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July 17-18,2 0 0 3 ,The Wate rg ate Ho tel —
Wa s h i n g to n , D. C .
Me t a bo n o m i c s

I n d u s t ry ex pe rts will address understanding the
m e t a bolic signat u res of disease in the po s tgenomic era ; a p p l y i n g
metabonomics to toxicity screening and mechanism of action studies;
and realizing the potential of metabonomics as an in vitro diagnostic
testing platform. Additional sessions will address how to identify the oppo r-
tunities and challenges of int roducing metabonomics into drug discov-
e ry / d eve l o p m e nt.

For more info rm at i o n , co nt a ct Ph a rm a ce u t i cal Ed u cation As s oc i ates at
212-558-6465 or visit pharm e d a s s oc i ate s. co m .

July 21-22, 2 0 0 3 ,The Wate rg ate Ho tel —
Wa s h i n g to n , D. C .
Obe s i ty and the Me t a bolic Sy n d ro m e

I n d u s t ry ex pe rts will address insulin re s i s t a n ce, t h e
linchpin be tween obe s i ty and ca rd i ovascular disease; common pat h ways
l i n king obe s i ty, dys l i p i d e m i a , and insulin re s i s t a n ce ; co m po n e nts of the
m e t a bolic syndrome assoc i ated with increased risk of ca rd i ovascular dis-
e a s e ; and novel approaches for tre ating all aspe cts of the metabolic syn-
d ro m e.

For more info rm at i o n , co nt a ct Ph a rm a ce u t i cal Ed u cation As s oc i ates at
212-558-6465 or visit pharm e d a s s oc i ate s. co m .

July 24-25, 2 0 0 3 , Sh e raton Ri t te n h o u s e
Sq u a re — Ph i l a d e l p h i a
4th Forum on Pharmacovigilance/Risk
Management

The fo rum on pharm a cov i g i l a n ce and risk management will addre s s
h ow pharm a ce u t i cal companies are wo rking to establish risk management
plans to remain co m p l i a nt with FDA re g u l at i o n s.

For more info rm at i o n , co nt a ct the Ce nter for Business Inte l l i g e n ce at
8 0 0 - 8 1 7 - 8 6 0 1 , e-mail cbire g @ c b i n e t. co m , or visit cbinet. co m .

July 28-29, 2 0 0 3 ,H i l ton Al ex a n d ria Ma rk
Ce nter — Al ex a n d ri a ,Va .
3 rd Annual Data Mining and Wa rehousing fo r
Ph a rm a ce u t i cal Sales and Ma rke t i n g

The co n fe re n ce will provide at tendees with strate g i c, t a ct i ca l , and use-
able info rm ation about how wo rld-class pharm a ce u t i cal org a n i z ations are
using the capabilities of their data wa rehouses and combining that te c h-
n o l ogy with the power of data mining to gain a co m pe t i t i ve edge.

For more info rm at i o n , co nt a ct the Ce nter for Business Inte l l i g e n ce at
8 0 0 - 8 1 7 - 8 6 0 1 , e-mail cbire g @ c b i n e t. co m , or visit cbinet. co m .

July 28-29, 2 0 0 3 , Pa rk Hyatt Philadelphia at
the Be l l evue — Ph i l a d e l p h i a
Spe c i a l ty Injectables and the Fo rm u l a ry: Ut i l i z i n g
Cu rre nt Managed Ca re Trends for Optimal

Ph a rm a ce u t i cal Outco m e s
Ex pe rts will discuss the curre nt landsca pe of injectable and infusible

t h e ra p i e s ; the future of biolog i c s ;h ow managed ca re uses pharm a coe co-
nomics to dete rmine cove rage of injectables and infusibles; the challenges
of Me d i ca re and Me d i caid re i m b u r s e m e nt for inject a b l e s ; using the fo rm u-
l a ry in a marketing strate gy;”plug and play” fo rm u l a ri e s ; and balancing the
cost of new dru g s.

Other topics to be addressed include the benefits of managed ca re and
m a n u f a ct u rer part n e r s h i p s ; and the long-range impact of injectables on the
m a n a g e d - ca re and pharm a ce u t i cal industri e s.

For more info rm at i o n , co nt a ct Ph a rm a ce u t i cal Ed u cation As s oc i ates at
212-558-6465 or visit pharm e d a s s oc i ate s. co m .

August 4-5 2003,Ma rriott East Side — New Yo rk
Pat i e nt Re c ru i t m e nt for Cl i n i cal Tri a l s

The co n fe re n ce will cover reducing trial cycle times through suc-
cessful pat i e nt re c ru i t m e nt, e n s u ring pro per fe a s i b i l i ty testing for clinical tri a l s,
t raining staff in best pra ct i ces for pat i e nt re c ru i t m e nt, i m p a ct of HIPAA on
re c ru i t i n g, and Inte rnet-based and enhanced marketing tact i c s.

For more info rm at i o n , co nt a ct Ma rcus Evans Co n fe re n ce s, at 212-983-3500,
e-mail marke t i n g @ m a rc u s eva n s ny. com or visit marc u s eva n s. co m .

August 4-6, 2 0 0 3 , Se a po rt Ho tel and Wo rld Tra d e
Ce nter — Bo s to n
Disease Ma n a g e m e nt Co n fe re n ce and Ex po

This co n fe re n ce will pre s e nt the ex pe rtise of employe r s, health plans,
p rov i d e r s, g ove rn m e nt, te c h n o l ogy leaders, f u t u ri s t s, p h a rm a , ex pe rts in high
g rowth disease state s,and healthca re pri va cy ex pe rt s. I nte ra ct i ve wo rkshops will
i nve s t i g ate quality,o u tco m e s, RO I , ev i d e n ce-based medicine, and co m o r b i d i t i e s.

For more info rm at i o n , co nt a ct St rategic Re s e a rch Institute at 212-967-0095,
e-mail info @ s ri n s t i t u te. com or visit sri n s t i t u te. co m .

August 10-15, 2 0 0 3 ,The Hynes Co nve ntion Ce nte r
— Bo s to n
8th Annual Drug Di s cove ry Te c h n o l ogy Wo rld Co n g re s s

IBC Life Science s’ co n fe re n ce will have three tracks dedicated to science,
b u s i n e s s, and info rm at i c s. Co n fe re n ce sessions will address how new te c h n o l o-
g i e s, s c i e ntific adva n ce s, business strate g i e s, and info rm atics solutions are help-
ing to acce l e rate the dru g - d i s cove ry proce s s.The co n fe re n ce will provide at te n-
dees with ample oppo rtunities to learn about these key deve l o p m e nts and
i nte ra ct with fe l l ow at tendees in co m p l e m e nt a ry disciplines.

For more info rm at i o n , co nt a ct Ellen Ma s s a , IBC Life Science s, at 508-616-
5 5 5 0 , e-mail emassa@ibc u s a . co m , or visit ibc u s a . co m .

August 14-15,2 0 0 3 ,The Westin Pri n ce ton at
Fo rrestal Village — Pri n ce to n ,N . J .
Ph a rm a ce u t i cal Bra n d i n g

The Ce nter for Business Inte l l i g e n ce’s Fo rum will bring together marke t i n g,
p rod u ct, b ra n d, and business deve l o p m e nt leaders to share their ex pe ri e n ce s
and insights into how best to position a brand in the marke t p l a ce. Pre s e nt a-
tions will cover topics such as: b randing inte rn a l l y; e n e rgizing the co n n e ct i o n
be tween brand ident i ty, b rand po s i t i o n ,and cre at i ve exe c u t i o n ;u n d e r s t a n d i n g
the person behind the disease to be t ter establish the bra n d ; evolving the bra n d
i nto a re l ationship with consumers and phys i c i a n s ; and tra n s l ating CRM inve s t-
m e nts into value for the bra n d.

For more info rm at i o n , co nt a ct The Ce nter for Business Inte l l i g e n ce at 800-
7 6 7 - 9 4 9 9 , e-mail re g i s te r @ c b i n e t. co m ,or visit cbinet. co m .

August 17-22,2 0 0 3 ,Tuck School of Business at
Da rtmouth — Ha n ove r, N . H .
41st Annual Ma n a g e m e nt Deve l o p m e nt Prog ra m

This strategic marketing seminar, which is limited to 60 part i c i p a nt s,will fe a-
t u re market segment ation and po s i t i o n i n g, buying decisions and marke t i n g
co m m u n i cat i o n s, d e fending brand equity, p h a rm a ce u t i cal marketing in a digi-
tal eco n o my,ethics and marke t i n g,the mark s t rat simulation exe rc i s e,n ew prod-
u ct launch, re g u l ato ry issues in the marketing and promotion of pre s c ri p t i o n
d ru g s, and the three dimensions of marke t i n g.

For more info rm at i o n , co nt a ct the HMC at 610-868-8299, e - m a i l
co u rt n ey @ h m c - co u n c i l . o rg, or visit hmc-co u n c i l . o rg.

For a co m p l e te listing of industry eve nts throughout the ye a r, please visit
p h a rm avo i ce. co m / co n fe re n ce s. ht m l .
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