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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Ca r bon He a l t h ca re Co m m u n i cat i o n s,a
n ew division of Co m m o n He a l t h , has be e n

launched as a pro fessional adve rt i s i n g
and promotion agency to serve the

needs of “h i g h - s c i e n ce”b ra n d s.The agen-
cy is targeting biopharm a ce u t i cal and
e m e rging companies as well as prod-
u cts for special po p u l ations such as chil-

d re n , the elderl y, and immunoco m p ro-
mised pat i e nt s. The business unit, which is
based in Way n e, N . J . , is led by Pre s i d e nt
Na n s ke Wood.Be fo re joining Ca r bon He a l t h-

ca re, M s.Wood was exe c u t i ve VP and manag-
ing partner at Ad i e nt, a sister Co m m o n He a l t h

co m p a ny.M s.Wood has been with the Co m m o n-
Health org a n i z ation for more than seven ye a r s.

Ca r bon He a l t h ca re Co m m u n i cat i o n s, t h rough its
ties to Co m m o n He a l t h , o f fers small and emerg i n g
companies the re s o u rces and strength of a larg e
a g e n cy.

“The kind of serv i ces we offer are anything fro m
p roviding more bench strength suppo rt for smaller
c l i e nts to being a large healthca re marketing co m-
m u n i cation gro u p,”M s.Wood says.“We are not larg e,
but we have the strength and re s o u rces of an indus-
t ry leader with access to all serv i ces within Co m m o n-
He a l t h , which enables us to be flex i b l e. We can be as
small as a client needs, and have access to more
re s o u rces if wo rking with a larger client.”

“Co m m o n He a l t h’s pri m a ry focus always has
been about growth — first and fo remost for our
c l i e nt s’ b ra n d s, but also for our own organic grow t h
and the capabilities we have to offer those client s,”

s ays Matt Gi e g e ri c h , p re s i d e nt and CEO of Co m-
m o n He a l t h . “Ca r bon He a l t h ca re both expands and
d e e pens our serv i ce offe ring in a cri t i cal and emerg-
ing healthca re secto r.”

Joining Ms. Wood in managing the dire ction of
the day - to - d ay business for Ca r bon He a l t h ca re is
Ci n dy Jo h n s o n , senior VP and management supe rv i-
s o r. M s. Johnson also comes to Ca r bon He a l t h ca re
f rom Ad i e nt.

“We can provide a more intimate type of
a p p ro a c h , rather than being a large agency for a
ve ry small client,”M s.Wood says.“Smaller clients ca n’t
n e ce s s a rily affo rd or access larger agencies. Ofte n-
times they ask for more customizable approaches to
s e rv i ces than a marketing org a n i z ation can prov i d e
to them.”

The unit launches with major assignments fro m
Gi l e a d, Se ro n o, and Wye t h .

New Co m m o n Health Unit Focuses on
HIGH-SCIENCE BRA N D S

Ca r bon He a l t h ca re Co m m u n i cations provides smaller 
companies with the re s o u rces of a large agency.

Nanske Wood and Cindy Johnson head up C a r b o n
Healthcare Communications, CommonHealth’s new
business unit.

Kn owing what keeps their clients up at night and
p roviding the solutions is the tra d e m a rk of success fo r
L i fe Sciences Co n s u l t i n g,which was re ce ntly fo rmed to
meet the needs of pharm a ce u t i cal and biote c h n o l ogy
c l i e nt s.Whether it’s the need for an improved planning
p roce s s, d eveloping a prod u ct co m m e rc i a l i z at i o n
f ra m ewo rk , or meeting cri t i cal time lines for a prod u ct
l a u n c h , a team of industry - ex pe ri e n ced marke t i n g
s pecialists wo rk to deliver the business results client s
n e e d.The co m p a ny’s team has more than 60+ years of
combined ex pe ri e n ce in pharm a ce u t i cal and co n-
sumer marke t i n g.

With ex pe rtise in the areas of prod u ct manage-
m e nt,business planning,t h e ra pe u t i c / m a rket analys i s,
and sales effe ct i ve n e s s, the co re team of marke t i n g
s pecialists have ex pe ri e n ce in multiple thera pe u t i c
a re a s, including CV, H I V,C N S , and onco l ogy.

L i fe Sciences Consulting C R E ATES VA LU E

RESCENTRIS 
p rovides IT solutions

Re s ce nt ris Ltd. has been launched to provide a
va ri e ty of info rm at i o n - m a n a g e m e nt solutions fo r
d at a - i nte n s i ve life - s c i e n ces re s e a rch and deve l o p-
m e nt. The co m p a ny was fo rmed by fo rmer exe c u-
t i ve s, s c i e nt i s t s, and softwa re deve l o pers from La b-
Book Inc. , including the arc h i te cts of Bi o i n fo rm at i c
Se q u e n ce Ma rkup Language (BSML) and the La b-
Book softwa re.

Re s ce nt ris licensed all of La b Boo k’s prod u cts and
te c h n o l ogies to expand its business built aro u n d
B S M L ,b i o i n fo rm at i c s, and kn owledge management
for life-sciences research. Rescentris also has
assumed many key business re l ationships and client
a c co u nts initiated by La b Boo k . The co m p a ny will
co ntinue deve l o p m e nt and distribution of La b Boo k
s o ftwa re prod u cts and te c h n o l ogies such as the
e La b Book elect ronic labo rato ry note book and the
BSML standard. Ad d i t i o n a l l y, Re s ce nt ris has deve l-
o ped a strate gy in re s ponse to re ce nt changes in the
m a rke t p l a ce for life - s c i e n ces IT sys te m s.

Co m p a ny exe c u t i ves be l i eve that bioinfo rm at i c s
and info rm at i o n - m a n a g e m e nt sys tems must be
fully inte g rated into R&D info rm ation pipe l i n e s. At
the same time, t h ey be l i eve the industry’s tra n s i t i o n
f rom paper to elect ronic re co rd keeping re q u i re s
ca p t u ring the science, not just the doc u m e nt s.

The co m p a ny’s business model entails wo rki n g
with its strategic partners to deliver co m p l e te info r-
m ation solutions and serv i ces based in part on cus-
to m i z ation of La b Book softwa re co m po n e nts and
s e m a ntic data models such as BSML, which help to
unify inte rn a l , t h i rd - p a rty, and public co nte nt in a
common R&D info rm ation fra m ewo rk .

Leading the team at Life Sciences Consulting are:
Maria Lane and Diane Ray (front row) and 

Cheryl Umbles and Hedi Nesteruk (back row).
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Pat i e nt Video S H O RTENS 
C L I N I CAL-TRIAL ENROLLMENT PRO C E S S

Bo a rdwalk Me d i cal Video has int rod u ced a prod u ct that could po te ntially shorten the time it takes a drug to
go from a clinical study to the pharm a cy shelf.The co m p a ny is cre ating 20-minute to 30-minute video pre s e n-
t at i o n s, which can be custo m i zed for sponsors and are designed exc l u s i vely for pat i e nts to ensure that eve ry
p at i e nt hears the details of a clinical study in ex a ctly the same way. The video series is bro ken down into fo u r
p a rt s : an int rod u ction to the sponsor and its drug ca n d i d ate ; a detailed rev i ew of the pro toco l ;i n fo rm at i o n
re g a rding info rmed co n s e nt ; and a rev i ew of fre q u e ntly asked questions. By providing inve s t i g ators with this
v i d e o,p h a rm a ce u t i cal companies can retain more co nt rol over their study and ex pe d i te the enro l l m e nt proce s s.

Bo a rdwalk Me d i cal Video was founded by Ma rvin Gre e n be rg, M . D. , an opht h a l m o l ogist with more than 15
years ex pe ri e n ce as a clinical inve s t i g ato r. In his own pra ct i ce, Dr. Gre e n be rg noted how time-consuming the
p at i e nt - e n ro l l m e nt process could be and re a l i zed that there was a need for a prod u ct that would assist the
p at i e nt and inve s t i g ator without cre ating disruption in a busy medical pra ct i ce.

Columbia Me d Com Group HELPS CLIENTS
KEEP UP WITH CHANGES

Columbia Me d Com Group has been cre ated through a re o rg a n i z ation of the
bo a rd of dire ctors and officers of Me d i ca l l i a n ce Inc. Susan To rroella has been named
CEO of the newly fo rmed co m p a ny while remaining pre s i d e nt of Me d i ca l l i a n ce,w h i c h
has be come a wholly owned subsidiary of Columbia Me d Com Gro u p.

Me d i ca l l i a n ce was fo rmed in 1988 by nurse and fo rmer Gl a xo rep Jill Rat h b u rn and
p h a rmacist Don Croce to offer medica l - m a rketing serv i ces to pharm a ce u t i cal manu-
f a ct u re r s. Si n ce that time, Me d i ca l l i a n ce and its CME division, Me d i ca l l i a n ce Ed u cat i o n
I n s t i t u te (MEI), h ave provided strategic dire ction and tact i cal implement ation of med-
i cal co m m u n i cations prog ra m m i n g.

“Although the healthca re landsca pe fre q u e ntly changes, the upheaval of the last
year may have revo l u t i o n i zed our industry,”M s.To rroella says.“Just keeping up with new
g u i d a n ce s, g u i d e l i n e s, cod e s, and re g u l ations — let alone pro a ct i vely planning new
m a rke t i n g, p ro m o t i o n a l , s a l e s, and educational activities — has ove rwhelmed man-
agers eve ryw h e re.The Columbia Me d Com Group was fo rmed to help clients find suit-
a b l e, s u c cessful strategies and tactics that wo rk co m fo rtably within this env i ro n m e nt.”

Tod ay, the ACC M E - a c c re d i ted prov i d e r, I n n ovia Ed u cation Institute, is a wholly
owned subsidiary and legally separate ent i ty of Columbia Me d Com Gro u p. I n n ov i a
d eve l o p s, m a n a g e s, and accredits educational prog rams for physicians and other

h e a l t h ca re pro fessionals that are suppo rted by the pharm a ce u t i cal and medica l - d ev i ce industries and pro fe s-
sional medical assoc i at i o n s.

Me d i ca l l i a n ce, a separate legal ent i ty of the Columbia Me d Com Gro u p, co ntinues to develop pro fe s s i o n a l
co m m u n i cations prog rams and pat i e nt education prog rams for the pharm a ce u t i cal and dev i ce industri e s.Se r-
v i ces include strategic planning,a dv i s o ry bo a rd s, co n s u l t a nt meetings, f a c u l ty tra i n i n g, and pat i e nt mate ri a l s.

Susan Torroella says
Columbia MedCom helps
clients find suitable, 
successful strategies and
tactics that work within
the changing healthcare
e n v i r o n m e n t .

Sudler & He n n e s s ey
Ac q u i res 

S A L E S F O RC E
T RAINING LEADER

Sudler & He n n e s s ey has ex p a n d-
ed its serv i ces through the acquisition
of He a l t h An s wers Ed u cat i o n , a lead-
ing deve l o per of sales-training and
m e d i ca l - e d u cation prog rams for the
p h a rm a ce u t i cal and biote c h n o l ogy
i n d u s t ry.

He a l t h An s wers Ed u cat i o n , w h i c h
was a unit of He a l t h An s wers Inc. , i s
n ow a member of the S&H group of
co m p a n i e s.

He a l t h An s we r s’ s a l e s - t raining ser-
v i ces include the design, d eve l o p-
m e nt, and delive ry of prog rams and
s e rv i ces to build the skills and kn ow l-
edge of pharm a ce u t i ca l / b i o tech co m-
p a n i e s ’ s a l e s r e p re s e nt at i ve s .
He a l t h An s wers also provides client s
with custo m i zed sales re p re s e nt at i ve
s e l l i n g - s kills prog ra m s.

The group provides pre- and po s t-
launch training for sales re p re s e nt a-
t i ve s, sales managers, and trainers through engag-
i n g, i nte ra ct i ve wo rk s h o p s, online distance learn i n g,
l i ve and virtual pre ce p to r s h i p s, and sate l l i te co n fe r-
e n c i n g.

In addition, He a l t h An s wers develops and imple-
m e nts medica l - e d u cation strate g i e s. The gro u p
uses a pro p ri e t a ry prod u ct, He a l t h An s wers CE,
which allows clients to offer online co ntinuing edu-
cation and co ntinuing medical education co u r s e s.
The prod u ct allows for the results of each prog ra m
to be tra c ke d.

Mark Samuel remains president of Health-
An s we r s.All other He a l t h An s wers Ed u cation Di v i s i o n
m a n a g e m e nt and staff co ntinue to serv i ce their cur-
re nt client base.

The Sudler & Hennessey
network offers Health-
Answers access to a
broad range of additional
resources, and we’re
looking forward to using
those resources to
enhance our programs
and enhance the success
of our clients’ brands, 
says Mark Samuel.

O m n i ca re Cl i n i cal Re s e a rch has established a separate business unit for the
co n d u ct of pe ri - a p p roval pharm a ce u t i cal studies to include geri at ric clinical tri a l s.
Pe ri - a p p roval re s e a rch includes all clinical studies co n d u cted after filing a new
d rug application with the U.S. Food and Drug Ad m i n i s t ration or a similar filing
with re g u l ato ry agencies outside the Un i ted St ate s.

“The challenging env i ro n m e nt in the pharm a ce u t i cal industry is pro m p t i n g
d rug companies to emphasize an expanded use of marke ted prod u cts thro u g h
n ew indications with more aggre s s i ve spending on co m m e rcial prod u ct s,” s ays
Joel Ge m u n d e r, p re s i d e nt and CEO of Omnica re.“At the same time,re g u l ato ry and
public pre s s u res co ntinue to rise around the need to co n d u ct more exte n s i ve
c l i n i cal trials targeting the elderly po p u l at i o n . These two dynamics build on the
s t rengths of both Omnica re and Omnica re Cl i n i cal Re s e a rc h .”

O m n i ca re Cl i n i cal Re s e a rch has access to a geri at ric re c ru i t m e nt base exce e d-
ing 950,000 re s i d e nts of long-te rm ca re and assisted-living facilities in 47 state s
t h rough its pare nt co m p a ny.This access can acce l e rate study startup and efficient
m o n i to ring of these pat i e nt po p u l at i o n s.

The unit is under the dire ction of Dr.Dale Eva n s, n ewly appo i nted pre s i d e nt of
Pe ri Ap p roval and Ge ri at ric Cl i n i cal St u d i e s.

The unit also provides serv i ces to pharm a ce u t i cal clients in suppo rt of geri at ri c
re s e a rch initiat i ve s. Ac co rding to re ce nt studies, d rugs have been insufficient l y
c h a ra cte ri zed in the geri at ric po p u l at i o n . In addition, while geri at ric pat i e nts re p-
re s e nt about 50% of national drug co n s u m p t i o n , re p re s e nt ation in clinica l
re s e a rch has, in many ca s e s, ave raged about 10% to 20%, d e pending on the dru g
i n d i cat i o n .

O m n i ca re Establishes P E R I - A P P ROVAL 
AND GERIATRIC SERVICES RESEARCH UNIT 
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PhRMA Adopts 
Prog ram to 

R E P O RT 
CO U N T E R F E I T

D RU G S
The Ph a rm a ce u t i cal Re s e a rch and Ma n u f a ct u re r s

of Am e ri ca (PhRMA) has adopted a prog ram to
re po rt co u nte rfeit drugs to the Food and Dru g
Ad m i n i s t ration (FDA).

Under the vo l u nt a ry prog ra m , PhRMA membe r
companies agree to notify the FDA’s Of f i ce of Cri m i-
nal Inve s t i g ations within five wo rking days of dete r-
mining that there is a reasonable basis to be l i eve
t h at a prod u ct has been co u nte rfe i te d.The prog ra m
also applies to co u nte rfeit drugs discove red in fo r-
eign co u nt ries if there is clear ev i d e n ce that the
co u nte rfeits are intended for distribution in the Un i t-
ed St ate s.

“This prog ram re a f f i rms our member co m p a n i e s’
co m m i t m e nt to the highest standards of drug qual-
i ty and pat i e nt safe ty,” s ays Alan F. Ho l m e r, p re s i d e nt
of Ph R M A . “The info rm ation provided by Ph R M A
m e m bers under this prog ram will assist FDA in ca r-
rying out its re s ponsibilities to pro te ct the safe ty and
i nte g ri ty of the nat i o n’s drug supply by quickly and
e f fe ct i vely re m oving co u nte rfeit drugs from the
m a rke t p l a ce.”

Ph a rm An a l ysis Group Inc. was launched by fo r-
mer Epinomics Re s e a rch Inc. p a rtners Diane L. Si m i-
son and La u rie G. H u g h e s. The co m p a ny spe c i a l i ze s
in strategic re i m b u r s e m e nt, a c cess strate g i e s, a n d
p rog rams for the pharm a ce u t i cal and medica l -
d ev i ce industri e s.

The new co m p a ny retains the ent i re strate g i c
re i m b u r s e m e nt, case management, and co m m u n i-
cations staff of Epinomics Re s e a rc h .

Ph a rm An a l ysis Group can assist pharm a ce u t i ca l ,
b i o l og i ca l , and medica l - d ev i ce manufact u rers with
re i m b u r s e m e nt re s e a rc h ,s t rategic planning, d e s i g n
and implement ation of launch prog ra m s, and po s t-
launch provider suppo rt prog ra m s.

The Ph a rm An a l ysis Group includes nat i o n a l l y
kn own specialists in re i m b u r s e m e nt, cod i n g, f i e l d
re i m b u r s e m e nt suppo rt, managed ca re, Me d i ca re,
and Me d i ca i d.

Se rv i ces to be offe red by Ph a rm An a l ysis Gro u p
i n c l u d e : re i m b u r s e m e nt and economic assessment s ;
q u a l i t at i ve pricing and re i m b u r s e m e nt re s e a rc h ;
h e a l t h - po l i cy re s e a rch and multiclient studies;s t rate-
gic planning and market analys i s ; coding analys i s
and strate gy; p ayer market re s e a rc h ; p rovider sup-
port and case-management services; product-
launch serv i ce s ; and prod u ct - d i s t ribution re s e a rc h .
The co m p a ny also offers marketing suppo rt, co m-
m u n i cat i o n s, and prog ram deve l o p m e nt as well as

h o t l i n e - p at i e nt assistance and fo u n d ation design
and management.

“Our staff includes some of the co u nt ry’s finest
re i m b u r s e m e nt and economic strategists nat i o n-
w i d e ; t h e re fo re, we are key players in this marke t,”
s ays Ms. Si m i s o n ,p re s i d e nt of Ph a rm An a l ysis Gro u p.
“Our inte nt is to help clients with their pre- to po s t-
launch needs. Our team kn ows what it means to be
held acco u ntable for re s u l t s. We are co m m i t ted to
p roviding the highest quality indepe n d e nt adv i ce
and assisting in the execution of sales-suppo rt pro-
g ra m s.”

W H AT ’ S n e w

B OA R DWALK MEDICAL V I D E O, Ta m a ra c,

Fl a . ,was founded by Ma rvin Gre e n be rg,

M . D. , an opht h a l m o l ogist with more than

15 years ex pe ri e n ce as a clinica l

i nve s t i g ato r. For more info rm at i o n , co nt a ct

Dr. Gre e n be rg at 954-726-2080.

CARBON HEALT H CA R E

CO M M U N I CAT I O N S, Way n e, N . J . , is a

division of Co m m o n He a l t h , a leading

h e a l t h ca re - co m m u n i cations re s o u rce and

a WPP Group co m p a ny. For more

i n fo rm at i o n , visit co m m o n h e a l t h . co m .

CO LUMBIA MEDCOM GRO U P, Co l u m b i a ,

Md. , consists of Innovia Ed u cation Institute,

which deve l o p s, m a n a g e s, and accre d i t s

e d u cational prog rams for physicians and

other healthca re pro fessionals that are

s u p po rted by the pharm a ce u t i cal and

m e d i ca l - d ev i ce industries and pro fe s s i o n a l

m e d i cal assoc i at i o n s, and Me d i ca l l i a n ce,

which offers medica l - m a rketing serv i ces to

Follow up
which are devo ted to inve nting medicines

t h at allow pat i e nts to live longer,h e a l t h i e r,

and more prod u ct i ve live s.For more 

i n fo rm at i o n ,visit phrm a . o rg.

P H A R M A N A LYSIS GROUP INC.,Al ex a n d ri a ,

Va . ,assists pharm a ce u t i ca l ,b i o l og i ca l ,a n d

m e d i ca l - d ev i ce manufact u rers with 

re i m b u r s e m e nt re s e a rc h ,s t rategic planning,

design and implement ation of launch 

p rog ra m s, and postlaunch prov i d e r - s u p po rt

p rog ra m s.For more info rm at i o n ,visit 

p h a rm a n a l ys i s g ro u p. co m .

RESCENTRIS LT D., Co l u m b u s, Oh i o,

p rovides info rm at i o n - m a n a g e m e nt

solutions to enhance life - s c i e n ces re s e a rc h

and deve l o p m e nt through its prod u ct s,

s o ftwa re co m po n e nt s, and data models by

unifying bioinfo rm at i c s, e l e ct ronic lab

n o te book sys te m s, and kn ow l e d g e

m a n a g e m e nt. For more info rm at i o n ,v i s i t

re s ce nt ri s. co m .

Newly Fo rmed Ph a rm An a l ysis Group 
SPECIALIZES IN ACCESS ISSUES 

Former Epinomics Research Inc. partners 
Diane L. Simison and Laurie G. Hughes have launched
PharmAnalysis Group. 

p h a rm a ce u t i cal manufact u re r s. For more 

i n fo rm at i o n , visit co l u m b i a m e d co m g ro u p. co m .

H E A LTHANSWERS EDUCAT I O N, a division of

Sudler & He n n e s s ey, New Yo rk ,d evelops sales-

t raining and medica l - e d u cation prog rams fo r

p h a rm a ce u t i cal and biotech client s. For more

i n fo rm at i o n , visit sudler. co m .

LIFE SCIENCES CO N S U LT I N G, La n ca s te r, Pa . ,

p rovides prod u ct management, business 

p l a n n i n g, t h e ra pe u t i c - m a rket analys i s, and sales

e f fe ct i veness in multiple thera peutic are a s,

including CV,H I V,C N S ,and onco l ogy. For more

i n fo rm at i o n ,visit life s c i e n ce s co n s u l t i n g. co m .

O M N I CA R E, Cov i n g to n ,Ky. , a provider of 

p h a rm a ce u t i cal ca re for the elderl y, p rov i d e s

c l i n i ca l - re s e a rch serv i ces in 29 co u nt ri e s.Fo r

m o re info rm at i o n ,visit omnica re. co m .

THE PHARMAC E U T I CAL RESEARCH AND

M A N U FACTURERS OF AMERICA,Wa s h i n g to n ,

D. C . , re p re s e nts the co u nt ry’s leading re s e a rc h -

based pharm a ce u t i cal and biotech co m p a n i e s,


