak English as a second language in
some of the faste s t - g rowing communities in the
Un i ted St ate s. Tra n s Pe rfe ct Tra n s l at i o n s’ s t u dy fo u n d
t h at 33% of re s po n d e nts said they have left their
d octo r’s office without being clear about their med-
i cations be cause of a language barri e r.

Re s po n d e nts — 28% of those surveyed —
re po rted guessing at the pro per dosage be ca u s e
t h ey we re not sure what their pre s c ription said.
Ad d i t i o n a l l y, be cause they didn’t co m p l e tely under-
stand that there are things that should not be done
when taking dru g s, 17% we re found to have pe r-
fo rmed an act i v i ty they shouldn’t have while on
their medicat i o n . Re s po n d e nts included pe o p l e
who spo ke English as a second language, a larg e
n u m ber of whom we re nat i ve Sp a n i s h , Ch i n e s e,
H i n d i , and Russian spe a ke r s.

The effe cts on the Sp a n i s h - s pe a king co m m u n i-
ty we re found to be almost epidemic in pro po rt i o n
to other groups — with more than half of the Sp a n-
i s h - s pe a king part i c i p a nts re s ponding that they had
d i f f i c u l ty understanding the pro per use of a pre-
s c ription dru g.

“Cl e a rl y, this is a ve ry serious pro b l e m ,”s ays Liz El t-
i n g, p re s i d e nt and CEO of Tra n s Pe rfe ct Tra n s l at i o n s.“ I
h ave seen te rrible and even life - t h re atening mistake s.
One woman who was surveyed told us her mother

had passed away
be cause of impro p-

er use of drugs be cause of a language barri e r. O n e
wo rd could be deadly.An example is the English wo rd
‘o n ce’on a pre s c ription that indicates taking a drug one
time a day. In Sp a n i s h ,‘o n ce’means 11.”

Ch i n e s e - s pe a king re s po n d e nts had the fewe s t
p roblems understanding their medicat i o n s, w h i l e
Ru s s i a n - s pe a king and Sp a n i s h - s pe a king re s po n-
d e nts had the most difficulty.For ex a m p l e,52% of the

MORE THAN HALF of the S PA N I S H - S P E A K-
I N G re s po n d e nts found it impossible to fully
understand their pre s c ription drugs be cause of
language difficulties
MORE THAN HALF of S PA N I S H - S P E A K I N G
re s po n d e nts said there was an unclear te rm on
their pre s c ription drug — 1 0 % of those say it
was dosage that confused them the most,
while 6 % said they didn’t understand the 
m e d i cal te rm i n o l ogy that was used
4 7 % of S PA N I S H - S P E A K I N G p at i e nts have
d e s c ri bed a bad ex pe ri e n ce be cause of a 
language barrier — 9 % had tro u b l e
d e te rmining the meaning of be fo re, w i t h ,o r

a fter their meals
4 4 % of S PA N I S H - S P E A K I N G p a rt i c i p a nts said
t h ey have at one time taken the wrong dosage
be cause they had trouble tra n s l ating the
i n s t ru ctions into Sp a n i s h , while only 1 5 % o f
Ru s s i a n - s pe a king part i c i p a nts said they have
t a ken the wrong dosage
3 3 % of A L L re s po n d e nts surveyed have left
the docto r’s office without being fully clear
a bout their medicat i o n
2 9 % of S PA N I S H - S P E A K I N G p a rt i c i p a nt s
kn ow of an elderly re l at i ve that has taken 
m e d i cation impro pe rly be cause he or she 
d i d n’t understand the instru ct i o n s
2 8 % of A L L re s po n d e nts guessed at the 
p ro per dosage to take be cause they we re n’t
s u re what it said
1 7 % h ave pe rfo rmed an act i v i ty that they
s h o u l d n’t have while on their medicat i o n
1 6 % of H I N D I - S P E A K I N G p a rt i c i p a nts said
t h e re was a te rm that was unclear on their
m e d i cation due to their inability to fully 
t ra n s l ate the instru ctions from En g l i s h
1 2 % of H I N D I - S P E A K I N G p a rt i c i p a nts 
a d m i t ted they had difficulty with the 
p h a rm a c i s t’s ex p l a n ation of their pre s c ri p t i o n
d rug be cause of a language barri e r
1 2 % of S PA N I S H - S P E A K I N G p a rt i c i p a nts said
t h ey drank alcohol while on their medicat i o n
be cause they didn’t understand the 
i n s t ru ct i o n s, and 8 % d rove a car when they
s h o u l d n’t have been ope rating heavy machinery
1 1 % of RU S S I A N - S P E A K I N G re s po n d e nt s
said that they had trouble understanding the
i n s t ru ctions for Zoco r, while only 1 %
m i s u n d e r s tood the instru ctions for Vi a g ra

So u rce :Tra n s Pe rfe ct Tra n s l at i o n s, New Yo rk . For more

i n fo rm at i o n , visit tra n s pe rfe ct. co m .

INTERPRETING THE FAC TS
According to Monique
L e v y, analyst at Jupiter
Research, the current
market size for cheap
prescription drug imports
is less than 0.4% of the
overall market.

Those translating
prescription drug
information must be
experts not only in
the language but
also in the field of
medicine. Simply
using a bright
language student or
d o c t o r ’s assistant
who may be
bilingual could put
the patient at risk,
says Liz Elting.Liz Elting



6 8 J u n e  2 0 0 3 P h a r m a V O I C E

Ru s s i a n - s pe a king part i c i p a nts and 57% of the Sp a n-
i s h - s pe a king part i c i p a nts said they found pre s c ri p-
tion drugs impossible to fully understand be cause of
language difficulties.But only 19% of the part i c i p a nt s
of Indian desce nt and 8% of Ch i n e s e - s pe a king par-
t i c i p a nts re s ponded the same way.

Ant i - O s te o po ro s i s
Drugs to Benefit fro m
DECREASES IN HRT
P R E S C R I B I N G

Ant i - o s te o po rosis drugs are benefiting from the
s teep decline in pre s c riptions for hormone re p l a ce-
m e nt thera py (HRT) , a c co rding to a Ma rket Me a-
s u re s / Coz i nt study.

O n ce - we e kly dosing fo rms of Actonel and Fo s-
amax are ex pe cted to ex pe ri e n ce sizable increases in
usage during the next six mont h s,as physicians dra s-
t i cally decrease their pre s c ribing of both oral and
t ra n s d e rmal HRT and estrogen re p l a ce m e nt thera py
( E RT) re g i m e n s.The dra m atic re d u ctions in horm o n e
t h e ra py are in re s ponse to the Wo m e n’s Health Initia-
t i ve’s decision to halt its HRT re s e a rch after discove r-
ing co n s i d e rable health risks to pat i e nt s. As a re s u l t,
p hysicians are turning to other agents to preve nt
o s te o po ro s i s.

Although we e kly dosing fo rms of ant i - o s te o-
po rotic agents are ex pe cted to ri s e, daily dosing
fo rms will co ntinue their dow nt u rn . The pro po rt i o n
of physicians planning to increase their usage of
both the we e kly and daily fo rms of Fosamax is ant i c-
i p ated to fall from 64% to 48%.For Acto n e l ,h oweve r,
the net change indicates substantial growth — with
the pe rce nt of physicians planning to increase their
usage of both fo rms of the drug rising from 47% last
year to 56% this ye a r. The jump in the number of
d octors planning to increase their Actonel pre s c ri b-
ing suggests that Actonel is garn e ring more of HRT’s
s h a re than Fo s a m a x .

Evista also is ex pe cted to achieve a substant i a l
i n c rease in use. Du ring the next six mont h s, 43% of
p hysicians plan to wri te more Evista pre s c ri p t i o n s.

In addition, most physicians surveyed intend to
use Fo rteo — an injectable parat hy roid horm o n e
p rod u ct launched in Ja n u a ry — in co m b i n at i o n
w i t h , or in sequence with, another ant i - o s te o po ro t i c
a g e nt, most likely a biphosphate. Physicians most
o ften named Fosamax as the prod u ct they intend to
use with Fo rte o, with Actonel getting the seco n d
highest number of ment i o n s.

Based on a self-administe red Web survey of 325
p hys i c i a n s, the study, MD Tre at m e nt of Oste o po ro s i s,
also found that physicians are tre ating more than
80% of diagnosed oste o po rosis pat i e nts with pre-
s c ription drug thera p i e s.Th ey also we re found to be
using pre s c ription agents as preve nt i ve measures fo r
half of their at - risk pat i e nts who alre a dy are show i n g
l ow bone mass.

Doctors are using pre s c ription agents with only a
small pe rce ntage of at - risk pat i e nts who are not ye t

P H A R M A t r a x

d e m o n s t rating low bone mass. Ob / gy n s
and rh e u m ato l og i s t s, h oweve r, a re most
l i kely to use pre s c ription drugs with these
p at i e nt s.

St u dy Finds that 
P H YS I C I A N S
PREFER 
E L E C T RO N I C
D E TA I L S

A re ce nt TabletPC study, co n d u cted by
Pro s ca pe Te c h n o l ogies and a leading phar-
m a ce u t i cal co m p a ny, found that physicians stro n g l y
s u p po rt the use of TabletPCs for detail enco u nte r s.

Du ring a 12-day in-field study, p h a rm a ce u t i ca l
re p re s e nt at i ves using the Pro s ca pe sys tem we re
able to survey 127 neuro l og i cal specialists abo u t
their feelings towa rd the TabletPC and the elect ro n-
ic co nte nt. By an almost 2-1 marg i n , the phys i c i a n s
who we re detailed with the TabletPC pre fe rred te c h-
n o l ogy to a paper-based appro a c h .Of the phys i c i a n s
who we re detailed, 66% ex p ressed a po s i t i ve pre fe r-
e n ce for the elect ronic visual aid.

About 85% of physicians surveyed rated the

q u a l i ty of the elect ronic visual aids as high. Wh e n
a s ked about the TabletPC dev i ce itself, 71% of those
p hysicians surveyed said the TabletPC added va l u e
to the re p re s e nt at i ve’s pre s e nt at i o n .

About 94% of the phys i c i a n’s surveyed said they
p re fer re p re s e nt at i ves to co ntinue to use an elec-
t ronic visual aid. The ave rage time spe nt on a phys i-
cian call with the elect ronic visual aid (visual aid only
po rtion of the call) was 27 minutes and 59 seco n d s.
This time re p re s e nts a 52% increase in call durat i o n
f rom the surveyed co m p a ny’s ave rage of 18.4 min-
u tes per call with paper-based visual aids.

D ATA M O N I TOR PLC ., New Yo rk and 

Lo n d o n , is a business info rm ation 

co m p a ny specializing in analysis for six

i n d u s t ry secto r s :a u to m o t i ve, co n s u m e r

m a rke t s, e n e rgy, financial serv i ce s,

h e a l t h ca re, and te c h n o l ogy. For more

i n fo rm at i o n , visit dat a m o n i to r. co m .

IMS HEALTH INC., Fa i rf i e l d, Co n n . ,a p p l i e s

business inte l l i g e n ce about the

p h a rm a ce u t i cal and healthca re markets to

t ra n s fo rm pharm a ce u t i cal tra n s a ct i o n s

i nto strategic insight s. For more

i n fo rm at i o n ,visit imshealth.co m .

JUPITER RESEARC H, Da ri e n ,Co n n . , a unit

of Ju p i te rmedia Co rp. ,p rovides global

real-time news, i n fo rm at i o n , re s e a rc h ,a n d

media re s o u rces for info rm at i o n

te c h n o l ogy and Inte rnet industry

p ro fe s s i o n a l s. For more info rm at i o n ,v i s i t

j u p i te rm e d i a . co m .

M A N H ATTAN RESEARCH LLC, New Yo rk ,

helps healthca re and life - s c i e n ce s

o rg a n i z ations adapt, p ro s pe r, a n d

m a x i m i ze oppo rtunities in the netwo rke d

Follow up
e co n o my. For more info rm at i o n ,v i s i t

m a n h at t a n re s e a rc h . co m .

MARKET MEASURES/CO Z I N T, Ea s t

Ha n ove r, N . J . , is a NOP Wo rld He a l t h

co m p a ny, which is a supplier of pri m a ry

re s e a rch to the global healthca re

co m m u n i ty. For more info rm at i o n ,v i s i t

coz i nt. co m .

P H A R M A F O RCE INTERNAT I O N A L,

Re a d i n g, Pa . , is a division of St rate g i c

Re po rts Inc. t h at focuses on pharm a ce u t i ca l

sales and marketing be n c h m a rki n g. Fo r

m o re info rm at i o n , visit pharm a fo rce. b i z .

P RO S CAPE T E C H N O LO G I E S, Fo rt

Wa s h i n g to n ,Pa . ,i nte g rates marketing and

sales info rm ation into a single, powe rf u l ,

real-time env i ro n m e nt, e l i m i n ating the

d i s co n n e ct be tween org a n i z at i o n s. Fo r

m o re info rm at i o n , visit pro s ca pe. co m

T RANSPERFECT T RA N S LAT I O N S, New

Yo rk ,p rovides a full range of serv i ces in

m o re than 100 languages to multinat i o n a l

co m p a n i e s. For more info rm at i o n ,v i s i t

t ra n s pe rfe ct. co m .

6 - High Value

5

4

3

2

1 - No Additional Value

P H YSICIAN RATING OF TABLETPC'S VA LUE 
TO A REPRESENTATIVE’S PRESENTAT I O N

38%

23%

23%

15%

13%

7%

So u rce : Pro s ca pe Te c h n o l og i e s, Fo rt Wa s h i n g to n , Pa . For more info rm at i o n , visit pro s ca pe. co m .

Of those physicians surveye d, 71% re s ponded that the 
TabletPC adds value to the re p re s e nt at i ve’s pre s e nt at i o n .


