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Hope for the Future

The PharmaVOICE 100 honorees have tremendous insights into the challenges and 
opportunities for the industry. Here are some of their thoughts on the future of healthcare.

DAVID BERRY
Flagship Ventures

Broad openness to new innovations
will change the status quo and

treat diseases that haven’t been previously
treated. 

JESSICA BRUEGGEMAN
MicroMass Communications

My hope is that expertise in behav-
ioral science and clinical/medicine will be
more integrated. And these two disciplines
will show up in healthcare delivery and in in-
dustry solutions. Medicine is absolutely part
of the solution for better health outcomes, but
it only gets us halfway there.

ANDREW BURNS
WorldOne

There will be improved affordabil-
ity and access, not only in North

America, but globally.

DR. FRANCIS COLLINS
National Institutes of Health

Medical research will lead to more
effective prevention, diagnosis,

and treatment, and as a result healthcare costs
will come down.

DR. MARK CURRAN
Janssen Research & Development

My hope is that we move from
treatment of disease to providing

health 

JIM CURTIS
Remedy Health Media

The healthcare industry needs to
modernize how it presents content and ac-

knowledges that higher standards for media
design and technology can play an enormous
role in delivering better health outcomes.

WALTER CAPONE
The Multiple Myeloma Research

 Foundation

There is a need to restructure the U.S. health-
care system in a manner that incentivizes ther-
apeutic breakthroughs, thus continuous re-
search advances; compensates clinicians and
providers properly for delivering quality care;
solidifies the capability and provision of spe-
cialized or advanced care/procedures; and en-
ables access to care regardless of location or
means. 

MARY CLEGG
SynteractHCR

My hope is that there comes a time
when as much emphasis is placed on

preventative care as is on treatment; when diag-
nostics for early detection are made readily ac-
cessible and affordable so that folks are not hav-
ing to chose between potentially life-saving
tests and putting food on the table. 

PUNIT DHILLON
OncoSec Medical

We need to bring down the cost of
healthcare to make it more sustain-

able for patients and the overall healthcare sys-
tem. The industry needs to work on the preven-
tion side of healthcare, instead of merely
focusing on treating the symptoms or looking
at therapeutics.

AMY ELLIS
MedAvante

My hope is for the demise of parti-
san politics.

JUD GARDNER
Comprehend Systems

All patients will get the best treat-
ments available to them in a timely

fashion. This will require big regulatory and
technological changes to see fully through to
fruition. 

DAVID HAHN
The Medical Affairs Company

The pharmaceutical industry
needs to continue to develop new

drugs to treat the ailments that afflict society
and focus on sharing scientific and clinical in-
formation, not pure sales messaging, with
physicians and patients.

JAMIE HEYWOOD
PatientsLikeMe

I am working toward a world
where healthcare is not defined by

what we do but by the impact of what we do;
where the outcome is defined by the patient;
and a time when the patient determines the
value of each part of the system. Treatments,
diagnoses, and the practice of medicine itself
will all be measured and rewarded for the real-
time value they create for each individual.

KERRY HILTON
HCB Health

Technology is our greatest hope.
More integration of real-time data

will make healthcare more efficient for all. I
see incremental improvements in technology
that collectively will help deliver the right in-
formation and the right treatment that is spe-
cific to individual patients. 

DR. JOANNE KAMENS
Addgene

More diversity among people

Hope for
betterHEALTHCARE
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working in healthcare will lead to more diver-
sity of thought, creativity, innovation, and
progress. 

JULIE KAMPF
JBK Associates International

I hope that there will be new ideas
generated that help to bring health-

care costs down so that the aging population
can get needed care. 

RICK KEEFER
Publicis Touchpoint Solutions

My hope for the future of healthcare
is that everyone — regardless of so-

cioeconomic status — has access to excellent
healthcare. 

ROBERT KLEIN
Blue Chip Marketing Worldwide

As a country, my hope is that we can
find the balance between offering

the highest quality, affordable healthcare and
the financial challenge of continuing to attract
the best and the brightest to the practice of
medicine.

DR. JESSICA LEA
Tria Health

As we continue to use medication to
control our health, I hope that pa-

tients, providers, and payers can work together
to use the resources and technology we have
available to improve the quality of care and
create better, patient-centered outcomes.

DR. KEVIN LUSTIG
The Assay Depot

My hope is that by dramatically low-
ering barriers to drug discovery, we

will be able to find new treatments for the mil-
lions of people who currently die every year
from diseases we should be able to prevent or
cure.

MAURICHA MARCUSSEN
Auditgraph and Agano Solutions

My hope is that more people would
take personal initiatives to improve

their own health and well-being through
proper nutrition and exercise; thus alleviating
the healthcare burden of soaring costs due to
self-induced conditions. 

DJ MITSCH
The Pyramid Resource Group

That leadership in the healthcare
space becomes a source of continu-

ous learning and discovery. We trust  visionary
leaders will find answers to all of the looming
challenges

DAVID ORMESHER
closerlook

My hope for the future of healthcare
is that the lines begin to blur be-

tween preventive, curative, and palliative
medicine, with pharma, alongside providers,
taking a science-based leadership role in im-
proving public health. 

ROBERT PREVIDI 
PSKW

My hope is that medical profession-
als can treat patients without inter-

ference from payers or government.

KIM RAMKO
EY

I hope that we are able to shift to a
model where we place the patient at

the center of care, meaning we include all as-
pects of care — preventive, medical, holistic,
patient communities, and foundations —
when treating a patient and do it in such a way
where incentives are built for the providers,
payers, and life-sciences companies to be suc-
cessful. 

KEN RAPP
Accelrys

My hope is that with personalized
medicine, we can manage disease

and maintain quality of life through scientific
innovation.

MIKE REA
IDEA Pharma

We need to stop thinking about pills
and the old model, and start re-

imagining new types of treatments.

DAVID REAR
Advanced Clinical Concepts

Even in the context of shifting pri-
orities and governmental regula-

tion, good science and the discovery of new
and unique drugs are the primary drivers of

evolution in our marketplace. To that end, I
hope that the next big breakthrough will be
important enough to put the science back on
top as the main driver of our industry. 

JAMIE RING
Genzyme

I’m hoping that more and more
companies will understand the im-

portance of investing in a true patient advo-
cacy function.

ADRIENNE ROBINSON
Merck

My hope is that we make break-
throughs in Alzheimer’s and cancer

treatments and, hopefully, cures. 

FATIMA SCIPIONE 
Millennium

In the future, my hope is that there
is affordable healthcare for all. Cur-

rently, especially in cancer, those who are finan-
cially secure may receive better care because
they can pay for it. I would like to see that dy-
namic change and there are treatments avail-
able to all.

DAVID SEGARNICK
MedEvoke

Recent pipeline analysis suggests
that in the future, new product de-

velopment will increasingly focus on targeted,
novel therapeutic agents for treatment-resistant
diseases to address the leading causes of death,
including cardiovascular diseases and cancer.

DR. GRAHAM SIMPSON
GlaxoSmithKline

In the future, the hope is that the
ability to pay and the country peo-

ple are born in will not be a restriction to the
quality of care they can receive. Hopefully, in-
novation and public attitude will change the
business model of the industry and bring in-
creased economic growth and revolutionary
healthcare systems to developing countries.

ABBE STEEL
UBC

In the future, the hope is that we
will realize the full potential of pro-

viding every patient with access to their per-
sonal health records. Now more than ever, pa-
tients have an opportunity to take a leading
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role in their own health decisions. We need to
provide patients with information and re-
sources that can change their behavior, help
them stay safe, and improve their outcomes. 

DR. JAY UDANI
Medicus Research

Based on the availability of technol-
ogy, information, and the way that

healthcare expense reimbursement is going in
this country, at the very least, the hope is that
people will become more  responsible for their
own healthcare decisions  without their doctor
to guide them along the way.

KATHY JO USHER
Bayer Healthcare Dermatology

The U.S. population will take more
 responsibility for its healthcare by
making  responsible personal deci-
sions, such as decreasing obesity.

What a downward spiral we have seen just
from this one health condition. In the future,
the hope is that we will not see funding de-
crease in areas of crucial research and develop-
ment for new drugs and technology.

ALEXANDRA VON PLATO 
Publicis Healthcare 

Communications Group

My hope is that everyone feels able to seek,
find, and experience the best healthcare for
themselves and their families. 

SAMUEL WHITAKER
Greenphire 

Continued implementation of
technologies in the future will

speed drug development and make the process
more cost-effective.

DAVID ZARITSKY
Roska Healthcare

In the future, the hope is that
healthcare moves from brand focus

to patient focus to wellness focus. The sur-
round-sound of wellness should touch and in-
fluence every part of the patient’s existence and
not just those moments around a brand mes-
sage. PV

September 23-24, 2013 | W Union Square | New York

www.momentumevents.co/pivlitigation

INTERNATIONAL CONGRESS ON PARAGRAPH IV LITIGATION
Successful IP Litigation Strategies for Brand Name and Generic Manufacturers

35+ LEADING PRESENTERS–UPDATED FOR 2013-2014

GET 2 EVENTS IN 1 Get up-to-speed on current issues  
during the Day 1 “hot topics” discussion and �ne tune your  
litigation tactics during the Day 2 “litigation intensive”

To register, visit our website at www.momentumevents.co/pivlitigation  
or call 646.807.8555.
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Tel: +86-21-52428089, Fax: +86-21-52428141 
Email: sam.li@shinemediaworld.com




