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W H AT’S NEW

“The Cat a l yst sys tem allows an adve rtiser to pro-
vide customers with specific info rm ation that has

been tailored to the answers they provide and is wri t-
ten in a style they’re co m fo rtable with,” s ays Dav i d
Sa d oc k ,V P, m a rketing and sales, He a l t h An s wers Inc. ,
Pe n n i n g to n , N . J . “ Re g a rdless of whether the co n-
sumer is undiagnosed, diagnosed but not tre ate d, o r
t re ated but dissat i s f i e d,the Cat a l yst sys tem offers cus-
tomers re l eva nt co nte nt and too l s.”

iK N OW A N EW SOLU T I O N FOR A 
G LO BAL PRODUCT LAUNCH 

i Kn ow, a global new prod u ct launch solution, is being int rod u ced to the industry by Skila Inc. , a provider of
Web-based global kn owledge solutions for the pharm a ce u t i ca l ,m e d i cal dev i ce, and biote c h n o l ogy industri e s.

i Kn ow inte g rates global business inte l l i g e n ce, te c h n o l ogy,and kn owledge serv i ces to shorten time-to - m a r-
ket and increase market uptake of healthca re prod u ct s.

“Sh o rter prod u ct life cycles make prod u ct uptake at launch a cri t i cal facto r,”s ays Ed Ma rro, p re s i d e nt of Ski l a ,
Ma h wa h ,N . J .“ Each month saved in the prod u ct launch process can equate to $50 million to $100 million in
additional revenue during the prod u ct’s first ye a r.”

i Kn ow provides a unique process for acquiri n g, c re at i n g, s y nt h e s i z i n g, and sharing info rm ation and insight s
a c ross all the functions part i c i p ating in the new prod u ct launch process — from clinical and drug re g u l ato ry
affairs to marketing and sales. In addition to improving time-to - m a rket and the prod u ct uptake curve, c l i e nt s
can ex pe ct the new prod u ct launch solution to deliver seco n d a ry benefits such as saved time and incre a s e d
p rod u ct i v i ty.

Co nt ributing to the deve l o p m e nt of the plat fo rm arc h i te ct u re underlying the iKn ow - New Prod u ct La u n c h
solution was National Decision Sys te m s, an e-business consulting co m p a ny specializing in Inte rn e t - e n a b l e d
s o l u t i o n s. NDS co nt ri b u ted to the pro j e ct planning and management, designing of the plat fo rm arc h i te ct u re
and staffing of the pro j e ct with te c h n i cal re s o u rces with ex pe ri e n ce in emerging and cri t i cal te c h n o l og i e s.

Marshall Edwa rds to D EV E LOP a n d
CO M M E RCIALIZE a nt i ca n cer prod u ct s

Novogen Ltd.has cre ated a new co m p a ny called Marshall Edwa rds Inc.to develop and co m m e rc i a l i ze phe-
n oxod i o l , a new ant i ca n cer drug ca n d i d ate now approved for human clinical trials in the Un i ted St ate s.

Marshall Edwa rds will apply to be publicly traded on the Au s t ralian stock marke t, ASX and has filed a
p ro s pe ctus with the Au s t ralian Se c u rities and Inve s t m e nts Co m m i s s i o n , to raise US$28million as an initial pub-
lic offe ri n g, be fo re seeking an ASX listing. Marshall Edwa rds is licensed to co m p l e te curre nt human clinical tri a l s
of phenoxodiol in two Au s t ralian hospitals and co m m e n ce the U.S. c l i n i cal tri a l . The Food and Drug Ad m i n i s-
t ration re ce ntly gra nted phenoxodiol inve s t i g ational new drug status in the Un i ted St ate s. Marshall Edwa rd s
also has the wo rl dwide ri g hts to distri b u te and market the drug for all oral and injectable ant i ca n cer tre at m e nt s.

Pro s t ate ca n cer is the main ca n cer target for phenoxod i o l . Pro s t ate ca n cer is the second most co m m o n
diagnosed ca n cer in men and is also the second most preva l e nt cause of ca n cer death in men.

In addition to the ri g hts to phenoxodiol for oral and injectable ant i - ca n cer uses, Marshall Edwa rds also has
the first and last ri g hts to in-license all other ant i ca n cer co m pounds that are in deve l o p m e nt at Novog e n .

He a l t h An s we r s, a healthca re co m m u n i cat i o n s
co m p a ny, designed the new sys tem to provide tai-
l o red info rm ation about specific pharm a ce u t i ca l
p rod u cts to consumers who re s pond to a co n s u m e r
a d. With the Cat a l yst sys te m , a dve rtisers re s po n d
with individualized info rm ation that turns the mes-
sage into a one-to-one re l at i o n s h i p.

Messages are delive red through inte ra ct i ve mul-
timedia tools matched to the user’s learning sty l e
and provide consumers with authori t at i ve health
i n fo rm ation tailored to their specific needs. In addi-
t i o n , the Cat a l yst sys te m , e n h a n ced by animat i o n
and pat i e nt te s t i m o n i a l s, enables the user to be t te r
i d e ntify their condition and select a course of act i o n
t h rough the use of be h avior-change method o l o-
g i e s, i n c reasing the like l i h ood they will see a docto r
and request the adve rtised prod u ct. The sys te m
i n co rpo rates a state-of-the art management tool to
help the consumer pursue the best tre at m e nt
o p t i o n s.

I M P ROVING T H E ROI ON DTC
He a l t h An s we r s’ Cat a l yst sys tem provides re s ponders to mass audience messages with targ e te d
i n fo rm ation that enco u rages action and results in scri p t s.The sys tem is available online and offline.

. COM N EWS 
Bi o tech info rm ation re s o u rce
launched by Frost & Su l l i va n

Bi o te c h . f ro s t. co m is an online strategic analy-
sis serv i ce re ce ntly fo rmed by Frost & Su l l i va n’s
Drug Di s cove ry Te c h n o l ogies group to help
b i o te c h n o l ogy companies nav i g ate the obsta-
cles of pro f i t a b i l i ty and gain a co m pe t i t i ve
e d g e.

Ac co rding to Frost & Su l l i va n , in 2000,
b i o te c h n o l ogy companies generated reve n u e
of about $50 billion wo rl dw i d e ; a re co rd 32
b i o te c h n o l ogy dru g s, va c c i n e s, and new indica-
tions for existing medicines we re approved by
the U.S. Food and Drug Ad m i n i s t ration in 2000.

With less than one drug in 10 succe s s f u l l y
completing clinical tri a l s, the biote c h n o l ogy
i n d u s t ry ope rates in a wo rld where failure is the
n o rm . Companies are under co n s t a nt pre s s u re
to prod u ce bloc kb u s ter prod u cts while short-
ening the drug deve l o p m e nt and discove ry
p roce s s.With high revenue growth ex pe cted in
an ever changing marke t, companies must re l y
on and use market consulting to remain suc-
cessful and cost effe ct i ve.

“We think the biotech industry tod ay is
w h e re the co m p u ter industry was in the 1970s,”
s ays Su rabhi Ga rg, Ph . D. ,d rug discove ry manag-
e r.“Our mission is to provide the most co m p re-
h e n s i ve analysis of the industries and te c h n o l o-
gies that suppo rt the discove ry of new agent s
by biopharm a ce u t i ca l , a g c h e m , a g b i o, a n d
other life - s c i e n ces co m p a n i e s.”

Optimize Your DTC Advertising Dollar
One Message Various Info Needs Tailored Messages Called to Action

U n d i a g n o s e d R e c e n t l y
d i a g n o s e d

D i a g n o s e d
Info seeker

D i a g n o s e d
and dissatisfied

C a r e g i v e r

DTC Ad

The Catalyst system provides responses
to mass audience messages with targeted
information that encourages action and
results in scripts.
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W H AT ’ S n e w

J . D.Power and As s oc i ates has cre ated a new divi-
sion called Ca re Dat a , the Health Ca re Di v i s i o n . Th e
n ew co m p a ny was fo rmed through the acquisition
of Ca re Data Re po rt s, a division of Ca re Dat a . com Inc. ,
which provides syndicated and custom healthca re -
re l ated studies based on actual customer ex pe ri-
e n ces with healthca re prod u cts and serv i ce s.

The division will provide strategic co n s u l t at i o n ,
t ra i n i n g, and implement ation serv i ces by leve ra g i n g
the ex pe ri e n ce of existing J.D. Power and As s oc i ate s’
re s o u rces and through other strategic alliance s.

“We have been wo rking for seve ral years to bri n g
vo i ce - o f - t h e - c u s tomer info rm ation to decision-mak-
ers in the healthca re industry,” s ays Steve Good a l l ,
p re s i d e nt and chief ope rating officer at J.D. Powe r
and As s oc i ate s. “With Ca re Data Re po rts and our
experience conducting customer satisfaction

re s e a rc h , we are anchoring our position as a we l l -
re s pe cted indepe n d e nt eva l u ator of healthca re
p rod u cts and serv i ce s.”

The new Ca re Data division will be led by Steve n
D. Wood, Ph . D. , a re s e a rcher and co n s u l t a nt in the
h e a l t h ca re industry for more than 20 ye a r s. Ot h e r
exe c u t i ve members of the Ca re Data division te a m
a re David Ste f a n ,d i re ctor of ope rations and deve l o p-
m e nt, and Ant h o ny Mo rg a n , exe c u t i ve dire ctor of
re s e a rc h .

Ca re Dat a’s prod u cts include histo ri cal and tre n d
i n fo rm ation on healthca re customer sat i s f a ct i o n ,
p h a rm a cy be n e f i t s, disease management and pre-
ve nt i o n , hospitals and medical group pra ct i ce s, d e n-
t a l , and vision ca re.

BRINGING T H E VOICE OF THE C U S TO M E R
TO THE HEALT H CARE INDUSTRY

Blending the ex pe ri e n ce of healthca re market analysts and re s e a rch co n s u l t a nt s, J . D. Power and
As s oc i ates has fo rmed a new healthca re division that will provide the industry with re l eva nt and
a ctionable info rm ation and serv i ces for managed healthca re plans, p h a rm a ce u t i cal co m p a n i e s,
m e d i cal prov i d e r s, hospitals and inte g rated delive ry netwo rk s, e m p l oye r s, and co n s u m e r s.

Bi o te c h . f ro s t. com provides global cove rage of
re ce nt adva n ces in genomics, p ro te o m i c s, p h a rm a-
cog e n o m i c s, h i g h - t h roughput scre e n i n g, f u n ct i o n a l
g e n o m i c s, gene thera py, b i o i n fo rm at i c s, and other
m a rke t s.The first delive rable in the Bi o te c h . f ro s t. co m
s u b s c ription series is the Pro teomics Ma rket Se rv i ce.
Dri ven by adva n ces in genomics, the markets fo r
p ro teomics te c h n o l ogies is ex pe cted to boom in the
n ext five years reaching about $5.8 billion by 2005.

The Pro teomics Ma rket Se rv i ce provides co n s i s-
te nt strategic upd ates of co m pe t i tor pro f i l e s, p ro te i n
p rofiles of tissues, two dimensional gel elect ro p h o re-
s i s, gene ex p re s s i o n , gene re g u l at i o n , t ra n s c ri p t i o n
f a cto r s, and pro tein funct i o n .

Frost & Su l l i van is a global leader in inte rn at i o n a l
s t rategic market consulting and tra i n i n g. Frost & Su l-
l i van's industry ex pe rts monitor the drug discove ry
i n d u s t ry for market tre n d s, m a rket measure m e nt s
and strate g i e s.

O p hthalmic we b s i te for managed-ca re
o rg a n i z ations 

A first-of-its-kind Web-based free Inte rnet serv i ce
f rom Nova rtis Ophthalmics Inc.helps managed-ca re
o rg a n i z ations provide impo rt a nt info rm ation to
h e a l t h ca re providers and their pat i e nts about eye
diseases and their tre at m e nts quickly and easily.

The online serv i ce, w w w. O p ht h a I n s i g ht. co m,
o f fers info rm ation that can be custo m - t a i l o red with
the click of a mouse by managed-ca re administra-
tors who need to keep netwo rk physicians and their
p at i e nts up-to - d ate on the pro per use of dru g s.

The pro te cted site, which can be accessed only
by passwo rd, o f fers prew ri t ten educational and pro-
motional mate ri a l s, including fo rm u l a ry announce-

m e nt letters for physicians and pat i e nt - e d u cat i o n
b roc h u re s. Ad m i n i s t rators can custo m i ze the text
and add their co m p a ny log o s.

“ Be fo re, it took months for mate rials to be cre at-
e d,a p p roved and, p ri nte d,”s ays Ro be rt Ph i p p s, d i re c-
tor of managed ca re and gove rn m e nt affairs fo r
Nova rtis Opht h a l m i c s, No rth Am e ri ca .“ Now adminis-
t rators can custo m i ze info rm ation for their phys i-
cians in about 30 minute s, and we can have the
p ri nted mate rials back to them in 14 days. Mo re
i m po rt a nt l y, the prog ram helps managed-ca re org a-
n i z ations enco u rage their physicians to comply with
their fo rm u l a ry decisions.”

The site provides info rm ation about the fo rm u l a-
ry status and benefits of Nova rt i s’ p rod u cts such as
Rescula for tre ating glaucoma and Za d i to r, a multi-
p l e - a ction ocular allergy prod u ct that re l i eves itc hy
eyes for up to 12 hours.

At l a nta-based Ad a i r - Greene He a l t h ca re Co m m u-
n i cations deve l o ped Opht h a I n s i g ht. com in part n e r-
ship with Nova rtis Opht h a l m i c s.

En h a n ced We b s i te for co n s u m e r s

Me d s ca pe,a leading provider of digital health re co rd s
and online health info rm at i o n , has enhanced its
consumer health We b s i te, w w w. C B S He a l t h-
Watc h . co m, to offer consumers a more pe r s o n a l ,
i nte ra ct i ve, and user-friendly online ex pe ri e n ce. Th e
redesigned site offers a wider array of inte ra ct i ve
health too l s.

Spe c i f i ca l l y, the site int rod u ces Sm a rt Se a rc h , a
fe at u re that allows users to refine their searches and
q u i c kly locate info rm ation by using para m e ters that
include subject, media ty pe, p u b l i cation date, l evel of
co m p l ex i ty, a g e, and gender.

C B S He a l t h Watch provides consumers with
a broad range of info rm ation re l ated to a spe-
cific health topic or disease through its 48 To p i c
Ce nte r s. In addition, fe at u re co nte nt is ava i l a b l e
in three levels — basic, a dva n ce d, and ex pe rt.
Basic co nte nt gives users a general ove rv i ew of
a health to p i c ;a dva n ced co nte nt provides users
with more in-depth info rm ation about the lat-
est deve l o p m e nts in specific health to p i c s ;a n d
ex pe rt co nte nt supplies users with info rm at i o n
designed for healthca re pro fessionals thro u g h
s e a rch engines.

“C B S He a l t h Watch provides the most co m-
p re h e n s i ve re s o u rce of info rm ation for co n-
sumers based on their info rm ational needs and
a ctually goes ‘beyond the basic’ to prov i d e
a c cess to adva n ced and ex pe rt level co nte nt,”
s ays Ta m my Lew i s,senior V P,m a rketing for Me d-
s ca pe.“ Fe at u res like these diffe re nt i ate us fro m
other health We b s i te s.”

Vaccine We b s i te launched for 
consumers and physicians 

A new e-commerce Website, www.vac-
c i n ewo rl d. co m, p rovides info rm ation abo u t
vaccines and re l ated health topics for health-
ca re pro fessionals and co n s u m e r s.Launched by
Wyeth Le d e rle Va c c i n e s, the site is a key co m-
po n e nt in the co m p a ny’s strate gy to re s pond to
the growing needs of healthca re pro fe s s i o n a l s.
Physicians can place orders online. Co n s u m e r s
can easily access general info rm ation on va c-
c i n e s, as well as specific info rm ation abo u t
Wyeth Le d e rle va c c i n e s, i m m u n i z ation sched-
u l e s, and co m m u n i ty access prog ra m s.

The He a l t hy Women sto re display fe at u res prod-
u cts re l eva nt to a bimonthly fe at u red health theme,
as well as pamphlets and other information
re s o u rces pe rtaining to wo m e n’s health. The pro-
g ram also fe at u re s :a pharmacist education prog ra m ,
p ri nted monog raphs on wo m e n’s health topics pro-
vided with pre s c ription medicat i o n s, and info rm a-

tion about CVS . co m , the dru g s to re’s We b s i te, a n d
i n fo rm ation on links to wo m e n’s health site s.

Health info rm ation at He a l t hy Women display is
p re p a red in co n j u n ction with the Pa rtnership fo r
Women's Health at Columbia Un i ve r s i ty. Health to p-
ics address breast health and stress management.
The first fe at u red theme is bone health.

P H A R M ACY APPEAL FOR WO M E N
Mo re than 1,900 CVS / p h a rm a cy retail outlets in New Yo rk , Ch i ca g o, Ph i l a d e l p h i a ,Wa s h i n g ton D. C . ,
Prov i d e n ce, and Bo s ton are offe ring info rm ation on wo m e n’s health issues.


