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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 

Ge r b i g, Sn e l l / Weisheimer 
R E B RANDS AS GSW WO R L DW I D E

New brand re f l e cts the agency’s global foc u s.

Ge r b i g, Sn e l l / Weisheimer has re b ra n d e d
as GSW Wo rl dw i d e. The Co l u m b u s, Oh i o -
based agency,which was founded as Ge r b i g,
Sn e l l / Weisheimer & As s oc i ates Inc. in 1977,
has grown to be come one of the 10 larg e s t
a dve rtising agencies in the healthca re indus-
try. In 2003, the agency expanded its
re s o u rces significa ntly by opening an office
in New Yo rk and solidifying its alliances with
p a rtner agencies in 13 markets across the

g l o be.Tod ay,GSW Wo rl dwide has more than
350 employees around the wo rld and ca p i-
t a l i zed billings of more than $420 million.

“GSW has a rich histo ry of indepe n d e nt
t h i n king and delive ring libe rating ideas that
d ri ve client s’ b rands fo rwa rd, and that hasn’t
c h a n g e d,” s ays Phil De s c h a m p s, p re s i d e nt of
GSW Wo rl dw i d e.“Wh at has changed is the breadth of our re a c h .Tod ay,with offices in Co l u m b u s,New Yo rk ,a n d
London and partnerships with agencies throughout the wo rl d, we are developing and implementing tru l y
global marketing solutions. As our offe ring has evo l ve d, we felt it was impo rt a nt to upd ate our brand to re f l e ct
who we have be co m e.

“While the name GSW Wo rl dwide re cog n i zes our re ce nt geog raphic expansion and new ca p a b i l i t i e s, we
h ave n’t lost sight of our past,”he co nt i n u e s.“The unique culture and ent re p re n e u rial spirit that Bob Ge r b i g,Ch ri s
Sn e l l , and Rick Weisheimer built the agency upon 27 years ago will co ntinue to serve as the fo u n d ation of our
co m p a ny as we go fo rwa rd.”

The GSW Wo rl dwide brand is being visually re p re s e nted through a new logo and co rpo rate co l o r s.
“The ‘W’ex po n e nt in the new logo re p re s e nts GSW to the power of the wo rl d,”s ays Bru ce Roo ke, chief cre-

at i ve office r.“ It also symbo l i zes our libe rating nat u re with the look of a bird in flight.The tagline re f l e cts our mis-
sion — to deliver libe rating ideas to clients wo rl dw i d e.The green color palette suggests traits that are assoc i-
ated with the brand — vitality and harmonic balance.”

In addition, a new pri nt adve rtising campaign that co m m u n i cates the agency’s innovat i ve methods of
wo rking globally will be rolled out in healthca re trade publications beginning this mont h .

Bruce Rooke, chief creative officer, and Phil Deschamps, president,
GSW Worldwide, say the agency is developing and implementing
truly global marketing solutions.

Ve ntiv He a l t h
E X PANDS 
S E RV I C E S

Ve ntiv Health has launched Ve ntiv Re c ru i t m e nt
Se rv i ces as a stand-alone option to provide client s
with targ e te d, highly effe ct i ve sales pro fe s s i o n a l s
a c ross many thera peutic are a s.

“Spe c i a l ty pharm a ce u t i cal and biotech co m p a-
nies often re q u i re unique ca n d i d ates to match the
re q u i re m e nts of their unique prod u cts but have lim-
i ted re c ruiting re s o u rces to identify these individu-
a l s,”s ays Te rry He rri n g, p re s i d e nt of sales and marke t-
i n g. “Ve ntiv Re c ru i t m e nt Se rv i ce allows clients to
a c cess a much larger pool of high-quality ca n d i d ate s
m o re quickly and at co m pe t i t i ve pri ce s.”

In other co m p a ny news,Ve ntiv has positioned its
Pro fessional Deve l o p m e nt Group (PDG) as an inde-
pe n d e nt serv i ce in re s ponse to the increasing need
for specific skill sets co m p l e m e nt a ry to the out-
s o u rced sales and marketing are a s.Se rv i ces prov i d e d
i n c l u d e :

• Adva n ced sales skills tra i n i n g : an intense cur-
riculum in spe c i a l i zed pharm a / m e d i cal sales te c h-
niques specific to a client’s object i ve s, leading pro-
fessional sales reps to new levels of pe rfo rm a n ce.

• Leadership deve l o p m e nt wo rk s h o p s : i n - d e p t h
t raining prog rams cove ring a spe ct rum of leadership-
enhancing skills providing managers with a be t te r
understanding of how to effe ct i vely lead their te a m s.

• DiSC be h avior style wo rk s h o p s :p ro p ri e t a ry and
ca reer-building wo rkshops designed to enhance
co m m u n i cations at all levels within an org a n i z at i o n
by empowe ring employees to understand their
own be h avior style and how that style affe cts others.

ACNielsen HCI LAUNCHES 
P RO M OTIONAL PLANNING MODEL

ACNielsen HCI is offe ring a new serv i ce that enables accurate campaign promotional planning and deve l-
o p m e nt by eva l u ating co m pe t i t i ve spe n d i n g, re s ponse model norm s, and ze ro-based budgeting.

The Promotional Planning Model is a fo u n d ation of ACNielsen HCI’s campaign assessment proce s s :H C I
MAPS (Ma rketing An a l ysis for Promotion Su c ce s s ) , which provides an object i ve fra m ewo rk from which to
d e ri ve a promotional budget.The model offers a sys te m atic way of analyzing a market and developing a re a l-
istic and effe ct i ve budget based on reaching the pre s c ri ber as often as needed to make an impact thro u g h o u t
a promotional ca m p a i g n .

“The Promotional Planning Model is a crucial aid in the cre ation of a co s t - e f fe ct i ve and successful marke t-
ing ca m p a i g n ,” s ays C. Marshall Pa u l ,p re s i d e nt of ACNielsen HCI.“This aspe ct of our HCI MAPS process allows
m a rketing teams to build a promotional budget that will provide sufficient financial suppo rt to launch an effe c-
t i ve and profitable campaign by studying a co m pe t i to r’s trends and capabilities as well as their ow n .”

This model takes a ze ro-based budget approach to building a budget, m odifying it based on what has
wo rked (re s ponse model norms) in the past and what co m pe t i tors have previously spe nt in a thera peutic class.
Cre ation of a ze ro-based budget uses the fre q u e n cy of phys i c i a n - p re s c ribing oppo rtunities as the fo u n d at i o n
for ex po s u re goal setting.

In addition, ACNielsen HCI monitors the success of promotional strategies over time. The co m p a ny leve r-
ages tra c king re s e a rc h , which examines subtle changes and shifts in a specific po p u l at i o n’s at t i t u d e s, as well as
kn owledge and opinions of a prod u ct, s e rv i ce or co m p a ny, or thera py are a .
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De n d ri te F O R M S
S E RVICES 

PA RT N E R S H I P w i t h
SAP Am e ri ca

Biolink LAU N C H E S
N EW JOURNALS

Biolink Co m m u n i cations Inc. has launched two
n ew journ a l s : Co m m u n i ty On co l ogy a n d The On co l o-
gy Re po rt.

Co m m u n i ty On co l ogy is a pe e r - rev i ewed journ a l
t h at focuses on co m m u n i ty-based original re s e a rc h ,
t ra n s l ational re s e a rc h ,q u a l i ty of ca re, and re i m b u r s e-
m e nt- and pra ct i ce - m a n a g e m e nt issues. Ci rc u l ate d
to more than 30,000 ca n cer specialists nat i o n w i d e,
the journal provides an edito rial approach that co n-
n e cts re s e a rch discove ries dire ctly to healthca re
d e l i ve ry.

The On co l ogy Re po rt, coming in Au g u s t, will be a
co m p re h e n s i ve re po rt of the latest adva n ces in ca n-
cer management pre s e nted at major onco l ogy
m e e t i n g s. The journal will be pre s e nted in user-
f ri e n d l y, t u m o r - s pecific sections and will have an
o riginal circ u l ation of 12,000 onco l og i s t s, h e m ato l o-
g i s t s, and HEM/ONCs.

No n p rofit Co m p a ny to P ROVIDE 
E D U CATION ABOUT CLINICAL RESEARC H

The Ce nter for Info rm ation and
St u dy on Cl i n i cal Re s e a rch Pa rt i c i p at i o n
( C I S C R P ) , an indepe n d e nt, n o n p ro f i t
o rg a n i z at i o n , has been established to
e d u cate and info rm the public,p at i e nt s,
medical/research communities, the
m e d i a ,and po l i cy m a kers about clinica l -
re s e a rch part i c i p at i o n .

Each ye a r, m o re than 3 million pe o-
ple take part in an estimated 80,000
i n d u s t ry- and gove rn m e nt - s po n s o re d
c l i n i cal trials to assist in advancing med-
i cal science and to gain access to new medical tre at-
m e nt s. Although 98% of the public says it is inte re s t-
ed in learning about clinica l - re s e a rch act i v i ty in the
co m m u n i ty,t h ree of four people state that they have
little or no kn owledge about the clinica l - re s e a rc h
e nte rp rise and the part i c i p ation proce s s. In addition,
an estimated 90% of clinical trials are delayed due, i n
p a rt, to unfulfilled vo l u nteer enro l l m e nt.

“On a national leve l ,p at i e nts and their ca re g i ve r s
need to be tre ated as info rmed and engaged part-
ners in this proce s s, as do the medical pro fe s s i o n a l s
guiding tre at m e nt decisions,” s ays Ken Ge t z ,C I S C R P
c h a i rman of the bo a rd.

The org a n i z ation will be implementing seve ra l
n ational awa reness initiat i ve s, including prod u c i n g

p u b l i c - s e rv i ce announce m e nt s, d i s t ributing educa-
tional broc h u re s, s po n s o ring special eve nt s, a n d
p roviding re s e a rch gra nts to study va rious aspe ct s
of clinica l - re s e a rch part i c i p at i o n .

“Although a gre at deal of public info rm at i o n
a bout study part i c i p ation ex i s t s, p a rt i c u l a rly on the
We b, the process of identifying and eva l u ating this
d i s p a rate info rm ation can be difficult and time co n-
s u m i n g, e s pecially when pat i e nts are despe rate l y
s e e king info rm ation about a life - t h re atening dis-
e a s e,” s ays Roni Th a l e r, CISCRP pre s i d e nt and CEO.
“Wh at we see lacking is a mechanism that brings this
i n fo rm ation to the public, the media, p at i e nt s,po l i cy-
m a ke r s, and the medical co m m u n i ty. CISCRP seeks
to close this gap and build the co n n e ct i o n .”

De n d ri te Inte rn ational Inc. h a s
fo rmed a serv i ces partnership with
SAP Am e ri ca Inc. t h at will prov i d e
end-to-end support services to
p h a rm a ce u t i cal companies in the
Un i ted St ates deploying SAP’s phar-
m a ce u t i cals solution.

Ph a rm a ce u t i cal companies that
s e l e ct this joint offe ring will be able
to leve rage SAP’s industry solution,
m atched with De n d ri te’s spe c i f i c
p h a rm a ce u t i cal serv i ce s, p rov i d i n g
them with a co m pe t i t i ve adva n-
t a g e.

Co m m i t ted to helping co m p a-
nies maximize their technology
i nve s t m e nt s, De n d ri te will add the
SAP pharm a ce u t i cals solution to its
growing portfolio of supported
a p p l i cat i o n s.

As part of the agre e m e nt, De n-
d ri te will be come a SAP serv i ces partner and prov i d e
d e p l oy m e nt and training serv i ce s, help-desk and
d at a - ce nter serv i ce s, as well as hardwa re and asset-
m a n a g e m e nt suppo rt to companies using the SAP
po rt folio of industry - s pecific business solutions.

De n d ri te also has agreed to offer dire ct - to -
p hysician inte ra ct i ve marketing serv i ce s, i n c l u d i n g
sample management and fulfillment serv i ce s, to
SAP custo m e r s.

“ We believe the
partnership with SAP
presents a strong
combination of software
and services for
companies seeking
additional CRM 
alternatives,” says Paul 
Zaffaroni, president and
chief operating officer
of Dendrite.

C L I N I C AL T R I A L S : ENSURING PATIENT SAFETY AND DATA INTEGRITY — 

a re fe re n ce guide to help companies pro pe rly design and co n d u ct clinical tri a l s.

Published by F D An e ws, this book provides dru g - d eve l o p m e nt pro fessionals with info rm a-

tion on how to run a dat a - m o n i to ring co m m i t tee (DMC), p ro te ct subject safe ty, and when to

te rm i n ate a clinical trial be fo re sinking any more re s o u rces into it.This re s o u rce also addre s s e s

h ow to apply stat i s t i cal principles to help minimize bias and maximize pre c i s i o n , fo rm u l ate

d ata safe ty monito ring plans for all phases of clinical tri a l s, and manage data safe ty monito r-

ing and institutional rev i ew bo a rds for multice nter clinical tri a l s. A section wri t ten by Ja n e t

Wi t te s, Ph . D. , an authori ty on design and analysis of clinical studies, i l l u s t rates how to run a

D M C ,m a king the process easy to understand, and how it applies to clinica l - t rials dat a .

For more info rm at i o n , visit fd a n ews. co m / w b i / boo k s to re.

R E G U L ATIONS & GUIDANCE ON DRUG MARKETING,

A DV E R TISING & L A B E L I N G — a re g u l ations and guidance boo klet for the pharm a ce u t i-

cal industry and suppo rting org a n i z at i o n s.

For pharm a ce u t i cal adve rtising and marketing re p re s e nt at i ve s, this book is intended as a

t raining and re fe re n ce re s o u rce on the legal aspe cts of pharm a ce u t i cal marketing and adve r-

tising ca m p a i g n s. Ph a rm a ce u t i cal re s e a rch and re g u l ato ry co m p l i a n ce staff can use the boo k

as a cro s s - f u n ctional training re s o u rce, as well as a re fe re n ce for the rev i ew of drug adve rt i s i n g,

m a rke t i n g, and labeling mate ri a l s. The guide is published by Cl i n i cal Re s e a r ch Re s o u r ce s.

For more info rm at i o n , visit clinica l re s e a rc h re s o u rce s. co m .

W H AT’S NEW ON T H E S H E LV E S

“There is a huge and long-overdue
need to raise national awareness of 
the clinical-research process and the
important role that various
stakeholders play in that process,”
says Ken Getz, CISCRP chairman of the
board. “On a national level, patients
and their caregivers need to be treated
as informed and engaged partners in
this process, as do the medical
professionals guiding treatment
d e c i s i o n s . ”



7 8 J u n e  2 0 0 4 P h a r m a V O I C E

W H AT ’ S n e w

Me d i Call An n o u n ces 
N EW CO M M U N I CATIONS CENTER

Me d i Call has begun offe ring a wide range of telephone and Web-based serv i ces provided through a wo rl d -
class co m m u n i cations ce nter staffed with healthca re pro fe s s i o n a l s. Me d i Ca l l’s co m m u n i cations ce nter is
designed to meet the unique needs of the pharm a ce u t i cal and medica l - d ev i ce industries and offers prog ra m s
for clinical tri a l s, d i re ct - to - consumer and dire ct - to - p ro fessional marke t i n g, co m p l i a n ce, re te nt i o n , and prod u ct
re ca l l s.Using an IT infra s t ru ct u re and te c h n o l ogy located in the Un i ted St ates that meets HIPAA re q u i re m e nt s,
Me d i Call draws on a pool of highly ski l l e d,we l l - e d u cate d,En g l i s h - s pe a king healthca re pro fessionals available in
the Ph i l i p p i n e s.

“Traditional call ce nters suppo rt a wide va ri e ty of disparate industri e s, ranging from banking and insura n ce
to co m p u ter hardwa re and softwa re co m p a n i e s,”s ays John Ch e s s, CEO of Me d i Ca l l .“In co nt ra s t, Me d i Call spe-
c i a l i zes in the medica l / p h a rm a ce u t i cal arena and staffs its ce nter with healthca re pro fessionals who are tra i n e d
to meet the needs of specific client s.”

In addition to traditional inbound and outbound telephone serv i ce s, Me d i Call offers Web chat, Web ca l l-
b a c k ,e - m a i l , and fax-back serv i ce s.

GE HEALT H CARE FORMED 
T H ROUGH MERG E R of Am e r s h a m

and GE Me d i cal Sys te m s
Ge n e ral El e ct ric Co m p a ny (GE) has co m p l e ted its acquisition of Amersham Pl c. , a wo rl d

leader in diagnostic imaging agents and the life - s c i e n ces industry. Together with GE Me d i ca l
Sys tems — a global leader in medical imaging, h e a l t h ca re serv i ce s, and info rm ation te c h n o l o-
gy — the combined $14 billion business, n ow kn own as GE He a l t h ca re, is ex pe cted to gener-
ate $16 billion in revenue in 2005.

The combined business also is ex pe cted to provide be t ter info rm ation about how diag-
nostic pharm a ce u t i cals fit with imaging te c h n o l og i e s.The merger positions GE for a new chap-
ter in medicine by cre ating a healthca re co m p a ny with broad ex pe rtise in imaging, d i a g n o s t i c
p h a rm a ce u t i ca l s, and drug discove ry.

“This is the first time in the histo ry of diagnostics that bioc h e m i s t ry and biopharm a ce u t i-
cals are being bro u g ht together with capabilities in diagnostic imaging and info rm at i c s,” s ays
Joseph Hog a n ,p re s i d e nt and CEO of GE He a l t h ca re Te c h n o l og i e s.“The co m b i n ation of those
e l e m e nts cre ates new oppo rt u n i t i e s, p a rt i c u l a rly around dete cting diseases much soo n e r,
being able to pre d i ct disease from a personal standpo i nt based on DNA info rm ation and dif-
fe re nt ty pes of biomedical info rm at i o n , and being able to inte rvene and keep the disease
f rom prog ressing into an adva n ced state.”

The group of companies cre ated through the merger is ex pe cted to acce l e rate the deve l-
o p m e nt of molecular imaging and pe r s o n a l i zed medicine by more rapidly developing and
b ringing to market new targ e ted imaging agents and diagnostics that will allow customers to
d i a g n o s e, t re at,and monitor diseases at an earlier stage than ever be fo re.

In addition, the merger expands the customer base,p roviding significa nt new channels fo r
each co m p a ny’s prod u cts and serv i ces around the wo rl d.

Ac co rding to Dan Pe te r s, p re s i d e nt of medical diagnostics at GE He a l t h ca re, the co m b i n e d
co m p a ny has ca rved out its own space.

“The new co m p a ny has cre ated a new market by bringing the two market leading co m-
panies together to cre ate solutions for diagnostics and for pe r s o n a l i zed medicine,” M r. Pe te r s
s ays.

G E He a l t h ca re is co m p rised of two businesses: G E He a l t h ca re Te c h n o l og i e s, which is the
n ew name for the fo rmer GE Me d i cal Sys te m s, and GE He a l t h ca re Bi o - S c i e n ce s, which co n s i s t s
of the fo rmer Amersham ope rating units.

With the completion of the tra n s a ct i o n ,Sir William Ca s te l l , fo rm e rly chief exe c u t i ve of Am e r-
s h a m , has assumed the role of pre s i d e nt and CEO of GE He a l t h ca re. M r. Hogan co ntinues to lead GE’s $11 bil-
lion medical imaging, s e rv i ce s, and IT businesses, n ow named GE He a l t h ca re Te c h n o l og i e s. Pe ter Loe s c h e r, fo r-
mer chief ope rating officer of Am e r s h a m , has been named a GE officer and manages the $3 billion GE
He a l t h ca re Bi o - S c i e n ces business.

GE He a l t h ca re has its global headquarters in Ch a l fo nt St. Gi l e s, Un i ted Ki n g d o m . GE He a l t h ca re Te c h n o l o-
gies has headquarters in Wa u ke s h a , Wi s c. , and GE He a l t h ca re Bi o - S c i e n ces is located in Little Ch a l fo nt, Un i te d
Ki n g d o m .

Brand 
I n s t i t u te

E X PA N D S
TO EURO P E

Brand Institute has ope n e d
an office in La u s a n n e, Sw i t ze r-
l a n d,with a cre d e nt i a l e d,m u l t i l i n-
gual staff.

For the past 11 ye a r s, Bra n d
I n s t i t u te (BI) has been a full-ser-
vice brand identity company,
specializing in nomenclature
development, market/safety
re s e a rch serv i ce s, and design.
With more than 200 clients in
2003 alone, BI has helped deve l-
op names for some of the most
we l l - re cog n i zed prod u ct s.

i n Ch o rd 
E X PANDS 

M E D I A - P LA N N I N G
AND BUYING 
CA PA B I L I T I E S

i n Ch o rd Co m m u n i cations Inc. has fo rmed a
s t rategic partnership with Co m m u n i cations Me d i a
I n c. (CMI) and Compas Inc. to enhance and ex p a n d
its pro fessional media-planning and buying ca p a b i l-
i t i e s.

“We are thrilled to have the oppo rt u n i ty to part-
ner with CMI and Co m p a s,” s ays David Pa ra g a m i a n ,
chief innovation officer at inChord. “Although
i n Ch o rd alre a dy has a strong media ca p a b i l i ty, t a p-
ping into their serv i ces and te c h n o l ogies will allow
us to offer our clients a broader range of adve rt i s i n g
and media solutions.”

Th rough CMI and Co m p a s, i n Ch o rd’s co m p a-
n i e s, which include Blue Di e s e l , Ca d e nt, C H S , G S W
Wo rl dw i d e, Health Process Ma n a g e m e nt, Pa l i o
Co m m u n i cat i o n s, and Y, will be able to provide new
p ro p ri e t a ry tools for analyzing the effe ct i veness of
c l i e nt s’ media effo rts and target key audiences with
the ri g ht mix of reach and fre q u e n cy.

In addition, c l i e nts can benefit from a significa nt
s avings in media-place m e nt costs that result fro m
buying in vo l u m e.

“i n Ch o rd is an impre s s i ve player in the pharm a-
ce u t i cal marketing industry,” s ays Stan Wood l a n d,
p re s i d e nt of CMI and Co m p a s. “We’re ve ry exc i te d
a bout the oppo rt u n i ty to wo rk together and are
co n f i d e nt that our alliance will have benefits acro s s
all key strategic and tact i cal initiat i ves of our co m-
mon client s.”

“Companies have been
so receptive to our
services in the United
States, that it was 
natural for us to grow 
in this direction,” says
James L. Dettore,
president and CEO of
Brand Institute. “We ’ v e
got top-notch staff in
our Switzerland office
who can assist
European companies
with their branding
e x p e r t i s e s . ”

Joseph Hogan heads 
up GE Healthcare 
Te c h n o l o g i e s .

Dan Peters leads the
medical diagnostics
area for GE Healthcare. 
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NDA Pa rtners OFFERS SERVICES 
FOR MIDSTAGE CO M PA N I E S

NDA Pa rtners LLC has begun offe ring a co m p re-
h e n s i ve set of serv i ces for midstage companies that
a re moving prod u cts from discove ry into clinica l
d eve l o p m e nt. Established to address the need fo r
ex pe ri e n ce d, h i g h - l evel individuals to prov i d e
s t rategic counsel and guidance to ve nt u re - ca p i t a l
funded companies with limited inte rnal re s o u rce s,
NDA Pa rtners aims to improve the success rate and
d eve l o p m e nt speed of new biopharm a ce u t i cal dis-
cove ries and medical dev i ce s.

Under the leadership of Dr. Ca rl Pe c k , fo rm e r
head of the U.S. Food and Drug Ad m i n i s t rat i o n’s
Ce nter for Drug Eva l u ation and Re s e a rc h , the co m-
p a ny was founded by 10 individuals with a co l l e ct i ve
200 years of ex pe ri e n ce gained from industry, re g u-
l ato ry agencies, and aca d e m i a . The fo u n d e r s, w h o
h ave served as senior global clinica l ,d rug deve l o p-
m e nt, and re g u l ato ry exe c u t i ve s, o f fer a broad base
of adv i s o ry ex pe rt i s e.

The founding partners are augmented by a ro s-
ter of senior co n s u l t a nt s, each a nationally re cog-
n i zed ex pe rt in his or her field, lending ex pe rtise to
p ro j e ct te a m s, a dv i s o ry bo a rd s, and other co m m i t-
tees fo rmed to provide clinica l ,s c i e nt i f i c, re g u l ato ry,
and prog ra m - m a n a g e m e nt suppo rt.

“We enter into bo a rd - l evel re l ationships with a
focus on achieving shorter deve l o p m e nt times,
l ower ove rall co s t s, and a gre ater pe rce ntage of FDA
a p p rova l s,”s ays Ea rle Ma rt i n , CEO of NDA Pa rt n e r s.

NDA Pa rtners assists inve s tors with due dili-
g e n ce, d eve l o p m e nt - p rog ram assessment s, a n d
similar serv i ce s. The co m p a ny helps biopharm a ce u-
t i cal companies eva l u ate te c h n o l ogy solutions and
i d e ntify prod u cts in the discove ry pipeline with the
g re atest pro b a b i l i ty for succe s s, a dvises in the pre p a-
ration of pre c l i n i cal and clinical strate gy plans, a n d
p rovides guidance in prod u ct - d eve l o p m e nt pro-
g ram design and exe c u t i o n .

PRP Int rod u ces 
PAT I E N T

R E C RU I TMENT KIT
Ph a rm a ce u t i cal Re s e a rch Plus Inc. (PRP) has deve l-

o ped a Pat i e nt Re c ru i t m e nt Kit that includes eve ry-
thing clinica l - t rial study coo rd i n ators might need to
re c ru i t, e d u cate, and retain their study ca n d i d ate s.

“St u dy coo rd i n ators have a pivotal role in the suc-
cess of clinical tri a l s,”s ays Dr.Steven Pe s ki n ,CEO of PRP.
“ Be cause study coo rd i n ators often travel from loca-
tion to location to re c ruit their pat i e nt s, the kit is a
po rt a b l e, d u ra b l e, m odular tool that is easy to tra n s-
po rt and easy to use.”

The kit may be custo m i zed with the site’s co nt a ct
and location info rm ation and includes fliers,
b roc h u re s, a p po i nt m e nt ca rd s, i n s t ru ction boo kl e t s,
e a s e l / b roc h u re stands, as well as a CD-ROM with
s t u dy cre at i ves such as press re l e a s e s, p ri nt ads, d i re ct
m a i l ,P S As, and docto r - to - d octor and pat i e nt - to - d oc-
tor lette r s. It also includes tips on how to co n d u ct
co m m u n i ty outreach and media place m e nt s.

Follow up
Ph i l a d e l p h i a ,p rovides training courses 

and re g u l ato ry guidance mate ri a l s.

For more info rm at i o n , visit 

c l i n i ca l re s e a rc h re s o u rce s. co m .

DENDRITE INTERNATIONAL INC.,

Mo rri s tow n ,N . J . ,d evelops and delive r s

solutions that increase the prod u ct i v i ty of

s a l e s, m a rke t i n g, and clinical proce s s e s. Fo r

m o re info rm at i o n , visit dendri te. co m .

F D A N EWS, Falls Ch u rc h ,Va . , is a provider of

domestic and inte rn ational re g u l ato ry,

l e g i s l at i ve, and business news for 

exe c u t i ves in industries re g u l ated by the

FDA and the Eu ro pean Co m m i s s i o n .Fo r

m o re info rm at i o n , visit fd a n ews. co m .

GE HEALT H CA R E, Ch a l fo nt St. Gi l e s, Un i te d

Ki n g d o m , has ex pe rtise in medical imaging

and info rm ation te c h n o l og i e s, m e d i cal 

d i a g n o s t i c s, p at i e nt - m o n i to ring sys te m s,

disease re s e a rc h ,d rug discove ry, and 

b i o p h a rm a ce u t i ca l s. For more info rm at i o n ,

visit gehealthca re. co m .

GSW WO R L DW I D E, Co l u m b u s, Oh i o, is a

s u b s i d i a ry of inCh o rd Co m m u n i cations Inc. ,

a global group of co m m u n i cations 

companies providing custo m i zed marke t i n g

solutions with a single po i nt of acco u nt a b i l i ty.

For more info rm at i o n ,visit gsw-w. co m .

INCHORD CO M M U N I CATIONS INC.,

Co l u m b u s, Oh i o, is a global group of 

co m m u n i cations companies providing 

c u s to m i zed marketing solutions with a 

single po i nt of acco u nt a b i l i ty. For more

i n fo rm at i o n , visit inchord. co m .

M E D I CA L L, Pl e a s a nt, Ca l i f. , is a medica l -

s e rv i ces co m p a ny dedicated to serving the

h e a l t h ca re industry by providing industry -

s pecific prog rams for each stage of a dru g

or medical prod u ct’s life. For more 

i n fo rm at i o n ,visit medica l l . u s.

NDA PA RTNERS LLC, Falls Ch u rc h ,Va . , is a

p rovider of strategic adv i s o ry serv i ces fo r

midstage biopharm a ce u t i cal and medica l -

d ev i ce companies undert a king initial 

p rod u ct deve l o p m e nt prog ra m s. For more

i n fo rm at i o n ,visit ndapart n e r s. co m .

P H A R M AC E U T I CAL RESEARCH PLU S

I N C ., Seve rna Pa rk , Md. , is a pat i e nt -

re c ru i t m e nt and clinica l - t rials suppo rt 

s e rv i ces co m p a ny. For more info rm at i o n ,

visit prp i . co m .

VENTIV HEALTH INC., So m e r s e t, N . J . , is a

p rovider of co m p re h e n s i ve outsource d

m a rketing and sales solutions for the 

p h a rm a ce u t i cal and life - s c i e n ces industri e s.

For more info rm at i o n , visit ve nt i v. co m .

ACNIELSEN HCI, Pri n ce to n ,N . J . , is a global

p h a rm a ce u t i cal promotion re s e a rch 

o rg a n i z ation and a leader in physician and

consumer promotion re s e a rc h ,

m e a s u re m e nt, and analys i s. For more

i n fo rm at i o n , visit acnielsenhci.co m .

BIOLINK CO M M U N I CATIONS INC.,

H u nt i n g to n ,N . Y. , is an onco l ogy publishing

f ranchise and the publisher of The Jo u r n a l

of Su p po rt i ve On co l ogy, Co m m u n i ty 

On co l ogy, and The On co l ogy Re po rt. Fo r

m o re info rm at i o n , visit biolc. co m .

B RAND INSTITUTE INC., Mi a m i , is a 

f u l l - s e rv i ce brand ident i ty co m p a ny,

s pecializing in nomenclat u re deve l o p m e nt,

m a rke t / s a fe ty re s e a rch serv i ce s, a n d

d e s i g n . For more info rm at i o n , visit 

b ra n d i n s t i t u te. co m .

THE CENTER FOR INFORMATION AND

S T U DY ON CLINICAL RESEARCH 

PA RT I C I PATION (CISCRP), Bo s to n , is a 

n o n p rofit group dedicated to educat i n g

and info rming the public,p at i e nt s, m e d i ca l /

re s e a rch co m m u n i t i e s, the media, and 

po l i cy m a kers about clinica l - re s e a rch 

p a rt i c i p at i o n . For more info rm at i o n ,v i s i t

c i s c rp. o rg.

C L I N I CAL RESEARCH RESOURC E S,


