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Ph a rma P O O L

Dr. Ian M C I N N E S
Dr. Cecil B.P I C K E TT
S c h e ri n g - Plough An n o u n ces 
Exe c u t i ve Ap po i nt m e nts 

S c h e r i n g - P l o u g h ,
K e n i l w o rth, N.J., a
re s e a rch-based company
engaged in the discovery,
development, manufac-
turing, and marketing of
p h a rmaceutical pro d u c t s ,
has named Dr. Ian
McInnes senior VP of

global supply chain. 
He most recently was executive VP of sup-

ply chain at Watson Laboratories. B e f o re that,
D r. McInnes was senior VP of global supply
and an elected officer at Pharmacia, where he
was responsible for 44 plants around the
world. 

He holds an undergraduate degree in man-
ufacturing technology and manufacturing
management and a Ph.D. in manufacturing
engineering and systems from the University
of Strathclyde, Glasgow, Scotland.

Cecil B. Pickett,
Ph.D., president of Scher-
ing-Plough Researc h
Institute (SPRI) and cor-
porate VP, was pro m o t e d
to corporate senior VP; he
continues to serve as pre s i-
dent of SPRI. Dr. Pickett
was appointed president of

SPRI in March 2002. Before that he was execu-
tive VP of discovery re s e a rch. 

He received his B.S. degree in biology fro m
C a l i f o rnia State University and his Ph.D. degre e
in cell biology from the University of Californ i a ,
Los Angeles.

Bi o tech P O O L

Dr.Ch ristine D I N G I VA N
Lo ri A. W E I M A N
Pe ter C. YO U N G
MedImmune Pro m o tes 
Senior Exe c u t i ve s

M e d I m m u n e ,
Gaithersburg, Md., a
biotechnology company
focused on re s e a rc h i n g ,
developing, and commer-
cializing products to pre-
vent or treat infectious
disease, autoimmune dis-
ease, and cancer, has pro-

moted Christine Dingivan, M.D., to VP of
clinical development, head of strategic opera-
tions. She joined MedImmune in 1996 as
d i re c t o r, medical sciences, in the medical-
a ffairs department. Dr. Dingivan received her
b a c h e l o r’s degree in biomedical and chemical
engineering from the University of Pennsylva-
nia and her medical degree from Dart m o u t h
Medical School. 

Lori A. Weiman has
been promoted to VP of
corporate communica-
tions with re s p o n s i b i l i t y
for the company’s investor
relations, public re l a t i o n s ,
media relations, employee
communications, com-
munity relations, and e-

communication functions. Before joining Med-
Immune in 1999, Ms. Weiman was the
d i rector of investor relations and corporate com-
munications at MGI Pharma. She holds a bach-
e l o r’s degree in English and political science
f rom Luther College.

Peter C. Young has been promoted to VP of

TALENT POOL
EXECUTIVE APPOINTMENTS 
AND PROMOTIONS IN THE
H E A LTHCARE INDUSTRY

i n f o rmation technology
f rom senior dire c t o r, infor-
mation technology. Mr.
Young joined MedIm-
mune in June 1992 as
m a n a g e r, inform a t i o n
t e c h n o l o g y. 

He received a master’s
d e g ree in business admin-

istration from Indiana Wesleyan University and
a bachelor’s degree in computer science and eco-
nomics from Wi t t e n b e rg University.

Spe c i a l ty P O O L

Dr. Dennis W. H A R R I S
Se ro l og i cals Fills Exe c u t i ve 
S c i e ntific Position 

Dennis W. Harr i s ,
Ph.D., has joined Sero l o g-
icals as VP of re s e a rch and
development and business
development, and chief
scientific off i c e r. Atlanta-
based Serologicals is a
p rovider of biological
p roducts and enabling

technologies. Dr. Harris, 47, earned his B.S.
and Ph.D. degrees in biochemistry at the Uni-
versity of Sussex. 

Dru g - De l i ve ry P O O L

John J. T U RA N I N
Aradigm Cre ates New 
Co rpo rate Ro l e

Aradigm, Hayward ,
Calif., a developer and
m a n u f a c t u rer of innova-
tive dru g - d e l i v e ry solu-
tions, has promoted John
J. Turanin to the newly
c reated position of VP of
corporate planning and
p rogram management.

He joined the company in 1996, most
recently serving as senior director of pro g r a m
management. 

He holds a MBA from the University of
P i t t s b u rgh and a bachelor’s degree in business
f rom Indiana University of Pennsylvania.
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Dev i ce / Diagnostic P O O L

William A. H AW K I N S
Steve M A H L E
S cott WA R D
Me d t ronic An n o u n ces 
Exe c u t i ve Ap po i nt m e nts 

The Minneapolis-
based medical-technology
c o m p a n y, Medtronic has
named William A.
Hawkins as president and
chief operating off i c e r.
M r. Hawkins joined the
company in January 2002
as senior VP and pre s i d e n t

of Medtro n i c ’s vascular business. He re c e i v e d
his B.S. degree in electrical engineering and
biomedical engineering from Duke University

and obtained his MBA
f rom the University of
Vi rginia, Darden School
of Business. 

Steve Mahle was pro-
moted to executive VP.
He continues to be
responsible for the car-
diac rhythm manage-
ment business.

Scott Ward was
named to replace Mr.
Hawkins as president of
Medtronic’s vascular
business. He pre v i o u s l y
was responsible for the
n e u rological and diabetes
b u s i n e s s e s .

C RO P O O L

Ines A LT E M O S E
I nte g rium An n o u n ces Addition 
to Ma n a g e m e nt Te a m

Integrium, a contract
research organization
based in Tustin, Calif.,
has appointed Ines Alte-
mose as senior director of
clinical operations. She
also is responsible for the
integration of the new

o ffice in Bedminster, N.J., into the company’s
operations. 

She earned a M.S. degree in pharm a c o l o g y
f rom the University of Rochester Medical
Center and a B.A. in biology from Colby Col-
l e g e .

Colleen D I L LY
Kim G A L L
Pe n ny WO L LU M
P RA Inte rn ational Hires Key 
Managers 

The contract re s e a rc h
o rganization PRA Inter-
national, McClean, Va . ,
has hired Colleen Dilly as
s t a ff re c ru i t e r. Her
responsibilities include
re c ruitment for positions
at PRA’s headquarters in
McLean, Va., and other

PRA sites.
Kim Gall has been

h i red as a program man-
a g e r. Ms. Gall has 25
years of medical technolo-
gy and perf o rm a n c e
i m p rovement sales experi-
ence. In her new role, Ms.
Gall oversees PRA’s busi-
ness development orient-

ed training eff o rts. She is based in the Char-
lottesville, Va., office. 

Penny Wollum has
been hired as a re g u l a t o ry
a ffairs project manager.
With 29 years of intern a-
tional experience in data
management and re g u l a-
t o ry, she is based in the
San Diego office. 

Dr.Brian D I C K S O N
Chief Me d i cal Of f i cer Joins Inve resk 

Brian Dickson, M.D.,
has joined Inveresk, Cary,
N.C., one of the world’s
l a rgest CROs, as chief
medical officer, global
clinical. 

D r. Dickson assumes
senior leadership for all
medical, safety, and re g u-

l a t o ry operations. He is a medical graduate of
Adelaide University. 

D r. Dickson is a licensed physician with 20
years of leadership experience in the manage-
ment of pharmaceutical re s e a rch and develop-
ment. 

Se rv i ce P O O L

Dr. David W.FEIGAL JR.
Fo rmer FDA Exe c u t i ve Joins 
NDA Pa rt n e r s

NDA Partners, a pro d-
uct-development consul-
t a n c y, has tapped David
W. Feigal Jr., M.D., to
develop and lead its medi-
cal devices and biologics
practice are a s .

D r. Feigal joins NDA
P a rtners, Falls Churc h ,

Va., following a tenure with the FDA, where
he served in senior leadership positions in all
t h ree of the agency’s medical product are a s :
medical devices, biologics, and pharm a c e u t i-
cals. Dr. Feigal began his career in academia,
teaching at the University of California. 

Jim F O L L E TT
NOP Wo rld An n o u n ces Tra n s fer 
of Global Ma n a g e m e nt 

Jim Follett, chief oper-
ating officer at NOP
World, has assumed over-
all management re s p o n s i-
bilities for the company’s
N . Y.-based global opera-
tions. He takes over lead-
ership of NOP Wo r l d
f rom Simon Chadwick,

who has been CEO of the organization for the
past four years. Mr. Chadwick continues to act
as a consultant to NOP Wo r l d .

He had served as chief operating officer of the
market re s e a rch company, which is a unit of
United Business Media, since July 2003. 

Dr. Brian H. G I B B S
Noah M. P I N E S
Dr. John TA E N Z L E R
V2 GfK Ap po i nts Senior 
Staff Me m be r s

V2 GfK, a pharm a c e u-
tical marketing re s e a rc h
f i rm located in Blue Bell,
Pa., has appointed Brian
H. Gibbs, Ph.D., to lead
the Advanced Analytics
G roup. Dr. Gibbs, who is
a VP, joined V2 GfK fro m
Peppers, Rogers Gro u p .
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He earned both his doctorate and master’s
d e g ree in international politics and economics
f rom the University of Michigan. 

Noah M. Pines, an
executive VP at the firm ,
has been promoted to
strategic business unit
head. Before joining V2
GfK, he was founder and
p resident of Therametrix.
He earned his bachelor’s
degree in philosophy
f rom Haverf o rd College. 

John Ta e n z l e r, Ph.D.,
who previously held the
position of senior consul-
tant at V2 GfK, has been
named VP and strategic
business unit head. B e f o re
joining V2 GfK, he was
manager of quantitative

analysis at McKesson Health Solutions.
D r. Taenzler earned both his doctorate and

m a s t e r’s degrees in experimental neuro p s y c h o l-
ogy from Clark University. 

Steven M O U S T E RA K I S
Fe i n s tein Kean He a l t h ca re 
Expands Cre at i ve Se rv i ces  

F e i n s t e i n K e a n
H e a l t h c a re (FKH), a full-
s e rvice communications
consulting firm located in
Cambridge, Mass., wel-
comes Steven Mouster-
akis, who has rejoined the
company as VP of cre a t i v e
s e rvices. 

He has close to 15 years of experience in
graphic design, corporate branding, and
development of identity systems for the life-
sciences industry, including four years at FKH
f rom 1995 to 1999.

Ti m o t hy J. N O F F K E
I P M Adva n ces Di re ctor to 
VP of Life - S c i e n ce s

Timothy J. Noffke has
been promoted to VP of
life sciences at Integrated
P ro j e c t M a n a g e m e n t
Company (IPM), a busi-
ness consulting firm
based in Burr Ridge, Ill.

P re v i o u s l y, he served as
the director of business

segment operations. He has extensive experience
in managing alliance relationships with clients,
including measuring the value contribution that
p roject management provides across the entire
p roduct-development timeline.

Shane S TAC EY
Phone Screen Hires Pro j e ct Ma n a g e r

Shane Stacey has been
h i red as a project manager
at Phone Screen, a
p rovider of patient-
re c ruitment, re t e n t i o n ,
and compliance serv i c e s .
He joins Chicago-based
Phone Screen from Iris
Global Clinical Tr i a l s

Solutions, where he was an associate pro j e c t
m a n a g e r. 

He holds a bachelor of science in mathe-
matics from Johnson State College.

Me d i ca l - Ed u cation P O O L

Ka ren C R I S C I T I E L LO
Hugh D AWS O N
John WATS O N
Fission Co m m u n i cat i o n s
An n o u n ces Hire s

Fission Communica-
tions, a division of Regan
Campbell Wa rd, which
focuses on medical educa-
tion at every stage of the
p roduct life cycle, has
h i red Karen Criscitiello as
senior account manager
for the client-serv i c e s

division. Before joining Fission, she was an asso-
ciate director at Current Medical Directions. 

Hugh Dawson has
joined the company as
c reative and pro d u c t i o n
m a n a g e r. He is re s p o n s i-
ble for working with all
outside production ven-
dors, as well as develop-
ing creative pro d u c t i o n
plans to execute Fission’s

medical-education initiatives. 
M r. Dawson comes to Fission from Citi-

group Asset Manage-
m e n t .

J o h n Wa t s o n h a s
joined Fission’s expand-
ing editorial team as a
medical writer and edi-
t o r. 

P reviously he was a
c o rrespondent for Slack. 

Mi ke TA N S EY
Pre s i d e nt and CEO of 
Me d Cases Ap po i nted 

P h i l a d e l p h i a - b a s e d
MedCases, a medical-edu-
cation pro v i d e r, has named
Mike Tansey president and
CEO. He succeeds Debo-
rah Hull, who has re t i re d
as president and CEO.

M r. Tansey has more
than 20 years of experi-

ence in the management of publishing com-
panies and the electronic delivery of medical
education and information. He previously was
CEO of Thomson Scientific.

Te c h n o l ogy / Web P O O L

Ro be rt B E D F O R D
Lathian Sys tems Names Chief Sa l e s
Of f i cer to Lead New Initiat i ve s

Lathian Systems has
named Robert Bedford to
the position of chief sales
o ff i c e r, responsible for all
sales activities, including
s u p p o rt for new pro d u c t
i n i t i a t i v e s . Based in Hor-
sham, Pa., Lathian is a
p rovider of technology-

based sales and marketing solutions for the life-
sciences industry. 

He has 17 years of experience in the pharm a-
ceutical business. Before joining Lathian, Mr.
B e d f o rd headed sales and development eff o rts as
VP and business unit director for Medical Edu-
cation Systems and Strategem Plus. 

Shannon 
M ACQ UA R R I E

ICTI Ap po i nts Business 
Deve l o p m e nt Le a d e r

I n t e r a c t i v e C l i n i c a l
Te c h n o l o g i e s ( I C T I ) ,
which specializes in the
implementation of inter-
active trial-management
solutions, has appointed
Shannon MacQuarrie to
the business develop-
ment team. 

As a business development manager, Ms.
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M a c Q u a rrie defines new growth opport u n i t i e s
and further develops strategic partnerships in
the midwest and southeastern United States. 

She joined the Durham, N.C.-based com-
pany in November 2000 and has held various
positions within the clinical-services depart-
ment. Before joining ICTI, she worked as the
manager of randomization services for Clinical
Trial Services/Galen Holdings.

John R. P O LC H I N
Steven M. S A M OW I C H
Co nve ra Names Chief Fi n a n c i a l
Of f i cer and Chief Ope rating Of f i ce r

Convera, a provider of
s e a rch and categorization
s o f t w a re located in Vi e n-
na, Va., has named John
R. Polchin executive VP,
chief financial off i c e r, and
t re a s u re r, and Steven M.
Samowich as chief oper-
ating off i c e r. 

In addition to his duties as chief financial
o ff i c e r, Mr. Polchin, 40, also oversees the com-
p a n y ’s human re s o u rce and corporate adminis-
trative functions. He most recently was VP,
chief financial off i c e r, and tre a s u rer of Intel-
iData Te c h n o l o g i e s .

M r. S a m o w i c h i s
responsible for the compa-
n y ’s product development,
marketing, sales, pro f e s-
sional services, and cus-
t o m e r- s u p p o rt functions.
He recently served as VP
of the government busi-
ness unit at OpenTe x t .

Media P O O L

Philip S O U F L E R I S
Me d i cal Economics An n o u n ce s
Addition to Sales Te a m

A d v a n s t a r M e d i c a l
Economics, New Yo r k ,
has appointed Phil Sou-
fleris as senior account
manager on Medical Eco -
n o m i c s. 

M r. Soufleris, who
holds a MBA, most
recently was with the

American Medical Association, where he sold
A rchives of Internal Medicine, as well as many of

the other Archives titles. As senior account
m a n a g e r, he is responsible for pharm a c e u t i c a l
page advertising, as well as Medical Economics
Specialty Editions. 

Ag e n cy P O O L

Erin A R M S T RO N G
Michele B OX L EY
Ed D E C K E R
Dr.Steve D U BA N S K Y
Wenlee F E I
Matt G E A N D R E AU
Bill G R I E S E
Dr.Ki m be rly I R I S H
Janet LAVA L L EY
Dr.Shane P I T K I N
Palio Co m m u n i cations An n o u n ce s
Staff Additions and Pro m o t i o n s

Palio Communications, a full-spectru m
a d v e rtising and communications agency locat-
ed in Saratoga Springs, N.Y., has announced

s t a ff additions and pro-
m o t i o n s .

Erin Arm s t rong has
been promoted to senior
account executive fro m
account executive. She
joined Palio in 2001
f rom Masto Public Rela-
tions where she was an
account executive. She
holds a B.S. from Syra-
cuse University.

Michele Boxley has
been promoted to account
executive from assistant
account executive. She
joined Palio in 2003 fro m
General Electric Silicones
w h e re she was a customer
s e rvice specialist. She has a
B.S. from Mary m o u n t
College 

Ed Decker has been
p ro m o t e d t o s e n i o r
account executive fro m
account executive. He
joined Palio in 1999 fro m

TPI Plastics, where he was a marketing assis-
tant. He has a B.S. from Springfield College.

S t e v e D u b a n s k y,
M.D., has joined the
agency as VP/medical
d i re c t o r. Before joining
Palio, he was an attending
pediatrician at SUNY
Health Science Center
and Crouse Irving Memo-
rial Hospital. Dr. Duban-

sky received his medical degree from the Uni-
versity of Maryland and holds a bachelor’s
d e g ree from Union College. 

Wenlee Fei has joined
Palio as group art super-
v i s o r. Most recently she
s e rved as creative dire c t o r
at Studio Feifish. She
holds a bachelor’s degre e
f rom the Pratt Institute.

Matt Geandreau has
been promoted to senior
account executive fro m
account executive. He
joined Palio in 2000 and
p reviously worked in
marketing/client re l a t i o n s
at WCNY- T V. Mr. Gean-
d reau has a B.S. from the
State University of New
York at Plattsburgh. 

Bill Griese has joined
Palio as senior copywrit-
e r. Mr. Griese has more
than 12 years of pro f e s-
sional copywriting expe-
rience and previously
managed a freelance
writing business, serv i c-
ing a wide variety of

clients. Before that, he served as copy superv i-
sor at To rre Lazur-McCann and Blunt Hann
Sersen. He holds a bachelor’s degree fro m
Lafayette College. 

K i m b e r l y I r i s h ,
Ph.D., has been pro m o t-
ed to associate medical
director from medical
information specialist.
She joined Palio in 2002
and previously served as a
senior pharmaceutical
sales representative at

GlaxoSmithKline. Dr. Irish obtained her
Ph.D. and M.S. from Albany Medical College

and her B.S. from State
University of New Yo r k
at Stony Bro o k .

Janet LaValley has
joined Palio as senior
medical writer. Before
joining Palio, Ms. LaVa l-
ley served as editorial
d i rector/writer for Tr i G e-
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nesis Communications. She holds a bachelor’s
d e g ree from Brandeis University. 

Shane Pitkin, Ph.D.,
has joined the agency as
medical writer. He joins
Palio from Hart e - H a n k s
Interactive. Dr. Pitkin
received his Ph.D. and
m a s t e r’s degree in behav-
ioral neuroscience fro m
the State University of

New York at Binghamton and holds a bache-
l o r’s degree from Alfred University.

Ron BA L L I S T E R
Je n n i fer D A L LY
Phyllis H A LT E R M A N
Ma rc KA P LA N
Ka ren K U L L E R
Gra ce M A N DY BU R
Ga ry O S T RAG E R
Glenn S I LV E R
GSW Wo rl dwide Adds to St a f f

GSW Worldwide, the largest privately
owned healthcare advertising agency in the
world, has announced additions to its staff .
GSW Worldwide, with offices in Columbus,
Ohio, and New York, is a subsidiary of
i n C h o rd Communications.

Ron Ballister has been named associate cre-
ative dire c t o r. Before GSW, Mr. Ballister was a
f reelancer at Pfizer.

Jennifer Dally has
been named VP of the
p u b l i c - relations practice.
Ms. Dally was pro m o t e d
to this new role from her
f o rmer position of account
d i rector with GSW
Wo r l d w i d e ’s account-ser-
vices division. She brings

m o re than 15 years of healthcare public-re l a-
tions and marketing experience and holds an
a c c reditation in public relations. She oversees
the Columbus PR practice and is re s p o n s i b l e
for leading existing client relationships, devel-
oping new business, and working with account
leaders to identify public relations opport u n i-
ties with the agency’s existing client base.

Phyllis Halterman has been named VP,
g roup copy superv i s o r. She is responsible for
overseeing the writing, reviewing, and cre-
ation of new communication materials for
clients. Before GSW, Ms. Halterman served as
V P, group copy superv i s o r, at EURO RSCG-
B e c k e r.

M a rc Kaplan also has been named VP of
the public-relations practice. Mr. Kaplan’s
p revious experience includes working with
patient, physician, and payer groups as dire c-
tor of public relations for Rockefeller Univer-
sity and as a senior communications officer for
The Robert Wood Johnson Foundation. He is
based in the New York off i c e .

K a ren Kuller has been named account
d i re c t o r. She is responsible for managing the
day-to-day client relationship for one of
G S W ’s accounts. Before GSW, Ms. Kuller
s e rved as director of marketing at SoftWa t c h .

Grace Mandybur has been named dire c t o r
of creative services. She is responsible for
ensuring high production quality, editorial
a c c u r a c y, timeliness, and efficient budget
management connected to all agency work.
B e f o re GSW, Ms. Mandybur served as studio
manager at Sudler & Hennessey.

Gary Ostrager has
been named executive
VP of direct marketing.
Based in the Columbus
o ffice, Mr. Ostrager is
responsible for building
the direct-marketing
practice across all GSW
Worldwide offices with

existing clients and new prospects. He focuses
on business development and growing the
a g e n c y ’s direct-to-patient and dire c t - t o - c o n-
sumer capabilities.

He joins GSW Worldwide from Pfizer,
w h e re he served as a full-time strategic con-
sultant with responsibility for planning,
building, and implementing the Viagra, Lipi-
t o r, and Zoloft customer- relationship market-
ing programs. He holds a master’s degree in
marketing management from Pace University.

Glenn Silver has been named director of
media relations in the public relations prac-
tice. Mr. Silver joins GSW Worldwide fro m
PR21. He is based in the New York office. 

Jigna BA RA N E L LO
Se rgio D E N T E
Lo ri M AT H EWS
Sh e rry N OV E M B R E
Louis VACCA RO
Janine W E N T Z
Thomas Fe rguson As s oc i ate s
An n o u n ces Hires and 
Adva n ce m e nt s

Thomas Ferguson Associates (TFA), a pro-
fessional advertising and promotion agency,
has announced three promotions and thre e
new hires within its ranks. 

T FA is a unit of CommonHealth, a WPP
G roup company.

Jigna Baranello and
S e rgio Dente have joined
the agency as account
s u p e rvisors. Ms. Baranel-
lo previously was
employed as a senior
account executive with
The Eden Communica-
tions Group. 

M r. Dente form e r l y
was a senior account
executive at DVC
Worldwide. 

Lori Mathews and
S h e rry Novembre have
been promoted to
account group superv i s o r s
f rom account superv i s o r s .

In their new roles, each continues to oversee the
daily activities for their assigned accounts, to
manage internal team members, and to con-
tribute to new business opportunities. 

Louis Vaccaro has
been hired as a senior art
d i re c t o r. Pre v i o u s l y, he
was an art director/
graphic designer at The
Seibel Gro u p .

Janine Wentz has
been promoted to gro u p
a rt supervisor from gro u p

a rt dire c t o r. She directs the development and
p roduction of marketing materials for her
assigned account. 

Ma rg a ret B O RC H E R S
Amy H I R S C H B E RG
Susanna S I LV E R M A N
Pa ce Adds to St a f f

Pace, a full-service global healthcare com-
munications agency and a Lowe Healthcare
c o m p a n y, has announced appointments.

M a rg a ret Borchers has
joined Pace, Parsippany,
N.J., in the role of VP of
p rogram development for
the agency’s medical-
education and custom-
solutions gro u p .

Ms. Borchers has
m o re than 20 years of

strategic experience in both the pro m o t i o n a l
and educational sides of pharmaceutical and
h e a l t h c a re communications, including pro d-
uct launches and existing product innovation.
P re v i o u s l y, she was VP, account group super-
v i s o r, at KPR.

Amy Hirschberg has been named VP, gro u p
d i re c t o r, copy. Before joining Pace, she founded
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OOMPH (Ongoing On-
Ta rget Marketing Pro b-
lem Help), a start - u p
h e a l t h c a re a d v e rt i s i n g
a g e n c y. Ms. Hirschberg ,
who heads up the Scher-
ing re s p i r a t o ry business,
has won numerous Rx
Club and Telly awards for

her creativity in both the professional and DTC
a renas. Ms. Hirschberg earned her B.A. in
a d v e rtising from Syracuse University. 

Susanna Silverm a n
also has been named a VP
of program development
for the agency’s medical-
education and custom-
solutions group. 

She has more than 20
years of experience in
h e a l t h c a re communica-

tions with a specialization in CME pro g r a m-
ming. 

B e f o re Pace, Ms. Silverman was a member
of the Cardinal Health team as associate VP,
p rogram development/operations. 

Dr.Kathleen B OY L E
Pat ty CA M E ROTA
Eve D RY E R
James M. F O R E M A N
Brian P.RU S S E L L
Vox Me d i ca An n o u n ces Se n i o r
Ma n a g e m e nt Ap po i nt m e nts 

Vox Medica, a Philadelphia-based health-
c a re marketing and communications compa-
ny, has announced senior-management
a p p o i n t m e n t s .

K a t h l e e n B o y l e ,
Ph.D., has been appoint-
ed director of strategic
content development. She
assumes accountability for
the quality and accuracy
of content developed for
c e rtified education pro-
grams off e red by Vo x

M e d i c a ’s Institute for Continuing Healthcare
Education. She has 15 years of pharm a c e u t i c a l
d rug-development experience, including pub-
lication planning for Remicade and re g u l a t o ry
submissions for a number of investigational
and marketed drugs at Pfizer. Dr. Boyle earn e d
her doctorate in biochemistry and nutrition
f rom the Medical College of Pennsylvania and
a M.S. in chemistry from Lehigh University.

Patty Camerota has been named director of
education programs. Ms. Camerota is re s p o n s i-
ble for business development and expanding

the education pro g r a m s
o ff e red by Vox Medica’s
Institute for Continuing
H e a l t h c a re E d u c a t i o n
into new therapeutic cate-
gories. Ms. Camero t a
brings more than 20 years
of experience in healthcare
communications, educa-

tion, and publishing to the Institute. She
e a rned her B.A. in social sciences from San
Diego State University.

Eve Dryer has been appointed president of
Vox Medica’s healthcare public-relations
g roup. Ms. Dryer has nearly 20 years of expe-
rience in healthcare communications, with
emphasis on corporate positioning initiatives
for leading managed-care and pharm a c e u t i c a l
o rganizations. She is a graduate of The Amer-
ican University in Washington and holds a
B.A. in journ a l i s m .

James M. Foreman, R.Ph., MBA, has been
named president of Vox Medica’s healthcare
marketing communications group. Mr. Fore-
man brings more than 20 years of experience
in domestic and international healthcare mar-
keting and sales within the pharm a c e u t i c a l ,
hospital, and health-management industries.
B e f o re joining Vox Medica, he spent nine
years with the Johnson & Johnson companies
in various senior sales and marketing ro l e s .
M r. Foreman, a re g i s t e red pharmacist, earn e d
a B.S. in pharmacy and a MBA in marketing
f rom St. John’s University. 

Brian P. Russell, R.Ph., MBA, has been
named president of Vox Medica’s Institute for
Continuing Healthcare Education. Mr. Rus-
sell has more than 20 years of experience in
developing and implementing accredited con-
tinuing medical-education activities for physi-
cians, pharmacists, nurses, and allied health
p rofessionals. He holds a B.S. degree in phar-
macy and a MBA in healthcare administration
f rom the University of Rhode Island.

Alla E L K I N D
DVC He a l t h Ca re Ap po i nts 
Ac co u nt Su pe rv i s o r

DVC HealthCare, a
division of the marketing
s e rvices company DVC
Worldwide that com-
bines scientific expert i s e
with strategic and cre-
ative marketing solu-
tions, has named Alla
Elkind as an account

s u p e rv i s o r. Ms. Elkind serves on the division’s
Schering-Plough consumer healthcare busi-
ness in the Morristown, N.J., office. 

B e f o re joining DVC, she was employed by
Regan Campbell Wa rd as an account superv i-
sor with the company’s interactive sector. Ms.

Elkind graduated from Syracuse University
with a B.S. in public re l a t i o n s .

Jamie F U L L E R
Vi ra L.KATO L I K
Mi ke K E L LY
Sh awn M. LAW
S cott OV E R H O LT
Ro s ka Di re ct Co ntinues Ex p a n s i o n
with New Hires 

Roska Direct, a full-
s e rvice direct advert i s i n g
agency located in Mont-
gomeryville, Pa., has
expanded its staff .

Jamie Fuller re t u rns to
Roska Direct as account
d i rector from Cap Gemini
E rnst & Young, where she
was manager of business
development. Ms. Fuller
worked for Roska Dire c t
10 years ago. In her new
position, she has re s p o n s i-
bility for facilitating and
c o o rdinating the imple-
mentation of a multi-
agency launch for a major
p h a rmaceutical company. 

Vira L. Katolik has
joined Roska Direct as an
account executive with
responsibility for pro v i d-
ing account-manage-
ment services for phar-
m a c e u t i c a l a c c o u n t s .
P reviously she was an
account executive at Pin-
nacle Health Communi-
c a t i o n s .

Mike Kelly has joined
Roska Direct as a staff
a rtist. 

Shawn M. Law joins
Roska Direct as a pro d u c-
tion assistant from
G rundy Wo r l d w i d e .

Scott Overholt has
been hired as director of
strategic planning after
s e rving as VP of sales and
U.S. operations at
i L e o n . c o m . B e f o r e
iLeon.com, he worked for
13 years at Rodale Pre s s

Please send your personnel announce m e nt s

to fe e d b a c k @ p h a rm avo i ce. co m .


