Tools of the Trade (¥

Virtual Pharma Rep Seeks to

Reinvent Sales Model

TREND: New dynamics within the pharmaceutical industry are prompting a paradigm shift
to virtual sales support and service models that reduce costs while enhancing
the pharma-physician relationship.

more organizations are depending on it to reduce
the number and cost of experiments and generate
fresh insights in the development arena.”

N For more information, visit accelrys.com.

irtual Pharma Rep’s DIRECT CON-

NECT 360 employs a real-time, Inter-
net-driven approach that engages
clients to fulfill their educational require-
ments and service expectations by focus-
ing on their needs rather than on products.
Direct Connect 360 helps pharma
sales representatives build strong rela-
tionships with physicians through per-
sonal, convenience-based, real-time on-

PDR3D, a drug label reference
database from PDR Network
and Reed Technology and
Information Services, fea-
tures a human drug label data-
base, a suite of advanced serv-
ices, and an interface through

line interactions. These features result in
more effective contact efforts for both
parties, with greatly increased participa-
tion at a greatly reduced cost for pharma
companies.

“Solving the current challenges in pro-
viding education and knowledge to
physicians and enhancing the all-impor-

the pdr3d.com website.
PDR3D provides a resource
of label information, pulling
from PDR Network’s database
to include all prescription
drugs, OTC drugs, and homeo- i,
pathic drugs/herbal medicines. ﬁws‘;‘
According to Andrew Gel- Sam Hardman

man, senior VP responsible for

PDR Network’s digital subscription services, PDR3D

was developed as a result of client feedback re-

questing a more advanced reference platform.
Reed Technology President Sam Hardman says

tant pharmaceutical-to-physician rela-
tionship were our goals,” says Jim
Rediehs, CEO and co-founder of Virtual

Pharma Rep. the collaboration provides a new level of service
N For more information, visit - Rdiehf and value for pharma researchers and other users.
virtualpharmarep.com. N For more information, visit pdr3d.com or
reedtech.com.
THE ACCELRYS MODELING E-UPGRADES AND ENHANCEMENTS )
AND SIMULATION SUITE, Intrasphere Technologies has launched pharmacodynamics (PK/PD) modeling
’ﬁ’ part of the Accelrys Enter- SAFETYXPRESS, an implementation software platform incorporates new
‘. prise R&D Architecture, accelerator framework for the deployment of versions of WinNonlin, NLME, Connect, and the

helps optimize the R&D value
/. chain. The suite includes Dis-
covery Studio and Material Stu-
dio software applications, the
Pipeline Pilot Life Science and Materials Modeling midsized life-sciences organizations.
and Simulation Collections, and the QSAR Work- A
bench, a packaged solution.

“The use of predictive science is pushing
deeper into the scientific value chain,” says Frank
Brown, Ph.D,, VP and chief science officer at Accel-
rys. “Although modeling and simulation has typi-
cally been viewed primarily as a research tool,
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Oracle’s Argus Safety suite. The tool offers rapid IVIVC Toolkit, all of which now support

deployment and reduced overhead and is Microsoft's Windows 7 operating

Dr. Frank Brown available for enterprise level as well as small-to- system.

The latest Phoenix release also offers a job
For more information, visit management system that allows users to
intrasphere.com. remotely execute compute-intensive jobs, as well
as a number of enhancements to workflows,

The next generation of Pharsight’s plotting, tables, and licensing.

PHOENIX pharmacokinetics/ N For more information, visit pharsight.com.
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Pharma Virfual /\ae—
Sales & Marketing Summit

29 June 2011 | pharmavirtualsummit.com

This free to attend online event brings together pharma’s strategic
and digital leaders, physicians, industry experts, regulators and
solutions providers. Take part in this event to:

e Understand how to inform physicians and patients through social
media and interactive tools — Pfizer, Johnson & Johnson, Janssen
and Novo Nordisk

e Gain insight on Abbott's development of a strong sales strategy
for emerging markets with digital support

® Hear from a panel of physicians on what works for them in the
digital age

And much more — with 8 webcasts to choose from, and a number
of highly experienced speakers who work across Europe/UK,
Asia Pacific and North America.

Companies already registered to attend include:

ACIl Pharmaceuticals - Angelini Farmaceutica - Amgen - Bayer
Healthcare - Eisai Europe - GSK Pharmaceutical - Lundbeck
Portugal - Merck KGaA - Newport Pharmaceutical - Pfizer - Riggs
Pharmaceutical - UNAM Pharmaceutical and many more

Register for free at www.pharmavirtualsummit.com
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Now is the time for pharma to embrace customer-centricity

Customer Centric Marketing
for Pharma 2011

2-day pharmaceutical marketing conference
June 27-28, 2011, Radisson Warwick Hotel, Philadelphia, PA

Drive engagement, loyalty and retention in pharma by
implementing a customer centric marketing strategy

Expert Speakers Include:

Eric Dube
Vice President
Oncology
GSK

5 great reasons to attend this conference:

> Extensive Research: In-depth research with over fifty
pharma marketing executives has ensured that this
agenda incorporates only the most essential
customer-centric marketing strategies that will drive ROI.

Sheila Ryan
Group Leader
FDA/DDMAC

> High Caliber Speakers: The leading minds in pharma
customer centricity have been brought together to tell you
why now is the time for pharma to embrace customer
centric marketing.

Pam Alexa
Vice President, Marketing
Pfizer

it

patiertstikeme

David Williams
Chief Marketing Officer
Patients Like Me

> Unrivalled Networking: Be amongst 150+ pharma
marketing executives and connect with your peers during
coffee breaks, networking drinks, and at the exclusive

eyeforpharma networking center.

— Harold Johns
= Clobal Web Manager
— Johnson & Johnson
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> Advantageous Solutions: The products showcased at the

exhibition could be exactly what you are looking for to
increase profitability, customer satisfaction and retention.

> Thought-Provoking Debate: eyeforpharma agendas are
designed to encourage interaction. Use the Q&A sessions
and expert panels to get your questions answered.

‘eyeforpharma always deliver
cutting-edge, concise conferences on a
global scale. I am proud to be associated
with them and see them as a

key player in delivering up-to-date
intelligence to the industry”

Len Strarnes, Head of Digital Marketing,
Bayer-Schering
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For the full speaker line-up and the most up to date information visit:
PharmaVOifiyw.eyeforpharma.com/marketingUS



