
a a i Ph a rma Inc. has launched a new ident i ty for its pharm a ce u t i cal deve l-
o p m e nt serv i ces division.The fo rmer AAI Inte rn ational has been re b randed as
AAI Deve l o p m e nt Se rv i ce s.

As part of the new ident i ty, AAI Deve l o p m e nt Se rv i ces has realigned its
e nt i re customer inte rf a ce to enhance and focus the salesfo rce, p ro j e ct man-
a g e m e nt, c u s tomer serv i ce, and re l ated functions to best meet the needs of
its client s.

In addition, a a i Ph a rma has re i nve s ted in seve ral key aspe cts of the AAI
Deve l o p m e nt Se rv i ces business to increase the spe e d, e f f i c i e n cy, and ca p a c i-
ty of AAI Deve l o p m e nt Se rv i ce s. These inve s t m e nts include a larger stability
o pe ration in Wi l m i n g to n ,N . C . ,which increased its stability ca p a c i ty by 50%;s i g-
n i f i ca nt softwa re upg rades with Oracle Cl i n i cal for its Cl i n i cal Trials Division in
Nat i c k , Ma s s. , which will increase the prod u ct i v i ty and efficiency of its clinica l -
t rials dat a - m a n a g e m e nt act i v i t i e s ; the addition of an ove r - e n ca p s u l at i o n
machine for use in place bo - co nt rolled clinical trials in Ge rm a ny; and the
u pg rading of its manufact u ring facility in Ch a rl e s to n ,S . C . , and expansion of its
m a n u f a ct u ring facility in Wi l m i n g to n ,N . C . , including the re ce nt addition of a
s e cond shift.

“Our re n ewed co m m i t m e nt to exceeding custo m e r s’ ex pe ct ations is sup-
po rted by targ e ted inte rnal initiat i ves and ince nt i ves and a bo l d, n ew ident i ty and marketing campaign to

re i n fo rce with our customers that AAI Deve l o p m e nt Se rv i ces is the provider capable of meeting their serv i ce
needs along nearly the ent i re pharm a ce u t i cal prod u ct deve l o p m e nt co nt i n u u m ,” s ays Vi j ay Ag g a rwa l , Ph . D. ,
p re s i d e nt of AAI Deve l o p m e nt Se rv i ce s.

N EW IDENTITY AND BUSINESS INITIAT I V E
for aaiPh a rma Deve l o p m e nt Di v i s i o n

Re a l i g n m e nt of customer inte rf a ce enhances focus of salesfo rce,p ro j e ct
m a n a g e m e nt,c u s tomer serv i ce,and re l ated funct i o n s

D r. Vijay Aggarwal: “ O u r
renewed commitment to
exceeding customers’
expectations is supported by
targeted internal initiatives
and incentives and a bold,
new identity and marketing
c a m p a i g n . ”

A team of nationally re cog n i ze d
physicians and researchers has
joined with awa rd-winning marke t-
ing ex pe rts and wri ters to launch
MedPharm Communications, a
h e a l t h ca re co m m u n i cations co m p a-
ny with a mission of guiding pharm a-
ce u t i cal clients through all phases of
p rod u ct deve l o p m e nt from pre - t ri a l
t h rough prod u ct launch.

The co m p a ny was founded by
No rm a - Jeanne He n n i s, M S , fo rm e rl y
editorial leader at Parexel, senior
m e d i cal wri ter at Inte g rated Co m m u-
n i cat i o n s, and editor of The Journal of
Spinal Co rd Medicine; and Ma rc He n i s,
M . D. , a bo a rd - ce rtified ca rd i o l og i s t
and a fe l l ow of the Am e ri can Co l l e g e
of Ca rd i o l ogy (ACC ) , with more than
20 years of ex pe ri e n ce in drug deve l-
o p m e nt.

Their mission is to unite marketing and science
in a new way that strengthens both scientific accu-
ra cy and the delive ry of key ideas.

“Our clients don’t deal with middlemen; t h ey
deal with upper management, people who ca n

m a ke decisions on the spo t, and who
can live by them,” M s. Hennis says. “ I n
addition to part n e ring with uppe r
m a n a g e m e nt, c l i e nts get to wo rk
d i re ctly with wri te r s. Wri ters are at the
initial int a ke meetings and are ava i l-
able throughout a pro j e ct, at any time.
Al s o, our marke t - s av vy M.D. and Ph . D.
w ri ters are dedicated to specific thera-
peutic are a s. Cl i e nts do not pay for a
l e a rning curve ; w ri ters jump ri g ht in
and prod u ce. Si n ce our editors are
published authors in their own ri g ht,
the final versions of all our co m m u n i-
cations are easily and eloq u e ntly stat-
ed to get your wo rd out.”

Me d Ph a rm also offers its ow n ,i nte r-
nal key opinion leader adv i s o ry bo a rd
of more than 40 academic and co m-
m u n i ty-based physicians in eve ry ther-

a peutic are a .
In addition, Me d Ph a rm boasts a staff who has

p re s e nted to the Food and Drug Ad m i n i s t rat i o n ,
kn ow what the decision-makers at the re g u l ato ry
a g e n cy wa nt, and how to prod u ce mate rials fo r
t h e m .

Me d Ph a rm Co m m u n i cations Of fers 
N EW BUSINESS MODEL for 
He a l t h ca re Co m m u n i cat i o n s

PPD 
CO N S O L I D AT E S

I n fo rm atics Gro u p s
PPD Inc. has co n s o l i d ated its info rm atics serv i ce s

under the new name of CSS Info rm atics Inc. , re p re-
s e nting the inte g ration of PPD Info rm atics and Co m-
p l e te So ftwa re Solutions Inc. ( C S S ) . CSS was a pri-
vately held te c h n i cal consulting firm acquired by
PPD in 2002.

CSS Info rm atics provides pharm a ce u t i cal and
b i o te c h n o l ogy companies with consulting serv i ce s
and e-te c h n o l ogies for clinical- and safe ty - d ata man-
a g e m e nt, including implement at i o n ,d eve l o p m e nt,
t ra i n i n g, va l i d at i o n , and re g u l ato ry consulting ser-
v i ce s.The division has more than a decade of ex pe ri-
e n ce with va rious pharm a ce u t i cal prod u ct suites fo r
O racle and Phase Fo rwa rd.The co m p a ny was select-
ed by Oracle as its first authori zed application serv i ce
p rovider (ASP) in 2001.

“ I nte g ration of our info rm atics groups enhance s
our ability to serve our clients across key marke t s,”
s ays La rry Ka u f m a n , VP of CSS Info rm at i c s. “We loo k
fo rwa rd to co ntinuing our success by prov i d i n g
c l i e nts with the high-quality tools and serv i ces they
h ave learned to ex pe ct, while helping them re d u ce
costs and improve their clinical and safe ty data han-
dling and va l i d at i o n .”

Spe c i a l i zed softwa re prod u cts offe red by CSS
I n fo rm atics include eLo a d e r, a tool that auto m ate s
the loading of exte rnal data into Oracle Cl i n i cal used
by leading pharm a ce u t i cal co m p a n i e s, and PPD
Pat i e nt Pro f i l e s, a graphic display te c h n o l ogy deve l-
o ped in co l l a bo ration with the Food and Dru g
Ad m i n i s t ration and the pharm a ce u t i cal industry fo r
d ru g - s a fe ty eva l u at i o n .

Norma-Jeanne Hennis:
“Since we were out to
change the way the busi-
ness was done, we
changed the way we do
business. We eliminated
whole layers of personnel
to make ourselves lean
and responsive.”
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W H AT’S NEW
NEW HEALT H C A R E - R E L ATED 
PRODUCTS, SERVICES, AND
C O M PANIES 
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AMP to Me a s u re 
P H YS I C I A N S’ OPINIONS 

ON MEDICAL ADS
In an effo rt to undersco re the impo rt a n ce of pro fessional adve rt i s i n g,

The As s oc i ation of Me d i cal Pu b l i cations (AMP) has launched The Docto r’s
Ch o i ce Awa rd s. The prog ra m , which is based on a gro u n d - b re a king sur-
vey of medical adve rt i s i n g, will re cog n i ze exce l l e n ce in medical journ a l
a dve rt i s i n g.

The study,the first of its ki n d, will use e-mail to survey pra cticing phys i-
c i a n s, a s king them to rate about 150 re p re s e nt at i ve ads that appe a re d
d u ring 2002. Each physician will be asked to eva l u ate 10 of the ads, b a s e d
on each ad’s ability to co m m u n i cate, p rovide info rm at i o n , g e n e rate
exc i te m e nt, and prompt act i o n .

“Most awa rd prog rams ask the cre ators of the ads — not re c i p i e nt s
— about their effe ct i ve n e s s,” s ays Alan J. I m h o f f, g e n e ral manager of the
I nte rn ational Me d i cal News Gro u p,and pre s i d e nt of AMP.“We wa nted the

d octors themselves to judge the effe ct i veness of the ads.The awa rds will be based on re a ctions from the tar-
get audience — pre s c ribing physicians — and not a group of adve rtising pro fe s s i o n a l s.”

Plans for the awa rds began last fall, when AMP began using e-mail to co n d u ct a survey of at t ri b u tes phys i-
cians value in journal adve rt i s i n g.The at t ri b u tes we re used in a successful pilot te s t, which co n f i rmed the pra c-
t i ca l i ty of e-mail as a re s e a rch te c h n i q u e.

The Docto r’s Ch o i ce Awa rds will be pre s e nted on Octo ber 22 at a dinner in New Yo rk honoring the win-
ning pharm a ce u t i cal manufact u rers and their adve rtising agencies.

Wo l ters Kl u wer Health has co m-
p l e ted the re a l i g n m e nt of its business
i nto four custo m e r - o ri e nted divisions
as part of its strate gy to be come a
leading global provider of info rm at i o n
for medical and health pro fe s s i o n a l s
and the industries serving them.

Wo l ters Kl u wer Health began this
t ransition a year ago, with the decision
to divest its science holdings to foc u s
p u rely on the health and medica l
i n fo rm ation market and the individual
c u s tomer groups within this secto r.

“The health and medical info rm a-
tion market is on the ve rge of significa nt
c h a n g e, with a growing demand fo r
co nte nt - rich wo rk f l ow tools and indus-
t ry - focused info rm ation solutions that
help healthca re pro fessionals do their
jobs more effe ct i vely and efficient l y,” s ays Ch ri s to p h e r
Ai n s l ey, p re s i d e nt and CEO of Wo l ters Kl u wer He a l t h .

Wo l ters Kl u wer Health now includes four cus-
to m e r - focused divisions that inco rpo rate its leading
b ra n d s.The Cl i n i cal Tools Division develops and sells
d rug and medical info rm ation tools that are inte-
g rated into hospital, p h a rm a cy, and insurer info rm a-
tion sys tems to deliver clinically re l eva nt info rm at i o n
at the po i nt of pra ct i ce or po i nt of ca re. Cl i n i cal Too l s
includes two of the be s t - kn own brands for dru g
i n fo rm at i o n , Me d i - Span and Fa cts & Co m p a ri s o n s, a s
well as the elect ronic decision-suppo rt, po i nt - o f - re f-

This campaign is being used to invite
doctors to survey the ads in The Doctor’s
Choice Award Program.

Pre s c ription 
Solutions 

A D D S
PHASE IV

R E S E A RC H
Ca p a b i l i t i e s

Prescription Solutions, a
n ational pharm a cy and medi-
cal management company,
has added Phase IV re s e a rc h
to its Re a l - Wo rld Outco m e s
Re s e a rch ca p a b i l i t i e s.

“Over the past deca d e,
we have built exte n s i ve
ex pe rtise in outco m e s
re s e a rch as a serv i ce
designed to help our PBM clients make impo rt a nt
decisions about their pharm a cy benefit pro-
g ra m s,” s ays Ed Fe ave r, Ph a rm . D. ,p re s i d e nt of Pre-
s c ription So l u t i o n s. “We be l i eve this ex pe rtise ca n
p rovide useful info rm ation to a broad range of
companies invo l ved in clinical re s e a rc h . The dat a
and analysis provided through our approach to
Phase IV will help our re s e a rch clients be t te r
understand how their prod u cts wo rk in the re a l
wo rld and be t ter co m m u n i cate the value their
p rod u cts delive r.”

Pre s c ription So l u t i o n s’Phase IV re s e a rch co n s i d-
ers the full range of outcomes — clinica l ,h u m a n i s-
t i c, and economic — and is designed and co n d u ct-
ed to re f l e ct provider and payer pe r s pe ct i ve s.
Pre s c ription So l u t i o n s’ Phase IV studies focus on
m a rke ted prod u cts within their labeled indicat i o n s.
These studies may address questions not answe re d
or adequately addressed during Phase I to Phase III
s t u d i e s, including co m p a risons with other dru g s,
co s t - e f fe ct i ve n e s s, q u a l i ty of life, and studies that
ex p l o re outcomes by pat i e nt gro u p s.

Pre s c ription Solutions Phase IV re s e a rch acce s s-
es the co m p a ny’s pro p ri e t a ry Physician Re s e a rc h
Ne two rk (PRN), which consists of pra cticing phys i-
c i a n s, m a ny of whom are in a managed-ca re set-
t i n g. A managed-ca re env i ro n m e nt is impo rt a nt in
assessing how the prod u ct will be used in the re a l
wo rld and provides more accurate and re l eva nt
i n fo rm ation to study sponsors than tra d i t i o n a l
re s e a rch that co l l e cts and analyzes data in a co n-
t rolled clinical setting.

“We wo rk with our re s e a rch clients to deve l o p
and design all elements of a study, i n c l u d i n g
re s e a rch pro toco l s,” s ays Jeff Wh i te, Ph a rm . D. , M . S . ,
d i re ctor of clinical re s e a rch for Pre s c ription So l u-
t i o n s. “ Pre s c ription So l u t i o n s’ a p p roach to Phase IV
re s e a rch provides value to our re s e a rch clients in a
n u m ber of ways traditional re s e a rch has not. Mo s t
i m po rt a nt l y, our studies can help our re s e a rc h
c l i e nts ensure that plan members and payers get
the best outcomes at the best pri ce.”

Wo l ters Kl u wer Health 
REALIGNS INTO  FOUR DIVISIONS

e re n ce prod u cts Clineguide and Sko-
lar MD.

The Medical Research Division
focuses on institutional custo m e r s,
such as medical schoo l s,h o s p i t a l s,a n d
m e d i cal and academic libra ri e s. Th e
division includes Ovid Te c h n o l og i e s,
an online info rm ation provider fo r
hospitals and medical schools wo rl d-
w i d e, and the pri m a ry online source
for all Wo l ters Kl u wer Health co nte nt.
Me d i cal Re s e a rch also includes the
c l i n i cal journals published under the
L i p p i n cott Williams & Wi l kins bra n d
and sold pri m a rily to institutional cus-
to m e r s.

The Ph a rma Solutions Di v i s i o n
p rovides business and clinical inte l l i-
g e n ce, co m m u n i cations suppo rt and

pe e r - rev i ewed lite rat u re, and database tools to the
p h a rm a ce u t i cal industry. The division includes the
combined re s o u rces of Adis Inte rn ational and Lip-
p i n cott Williams & Wi l kins He a l t h ca re.

The Pro fessional & Ed u cation Division prod u ce s
c ri t i cal info rm ation for medical and health pro fe s-
sionals and student s, including many leading text-
boo k s, e l e ct ronic re fe re n ce too l s, and re l ated prod-
u ct s. This division includes all text and re fe re n ce
p rod u cts prod u ced under the Lippincott Williams &
Wi l kins brand for docto r s, n u r s e s, allied health pro-
fe s s i o n a l s, and students in these fields.

Christopher Ainsley: “Our
new strategy and new
structure allows us to
more quickly understand
and respond to the 
information needs of each
of the professional 
markets that rely on us.”

“Prescription Solutions’
approach to Phase IV
research provides value to
our research clients in a
number of ways traditional
research has not,” Dr. Jeff
White says.

W H AT ’ S n e w
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Ph a rm a Ne t, an inte rn ational drug deve l o p m e nt
co m p a ny, has co n s o l i d ated its te c h n o l ogy prod u ct s
and serv i ces under a new division named Ph a rm a-
So ft.Ph a rm a So ft offers a suite of Web-based and We b -
a c cessible prod u cts that facilitate the co l l e ct i o n ,m a n-
a g e m e nt, and re po rting of clinica l - t rial info rm at i o n .

The Ph a rm a So ft division of Ph a rm a Net co m p ri s-
es pro fessionals with ex pe rtise in clinical re s e a rc h ,
d ata management,re g u l ato ry,p ro j e ct management,
information technology support, and software
d eve l o p m e nt. Ph a rm a So ft te c h n o l ogies are deve l-
o ped and suppo rted by these pro fessionals who
h ave access to the global re s o u rces of the Ph a r-
m a Net org a n i z at i o n .

Prod u cts curre ntly available from Ph a rm a So ft
include We b Sys,an elect ronic data ca p t u re and a dat a
m a n a g e m e nt sys te m ; Fa x Sys, a facsimile data ca p t u re

s ys te m ; Te l e Sys, an inte ra ct i ve
vo i ce re s ponse sys te m ;Sa fe ty Sys,
a serious adverse eve nt sys te m ;
and PRO M I S , a pro j e ct manage-
m e nt info rm ation sys te m .

“Combining the best te c h-
n o l ogy with pra ct i cal clinica l -
m a n a g e m e nt ex pe rtise is what
d i f fe re nt i ates Ph a rm a So ft,” s ays
Steve Ge o rg e, VP of info rm at i o n
te c h n o l ogy for Ph a rm a Ne t.
“ Ph a rm a So ft offers clients a va ri-
e ty of flexible solutions to fit their
s pecific clinica l - d eve l o p m e nt
n e e d s. Solutions include EDC and in-house ent ry, i n
addition to many pe ri p h e ral tools that aid in eve ry-
thing from pro j e ct management to SAE re po rt i n g.”

N EW CRO
Pro m e t ri ka 

Un d e r s t a n d s
Keys to 

Su c cessful 
Co l l a bo rat i o n s

Pro m e t ri ka LLC is a newly fo rm e d
co nt ra ct re s e a rch org a n i z ation that
s pe c i a l i zes in biostat i s t i c s,d ata manage-

m e nt,m e d i cal wri t i n g,and re g u l ato ry submissions fo r
p h a rma and biotech industri e s. The co m p a ny co m-
p rises fo rmer members of the dru g - d eve l o p m e nt
division at a midsize inte rn ational pharm a ce u t i ca l
co m p a ny.The group has a 10-year histo ry of succe s s-
ful co l l a bo ration in the dru g - d eve l o p m e nt are n a ,
including new drug application approvals by the
FDA and Eu ro pean re g u l ato ry authori t i e s.

“Our size and low ove rhead allow us to be co s t -
co m pe t i t i ve and efficient,” s ays Miganush Ste p a n i-
a n s, Ph . D. , p re s i d e nt and CEO of Pro m e t ri ka . “We
t a ke pride in our proven track re co rd of meeting
timelines and delive ring study re po rts within bud-
g e t a ry co n s t ra i nt s. Fu rt h e rm o re, as fo rmer pharm a-
ce u t i cal co m p a ny staff membe r s, we understand
the keys to successful spo n s o r - C RO co l l a bo rat i o n s.”

The new co m p a ny’s mission is to help its client s
a c h i eve their goals of efficient and successful dru g
d eve l o p m e nt by providing innovat i ve pe r s pe ct i ve s
on the design of their clinical trials and by delive r-
ing high-quality dat a b a s e s, s t u dy re po rt s, and final
dossiers for re g u l ato ry submission.

ASAP Prod u ctions 
Provides M E D I A

S E RV I C E S
ASAP Prod u ct i o n s, a media-serv i ces co m-

p a ny that assists pharm a ce u t i cal and medica l
businesses in meeting their film and video
n e e d s,has been launched.The co m p a ny pro-
vides prod u ction serv i ces across a bro a d
range of te c h n o l og i e s, including eve ry t h i n g
f rom Inte rnet video to high definition.

In addition to providing custom pro-
d u ct i o n s, the co m p a ny also offers two spe-
c i a l i zed serv i ce s : a rapid re s ponse packa g e,
for those times when a video is needed as
s oon as po s s i b l e, and a public serv i ce
a n n o u n ce m e nt packa g e.

ASAP senior staffers have 30 years of
ex pe ri e n ce in pharm a ce u t i cal sales and mar-
ke t i n g, as well as nearly a decade in media
p rod u ction serv i ce s. The co m p a ny pri d e s
itself on taking a customer ori e nt at i o n .

PHARMANET CO N S O L I D AT E S
I n fo rm ation Te c h n o l ogy Di v i s i o n s

PharmaNet, which has
been developing clinical
software solutions for 
more than six years, is 
now offering its products
through its PharmaSoft 
division, headed by 
Steve George.

Justin To r m e y,
president of ASAP
Productions says, 
“ We help clients
crystallize their 
goals and together
develop a plan to
achieve those goals 
as quickly as 
possible. We then 
provide them with the
highest quality product
a v a i l a b l e . ”

“Our size and low over-
head allow us to be cost-
competitive and effi-
cient,” says Dr. Miganush
S t e p a n i a n s .

AAI DEV E LOPMENT SERV I C E S,

Wi l m i n g to n ,N . C . , a division of aaiPh a rm a

I n c. ,o f fers a full range of pre c l i n i cal and

c l i n i cal deve l o p m e nt serv i ce solutions to

p h a rm a ce u t i ca l ,b i o te c h n o l ogy, a n d

m e d i ca l - d ev i ce co m p a n i e s. For more

i n fo rm at i o n , visit aaideve l o p m e nt. co m .

ASAP PRO D U C T I O N S, New Ho pe, Pa . , is a

m e d i a - s e rv i ces co m p a ny that assists

p h a rm a ce u t i cal and medical businesses 

in meeting their film and video needs. Fo r

m o re info rm at i o n , visit asap-now. co m .

THE ASSOCIATION OF MEDICA L

P U B L I CAT I O N S ( A M P ) ,We s t f i e l d, N . J . , is a

n o n p rofit org a n i z ation with 23 membe r

publishing org a n i z at i o n s, re p re s e nt i n g

m o re than 230 publicat i o n s. For more

i n fo rm at i o n , visit ampo n l i n e. o rg.

CSS INFORMAT I C S,Wi l m i n g to n ,N . C . ,

a division of PPD Inc. ,p rovides ex pe rt 

consulting serv i ces and leading-edge

s o ftwa re to pharm a ce u t i ca l ,

b i o te c h n o l ogy, m e d i ca l - d ev i ce, and CRO

companies to speed and improve 

c l i n i cal- and safe ty - d ata handling, and 

va l i d at i o n .For more info rm at i o n , visit 

c s s co m p. co m .

MEDPHARM CO M M U N I CAT I O N S,

Ra n d o l p h ,N . J . , is a co m p re h e n s i ve medica l

e d u cation and co m m u n i cations agency.

Follow up
For more info rm at i o n ,v i s i t

m e d p h a rm co m . co m .

P H A R M A N E T, Pri n ce to n ,N . J . ,p rovides a

co m p l e te range of clinical deve l o p m e nt

and consulting serv i ces to the

p h a rm a ce u t i ca l ,b i o te c h n o l ogy, a n d

m e d i ca l - d ev i ce industri e s. For more

i n fo rm at i o n ,visit pharm a n e t. co m .

PRESCRIPTION SOLU T I O N S, San Di e g o, a

wholly owned subsidiary of Pa c i f i Ca re

Health Sys tems Inc. , is a pharm a cy and

m e d i cal management co m p a ny managing

the pre s c ription drug benefit of

co m m e rc i a l , Me d i ca re, and gove rn m e nt a l

health plans, as well as those of employe r s

and unions. For more info rm at i o n ,v i s i t

rxs o l u t i o n s. co m .

P RO M E T R I KA LLC, Ca m b ri d g e, Ma s s. , is a

C RO serving the pharm a ce u t i cal and

b i o te c h n o l ogy industries in the areas of

b i o s t at i s t i c s, d ata management, m e d i ca l

w ri t i n g, and re g u l ato ry submissions. Fo r

m o re info rm at i o n , visit pro m e t ri ka . co m .

WO LTERS KLUWER HEALT H, Ch i ca g o, is a

p a rt of Am s te rdam-based Wo l ters Kl u we r

NV and is a leading provider of info rm at i o n

for pro fessionals and students in medicine,

n u r s i n g, allied health,p h a rm a cy, and the

p h a rm a ce u t i cal industry. For more

i n fo rm at i o n , visit wo l te r s kl u we r. co m .


